'J J 



$5.95 (U.S.), $6.95 (CAN.), £4.95 (U.K.), Y2,500 (JAPAN) k 



THE INTERNATIONAL NEWSWEEKLY OF MUSIC, VIDEO. AND HOME ENTERTAINMENT • REACHING 110 COUNTRIES • DECEMBER 19, 1998 



Sony's Stringer, 
Mottola Get New 
Roles In Revamp 

BY CHUCK TAYLOR 

NEW YORK— .\ .shift in the 
executive tier of Sony Corp. of 
America (SCA) has added a new 
level of leadership to the eompti- 
ny's I'.S. music division, as 
Howard Stringer is upped from 
president of SCA/chairman of 
Sony Electronics/CEO of Sony 
Canada to chairman of Sony 
Corp. of America. 

Al.so announced were new ap- 
pointments for Thomas .Mottola, 
promoted from president/CEO 
to chairman/CEO of Sony Music 
Entertainment, and .John Calley; 
upped from president to chair- 
man/CEO of Sony Pictures 
Entertainment. 

In hLs new role. Stringer w ill 




STRINGER MOTTOtA 



NEWS ANALYSIS 



report directly to Nobuyuki 
Idei, president/co-CEO of Sony 
Corp. in Tokyo, while Mottola 
and C'alley will now report to 
Stringer. Both will maintain 
responsibility for the daily oiwr- 
ations of their divisions. Previ- 
ously, the executives reported 
directly to Idei. 

"My only goal." says .Stringer, 
"is to simplify decisions that 
require collaborative interests 
and to make life easier for 
Tommy Mottola and John Cal- 
iey. I alreatly communicate' a lot 
with .John on television and 
movies, and Tommy doesn't 
need my help at all. 

(Coitfiiivcd nn pnge Klf) 
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A New Universal Emerges As A Global Force 

Larsen Unveils International Picture Morris ' Team Puts Plans Into Action 



BY ADAM WHITE 

LONDON— Tlie task of integrating 
the Univei-sal and PolyGram opera- 
tions in the world outside North 
America could hanlly lie greater. It's 
no wonder that Universal Music In- 
ternational (UMI) chairman/CEO 
■Jorgen Larsen and his team have 
been bu.sy since May. 

Most of PolyGram's worldwide 
music-bu.sine.ss revenues and profits 
were generated by its powerhouse 
European operations, b(Histed by a 
strong .Asia-Pacific .sector — the com- 
pany's .Japanese unit, for e.xample. 
has been gaining on perennial mar- 
ket-leader Sony — and a growing 
Latin America .segment. As London- 
based Larsen exercises leadership of 
this bu.sines.s, he and a motlest-sized 
(so far) central support team must 
redefine the .structure of dozens of 
companies around the globe and 
evaluate the effectiveness of thou- 
sands of employees therein. 

Larsen estimates that his division 
is now' responsible for .$.3.8 billion to 
$4 billion of the total! 'ni\"ei"sa] Music 
Group (UMG) revenue and that it 
employs X,l)(l()-;),()()() peojile. The 
group's worldwide market share is 
23% by his estimate, pitting it 



against the company where l,arsen 
worked for 20-plus years, CBS/Sony 
Music. 

Danish citizen 
Larsen, age .IT, 
reports to IIMG 
chairman/CEO 
Doug Morris — both men, coinciden- 
tally, have written hit songs — and he 
was named in .June as the e.xecutive 
to take charge of the intei'national 

H'lllllililial III! IJIHIr ;.'') 



SPECIAL REPORT 



BY DON JEFFREY 

NEW 'iOKK— Having liecome the 
workl's largest record com|>any with 
a market share 
of more than 
'mi. Universal 
.Music Grou]) now 
takes on the challenge of making 
it.self the leanest and most profitable 
through a massiw re.stiiicturing that 
will pare label rosters and eliminate 
thousands of jobs. 



B'board Awards Win Retail Raves 

Spike Seen For Next; Brooks, Dion, Usher Also Score 
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Warner Bros. 
Records Inc. 
Teaming On 
Millennium 
Project ...Pn 
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BY CHRIS MORRIS 

LAS VEGAS— Retailers believe 
that Arista H&li 
group Next 
stands to reap 
immediate com- 
mercial gains in 
the wake of win- 
ning eight 1998 
Billboard Music 
Awards. 

The vocal trio 
stood out in a 
pack of other mul- 
tiple award-win- 
ners that included n 
such multi-plat- 
inum sellei"s as (larth Brooks, Celine 



Dion, Le.-\nn Ki 
Boys, and Usher, 




(Cont 



raes, Backstreet 
who won artist of 
the year. 

Singer/song- 
writer .lames Tay- 
lor accepted the 
Century Award, 
Billboard's high- 
est nonor for dis- 
tinguished cre- 
iiVm' achievement. 

At the awards 
show — broadcast 
li\-e by Fox on Dec. 
7 fi'om the Grand 
Garden .Arena at 
the MGM Grand 
'nilK'li nil jttitlr 



With the SIO. 1 billion acquisition of 
PolyGram by Ltiiiversal parent .Sea- 
gram completed, e.xecutives hare dis- 
closed details of the con.solidation, 
W'hich they say will result in the ymv- 
jected .?)(K) million in annual cast sav- 
ings. 

"It will lie achieved." .says Doug 
MorrLs. chairman and chief tLxecutive 
of I'niver.sal Music Group, the 
umbrella name for the combined 
o])erations. 

To help run the company, Morri.s 
has as.sembled a worldwide executive 
team that includes Bruce Hack, vice 
chairman; Zach Honmitz, pre.sident' 
COO; and Jorgen Larsen, chair- 
man/CEO, U'niversal Music Interna- 
tional. 

Morris will report to Seagram 
(Continued on page 75) 
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Virgin's New 
U.S. Megastore 
Team is Talcing 
Shape... PGo 



Latin American 
Rody To Work To 
Gollect Royalties 

BY JEFF CLARK-MEADS 

LONDON— Latin American 
labels are to seek the $.>t mil- 
lion they believe they are miss- 
ing each yeai' through uncol- 
lected jierformance royalties. 

In February, regional indus- 
try body FLAPF will establish 
its Pei'formance Rights Divi- 
sion. The organization's execu- 
tive president. Gabriel .Alwroii, 
sa\s the neu arm will assist in 
collections where they are 
(Continiu-(l on fia(j(' 8'}) 
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We Proudly Welcome PolyGram To The Universal Music Group 




WB N'ville RefOGUses On 'Core' Biz 



BY DEBORAH EVANS PRICE 
and USA COLLINS 

NASHVILLE— In a concerted effort to 
get back to "core business," changes are 
taking place at two of Warner Bros. 
Nashville's subsidiary labels. Warner 
Gospel is closing its doors Friday (18), and 
Warner Western is transitioning to a cata- 
log-driwn operation. 

"It requires a real focused kind of 
process when getting into a niche business," 
says Warner Bros. Nashville president .Jim 
Ed Norman. "In order for us to be able to 
serve our core business and artists, we 
decided we really needed to curtail the 
activities in that niche business." 

Norman says he views the gospel and 
western labels differently. "Gaspel wasn't 
really niche," he says. "Warner Western is 
a niche business, a completely different 
kind of business ... I have not put gospel 
music in the category of a niche busine.ss at 
all. Gosjwl music is a mainstream busine.ss. 



We made a decision not to pui-sue that busi- 
ness at this time, but I think we remain 
open to the possibilities for the future." 

In June, Warner Nashville, which had 
been shopping a deal to .sell the gaspel label 
for more than a year, instead decided to 
keep it. Warner Gospel VP/GM Demetrus 
Alexander-Stewart told Billboard earlier 
this year that with that decision, Warner 
Bros. Records Inc. president F'hil Quar- 
tararo had made a commitment on behalf 
of Wai-ner BrosV WEA "to giw gospel the 
support it had been sorely lacking" (Bill- 
board, .lune 20). 

Of the five acts making up the Warner 
Gospel roster — Donnie McClurkin, Bewr- 
ly Crawford, O'Landa Draper Associates, 
Carlton Pearson, and the Brooklyn Taber- 
nacle Choir — three boasted .sales topping 
100,000 units according to the company. 
McClurkin's ll)t)6 self-titled debut is Hear- 
ing sales of 230,000 units. Additionally, the 
label, which was originally launched in 1 iK)0, 



was instrumental in servicing Take 6 (offi- 
cially .signed to Reprise) to the gospel mar- 
ketplace and had worked in concert with 
Qwest Records to promote the Winans and 
Andrae Crouch. 

Alexander-Stewart says the move came 
as "a total shock" to the recently revamped 
label, which had been reduced to a staff of 
five but had big plans for 1999. "We had 
been — over the past year — in preparation 
for our rollout in 1999 as part of our transi- 
tion from Warner Alliance to Warner 
(Jospel," she says. "At this jjoint, we're not 
sure of the fate of the artisLs that are on our 
label. We understand that representatives 
are working to secure another deal with a 
label affiliated with Warner Music Group." 

Thus far, respon.se from the artists has 
been mixed. Alexander-Stewart says, "In 
speaking to the artists, while they were 
quite shocked, they .still beliere that we will 
all remain under the same umbrella at 
(Voiitiintcd ail iHifff .SV7) 



BllMBFi's MMi AmBg ASBAP Award Wmrs 



NEW YORK— Billboard's Washington 
bureau chief, Bill Holland, was honored 
Dec. S with an ASCAP-Deems Taylor 
Special Citation in the pop articles cat- 
egory for his Billboard Report on 
record company archival problems. 

The two-part Billboard Report, titled 
"Labels Strive To Rectify Past Archival 
Problems," appeared in the ,Iuly 12 and 
19, 1997, issues of Billboard. 

"Bill Holland took it upon himself to 
conduct an in-depth inquiry into the 
state of the music industry's archival 
legacy and its impact on the future," 
sa,vs Billboard editor in chief Timothy 
White. "At the point that I and manag- 
ing editor Susan Nunziata encouraged 
Bill in his journalistic passion we felt he 
was onto a very important story. 
Indeed, it turned out to be a landmark 
report that was so good it also won Bill- 
board's own Paul Ackerman Award for 
investigative industry reporting. Thus 
we are thrilled ASCAP also recognized 
the high quality of Bill's efforts." 



Adds Holland, "It was essential for 
Billboard to address this important 
issue, which had long been overlooked. 
It's significant not only to the potential 
assets of record companies but also to 

the preservation of 

yfTf^i!;^ our country's cultur- 
al heritage." 

The 31st annual 
ASCAP-Deems Tay- 
lor Awards, for out- 
standing print and 
~! media coverage of 

music in 1997, were 
presented at a reception at Lincoln 
Center in New York. 

Other Special Citation Awards were 
given to Philip Blackburn for the book 
"Harry Partch: Enclosures 3" (Ameri- 
can Composers Forum); Charles Hamm 
for the book "Irving Berlin: The Melt- 
ing Pot Years" (Oxford University 
Press); and Ira Robbins for "The 
Trouser Press Guide To '90s Rock" 
(Fireside Books). 




Billboard's Washington bureau chief. Bill Holland, received an ASCAP-Deems Taylor Special 
Citation Dec. 3 at a ceremony at New York's Lincoln Center Pictured, from left, are ASCAP 
marketing VP Phil Crosland. Billboard managing editor Susan Nunziata, Holland, Billboard 
deputy editor Irv Lichtman, Billboard editor in chief Timothy White, and ASCAP communica- 
tions VP Karen Sherry. 



The broadcast award in television was 
presented to KCET Los Angeles and 
Golden Books Family Entertainment for 
the program "The Charlie Horse Musi- 
cal Pizza," created and hosted by the 
late Shari Lew'is. The broadcast award 
in radio was presented to WGBH Boston 
for the monthly program service "Art 
Of The States," with executive produc- 
er Jon Solins, producer .Joel Gordon, and 
associate producer Matthew Paekwood. 

The authors and publishers of eight 
books were also honored at the ceremo- 
ny: Rob Bowman, "Soulsville U.S.A." 
(Schirmer Books); Linda Cutting, 
"Memory Slips" (Oxford University 
Press); Scott Deveaux, "The Birth Of 
Bebop" (University of California 
Press); Denny Martin Flinn, "Musical! 
A Grand Tour" (Schirmer Books); Her- 
bert G. Goldman, "Banjo Eyes" (Oxford 
University Press); .Jessie Ann Ow'ens, 
"Composers At Work" (Oxford Univer- 
sity Press); Anthony Tommasini, "Vir- 
gil Thom.'^on" (W.W. Norton & Co.); and 
Judith Tick, "Ruth Crawford Seeger" 
(Oxford University Press). 

Eight writers and editors of journal, 
magazine, and newspaper articles; pro- 
gram notes; and liner notes were al.so pre- 
sented with awards, along with their 
re.spectivE pub&hers: FrancLs Davis for the 
articles "The Man From Heavien" (Atlantic 
Monthly) and "Ornette Coleman" (Fi); 
David Fricke for liner notes to the 
"Zabriskie Point" soundtrack (Rhino 
Records); Christopher Gibbs for his article 
"Schubert's Final Years" (The Schuberti- 
ade); David Hamilton for his article "Pitch- 
ing The High C's" (Opera News); Kim H. 
Kowalke for his article "For Those We 
Love" (American Musicologist Society); 
John Lahr for his article "Sinatra's Song" 
(The New Yorker); Greil Marcus for his 
article "Bob Dylan" (Rolling Stone); and 
Josef Woodward for his articles "Kenny 
Barron," "Chick Corea," and "Out Of 
India" (.JazzTimes). 

The ASCAP-Deems Taylor Awards are 
presented in honor of Deems Taylor, a com- 
poser, music critic, and editor who served 
as ASCAP's president from 1942 to 1948. 
Eight ASCAP writer and publisher mem- 
bers .served as judges for this year's com- 
petition: Charles Dodge, Deborah Frost, 
Phil Galdston, Kyle Gann, Larry John 
McNally, Richard Miller, Eric Von Schmidt, 
and Melinda Wagner 
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200-vear-old opera. 

30 Country: Mart(Chesnutt 

covers Aenosmith's 1 Don't Want 

To Miss A Thing* to prove his ver- 

satliily. 

34 Closslcal/ICeepIng Score: 

Naxos launches a 200-disc sur- 
vey of the American ckjssicoi 
canon, 

35 Higher Ground: Larger 
issues surround John Mays' resig- 
notron as Star Song's senior VP of 
A&R 

36 LiitlnMotos: Bill Mnrin 
steps down as VP/GM of RMM. 
38 Pm Audio: Snitwnm riRvel - 
opers and audio companies join 
forces for AudkjX spec. 

43 Jon/Blue Notes: In o rare 
move, several labels aikjw the 
worts of UduIs Arnistiong to 
appear on one compllatton from 
Unlversars Hip-0 imprint. 

44 In The SjHrtt: TheWlnons 
Phose 2 continues the lamily tra- 
dition ot gospel music, with o 
confemporory R&B flair. 

45 Songwriters > Publishers: 
Scenes tram SESACs third onnual 
music awards dinner. 



52 Norway's pertorming rights 
socielY. TONO, faces radical 
changes. 

54 Hits M The WMld: PJiRr's 
"Believe" reigns supreme in Ger- 
many, Spain. Swifzertand, Italy, 
ond the U.K. 

55 Globfll Music PuIsb: 

Twelve-year-old Bntish soprano 
Chariotte Church prepares for the 
inlernattonal release o( her 
album, "Voice Ot An Angel.' 

56 Conodo: Unusually worm 
wieother may spell retail trouble 
for the holktoy seoson. 



57 independent distributors 
express concern obout retoil con- 
solldotion. 

60 Reloll TToclr: Virgin 
restructures Its U.S. Megostore 
team. 

6 1 Declonitlons Ot Indepen - 
dents: Roots music imprint HMG 
ports company with Ryko Distrib- 
ution. 

62 Child's Ploy: Kid Rhino to 
release audio spinoff of "Blue's 
Clues.' 

63 Home Video: Two hlgh- 

ptoliie Insect-lhemed movies leod 
to infestation of bug-related home 
video titles. 

64 ShmfTnlli- Npwlinfiln 
lower the price of 'U)st In Space' 
in an effort to spur holiday soles. 
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70 Radiophone helps people 
identify songs they hear on the 
radio. 

72 Airwaves: JeweTs splritu - 
olly minded "Hdnds" finds a 
home on severol Billboard charts. 

73 The Modem Age: A tolled 
friendship provkled zebrahead 
with the inspiration for its single 
"Get Bock.' 
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under way to launch Fanfare: The 
Classical Music Chonnel. 
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69 Update/Utellnes: Aholi - 
doy battle of the bonds in New 
York is being hekt to beneftt 
Hungerthon '98. 

79 Hot 100 Singles Spotlight: 

Mart( Chesnutrs version of "I 
Don't Want To Miss A Thing' 
makes a spkish of radio. 

Gorth Brooks remains at the top 
of The Billboard 200. 
86 Chart Bant: Cher's No 1 
U.K. hit 'Believe' debuts on The 
Billboard Hot 100. 

85 This week's Blllhoord 
Online 

66 ClmsWIad 

86 Mnrtet Watch 

86 Homefront: Music & 
Medki restructures Its editorial 
staff. 



£ GUEST COMMENTARYJ 



Industry Should Return To Local Approach 



BY HAROLD CHILDS 

The late speaker of the House, Thomas 
P "Tip" O'NeilT, used to say that "all poli- 
tics is local." In my opinion, the same 
thing appUes to music. The problem — evi- 
dent in lackluster sales and exacerbated 
by a proliferation of big corporations con- 
trolling the business — is that this basic 
tenet has largely been forgotten in the 
quest for national hits out of the box. 

There was a time when everytwdy lis- 
tened to popular music on the radio. 
Tbday, int£rest in music is flat at the local 
level, and so is consumer sales response. 
This is in large part because there are no 
local choices in recorded music being 
offered to consumers through broadcast 
or other outlets. There is nothing for them 
to call their own, to rally around, to sup- 
port 



At one time, as now, the landscape was 
controlled by a few m^ors. Then along 
came the independent labels. They 
brought in an era when the musk: was cre- 
ated by local and regional artists in 



'Although Independent labels are 
proliferating today, they are 
caught up In the fever to start 
out with a national hit' 

Harold Childs. who has held executive 
positions al AiM, Qwest, and Warner 
Bros., is a music marketing consultant 
based in Los Angeles. 



Philadelphia, Chicago, Memphis, Detroit, 
etc, that broke out through local radk) sta- 
tions to eventually find national audiences. 
Remember that Elvis Presley, Otis 



Redding, the Ttmptations, James Brown, 
and even Nirvana all started out as local 
acts. Motown, Stax, King, and Philadel- 
phia International, among many others, 
began as local labels. The music industry 
was at its healthiest and growing when 
there were txjth majors and independents. 

Although independent labels are pro- 
liferating today — thanks to inexpensive 
new technologies and alternative promo- 
tkinal vehicles such as the Internet — they 
are caught up in the fever to start out with 
a national hit. This has them competing 
with the m^ors and wasting their re- 
sources going up against the giants when 
they could be using their strength at the 
local and regional levels to nurture 
careers and get results upon which to 
build and grow. 

(Continued on page 15) 
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Ham Is New ForeFront 
Prez As Founders Exit 



BY DEBORAH EVANS PRICE 

NASHVILLE;— In news that stag- 
gered the contemporary Christian 
music community, FbreFront Records 
co-founders Dan Brock and Eddie 
DeGarmo announced they are leaving 
the company next spring following a 
six-month transition period. Senior 
VP Greg Ham has been named the 
new president of FbreFront 

Outgoing president/CEO Brock 
and executive VP of A&R DeGarmo 
started the label with Dana Key and 
Ron Griffin in 1988 and sold the com- 
pany to EMI in 1996. Both Brock and 
DeGarmo had contracts for five 
years after the EMI purchase, with 
an option to exit after the third year. 

"I'm very fulfilled and very 
pleased with the EMI acquisition. I 
couldn't be happier about that deci- 
sion. Eddie and I have no regrets," 
says Brock. "We think we've put the 
company with the right people. I feel 
great about letting Greg continue." 

Brock and DeGarmo both say they 
just feel a need to move on, spend 
more time with their families, and 
pursue other projects. 'Tve wra-ked so 
hard I don't slow down enough to real- 
ly hear God," says Brock. "I feel in my 
heart that I need to slow down. I need 
to hear what he has for me next" 

Says DeGarmo of his decision to 
leave the label, "I've had a lot of years 
of 76- to 80-hour weeks, and I just felt 
like it was a good time for me to step 
away from that. With Dan leaving, 
and with Greg accepting the job as 
president it just felt right to leare this 
thing and allow it to grow past me." 

FUTURE PLANS 

Brock plans to spend time with his 
family next summer, then possibly 
work as a consultant with ForeFront 
on some projects next fall. First on 
DeGarmo's agenda is launching 
"Hero," a play he's co-written with 
Bob Fkrrell. 'The plot revolves around 
Jesus not having been born nearly 
2,000 years ago, but instead coming 
today to New York to spread the 
gospel. 

Artists and managers were sur- 
prised to learn of the departures. 
"They were very gracious and met 
with us," says True Artist Manage- 
ment's Laurie Anderson, who co- 
manages ForeFront/Virgin band dc 
Talk. "It was not something we 
expected at all . . . It's a very bitter- 
sweet thing. While we have the 
utmost respect for Dan and Eddie 
and would prefer that they stay, we 
have total confidence in Greg Ham. 
He is amazing. We will definitely feel 
the loss when they go, but we are so 
positive about what the future there 
with Greg Ham will be." 

Ham started in the mailroom and 
has been with the company 10 years, 
rising through the ranks. "I'm excit- 
ed and I'm saddened," Ham says. 
"I've worked with these guys for so 
long. To see something grow and be 
part of something, and to be around 
people of this integrity, to learn from 
them and be part of that team — God 
has really blessed me." 

Ham is gearing up for first-quar- 
ter releases from Considering Lily 
and Pete Stewart and is looking to fill 



two executive posts. "I'll be looking 
for a VP of marketing and a VP of 
A&R — high-caliber people with pas- 
sion for what we do, because that's 
what ForeFront has been about," 
Ham says. 

Brock and DeGarmo's announce- 
ment came on the heels of Star Song 
senior VP of A&R John Mays' resig- 
nation (see Higher Ground, page 35). 
Mays opted to exit in the wake of EMI 
Christian Music Group's decision to 
make Star Song an imprint focusing 
on concept recordings and church- 
resource product (Billboard, Dec. 5). 

According to Ham, Hearn has 
assured him that ForeFront will 
retain its autonomy. "What's made 
ForeFront work is the independent 
way of thinking that we've had. Even 
through the purchase by EMI, we've 
had an independent state of mind," 
Ham says. "Keeping that is vital to 
the culture at ForeFront and its suc- 
cess. I think Bill knows that" 



New Argentine Prnmnter Mal(es Splasli 

Pop Art Is Rival To Long-Dominant Rock & Pop 



BY MARCEU) FERNANDEZ BITAR 

BUENOS AIRES— After 12 years 
of dominating Argentina's concert 
scene. Rock & Pop International 
productions now finds itself in 
competition with a scrappy new 
rival that may threaten its market 
hegemony — Pop Art International 
Productions. 

Confirmation of Pop Art's arrival 
on Argentina's concert turf came in 
September; the 9-month-old firm 
produced two sold-out Backstreet 
Boys shows Sept. 18-19 at Buenos 
Aires' Boca Juniors Stadium. The 
pair of performances drew 85,0(K) 
concertgoers. 

Hundreds of spirited Backstreet 
Boys fans camped near the stadium 
five days before the show in hopes 
of securing first-row views of their 
idols. In addition, more than 2,000 
admirers surrounded the hotel in a 
24-hour-a-day vigil during the 
group's visit. 

Pop Art placed another feather 




Ho, Ho, Ho From Yoko Ono. Capitol Records executives and associates joined 
Yoko Ono Dec. 1 in New York's Times Square to reiterate the holiday message 
that Ono and John Lennon posted on billboards In the world's major cities 29 
years tjefore: "War is over! H you want it. Merry Christmas from John & Yoko." 
Pictured near ttie new billboard, from left, are Lou Mann, senior VP/GM at Capi- 
tol Records; Dave Ayers, VP of A&R at Capitol Records; Ono; Peter Shukat, 
attorney; Capitol Records president Roy Lott; and Michael Phillips from the man- 
agement company Studio One. 

Capitol Starts R&B Ramp-llp 



BY ANITA M. SAMUELS 

Capitol's first steps in resurrecting 
R&B and hip-hop at the label have 
occurred with the hiring of David 
Linton as senior VP of urtjan promo- 
tion and marketing. 

As Capitol Records president Roy 
Lott told Billboard when he first 
assumed the position in April, one of 
his goals was to bring R&B back to 
the label. "We need to get Capitol 
back into black music," he said (Bill- 
board, April 18). 

Linton will assume his post Jan. 4 
at Capitol in Los Angeles. He remains 
a VP of promotion at Ari.sta in New 
York until Friday (18) and therefore 
says he cannot conunent on the new 
position until he leaves his current 
post (BillboardAiOetei, Dec 9). 

Lott also declines conunent 

In 1996, Capitol's black music 
department, which included artists 
such as Portrait, Mad Cobra, and 
Channel Live, was folded into sister 
label EMI Records, which is now 
defimct in the U.S. While a handful of 
R&B acts remained at Capitol, a 
number of other artists who were not 
picked up by EMI were subsequent- 
ly dropped (BiUboard, Mareh 9, 1996). 



The restructuring also resulted in 
the loss of about 18 staffers. Charles 
Koppelman, then chairman/CEO of 
EMI-Capitol Music Group North 
America, told Billboard its purpose 
was to put "artists at the individual 
companies where they can best be 
served." 

Although then Capitol president 
Gary (Jersh and then EMI Records 
president Davitt Sigerson told BiU- 
board that artists from both labels 
would benefit "by receiving focused 
A&R, marketing, and promotion 
attentkin from a specialized hands-on 
staft" in reality, most of the acts were 
later left homeless following the shutr 
tering of EMI in June 1997. 

Sources say Linton will be re- 
placed by former Arista senior 
national promotion director Vanessa 
Barryer 

Lott, who was hired as EMI Re- 
corded Music North America's 
deputy president earlier this year, 
took over presidential duties at Capi- 
tol following the departure of Geish 
in April. In eariy December, Lott was 
named permanent president of the 
label. He retains his EMI title. 



in its cap Oct 17, when the compa- 
ny promoted the Bee Gees' debut 
concert in Argentina at Boca 
Juniors; the show attracted 40,000 
spectators. Prices ranged from $25 
general-admission tickets to $300 
ducats that provided access to a 




"Saturday Night Fever"-themed 
party at Buenos Aires disco EI 
Divino. 

Heading up Pop Art is owner 
Roberto Costa, a former top execu- 
tive with Rock & Pop, the president 
of which is Daniel Grinbank. 

&)sta says he decided to form his 
own outfit "because I felt that I had 
reached a professional limit, and I 
could not grow any more under 
Grinbank's shadow." 

Grinbank, who has exclusive 
lease agreements with two Buenos 
Aires stadiums, recently teamed 
with the Mexico City-based live 
entertainment company CIE to 
expand his operations into non- 
music events such as theatrical pro- 
ductions. 

Grinback declined comment on 
Pop Art's arrival. 

Costa attributes Pop Art's fast 
start to his willingness to check out 
other venues not controlled by 
Grinbank. One of those venues was 
Boca Juniors. 

"Boca Juniors proved highly suc- 
cessful with the concerts of Back- 
street Boys and Bee Gees," says 



Costa. "Many people thought that 
the neighborhood where the stadi- 
um was— just five minutes south of 
downtown Buenos Aires — would 
not attract fans used to concerts in 
other venues. But the people came 
and sold out three shows." 

Apart from the success of the 
Backstreet Boys and Bee Gees 
shows. Pop Art has promoted well- 
attended shows at smaller locales 
by a diverse slate of artists, includ- 
ing singer/guitarist George Benson, 
Mexican diva Thalia, avant-garde 
theater group Momix, techno-rock 
act Primal Scream, synth-rock pio- 
neers Kraftwerk, and classic rock 
icon Steve Winwood. 

Costa's entrance into the Argen- 
tine Uve market has been welcomed 
by promoters and agents alike. 

Phil Rodriguez, a longtime pro- 
moter in Latin America and presi- 
dent of Miami-based Water Broth- 
er Productions, partnered with 
Costa for the Backstreet Boys con- 
certs. 

Rodriguez credits Costa's pros- 
perity to his detailed, no-nonsense 
approach to promotion. "Costa is 
straight up," says Rodriguez. "He has 
the expertise, and he provides TLC 
to the artists. And he is hands-on." 

Jorge Pinos, VP of the William 
Morris Agency, who partnered with 
Costa on the Bee (Jees concert, says 
he is planning to work on more 
shows with Costa. 

"Daniel Grinbank is a profes- 
sional, and he does everything 
fine," says Pinos. "But he is into 
rock'n'roll, and he won't do some of 
the other acts that [Costal can do." 

Assistance in preparing this story 
was provided by John Larmert. 



BMG's Logic Records 
Bows DJ-Focused Imprint 



BY MICHAEL PAOLETTA 

NEW YORK— BMG-owned Logic 
Records U.S. is expanding its 
dancefloor-conscious operation 
with the newly formed imprint 
Logic 3000. 

Staffed by the, same employees 
of the 4-year-old, New York-based 
Logic Records U.S., Logic 3000 
will cater to underground club DJs 
by introducing them to superstar 
DJs from Europe, with the hope of 
establishing a Euro-style club cul- 
ture that regards DJs as artists. 

"We received many comments 
from club DJs at the last Billboard 
[Dance Music] Summit" says label 
GM Kelly Schweinsberg. "They 
were all telling us the same 
thing — that Ix^c wasn't catering 
to the DJ anymore, that the label 
had become too commercial, too 
pop-oriented. It was a definite 
wake-up calL" 

With this knowledge, Schweins- 
berg had several discussions with 
executives at the label's 9-year-old, 



Frankfur1>based parent company. 
Logic Records, which is owned by 
BMG Ariola Germany. During 
these talks, it was decided that 
something had to be done. 

Logic 3000 will focus on licensing 
material from two of (Jermany's 
highly influential dance labels: 4- 
year-old, Munich-based Koemo and 
14-year-old, Berlin-based Low Spir- 
it, both of which are also owned by 
BMG Ariola Germany. 

Over the years. Logic U.S. has 
licensed several titles from the 
two labels, including Eniac's "In 
Your Face" and Westbam's "Sonic 
Empire." 

"Both labels are overflowing 
with talented artists," says 
Schweinsberg. 'And since we have 
history with both labels, and we all 
go through the same BMG net- 
work, it made perfect sense to 
form this bond. In essence, the two 
labels are forming the strong foun- 
dation for Logic 3000. 

(ConXinwd m paoe 85) 
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WB's 'Sing' To Benefit U.S. Treasures 



Sinatra FBI Files Bpened 

Reports Reflect Complex Ufe 



BY BILL HOLLAND 

WASHINGTON, D.C.— There 
were no major revelations to be 
found in the 1,275 pages of once- 
secret files on the late FVank Sina- 
tra collected by the FBI for 
decades and released to The Hol- 
lywood Reporter and other news 
organizations Dec. 9. 

The 6-inch-high stack of mater- 
ial, dating back to a 1 938 mug shot 
of Sinatra following an arrest on 
"seduction" charges and ending in 
the mid-'80s with several death 
threats and extortion attempts on 
Sinatra and his family, was re- 
leased under the provisions in the 
Freedom of Information and Pri- 
vacy Acts. 

Much of the material was accu- 
mulated durii^ the directorship of 
J. Edgar Hoover, who frequently 
kept private files on popular figures. 

The files form the ijy-now famil- 
iar mosaic of photocopied news 
articles, rumor-drenched show 



business columns, and partially 
blacked-out reports by agents and 
FBI interviews with informants 
on Sinatra's activities onstage and 
off. 

The Hoover-era material in- 
cludes inconclusive reports on the 
singer's alleged .social and business 
ties to organized-crime figures and 
disproved connections to the 
American Communist Party. 

It also includes a World War II- 
era letter sent to the FBI by colum- 
nist Walter Winchell, in 1944, which 
alleged that Sinatra paid $40,000 
for a 4-F draft classification during 
World War II. An FBI probe found 
the allegation to be false. 

The subjects of other papers 
include threats on Sinatra's life 
and reports of the 1973 kidnapping 
of his son, Frank Jr The kidnap- 
pers were tracked down and 
apprehended by the FBI and the 
extortion money found. 

(Continued on page 85) 



BY EILEEN FITZPATRICK 

LOS ANGELES— Warner Bros. 
Records Inc. is joining first lady 
Hillary Rodham Clinton's effort to 
raise money to save America's 
treasures. 

On May 18, Warner Bros, will 
release the multi-artist benefit 
album "Sing, America: A Celebra- 
tion Of America And Its Music," 
featuring previously released folk, 
country, classical, and jazz tracks 
and other songs that were born in 
the U.S.A. 

Net proceeds from the album, 
which carries a suggested $16.98- 




$17.98 list, will go to the first 
lady's Millennium Committee to 
Save America's Treasures, which 
is overseen by the National Trust 
for Historic Preservation, a feder- 
al nonprofit agency. 

The committee, formed earlier 
this year, is soliciting donations 
from the corporate and nonprofit 
sectors to establish a fund to 
restore a variety of American heir- 
looms. Projects slated for restora- 
tion include the original manu- 
script of "The Star-Spangled 
Banner," the Louis Armstrong 
archives. Mount Rushmore, Ellis 
Island, and other historical docu- 
ments and landmarks. 

David Altschul, vice chairman of 
Warner Bros. Records Inc., who 
spearheaded the project, says the 
goal for "Sing, America" is to 
include a broad collection that "con- 
tains inspirational music and lyrics 
that evoke American history. 

"But we don't want this to be a 
history lesson," he adds. "We 
wanted to create an album that 
today's listeners would find enter- 



taining." 

Fifteen tracks have been sched- 
uled, but Altschul says another 
three or four may be added before 
the release date. He stresses that 
the project is a one-off and will not 
develop into a series. 

The title track of "Sing, Amer- 
ica" is an original song penned by 
former Warner Bros TV producer 
James Kellahin and Ian Seaberg. 
It will be rerecorded by opera 
singer Denyce Graves. 

The song has previously been 
released as a single to Armed 
Forces Radio and has been played 
during Fourth of July broadcasts 
for the past several years. 

'We wanted to 
create an album 
that today's 

listeners would 
find entertaining' 

Graves performed at the launch 
of the Save America's Treasures 
project earlier this year and was 
recommended for "Sing, America" 
by Warner Bros. Records Inc. VP 
of A&R Gregg Geller, who, along 
with Altschul, is a co-producer on 
the album. 

"This song is very different 
from what I normally do," says the 
RCA artist best known for her 
highly charged version of "Car- 
men." "It's very majestic, and the 
lyrics are very powerful and befit- 
ting of America. It's the kind of 
song that makes you cry." 

Classic American folk songs are 
represented by "This Land Is Your 
Land," performed by Peter, Paul & 
Mary; "City Of New Orleans" by 
Arlo Guthrie; "Amazing Grace" by 
Judy Collins; and "Oh, Susanna" 
by James Taylor. 

As an example of the album's 
diversity. Bob Dylan's war-protest 
anthem "Blowin' In The Wind" is 
included with "Take Me Home, 
Country Roads" by John Denver. 
Rounding out the collection are 
Paul Simon's "Graceland"; "Living 
In The Promiseland" by Willie 



Nelson; "Summertime" with Arm- 
strong and Ella Fitzgerald; "The 
House I Live In" by Frank Sina- 
tra; "This Is My Country" by Cur- 
tis Mayfield & the Impressions; 
"Sir Duke" by Stevie Wonder; 
"America" by Neil Diamond; Aaron 
Copland's "Fanfare For The Com- 
mon Man," performed by the New 
York Philharmonic under the 
direction of Leonard Bernstein; 
and "If I Can Dream" by Elvis 
Presley. 

All net proceeds for the album 
will be donated to the Millennium 
Committee, of which Altschul is a 
member. Warner Bros.' distribu- 
tion company, WEA, has waived its 
normal fee in support of the pro- 
ject, and participating labels and 
artists are donating royalty and 
licensing fees. 

Altschul wouldn't place a sales 
goal on the title but says that 
Warner is prepared to commit its 
resources to fully promote "Sing, 
America." 

"It would be wonderful if we 
could sell enough units to make a 
multi-million-dollar contribution to 
the committee," he says. 

Marketing plans include a com- 
panion book and a promotion on 
the Home Shopping Network. 

Altschul says Home Shopping 
Network's sister channels, the His- 
tory Channel and USA Networks, 
will cross-promote "Sing, Ameri- 
ca." 

Warner plans to seek out niche 
markets, such as gift stores in 
national parks, to also sell the title. 

Warner will also embark on a 
campaign to get donated air time 
for a yet-to-be-produced public 
service announcement on VHl, 
MTV, and other music channels. 

"Every dollar we can save 
through donated advertising will 
allow us to contribute so much 
more to Save America's Trea- 
sures," Altschul says. 

A radio single and retail promo- 
tions are also planned. Altschul 
says the company hasn't decided 
which track will be the single. 

"Our hope is make this album 
like a 'We Are The World,' " he 
says, "and generate a lot more pub- 
lic attention to this cause." 




CucKoo For CoCo Lee. Sony Music Entertainment executives joined Asian 
superstar CoCo Lee at the Sony Club in New York to celebrate the re-inl<ing of 
her long-term recording deal with Sony Music International. The deal will include 
her English-language debut, due on 550 Music next year The artist, who speaks 
Mandarin, Cantonese, English, and French, won an award in the 1998 MTV 
Video Music Awards. Shown, from left, are David R. Glew. chairman of Epic 
Records Group; Roger Lee, managing director of Sony Music Taiwan; Polly 
Anthony, president of Epic Records/550 Music; Thomas D. Mottola, 
Chairman/CEO of Sony Music Entertainment; CoCo Lee; Mel llberman, chairman 
of Sony Music International; Richard Denekamp, president of Sony Music Asia; 
and Rot>ert M. Bowlin, president of Sony Music IntemationaL 
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RECORD COMPANIES. Paul Atkinson 

is named VP of A&R at Capitol Rec- 
ords in Hollywood. He was president 
of the record division at nu.millenia. 

Virgin Records Nashville names 
Susan Levy VP of artist develop- 
ment, Larry Hughes VP of promo- 
tion, Lorie Lytle VP of publicity, and 
Doug Baker national director of 
promotion. They were, respectively, 
VP of artist development at Capitol 
Nashville, VP of promotion at Mer- 
cury Nashville, VP of publicity at 
Capitol Nashville, and director of 
radio marketing at Capitol Nashville. 

Arista Records in New York ap- 
points Mark Hason .senior director, 
office of the president. He was head 
of production, video, and television 
at Tommy Boy Music. 

Bang II Records in Nashville pro- 
motes EIroy Kahanek to executive 




VP. He was VP of artist develop- 
ment 

Thane Tiemey is named director 
of catalog development at Rhino 
Records in Los Angeles. He was 
product marager at Hannibal Rec- 
ords. 

Higher Octave Music in Malibu, 
Calif., names Dorothea Hacken- 
berg national retail/marketing coor- 
dinator. She was a marketing coor- 
dinator at Universal Music and Video 




Distribution. 

Zomba Recording Corp. in New 
York promotes Jennifer Negri to 
national singles sales manager and 
names Maurice B. Dixon Northeast 
regional sale.s/marketing manager 
They were, respectively, executive 
assistant to the senior VP/GM and 
national sales manager at Indepen- 
dent Label Sales/PolyGram Group 
Distribution. 

Also, Zomba Recording promotes 



Linda Finke to regional .sales/mar- 
keting director. Midwest, in Chica- 
go; Julia Dillon to regional sales/ 
marketing director. West Coast, in 
Los Angeles; and Jenny Colwell to 
regional sales/marketing director, 
Southeast/mid-Atlantic, in Atlanta. 
They were regional sales managers. 

RELATED FIELDS, Paul T. Couch is 

named GM of the Ryman Auditori- 
um in Nashville. He was production 



TIERNEY HACKENBERG 

coordinator at Opryland Produc- 
tions. 

Metropolitan Entertainment 
Group in New^ York names Mike 
Geremia manager of the special 
events division. He was head of the 
National Concerts Network. 

Rene G. Boisvert is named to the 
Oakland Paramount Theatre board 
of directors in Oakland, Calif. He re- 
mains an entertainment/sports in- 
dustry consultant 
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MTV's All-Time Buzz Clip Countdown 



MTV's Buzzworthiest. A four hour special featuring 20 heaping 
helpings of some of this decade's hottest, freshest and moistest music. 
Straight out of the oven. Just like Mama Pinfield used to make. 
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Canada's fertile imisic scene is prodiieinf* cliail topping artists at 
record rates! This issue spotlights the chart veterans as well as those poised 
to make their mark in 1999 - including an interview with Celine Dion's 
husband/ numager Rene Angeli. 
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Caria Bley Gets 'Fancy' 

Classical Debut For Watt Jazzer 




BY BRADLEY BAMBARGER 

NEW YORK— Although Carla 
Bley lives among the Catskills of 
New York and has been a re- 
nowned composer and arranger of 
jazz for some three decades, her 
music has always had the air of 
classical Kurope about it. "Kurt 
Weill plays gospel," you might dub 
Bley's sound, or possibly, "Erik 
Satie does Duke Ellington." 

Over the years, Bley has also 
occasionally pursued her muse in 
the reverse sense, imbuing the 
classical format with a New World 
freshness and improvisatory free- 
dom. On Tuesday (15) in the U.S., 
Bley's ECM- 
distributed 
Watt imprint is- 
sues the first 
collection of her 
essays in this 
realm — titled, 
with typical 
drollery, 
"Fancy Cham- 
ber Music." 

Bley's sundi.x 
commLssions for 
piano and string- 
based groups E 
were collected 

under the aegis of 1997 tours of the 
U.K. and Europe. With Bley on 
piano and longtime companion 
Sieve Swallow on bass, the ensem- 
ble was completed by .six members 
of the English chamber orchestra 
Opus 20. 

"We wore fancy clothes, and 
there were potted palms onstage." 
Bley says. "It was all wry formal, 
and it was al.so a lot of fun. I would 
love to play this material some 
more. Of course, some of my regu- 
lar big-band audience probably 
wanted to know where the trum- 
pets were and got up and left But 
I know some of them thought it 
sounded like what it is that I 
always do, only not quite as loud." 

British composer Gavin Bryars 
is one member of that audience 
who finds that Bley's chamber 
music resonates perfectly well 
with her inimitable jazz aesthetic. 
"Just as people may find it puzzling 
that she does these pieces," he 
says, "so people had difficulty with 
her improvised work when she 
moved from the successful touring 
band of the '70s and early '80s to 
her electric sextet. But I always 
hear the same original TOice. 

"I find Carla's fully composed 
pieces to contain the .same balance 
of wit, elegance, and exquisite 



craft that marks her other work," 
Bryars adds. "Whenever I'm 
asked, 'Who is your favorite con- 
temporary composer?' I always 
say, 'Carla Bley.' " 

Highlights from the highly ac- 
cessible "Fancy Chamber Music" 
include the wTyly melodious "Wolf- 
gang Tango," the two aptly titled 
"Romantic Notions" (orchestrated 
from a set of piano pieces written 
for new-music virtuoso Ursula 
Oppcns), and the haunting "End 
Of Vienna." 

Numbers like "Wolfgang T^ngo" 
and the mini-epic "Tigers In Train- 
ing" are infused with irony, and the 
CD booklet for 
"Fancy Cham- 
ber Mu.sic" 
pokes elaborate 
fun at the cor- 
porate preten- 
sions of the clas- 
.sical milieu. Yet 
, Bley insists that 

/ the album was 

invested with 
far more than 
irreverence. 
"We tried 
1 hard not to take 

ourselves too 
seriously, and 1 hope people think 
the booklet is funny," Bley says. 
"But I also hope they think 'Knd 
Of Vienna' is beautiful. There is 
nxjm for both." 

Born in 1938 in Oakland, Calif., 
Bley grew up playing piano and 
organ in church, eventually mov- 
ing on to the jazz scene of '60s New 
York. Active with the free-minded 
,lazz Comparers' Orchestra in the 
late 'fiOs, Bley founded the bou- 
tique label Watt in 1973 with trum- 
peter/composer Michael Manlier. 

Watt's longtime relationship 
with ECM has yielded more than 
30 albums— 17 of those Bley's, 
including such standouts as "The 
Carla Bley Band Live!" (1982), 
"Fleur Carnivore" ('89), "Big Band 
Theory" ('93), and "The Carla Bley 
Big Band Goes To Church" ('96). 
Bley also arranged and composed 
material for bassist Charlie 
Haden's Liberation Music Orches- 
tra projects, including the classic 
ECM disc "The Ballad Of The 
Fallen" from '83. 

Bley's "Live!" set has been the 
most popular Watt album at 90,000 
copies sold worldwide, according 
to the label. ECM distributes and 
markets the records around the 
world via its various local deals: 
(Omlhiued mi page 15) 



Tumbleweed's Cowboys Ride Again 



BY ELENA OUMANO 

In more than two years of nonstop 
touring behind 1996's "Tell The 
Truth," the Reggae Cowboys have 
corralled huge herds of American 
and Canadian fans. That debut set 
an indie release on the group's own 
Tumbleweed label (released in 
Canada in 1995 and picked up in the 
U.S. by Pure/Mercury in December 
1996), won raws from radio stations 
and critics, as did the group's live 
act, with dreadlocked band mem- 
bers entangling the sounds and 
images of Jamaica and America's 
fondest myths while wearing full 
Wild West mufti. 

"Taos loves the Reggae Cow- 
boys," confirms Brad Hockmeyer, 
PD for KTAO Taos, N.M. " 'Tell The 
Truth' was one of our top albums for 
'97. The Cowboys have a fresh sound 
that jumps out of the radio, and it's 
fun music." 

In mid-,Ianuary, the group — Bird 
Bellony (aka Stone Ranger), Sync 
Rabess (Click Masta Sync), Mar- 
shall King (Henderson King), lain 
Green (Hitman I), and Roy Clarke 
(Gully) — aims to build on that base 
of support with a new album, "Rock 
Steady Rodeo," which will also be 
released on Tumbleweed. 

The band is currently "talking to 
labels" about a distribution deal, 
says Bellony, the group's lead voca\- 
ist, lead guitarist, and producer. 
"But we're making the album avail- 
able in the U.S. through one-stops 
like Universal One Stop and Ernie 
B in the U.S., who gets into major 
chains like Virgin," he adds. "Cana- 
da is our main market; we can 
always do our thing there. Interna- 
tionally, a Brazilian label, Natasha 
Records (distributed by Sony], is 
releasing the album there, and we're 
touring Brazil for the first time in 
March or April." 

According to manager Nancy 
Bowman, "Tell The Truth" sold 
10,000 units in Canada and the U.S. 

"We did really well with 'Tell The 
Truth,' " says Larry Jones of five- 
store record-store chain Sounds 
Familiar. "They're a kick-ass band 
that fills a niche no one else is deal- 
ing with. We put the first CD on the 
preview rack for new, hot records 
and in listening booths, because the 
group's outlaw reggae is really 
fresh and holds its own in any 
genre, and we plan to do the same 
with the next one." 

"The first album did well," says 
Bellony. "Pure/Mercury got it in the 
stores, and we're grateful that you 
can find it anywhere around the 
country. We also got a lot of radio 
support, mainly from triple-A radio 
around this country. We don't have 
anything internationally yet. I think 



they would love us in Europe and 
Japan, but the label didn't want to 
take a chance." 

Reggae Cowboys were founded in 
Toronto in 1993 by Bellony and 
Rabess, both of whom grew up in 
the eastern Caribbean island of 
Dominica. "We were thinking that 
the reggae scene needed something 
different," says Bellony. 

In the '.50s, '60s, and '70s, scores 
of dated and inexpensively made 
American western movies found 
their way to the Caribbean and — as 
the lyrical themes and nom de music 
assumed by many recording artists 
and promoters suggests — were 
absorbed into the popular culture. 
Bellony and Rabess dug beneath 
those rote cowboy.s-against-Indians 




REGGAE COWBOYS 

movie themes to reach less com- 
monly told real stories of the Amer- 
ican West. 

"After watching all those western 
flicks and .studying the Middle Pas- 
sage in school when we were grow- 
ing up, we came up with the concept 
that mainly involved paying tribute 
to the black cowboys, the black men 
who founded the [American] West" 
Bellony continues. "I also know 
about the specific history of Native 
American interactions with 
African-American slaves and free 
men. For the second album, we con- 
tinue the history lesson with 'Geron- 
imo,' which pays tribute to Native 
Americans. Since we spoke about 
black cowboys in the first album, we 
figured we should pay tribute to the 
first people of the land in the sec- 
ond." 

Effortless and natural, the Cow- 
boys' fusion of western themes and 
reggae riddims actually redi.scovers 
a musical synthesis found in reg- 
gae's early years, when the island 
was tuning in to American country 
& western music, along with semi- 
nal R&B. 

In "Rock Steady," the reggae one- 
drop beat — laid out by rhythmic 
slashes of keyboards and rhythm 
guitar and syncopated basslines — 
makes an easy-rocking foundation 
for the band's greatest asset Bel- 
lony's tasteful six-string architec- 
ture. Soaring without showboating, 
his fluid guitar passages are stud- 



ded with evocative signatures from 
the soundtrack to American cowboy 
culture, real and imagined, past and 
present. 

"The first album is a classic," 
says Bellony, who produced all the 
tracks for both albums. "It estab- 
lished the concept and people real- 
ly love it. But with the second 
album, we took a step up; we had 
more money for production to 
begin with." 

Production costs were under- 
written by a grant from the Cana- 
dian government's FACTOR, a fund 
to assist Canadian music talent and 
executive producer/manager Bow- 
man. "Cowboy Riddim," the video 
from the first album, appeared on 
cable TV's "Rockers" program; 
Canada's version of M'TV, Much- 
Music; and the Country Music Net- 
work in Canada. 

A video of the sophomore CD's 
title single, "Rock Steady Rodeo," 
will go out "to all the mainstream 
U.S. and Canadian video shows," 
sajn Bellony "including MTY Much- 
Music, VHl, and BEX" 

Between albums, the group lost 
its original drummer and key- 
boardist to the hardships of tour- 
ing. They've been replaced, and 
"the band is much tighter now," 
says Bellony. 

Despite — or, perhaps, because 
of — its genre-defying style and 
challenging lyrical content, the 
group remains unsigned. In the 
hallowed tradition of Blues Trav- 
eler and other groups that won 
label deals only after self-funded 
and -promoted touring had carved 
out a huge fan base, the Cowboys 
are on the road "all the time," says 
Bellony. 

"Everywhere we go, no matter if 
it's hardcore reggae fans or just 
music lovers, audiences are quickly 
converted to our marriage of 
musics," he adds. "We play to 
packed houses around the country. 
We don't play in the usual reggae 
venues; we mostly do rock or blues 
clubs — the venues reggae bands 
don't often do — so we get the heav- 
ily crossover audience we need to 
survive." 

Survival also includes venue 
sales. "When we're on the road, we 
sell so much product it's ridiculous. 
We sold about 300 CDs in three 
weeks at clubs on this current tour," 
Bellony says. 

"We want to see this band get to 
the top," he continues, "but it's a 
hard sell, because some [label] peo- 
ple don't quite get what you do, and 
they often have misconceptions 
based on their ideas of reggae or 
guys in cowboy hats. But our audi- 
ence gets it right away." 
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Making 'The Cur On MTV Talent Show 

Program Brings Unsigned Artists To Industry's Attention 



BY CARLA HAY 

NEW YORK— TMent contests on TV 
are often considered a joke, but many 
in the music industry are taking a 
serious look at MTV's "The Cut." 

"The Cut," a 30-minute program 
that debuted Sept. 28, features un- 
signed acts performing li\e to a ro- 
tating panel of throe music-industry 
judges. The grand prize is a profes- 
sionally made video paid for by MTV 
with the video to be shown on the 
network (The Eye, Billboard, Sept. 
5). The finals for "The Cut" will be 
tele\'ised Saturday (12) on MTV 

"I've had A&R people tell me that 
it's easier to do their job now because 
all they have to do is watch 'The 
Cut,' " says the show's talent execu- 
tive, Edna Sims-Bruce. 

"The story behind "The Cut" goes 
. further than its MTV debut. "The 
Cut" is based on the Real Eteal Show- 
case, an R&B/hip-hop talent contest 
that took place in the Los Angeles area 
from the mid-'SOs until the concept was 
sold to MTV earlier this year. Sims- 
Bruce was the showcase's founder, and 
she says that artists who participated 
in the Real Deal Showcase when they 
were unknowns include Brandy, Coo- 




lio, and Destiny's Child. 

The idea for "The Cut" was first 
brought to MTV's attention by inde- 
pendent producer Adam Pyler, who 
is credited with being one of the 

show's creators. 

MTV contacted 
Sim.s-Bruce, who 
says she was im- 
mediately enthu- 
siastic about the 
. show. The pilot 

V _ 4 'sp^d in 

V ~ ■ March, and the 
GRADEN series has aired 

in various time 
sloU on MTV MTV executiw of pro- 
duction .John Miller says, "I liked the 
idea of putting unknown talent on the 
air. I'm thrilled that the artists we 
have on the show are quality artists." 

Although "The Cut" may draw 
compari.sons to "Star Search" (the 
U.S. talent show that ran in TV syn- 
dication from the mid-'SOs to early 
'90s), there are several key differ- 
ences between the two programs. 

The first and most obvious differ- 
ence is that "The Cut" focuses only 
on music artists, whereas "Star 
Search" featured other entertainers 



Lava's Sugar Ray Aims To Stay 
Off 'Dne-Hit-Wonder Cruise Sliip' 



BY CHARLES R. BOULEY II 

LOS ANGELES— On its third Lava/ 
Atlantic collection, "14:59," Sugar 
Ray aims — with a healthy dash of 
humor — to dispel the idea that it's a 
one-hit wonder 

Even the title of the set, due in 
stores Jan. 19, pokes fun at the idea 
that the world's interest in the band 
may not stretch beyond last year's 
multimillion-selling disc "Flood" and 




the top 40 radio smash "Fly." 

"We're making light of the fact we 
know that 'Fly' was a phenomenon," 
says front man Mark McGrath, con- 
templating the concept of 15 minutes 
of fame. "We know the possibility of a 
one-hit-wonder syndrome. Frankly, 
all I ever vt'anted to be was a one-hit 
.vronden But once you actually get that 
one hit and don't follow it up with a 
really strong record like matchbox 20 
or Third Eye Blind, they just put you 
on that one-hit-wonder cruise ship. 
Next thing you know, you're playing 
shuiTleboard with Ksuagoogoo." 

Judging from the initial radio 
response to the single "Every Morn- 
ing," Sugar Ray won't be booking 
passage on that ship just yet. The 



track was leaked to a handful of sta- 
tions several weeks before its 
planned release date of Dec. 1 , and it 
received widely positive feedback. In 
fact, the band's hometown station, 
KROQ Los Angeles, was the first to 
play the single, where it immediate- 
ly became the third-most-requested 
song of the day. 

"Mark McGrath is a great front 
man, and (the band] writes great 
songs — it's proven by this first sin- 
gle," .says LLsa Worden, the station's 
music director "We played cuts from 
[the band's first album] 'Lemonade & 
Brownies,' two songs from 'Floored,' 
and now we're first with this one. 
That's not just blind loyalty; it's 
because they're worth it" 

Such enthusiasm comes as no sur- 
prise to Lava pre.sident .Jason Flom. 
"They've made the album that peo- 
ple thought they were buying when 
they purchased the last album," he 
.says. " 'Every Morning' will keep a 
young demographic interested in the 
band, and the band's musicality will 
[draw] more mature rock and pop 
fans interested as well." 

Jeff Dandurand, the label's direc- 
tor of product development, agrees. 
"It's great to see continued growth 
and artist development happen with 
them," he says. "They have a self- 
deprecating sense of humor that I 
find refreshing. They realize this is 
rock, and it's a fun thing. They're not 
going to change the world, but 
they're going to have fun while 
they're playing." 

(Cnntinued on page 16) 



such as stand-up comedians and 
dancers. Another difference is that 
contestants on "The Cut" must be 
between the ages of 14 and 29, an age 
limit that isn't surprising, given 
MTV's target demographic of 12- to 
24-year-olds. ("Star Search" contes- 
tants had a much wider age range.) 
And unlike "Star Search," contes- 
tants on "The Cut" are not allowed to 
perform cover songs. 

Two other differences give "The 
Cut" a more personal voice than 
"Star Search" had: Judges on "The 
(Continued on page 1 7) 



The Faces Of Christmas. Singers Jeffrey Osborne and Shoona Easton recently 
performed their current AC release "A Place Where We Belong" at the Oakdale 
Theatre in North Haven, Conn., as pari of the nationwide tour supporting Wind- 
ham HiH's "Colors Of Christmas" album. Joining the pair on the tour were 
Deniece Williams and Philip Bailey. The album also includes songs from Rotjerta 
Rack, Peabo Bryson. Oleta Adams, and Melissa Manchester. 



Backstage At The Billboard Music Awards 
With Usher, Imhruglla, Houston, nthers 



Artist of the year award winner Usher is mak- 
ing his mark as both an actor and a recording artist In 
addition to a role in "The Faculty," he said, "I am work- 
ing on another film already called 'Light It Up.' I play 
a student who gets into a hostage situation with other 
students. It stars Forest Whitaker, Sara Gilbert, 
Vanessa Williams, and Judd Nelson." While Usher 
.says his first lovie is still mu.sic, he admits that he's not 
working on a new album. "I'm taking time off from that 
right now, with the exception of this show, to do the act- 
ing thing. I want to be able to dedicate 100% of my time 
to come up with another album when I'm ready." 



N 



ATALIE IMBRUGLIA, who 
won adult top 40 track of the year 
for "Tom," said her fans shouldn't 
expect a full North American tour 
any time soon. "I don't want to 
tour until I have two albums' 
worth of material," said Im- 
bruglia. "I'm going to go straight 
into writing in January with Phil 
Thomalley [co-writer of "Tom"). 
I'm going to write with a bunch of 
people. 'The problem is, I have too many people I want 
to vmte with." 



by Melinda Neivman 



fHITNEY HOUSTON said that she liked "Heart- 
break Hotel," the song she performed on the awards 
show with Faith Evans and Kelly Price, the minute 
.she heard it "The fact that I could sing it with two other 
great vocalists really appealed to me. It's a song men 
and women can identify with. We've all checked in, and 
we .should all check out at some point" . . . Evans said 
she plans to do a January promotional tour in support 
of her recently released Bad Boy/Arista albimi, "Keep 
The Fkith." Evans added, "I want to do a theater tour 
in February — mostly venues like House of Blues, the 
Beacon [in New York]. Then to follow it I want to do a 
bigger tour" Asked about the possibility of a joint toiu' 
vvith Houston and Price, Evans said, "I would love to 
[do it]," modestly adding, "I don't know if I'm large 
enough" . . . Price .said she couldn't believe it when .she 
got the call from Houston's people to sing on the track, 
featured on Houston's new album, "My Love Is Your 
Love." "I was like a little kid," she said. "Whitney said 
she saw me sing on (a TV .show]. How odd is that? When 
we were recording, it felt so good to be around other 
women in the industry who are into family like I am. 
We all said a prayer before we recorded it" 

RoCK TRACK OF THE YEAR winner Kenny 
Wayne Shepherd isn't resting on his laiu^ls. "I'm in 
the process of writing my third album right ikjw," Shep- 
herd said. The teen blues guitar phenom is embarking 
on a headlining national tour begiiming Dec. 27. 



Art ALEXAKIS, front man of Everclear, winner of 
modem rock artist of the year, doesn't anticipate anoth- 
er album from the group for a year and a half. "I'm 
making a solo record," Alexakis says. "It's pop, vvith 
some R&B, lots of strings, and horns." He says of the 
band, "We just want to take some time off . . . [but] we 
want to come back and do another big-a.ss rock record." 

Howie DOROUGH of douWe-award winner the 
Backstreet Boys says the group's European success 
led the way for the phenomenal success of its self-titled 
Jive release, which has sold more 
than 8 million copies stateside. 
"The success abroad helped us 
tone [sic] our craft We came to 
the U.S. with a story; we'd 
already worked out the nuts and 
bolts." Even so, the U.S. success 
has been overwhelming. "If you 
can make it in America, you can 
make it anywhere. The audience 
here is a little more fickle than 
anywhere else." 

Female artist of the year Shania Twain 

saj's people who try to pigeonhole her music as coun- 
try or pop are mis.sing the p<iint "1 gel .so frustrated by 
that!" she said. "Even as a li-stener, it bothers me viith 
other artists. When I first came out with 'The Woman 
In Me,' people said it may be the death of my career. 
They said, 'It isn't pop; it Lsn't country.' It's both, and it 
has certainly paid off for me. I've ignored a lot of advice 
from my label." 

The EVENING'S BIG WINNER, Next, which 
walked away with eight trophies, says it may shake it 
up on its next album, which the act has already titled 
"Welcome To Nextasy." Group member R.L. said it will 
come out in .lune, adding that "no one will expect what 
we're doing." 

In NON-AWARDS NEWS: Bruce Springsteen & the 
E-Street Band will reimite for a worldwide tour starts 
ing in the summer . . . Michelle Schweitzer, formerly 
with Kathryn Schenker Associates, has been named 
senior VP of media relations for Epic Records Group, 
where she will oversee the media departments for both 
Epic and 550. Melani Rogers, senior VP of publicity at 
Epic Records, is expected to take on a role with Sony 
international corporate communications . . . Van Mor- 
rison has signed a worldwide deal with Pointblank/ 
Virgin Records. 

Assistance in preparing this cohorm wag provided by 
Chris Morris and Carrie Bell 
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BILLBOARD AWARDS WIN RETAIL RAVES 

(Contimwd from page 1) 



Hotel here — Next collected trophies 
for new artist of the j'ear, new R&B 
artist of the year, R&B group of the 
year, R&B singles artist of the year, 
and Hot 1 00 Sinj^ies duo or gnwp of the 
year. Its single "Too Close." from the 
platinum album "Rated Next," drew 
nods as R&B single of the year, Hot 100 
single of the year, and R&B singles air- 
play track of the year. (Awards were 
determined by [K)int-of-sale and air- 
play data .supplied by SoundScan and 
Broadcast Data Systems.) 
"I see Next as the real winner," 
says Storm Gloor, 
director of music 
at the 129-store 
Hastings Enter- 
tainment chain, 
based in Amarillo, 
Texas. "We should 
see a spike in theii* 
USHER sales. We did see 
an increase on [the 
day after the broadcast!." Gloor says 
that current albums by Brooks, Mari- 
ah Carey, and Whitney Houston, who 
all appeared on the show; also experi- 
enced sales increases after the tele- 
cast 

.lohn Michael, media manager at the 
312-store Best Buy chain in Eden 
Prairie, Minn., anticipates that Decem- 
ber sales of "Rated Next" will increase 
75%-80% over November's totals. 

"Ne.\t would show the bigge.st per- 
centage gain [of the winners], 
because all of a sudden seeing that 
they won that many awards will help 
drive sales," Michael says. "That 
type of artist will get more benefit 





from the awards show." 

"If Next's sales go up, it'll be inter- 
esting," says Stan Goman, executive 
VP/COO of 1 19-store Tower Records 
in West Sacramento, Calif "That 
show does increase sales appeal." 

Next member R.L. told Billboard 
he was stunned by the group's suc- 
cess: "It's a blessing to be in the same 
company as these other artists. We 
never expected something like this." 

Another R&B artist who notched a 
major triumph at the '98 Billboard 
Music Awards was Usher, who also 
won R&B artist of the year and Hot 
100 Singles artist of the year. The 
young singer performed a medley of 
"Nice & Slow," "You Make Me 
Wanna . . .," and "My Way," from his 
1997 LaFVe/Arista album "My Way." 

"I guess I feel like the man now," 
Usher exultantly told Billboard after 
the show. "I'm somebody." 

He added, "It's a privilege to win 
any award, but this one means so 
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much, because it is determined by 
the people's likes." 

Country superstar Brooks added 
six more Billboard Music Awards to 
a mantle now laden with a total of 24 
statuettes — ^the most received by any 
artist He was named country artist 
of the year, male albums artist of the 
year, country singles artist of the 
year, and country albums artist of the 
year; his 1997 Capitol Nashville 
album "Sevens" was chasen as coun- 
try album of the year and male album 
of the year 

Brooks told Bill- 
board that his 
wins this year 
were the sweetest; 
"This has hands- 
down been the 
best year of my 
life, careerwise, so 
RIMES winning this year 
means more. 
We've sold more records this year, 
seen more people on tour than any 
other year, and I've had no label prob- 
lems." 

Pilling in at the last minute for an 
ailing Madonna, Brooks got the 
awards show off to a high-flying 
start; He was lofted abo\'e the heads 
of the crowd in a wired harness dur- 
ing a performance of "Ain't Going 
Down (Til The Sun Comes Up)." 

Canadian vwalist Dion was feted as 
album artist of the year and adult con- 
temporary artist of the year. Sony 
Classical's "Titanic" soundtrack album, 
which contains Dion's ubiquitous hit 
"My Heart Will Go On," w-as named 
album of the year and .soundtrack 
album of the year, while the song was 
selected as soundtrack single of the 
y^iar. And Dion's own 550 Music/Epic 
album "loot's Talk About I^ve" was 
chosen as female album of the jiear 

During a live satellite feed from 
her hometown of Montreal, where 
she was performing, Dion was pre- 
sented with her six awards by 
singer/songwriter Carole King. 
Thanking the fans in her native 
tongue, Dion cried, "Merci beau- 
coups, tout le motuk!" 

Teen country sensation Rimes 
received a special Billboard Hot 100 
Award for her single "How Do I 
Live," which set new records for the 
most weeks ever .spent in the Hot 100 
(69), the top 40 (61), and the top 10 
(32). She told Billboard, "This award 
stands out from all I have won. To 
have a song on the chart for 69 weeks 
is cool alone. The fact that it is the 
longest amount of time makes it a 
milestone in my career" 

Rimes also was named female 
country artist of the year, contem- 
porary Christian artist of the year, 
and country singles sales artist of 
the year; her Curb album "You Light 
Up My Life — Inspirational Songs" 
drew contemporary Christian album 
of the year honors. 

Mercury Nashville artist Twain 
was named female artist of the year 
and Hot 100 Singles female artist of 
the year, and she won the award for 
best-selling country single of the 
year for "You're Still The One." 

Twain told Billboard she saw spe- 
cial significance in her female artist 



of the year award: "The biggest part 
of this title for me is that it's ba.sed 
on statistics, as opposed to opinions, 
which is how you get limited by 
labels. This show^s me we'\^ .succeed- 
ed in growing beyond labels." 

During the awards ceremony. 
Twain performed "From This 
Moment On" with a 22-piece band. 

The Century Award was presented 
by Shawn Colvin, who said, "James 
Taylor was, and still is, e\^r>'thing I'd 
like to be as an artist. In his songs, 
there is a wealth of empathy, intelli- 
gence, grace, and 
danger . . . When 
you hear ,James, 
you need to surren- 
der, because he is 
going to get to you." 

Taylor thanked 
his mother and 
TWAIN family, his audi- 

ence, ex-manager 
Peter Asher, and current manager 
Gary Borman. He also singled out 
"my old pal Kooch, [musician/pro- 
ducer] Danny Kortchmar, who got 
me started in this business, and who 
promised that he'll let me know when 
it's time to leave." 

Pop superstar Carey received a spe- 
cial Billboard Hot 100 Award, acknowl- 
edging her 13 No. 1 singles— -the most 
ever by a female artist Carey sang "I 
Still Believe" during the show. 

Several other award winners 
played live at the ceremony. Adult 
contemporary group of the year the 
Backstreet Boys, who also collected 
group album of the year honors for 





BACKSTREET BOYS 

their self-titled Jive set stomped to 
a medley of "I'll Never Break Your 
Heart" and "All I Have To Give." 
Lauryn Hill, whose Ruffhouse/ 
Columbia debut "The Miseducation 
Of Lauryn Hill" was dublwd R&B 
album of the year, bumped through 
"Doo Wop (That Thing)." And Natal- 
ie ImbrugUa sang her international 
hit "Tom," which won as adult top 40 
track of the .year. 

Other artists who were on hand to 
collect their awards during the tele- 
cast included modern rock artist of 
the year Ewrclear and R&B albums 
artist of the .year Jay-Z. During the 
show, it was announced that Marcy 
Playground's "Sex And Candy" won 
as modern rock track of the year. 
Lord TVriq & Peter Gunz's "Deja Vu 
(Uptown Baby)" was selected as rap 
single of the year, and Mase was 
named rap artist of the year. 

Making forceful live appearances 
during the show were Houston, who 
sang "Heartbreak Hotel" with guest 
vocalists Kelly Price and Faith 
Evans; Hole, which ripped through 
"Malibu"; and Semisonic, which 
wrapped up the broadcast with the 



appropriate "Closing Time." 

In a live feed from the Hard Rock 
Cafe casino, Bette Midler fronted the 
Royal Crown Revue on "One Monkey 
Don't Stop No Show." 

Other award recipients were on 
hand for special presentations dur- 
ing a party at the Studio .54 nightclub 
in the MGM Grand on Dec. 6. 

Teen blues guitarist Kenny Wayne 
Shepherd, who also won blues album 
of the j'ear for his Remlution record- 
ing "'Trouble Is . . .," collected his 
rock track of the year award for 
"Blue On Black." Darren Hayes, who 
Ls partnered with Daniel Jones in the 
Australian act Savage Garden, 
received the group's Hot 100 Singles 
airplay track of the year trophy for 
"Truly Madly Deeply." 

"I'm really thrilled," Shepherd 
said. "This is my first taiy or award. 
I've gotten guitar awards, but this 



one is really exciting." 

"It's probably one of the most pres- 
tigious awards we could be given," 
said Hayes. "The reaction to our sin- 
gle in America is probably 50% of our 
success." 

The 1998 Billboard Music Awards, 
which sold out all 10,000 seats in the 
Grand Garden Arena, drew a 7.6 rat- 
ing and a 12 .share, down from an 8.6 
rating and a 13 share last year. The 
show was No. 2 in its time slot among 
18- to 49-year-olds, beating CBS and 
NBC, with a 5.4 rating and a 14 share, 

A complete list of year-end charts, 
upon which the Billboard Music 
Awards are based, will appear in the 
Dec. 26 issue of Billboard. 

Assistance in preparing this story 
was provided by Melmda Newman 
and Carrie Bell 



COMMENTARY 

(Continued from page 6) 

There needs to be a return to the 
old model. We need a new spirit out 
there, in the hinterlands, at the grass 
roots. Something is needed to rein- 
vigorate people's interest in mu.sic, to 
restore the verve and excitement that 
comes from experiencing new music 
where you fmd it — in local communi- 
ties, clubs, ewnts, and festivals. This 
is the kind of music, built on a solid 
local base, that is sustainable bej™d 
the first single or two. 

The solution is to get back to 
ba.sics, and that means going back to 
the game plan of building local fol- 
lowings, tten regional ones, and then, 
perhaps, national ones. To indepen- 
dent pnimoters, I say, Wake up! You 
are the people with the know-how to 
loose the music genie. You are the key 
to revitalizing the music business by 
helping to nurture tWs local talent 

'Think alwut it; Local radio has a 
responsibility to its oftTi community; 
it should respond to it and will if prod- 
ded. Suppose promoters were to give 



their time, doing what they know best 
to promoting new, largely unheralded, 
local music acts to local radio'? 

It wouldn't come easily, but rappers 
and hip-hoppers have proved it can be 
done. Promoters would haw to sell 
local radio (with the help of local 
retailers) to get it to givie up some air 
time to local artists «1io have a fresh 
musical agenda. 

If there was such a grass-roots 
"people music" movement, a new 
encrgj' would result It would pump 
creativity into the marketplace. Ca- 
reers would blassom and develop nat- 
urally in scope from regional to na- 
tional. A new national network, an 
independent structure, would bring 
back growth — and that would be to 
everyone's benefit 

Together we can revitalize the 
music industry by using proven pro- 
motion techniques that develop and 
break out from the source, new art- 
i.sts and mu.sic that broad audiences 
can enjoy. 



CARLA BLEY GETS 'FANCY' 

(CnntiNiird fwin jxige hi) 



with BMG Classics in North Ameri- 
ca; PolyGram in France, Germany, 
the Benelux, and Japan; and such 
independents as New Note in the U.K 

Bley has spent much of her ener- 
gy over the past few years touring 
Europe and Japan with Swallow; 
they ha\e recorded three albums, the 
latest of which is the live set "Are We 
There Yet?," due from Watt next 
year "Fancy Chamber Music" was 
released in June in Europe. 

Bley is currently working on 
material for her new jazz octet 4-1-4. 
The group will kick off a tour with a 
weeUong stand in April at the Tokyo 
Sweet Basil's; summer festivals in 
Europe will follow. Bley's composi- 
tions are published by Alrac Music 
(BMI), and she is booked interna- 
tionally by Thomas Stowsand, who is 
based in Rotholz, Austria. For her 
rare U.S. gigs, she is represented by 
the Boston-based Ted Kurland. 

No U.S. concerts for "Fancy 



Chamber Music" are planned — 
which will Hmit the album's potential 
for broadening Bley's audience, 
points out Bruce Gallanter, owner of 
New York's Downtown Music Gal- 
lery. But in an attempt to take advan- 
tage of the music's dual appeal, BMG 
plans to cross-merchandise the disc 
to classical and jazz retail as well as 
service both radio formats. 

Like most venturesome artists. 
Bley has her greatest U.S. exposure 
via National Public Radio, with an ex- 
tensive "Jazz Profiles" piece airing 
this spring. Her albums have re- 
ceived regular airplay on such influ- 
ential programs as John Schaefer's 
"New Sounds" on WNYC New York; 
"F^ey Chamber Music" will also air 
in the weeks to come, Schaefer says. 
Yet indicative of Europe's higher 
mainstream regard for jazz musi- 
cians, Bley is the cover feature in the 
December issue of Swiss Air's in- 
flight magazine. 
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SkyrDGketing Success Of World Circuit's 'Social Club' Spurs Related Projects 



BY NIGEL WILUAMSON 

LONDON— "Buena Vista Social 
Club" — the Ry Cooder-produced 
album that relaunched the careers of 
Cuban veterans such as Ruben Gon- 
zalez and Compay Segundo — has 
become one of the most successful 
world music albums of all time. U.K.- 
based World Circuit Records has 
reported that the album, recorded in 
Havana by the group of the same 
name and released worldwide in 
September 1997, passed the 1 milhon 
unit worldwide sales mark in Novem- 
ber. 

World Circuit has announced its 
plans for next year; these include an 
album by Ibrahim Ferrer, the 71- 
year-old singer featured on "Buena 
Vista." Again produced by Cooder in 
Havana with many of the same musi- 
cians, the album is currently untitled 
but has informally been dubbed "Son 
Of Buena Vista." It's scheduled for 
an April release. 

The second solo album by 80-year- 
old pianist Gonzalez will be released 
around the same time; Cooder also 
plays on it. 

The albums will coincide with the 
release of a Buena Vista Social Club 
documentary feature film made by 
director Wim Wonders, shot in 
Havana and at a concert July 1 at 
Carnegie Hall in New York. 

"Buena Vista Social Club" has 
been in the top 10 of Billboard's Top 
World Music Albums chart for 14 
months and is also still in The Bill- 
board Latin 50. 

Sales in the U.S. stand at 300,000, 
according to SoundScan. The album 
has sold consistently across all other 
miyor territories, including 60,000 in 
the U.K. and 184,000 in Holland, 



according to the label. In Holland it 
has been in the album chart for more 
than a year, peaking at No. 6. 

David Bither, VP of Nonesuch, 
which licenses all World Circuit 
product in the U.S., says, "There are 
other world music albums that have 
sold a million, such as the Gipsy 
Kings, who are also on Nonesuch. 
But we are not going to argue with 
anyone who says 'Buena Vista' is the 
first album of its kind to sell a mil- 
lion copies. Its success has been 
quite phenomenal." 

World Circuit owner Nick Gold 
initially hoped that the album — re- 
corded in Havana in March 1996 — 
might sell 100,000 copies. 

Gold recorded two other albums in 
Havana at the same time: "Introduc- 
ing Ruben Gonzalez" and the Afro- 
Cuban All Stars' "A Toda Cuba Le 
Gusta." World Circuit reports that 
both albums have now sold more 
than 250,000 copies each. 

Gold has spent the entire year 
preparing World Circuit's next 
tranche of Cuban albums for releas- 
es in 1999. The only album the label 
has relea.sed in the U.K. in 1998 was 
"Los Heroes" by Estrellas De Are- 
ito; the double album hit stores Nov. 
16. It made the classic "Descarga" 
sessions available on CD for the first 
time; those sessions were produced 
in 1979 in Havana by trombonist and 
arranger Juan Pablo Torres. Origi- 
nally released on five \'inyl LPs, the 
sessions have long been unavailable 
and were much sought-after. 

Torres, who has lived in New York 
for the past six years, says, "Those 
sessions captured a unique moment 
in time which can never be repeated. 
We had some of the all-time Cuban 
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greats who were at the end of their 
careers and have now died, such as 
Felix Chappotin and Enique Jorrin. 

Then we had a- 
nother genera- 
tion of great 
players, like 
Paquito D'Rivera 
and Arturo San- 
doval from 
Irakere. Finally, 
we had a third 
coooER generation of 
then up-and- 
coming musicians who have since 
gone on to become famous." 

The "Los Heroes" sessions have 
the same relaxed feel that made 
"Buena Vista" .such a hit. The album 
featured a number of players who 
went on to play on World Circuit's 



SUGAR RAY 

fCniitinuedfroni page IJt) 

All parties are quick to point to 
producer David Kahne when citing a 
key source of Sugar Ray's creative 
growth. 

"David Kahne was the difference 
between the first and .second record, 
and now he has grown vrith the band 
— or the band with him," Flom says. 

Under Kahne's guidance, "14:59" 
shows the band — which also includes 
Rodney Sheppard on guitar. Murphy 
Karges on bass, Craig "DJ Homi- 
cide" Bullock on turntables, and Stan 
Fraiser on drums — continuing to 
widen its mainstream pop radio 
sound. 

"We came in to this record with 
the attitude that we wanted to make 
some radio songs," McGrath says. 
"There's nothing wrong going in the 
project knowing that you have to 
craft a single for the label — espe- 
cially if you're willing to do that as a 
band. Call me an ass, but I thorough- 
ly enjoyed hearing our song on the 
radio. It's incredible. 1 wish that for 
every band." 

McGrath adds that an attitude 
geared toward success certainly 
helps artist/label relations. 

"Once you make them money, it's 
amazing how supportive they can 
get," he says with a laugh. "We did 
want to please them, so, at a leisure- 
ly pace, we went in and blew $400,000 
as quickly as we could on making the 
record." 

As the release of "14:59" draws 
near, the promotional machine behind 
the band is hitting high gear. It's a 
machine that will rely heavily on the 
band's live appeal. A handful of holi- 
day-oriented dates have been i^anned, 
including KROQ's Acoustic Christ- 
mas; these will be a useful warm-up 
to a tour planned for early '99. The act 
is managed by Chip Quigly and 
booked by John Dittmar of Pinnacle. 

All elements are in place to equal 
the group's past sales with its future 
sound. How will McGrath and his 
bandmates embrace success beyond 
"Fly"? 

"I keep asking when people are 
going to find me out," he says with a 
smile. "Until then, why not enjoy it?" 



current crop of releases, including 
Gonzalez and several members of the 
Afro-Cuban All Stars. 

Torres will also be featured on the 
second Afro-Cuban All Stars album, 
which Gold plans to record at the end 
of January. Torres joined Gonzalez 
and the All Stars onstage at concerts 
in October in New Jersey and at New 
York's Town Hall. 

The Ferrer album is seen by 
World Circuit as the long-awaited 
foUow-up to "Buena Vista." 

"It will appeal to the same people 
who bought 'Buena Vista,' because 
Ibrahim was one of the main singers, 
and much of it has the same feel," 
Cooder says. "But there is also quite 
a lot that is different about it in 
terms of the repertoire. We've used 
strings on some tracks, and Ibrahim 
is one of the great bolero singers." 

Ferrer is excited at being thrust 
into the spotlight in the twilight of 



his career. "I was on tour in Europe 
in 1962, and then the missile crisis 
broke out," he recalls. "I thought I 
was at the start of an international 
career, but then I had to go back to 
Cuba, and nothing happened for 35 
years. I had retired when Nick Gold 
and Ry Cooder asked me to record 
for them. This was always what I 
wanted to do. I'm finally living the 
dream of my youth in the body of an 
old man." 

Gerry Lyseight, who gave the 
"Buena Vista" album its first radio 
play on his Planet Mambo show on 
the BBC's London station, GLR, 
says, "World Circuit crafted .some- 
thing they believed in and worked 
every angle to keep it in the public 
eye. They gave it the attention that 
great music deserves but rarely 
gets. They did it all w ith taste, care, 
and respect, and it couldn't have hap- 
pened \i) a nicer label." 
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EDITED BY CATHERINE APPLEFELD OLSON 

The TFME is right: The film music industry has beckoned two more 
enthusiastic entrepreneurs, dance music veterans Curtis Urbina and Ser- 
gio Cossa. Urbina and Cossa. who helmed the marketing department at 
Emergency Records in the '80s, haw formed New York- and Rome-based 
Ricific Time Ent^irtainment to acquire publishing rights, initially to score 
music from foreign films that have not had broad exposure in the U.S. 

"We are two guys who love the movies and foreign films," says Urbina, 
who serves as Pacific Time president in New York. Cos.sa will helm the 
Rome office. "We are looking U) find those films that people in certain cir- 
cles know of, cult foreign-film classics, and spotlight them and their music." 

Urbina says the company is targeting foreign-film buffs at first but 
eventually would like to segue into broader-interest projects and even 
compilation .soundtracks for independent films. "We are attempting to 
build a small niche in the soundtracks area so we can position ourselves 
to be able to compete down the road with any major company to get a 
soundtrack," he says. 

When it came to compiling score material, Urbina took a page from his 
days at Continuum Records, where he broke ground creating compilations 
of techno music, and launched the Compaser's Compilations series. "We 
are now approaching composers directly, as opposed to just working with 
film companies," Urbina says. "A lot of these 

rights are still retained by the composers — in the 

cases where masic has been released merseas we 
are working with the appropriate label — so we 
are able to come up with a package the composer 
is happy with that we can take to a new audience." 

Slated for release Jan. 26 are albums featur- 
ing the works of composers Nicola Piovani and 
Pino Donaggio. Pioi'ani has compased scores for 
more than 100 films, including Federico Felli- 
ni's "Ginger And Fred," the Taviani brothers' 
"Good Morning, Babylon," and Roberto Benigni's current "Life Is Beau- 
tiful." Donaggio has scored many of Brian DePalma's films, including 
"Carrie," "Dressed To Kill," and "Blowout." 

Pacific Time's first original .score album will be mu.sic from Pan Am 
Films' "The Versace Murder," featuring the music of Claudio Simonet- 
ti. The albxun is tentatively slated for release in the U.S. in April, when 
distribution for the movie is expected to begin. As for the distribution of 
its product, I^cific Time is close to finalizing a deal with Navarre Corp. 
and will also focus on the Internet and alternative sales channels, such as 
alliances with pubbcations like Film Score magazine. "We are also attend- 
ing every indie film festival we can get to — from Sundance to the Long 
Island HMlm Festival," Urbina says. "We realize we're new in this market, 
and if you ask who we are modeUng ourselvT;s [after], I have no problem 
saying it is labels like Milan and Vare.se Sarabande, who are doing exact- 
ly what we want to do. They are loyal to the independent market" 

Second helping: RCA victor has uncmured a second album of mu- 
sic from "The Full Monty" to coincide with the premiere of the movie on 
HBO this month. "More Monty" contains "Everybody Plays The Fool" by 
Main Ingredient (featurir^ Cuba Gooding Sr.), "Turn The Beat Around" 
by Vicki Sue Robinson, "More, More, More" by Andrea True Connec- 
tion, and "Shame" by Evelyn "Champagne" King. The original sound- 
track has sold more than 450,000 units worldwide, according to the label. 

Production notes: You just never know where the next "new" 
soundtrack might pop up. On Mareh 2, Rhino Records w ill release "Steal 
The Sky," a collection of mu.sic Yanni wrote to accompany the 1988 HBO 
original movie of the same name. The previously unreleased album — cre- 
ated ju.st before the prolific composer/ijerformer's star really began to 
rise — is primarily synthesizer-driven but also includes more exotic ingre- 
dients like a zhnbalom and an Arabic ensemble. 

Motown Records has set an early-.January release date for the .sound- 
track to "Our FYiend, Martin," a direct-to-video animated movie about 
the life of Dr. Martin Luther King Jr. 20th Century Fbx Home Enter- 
tainment will release the tape Jan. 12 to coincide with the late civil-rights 
leader's birthday and holiday, and Black History Month. The album fea- 
tures such classics as "Reach Out And Touch Somebody's Hand" and 
"Ain't No Mountain High Enough," sung by Debelah Morgan, a member 
of Motown's current cla.ss. 

Correction: Barry CoIe is the president of Clear Music, of which 
Shooting Gallery is a client. He was incorrectly identified in a recent 
Soundtracks and Film Score News column (Billboard, Dec. 5). 



'THE cur 

fCmttinueil from page U) 

Cut" not only give scores, but they 
also explain why they gave those 
scores. "The Cut" also features 
videotaped bios of the contestants, 
which include interviews with the 
artists and a visit to their homes or 
social environments. 

"The Cut" executive producer 
Kathy Cotter says, "We take a look 
at what the artists' lives are like 
when they're not performing. That's 
something that we've found makes 
the viewers relate to [the contes- 
tants] more." 

So how do people get on "The 
Cut"? Un.signed arti.sts who apply to 
be on the show must first send in a 
demo tape or CD to MTV's offices in 
Santa Monica, Calif. 

Sims-Bruce explains the proce- 
dure for how acts are selected to be 
on the show: "We listen to every re- 
cording we get. A lot of people might 
not bcUeve that, but it's true. My hus- 
band, Damian Bruce, is the show's di- 
rector of talent He and his staff lis- 
ten to the tapes, and he sets up the 
auditions. I come to the auditions, 
which are judged by a committee. 
The acts which we choose are then 
presented to Kathy Cotter, and she 
makes the final decision on who will 
be on the show, based on our recom- 
mendations." 

"The Cut" — taped before a live stu- 
dio audience in Burbank, Calif. — is 
hosted by Lisa "I>eft Eye" Lopes of 
the RfiB/hip-hop group TLC. Sims- 
Bruce says, "Lisa had been in Los 
Angeles for a TLC photo shoot and I 
thought she'd be a reaUy special host" 

Any hopeful contestants who are 
expecting MTV to provide a glam- 
orous, all-expenses-paid trip are in 
for a rude awakening: MTV does not 
pay to bring any artists to auditions 
or to be on the show. Consequently, a 
good number of the artists who have 
ended up on "The Cut" happen to live 
in the L.A. area. There have been 
plenty of other artists who've trav- 
eled long distances to be on "The 
Cut," and as Sims-Bruce says, "If 
people want to be on the show badly 
enough, they find a way." 

Once on the show, the contestants 
mast perform an original song in l&ss 
than two minutes. No lip syncing is 
allowed, but prerecorded tapes w ith 
background music are permitted. 
Each judge then gives the conte-stant 
a score on a scale of 1 to 10. The 
artist with the highest score at the 
end of each episode then advances to 
the semifinals. 

Although producers of "The Cut" 
say that they welcome a variety of 
music, e\^n loyal viewers of the show 
can't help but notice that R&B and 
rap are the dominant forms of music 
on "The Cut" 

Cotter explains. "Because of the 
production schedule and budget, we 
can't have artists who need live 
instruments on the show. That's why 
you don't see any rock bands. The 
artists on the show are usually \wal- 
ists, and they tend to come from 
R&B and hip-hop." 

Don't expect any extreme avant- 
garde acts to make "The Cut" either 
Says MTV executive VP of program- 
(Continiied on next page) 
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Film & TV Music/MIDEM Special Issue: January 19, 1999., 



IF YOU DO: SPOTTING 
SESSIONS, EDIT MUSIC, 
COMPOSE, CONTRACT, 
ORCHESTRATE, COPY 
OR RECORD, IF YOU DO: 
DUBBING OR PREP, 
SYNC LICENSING OR 
MUSIC MARKETING, 
IF YOU: PUBLISH, EDIT 
FILM OR RE-SCORE, 
IF YOU: SUPERVISE, OR 
CLEAR SOUNDTRACKS... 
IF YOU DO: SPOTTING 



...We have a sound 
business idea for you! 

On January 19, The Hollywood 
Reporter will publish the first of 
four Film & TV Music Special 
Issues of the year. If you contribute 
in any way to llic film music 
process, this stand-alone special 
issue provides you witli a unique 
marketing dj-jportuniiy. 

It's a chance to reach our 
144,000 readers and decision- 
making professionals whose 
every creation re(|uires music: 
the prtxiucers, directors, music 
supervisors and heads of licensing 
who c;m hire you or your work for 
their next project. 

• Spotlight on Frances Preston 
MIDEM Person of the Year 

• Spotlight "Oscar* Watch"- 
Best Score, Best Song 

Space Deadline: 
December 21 

Materials Deadline: 
January 4 

Jtidi Pulivr 
Film & T\' Music Ad Manager 
(323) 525-2026 
Patti Fahn 
New York Account Executive 
(212) 536-6403 

Bonus Distribution of this 
stand aione special issue 
at MIDENI '99 and at our 
4th Annual Music Conference, 
AprillO, 1999 



THE CUT' 

(Continued from previous page) 

ming Brian Graden, "It's a pretty 
mainstream show because it's about 
popular music." 

Sims-Bruce adds, "We've had 
gospel, rock, jazz, and even ska rep- 
resented on our show. The flnals are 
a diverse group of people." 

So what is "The Cut" like from a 
contestant's point of view? Chris Wil- 
son, a 22-year-old L.A.-baiied singer/ 
songwriter who made it to "The Cut" 
semifinals, recalls how he got on the 
program. 

"A friend of mine found out about 
the show from MTV's Web site, and 
she suggested I send in a tape." 

Wilson, who describes his music as 
"acoustic alternative pop, kind of like 
Sarah McLachlan," says he entered 
the contest as "a fluke. I didn't think 
the show was my style of music. But 
it felt good when I was there. The 
contestants were actually rooting for 
each other." 

After winning for his song "The 
Way That She Loves Me," Wilson 
says, "several najor labels" have con- 
tacted him and he even found an 
attorney as a "direct result" of the 
show. He says that these develop- 
ments in his career wouldn't have 
happened so quickly if he hadn't been 
on "The Cut" 

"I moved to L.A. from Brockport, 
N.Y., three months ago, and this is a 
dream come true. Being on the show 
wa£ a 'win/win' situation, because 
even if I didn't win the contest, I 
knew it would be good exposure." 

All contestants on "The Cut" are 
required to sign an agreement that 
they will not sign a record deal until 
after the show's season finale. 

Alison Ball-Gabriel, Warner Bros. 
Records VP of A&R (U.S.), is one of 
the music-industry professionals who 
has been a judge on "The Cut" She 
says that the show is "filling a void for 
record executives looking for new tal- 
ent This way, unsigned artists have a 
chance to be heard when they prob- 
ably wouldn't have had that chance." 

Ball-Gabriel says that she watches 
the show regularly and has contacted 
"about two or three acts" that have 
appeared on "The Cut" although she 
declines to name those acts. 

As for the artists chosen to be on 
the show, Cotter says, "I think all of 
of them have something intangible 
that makes them special. We don't 
see "The Cut' as a show for amateurs. 
The people on our show are between 
the amateur and professional levels, 
because we like to pick people who 
have already taken their own steps 
to advance their careers." 

Fbr now, the future of "The Cut" is 
uncertain because MTV hasn't de- 
cided if the show will be picked up for 
a second season. 

MTVs Graden says, "I don't know 
if the extended life of the show will 
be the winner going on to huge suc- 
cess or if it will be a second season, 
or both." 

But as Ball-Gabriel sees it, "If 
MTV doesn't pick up the show for 
another season, then someone else is 
going to take the show and maybe re- 
tool it It's a unique show that has a 
lot of fans, and it's providing a valu- 
able service to the music industry." 
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WKS. ON 
CHART 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SqUQf!S£4'!* 
SALES REPORTS COLLECTED. COMPILED. AND PROVIDED BY ■ 1 1| ||| 

ARTIST "E^MSE" TITLE 

IMPRINT i NUMSEftDISIRIBUIING LAB£L {SUGGESTED UST PRICE OR EQUIVAL£hT FOR CASSEnEXD) 




NEW^ 


FULL BLOODED NO UMiT 5oo27'/PRio«jTY (loiaiela) 


MEMORIAL DAY 


(JJ 


2 


7 


NEW RADICALS MCA 1 1858 18.9»12 98) MAYBE YOU'VE BEEN BRAINVI/ASHED TOO. 


3 


1 


21 


FIVE ARISTA 190031 10 g^ie gai 


FIVE 


4 


4 


E 


DIVINE PENDULUM 1232&T1EDANT110 9ai6 98) 


FAIRY TALES 


5 


3 


11 


SHAKIRA SONY DISCOS 82746 110 98 EQ^IS 081 DONDE ESTAN LOS LADR0NES7 


6 


5 


15 


THE FLYS DELICIOUS VINYL 740O&TRAUMA (10 98/16 98) 


HOLIDAY MAN 


_L_ 


7 


23 


CLEOPATRA UAVERKK 46926rtVARNER BROS, (10,9»16.98) 


COMIN' ATCHA! 


8 


8 


17 


JENNIFER PAIGE EDELAMERKA 162171/HOavWOOO (10.98 EQ/ie.98) 


JENNIFER PAIGE 


9 


6 


4 


TQCL0CKW0RK69431'/EPIC(11.98E(»16.98) THEY NEVER SAW ME COMING 


/"Van 


II 


17 


THE WILKINSONS GIANT INASHVILU:) ;4699iWARNER BROS INASHV1UE) l!098'16.9( 


1 NOTHING BUT LOVE 


11 


9 


7 


REBECCA ST JAMES fOREFRONI 25189 (m^WlS ^S) 


PRAY 


12 


13 


21 


TRIN-I-TEE 5:7 B rite g0094/INTERSC0PE (10.9*15 98) 


TRIN-I-TEE 5:7 


13 


15 


15 


TATYANA ALI MjywORK 6S65«i'EPIC (10 98 tQ'I6.9B) 


KISS THE SKY 


14 


14 


10 


TYRESE RCA669QlM9 9a/13 981 


TYRESE 


15 


12 


22 


EVERYTHING blackbird Saooa/SIRE no 9»14 9S) 


SUPER NATURAL 




20 


5 


Bia CAITHER t THE GAITHEI! VOCW. BAM) skim; na »i8 1 11 % IS «: STIU. THE GREATEST SIOSY EVER TOLD 


ilD 


47 


2 


DIANA KRAU lUPULSf 31 imflP (7 98 CD) HAVE YOURSELF A MERRY UHLE CHRISTMAS 


18 


18 


11 


LEE ANN WOMACK decca 70O4aMCA Nashville (10.9&'16 9Bi 


SOME THINGS 1 KNOW 




38 


11 


ORGY ELEMENIREt'REPRISE 4692iWAflNER BROS. (7 9a 1 1 98) 


CANDYASS 


20 


10 


6 


OLGA TANON WEA LATINA 25098 (9.9&15.98) 


TE ACORDARAS DE Ml 


21 


16 


34 


ELVIS CRESPO • SONY DISCOS 82634 (8 98 E(^14 98) 


SUAVEMENTE 


22 


22 


42 


JAGGED EDGE • so so DEF 68181/COLUMBIA (10 98 E(Y16 961 


A JAGGED ERA 




34 


11 


TRICK DADDY sup N SLIDE 2B02/WARLOCK no 90116.98) 


WWW.THUG.COM 


24 


19 


4 


LA THE DARKMAN VYU TANG 3007*/SUPREME TEAM 11 1.98/16.98) 


HEIST OF THE CENTURY 


2S 


21 


7 


FATBOY SLIM skint 66247vasiralwerks (10.98716.98) YOU'VE COME A LONG WAY. BABY 



Th« HeatseeKers chart llsb the best-selling titles by new and developing artists, defined as those who have never appeared In ttie 
top 100 ol Tlw Billboard 200 chart. When an album reacties the level, the album and the artist's subsequent albums are immedi- 
atelY ineligible to appear on ttte Heatseeliers chart AH albums are available on cassette and CO. 'Astefisii indicates vinyl LP Is 
availaMe (3 Albums with the greatest sales gains, 1998, BillboanVBPI Communlcabons. 


(26) 


NEW * 


BOB & TOM bat 65001,'BIG MOUTH (17 98125.98) 


BACK IN '98 


27 


23 


4 


m JAIU5 WITH TK KmER'S HOUSE lUSS OOR aiTtniTivosi MW.(RC rio ti 


UYE FROM THE POTTERS HOUSE 


QD 


36 


5 


CHAYANNE SONY DISCOS 82869 (8.98 E(^13 98) 


ATADO A TU AMOR 


29 


24 


49 


SEVENDUST TVT 5730 (10.9&15 98) 


SEVENDUST 


CM) 


RE-ENTRY 


DIANA KRALL impulse! 233/GRP (10.96/16 98) 


LOVE SCENES 


31 


26 


6 


RAY BOLTZ WORD 69543/tPIC (10 98 E(H6 98) 


HONOR AND GLORY 


32 


25 


23 


RICH MULUNS AND A RAGAMUFFIN BAND WRRHWoaD693<»EF<: ii3.9a EUig 


)8i THE JESUS RECORD 


QD 


37 


13 


SUSAN TEDESCHI tone C00i;R0UN0ER 471 164/MERCURY (10 98 E(^16.98 


JUST WONT BURN 


34 


28 


3 


MICHAaCAHO MWM«D6965!iwcll098£O16 Ml STARKINDIER: A CELTIC CONVERSATION ACROSS TIME 


35 


35 


7 


GODSMACK REPUBLIC 5319<VUNIVERSAL (8.98/12.98] 


GODSMACK 


CM) 


41 


e 


SMA EVANS RCA (NASHVILLE) 676S3/RLG (10.98/16.98) 


NO PLACE THAT FAR 


37 


27 


10 


WILL DOWNING I GERALD ALBRM^T verve (oredist »7&l3VlitvE llDWiaie 381 


PLEASURES OF THE NIGHT 


3)1 


29 


7 


BURLAP TO CASHMERE squint 541013rA&M (8 98 Eai2 98) 


ANYBODY OUT THERE? 


39 


39 


15 


KEB" MO" OKEtfSSO MUSIC 6937&EPK: (10.98 EQrl6-98) 


SLOW DOWN 


40 


17 


4< 


AVALON SPARROW 51639 (10.98/15 98) 


A MAZE OF GRACE 


41 


32 


1 


KATHY TROCCOLI reunion 10007/J(VE (10.98/16.98) 


CORNER OF EDEN 


42 


31 


19 


THE WS 5 minute walk 26204/SARAfiELLUM (1098/16,98) 


FOURTH FROM THE LAST 


CS) 


49 


5 


KID ROCK UVA'AILANTICa3119'A6(7,9a/ll 981 


DEVIL WITHOUT A CAUSE 


4« 


46 


7 


GHETTO MAFIA RAP artist 2061/FULLY loaded 110 ga-lS 981 


ON OA GRIND 


45 


40 


31 


ROY D. MERCER capitoi 94301 (7,98/1 1,98) HOW BIG'A BOY ARE YA? VOLUME 4 


d) 


RE EKTRr 


RAY BOLTZ WORO 68512/EPK: (10 98 E(yi698) 


A CHRISTMAS ALBUM 


47 


48 


5 


PLACEBO HUT 46531/VIROlN (1 1,98/16,98) WITHOUT YOU I'M NOTHING 


t» 


43 


11 


CHRIS RICE ROCKETOWN/WORD 69613/EPtC (10,98 E(V16,98) 


PAST THE EDGES 


49 


30 


5 


FIVE IRON FRENZY 5 minute walk 2521&TOREFROf4T 


QUANTITY IS JOB 1 (EP) 


SO 


44 


3 


FFH essential 10498 (10-9&rl6,98) 


1 WANT TO BE LIKE YOU 
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Easy does it: Weii- 

kiwjwn in their home countrj' 
and catching on quicltly in 
Japan, Dutch duo Arling & 
Canneron import their 
groove to the U.S. Feb. 16 
with "All-In," their first re- 




Soul Supermen. Ill Frum 
Tha Soul popped up on 
the Hot R&B Singles chart 
in 1994 with "What Cha 
Missin'," a song the act 
recorded for indie Brown 
Street as part of a produc- 
tion deal. The trio, which 
signed to RCA through a 
deal With the now-defunct 
Atlanta-based Kaper, is 
now preparing for the bow 
of its self-titled debut Jan. 
1 2. The group's first sin- 
gle. "Black Superman." is 
getting airplay on stations 
including WPEG Charlotte, 
N.C. 



lease on L.A, indie Emperor 
Norton. 

In addition to running its 
own label, Drive-In, the act 
has written songs for such 
Japanese-based acts as Fan- 
tastic Plastic Machine and 
Pizzicato Five, whose 



Ready Made label is the 
home for Arling & Cameron 
in that country. 

Emperor Norton head of 
promotion and marketing 
Heather Long describes the 
group as "easy tune," a 
European phrase that de- 
notes a sort of pop-based 
drum'n'bass concoction. 

"We can't really have 
them tour just for the elec- 
tronic crowd because they 
kind of cross the boundaries, 
but we'll definitely 
bring them over 
here for some 
dates," says Long. 
"We'll work them 
to [dance/electron- 
ica] genre and 
modern rock spe- 
cialty shows, as 
well as college 
radio and regular 
commercial sta- 
tions." 

The act veered 
from its habit of 
working with un- 
known singers on 
"All-In" and enlist- 
ed noted Dutch • 
vocalist Fay Lovsky on 
"Gershwin," a tribute to the 
composer 

Movie moves: a 30- 

minute short film featuring 
Oscar-winning actor Mor- 
gan Freeman and Heat- 
seeker Impact artist Queen 
Pen will accompany the 




Willing & Able. Lool<toX- 
ecutioners member Rob Swift 
to come out of the box strong 
Witt) fiis solo debut, "The 
Ablist." Wicked cuts include 
■"Dope On Plastic" and "All 
Tfiat Scratching Is Making Me 
Rich!" Following the Feb. 23 
release of the album on 
Asphodel, Swift will lour with a 
band. 



REGIONAL HEATSEEKERS 



^ MOUNTAIN 




EAST NORTH CENTRAL 



A. 




WEST NORTH CENTRAL 
uaoo(M,Mviiarfalo<v 



PACIFIC 
TO, Th«)r NtMT Saw M» Coming 



MIDOLE ATLANirc 



SOOTH ATLANTIC 
Mi Bloodid, McfiMfWOo)' 



SOUTH CENTRAL 
Ril lliiaiM, HnoiW Dor 




THE REGIONAL ROUNDUP 



Rotating top 10 lists of t>nt-selling titles by 


new and developing artists. 


HOONTAIN 




NORTMCAST 


1. New R*Suti M*ytK •3^ w Bern Brsr-wnhad Toe 


t- GadM 




2. CiMpMn Comir' Atch^l 


2. FVn ( 




3. Tha Ftyi Holiday Man 


3. Nivlb 


tcab MirtM tou w Batn SnntWM Too 


4. Suufi Twteschi Jim Wont Bom 


4. Tht Ftyi Holiaty Uan 


5. TQ Thi^ Never Sdw Me Coming 


5. Htlni 


« Lam Goa ClMM 


6. TTw WIIUiMoM Kathing But Love 


£. DMm 


Fairy Tales 


7. FVwe Frve 


7. JmHi 


•r PalM iennrfer P««i 


8. Jennifer P*l«e Jefiniler Pa<ge 


8. ClMfMrtra Cotmn' AKNi! 


9. Full Bloodtd Mcrrxiriai Day 


9. TatyMu Alt Kiu The Sky 


10. Lwie Una The HenUBt CCkcl^n 11 


10. Susan 


Mnchi JiAi Wont Burn 



March release of the Sec- 
tion 8 Mob's "Guilty By 
Association," the first album 
to go through the new Dark 
City/Tommy Boy alliance. 

The film, which will be 
titled "Repercussions," after 
the current single from the 
album, features clips from 
seven songs on the album. 

Coming SOON: Evan 
Frankfort, a former mem- 
ber of Sony/ Work act May- 
pole, has recorded 
a four-song demo 
currently making 
the rounds. Since 
the dissolution of 
Maypole, the artist 
has toured with the 
Wallflowers and 
the Jayhawks as 
lead guitarist. Fac- 
ing the prospect of 
inclement Minneso- 
ta weather this 
winter, Frank- 
fort turned down a 
job offer from the 
latter group, which 
is all the better for 
those on the West 
Coast. Cuts such as "Judge- 
ment Call" and "Even" 
reveal a knack for solid, 
hooky pop/rock writing. 

The album, which will be 
completed by the end of the 
year, according to Frank- 
fort's manager at L A.-based 
Dishell Multimedia Group, 
will be self-released early 




DailtSlde. LosAngeles- 
t>ased Elektra artist Jason 
Falkner says he intended, 
and failed, to make his 
sopfiomore effort, "Can 
You Still Feel?,' less severe 
tfian his debut. "Jason 
Falkner Presents Auttror.' 
"Some of my darker stuff 
goes hght through people 
t>ecause it's so melodic 
and tfiey don't get to the 
depth that's in there, but 
(this album] ended up 
being a little darker, which 
was totally not my intent." 
says Falkner. While prepar- 
ing for the Feb. 23 release 
of the new album. Falkner 
has produced such local 
acts as Eagle and Space 
Twins in his home studio 
and recorded a pair of sin- 
gles for indie Lovitt. Falkner 
will kick off promotion for 
"Can You Still Feel?" with 
late January/earfy February 
shov/case dates in New 
York and L.A. 



next year if it isn't picked up 
by a label. 
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^SEAL 

Human B«ing 

PRODUCER: Trevor Horn 
W*mef Bros. 46828 

British pop star Seal, who eiyoyed huge 
hits on both of his first two albums, may 
fall short on his third go-round, which 
does not seem to contain a hit on the order 
of "Crazy" or "Kiss FVom A Rose," Never- 
theless, "Human Being" is a solid album 
that may turn out to be a sleeper. Any of a 
number of cuts could do the trick at radio, 
including the title track, the catchy "Lat- 
est Craze." the spiritual ballad "Lost My 
F^th." and the hi-NKG nugget "Excerpt 
FVom." In a marketplace crowded with 
hi^-profile, record-setting releases. Seal 
may have gotten lost in the holiday shuf- 
fle. However, once the air clears, some of 
the quality music here may get its chance 
to cut through the airwaves. 

ORIGINAL CAST RECORDING 
The Slow Drag 

PfiOOUCER. John Yap 
Jay 1287 

This unusual musical, which played in the 
U.K. last year, was inspired by the life of 
jazz musician Billy Tipton, a woman who 
got away with posing as a man for her 
entire career. The show itself has an eclec- 
tic selection of 12 standards, mostly per- 
formed by musical theater veteran Kim 
Criswell with torchy effectiveness. The 
album also includes Criswell performing 
four other evergreens that aren't part of 
the show. The great songs tell their own 
stories, so it's not necessary to know Tijy- 
ton's tale to enjoy Criswell and her inti- 
mate jazz accompaniment 



^DJQUIK 

Rhythm-Allyn 

PRODUCER, OJ QuKk 
Prafila'Artsta 19034 

For his first album away from Death Row 
Records, this genial MC jokester is better 
than business than usual, cracking wise on 
the lighter side of the street and easy- 
bouncing to sunny Call rhythms but shap- 
ing that laid-back conversational flow with 
greater skill and sophistication. The pro- 
tot}i>iriiI jheri-riirlfHi pimp MC has olearly 
rethought his part in hip-hop. "We StUI 
Party" and "So Many Ways" are as much 
fun as a backyard barbecue, but it's not all 
about macking. "You'z A Ganxsta" squash- 
es a longstanding beef with MC Eiht via a 
heartfelt and sober message, but odes to 
weed and not particularly current 
Jamaican DJ diction ("Bombudd II") have 
been done. Where the laid-back Quick 
really shines is at the studio mixing board, 
where he concocts succinctly edited clus- 
ters of sultry R&B, feel-good oompa polka 
horns, sj-mphonic epiphanies, dirty funk, 
and whatever else works, as in the soulful 
jazz fugue "Whatever You Do." 



CONTEMPORARY CHRISTIAN 



^ KATHY TRXCOLI 
Comer Of Eden 

PRODUCER: Nathan DiGesare 
Reunion 02341 0007 

Kathy TVoccoli could sing the phone book 
in that husky alto and enthrall listeners, 
but what's kept her at the top of the con- 
temporary Christian music crowd for 
years is her ability to marry that passion- 
ate voice with great songs. She once 
again does that on her new Reunion 
album, which features a top-notch coilec- 




EELS 

eiectro-9iock Bhtes 

PflOOUCERS: E. othsfs 
DrumWortcs S0OS2 

The brilliant and stunningly original 
debut album by eels established them 
as one of the top acts of 1996 and justi- 
fied the bidding war that look place to 
sign them. In the time between that 
album and the band's current release, 
eels front man E endured death and 
hardship among his family and 
friends — events that brought out the 
dark, edg>' side of his writing. FVoro 
the Morphine-like "Hospital P'ood" to 
such titles as "My Descent Into Mad- I 
ness," "Going lb The FXineral," and 
"The Medication Is Wearing Off," 
"Electro-Shock Blues" offers a coun- 
terpoint to the group's signature hit, 
the 8ub\*ersively soothing "Novocaine 
For The Soul." One of this album's 
most touching momentii is "Three 
Speed," a nostalgic sur\'ey of adoles- 
cence in the '70s that describes a ride 
in a three-speed bike with a banana 
seat. An album of subtle beauty that 
should not be overlooked despite its 
lack of obvious airplay candidates. 




THE CARDIGANS 
Gran Turismo 

PRODUCER; Tore Jofianuon 
Mercury 314 S59 081 

The Swedish band that broke through 
in the U.S. with the infectious single 
"Lovefool" and the album "First Band 
On The Moon" follows up with a hard- 
er-edged work that sacrifices none of 
the group's trademark melodicism — it 
just casts it in a harsher light The 
controlled turmoil that permeates this 
album is most evident on the opener, 
"Ru^ali-zed," in which vocalist Nina 
Persson's lilting melody is punctuated 
by sharp accents of electric-guitar 
feedback. Other highlights include the 
jangly "Erase/Rewind," the Garbage- 
reminiscent single "Favorite Game," 
and the languid "Junk Of The Hearts." 
Like its predecessor, "Gran "nirismo" 
is an unpredictable album loaded with 
potential sleeper hits for modem rock, 
pop, triple- A, and college stations. A 
welcome return. 



tion of songs, all of which she co-wrote. 
Lyrically, the album explores themes at 
the core of a believer's existence — mercy, 
hope, and the healing p>eace of God's love. 
TVoccoli's powerful pipes are backed by 
some of the world's best musicians. 



including Michael Omartian, Steve Crop- 
per, Steve Winwood, Chris Rodriguez, 
and the Nash\ille String Machine, which 
adds immeasurably to the poignant bal- 
lad "Goodbye For Now." Other standouts 
include the title cut, "He Will Make A 
Way," "When I Look At You," and the 
Celtic-flavored "We Will Know Love." 
Another outstanding effort from one of 
the contemporary Christian genre's most 
gifted artists. 



VITAL REISSUES'" 



JOHN COLTRANE 

The Classic Quartet— The Complete Imputse! 
Studio RecordinRS 

ORIGINAL PRODUCERS. Bob Thitrt, John Coitraw 
COWPILAnON PRODUCER; Michaet Cu&cuna 
linpulst! 280 

A jazz titan whose influence on musicians 
of all genres has Xteen immeasural>le, the 
late John Coltram.' left a rich rei'onled 
legacy thai stands an one of tlie most 
vital catalogs in all of music. Of his vari- 
ous artistic incarnatioTus, the one that 
stands in the minds of most fans and crit- 
ics as the "deliniti\'e'' TVane is the "clas- 
sic quartet" period, after the tenor saxo- 
phonist left Miles Davis' band to lead his 
own ensemble. With pianist McCoy 
T^iiier, drummer Klvin Jones, and bassist 
Jimmy Garrison, Coltrane realized sub- 
lime artistry and pushed his impriA-Lsa- 
tional skills to the sky An eight -disc sot, 
"The Classic Quartet" iru'ludes every 
commercially released side C-oltranc and 
the hand cut for Impulse! before the 
artist ventured off in 19(15 to explore 
avant-garde mutes. The last disc offers 
pi-eviously iinreleasefl alternate takes 
and works in progress that illuminate the 
ensemble's magic ("Crescent," "Bessie's 
Blues," and "A Ixrt-e Supreme, l^art 11 — 
Resolution" are some of the high points). 
Timeless music repackaged in a manner 
befitting its quality. 



DAF 

Die Kleinen Und Die Bosen; Alles 1st Gut; 
Gold Und Liebe; Fiir Immer 

PRODUCI RS DAF, C PIflnh 

The Grey Arej/Mutc 90S2; 9083: 90S4; 9085 

Before Aphex Twin, before Juan 
Atkins, before Front 242, before 
Nitzer Elib, an<l before Marilyn 
Manson, there was Diisseldorf, Ger- 
many-based DAF (Deutsch 
Amerikanische tVeundachafl). In the 
early 'SOs. DAF cleverly merged syn- 
thetic, post-disco beats and post-art- 
punk musicality to create muscular 
80undscai>e8. A four-member group 
on its 1980 debut, "Die Kleinen Und 
Die Btisen," DAF quickly evolved 
into a duo composed of founding 
members Robert Giirl (musician/pro- 
grammer) and GabI Delgado-Lopez 
(singer/lyricist). In the course of 18 
months, the pair recorded "Alles 1st 
Gut," "Gold Und Liebe." and "Ftir 
Immer" At the end of 1982, they dis- 
banded. In their short time together, 
Giirl and Delgado-Lopez were master 
provocateurs, embellishing their 
music with topics both political and 
sexual. Years later, songs like "Der 
Mussolini." "Der Rauber Und Der 
Prinz." "Sex Unter Wasser," 
"Muskei." and "Kin Bisschen Krieg" 
continue to push buttons. 



THE FLORIDA BOYS 
Showers Of Stessingi 

PffODUttH Woger Bwinen 
HwncUnd 9860 

The Florida Boys are as familiar to South- 
ern gwipel fans as church reWvala and 
fried chicken on a Sunday afternoon. Like 
those comforting favorites, the Boys' 
music just seems to get better as the 
years go by. (The group can trace its roots 
back to the mid-'40s.l Members Les 
Beasley. Glen Allred, Buddy Liles, Allen 
Cox. and pianist Derrell Stewart have 
developed a strong blend that features 
tight harmonies and evocative solo perfor- 
mances. The track listing is just one great 
gospel classic after another, including 
"Suppertime," "Are You Washed in The 
Blood," "mien The Roll Is Called Up Yon- 
der," "Leaning On The Everlasting 
Arms," and "There Shall Be Showers Of 
Blessings." There are no overwrought 
arrangements or gimmicks here — just 
simple, straightforward production fueled 
by heartfelt performances. These guys 
help set the standard in the Southern 
gospel industry, and this album shows why 
they lead the pack. 

GARYOUVER 
Just One Word 

PfiODUCERS, Dan Qevy. Gary Olivcf 
Wriiht Music 9821 

A powerful prayer opens this recording 
and sets the tone for an album of wor- 
ship music recorded live at New Birth 
Missionary Church in Decatur, Ga. Billed 
as "an evening of prayer and worship," 
this project reveals Gary Oliver's gifts as 
both vocalist and evangelist. He has a 
powerful ability to stir members of the 
congregation and translate the worship 
experience to the recording process. The 
musical portion of the album opens with 
Oliver's version of "The Lord's Prayer," 
then proceeds to several original compo- 
sitions including "I Love You," "Just One 
Word." and "Let Your Glory Fill This 
Place." Another aspect that makes this 
project particularly eryoyable is Oliver's 
voice — a full, rich instrument that does- 
n't get lost amid the enthusiastic backing 
of the choir. A must for praise and wor- 
ship fans. 



WANDA 

CjftM Dt Chku MistcrioM 

PRODUCER: Pawo Pwrnia 
F6fwvtM9743 

This label's entry into the expanding pre- 
teen pop market is a promising pop'dancc 
set by the cute Spice Girls-type quintet 
Wanda; the members' angelic voices grace 
lovesick tales such as the title track, 
"Sofiai," and "Serds Tii." 



COUNTRY 



JAMES KING 

Bed By The Wirtdow 

PRODUCER Ken Irwin 
RourKkr 0425 

James King Is an unrepentant old-time 
bluegrass singer who likes his music 
gritty. The title cut is a true weeper 
about roommates in a nursing home. 
There arc classic old songs about a lone- 
ly burial in potter's field, unrequited 
love, burying a mother, eternal sorrow — 
all subjects that bluegrass was created 
to address. There are modem songs like 
the witty Don Cook-Chick Rains cut "I 
Don't Do Floors," but King's metier is 
the sad song — the truly sad song — and 
he inhabits those vrt-y comfortably 
indeed. The fact that he can easily take 
songs by Richard Farina and Stonewall 
Jackson — two writers with wildly dis- 
parate -sensibilities — and make them 
seem of one piece on the same album is a 
testament to his song sense and his abili- 
ty to make the listener care. 



CLASSICAL 



-k TRIOU>G¥ PUYS ENNIO MORRICONE 

PRODUCER: iakoi) Pa«f»a« 
RCA Victor 74321 54857 

With its debut disc, the young Vienna- 
based string trio TViologj' recasts a dozen 
of Italian film-music doyen Ennio Morri- 
cone's signature themes — and it does so 
with the ideal mix of respect and insou- 
ciance. The various "spaghetti we-stern" 
tunes are here in fresh guises, as are the 
affecting melodies of "La Due Stagione 
Delia Vita." "The SiciUan Clan." "The Mis- 
sion," "Once L'pon A Time In America," 
and "Tie Me Up, Tie Me Down." CelUst/ 
arranger TVistan Schuize, \'iolinL'it Daisy 
Jopling, and \iolinist Aleksey Igudesman 
are in tune with their hometowTi's grand 
chamber music tradition, although they put 
a verj' contemporary imagination to work 
in gi\ing this music \ibrant life beyond the 
cinema. 



NEW AGE 



MAKYO 
Shringara 

PRODUCER Gk) 

Wofld Domhtatton 10086 

Another ethno-techno excursion into 
Eastern exotica, this time by Japanese 
synthesist Gio. recording as Makyo. He 
programs the usual mix of softer techno 
beats, synthesizer washes, and sound 
shards. Then he tops them off with vocal 
samples, including Indian singer I^akshmi 
Shankar. "Shringara" is a Sanskrit 
expression for "erotic essence," and 
Makyu makes the most of that connection 
with breathy voices and pulsing dance 
rh>thnis. TYiicks like "De\'adasi" are 
kinetic dances, with dervish rhythms that 
drop out and suspend you in space before 
whiplaahing into the next groove. "Chan- 
dan" takes a more hj'pnotic stance, mixing 
in tabla grooves and whispered chants. 
"Shringara" doesn't quite have the stami- 
na for a full dLsc, but Makyo frnds a nice 
zone between contemplation and dance. 



CHRISTMAS 



MARTINA McBRIDE 
White Chrtstmai 

PROOUCERS^ Marlina McBrlde. Paul Wortey 
RCA67654 

JOHN JONETHtS 

The Ultimate Lourqe Christmas With John 
Jonethtt 

PRODUCER Jo»in Jormha 
EsswitlaVBrantwood 0417 

THE SALSOUL ORCHESTRA 
Christmas Jollies 

PRODUCtR. Vincenl MonUina Jr. 

Salsouimw Right Stufl/CapHol 53714 
VARIOUS ARTISTS 

The Real Muninf Of Christmas, Vbl. 2 

PRODUCERS: vtnoM 
Vertty 43121 

STOVER ft WELLS 
A Virtuoso Christmas 

PRODUCCn Jefl VMb 
K-W 4203 

VARIOUS ARTISTS 

K-tel's Christmas Rock Greats; K-tel's Orifinal 
Christmas Classk:$ 

COMPILATION PRODUCER: Bill Isaacs 
K-W 4146; 4145 

PAUL BROOKS 
Hooked On Christmas 

PRODUCER naoe iateH 
K tel 4021 



FOR THE RECORD 



The phone number li.st<'d last issue in a 
spotlight review of "PearLs In The Snow — 
"The Songs Of Kinky FViedman" is good 
only for those wishing to place orders for 
the tiUe. Those seeking information about 
FViedman or his label, Kink^ou Records, 
should contact 615-321-0033. 



SI BIIUQa SPOTLIGHT: Releases deemed by the review editors to deserve Special attention on the basis of musical mefitancVor Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commefoal interest, and outstanding cotlec- 
IILBBHIVa tiorts of works by orw or more artists- PICKS (^): Newreteasespredided to hit the top half of ttie chart in the correspondirtg format. CRITtCS CHOICES ('*): New releases, regardless of chart potential, h^ly recommended because of their musical merit. 
MUSIC TO MY EARS(J3): New releases deemed Pichs which were featured in the "Music To My Ears" column as being among the rrrost significant records of the year All albums commercially availaWe in the U.S. areeiigtbte. Send review copies to PliiriVema. Billboard. 1515 
Broadway, New York, N.Y. 10036. Send country altxjms to Chet Rippo, Billboard. 49 Music Square W.. Nashville. TN 37203. Send Latin albums to John LarHwrt. 1814 Tem Valtey Road, Louisville. KY 40219. Other contributors: Irv Uchtman (Broadway/cabareL>TJ.Y.}; 
Brad Bambarcer(dassicairN.Y)- Stove Graytxwljazz/N.Y); Deborah Evam Prkc {contemporary ChrisliarVNashville): Gordon Ely (gospel), iohn Dilibwto (new age). 
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^ NATALIE IMBRUGLIA Smoke g ^oi 

PRODUCER: Man BwileeMc 
WRITCRS: N Imbrugtu. M. Bfonleewe 
PUBUSHIRS BMC. PRS. WinOSMCpl P^CITk:. ASCAP 
RCA €5603 iCO promo) 

Artists whose debut singles hit as bi^ as 
Itnbrufilia's "Torn" seem to have trouble 
thet* days keeping radio'f att«?ntion. 
I Ca.se in point: Duncan Sheik.) There's no 
Rood reiison why Imhni^rlia's "Wishing 
You Were Here" wasn't liig^er than it u-as 
at radio, and there's even less of an excuw- 
why this elepant and melancholy third sin- 
gle shouldn't put the Aussie arUst back on 
track Ui become a long-term name brand 
at adult and mainstream top 40. Vocally, 
"Smoke" is more vulnerable than what 
we've heard before, an Imbniglia sings the 
sad, sad tale of a woman trying to accept 
the abuse she and her mother endured 
when she was a child. Lyrical imagery is 
mighty, with phrases like "bleeding is 
breathing" and "you're hiding underneath 
the smoke in the room." Instrumentally, 
the piano-driven track takes on a dream- 
like quality, gaining urgency afi it nm.s 
through the verses. And vocally, it's prob- 
ably her best performance on the double- 
platinum "Left Of The Middle." This is a 
fine piece of work and a song that 
demands attention from radio and fans of 
quality pop music. Thankfully. UCA has 
put together a beautiful, wholly satisfying 
videoclip to accompany the track, making 
the package complete. As clase to art as 
you're going to find on the airwaves. 

^ R. KELLY When A Wonun's Ftd Up 14 38) 

PRODUCER: H K«ly 
WniTtH R Kelly 

PUBUSHEtlS Zfxnba Soni:v'R Kc^ly Publishing;. BMI 
Jtvt 42574 iCD (yomoi 

Hot on the heels of his No. 1 duel with 
Celine Dion. Kelly fires up another easy- 
flowing ballad — much more R&B-inclined 
this time. It seems that his angel has now- 
lost the faith and gone and left him. Amid 
a flurry of strings, an acou.stic guitar, and 
his owTi sad. sorry background vocals, 
Kelly tells his brothers out there all about 
woe and regret, about how w ell his lady 
usetl to cook. alK)ul how he took her for 
granted, about bow there's nothing you 
can do when she runs out of love. It's a 
successful outing and an unusual view- 
point in an environment that more often 
supports posturing and bragging rights 
from its male artists. Top 40 and R&U 
females are going to eat up this sexy apol- 
ogy, as will R&B radio, to be followed 
eagerly by cosmopolitan top 40s. 

^ PRAS (FEATURING THE PRODUCT G AND B 
AND FREE) Whal'cha Wanna Do < n^> 

PRODUCER- Pras 

WRITERS S.R Michel. J Duptessis. M. Mo«-Mough. D 
McRae, M. Whgm 

^BLISHERS: Sony/ATV Turwi LLtyTele San Ko, ASCAP; 
T Bau Produchoni. BMI 
Ruffhouic 41727 ICO ormnol 

Higee delegate Pras follows the interna- 
tional smash "Ghetto Supastar (That Is 
What You Are)" with this smooth, highly 
listenable track that's easily destined for 
similar succe.ss across the hoard at top 40, 
R&B, and hip-hop radio. The production is 
riawleHt* on this track, which Rounds joy- 
ous and silky, beginning with its sample of 
the instantly recognizable first two notes 
of Culture Club's "Do You Really Want To 
Hurt Me?" and going to a frequently 
heard two-note background choral .sample 
that adds a near-angelic quality to the 
song. There are so many variables at work 
here, from the instantly memorable title- 
line melody to unintrusive. back -and -forth 
male'female rapping to a sung bridge 
pushing for faith and strength. Pras 
pnn'es himself a master of composition 



and melody, putting two outstretched fin- 
gers right on the pulse of what pop music 
has come to mean. Please, won't you say 
hello to one of the first big hits of um. . 



R & B 



■k GERALD LEVERT Taking Everythinc mo tim.<iii 

PRODUCER: Darrell "Dslite' Aiiamby 
WRITERS: G. Levert, 0 Allamtiy, L. Btowder. A. Robeison 
PUBUSHERSi Divided Mum:. BMI; 2.0O0 ViittsMB 
MuSK/loni Rotii MioK. ASCAP 
REMIXERS: Oflw AiUhony, Darryl "DHile* AlUmby 
EMlWttt/EteMr* 7371 iCOp'^i 
"Tot)k my heart, took my car, took my 
credit, my kids, e\'erything." It's tough 
love for Levert on this lamenting ballad of 
loss and regret, featuring a soulful perf»r- 
mance that's as raw and stark as a flash of 
lightning in the dark of night. You can 
practically envision the artist standing in 
the doorway of hir. house, taking in the 
moment that she finally loft, wondering 
how it all crumbled away like this. Ever>' 
element of this song just drips with emo- 
tion; it's apparent that Levert and compa- 
ny worked it gixid to deliver a message all 
about the debilitating "price 1 had to \m\f" 
Pushing the creative envelope, the CD 
promo also ofi'ers a Millennium 2000 
Duice Edit, which completely transforms 
the song into a neck-slinging back-and- 
forth anthem between Levert and the jilt- 
ed lover This time, the altitude is more. 
"No, you're not taking my lienz," with her 
response, "I trusted you. then I busted 
you" — it changes the whole story and 
offers an awfully clover turn over the orig- 
inal version. Either way, Levert servos up 
a clear winner here, offering program- 
mers a tough but equally rewarding 
choice, since both versions are so terrifi- 
cally satisfying. Nice job. 



COUNTRY 



^ LEE ANN WOMACK IH Think Of A Reason 
Later (3 m 

PRODUCER: Math Wright 
WRITERS. T Martin. T N«ho<as 
PUBLISHERS: Hamslewi Oimbeiland Music/BaDy Mae 
Mjsic'EMI BlackMXxl Music Inc/Ty Utid Muuc, BMI 
Decca DRN5P'72076 iCd pmmoi 
Womack's sophomore album, "Some 
Things I Know," has confirmed the 
promise shown on her debut reltjase and 
continues to demonstrate why she's one of 
the lop new female vocalists to emerge 
late in this decade. Her last single, the hit 
"A Little Past Little Rock," with its angst- 
ridden IjTic, di.splays Womack at her 
heartbroken beat. For a total change of 
I)ace, this feisty HttJe number jwrtrays a 
woman spurned, but it's more mischievous 
than mournful. Tl>ny Martin and Tim 
Nicholas have iwnned a cute, clever Ijtic 
about a woman who sees her ex's fiancee 
in the social section of the paper and 
immediately decides that "she don't take a 
very good picture." She then proceeds to 
declare that e\'en if the woman "spends all 
winter bringing the homeless blankets 
and dinner." she hates her. and she'll 
"think of a reason later." It's totally coun- 
try, and one of the strengths of the tune is 
its accessibility. The Ktic is very conversa- 
tional with lota of country phrasing, and 
Womack turns in an engaging perfor- 
mance, convincing as the redneck woman 
scome<i. Country radio programmers and 
audiences should make this one of the ear- 
liest hits of the new year 

^TYHERNDON Hands Of A Working Man (3.40] 

PftODLtCER: Byron Gall.mofe 
WRlTEKb. 0 V Willianu, J. CoiMn* 
PUBLISHERS: Wamer-Tamerian* PuWitNng CorpTSugat 
Bend Music, BMI 
Epic ESK 41664 XO p-cmoi 
This third single from Herndon's excellent 
"Big Hopes" album follows on the heeLs of 
his No. 1 hit "It Must Be Love." This cut 
may not be as hook-laden as its predeces- 
sor, but it is by no means lacking in appeal 
or impact. It's a straightforward homage 
to the attributes of a man who steadfastly 
takes care of his family. The Ij-ric paints a 
vivid picture of a working man who punch- 



es a time clock to pay for braces and other 
family necessities. He may get tired and 
fhtstrated, but he never loses sight of his 
priorities. Celebrating the w orking man is 
a recurrent theme in country music, and 
on this number, Hemdon offers a solid 
song and a strong jjerformance that 
should lie widely embraced by country 
programmers and the working-class lis- 
teners who live this lyric. 

ir ANDY GRIGGS Vbu Won't Ever Be Lonely 

13 201 

PRODUCERS: David Mallciy, J Gary Sniltt 
WRITtRS: A. Gr«gs. B Jcwes 

PUBLISHERS: Sooy/ATV Sor^ LLC/Mo Fuzzy Dice Music/ 
Famous Music Co#p., ASCAP 
RCA R0J65642-2 ICO pnsToi 

Griggs is » Monroe, La., native whose 
RCA debut is set for March of next year. 
After the death of hi-* brother Mas(m, who 
fronted a local band. Griggs began learn- 
ing his songs and carrying on the music. If 
this single is any indication of what's to 
come, he does his brother proud. His voice 
sounds like a mixture of TVavis TVitt and 
Mark Collie. There's a depth and reso- 
nance that brings to Ufe this ode to ever- 
la.sting love and commitment It's a 
promising debut that should perk up the 
ears of country radio programmers and 
should make Griggs the new male vocalist 
to keep an eye on. 



DANCE 



^ MOUSSE J. VS. HOT N' JUICY Homy a a7\ 

PRODUCER Mousse T 

WRITERS. MouSMl. E ReoMlK 

PUBLISHERS: laHion Meig. GEMA; Irving Music. BMI 

REM'XERS: Bom D4uct»ch, TieHchwan, Mai Rach, 

SamiK^I Malm 

AmertcaiVColumbU 7906S (CD %in^t) 

As one of many highlights on the new 
"South Park" collection. "Horny" has the 
potential to be the novelty sma.sh of the 
season. WitJi lyrics that are ultra-self- 
explanatory, "Horny" will either bring a 
giddy smile or a look of disdain. 1^'hile it 
has been wholly embraced by club pun- 
dits who tend to appreciate anything 
cheeky and suggestive, those at radio 
may find themselves more comfortable 
distancing themselves from it. Of course, 
carefree, adventurous types will see 
"Homy" as the l)est thing to c<ime dowTi 
the pike since Rice Krispies treats. Better 
yet. perhaps they will simply look to 
European radio — which treated this as a 
full-Hedged pop record— and turn it into a 
m^jor hit 



NEW & 
NOTEWORTHY 

BELL BOOK & CANDLE Rescue Me (Let Vour 
AmaMfTwnt Grow) ? 

PftuOUCERS liig-j ^-itz. Bemc We!xi*an(3t 
WRIIERi not iisled 
PUBUSHER. luitx) Beat Music 
BlackbiRl Racordinc CoTSira 38913 (CD pramo) 
Tim Berlin-based pop tiio of Jana 
Groftf, Andy Birr, and Hendrik Roder 
has already taken its debut album to 
the top five in GtoTnany, and it was 
just signed to Blackbird/Sire in the 
U.S in October. You'll see why with one 
spin of this full-bodied anthemic 
midtemjio number, which at times is as 
reminiscent of new age vocalLst Enya 
as it is of rockers the Cranberries. The 
melody is simply enchanting and 
instantly accessible w ithout crossing 
too far into pure pop territory. Given 
the right care am) a serious marketioK 
campaign from Blackbird (which 
recently championed Everything's 
"Hooch"), this song has the goods to 
make it at modem rock, triple- A, and 
adult top 40. It sounds tike nothing 
else over the airwaves, and in a worid 
that's just, it would break down some 
of those barriers and broaden Bell 
Book & Candle's popularity from its 
home base. Thi-i song is pure delight 
Look for the U.S. release ofRead My 
Sign" in February. 



* LIGHTHOUSE FAMILY High <6 lO) 

PROOUCER: Mike FVden 

WRITERS P Tucker. T Baiyewi 

PUBLISHER Sonet ol ftiiyGiBm Inlefnalional. BMi 

REMUERS' Bom DluKOUh. FrsnoMS K«vort>lBn 

IsUnd 7982 ICD o'-ynv) 

After being released in the U.K. nearly a 
year ago. this spiritual gem of a single Is 
finally seeing the light of day here. One of 
many high points on the duo's delicious 
sophomore album. "FWtcards R-om Heav- 
en," "High" has been released to AC radio 
in its original form. For the clubs and 
dance radio, it has been lovingly recon- 
structed by two of clubland's most re\'ered 
remixers: Boris DIugosch and FVancois 
Kevorkian. In its original state. "High" is 
a postcard-perfect R&B-splashed slice of 
pop music. In the hands of both DIugosch 
and Kevorkian, it becomes an anthemic 
house-inflected pop song. There is just no 
denjing the song's buoyant beats, 
mahogany-hued vocals, and soaring 
rhythms. It's one of those songs that truly 
deser\'es to be a hit at both radio and 
clubs. If. as Faithless proclaims, God is a 
DJ. "High" is poised for much success. 

* MATT BIANCO Sunshine Day t3 46) 

I'KDDUCERS. Mark Redy, Wart fiihef 
WRITtRS Chci. Tonton. Amalflo 
PUBLISHER: EMI Odeon, SA MadmJ 
REMIXERS. Eddie Baez. Leo & Atex. Mictwd T Diamond 
ieilybean RecordinES 2543 (CO proma) 
You'll be in the midst of a party with this 
festive Latin-flavored, straight -ahead, 
uptempo pop track flavored by diva-esque 
background vocab, a saxophone, clapping, 
and clLsco-waxed guitars. "The chorus comes 
straight out of the K.C. & the Sunshine 
Band era, as catchy and smile-invoking as 
any of those songs from seemingly simpler 
times. It's been a decade .since the group 
Matt Bianco released its first single. "Get 
Out Of Your Lazy Bed," and the outfit 
sounds as fresh as if it were still reveling in 
the '80s. Also check out the juicy club mix 
and Diamond's tW Ray mix. TVken from 
the upcoming album "World Go Round." 



ROCK TRACKS 



SEMISONIC Secret Smite i3 46) 

PRODUCER HKk Launay 
WRITER- Dan Wilson 
PUBLtSHER: not tiisea 
MCA 4305 ICO promi) 

Semisonic follows its mega-succt?s.sful 
breakthrough, "Closing Time." with a 
catchy number that could deepen the 
group's roots at modern rock and possibly 
also raise itsi profile at top 40. There's 
something decidedly '"Os about the instru- 
mentation and vocal of this lazy rocker — 
perhaps a la the Atlanta Rhuhm Sec- 
lion — which offers the tale of a man whose 
sense of self is awfully secure: "Nobody 
knows it/But you've got a secret smile for 
mR/And you use it only for me." While the 
song is goo<l and the chorus is plenty 
sticky, its overall impact isn't nearly as 
unique or engaging as its predecessor. 
Just how successfiil it becomes will 
depend on how fond radio is of its new 
friend Semisonic. In any case, it certainly 
deser\'es its shot. Available in four mixes 
on the promo CD. 

THE UNINVITED Too Hiih For The Supennarket 

14:36) 

PflOOOCER. Tnom Panoniio 
WRITER, rat listed 
PUBLISHER. Jam or Die Mus>c, BMI 
IlkHVAttantic 8744 (CO pton>oi 
FVom Cheech & Chong to "Half Baked." 
pot stories have pas.sed for comedy ever 
sincp our pop culture first inhaled. The 
Unin\ited fall in step on "TYio High For 
The Supermarket," a novelty single 
chronicHng a fated, sedated munchies run. 
Spoken-style lyrics — generally well- 
rh>Tned — tell the not-so-subtle slory over 
a cheerful, bass-driven rock accompani- 
ment with occasional organ. Thus joint is 
jam-packed with wasted wackiness and 
breaks only for a whispered bridge; 
"Everyone in here Ls staring at you." "Too 
High" is sure to create a buzz among the 
young, the blunted, and the bloodshot. 



RAP 



^ MARCO POLO Jerryl Jerry! I3.i8} 

PRODUCER! Nelson Oiity 
WRITER: M Thorns. 
PUBLISHERS. No SaltiG^olD C}«z. BMI 
Robtrim 76869-72032 iCO pt^tki) 
This lighthearted ode to "The Jerry 
Springer Show" attempts to explain the 
allure of this wildly popular American 
entertainment staple, featuring every- 
thing fi-pm grandmas l)eing slapped and 
stripping nurses to friends beating each 
other up. There's also the tale of Shami- 
qua, with "the weave in her hair, gold 
tooth, and a beeper" According to Marco 
Polo, "stuff like that make me a .Terry fan. 
the best show on TV/not Oprah, not Jenny, 
not Ricki." It's a fun take on all that's 
tacky on the program, with chairs flying 
and those terribly cUssless guests going 
at it with one another, and it cotdd make 
for a clever programming option, given 
the host's heightened profile via his recent 
movie release. Note that the song is not 
endorsed or s|Wnsorwi by the talk show — 
this one's ali.on the artist. It could result 
in a hot radio minute in areas where the 
show performs well. 



CHRISTMAS 



KENNY ROGERS It's Not Just ChristmaVLet It 
Snow, Let It Snow (no timn^H luieci 
Dreimcalcher Records 001 (CO promo) 

PERRY PAYNE Santa Uaus Wbnt Get Lit Up (M 
The Trailer Park This Y^r) cv (•n.ng i^tMi 
Hometown Productions 214 (CD vngfi) 
Contact; 212-7-ltf-91(>l. 

PATSY MAHARAM The Daughter Of SanU Qaus 

13.37) 

Wild Chrysanttwmum 187 <co sln««i 

Contact: 212-371-4142. 

K-CI & JOJO In Love Al Christmas (3:58) 
So So Det 41719 (CO promo] 

VOICES OF SOUL Someday At Christmas (4 42) 

So So Def 41720 (CD prwno) 

-NSYNC Merry Christmas, Happy Holktoys<3:2S) 

RCA 65619 (CD pmmi) 

CEUNE DION Don't Save It All For Christmas 

Day (I 'j t<>r,.nii iistedl 

5S0 Music/Epic 69523 (CO sibuir^ cut) 

PEABO BRYSON & ROBERTA FLACK The Gift 

\i07t 

Windham HtR 98-64 icc pwnci 

THE JONESES Where WiH You Be On Xmas Day 

(^■36* 

Karousell Records 9393 

Contact: 71H-4;W-9169. 

MXPX Christmas Day 13:00) 

AAM 00787 (CD promo) 

PATSY "KM" Santa ClauVHappy Ho»y-D>y a3t> 

Roperry 2255 vngM) 
Contact: 212-371-4142. 

EDDIE MONEY fc RONNIE SPECTOR Everytxxty 
Loves Christinas abi- 

CMC International 87241 Il'd BMGi <C0 sitgtei 

ANGEU WINBUSH All i Want For Christmas (3 21) 

lslar>d 7368 (CD pmnc] 

MARIAH CAREY 0 Holy NikMu z?) 
Co(uint>ia 91 19 icc Scnyi iCO pnmo) 

LOS DEL RIO Macarena Christmas (4:i2) 

A/lola 2290 icso BUG) ICD 

DAVID BENOIT FEATURING MICHAa FRANKS 
Christmas Time Is Here o u^; 
GRP 5257 (CD MKiei 

JIMMY BUFFEH Christmas Island (2.55) 
Mafgarttaville/MCA 1019 (i;'d OniMH^ii (CD promo] 

RAY STEVENS Little Dnjnvner Boy Next Door (3 02) 
MCA Nashvilte lOlS iwo umvrrui) '.CD si>^) 

ISLEY BROTHERS FEATURING RONALD ISL£Y 
Special Gift « ooii 
Island 7369 (CO promo) 



aiUni rn. picks ( New releases with the greatest chart poterlial. CRITICS CHOICE (* ): New releases, re^rdless of potential chart action, which the revwwer highiy recommends because ot their musical mei^t. NEW AND NOTEWORTHY: Highligtits new and 
HlnBLEu* developing acts worthy of attention. Cassette, vinyl or CD singtes equally appropnate (or more than one (omiat are reviewed m the category with the broadest audierKe. All releases availat)(e to radio and'or retail in the U.S. are eligible for review. Send 
copies to Chock Taylor, Billboard, 1515 Broadway. New York. N Y 10036. Country singles shoold be sent to Deborah Evans Price, Billboard. 49 Musk Square W , Nashville, Tenn. 37203. Conlributors: t)ytan Siegter(N.Y) 
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Reviews & Previews 
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EDITED BY EILEEN FITZPATRICK 



HOME VIDEO 

BY CATHERINE APPLEFELD OLSON 



ROOTS OF RAP: Sl>GERHILL RECORDS 

Rhno Home Video 
30 minutes. $12.99 

As with other important sociocultural 
breakthroughs, most thirtysomethings 
remember where they were the first 
time they heard "Rapper's Delight." 
This lyrically winding, rhythmically 
infectious song — which grew out of a 
rap that then pizza boy Big Bank Mike 
sang to himself while preparing food — 
ushered in a new age of music that is as 
much about documenting the urban 
experience as it is about keeping the 
beat. The Sugarhill (lang was one of a 
handful of Sugarhill Records acts that 
broke big in the early '80s, and this 
tape provides videnclips of five of the 
most memorable songs. Most of the 
clips, which include "The Message" by 
Grand Master Flash & the Furious 
Five with Mellc Mel, Mel's "Pump Me 
rp," and Sugarhill Gang's "8th Won- 
der," are more than six minutes in 
length. The production values, not sur- 
prisingly, are mediocre, but the music 
and the scenes they portray are top- 
notch. 

BEAR IN THE BIG BLUE HOUSE: I NEED A LIT- 
TLE HELP TODAY 

Columbia TnStar How Video 
50mlmftH.S12.95 

This latest instaJlraenl in the Jim Hen- 
son Kntertainment series stars a gen- 
tle giant of a bear and his friends, who 
pay tribute to the merits of helping out 
and finding lost items. The Big Blue 
House is abuzz with the sounds of good 
cheer as the characters do everything 
they can to help their sniffling, sneez- 
ing bear friend feel better during a 
bout with a cold. "Lost Thing," the sec- 
ond feature on the tape, finds the 
friends literally turning the house 
upside down in their quest to find a lost 
stuffed animal. Their mission includes 
some serious sleuthing but also plenty 
of fun, such as a spirited game of hide- 
and-seek. 

ALL THAT GLIHERS 

lapewDrm Distnbuton 
25 minutes. $19.95 

The suave host of this informative tape 
promises that viewers will know more 
about diamonds than most salespeople 
do after they take a look at this video — 
and he's probably right. Holiday time is 
always a big time fur engagements, and 
this video aims to arm shoppers with 
the knowledge they need to get the best 
value for their buck. Aside from details 
about the four Cs of the diamond indus- 
try — carat, cut, clarity, and color — this 
tape adds a fifth C, cost. It also pro- 
vides some tips on how to figure out 
what the jeweler actually paid for the 
stone. The focus hero is on center 
stones, or the main diamond in a given 
piece of jewelry, leaving decisions about 
ancillary stones and settings to the 
viewer. There's also a brief history of 
diamonds that reveals how the stones 
are formed and why they are so pre- 
cious. 

JINGLE BABIES 

Jingle Cats Music 

40 minutes. S19.9S <C0). $24.5.98 (DVD) 

With its festive red eowr complete with 
raised holiday icons and a bouncing baby 
holding a trumpet, this tape will cer- 
tainly get some attention on store 
shelves. Offering a unique, Christmas 
twist on the babies-watching-babies 
video trend, it features infants and tod- 



dlers goo-gooing, cooing, hiccuping. 
burping, and, yes, crying the tunes to 
familiar holiday songs. The babies' lead 
vocals are backed by smooth instrumen- 
tals and augmented by creative 
onscreen animations that depict them 
dancing in the doud.s, riding in Santa's 
sleigh, adorned with angel wings, and 
the like. Tunes include "Silent Night." 
"Jingle Bells." "L'p On The Housetop," 
and "Carol Of The Bells." Contact: 800- 
SG2-7228. 

BLUE'S CLUES: RHYTHM AND BLUE 

Paramouril Home Video 
50 minutes, $14.95 

Nickelodeon's most popular preschool 
show gets its top ratings for a reason. 
An older-brother type named Steve 
seeks help from the audience to solve 
all kinds of conundrums related to his 
animated dog Blue. This particular 
tape focuses on music and sounds. In 
the first episode, the mystery is what 
song game Blue wants to play. Clues 
include a spider and rain, and along the 
way Steve plays and sings with a vari- 
ety of recurring and new characters. 
The second episode focuses on making 
music with everyday items, such as 
glasses, varying levels of water, and 
pots and pans. As with all "Blues 
Clues" programs, the video's best 
assets are empowering kids to think 
and congratulating them for being as 
smart as they are. 

GREAT AMERICAN CRAFTSMEN: MOCHAWARE 

Caf(x;ntei anO DiK/ Productiai*^ 
30 minutes. $24.95 

One in a series of videos created to 
keep alive knowledge about a x-ariety of 



lost traditional-American arts, this tape 
homes in on Mochaware, one of the most 
popular decorative ceramics of the early 
and mid-1 9th century. A modern-day 
potter with his heart in the past invites 
viewers to his studio to see how he cre- 
ates an array of vases, bowls, and 
plates — at surprising speed. Along the 
way, he discusses and demonstrates 
everything from the way the clay is 
molded to various methods of coloring 
and decorating it. While there is plenty 
of information disseminated here, the 
tenor of the tape is one of rewrence, 
not do-it-yourself encouragement. New 
to the series is a program on tin- 
smithing. 

GARTH BROOKS: HIS LIFE . . . FROM TULSA TO 
THE TOP 

MVP Home Video 
45 minutes, $19.95 

Following a dizzying introduction that 
speeds through Brooks' massive assem- 
blage of awards, other trophies, and con- 
cert sellouts, this tape proclaims it will 
unearth the human being under the cow- 
boy hat. As is the case with any unautho- 
rized biography, it hits a bunch of speed 
bumps trying to keep pace with the 
superstar and is already somewhat out- 
dated given the new records set by 
Brooks' "Double Live" package. The 
focus here is really on the pre-platinum 
Brofjks. who is described by a variety of 
"I knew him when" types ranging from 
hi.s high school home economics teacher 
to his football coach to .*iundry "family 
friends." Participation from the entertain- 
er himself comes in the form of a taped 
interview BrooTcs gave in 1990 that is 
spliced in when appropriate. 



ENTER*ACTIVE 

BY DOUG REECE 



BUST A GROOVE 

989 Studios 
PtayttJtlon 

The rhythm-impaired might want to 
steer clear of this funkdafied, so-hip-it- 
hurts, futuristic dance-competition 
simulator. Using a player controller 
model similar to the one that let users 
bust a rhyme in "Parappa The Rappa," 
gamers are asked here to synchronize 
animated dancers to the beat of the 
music. With each move getting pro- 
gressively harder, it's all most gamers 
can do to keep from stepping on their 
two left feet. Players will end up focus- 
ing so much on which control button to 
hit, that unless they are watching 
another player, they'll probably miss 
out on some highly entertaining and 
hilarious dance moves. Music selections 
are excellent. 

TIGER WOODS 99 

Elect ranir.A/u 
PtjystJtion 

It's a shame that this game doesn't live 
up to the formidable reputation of the 
golfing phenom, especially considering 
that Electronic Arts is far and away the 
best producer of sport* titles. Instead of 
kicking up the game play a notch. Elec- 
tronic seems to have figured that just 
having Woods' name attached would be 
enough to save the day. Unfortunately, 
with the flood of golf titles already in 
the market, another ho-hummer is the 
last thing gamers need. Woods' com- 
mentarv and mid-air shot-control fea- 



THE GREAT ROCK DISCOGRAPHY 
By Mirtin C. Strong 

Times Bcxilis 
949 $32 

For those who read Billboarti or 
other music publications that cover 
the industry in detail, "The Great 
Rock Discography" may be up 
your aisle — the bookstore aisle, 
that is. This book isn't as visually 
inviting as other reference guides, 
but page for page, it packs a wal- 
loping informational punch. 

Written by Martin C. Strong, 
who's also compiled other refer- 
ence tomes like "The Great Psy- 
chedelic Discography" and "The 
Wee Rock Discography," this hefty 
book, in its fourth edition, covers 
artisLs from a wide span of musi- 
cal genres. There's Miles Davis, 
the Men They Couldn't Hang, Her- 
bie Hancock, and Buffy Sainte- 
Marie, plus all manner of classic 
and alternative rock acts in 
between. Strong hails from the 
U.K., hence the "Discography's" 
pronounced British slant, such as 
entries on such U.K. faves as 
Dodgy, Napalm Death, Mansun, 
and recent arrivals like Arab Strap 
and Photek. 

Caricaturesque illustrations are 
provided by Harry Horse, whose 
drawings have also appeared in 
books Uke "A Scottish Golf Guide" 
and children's books like "A Friend 
For Little Bear." 

Each entry contains a wide 
array of information, including a 
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complete discography (with sin- 
gles, EPs, albums, and compila- 
tions, along with catalog numbers, 
chart peak, and track listings), 
recommended albums, group line- 
ups, and songwriters. 

The entries also include a listing 
of covers, which provides a rather 
insightful glance at influences. For 
example. Therapy? has covered 
Undertones, Police, U2, Judas 
Priest, and the Stranglers, among 
others. For many entries, there's 
also a "Trivia" subhead, which pro- 
vides interesting tidbits, for in- 
stance that Blur front man Damon 
Albarn's father managed the Soft 
Machine and that Kunrig doesn't 
perform on Sundays due to the 
group members' religious beliefs. 

Unfortunately, the explanation 
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of how to decipher the chart and 
U.SyU.K. release information in 
the discography is less than eluci- 
dating. 

Another shortsighted omission 
is that the list of group members 
has birth dates but not the date of 
death, when appropriate (i.e.. Sub- 
lime's Brad Nowell and Styx's John 
Panozzo), so the only way you'll 
know that a musician has passed 
away is by digging into the group 
biography — and the Styx entry 
doesn't mention Panozzo's demise. 

More annoying is the fact that 
the group histories are written in 
incomplete as well as complete 
sentences and are filled with 
artist names and song and album 
titles in capital letters. Strong also 
has a tendency to write in a 
breathless style, such as that in 
the Jimi Hendrix entry. His state- 
ment that Hole got its name from 
the Greek tragedy "Medea" reeks 
of fawning rock writing akin to 
that found in the British music 
weeklies. But ultimately, it is 
worth plowing into these histories 
to glean the genuine information 
lurking within. 

The back cover of "Discogra- 
phy" claims that it is "the most 
compulsively readable rock'n'roll 
book ever published." Readability 
may be this tome's most obvious 
shortcoming, but for the dogged 
music lover, it may be worth the 
effort 

BETH RENAUD 



tures are little solace in the face of 
choppy graphics and mediocre shot- 
setup controls. 



AUDIOBOOKS 

BY TRUDt MILLER ROSENBLUM 



THE WORLD'S SHORTEST STORIES 
Edited by Steve Moss 

Read by Frank Muller, Suzanne Toren, and Kathy 
Garver 

Listen & Love Audo 

T«ra hours lurtabfidtwl}, $16.95 

ISBN 1-88S40S-30-7 

This marvelously inventive collection of 
itiini-fitorieB is the result of an annual 
writing contest begun by Moss, who 
challenged writers to treate a good 
8l«ry in a mere 55 words. Surprisingly, 
these entertaining micro-tales have all 
the elements of good storytelling, 
including mystery, suspense, romance, 
humor, and irony, and most have sur- 
prise endings that pack a delightful 
punch. What is most impressive in this 
collection of great stories is the sheer 
variety. Some are poignant; others are 
comic. The impressive readers throw 
themselves into the task of performing 
these little tales and use their consid- 
erable vocal talents to evoke the per- 
fect mood for each story. They also cre- 
ate a delightfully diverse cast of 
characters, including hardened gang- 
sters, starry-eyed lovers, happy chil- 
dren, Irish maids, and Cockney prosti- 
tutes. Moss reports that many 
creative -writing teachers have started 
using 'Tih Fiction" (as the genre is 
called) as a helpful exercise in their 
classes because the process requires 
writers lo focus on the most basic ele- 
ments of storjtelling and forces them 
to choose words that deliver the maxi- 
mum effect. After hearing this collec- 
tion, listeners may well be inspired to 
try their own hand at composing such a 
piece. For those willing to try, the tape 
jsnds with information on entering 
Moss' annual contest. Let's hope a sec- 
ond volume of these tiny gems will not 
be long in coming. 

SHOCK ROCK 
Edited by Jeff Gelb 
Read by various readers 

The Publisnmg Mii:s 

Four hours (unabridged), $24.95 

ISBN 1S75U-008-3 

Noting that rock music has often incor- 
porated horror themes, editor Gelb set 
out to find horror stories with rock 
themes. The re.sult is this collection of 
eight stories. None of these horror 
authors have mainstream name recogni- 
tion, but fans of "I.,ost In Space" will 
recognize actor Bill Mumy, who does a 
good job with "The Black '59." In the 
tale, a talented, honest, but struggling 
musician comes into the possession of a 
guitar formerly owned by a psychotic, 
murderous heavy metal star. Mumy's 
depiction of how the dead metal star's 
spirit posses-ses the young musician, dri- 
ving him to murderous acts, is chilling. 
Mumy is also the best narrator of the 
group. Another effective tale is Michael 
Garrett's "Dedicated To The One I 
Loathe," in which a rock group that died 
in a plane cra.sh materializes to play one 
last gig for its biggest fan, a lonely 
female singer/songwriter. What makes 
these two stories work so well is the 
characterizations of the protagonists. 
We care about them, so their fates inter- 
est us. The other stories, unfortunately, 
lack such characterizations and depend 
on blood and gore for their horror 
effect.'^. The other narrators are mainly 
rock musicians, who are not necessarily 
talented readers and make no effort to 
differentiate the voices of the various 
characters. Joan Jett, however, e\inces a 
touching vulnerability as the waif-like 
singer in Garrett's story. The audiobook 
comes with a "soundtrack album" fea- 
turing such songs as the Greg Kihn 
Band's "Jeopardy" and Blue Oyster 
Cult's "(Don't Fear) The Reaper." 



HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Otherine Applefeld Olson, 622 Oakley Place, Alexandria, Va. 22302. ENTER*ACTIVE: Send review copies to Doug Reece, Billboard. 5055 Wilshire Blvd.. Los 
Angeles, CA 90036 AUDK)BOOKS: Send review copies to Trudi Miller Rosenblum. 202 Seeley St.. Brooklyn. N.Y. 11218 
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A+ Makes Grade At 'Hempstead' 

Rapper's 2nd Universal Set Builds On Female Teen Base 



Isn't It Divine? The members of Pendulum Records/Red Ant Entertainment trio 
Divine pose with some legendary divas after a taping of "Motown Live." Pictured, 
from left, are Sheila Hutchinson of the Emotions, Kia Thornton of Divine, Wanda 
Vaughn of the Emotions. Nikki Bratcher of Divine. Jeanette Hawes of the Emo- 
tions, and Tonia Tash of Divine. 



BY DAVID NATHAN 

LOS ANGELES— In 1995, then 
13-year-old rapper A+ became 
the first artist to be released on 
Universal Records through its 
association with Kedar Enter- 
tainment, home to such hitmakers 
as Erykah Badu and Chico 
DeBarge; Although the Long 
Island, N.Y., native's debut, 
"Latch Key Child" achieved only 
modest success. Universal, Kedar, 
and the now IG-year-old rapper 
have high hopes for his sopho- 
more set, "Hempstead High," due 
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Dwis Join Hip-Hoppers In Giiristmas Special; 
ARer B Years, Kasliif 's Bacl( Witli New Set 



Rhythm 
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IP HOLIDAYS: Elektra artists Busta Rhymes, 
Missy "Misdemeanor" Elliott, and her protege, 
Nicole Wray, will headline "Mentor And The Hip-Hop 
Owls: A Christmai Story," a nationally syndicated TV 
holiday special geared toward children between the 
ages of 4 and 12. In addition, Motown's DJ Jus and Lil* 
Nique of the Biv 10 Pee-Wee All-Stars will perform 
original rap material between each segment. 

The arti.st'! will join live costumed owls to bring a 
message of ttgetherness and charity during the holi- 
days. The show features traditional Christmas songs 
along with original dance and music numbers. Rhymes 
will pair with the Biv 10 All-Stars for an R&B rendi- 
tion of "The Twelre Daj-s Of 
Christmas," while Wray and 
Elliott will duet on "Joy To 
The World." 

The hourlong show is 
scheduled to air nationally 
throughout December. "Men- 
tor And The Hip-Hop Owls: 
A Chiistmas Story" is pro- 
duced by Ernie Fritz and 
directed by Lee Rolontz and 
is distributed by Warner 
Bros. Domestic Pay-TV 

A GIFT OF GIVING: On Saturday (19), Kenny Lat- 
timore, Phil Perry, Glenn Jones, Jesse Powell, and 
Voices Of Theorj', among others, will be on hand to 
perform at the KJLH third annual House Full of Toys 
Benefit Concert at UCLA's Royce Hall in Los Angeles. 
The fund-raiser, which begins at 7 p.m., is being held in 
conjunction with the KJLH Los Angeles on-air toy 
drive. Proceeds from the concert will go tow'ard the pur- 
chase of to.vs and other items for disadvantaged chil- 
dren and their families. K.JLH staffers buy personal- 
ized gifts from letters submitted by the station's 
listeners. 

Last year the drive helped 26 families; this year the 
goal is to make Christmas a reality for 50. 




by Anita M. Saviuel 
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fHO LOVES KASHIF? On Dec. 7, U.K.-based 
Expansion Records released the album "Who Loves 
You';" by vocalist/songwriter/producer Kashif. The 
album is tentatively scheduled to be released in the U.S. 
by the artist's own label, Brooklyn Boy Entertainment, 
in late Februar\' or early March. 

Although it's been eight years since hLs last album, 
the singer says the time Ls right for him to make a come- 
back. 

"For a while, much of the music was overladen with 
samples and things of that nature," Kashif says. "But 



you have had artists such as Maxwell, Er>'kah Badu, 
and D'Angelo — people like that who haw brought some 
old-school sensibihties to the music. You also have what 
seems to be a rekindled interest in a lot of things that 
people like myself, people like Mtume, were doing. 
Here in the States, we haw a lot of radio stations that 
focus totally on what they call the classics, and it's a fer- 
tile time." 

The vocalist calls hLs new set a "contemporary-sound- 
ing R&B albimi with funky and sexy tunes." The album 
ako features gue.st musicians such as Dwayne Wiggins 
of the now-defunct group Tony Toni Toni, percus- 
sionist Sheila E., saxophonist Gerald Albright, and 
Johnny Britt of jazz duo 
Impromp2. 

"You have today's sounds 
done with yesterday's kind of 
textures," says Kashif about 
the new album. "So I think 
that if you listen to the 
record, you have a couple of 
groove things that people can 
dance tn. You have some real- 
ly strong ballads, and I've also 
alviays been known for 
instrumentals." 

A 'RUSH' HUMANITARIAN: Russell Simmons 

received the 1998 Moet & Chandon Humanitarian 
Aw-ard Dec. 9 at the Puck Building in New York. In addi- 
tion to his award, the organization donated $10,000 to 
the Rush Philanthropic Arts Foundation, which was 
founded by Simmons and his brother Daniel in 1995. 

The newly created Moet & Chandon Humanitarian 
Award recognizes prominent Afiican- Americans whose 
professional accomplishments are matched by his or 
her contributions to the commtmity. 

Jam ON": "Jellybean" Bcnitez has signed produc- 
er/songwriter Dave "Jam" Hall to a music publishing 
deal with his company, JB Music Publishing. Hall, who 
is also president of Hall of Fame Records, has produced 
for such artists as Mariah Carey, Madonna, Mary J. 
Blige, Michael Jackson, and Tina Turner. 

JB Music Publishing is a joint venture between Ben- 
itez and Wasserstein PtereUa Entertainment. A number 
of acts, including Boyz II Men. LL Cool J, Foxy 
Brown, and Brian McKnight, have had their songs 
published through the company. "Space ,1am" and "Men 
In Black" were also published by JB MiLsic Publishing. 

Assistance in preparing this column was pmvided by 
Kivaku in the U.K. 




in the U.S. .Ian. 2(). 

The set features a sample from 
Badu and a number of guest 
appearances by DeBarge, the 
Lost Boyz, Canibus, Pierre Car- 
dan, and Psycho Drama. The first 
single, "Enjoy Yourself," has 
spent six weeks on Hot R&B Sin- 
gles and debuted on The Bill- 
board Hot 100 in the Nov. 14 
issue. 

"E)njoy Yourself" has also made 
an impact in the international 
marketplace, according to Lynn 
Scott, director of marketing for 
Kedar Entertainment. "Ger- 
many and .lapan have jumped on 
the single, so we are moving 
quickly to 
embrace the re- 
sponse, which 
has been over- 
whelming. A-i- 
will be going to 
Germany be- 
fore the end of 
1998 and head- a. 
ing to the U.K. 

and Japan after the album's 
release in January." 

In late August, a video for the 
single was serviced to BET, the 
Box, and local video outlets. 

"I grew up a lot," says the rap- 
per, whose real name is Andre 
Levins, of the time between 
albums. "When my first album 
came out, I was just thinking 
about making a record. I didn't 
know what kind of pressure there 
was in the business. It took a lot 
longer to make this record be- 
cause we wanted it to be more 
universal [and to] make a bigger 
impact." 

Levins co-wrote four of the 13 
cuts on "Hempstead High," which 
features production by Smith 
Brothers, Sugarless, Bink 
Dog/Teamsta, Clark Kent, Lil' 
Shawn, and Mo-Suave-A Produc- 
tions. 

With the reaction to "Enjoy 
Yourself," executives at Universal 
and Kedar anticipate a strong 
consumer reaction to the rapper's 
second album. 



"We started off our campaign 
w ith the single by targeting the 
markets where his first album did 
well," says Marc Offenbach, VP of 
sales for Universal. "We got 
immediate play at BET when we 
serviced the video, and we ended 
up shipping 100,000 singles. The 
plan now is to send out a six-song 
sampler to retail at the end of 
De-cember. to begin a teaser 
campaign for the album at the 
beginning of .January, and to have 
A -I- do some walk-throughs at 
independent retail stores two 
weeks before the album drops." 

CLEAN-CUT IMAGE 

To help build momentum for 
the single (which was previewed 
at the Mix Show Power Summit in 
early September in Miami), A-l- 
began doing live performances on 
shows with DMX and the Lox in 
August, says Scott. "One of the 
biggest things he has going for 
him is the reaction of his audi- 
ence, which is primarily female. 
He has a clean-cut image — he's 
like the rappin' Usher, and the 
girls love him when they see 
him." 

Scott notes that there will be 
two versions of "Hempstead 
High," since the guest spots by 
various rappers on the album 
include explicit lyrics: "Since the 
album is named after his high 
school, we knew there could be 
some controversy with some of 
the lyrics, so there will be a stick- 
ered version." 

In conjunction with the album's 
release, the label is planning con- 
tests with such publications as 
Black Beat and Right On, accord- 
ing to Scott. 

Sincere Thompson, VP of 
street promotion and marketing 
at Kedar Entertainment, adds 
that the label's biggest challenge 
is overcoming the perception of 
A-f- as a teen rap artist. 

"We want people to know that 
he's stepped up from his last 
album and that the new album 
(Continued on next page) 




Trin-I-Te« B-Rite. Gospel trio Trin-I-Tee 5:7 performed for a Kmart managers' 
conference at Nashville's Opryland Hotel. Pictured, from left, are Trin-I-Tee's 
Panzi Johnson (filling in for Tern Brown-Britton) and Chanelle Haynes; Dennis 
Wigent, director of internal communications for Kmart Corp.; and Trin-I-Tee's 
Angel Taylor. 
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DON'T LET IT GO TO YOUR HEAD ♦ BRAND NUBIAN 
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SUPERTHUG (WHAT WHAT) ♦ NOREAGA 


CD 
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TAKE IT THERE ♦ NONCHALANT FEATURING RAMPAGE 
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16 
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THE REAL ONE ♦ THE 2 LIVE CREW FEATURING ICE-T 


10 
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BETTER DAYS ♦ WC FEATURING JON B. 
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CROSSTOWN BEEF MEDINA GREEN 
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STILL A G THANG ♦ SNOOP DOGG 

(' ■ [■[-■■ijlllTY 


17 


15 


26 




LOOKIN' AT ME • ♦ MASE FEATURING PUFF DADDY 
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JUST THE TWO OF US ♦ WILL SMITH 
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ADRENALINE ^ THE ROOTS 


37 
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HOT SPOT ♦ FOXY BROWN 
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31 
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DR. GREENTHUMB CYPRESS HILL 
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RUFF RYDERS' ANTHEM ♦ DMX 
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TURN IT UP [REMIXl/FIRE IT UP • ♦ BUSTA RHYMES 


47 


49 


50 


19 


BANANAS rWHO YOU GONNA CALL?] ♦ QUEEN LATIFAH FEAT APACHE 


40 


42 
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GET AT ME ♦ MONIE FEATURING KANE & ABEL 
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MIDDLE FINGER U. ♦ SAUCE MONEY 
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A+ MAKES GRADE 

(Continued from preceding imge) 

will establish his credibility 
among his peers. We've had him 
do some interview training with 
(media coach 1 Dyana Williams, 
and he's been busy perfecting his 
stage show. We're going to be hav- 
ing listening parties in New York, 
Atlanta, Philadelphia, Los Ange- 
les, Washington, D.C., and in the 
Carolinas in January. He's [also] 
going to be performing in front of 
personnel from key radio sta- 
tions." 

MORE OF AN EDGE 

Radio programmers and retail 
buyers agree that having major 
R&B and rap artists as guests on 
the project is a plus. 

'The new album has more of an 
edge to it," says Sonya Askew, 
urban mu.sic buyer for the Ohio- 
based Camelot Music chain. "I 
expect it will do well particularly 
on the East Coast in the Wall 

'He's like the 
rappin' Usher and 
the girls love him. ' 

stores. I expect that the same 
consumer who likes Will Smith's 
'Miami' is going to enjoy A-t-'s 
new project." 

Colby Colb, on-air personality/ 
assistant music director at 
WUSL-FM Philadelphia, says the 
first single generated "a good 
response from the audience who 
has grown up with A-l-. Listening 
to the album, he's obviously get- 
ting better with tunes, and I 
think the cut with DeBarge ["It's 
On You"] has 'hit' written all over 
it." 

Other tour plans include more 
dates with DMX and the Lox and 
a possible mall tour in early 1999. 

A-l- is managed by Bar Man- 
agement, and his songs are pub- 
lished by his own Latch Key 
Child Music (BMI). 



(3 Fteoordt wrth the greatesi ulu gains mis week ^Videociip avaiLabte. •Recordrng Industry Association 
o( Anwrtca (RIAA) c«fttfication tor sales o( 600.000 units. A RIAA c«rtt1>catlon fw sales of 1 million units, 
to Cassette single avadlat)le. ID) CD single evallaUe. (M) Cassette maxt-single av3ilat>le. (T) Vtnyl nuixi-single 
avallabte. (V> Vioffi sngiB anlaUe. 00 CO men-single availatrie. Cataloe numtier is for (D). 
* Indtnln (D) unawllibls. In which cm. catalog number is tor (C]. (X). (1) or IM) respectively, ttased on 
availatiMity. €> 1998, BfllbaanVSPI Communications. 
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Hard Knock Platinum. Def Jam rapper Jay-2 chills out with Damion Young, PD 
of KPWR Los Angeles, during a visit to the station. 




OTAY INFORMED: Billboard's expansion of its R&B core panel last 
issue prompted a change in the formula that determines how chart 
points are tabulated for Hot R& B Singles. A record's position on the 
chart is determined by "points" that come from three sources: the sum 
of a stmg's total audience on R&B .stations monitoi-ed by Broadcast Data 
Systems (BDS), SoundScan-tabulated sales at the core panel, and 
reports from small-market stations. 

Prior to the enlargement of the R&B store panel, retail points were 
calculated by dividing a single's core-panel sum by four. 'To keep the 
chart's ratio in balance, the divider for the core panel's larger totals is 
now six. 

The BDS audience total is divided by 10,000. (Since BDS reports audi- 
ence in hundreds, one simply moves a decimal point two places to the 
left.to determine chart points.) 

Stations from markets not monitored by BDS are pulled from Bill- 
board Information Network (BIN). The points are determined by play- 
lists provided by the reporting small-market stations. The points on 
BIN are added to the adjusted sums from BDS and SoundScan. 

BDS accounts for about 50% of the total points on Hot R&B Singles. 
SoundScan determines about 40% of the points, and small-market sta- 
tions contribute about 10%. 

In the .Ian. 9 i.s.sue. Billboard will introduce a chart that includes non- 
commercial .singles, following the lead of the revamped Hot 100 chart, 
which bowed in the Dec. 5 issue. The reason for the change is a reduc- 
tion in R&B hits being relea.sed as retail-available singles by major 
labels hoping to lure consumers into purchasing full-length albums. 

The change in the chart formula will bring a change in the chart's 
name. The new moniker will be Hot R&B Singles & Tracks, denoting 
the inclusion of radio-only titles. However, songs released commercial- 
ly will fare better on the new chart, since those songs will benefit from 
points from both airplay and retail, compared with points only from 
airplay. 

A complete explanation of the new chart will be provided when it's 
unwiled in the Jan. 9 issue. 



I KRE TO STAY: It wasn't enough for Deborah Cox to take over the 
No. 1 position on Hot R&B Singles, a slot that "Nobody's Supposed To 
Be Here" (Arista) has held for seven consecutive weeks. Now — with 
this issue's 54.2 miUion airplay benchmark — the tune is closing in on 
the record for the largest R&B audience in a single week. The pre\ious 
holder of the title, "All My Life" (MCA) by K-Ci & JoJo, l&\xr&\ off at 
55.2 milhon back in April. 

Considering Cox has almost twice the points of the No. 2 song. Faith 
Evans' "Lovie Like This" (Bad Boy/Arista), C^ox could look to hold for 
several more weeks as the single posts another week of retail increas- 
es. The longest-running No. 1 singles of 1998 — Usher's "Nice & Slow" 
(LaFaee/Arista) and Brandy & .Monica's "The Boy Is Mine" (Atlantic) 
— both held the top position for eight weeks. Cox's album "One Wish" 
bullets at No. 19 on Top R&B Albums, up 7% in sales. 
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THINKfN' BOUT IT • ♦ GERALD LEVERT 
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HOWS IT GOIN' DOWN ♦ DMX (FEATURING FAITH EVANS) 
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26 


23 


27 


24 


SO INTO YOU ♦ TAMIA 

TIM* KOfJiT •(ilLEY,BROeiVSON,TIMAS,LR:CMl[,R lAPREAD) ICI (0) (V) QWEST PmWARNER BROS 


7 


27 


25 


23 


21 


MOVIN' ON ♦ MYA FEATURING SILKK THE SHtXKER 

D PEAfiSCT !D PCARSON.MANDREWS.M.HARRISON) iTl UNIVERSITY ^32MNTERSCOPt 
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28 


30 


35 


47 


THEY DONT KNOW/ARE U STILL DOWN A ♦ JON B. 

• W 18Ji • !;nA,fLS^Ja^ E ,I KLLLEV.B.ROBNSOM.TSHWUR.fOt-VNYJI ICHO! tAB YUWSSO MUSIC 7879itPIC 
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29 


28 


25 


7 


CAN'T GET ENOUGH ♦ WILLIE MAX FEATURING RAPHAEL SAADIQ 

L. GRADV IE MAX.L GRADYi iCl (01 (T) POOKIE e608*&M0T0WT4 


20 


30 


31 


29 


9 


1 DO (WHATCHA SAY BOO) ♦ JON B. 

JL\ H Uuf. fc- \V' VI, u."^'^..- yilSIC 750ao-/EPlC 


18 
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45 
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m Greatest Gainer/Airplay m 

HOT SPOT ♦ FOXY BROWN 

1 GOni.Ui' R0e(S,CART£R.l,L0RtlU0.fIJU¥5) mVIOlAICA 566499'.^ lAM 


31 


32 


27 


26 


15 


SUPERTHUG (WHAT WHAT) ♦ NOREAGA 

■M:' Nf ";iNF^ iV^/.NTi/.(3n,P VilLLIAMS.C HL>50.D.HARRr.C STtlN) (CHDUfi PENALl'- u^i.-TOW'-U BOY 


15 


33 


32 


39 
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WHATCHA WANNA DO? ♦ MIA X FEATURING CHARLIE WILSON 

uL-L. -.: Ii .■, . M.s.:on:. if:;. inuTi \o limit &3459.'P9I0RITY 


32 
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46 


36 
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m Greatest Gainer/Sales 

(DO YOU) WANNA RtDE ♦ REEL TIGHT 

C.TATUM IC Tfl7i;M,[? JOHriSON.B TORKtNCt,R.H ICE .H, LONG i ICJ (01 (T) G-FUNK 72S8QfRESTLESS 


34 
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36 
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RUFF RYDERS' ANTHEM ♦ DMX 

■ i: i-. I,'l.' ir.-; c. :i-.Vh: mRUFF RVOERS 56621 7*,'DEF )AM 


35 


36 


37 


22 


10 


WHEREVER YOU GO ♦ VOICES OF THEORY 

Dfe-jnOMS.M UCCURT J lONES'D BOTTOMS, M WCWRv 'i S HAfl^lJ; ;Ci 'D; h.OLA. 34107i'R£DAM 
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NEW^ 
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■i Hot Shot Debut 

ANUIMtK WAY ♦ JcViN ^^AMrDtLL 
mmn:>EN LRPtN.1.CWn£R.M-KMCMEm (OUHOWCST i717ftWARNEReA0&. 


37 


38 


40 


41 


26 


MAKE IT HOT • ♦ NICOLE FEAT. MISSY 'MISDEMEANOR' ELLIOTT & MCKHA 

"IMEIALANu iM ELiiCni iC] (0) IT) THE GOLD WINOtASTVptST &411il'tEG 
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39 


38 


43 


16 


SPLACKAVELLIE ♦ PRESSHA 

JCAHN ID JOHtSJCAFiNi iC) (01 IT) (X) TONY MERCEDESUFACE 24302.ARISTA 
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40 


39 


44 


28 


STILL NOT A PLAYER ♦ BIG PUNISHER FEATURING JOE 

KNOBOC'V IC ^--JiJ FOSTER.M WiLLIAMS,R.JEftKINS,J,IEJtOAJ,IHOMHSJ SRINNtRI IT) LOUD 654?B' 
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31 
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ONLY YOU TAMI DAVIS 

■■-^'■.L-., (CUD; RED ANT 15325 


31 


42 


41 
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THE BOY IS MINE A ♦ BRANDY & MONICA 

■ ■ L .-_'iK.i'G,EJWiOY,LDAHl£LS,FJERKINSiiJTUEnA) (C; (Di |Ti w:X| A'LA/iTIC 84(99 


I 


43 


47 


49 
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YOU MAKE ME WANNA... A ♦ USHER 

J DJPRi.. 0;i=»l M 1, [;/ivp-SDl 'OiDl iTJiXJLAFACE 2426S'ARI&TA 
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44 


35 


42 
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DON'T LET IT GO TO YOUR HEAD ♦ BRAND NUBIAN 

CLIGGIQIW CliXO'i L DECHAlUS.D W JRPHV.K GAWBLE.L.HUFr) <C)tDI ARISTA 1357] 


24 


45 


33 


38 


7 


MONEY'S JUST A TOUCH AWAY ♦ MACK 10 FEATURING GERALD LEVERT 

SilCE ,ftnrHM C lO.fiOHSCN.G L[«R' S VIAOE £i ftlLOON.I JOiOS B LASIWOhO; ICI lOI 111 KX) BAhGIV 533?7'PmC«n' 


31 


46 


48 


50 


32 


1 GET LONELY • ♦ JANQ (FEATURING BLACKSTREET) 

J..AM,r LfW^J jA^KSCN T BILEY U.JACKSON J MWRC 111,1 lfWS,R.ELIZ(»00, JH 1 iC! ID)(T! W (XI VIRGIN 38631 
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47 


34 
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20 


TOUCH IT ♦ MONIFAH 

J KNIGHT NIGHT. SCflEWFAC£.T .ST AHU.GULOBERGI ICI (D! (T) UPTOWN b«0;.-JNiviRSAL 


9 


48 


45 


4J 


39 


ALL MY LIFE/DON'T RUSH (TAKE LOVE SLOWLY) ♦ K-CI & JOJO 

1 HAlLEr.H athN-Fl HAIIEV.R.KNNETT.KHAIIEY? (O ID) MCA 55-S20 
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WHERE DEM DOLLAS AT ♦ GANGSTA BOO 

HfPNLnLL V '.JL LM ■'-HtLL PetAUREGAROJ.MOUSTON} (T) HtPNOTliE MINDS 1721 'JRELATrvtry 


49 


50 


42 


32 


10 


LET ME RETURN THE FAVOR ♦ ANDREA MARTIN 

P JFRKINS," MASi fiHTI MflRI \ ,l MATIASl (C) ICI i'; IX I AH 5TA 13541 


32 


51 


53 


47 


12 


STRAWBERRY ♦ NICOLE RENEE 

r> R'Nf E :n re\ee,g WASINGTONJR J BmKE) ICI W IVl atuintic a4161 


41 


52 


52 


58 


16 


STILL A G THANG ♦ SNOOP DOGG 

t.' V.IL.- :i, !ii'iiftIiiiE.,C'.V^MAi:K M i^fLIS] (Ci ID) !T) NO LIMIT 53*5aT^I0fiirr 


16 


53 


54 


52 
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JUDGEMENT DAY DANGEROUS GROUNDS * METHOD MAN 

I'l-f 1! >.'^\ -"'I r 1'" i . ■ ■ !■ -1 s IIC'JOftRD.P CHARLES.O MARRISl IT] DEE JAM 566517' 


42 


54 


51 


34 


10 


BETTER DAYS ♦ WC FEATURING JON B. 

JOHMI- ■ J- i w CAIHJL'tl M IKiWI'&ON.J WILLIAMS.F BEVERLY) (CUD) (tl PATDAY/LONDON 57025aTSLAND 


33 


d) 


55 


70 


13 


INVASION OF THE FUT BOOTY 8"***S TOO SHORT 

t StHWlN IT SKtA,[ SEfiMOSfl SI«U0I6K WAU(EB,J 6 WCSt.S GlASSUMt J BRAlOwtfi) ICI ID) IT, SHCfil «51i'JYt 


41 


56 


56 


57 


6 


ENJOY YOURSELF « A+ 

SUGARLESS (WMUfiPHY.G.WIUIAMSI (CHO)tT) KEOAH StSia-UNIVtRSAL 


50 
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57 


71 


12 


LOST IN LOVE NASTYBOY KLICK 

MC l/.V-. . - ^n;. ' ICHO) NASTYBOY 0]37)UPSTAIRS 


57 




58 


73 


7 


THE LADY, HER LOVER AND LORD BISHOP T.D. JAKES. SR. 

D L5'/."L',i.: . l-i.l' . . ,■ j:ft«,t-3,DiAWBENCEl !C) IX] ISLAND 67245B* 


58 


59 


63 


56 


3 


TAKE IT THERE ♦ NONCHALANT FEATURING RAMPAGE 

L i-)..'i,'i ■ ■. ') ■ ,Klf f INACALLAWAY.R MCNAIHE.K-lfWIS.C IHOMPSONI (C) ID! (1) MCA 55502 


56 


60 


49 


62 


18 


CHEAPSKATE lYCU AINT GETTIN' NADA) ♦ SPORTY THIEVZ 

Sl> IC v,...l^ .-:Li,MB«YANT,R.O'fARRALL,R>YERS! (!) ROC A BIO^RUtfHlXJSE 78931' COLUMBIA 


49 


61 


69 


72 


6 


THE REAL ONE ♦ THE 2 LIVE CREW FEATURING ICE-T 

I.' ^ -ii - - ,'. -i". , .■, ■( ■ y.jr* IM ROSS.ICETI (C) (Dl IT) UL' JOE 899 


61 


® 


RE'ENTRT 


3 


JUST DON'T GIVE A F*" EMINEM 
rA. : ' ■ 1,' i : '.1 BASS.J BASS.M.NIATHERS) (CI (D) (Ml ni 00 WEftAFTERMATH 97i>t4/lNTERSCOPE 


62 


63 


64 


60 


7 


UNCUT. PURE • BIG DADDY KANE 

t h . .-I. - ■.^SE.EfLOYC.MRICi.R THOMAS! !a;D)(T!IKLABEtfiLAOWEARr3717tlQM£JICURY 


60 


CM) 


70 
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DO YOU FEEL ME? (...FREAK YOU) ♦ MEN OF VI2I0N 

F r^.;\ ;i T |PK:!,s , | HANIELS.P WllLlAMS SR ,G SPENCER III.A FULLER! (CI (D! MJiVrtJRK 78862,tPIC 


E4 


69 


60 


53 
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AS LONG AS 1 UVE ♦ DANESHA STARR FEATURING ROME 

R r, MERRin (J VTOOOSi ICI ID! MICON,GRANO JURY 9703aiNTERSCOPE 


49 


66 


62 


69 


20 


DAYDREAMIN' • * TATYANA ALI 

s .ERMNS ;R K9tm.i [imiElSf JEflWNS lll,PP«ROSHAMILtON,DFAaN,W BtOLR; IC) ID! IT) MJi\WI( 7e«»tF1C 
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67 


66 


68 


11 


JUST THE TWO OF US ♦ WILL SMITH 

y JCE i Vi SMiTH.B wlTHERS,!tf,SALTER.R MACOONALD! IMI (T! IKJ COLUMBIA 79038' 


17 


68 


59 


59 


15 


TOUCH ME ♦ SOLO 

N «A«0l(jlR SAA0IQ.R,ANDERSON,DCKAViS.E-PAACK,O,STOK£S! (CKDl PERSPECTIVE 58760(VAAM 


26 


d) 


NEW^ 
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GOOD LOVE ♦ SHIRO FEATURING LORD TARIQ 

. ■. .:-MO.K)>PjH,riiWIBtSI«lliraNAi*'l£iiiLtKK«JULt£fliO(ni C » SH tWIHMO 'Pfll jSHyiH* 


69 


70 


67 


54 


14 


SOMEBODY TO LOVE ♦ LEV! LITTLE 

ii'T- 1 r j KNIGHT) ICHO) 00 !ArHITEU^a.E 85101 


43 


OD 


7! 


77 


5 


CROSSTOWN BEEF MEDINA GREEN 

1 J 1! V. -. [; ■WilHVLSHRULti (C> (Dl (Tl RAWKUS 168 


71 


72 


72 


75 


18 


NOBODY ELSE ♦ TYRESE 

,A.| -fliR.^.M 1 CARTER.T JOe,K SCOTT .JRSAYLESI (C! (Dl (Tl RCA 65538 


12 


CD 


75 
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LIZARD-LIZARD ♦ NO GOOD N JIGGIE FEATURING LUKE 

L ;avip6ELl,(.' RUDNICK (LCAMPSEa,T.LATIMER,0.HllLR.A«DERSON! !C) (Dl ai LUKE 6562Ett.0UD 


73 


® 


74 




2 


NO DOUBT * IMAJIN 

A GORDC^ (A.GORDON,C LOVING,LBEU.CJAM£St (C) (Dl JIVE 42551 


74 


75 


61 


67 


4 


FREE ♦ M-DOC FEATURING CRISTINA 

M DOC (D YYIlllAMS.N WATTS.S GREEN.H REDO) (C) (Dl INDASOUU'ALDdA 5CI3.'1CHIBAN 


61 


QD 


76 


84 


3 


TRAVELLIN' MAN « DJ HON DA FEATU R 1 NG MOS DEF 

CI ilOflDA (0 BEZt.K HCINDA.M WHEELERl IC! (Dl (T) RELATIVITY 1734 


76 


77 


68 


63 


15 


YESTERDAY ♦ DEBELAH MORGAN 

'.' BtNIOPD IV BENFORD D MORGAN! (Cl IDl Jl IX! VA2 860SO(VMOIOWN 


28 


78 


78 


79 


14 


DR. GREENTHUMB CYPRESS HILL 

MUGGS (LMUGGERUD.LFREESE! IT! (XI RUFFHOUSE 7«24'.COLUMBIA 


57 


79 


65 


65 


7 


WHEN ♦ ENTOURAGE 

EARL i .lACK IJ ADAMS S POYVai.AWILUAMS.F MASSEYJ ICI (Dl UN O-NYABEE 0OO9 


65 


80 


80 


81 
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TIME AFTER TIME • ♦ INOJ 

1 l.'JAM i: 1 -. ipi' ■. HAIAN ;C1 (O: IT) SO SO DEF 7S016.TOLUMBJA 


30 


dD 


HEW^ 
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TELL ME WHAT YOU'RE GONNA DO PHYLLIS HYMAN 

£) J EASTMCfi!.) lU J EASIMOND.P HYHAS.H.MIDDLEION) (C) (Dl PHILADELPHIA INTERNAnONAL 89032 


81 


(D 


83 


85 


4 


TELL ME BEENIE MAN FEATURING ANGIE MARTINEZ 

S-Ai:k MO'IEY iM DAVIS.A MARTINEZ.S BROWN.M DAVID-ACANTHAIU ICl (Tl IX) VP 6282' 


82 


83 


85 


87 


9 


THE STREET MIX ♦ MAG 7 

•M : ■•>;e.ji' y!YI.S(*,EfyU«fltSYW«fiJYIUADJ^SWiY.WfAF[>S-H-[l«tS,DFl£TaiER) ICl lEH ITl EW 10 8K«»WTCm 


56 


84 


81 


46 


II 


TOPS DROP FAT PAT 

J £LJ«H (A YARBJtOUGH J-EaiS.LSIMMONS) (O ID) WRECKSHOP 2221 


46 


85 


79 


80 


11 


LET IT RAIN GLENN JONES 

P VANNtUI IP VANNELLI-G JOHES.D ALEXIS) (Cl SAR 10O2' 


65 


86 


73 
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ADRENALINE ♦ THE ROOTS 

IH; GRAND NE&A2,S,ST0«CH (T TRQTTER.A THOMPSON.M.ABDUL BASH C JERKINS.S STOflCHI ITl MCA 55514' 


73 


87 


77 


78 


5 


GET AT ME ♦ MONIE FEATURING KANE & ABEL 

C THOMPSON IMOME.L THU R S DEVAUGHN.KANE A ABEIJ (C! IDl TIGER'INTERSOUND 954iY>mTINUM 


77 


88 


87 


83 


6 


DANCE WIT ME ♦ ANTUAN & RAY RAY FEAT. THE BIV 10 PEE WEE ALL-STARS 

w K-SCHER.M ai^iss IM WLSOKS VARN£R,PAfixs,DA^tS.FLr&-£PJ -'Li?PIV3 CURTISI iCI IDI ITl Eiv 10 *f<3&32MOICWN 


66 


89 


89 


74 


10 


NEVER ENOUGH DCENT FEATURING SH'KILLA 

K MACK iK Mi.> MLLA LWASHINGTONI iCi (Dl ftUGlEv 2105 


74 


90 


90 


66 


8 


BREAKFAST IN BED ♦ KINO WATSON 
K WATSON.S DAVIS IK WATSQN.S.DAVISl iCl IDl SRKARVtY 24959'!ChiaAN 


66 
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NEW^ 
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DOIN' IT LIVE BIG MACK 

G lAAN.BlG MACK IM COMMER S KEITH) ICl ID! Ill FATT SAK 0005 


91 


92 


84 


89 


18 


FIND A WAY ♦ A TRIBE CALLED QUEST 

IhE UKMAH IARE£D M,lAYLOR,ASriAHEEDMUKAMMAO,J YANCEY,! Itl.e rvILBERTOl IT! JIVE 42534' 
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DJ WILL U PLEASE PUV RAHEEM 

RAHEEI^ ■ 1 ■ I'llCh IM RAHEEM! (Ml IT! U! TIGHT 2 DEF 4499* 


93 


94 


92 


91 
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RAISED IN THA HOOD VOLUME 10 FEAT. MR. NONSTOP AND KOKANE 

aEVTP : " r-ON,JlOKG! ICI (Dl STREET INSTITUTE 600;,^ESTONE 


91 


95 


86 


90 


15 


1 AIN'T HAVIN THAT ♦ Hi i'AH SKELTAH FEAI SIARANG WONDAH Of O.G C. S OOC HOLIDAY 

i:.vlYaiA: ,'-:i.F£!ll[|flEAIiJSI»4t'VI'V:(ll!i'»>; IT'ir'TO.CXCW'Ejj.'tfRO'in 


58 


96 


9« 


93 


13 


LET ME GO...RELEASE ME VERONICA 

DHAU (VVA/QUlj'.DHAIL.I It If E«SON.J JACTSONI (Cl (01 IT! IX! H O L A 341076 


71 


97 


97 


94 
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DEFINITION ♦ MOS DEF 8, KWELI ARE BLACK STAR 

DJ HI-FEK ID SMIIH T K GREINE.T CDtRELU ICl (D! IT) RAWKUS 173 


31 


98 


95 


86 
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I'M THE ONLY PLAYER ♦ MELIECK BRITT 

D HASSA\ IM M AHII'lt 1 HJJiRIS.M BRITT 111 (Ml tXI H>(>TENT 4559',PP^ 


86 


99 


91 


88 
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IF 1 CAN'T HAVE YOU ♦ JERRY BRAXTON 

P.vi'i ICI lOl.'NS INTER'IATIDNAL I79S 


88 


100 
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1 ; MIDDLt MNCitR U, ♦ SAUCE MONEY 

1 \- - , ■ - 1 ■ ■■•.MINI lit MCA 56516- 
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Of^econis with the greatest airplay and sales gains this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectivety, for the largest sales and airplay iiKreases among angles ttetow the top 20, ♦Videoctip available. •Recording lr>dustry Assn. Of America {I 
certification for sates 500.000 units. A RIAA certification tor sales of 1 million units, with additional million indicated t>y a nurneral followirig the symbol, (C) Cassette single available [Dl CD Single availabie. (M) Cassette maxi-single available. (T) Vinyl maxi-single available. 
(V) vinyl single available. (X) CD maxi-single available CataloR number is for (D), * Indicates (DJ unavailable, in wtiicfi case, catalog numljer is for (C), (Xt, (T) or {M) respectively, based on availability. * 1998, Billboarct/BPI Communications and SoondScan, Inc. 
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Hot R&B Airplay. 

CompiledtniiTi a national samplecrf airplay supplied by L:< ' Data Systems' Radio Trach service. t02 R&6 stations 
are etectrentcalty monitored 24 hours a dt^. 7 dvys a week. Songs ranked by gross impressions, computed by CIDSS' 
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TALK SHOW SHHHI 
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NOBOOrS SUPPOSED TO 8E HERE 
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LOVE UKE THIS 
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41 
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NOTHING EVEN MATTERS 
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CAN 1 GET A... 

IKtZmTIML V.L.^.It( JAW 
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SWEET UDV 

TYHESE (RCAI 
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THESE ARE THE TIMES 

DRU HILL (UNIVtRSirY'lSUWOl 
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33 
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1 STILL LOVE you 

NEXT (ARISTA) 
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000 WOP (THAT THING) 

UURYNHILL ■■U-fH,:-Jit.COlUMBlAl 
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STAY 

THE TEMPTATIONS :MDIC<VM 
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HAVE YOU EVER? 

BRANDY (ATLANTIC) 
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40 
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WHEN YOU BEUEVE 
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mtD KNOCK UPE (GHETTO ANTHEM) 

JAV-Zil''i"' A 1,-1. A .N liM. 
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HOT SOT 

FOW Svm (VWlATOIVOEf JAM) 
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HOW DEEP IS YOUR LOVE 

DRU Hli FIAT ROMWaMUSnY^SUVCMXTMIl 
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CHANGES 

2 PAC (AH*AHLVt)EATH ROW/IN TERSCOPE) 
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GOO'S GAACE 

TRIN-I-TEE 5:7 IB^RITtflNTEBSOOPE) 
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TRIPPIN' 

TOTAi. (FEAT MSSV OUOTTl (BAD BW^BSfAJ 
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HALF OH A BABY 

R KEIIT(JIVEJ 
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HOME ALONE 

R KELLY FEAT, KEITH MURRAY UWD 
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GIMME SOME MORE 

BUSTA RHYMES ;FllPMCOLELEiaHA,TEGl 
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LATELY 

DWNE ;iJwntDANn 
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SIUYHO 

TLC (lAFACE/AHtSIAl 
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ANGEL IN DISGUISE 

BHANLiV .AIIANTlO 
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TAKING EVERYTHING 

CERAtO lEVERT (EAStWEST/EEGI 
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ROSA PARKS 

aiJTiiA^I ilAFACt'AHlSTAi 
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SO INTO YOU 

TAMIA iQwrSTAVARNER BROS.) 
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LEAN ON ME 

KUWFRA'jkUN iG0SP0a%TR«:nMLIi3CXPt; 
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CHA CHA CHA 

FUPM(XIE SQUAD ' I U«ML,.OtjtL£KrRl\ltG) 
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TAKE MC THERE 
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MAKE IT HOT 

\ *IJ* K .)Ur WtfAf 3 
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ANGEL OF MINE 

MONICA .'.C 
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STILL NOT A PLAYER 

RIG F-.JNIS|.fff FIAT JOE (lOUOl 
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FADED PICTURES 

CASE FEATURING JOE lOEF JAMI 
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WE CAN FREAK IT 

KUHUPF IAf(!Hfc'A4MI 
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WHEN A WOMAN'S FED UP 

R. KELtTijfrti 
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SECRET LOVE 

KFuy |.«ICF IF NEOVISUUID) 
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ALL THE PLACES (1 WILL KISS YOU) 

AARON HAll (MCA) 
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DAYS UKE THIS 

. ..... LAniMORE ICOLUMBIA) 
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THE FIRST NIGHT 

MONICA (ARISTA) 




59 


57 


18 


BEAUTIFUL 

MARY J BLtGE (FLYTE lYMEjMM) 
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HEARTBREAK HOTEL 

WfTrCTUOUSTCRFEiV FAITH GiIV£ti^F«XU«Bnt 




w 


61 


4 


17^ NOT RKJHT BUT ITS OKAY 

WH1TF*EY HOUSTON lARISTA) 


» 


23 


41 


GOTTA BE 

JAGGED EDGE ISO SO DEF/COLUUeiA) 




w 


68 


75 


YOU MAKE ME WANNA... 

USHER (LAFAC&AR1STA) 


24 


20 


12 


LOVE ME 

1 1 2 FEATURING UASE (BAD BOV/ARISTA) 




a 


51 


20 


RUFFRVDQtS'ANIMEM 

OMX fflUFF RYKRS/HF JAM) 


25 


25 


29 


CANT TAKE MY EYES OFF OF YOU 

LAURYN HILL ; .-. 




a 


60 


53 


AU.MYUFE 

K.Cit JOJOir.vAi 


:si 


30 


21 


HOWS IT GOIN' DOWN 

:m 'ii." FATMr ..v; H i." -.-.T-iL ■ JAM) 




W 


— 


1 


ANOTHER WAY 

11 v:r, CAMPBELL ;QWEST WAffS£R BROS.) 


27 


21 


8 


HERE WE COME 




ts 


59 


4 


PUSHIN- WEIGHT 

a CUBE FEAT MR SHORT KHOPFPfllORny) 


3) 


31 


29 


ARE YOU THAT SOMEBODY? 

AAUVAH ;eu>CKr.HOi.iNaATlANTiC) 




W 


72 


5 


WHEN YOU GET HOME 

MONTELL lORDAN (OCF JAM) 


2> 


26 


4t 


TOO CLOSE 

NCXT<ARISTA) 




w 




1 


YOU 

JESSE POWOL (SILASMCA) 


M 


22 


30 


FRIEND OF MINE 

KEILY PRICE {T-NECK/1SLAMD) 




N 


66 


2 


THIS IS MY PROMISE 

THE lEMPIATIONS (MOTCWNl 


31 


28 


35 


THE ONLY ONE FORME 
BRIAN MCXNKtKT :miiTC<v'.: 




39) 


75 


59 


1 GET LONELY 

JANET :FFAT RIArxSTREFTl (VIRGIN) 


32 


29 


22 


MOVIN' ON 

Ua FUl SUX nC 5KDI[RMMK3ntWIDGCCH] 




71 


62 


5 


BOY YOU KNOCK ME OUT 

TAFYAIWAUFFA-. //m y.llTK .MUW)(9ttPIO 


S) 


39 


24 


THINKIN- BOUT IT 

GERALD LEVERT (EASTWST/EEG) 




H) 




17 


MATRIMONY; MAYBE YOU 

MAXV^ELl (COLUMBAAl 


Si 


43 


2 


EX-FACTOR 

lAURYN 1*111 ri .,t,cci'jMB,A: 




72 


49 


ID 1 SUPERTHUG (WHAT WHAT) 

'** 1 MORF-AGA . ■..11. . r..',<y 13.:. 




47 


3 


MONEY, CASH, H"S 

JAY-ill-LAT DMXj tHOt-A-FELUVOEF JAM) 




3D 




9 


HOLD ME 

WAfUCWOfirtEA! miKiMEBRrJWOWlWtc 


3C 


3S 


16 


1 DO (WHATCHA SAY BOO) 

J0« B. iv.'.n v.'f.' MUSIC'tPICJ 




35 




2 


TO ZION 

.l^H.M)_-_tT mLSMKMSUROJSEOaiJttb 


37 


34 


41 


THEY DONT KNOW 

JONB (YABYUIi*550M'J'".ir.FPiCi 




75 


70 


33 


THE BOY IS MINE 

BRANOr « MONICA i ATIANFICI 



R&B SINGLES A-Z 



& the greater airplay gBins. & 1998 Billboanl'BPI Communications, 



HOT 1KB RECURRENT AIRPLAY 



1 


2 


13 


ANYTIME 

BRIAN MCKNIGFIT (NWFQVm) 


2 


4 


5 


IT AINT MY FAULT 

SIUJ(lF*9O0<EJIFEAT tf^STKAliNOlAITWlOflnY) 


3 


1 


3 


MONEY AIN'T A THANG 

JD FEAF JAy I ISO SO DEF.COLUMBIA) 


4 


3 


14 


IT'S AU ABOUT ME 

MYA & SISOFJ (UNIVEF(SlTY,.|NFERSCOPf) 


S 


6 


3 


HORSE ft CARRIAGE 

CAMHON FTJVT UASE lUNTERFAIMJENTWC) 


s 


5 


5 


TOP OF THE WORLD 

BFtANDY [FEAIURINC MASE) lATlANTlCI 


7 


; 


2 


SAME OL' G 

GINUWINF [BLACKGROUNCVAimNFICI 


8 


20 


IG 


A ROSE IS STILL A ROSE 

ARETHA FIWNKLIN (ARISTA) 


9 


12 


15 


NICE ft SLOW 

USHFR :lAFACf..AfTlSTAI 


10 


8 


37 


PUT van HMOS M<E» KT EYES COlU SEE 

BUSTA RHYMES .tLtKTH>VtEG) 


11 


15 


27 


MY BODY 

LSGIEASTWST.tEGi 


12 


14 


15 


BE CAREFUL 

SPARKLE (ROCK lANDflNIERSCOPE) 


13 


23 


14 


LETS RIDE 

tfXTGL JVW TUT IWIER F t SIM TT« KODI QT JM 



14 


17 


6 


MY WAY 

USHtK (LAfACE/AHlSTAJ 


IS 


11 


34 


EVERYTHING 

MARyj BL)GE(MCA) 


16 


18 


18 


VmAT YOU WANT 

MA5E 'IFl AT roTfli.1 'IBAD BOY/AHlSTAJ 


11 


13 


44 


MO MONEY MO PROBLEMS 

MCnm£ B 1(1 'ILT (Uf [XCr 1 MCC BPD KKNCIN 


18 


16 


5 


irS ABOUT TIME 

PUBLIC ANNOUNCEMENT lAAM) 


19 


10 


17 


NO, NO, NO 

DFSTlNra CHILD ICOLUMBIA) 


20 


19 


33 


VmAT ABOUT US 

lOIALILAf ACE/ARISTA) 


21 




42 


GoSs'raOPERrr lB-RITtilNTERSCO«) 


22 




33 


HOLD ON (CHANGE IS COMIN') 

SOUNDS OF BUW^JJESS (PtfBPKTIVE/AAMI 


23 




39 


1 CAN LOVE YOU 

MARY J. BlIGC WCA) 


24 


9 


60 


ONLY YOU 

UZltAI mfCHWOUSBJaCBAtiBIWWKTAI 


25 


22 


12 


BEEN AROUND THE WORLD 

Purr DADDY 1 n IE f AMIY (BAO BOYWaSTA) 



TITLE (Publishei ~ Licensing Ore ] Sheet Muse Dist. 

ADISIULJHE<MCA.ASCAP) 

AU Mr UFE/MMT RUSH (TAKE LOVE SLOWLY) (EMI 

Aorl ASCV/Canl KMta. ASCAP/Hea Bee DoonL ASCAP/2 

BiR Pnd. ASCAP/WB, i^SCAP) HUWBM 

AU.TWPlACESdWIunSSVDinaerTyo'. BMl-Ttate 

liM'i. BMbMCA ASCtf/tarrvDn. ASCAP/BMG. 

ASCAP/StKliA[>.ASCAP)Hl 

ANOTHER WAT (Kaft hnal. ASCAP/Damon lerrsa Ca«r, 



IT 



IIUVEtMte'sRapLBMI) 
54 BETTER DATS (Base Pipe. ASCAP/WoofrtEMM, 

ASCAP/CopvneM ContnVhnannwnt. BIAWB. ASCAP) 
WBM 

42 THE80VtSHIHE(EMlBtoCkwD0d,BMlfiraf>^. 

mvm Apni. ASCAPAtw) Jertum 8MVtnsi0i, 

SML/Hondi. BMD H. 
M aREAXFASTMBOXFnenaaBMlfMBadMiod} 
T CANIGETA-UjIUiUBMMUIrv.BWJa.BMiiOill 

aadmont. BMO HL 

21 CAinOETBIOUGHMaxMn.ASCAP/FiratEcho. 
ASCAPAouuun. BMl^ Fii^. BMn 

n CHEUmifmUAirTGETTW'MW 

ASCAPAJbquity.ASCAF) 
29 OOHE AND GET WITH ME (Kerih Sweat. ASCtf/Oill^. 

ASCAP/Vfii. BMO HI 
71 CROSSTOWH BEEF (Medra Scumt, BMUlashya, BWfMI 

aackmad.BMD 
n DANCE WIT ME (Unto. ASCAP/SlcneDvnand. 

ASCAP/r*n' Cn Of Buwbsi. BH) 
M M11MEUm-(ltodnty)HkitH.BMI^IBlaclrN^ 

BMl^mVk BMlflow Dam. BMllkmz. BMIA^Sham 

Darnels, ASCAPytW Aprt ASCAPMA ASWl HL 
S7 DEFMITKM (KMna Sonl. BMlPen SUts. BMt^J Hi-Tek. 

BMt/lMI Blaavraod BMI) HL 
93 D) WILL U P1£AS£ PLAT Oielit 2 Oct. ASCAP/Plmet Quad. 

BMI) 

« DOW IT UVE (fait Sak, ASCIAP-Tw Bxk ASCAP/find* 

Hay. A5CAP) 
44 D0inL£TrTGOT0rDURHEAO(RiBMmii. 

ASOPAeuran. ASCAP,W«rKf-T»nertMie, BM) WBU 
S DOOWOPTrHATTMMGKSony/ATV Tunes. ASCAPAkHRe 

Craolian. ASCAP) HL 
H DOTOUFEaHE7L~ntEAItV0U)(FtBdM(inslU. 

Bm/fnm. SMlitaShaMi DvMlt. ASCAP/EM Aor*. 

ASCIP/AKS Mtiah. BHt/Spucto. BWVbih Babatundfl, 

BWJRMwK.ASCAP> 
34 (DOTOU)WAIMRIOE(CoT.ASCAPA;aMi1MCoritreO 
71 DR. OROimwilB (Soul Assassins. AS^/Ws From Da 

Bora. ASCAP/BMG. ASCAP) HL 
H DWrYOIlRSElF(Valenbin,ASCAP/NiBadilro^ 

ASCAP/EM April, ASCAP) 
K nNDAWWa>rnbs.ASCAP/laz7Men^ntASCApyC(ihc9. 

ASCAP/PofiGrani Homatianal. ASCAP/MU. 

ASCAP/UnMnai ASCAP/Towa Tei. ASCAP/Babd GAerlD. 

ASCAP) Kl/MBM 
U TMEnRSTNKHTfSoSoDet.ASCAf'/EMiApil. 

ASCAP/Manhei. ASCAP/kMe, ASCAP) HL 
75 name^OrtckBMimvner-TBrTiertane.BML'BlMAEye- 

ASCAP/WB. ASCAP) 
le HHBIO OF MMEOba Price tsnEhiBMI/MuscC«T).()( 

hneticB, BMVSkven A knlan. ASCAP/Swy/ATV Tunes. 

ASOV/Dub's Wortd. ASCAP/WL. ASCAP/For Oase. 

ASCV/HHCo. South. ASCAP) HL 
t7 GET AT ME (Nntti Street Tunl. BHI/Sm/ATV Songs. 

BMKiNTL ASCAP^s A (^rt. Not A Boy, ASCAP/ATimad's 

Wold. AS(>U>/L0RAO. ASCAP) 
15 6HETTD COWBOY (Ma T)iie,ASCAP,>SietASCAP/l^ 

BoTK. ASCAP/EMI Afri. ASCAP) HL 
19 GOOD LOVE SMI Blacli«i»d.SMl/SMAnriteMl/«jr«e 

Few. BMt/EMI Acril, ASCAPAbrsha. ASCAP/Bow Ddwtl 

eMUWarrwr-Tamrim: BMlSeoond Decade; BMO 
U fiOnA BE (So SeDet. ASCAP/EM A|iri.ASCAP/n«mOamn 

Twifts. ASCAP/Stach A D . ASCAP/BMG, ASCAP) HL 

10 HARDnnCI(UR(GHETTOANTHEM)tUllulu.BMl«iU 
Blaciomad. BMI/45. ASCAP.^'lnslanttT ASCAP/W. 
ASCAP/Heiene Btue, ASCA^'/MPI ConnnuntcaDons. ASCAP) 
HUWBM 

14 HOU)MECPol>GrarT)lnlerraAional,ASCAP/[:anceladliinch. 
ASCAP/Swn U Wei. ASCAP/12 & Under. BMI/Tnchy Track. 
BMWIir'i Jams. ASCAP/Jiinpng Bean, ewi) 

11 HOT SPOT ajluLii.B)WDIItv. BHD 

S HOW DEEP IS T0aRL0ff(Sony/A1V Sows. BMlHiSC 
Etwyone Craves. BMlTMh Awnue. ASOmtl Apnl. 
ASCAP/Nfiraw. ASCAP/Da bh. ASCAP^irtv Nc6k. 
ASCAP/Fmous. ASCAP] HL 

22 HOWS IT OOW DOWN (Boomer X.ASCAP/Pent-1. 
ASCAP/DeodGanw. ASCAP) 

95 IAirTNWM'THAT(DBwmt)to.ASCAP/Mr MaUu. 

ASCAP/nie Boy T«, ASW/Ron Real Muzack. ASCAP/lazz 

Marthant ASCAP/lintia, ASCAP/Famoui, ASCAP) HUWBM 
M IDO(WIUTattS«TBOO){5o(q/ATVSor«s.6MIAabYum. 

BML/VibatocLBMn 
n IFIC«rTtMVEKMIUNS.GHI) 
41 I GET LONELY (Black k^ BMl^ 1^1. ASCAP/DyteTynw. 

fSCJiP) ICAVBH 
M I'NTWm.YPUYERdMu.eUIAVArTcrCIiiniel. 

BMI) 



S5 



3illbocnd 



RKunwits are titles Mtucii iwe appoamd on Sw Hc< R&S Sirgles 
chait lor nxxe ttan 70 wecta and hM dropped bekMr me too M 



BIWSrBnd. BMI/Erici Sennon. ASCtf/Zornba. 

ASCAP/tMnI Qm. BMI«r^ B. BMO WBM 

I STU UHE VOO (Uh. (». ASCAP/U iMri. ASCAP/)4Di)ey 

Jm And Dm(wi. KCtP/f* Yah. ASCAP/Do Wist I CMm. 
ASCAPyWvner-Tamstare BML«ear, BMlSonr/ATV Sorv. 
BMDHUWm 

JUDGEMENT DKVDMKQIOUS GROUNDS IWu lanL 
BMlCamn-BMG. mjOep frniif. BMlWassr, BMD 
JUST DOHT GIVE A r**"l^ Mte SM& BMI) 
JUST TK TWO Of »$ (ATOSA ASCAP/Bbmig. ASCA^ 
THE LMIV. HER LOVER MID LORD a 0 Met. 
ASCAP/MBodwrpeen. ASCAP/0, ASCAP/Dill Chnskan. 
ASCAP) 

UTUT aony R0|t. BMbSlau TdTj Five, BMIMMnott 
BMI/1ivr«. BMl/Hilco. BMIAfit Street. BMbWIndwept 
P9cAtmi)WBM 

LH IT RAIN (Rodnmod, SWCensoni. BMI/DrBam Factoiv. 
BM) 

LO ME eO...RELEASE ME (Spantsh Ghetlo Diamond. 
m/lunmg Bean. BMVStnne lam. BWWamer ChappeH. 
BM/Ttotd Up. BMWtiJ,, BMI/My'& lams. BMQ 
LET ME RETURN TK FAVOR (God's Oym\ ASCAPA>>etto 
Fabulaus. ASCAP) 

UZARD-UZARD (LCM Deep SoutK BMI) 

LOST IN LOVE (Marco A Cardenas ASCAPAIpUBiis. 

ASCAP) 

LOVE LME THIS (Oiyna Baby. BMl/Jancs Contrs. BMl/EMI 
Btsdmood. BMI/BroNw-A-erattw. ASCAP/Smokvi' 4 lite. 
BMIfiemard's O0Nf. BMI/Wamerlanwtane. BMI/Tonmy 
)rTTii,BM}tl/WBM 

LOVE HE Otadee. ASCAPyf(ainmui, ASCAP/Xistm Contis. 
ASCtf/EMI toil, ASCAPyM. Betha. ASCAP) HL 
HAKE IT HCrrCMass ConfuiMrv ASCAP] 
MDDIE FMGER I. (MCA ASCAP) 
MONEYS JUST A TOUCH AWAY (WB. ASCAP/Real N' Rlrfl, 
ASCAP/Drwtod. BMVZorrtia. ASCtfVI Drcwi a Beats. 
ASCAP/Hwd To Oppose, ASCAP/Bioh Burnit-. ASCAP/MCA 
ASCAP) HUWSM 

MOVOr ON (We. ASCAP/D ExtraoiirBiv, ASCAP/Da Isti, 
ASCAP/Norlti Star. ASCAP/Urtien Warfm, ASCAP/WVZ Cm\. 
ASCAP) WBM 

HV UTTLE SECRET (So So [W, ASCAP/CH April, 
ASCAP/kMv TKitt. ASCAP/Air Coi*cl. ASCAP/Stack AD , 
ASCAP/BW. ASCAP) HL 

NEVER ENOUGH (du Bk M Date. BMimP. BMI) 
HOBOOTELSE Oiwrinduf. BWJn Plttc BMl/ZovektiDn. 
ASCAP/BMG. ASCAP) HI 
NOMOrS SNPPOSB) TO BE MERE (Woen, 
ASCAP/Fsima. ASCAP) HL 

HO DOUIT (Wwner OtHpel, ASCAP/ATs Stmt ASCAP/Mo 
Lom ASCAPAVamer-Tvnertane. BM] 
ONLTnW (TeMc. BMlVwic. BM) WBM 
POSHM' WDGKT ((^anesta Boaee. ASCAP/WB. 
ASCAP/Trebae, ASCAP/Onodate Duxter. ASCAP) WBM 
RAISED IN THA HOOD (Clever Comm. ASCAPjCode 124. 
ASCAP/Vokime 10, ASCAP) 
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Hot R&B Singles Sales 

Comptled from a national sub-sample of POS (pc*nt of s;>~: equipped key R&B retail stores wtiich report numtar 
o( unrts sold to SoundScan, Inc. This data is used in the Hut R&B Singles chart. 



i 

X 


1 
1 


s 

s 

t 


TITLE 

ARTIST (IM«HNT/PW)MOTtON LABEL) 




THIS WEEK 1 


i 


z 

o 

S 
a 


TTTIE 

ARTIST (IMPf)INT,'PR0)^0TON LABEU 


D 


1 


12 


NO. 1 

NOSOOV-S SUPPOSED TO BE HERE 

DCBORAH CO* [ARlSTAl 7 «« ,1 No, J 


CD 


53 


4 


JUST DONT GIVE A F"" 

EMINEM IwtEVAnERiuTIVTNTERSCOPO 


39 


33 


16 


SPLACKAVELLIE 

ruLS...!/. .Ti:..JY ME.RCfL.iL.LAf ACL ARISTA) 


CD 


2 


3 


I'M YOUR ANGEL 

R KELLY* : !i iM WON ii^fl 


d) 


— 


1 


ANOTHER WAV 

TEVIN CAMPQCa (QWEST/WARNER BROS.) 


3 


3 


15 


LATELY 

Dl^lMf ;Pf r.DULUM.SEO ANTI 


41 


37 


8 


UNCUT. PURE 

1. I'..-... HI i.A.=K;.H.'t»<ARI^itllfW 


4 


4 


7 


TRIPPIN' 

T"IAL ifUd. hESr ELIXJTT) (BAD BO'.'AI^ISTA) 




42 


3> 


8 


AS LONG AS 1 UVE 

CMCMSIJWFIAT flOAOAXNGMWUriMgiSara 


5 


5 


6 


LOVE LIKE THIS 

FAITH EVANS ei.A : BOT/ARISTAT 




4] 


36 


6 


ENJOY YOURSELF 

A* kFDFJi.l.MVFRSAT i 


CD 


8 


5 


GHETTO COWBOY 

UD ntJGS FAMLY M) THUCmjniiSBiaAIMni 


44 


44 


18 


NOBODY ELSE 

Ty.'Fsr :PCA) 


7 


6 


9 


LOVE ME 

) 12 FEATURING MASE . RAO eOY)ARISTA) 




S) 


47 


5 


CROSSTOWN BEEF 

l/(Df..lG''E.N(HAVYKl)S) 


1 


7 


8 


PUSHIN' WEIGHT 

KI CUBE FEAT. ML SHORT KHOP (PRIOnirYJ 




41 


40 


16 


STia AG THANG 

SNOOP 1 : ( IMIT/PRIORITY) 


3) 


12 


3 


^v.'f.^. iftAT TTWELIU]eEGRWinMnWN 




47 


42 


20 


DAYDREAMIN' 

TATYA)*A AU ' '..j. WORKjTPIC) 


10 


9 


7 000 WOP (THAT THING) 

UVUR^N 1 II I.i ■ |. 1 ' IA:OLUMfilAl 


41 


46 


22 


LOOKIN' AT *«E 

MASE FEAT PUFF [MOOT (BAD IWV ARISTA) 


u 


10 


in ALL THE PLACES (1 WILL KISS YOU) 

[ AARON HALL (MM) 


4) 


52 


11 


JUST THE TWO OF US 

WILLSWIFH :i:MeiAl 


12 


11 


' WESTSIDE 

1 rO (CLOCKWORKjtPICI 




SI 


49 


15 


YESTERDAY 

DCBELAH MC^GAN i:vA7,'MOT0WNl 


U 


13 


7 CANT GET ENOUGH 


3D 


57 


3 


TRAVELLIN' MAN 

DJ HONDA FEAT. MOS DCF (RELATIVITY) 


14 


14 


a C0f,1E AND GET WITH ME 

^ , . . . ..r. rif^TRATrr.. 


51 


48 


30 


THE BOY IS MINE 

BRANDY A ■.. A lATLANIICI 


IS 


IS 


1 1 , HOW DEEP IS YOUR LOVE 

1 [WUmilMT REt»4AMl/trrtHSTrHJMXe>M 




S3 


41 


20 


TOUCH IT 

UONIFAH TUPTOWrVUtUVERSAL) 




21 


10 


WHEREVER YOU GO 

vo*CESOF THEORY :h j l a.red ank 


S4 


58 


33 


MY ALUBREAKDOWN 

WARIAH CARET (COLUMBIA) 


22 


4 


(00 YOU) WANNA RIDE 


3S 


59 


2 


NO DOUBT 

IMAJIN 1 . 1'.'F 


It 


16 


8 


WHATCHA WANNA DO! 

MAXttAT ■ !■ V.lO:AW0lMTjP«)«r() 




s« 


54 


9 


THE STREET MIX 

MAG 7 'HI. ID/TFOCN 


19 
20 


20 


10 


MY LfRLE SECRET 

XSCAPF ISO SO rifF.TOHJMBAi 


57 


56 


14 


SOMEBODY TO LOVE 

LEVI LinLE Al. I. LABLL. 


18 


20 


1 STILL LOVE YOU 

NEXT (ARISTA) 


SI 


55 


2? 


MY WAY 

USHER ilAFACL ARISTAl 


21 


i; 


19 


THE FIRST NKWT 

MONICA (ARISTA) 


51 


60 


15 


TOUCH ME 

SOLO .PFRiPECT WAAM) 


3Z) 


26 


5 


ONLY YOU 

TAMI DAVIS IREDAJIT) 


M 


50 


18 


TIME AFTER TIME 

INOJ L J SO Oi. COLUMBIA; 


23 


19 


7 


MOMETS JUST A TOUCH AWAY 

UICK lOFEATGEJMLO lEVERT KOeNCrrmnm 


a 


51 


11 


LOST IN LOVE 

NASTYBOT KLiCX iNASrvBOYiUPSTAIRS) 


24 


29 


17 


THINKIN' BOUT IT 

GERALD LEVOn (EASTWESTKG) 


a 


61 


le 


GOOOBYE TO MY HOMIES 

HET? ' a • H KDO. OC T!»N «e ID PC JfNDITri 


35) 


39 


8 


TALK SHOW SHHHI 

lONFS.MVUNIVFRSAl) 




W 


67 


3 


FREE 

KMTOCFEAT iHT.n)lA,TCASCU.*L£)(lMO)IW0 


W 


31 


9 


DONT LET IT GO TO YOUR HEAD 

BRAND.- 


64 


62 


6 


DANCE WTT ME 

NUKiMrMTKn ..Eft' i: 10 wrK.7)(s » )MT9n 


27 


23 


15 


SUPERTHUG (VdHAT WHAT) 
NOREJWA ■. 1 BOY) 




IS 


65 


II 


TOPS DROP 

FATPATiWRtCKSHOP) 


w 


34 


3 


TAKE IT THERE 

., r. ■ ■ " •. ■ [/.T, RAMPAGE (M(a) 




M 


63 


21 


COME WITH ME 

. ' DADDY FEAT, JIMMY PACE l£P)Cl 


a 


25 


24 


SO INTO YOU 

TAMIA (QWEST/WARNER eROS.) 




72 


7 


NEVER ENOUGH 

5CENT FEAFURING SHIQLU (RtASLET) 


N 


27 


15 


■ CAN DO THAT 

MONTELL iORtlAN i CF F FAMrtAERCURV) 


w 


73 


8 


BREAKFAST IN BED 

KINO WATSON ■ ILR,.HAFTVEY,.|CHI6AN1 


31 


24 


10 


LET ME RETURN THE FAVOR 

JLNORCA MARTIN lAF^ISTAi 




— 


1 


UZARD-UZARD 

rOOOOON-JOGCFEATUnnCLUKETLUKEAOUH 


w 


45 


12 


STRAWBERRY 

NICOU RENEE (ATIANTTC) 


35) 


— 


1 


TELL ME WHAT YOU'RE GONNA DO 

PKrti & )..|)...v( i^iu.'^.f i I'.Ti !?.flii)fgy) 


a) 


43 


6 


THE REAL ONE 

THE 2 LIVE CHEW FEAT ICE-T lUL «E) 


71 


64 


37 


SAVrT 

VOICES OF THEORY (H.O,LJUREO ANT) 


34 


32 


24 


FRIEND OF MINE 

KELIVPRKE ' '.i.-K ..A'iOi 


22) 


— 


1 


DOINTTUVE 

BIG MACK IFAn SAK) 


35) 


35 


7 


THE LAOY. HER LOVER AND LORD 

BISHOP) : 1.1 , SR dSLAND) 


33) 


— 


1 


DJ WILL U PLEASE PLAY 

HAHtEM (TIGHT 2 DEE) 


» 


30 


10 


BETTER DAYS 

WC FEAT. JON B ILlND. 


W 




2 


RAISED IN THA HOOD 

(QJC)]FT)7 tt WCFACOMSIWKniTKSMBai) 


3? 


28 


13 


»WAS«N OF THE FLAT BOOTY B*™S 

TOOSHORT 'Mi .-r 1 .! 


n 


69 


39 


THROW YO HOOD UP 

.,^Mf.i) > --J ,AeOrt"... lA'A.ICCNUPi 



Records with the neatest sales gains. & 1998 Billboan^BPI Communlcatians and SoundScan. Inc. 



61 THE REAL ONE (U' Jos W«n.BMtmymc Syndicate. 
ASCAP) 

S RUfF RIDERS- ANTHEM (Boomer ILASCAP/Dead Game. 
ASCAP) 

Zi SO INTO YDU (Pkjs 1 . ASCAP/kbab. ASCAPCamtnai 

ASCAPAjtren. ASCAP/Brende Richie. ASCAP) CUI/HL 
70 SOMEBODY TO LOVE (Acal».ASCAPAicliaelMae4^s 

Umvnse, ASCAP/EMI Afni. ASCAP/JuitIn Combt. 

ASCAP/Dakoda House. ASCAP) 
a SPlAaUiVaUE(P(«wrdnve.BMO 
52 SnUAGTWMGCMyOMnCKLBMlCina.ASCAP) 
40 SnUNOTAPtAVERajitMBShoHYou.ASCAP/)ot 

Cailwna. ASCAP/My Jans. ASCAP/Sounds 0( Oa Red 

Drum. ASCAP/Abna ASCAP/RuOand ftoed . ASCAP/TcrBy. 

SeSAC/)97;.SESAOWBM 
U STRAWBERRY (MebdeusFool.ASCAP/WB.ASCAPA» Jr. 

ASCAPAxcksiraOi. ASCtf) WBM 
a TWSntE£rMIX<H»N(isPerspectM.BI«ELO. 

BMIMete. BMlStmOHnwnd. BM) HL 
32 SUPGRTMUG (WHAT WHAT) (Sutel2(K.BMUoteLu>s 

Gotcha. BMl^ Waters 01 Naieralti. BMlOiBse Chad. 

ASCAP/Ovysahs. ASCAP/Monstet, ASCAP) WW 
S9 TMIEIT1HERE(MCA.ASCAP/ARAlCASCAP/Sanv/A1V 

Crass tays, ASCAP/NinRi SbaelTunnal. ASCAP) 
21 TAU$NOWSNHW(Farimis.ASCAPjttudson)ortlaiv 

ASCAP/MonWJonJwi, ASCAP) 

01 TaLHEWHATVOinCfiOHKADOCBarry'sMetodies, 
ASCAP/Bc Haiti's. ASCAP/Conmmd PerformaicB, ASCAP) 

02 TELLIiiSrnAMVIbei,ASCAP/SI6Uuc.ASCAP/tLi»e 
FritBrtainnanL 6i«M OodM; BMI/Uey GadOy, BMVStan 
Bnwn. BMIM Mvllnet. ASCAP] 

28 THEY DONT MMftWtEUSna DOWN (Sony/ATV Sores. 

BMirrab Yum. BMI/WtMlect. BHI/fyme For Flytt. 

BMlWusic Cop. Ot Amenca. BMbTtoilua's Dream. 

SMI/BMG. ASCAP/Black Hvanic. ASCAP) HL 
19 THNHON' BOUT IT (2000 Watts. ASCAP/W6.ASCAP/Tin 



RotN. ASCAP/DMded. BMI/Tonba. BMI) WBM 
n TIME AFTER TIME (Rota. BM/Sony/AIVSarv.BMl^b 
Notes. ASCAP/WB. ASCAP) HlvWBM 

23 T00CLOSE(NaLcrib.ASCAP7Dontt9tlGanB.ASCAPAJ»i. 
Oil. ASCAP/TtaAal dny. ASCAP/Pure Lme. ASCAPyWB, 
ASCAP/EMI Anil ASCAP) HUWBM 

H TOPS OMP (Talon- Cn or Busiittss. BMO 

47 TOUCH n (Justin Combs, ASCAP/DMA(nl,ASCAP/Ctwf 

Josapli. ASCAPj^ A Sor«. ASCAP/WB. ASCAP/Vahoda 

House. ASCAP) Hl^VBM 
n TOUCH HE (PttyGfamMemabonalASCAPAony Tori Tone. 

ASCAPAm Bass. ASCM>/IKh«ffS. ASCAP/MaiiabMjr. 

ASGAP/Ha»^. ASCAP) HL 

76 TRAVELUH- MAN (Saiw/ATVSarvs.BMlMedina Sound. 
BML'H Wlwetor. ASCAP) 

4 TRIPPIN- (Moss Conhiwn. ASCAP/WB, ASCAP/D 
ItfTBOctrwy, ASCAP/Viriinia Beach. ASCAP) WM 
63 UNOn. PURE (Fantasy, BMllMr«.eML«taniaw3iMa. 
ASCAP) 

24 WESTSIDE (Sony/ATV Tunes. ASCAP/SmcUy Ta 
ASCAP/WI Blackwood. flMl/Slaady Motitini . BUHfim. 
6Mbfxiurllnatts.BMl/MisicCoip 01 America. BMlTtlutral 
Gray, ASCAP) HL 

U WHATCHA WMNMOOraahm' Can Of Busness. 

BMUMrUer.ASCtf) 
70 WfffH OhiM Fwe. BM] 
40 WHERE OEM DOLLAS AT aelnooe. BMI) 
30 WHEREVER TON GO (Sure I MLASCAP/nB ASCAP/Btack 

Panltar. BMI^Fannus. ASCAP/^in«n. BMlMoiodious Fool. 

ASCAP) H/WBM 

77 ffiSTBHMY(Giadii«lon. ASCAP/MCA. ASCAP/Zamar. 
ASCAP) HL 

43 VOUM«IEHEWIHNA-CEMA(K«.ASCAP/SaSo[M. 

ASCAP/Slach KD^ ASCAPAI.R. N. ASCAP/BMG. ASCAP) HL 
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PEAK 
POSITION 










^4 No. 1 






1 


1 


— 




2PAC lAIAR-Jf'DEATH ROW 9030IMNTERSCOPE 1 19-9&'24 98) 2 *w« 


S41)(o 1 GREATEST HIIS 


1 


2 


4 


4 


u 


JAY-Z A' ROC-A-FELIAIDEF WM 558902'jMEHCURrY 110.98 £a'16-98l 


VOL 2... HARD KNOCK UFE 


1 


3 


5 


3 


4 


R. KELLY A' JIVE 41625' (19.9&24-98I 


R- 


1 


4 


2 


1 


4 


M ETHOD MAN OEF jam 558920'/MERCUHY 1 1 1 9« Ettl 2.981 


TICAL 20OO; JUDGEMENT DAY 


1 


5 


S 


2 


3 


'"m . 1 ,K : ; ,a, * PEACE VOL 1 ITHE WAR DISC) 


2 


S 


8 


8 


6 


DRU HILL A UNIVERSITY 524b42.1SLANO (10.96 EQ'17 98) 


ENTER THE DRU 


2 


7 


7 


6 




MARtAH CAREY Columbia e9«70*ni 98 Ea]7 961 


» IS 


6 


S 


9 


7 


3 


WHITNEY HOUSTON arista 19037111 9«(i;.98I 


MY LOVE IS YOUR LOVE 


7 


9 


3 




2 


DIGITAL ^ p„ u5 DIGITAL IN STEREO 


3 


(D 








— ^ Greatest Gainer 






17 


19 


26 


BRANDY A ATLANTii:3>j3-j- AC' ;u5a :t. >ei 


NEVER S A Y NEVER 


2 


11 


15 


14 


29 


DMX A RLTF RYOfliiDEF JAM 558227M4ERCURrilO 98 EQilB 9BI 


irS DARK AND HELL IS HOT 


1 


12 


10 


10 


15 


"I'rh^'ii jMii ,1,11 -Bii 17 -i, MISEDUCATION Of LAURYN HILL 


1 


13 


16 


13 


10 


OUTKASTA LAFAC£26053'/AfilSTA(10.9*16981 


AQUEMINI 


2 


14 


14 


5 


3 


GETO BOYS RAP-ALOT 467UVVIRGIN (1 1 98(17.98) 


DA GOOD DA BAD i DA UGLY 


5 


15 


18 


18 


U 


KIRK FRANKLIN GOS«)C£NTRIC9O17ailNTERSCOPEI10-9&17-9SI 


THE NU NATION FmjECT 


4 


16 


20 


IE 


16 


THE TEMPTATIONS • MOTOWN 530937 (10 98 EQ'16.9e) 


PHOENIX RISING 


8 


(17) 


21 


21 


5 


JUVENILE :-A5H money 53162/UHIVERSAl 1109*16.98) 


400 DEGREEZ 


7 


11 


11 




2 

— ^ 


TIMBALAND TIM'S BIO: LIFE FROM DA BASSMENI 

; ;,r:Araic 926n*i'AG ilO ^4'16 9B; 


11 




23 


20 


10 


DEBORAH COX arista 19022 CO 9a 16 9SI IB 


ONf WISH 


14 










m Hot Shot Debut 






NEW^ 


1 


FULL BLOODED liv t [.v;7- p=iGRi;v jsiGib BH 


MEMORIAL DAY 


20 


21 


12 




2 


RumEffi . 7 18. ™E COLLECTION, VOLUME ONE 


12 


22 


13 




2 


DJ QUIK PROFILE 19034','ARISTA 110 9*16.98) 


RHYTHMAL-ISM 


13 




28 


27 


17 


KELLY PRICE • T-NECK 524S1&ISLAND (10 98 £0(16.981 


SOUL OF A WOMAN 


2 


24 


22 


11 


5 


MIA X NO UMIT 53502VPRIOR1TY I109&16 981 


MAMA DRAMA 


3 


2S 


19 




2 


STEADY MOBB'N NOUMII 50026'JPRIORITY no 9a 16.981 


BUCK MAFIA 


19 


26 


27 


26 


12 


SOUNDTRACK • MF jaw 558663M4ERajRY (11 98 E&17 98) 


RUSH HOUR 


2 


27 


25 


17 


6 


FAITH EVANS • BAD BOr 73016'/ARISTA (109417 981 


KEEP THE FAITH 


3 


28 


24 


9 


5 


SOUNDTRACK* OIF JAM 558925'rt4ERCURY (11,98 E(;H7,98) 


BELLY 


2 


29 


26 


15 


4 


112 B«OBOY7302ir ARIST»110 9&16 98l 


ROOM 112 


6 


30 


29 


24 


5 


TOTAL BAD BOY 73020' ARISTA (10.9*16.981 


KlUA, KEISHA S PAM 


9 




NEW^ 


1 1 VARIOUS ARTISTS N.WA STRAIGHT OUTTA COMPTON lOTH ANNIVERSARY TRIBUTE 


31 


(32) 


33 


47 


54 


WILL SMITH A' COLLMBIA 68683' (10.98 EQ(17.98) 


BIG WILLIE STYLE 


9 


33 


31 


31 


20 


GERALD LEVERT • EASTWEST 62261/EEG 1109*16.98) 


LOVE a CONSEQUENCES 


2 


34 


34 


39 


21 


MONICAA ARISTA 19011' 1109*16.98) 


THE BOY IS MINE 


2 


(35) 


38 


33 


11 


KEITH SWEATA ELEKTTU622&Z(EEG (10.9*16.96) 


STILL IN THE GAME 


2 


3e 


36 


35 


4 


VARIOUS ARTISTS THE SOURCE PRESENTS HIP HOP HITS - VOLUME 2 

POLYGRAM ■. L 1* JAM L'_L.t^ ■■:.i-(r U.i L^ I / 'JKi 


29 


37 


32 


12 


9 


MACK 10 • HOO BAKGIN' S3S12'if«ICAirY( 109*16 98) 


THE RECIPE 


6 


31 


30 


23 


4 


PETE ROCK LOU0676!6*)RCA 1109*16.98) 


SOUL SURVIVOR 


7 


39 


37 


34 


9 


BIZZY BONE • MOTHUG&RUTHLESS 167a'RELAr(VITV(10.9*17.« 


8) HEAVEN'Z MOVIE 


2 


40 


35 


29 


5 


CRUCIAL CONFLICT PALLAS S316a(UNiVERSAL (10.9*16.98) 


GOOD SIDE BAD SIDE 


10 


(41) 


43 


32 


21 


TRIN-I-TEE 5:7 B-RITE 90094/INTERSCOPE (10.9*15.98) ■ 


TRIN I-TEE 5:7 


20 


42 


40 


51 


25 


SOUNDTRACK A' aLAl^lGROUNDAIWHTi: 831 13'/AG 1109*17.981 


OR DOUHLE: THE ALBUM 


4 


43 


42 


45 


17 


LUTHER VANDROSS • V(RGin 46089 dl 9*17.981 


IKNOW 


9 


S) 


60 




2 


BRIAN MCKNIGHT MOTOWS 530944 dl 96ECV17 981 


BETHLEHEM 


44 


45 


44 


36 


7 


AARON HALL MCA 11778110.9*16.98) 


INSIDE OF YOU 


11 


(46) 


53 


61 


33 


MYA A UNIVERSITY 90166'/1NTERSCOPE (10 9*16.981 


MYA 


13 


47 


45 


43 


15 


MONIFAH UPTOWN S3155*fUNIVERSAL (10.9*16 98) 


MO'HOGANY 


42 



(48) 


64 


95 


6 


98 DEGREES MOTOWN 530956<I0.98E(VI6.9SI 


98 DEGREES AND RISING 


48 


(19) 


SO 


53 


10 


GANGSTA BOO hypnotize minds 168i'HELATTVITY(109*16 981 


ENQUIRING MINDS 


15 


50 


46 


60 


28 


MASTER PA'-.- L'.i I L:ii.i- ...I.- ■, 


MP DA LAST DON 


1 


dD 








■ Pacesetter » 




79 


_ 


2 


BABYFACE -;i'ic b%]7 {y. £Q ;7.^at 


(((J:'rMAS WITH L'ABVrACL 


51 




74 


55 


11 


TRICK DADDY SLIP-N SUD£2802WARLOCAI10.9*1S.98iB 


WWW THUG COM 


52 


53 


41 


22 


4 


GHETTO COMMISSION NO UMIT 5a01l-/T>RI0RITY (10.9*16.981 


WISE GUYS 


12 


54 


49 


52 


61 


JANET A' VIRGIN 44 '62 (! 1.9*17.981 


THE VELVET ROPE 


2 


55 


48 


40 


7 


KENNY LATTIMORE COLUMBIA 68654 (10.98 E(yi6-981 


FROM THE SOUL OF MAN 


15 


56 


55 


30 


9 


KURUPT ANTRA 540963^AU1 (10.98 E(V17.9SI 


KURUPTIONI 


4 


(57) 


62 


38 


4 


TQCLQCKWQfiR6943l '(EPIC [ 1 1 .98 £1^16 98) Bi THEY NEVER SAW ME COMING 


28 


58 


47 


42 


19 


L'*i??^ 'j?^^(.^iiT., 9»i; .■! DA GAME IS TO BE SOLD, NOT TO BE TOLD 


1 


59 


56 


63 


10 


TYRESE RCA 66901* (9.9*13.98) ■ 


TYRESE 


53 


60 


39 


25 


3 


KID CAPRI TRACK MASTERS 687ai't;0LUVBlA 1 10 93 EQ't6 961 


SOUNDTRACK TO THE STREETS 


25 


61 


59 


59 


42 


JAGGED EDGE • so so D£F 6B18LC01UMB4A (10.98 EQ'16 98) D 


A JAGGED ERA 


19 


(6?) 


70 




2 


VARIOUS ARTISTS TOMUYBOY 1268(12 9*17.98) 


MTV PARTY TO GO 99 


62 


63 


52 


37 


3 


LA THE DARKMAN WU-TANG 3007',S1)PREM£ TEAM 111 9*16 981 SB 


HEIST OF THE CENTURY 


37 


CM) 


72 


49 


7 


GHETTO MAFIA RAP ARTIST 2O6I1FUILY LOADED (10 9*15.981 ■ 


ON DA GRIND 


34 


65 


61 


72 


30 


XSCAPE • S0S0D€F68042(C0LUMBtAlia98£ai6 98l 


TRACES OF MY UPSTICK 


6 


66 


66 


77 


g 


DIVINE PENDULUM 1232S11ED ANT ( 10.9*16 981 ■ 


FAIRY TALES 


40 


67 


67 


58 


12 


FLIPMODE SQUAD • FLIPM0OE,'EL£KTRA6223a'.'£EG (10 9*16.98) THE IMPERIAL 


3 


68 


68 


70 


23 


MAXWELL • COLUMBIA 68968* (10 98 £Q'16 98) 


EMBRYA 


2 


69 


51 


41 


11 


A TRIBE CALLED QUEST • jive 41638* (10 9*17 98) 


THE LOVE MOVEMENT 


3 


70 


58 


68 


21 


JERMAINE DUPRI A ■,[ jlJPCi PRESENTS - UFE IN 1472 TXt ORIGINAL SOUNDTRACK 


1 


71 


63 


57 


10 


WILL DOWNING & GERALD ALBRIGHT 

. ■ m 


PLEASURES OF THE NIGHT 


36 


72 


54 


54 


8 


VARIOUS ARTISTS BAD BOY'S GREATEST HITS VOLUME 1 


17 


(73) 


94 


73 


7 


DA KAPERZ D LQ'LIKWIDBOIQFULLV LOADED (10 9*15 98) 


OA KAPERZ 


68 


74 


71 


50 


10 


BRAND NUBIAN arista 19024* do 9*16 98) 


FOUNDATION 


12 


75 


73 


75 


43 


SILKK THE SHOCKER A NO limit 507l6*<f^iORirY (10 9*16 98 


CHARGE IT 2 DA GAME 


1 


7« 


69 


62 


9 


TWISTA 8. THE SPEED KNOT MOBSTAZ 

CREATOR'S '.VAr i-i.'.fjl - 83142','AG !■ "'h 


MOaSTABILTIY 


9 


77 


57 


44 


9 


CYPRESS HILL»RUFFH0gsC83142',COLUMBLAIIO98Ea'16 981 


CYPRESS HILL IV 


11 


71 


77 


71 


64 


JON B. A YAB yUM'550 MUSIC 67B05(EPIC (10.98 £ai6 98) 


COOL RELAX 


5 


(15) 


84 




11 


T'*WY°m pJT'^^? 7 ESPN PRESENTS: JOCK JAMS VOL 4 


43 


d) 


92 


28 


5 


DJ DMD AND THE INNER SOUL CUQUE twenty-TWO: p a WORLD WIDE 


28 


fli 
01 


76 I 86 


63 


BRIAN MCKNIGHT A )«rov/N 536215 no 98 Ea'16 981 


ANYTIME 


1 


82 


78 


69 


10 


^*'!l!'?"^ ?'?rJ*«r*i. * v.» MEAN GREEN — MAJOR PLAYERS COMPIUIION 


6 


83 


80 


78 


62 


NEXTA ARISTA 18973 d09*lS.98lH 


RATED NEXT 


13 


84 


75 


66 


23 


NOREAGA • PEIiALTY 3077-/TOMMY BOY 11 1.9*16.981 


N.O.R.E 


1 


(® 


93 


79 


8 


uf'P'i?' ""^'^^^ . LUKE'S HAa OF FAME VOLUME 3 


59 


CsT) 


97 


88 


15 


FAT JOE • (.'YiT ;.AIJNTIC92805*;a0(I0.9*16.99I 


DON CARTAGENA 


2 


87 


83 


94 


67 


MASTER PA NC LIM T 5O559*yF'RI0RITY(lO9a'16.98) 


GHETTO D 


1 


88 


32 


82 


55 


CHICO DEBARGE • KEDAR 530e8*j-UNIV£RSAL (10 9*16.96] 


LONG TIME NO SEE 


14 


(89) 


89 




61 


USHER A' LAFACE 26043 AB(STA (10 9*16 981 


MY WAY 


1 


90 


88 


48 


6 


KOOL G RAP .:'H£tT D:r.'* LOW 6i>]; » Ta (10.9*14 981 


ROOTS OF EVIL 


43 


91 


86 




76 


K-CI & JOJO A' MCA 1 1613* (10.9*16.96) 


LOVE ALWAYS 


2 


92 


65 


56 


7 


GAMBINO FAMILY rtO LIMIT S07ie*)PRK)mTY (10.9*16.98) 


GHEnO ORGANIZED 


3 


93 


85 


85 


17 


LINK RELATIVITY 1645 (10.9&'15.98l ■ 


SEX DOWN 


46 


(94) 


91 


89 


57 


MYSTIKJVL A BIG boy/no UUIT 4162(VJIVE (ia9*16 98i ■ 


UNPREDICTABLE 


1 


95 


81 


65 


9 


TELA RAP A LOT 4658&VIRGIN (10.9*16 96) 


NOW OR NEVER 


13 


98 


90 


83 


6 


VARIOUS ARTISTS DEF jam survival OF THE ILLEST: LIVE FROM 125— N.Y.C. 

1 ■:. '.' :. : ■ " •.:.■■' )/fSCI;:CT IIC '^A E.'. 1 7 


22 


97 


99 


99 


17 


SOUNDTRACK • FLYTE TYME 1160*MCA 1109*17.961 HOW STELLA GOT HER GROOVE BACK 


3 


(38) 


RE-ENIRT 


24 


THE 2 LIVE CREW ULJOC 231* 110.9*15.961 


THE REAL ONE 


59 


(99) 


NEW^ 


1 


LES NUBIANS higher octave 45997)VTR0N 116 96 CO) 


PRINCESSES NUBIENNES 


99 


Loi) 


REENTm 


3 


THE TEMPTATIONS Motown 530562 (b.96 £aT6.9ei 


THE ULTIMATE COLLECTION 


60 



CD Albums with Ihe greatest mI«s gams this week. •Recordinglndustry Assn 0( America <RIAA) certilication tor shipment of 500,000 album units. A RIAA certification )or shipment of 1 mrllion unite, witti multiplatinum titles indicated by a numeral following the symbol. For boxed sets, and 
double albums with a running time that eueeds two hours, the KIAA multiplier shipments by the number of discs and/or tapes. 'Asterisk indicates LP Is available. Most iap« prices, and CO prices tot BMG and WEA labels, are suggested lists. Tape prices marked EQ. and all other CO prices, are 
equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase Pacesetter indicates biggesl percentage growth Heatseeker Impact shows albums removed from Heatseehers this week. D indicates past or present Heatseeher title e 1998. 
Billtioartli'BPl Communiutions, and SoundScan. Inc. 
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Dance 



ARTISTS 



A Centuries-Old 'Flower' Takes Root On Modern Oancefloors 



In a TRANCE: Luminaire's 
"Flower Duet "99," released Nov. 24 on 
New York-based GlassNote, is a 
refreshing departure for clubland. 
Oddly enough, what makes this mem- 
orable track so enticing is not some- 
thing new but a sample snipped from 
the nearly 200-year-old opera 
"Lakme." Composed by Delibes, the 
opera contains the song "The Flower 
Duet," which has received massive 
exposure, thanks in part to a British 
Airways TV commercial. 

Luminaire is a pseudonym for D.T/ 
produeer/remixer Jonathan Peters, 
who controls the turntables at New 
York's Sound Factory He creates an 
aural treat similar to the work of 
Robert Miles, Nalin & Kane, and 
Brainbug. Already a smash in New 
York clute, "Flower Duet '99" should 
fare much better in Europe, where it 
will likely be embraced by clubsters 
and popsters. 




6?/ Michael Paoletta 

Well, it's here, the ti-ack that every- 
one's been inquiring about: "Someone" 
by Ascension. Too had it's a promo- 
only release. 

Culled from Paul Oakenfold's 
essential beat-mixed CD "Trance- 
port" on Kinetic/Reprise, this gem — 
produced by Ricky Simmons and 
Steve Jones (Space Brothers, 
Chakra, and Sapphire) — is that all- 
too-rare trance track that combines 
melody, emotion, and an actual song. 
Oh, and don't forget the sublime vocals 
of Roxanne. 

BT, who's had numerous songs on 
the Hot Dance Music/Club Play chart, 



including the No. 1 hits "Remember" 
and "Blue Skies," returned Dec. 1 with 
"Godspeed" on the Washington, D.C.- 
based Music Now imprint. But unlike 
the UK import issued on Renaissance 
Music, the stateside version doesn't 
include the acoustic guitar-splashed 
ndx by Brothers In Rhythm. lastead, 
it offers a new mix from Holmes Ives 
(the Memnon mix), as well as BT's 
groovy original 12-inch mix. 

Fans of Brothers In Rhythm are 
encouraged U) aLso seek out the team's 
renux of Garbage's "Special," which 
is available on a promotional-only 12- 
inch from Mushroom U.K. While the 
group's American label, Almo, is 
releasing "Special" as the next .single, 
it won't feature these highly coveted 
cinematic excursions. 

Premier drum'n'bass label V Re- 
cordings returns with the American- 
only release of two previously unre- 
leased tracks. Issued Nov. 17 via the 



Source/Astralwerks Export France's Cassius 



BY DYLAN SIEGLER 

NEW YORK— A.-< the U.S. dance 
community continues its fa.scination 
with anything/nirtvuis — ^Air. Dim- 
itri From Paris, and numerous oth- 
ers — along come the boys from 
French house duo Cassius. and 
they're ready for their close-up. 

Signed to Virgin France, Cassius 
has seen its aptly titled debut, 
"1999," licensed to Source/Astral- 
werks. Scheduled for Jan. 28 
release in France and the U.S., 
"1999" comprises 12 years of col- 
laboration, ample sophistication, 
and a listenable dance groove that 
French fans have embraced. 

Phillipe Zdar and Hubert "Boom- 
bass" Blanc-Francai't. who met 12 
years ago, first worked publicly 
together as the production team 
behind French rap sensation MC 
Solaar. Meshing their mutual love 
of hip-hop with rn iw/ne techno 
grooves, the two began releasing 
singles, EPs, and remixes together 
as La Funk Mob on the Source and 
Mo' Wax labek in IHil l. 

1 fnder the moniker L'Homme t^ui 
Valait Trois MilUards, the pair re- 
lea-sed its first single in the Ca.ssius 
vein, "Foxxy Lady," in 1996; the .sin- 
gle appears as "Foxxy" on "1999." 

With individual careers iiblazing 
(Zdar is half of Motorbass, and 
Boombass produced all four MC 
Solaar albums), the two incoi-porat- 
ed as Cassius earlier this year. 
Their goal: to create a di.stinctive 
dance album that defies pigeon- 
holes — one they "will not be 
ashamed of in 10 yeai-s," says Zdar. 

While the self-published "1999" 
references disco, funk, and new' 
w'aw, the album's achievement is its 
subversion of in-your-face house 
music structure, uniting break- 
beats, subtle melwlies. and listen- 
able basslines. While "1999" is cer- 
tainly danceable, it forgoes the 



inces-sant repetition that is the spine 
of ,'iomc house music. 

The album's long-term appeal 
renuiins to be seen, but Boombas.s 
and Zdar .say they're psyched that 
the album .still satisfies them six 
months after its completion. 

The duo thrives on experimenta- 
tion, and the album wiLs Ixirn of trial 
and error. According to Zdar and 
Boomhas-s, the two would begin pro- 



gramming a track in the studio, and 
"two or three hours later, we would 
have something different" from the 
initial ins|)iration. 

The partners believe that their 
experience and maturity .*et them 
apart from other hip French dance 
acts. "It doesn't mean we're better; 
it just means that w-e're different," 
notes Zdar 

During the past year, Cassius, 
which is self-managed and booked 
by its label, has increased its visi- 
bility as the opening act on Daft 
Punk's U.K. tour and as gue.st DJs 
at the acclaimed Respect nights at 
Pains' Queen club. 

In New York, the two created 
intere.st — due in part to not follow- 
ing the latest musical trend — when 
they manned the turntables at the 
hou.se-htfavy club Twilo and at PS. 
1, an art mu.seum tliat pla.ved home 
to several Respect Is Burning dance 
parties. 

At Source and A.stralvverks, goals 
for "1999" include crossing the al- 



bum over from the underground 
dance circuit to the mainstream 
dance scene. 

According to Nick Clift, senior 
director of labels at Astralwcrks, 
the first single, "Cas.sius 1!)99 Re- 
mix," has been serviced to record 
pools, key dance mix shows at com- 
mercial radio. Billboard-reporting 
DJs, and pre.ss. 

A six-minute sampler will he 
given aw'ay at clubs and raves na- 
tionwide, as well as to the core audi- 
ence's favorite fashion retailers, 
like Die.sel. The act will he on the 
road in the States throughout win- 
ter and early spring. 

On Feb. 19, Cassius, along with 
Dimitri From Paris and DJ/pro- 
ducer Francois Kevorkian, will 
reprise Respect Is Burning at 
Twilo. 

According to the laliel, Cassius 
ho(>es to gain the support of college 
radio but will be focusing on com- 
mereial mix shows at "the KCRWs 
of the world," referring to the pub- 
lic radio station in Los Angeles. 

Aaron .\Iertes, sales a.s.sociate at 
Desirable Discs II in Dearborn, 
Mich., says French dance music has 
been increasing in popularity at the 
store. Mertes adds that he .sees def- 
inite potential for Cassius, espe- 
cially if Astralwerks gives the act 
the kind of promotional hacking it 
focused on Fatboy Slim. Astral- 
werks' brand recognition, says 
Mertes. w ill also help Cassius' sales 
IKJtential. 

For his part, Zdar sa.vs Cassius i.s 
content to revel in the attention that 
French dance music has attracted 
after years of "exclu.sion, seclusion, 
and frustration." But regardless of 
citizenship, .says Boombass, "We 
just Wiuit to do cool beats. If we can 
help inspire others to stime day 
make masic, or ju.st eryoy mu-sic like 
ours, then it's good." 




No Fool. Songwriter/producer/artist M.J. Cole has inked a worldwide publishing 
deal with BMG Music Publishing U.K. Known for his underground club remixes 
for artists like Goldie, Kym Mazelle, Soul It Soul, and Drizabone, Cole recently 
enjoyed commercial pop success with his restructuring of Another Level's 
"Guess I Was A Fool," which debuted at No. 5 in the U.K. These days, when he's 
not in the studio putting the finishing touches on his debut album, Cole can be 
found operating his independent lat>el. Prolific. Shown at BMG Music Publishing 
U.K.'s London office, from left, are BMG's Ian Ramage; BMG's Grenville Evans: 
Cole's manager, Jeremy Tuson; BMG's Jill Pearson; Cole: BMG's Paul Curran; 
and BMG's Annie Woolt 



New York-based Ultra Records net- 
work, this double A-side features the 
hauntingly beautiful "Slide Away" by 
DJ Die, who is be.st-known as a mem- 
ber of Roni Size's Reprazent, as well 
as for his .solo tracks on V Recordings 
and Full Cj'cle. 

Side B offers the James Bond-like 
"Now It's Time" by Ray Keith who, 
in addition to working behind the 
counter of London's much-esteemed 
Black Market dance retailer, owns 
Dread and Penny Black Records. He 
also toured with Bryan Gee and 
Jumping Jack Frost dtiring the first 
Planet V .stateside tour in November 
1997. Both tracks are culled from V 
Recording.s' "Planet Y" a 17-track 
compilation scheduled for March 
release. 

For THE RECORD: According to 
the Basement Boys (Jay Steinhour 
and Teddy Douglas), despite what 
was reported in this column last 
issue, singer/songwriter Crystal 
Waters remains contractually obUg- 
ated to perform recording services 
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CmiPLAY 



1. I'M BEAUTIFUL BETTE MIDLER 

2. TAKE ME TO THE TOP PLASMIC 

HONEY JELLYBEAN 

3. THE REASON SYLK 130 ovum 

4. ACTIVATE THAT KID CHRIS 
PRESENTS HARDFEELINGS iMnntswt 

5. TOMORROW Kll^ ENGLISH snivogs 



NMXI-SINGLES SALES 

1. TAKE ME TO THE TOP PLASMIC 
HONEY jciiY»F»N 

2. TOGETHERNESS 2 tECHNOIDS ldoic 

3. POWER JOI CARDWELL [tcMiaM-i 

4. WHEN VOU HEAR THE MUSIC LOST 
& FOUND GOSSi» 

5. OlSCO 3000 OANI KONIG Loac 3000 

B/eakouts: Titles witri future clrarl ootential. 
based on club play or sales reported this week. 



for the Basement Boys. The Base- 
ment Boys .say that there have been 
some problems for some time be- 
tween themselves and Waters, stem- 
ming from her decision earlier this 
year to pursue a career in jazz. The 
Ba.sement Boys note that in Septem- 
ber of this year they suspended the 
running of the term of the long-term 
contract between them and Waters 
in order to allow all three more time 
to record demos in the dance music 
genre. The Basement Boys say that 
they have expressed a willingne-ss to 
permit Waters to work with outside 
producers. 

However, says Waters, "I've ful- 
filled all my contractual obligations. 
I've enjoyed working with Teddy and 
Jay and would like to continue work- 
ing with them in the future. But at 
the same time, I look forward to mov- 
ing on." 

Breaking borders: dj Jean's 

"U Got My Lov^," originally released 
in ,Iune on the Rotterdam, Nether- 
lands-based Mo'Bizz Recordings, will 
be reissued .Ian. 4 on Mo'Bizz Record- 
ings GSA (German.v, Switzerland, and 
Austria). So, if ya missed this hyperki- 
netic houser the firet time around . . . 

The Salsoul Orchestra's classic 
"Ooh I Love It (Lo\e Break)" has been 
overhauled by Mike Gray and Jon 
Peam, otherwise known as the pro- 
duction/remix team Full Intention. 
Released Dec. 7, the remix finds the 
pair not altering the song's original 
vibe in any drastic way — and that 
should please purists. That said, it has 
more punch than it once did, which 
will certainly put a smile on the faces 
of today's club pundits. 

DJ Dado & Slmone Jay's "Ready 
Or Not" continues where Dado's year- 
old Euro-pop hit "Coming Back" left 
off. Released Nov. 16 on Time Records 
Italy, "Ready Or Not" arrives with a 
lil something for everyone. In addition 
to the original energetic version (our 
personal fave), both Steve "Silk" 
Hurley and Jaydee take the track 
deep underground. EMI has licensed 
the track for the rest of Europe, with 
(Continued on next page) 
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Bibgad HOT DANCE MUSIC 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


m iin m mix 

CLUB PLAY 

COMPILED FROM A NATIONAL SAMPLE 
Of DANCE CLUB PLAYLISTS. 

TITLE ARTIST 

lUPRINr & NUMBtftPROWOTION LABLL 


Lii 




3 




BELIEVE AArVfilfi BftOS JJ'j76 iw«tAJir«l ♦CHER 


2 


3 


6 


10 


FIND ANOTHER WOMAN GPDOVtLIQOOS 06aSTRICTLr PHrTHM REINA 


(A) 


5 


11 


7 


DONT LET THIS MOMENT END EPIC 79059 


♦ GLORIA ESTEFAN 


(4) 


4 


9 


8 


I'M SONNA GET VA BASV EDEL AMERICA 4375 


BLACK CONNECTION 


5 


8 


8 


8 


STRONG IN LOVE EKLAMEMCA 3990 


♦ CHICANE FEATURING MASON 


S 


2 


2 


10 


YOU BETTER MCA 55512 


MOUNT RUSHWORE 


(') 


II 


16 


6 


1 LIKE THE WAY 4 PLAY 1018 


DtNl HINES 


(JJ 


10 


14 


7 


THIS JOY WELCOME WAX 001 


VERNESSA MITCHELL 




9 


12 


9 


GIVE AWAY MY FEAR E'GHTMLL 129 


AETHER 


(w) 


IE 


19 


5 


THESE ARE THE TIMES GEfEEN 0&3,'AQUA BOOGIE 


PURE SUGAR 


11 


7 


4 


12 


CHANGES CUTTING 437 SO PURE! FEATURING SHELEEN THOMAS 


(12) 


15 


17 


6 


JOIN IN THE CHANT WAVE 50033 


KEVIN AVIANCE 


13 


6 


1 


11 


THE FIRST NIGHT A«ISTA PROMO 


♦ MONICA 


14 


13 


15 


8 


TO THE RHYTHM PAGODA 4S30570Rnt 


PEPSTAR 


15 


17 


7 


11 


1 WANT YOUR LOVE NARCOTIC 014STRICTLY RHYTHM 


ROGER SANCHEZ PRESENTS TWILIGHT 


16 


12 


5 


10 


CUBIK:98 m PROMauNIVERSAL 


808 STATE 




25 


45 


3 


UP & DOWN GROOVILCIOUS C^atTRICTlY RHYTHM 


♦ VENGABOYS 


(18) 


20 


24 


6 


SNOW ON THE SAHARA EPiC PROMO 


♦ ANGGUN 


19 


18 


18 


9 


WHEN CAN OUR LOVE BEGIN UWS STREET 10S7 


KIMARA LOVELACE 




23 


31 


4 


MUSCLES TWISTED 554a*MCfl CLUB 69 FEATURING SUZANNE PALMER 




121} 


27 




2 


■ Power Pick ■ 

OUTSIDE the PS2HC ♦ GEORGE MICHAEL 


C22) 


29 




2 


BLUE MONDAY ELEMENrREE'F-Ul 44S55.'REPRISE 


♦ ORGY 


23 


21 


27 


6 


YOU DON'T KNOW srRICTLY RHrlHM 12546 MASS SYNDICATE FEATURING SU SU B05IEN 


(24) 


38 




2 


PRESSURE STRICTLY RHYTHM 12555 


ULTRA NATE 


C25_) 


32 


35 


4 


WISHING ON A STAR BLACK CLILTURE IMPORT/ATLANTIC 


RANDY CRAWFORD 


(26) 


30 


40 


3 


POWER EBHTBALL 127 


JOI CARDWELL 


(27) 


36 


41 


3 


UNE VERY STYLISH FILLE AILANIIC PROMO 


♦ DIMITRI FROM PARIS 


28 


24 


21 


9 


BRING BACK THE LOVE StRICTLV RHYTHM 12554 


95 NORTH PRESENTS LAURA HARRIS 


29 


28 


34 


5 


COLD WORLD TAMRUM 1511 


EDDIE BAEZ FEATURING SYREN 


30 


14 


13 


12 


LOVE HIM ATLANTIC PflOMO 


DONNA LEWIS 


31 


26 


30 


6 


DAYS LIKE THIS COIJMB A PR01*« 


♦ KENNY LAniWORE 


32 


19 


10 


n 


THE FUTURE OF THE FUTURE (STAY GOLD] ARISIA 1 S5« ♦ DEEP DISH WITH EVERYTHING BUT THE GIRL 




39 


39 


4 


SUNSHINE DAY JELLYB»N 2543 


MAn BIANCO 


(34) 


40 


47 


3 


RELEJkSE ME INTERHIT 64024PRI0RITY 


ENGELBERT HUMPERDINCK 


3S 


22 


20 


12 


FEEL IT NERVOLB 20322 TIKO PRESENTS THE GROOVE FEAT. DAWN TALLMAN 


43 




2 


NO HOS TENEMOS (NNT) H OL A 341079 


PROYECTO UNO 


(IT) 


46 




2 


CONTACT EDEL AMERCA PROMO 


♦ BROOKLYN BOUNCE 


31 


42 


46 


3 


I'M COMIN' WEST END 100] 


TAANA GARDNER 


39 


31 


28 


9 


LOVE IS ALL AROUND PREU/Dt 0001 


BRENDA DURMANN 


40 


45 


42 


5 i WOMAN 2000 «V8 059 


KANOi IZE l 


41 


49 




2 


IN MY HOUSE TOMMY BOY SILVER LABEL ISOSTOMMY B0¥ 


THE RI.M.R PROJECT 


® 


NEW^ 


1 


-^m Hot Shot Debut m 

U GOT MY LOVE MO 6 ;z at=\)RT DJ JEAN 


(43) 


NEW^ 


1 


LOOKING FOR THE PERFECT BEAT TOMMY BOY 330 AFRIKA BAMBAATAA & THE SOUL SONIC FORCE 


(44) 


NEW^ 


1 


THAT ZIPPER TRACK 1730?ishini 88455 


DJ DAN PRESENTS NEEDLE DAMAGE 


(45) 


NEW^ 


1 


HIGH ISLAND 563349 


♦ LIGHTHOUSE FAMILY 


(46) 


NEW^ 


1 


YESTERDAY VAZ 86087 SrtlOTOWN 


• DEBELAH MORGAN 


C«J 


NEW^ 


1 


DEEP LOVE 1 C.U. 005 


ISLAND GROOVE 


48 


35 


22 


14 


TONIGHr..rM DREAMING 4 PtAY 1014 


FIFTY FIFTY 


49 


33 


25 


14 


RAIN GR00VlliCI0LJ$ 052i'STRICTLY RHYTHM 


BRAINBUG 


50 


34 


29 


12 


SUPERSTAR LOGIC 3CC0 5406910CC 


♦ NOW VS. ENIAC 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS, ON 
CHART 


MAXI-SINGLES SALES 

COMPILED FROM A NATIONAL SAMPLE Of RETAIL STORE SALES REPORTS 
COLLECTED. COMPILFO. AND PROVIDED BY SQUndSC3n^ 

TITLE 1 III III ARTIST 

IMPRINT & NUMBERJDISTRIBUTING LABEL 


1 


1 


I 


4 


BELIEVE IT) 'x; WARNER BROS 44576 3 -vecw N: i 


♦ CHER 


2 


2 


3 


30 


THE BOY IS MINE (T) U) ATLANTIC 841 l&'AG 


♦ BRANDY S, MONICA 


3 


3 


4 


1[ 


NOBODY'S SUPPOSED TO BE HERE IT) m ARISTA 13551 


♦ DEBORAH COX 


4 


4 


5 


l[ 


MUSIC SOUNDS BETTER WITH YOU (» ROtiLC 38561A>IRGm 


♦ STARDUST 


5 


5 


6 


33 


MY ALl^FLY AWAY (BUTTERFLY REPRISE) IM) (Tl III COLUMBIA 78822 


♦ MARIAH CAREY 




g 


7 


12 


ONLY WHEN 1 LOSE MYSELF r: ix: MUIE.RtPRISf 44562jWARNER BROS. 


♦ DEPECHE MODE 


7 


7 


9 


20 


THE ROCKAFELLER SKANK ITi LXi SKIHI/ASTRALWtRKS 624ZiCAR0llNE 


♦ FATBOY SLIM 


g 


g 


Ij 


36 


EVERYBODY IBACKSTREET S BACK] (Tl IXI JIVE 42515 


♦ BACKSTREET BOYS 


9 


8 


10 


5 


DONT LET THIS MOMENT ENDJOYE m Hi r>-C 7W59 


♦ GLORIA ESTEFAN 


CW) 


18 






m Greatest Gainer ^ 

WOULD YOU...! 'XI OVAL ;?55aV2 ♦ TOUCH AND GO 


QD 


15 


2 


3 


NIGHT WIND [Ml (XI MODERN VOICES 007 


♦ TONY MASCOLO 


12 


10 


15 


7 


JUMP JIVE AN' WAIL IX) UNDER THE COVER 9807 


BIG DADDY ORCHESTRA 


13 


16 


12 


28 


PUSSY (Tl IX) ANTUR SUBWAY 1031)NEVER 


LORDS OF AOD 


14 


13 


13 


25 


RAY OF LIGHT (Tl (XI MAVERKX 44523WARNER BROS. 


* MADONNA 


15 


14 


20 


27 


STOP DO VIR(31N 38641 


♦ SPICE GIRLS 


16 


17 


16 


7 


WHAT DO YOU REMEMBER? (Tl 1X1 CLASSIFIED 0255 


M:G 


17 


11 


14 


15 


SUAVEMENTE IX) SONY DISCOS 82795 


♦ ELVIS CRESPO 


(18) 


19 


17 


5 


IF 1 CAN'T HAVE YOU (Tl 1X1 LOGIC 62020 ♦ L.FO. (LYTE FUNKY ONES) (FEATURING KAYOI 


19 


12 


18 


7 


MUSCLES IT) (XI TWISTED 544B&MCA CLUB 69 FEATURING SUZANNE PALMER 




26 






JUMP AROUND (2(X» MIX) (Tl IX! TOMMY BOY 453 


HOUSE OF PAIN 


00 


23 


28 


39 


FROZEN IT; ;() maverick 43991WARNER BROS. 


♦ MADONNA 




37 


19 


32 


FRIGHT TRAIN (Tl (X) FORBIDDEN 1234 


ROBBIE TRONCO 






24 


7 


LOVE OF A LIFETIME iTt (Xi METROPOUTAN 4530 


COLLAGE 


24 


20 




2 


PRESSURE/NEW KIND OF MEDICINE (T) (XI STRICTLY RmTHM 1255S 


♦ ULTRA NATE 


25 


21 


23 


29 


THE CUP OF LIFE (THE 0FF1CAL SONG OF THE WORUI CUR FRANCE '981 (Tl (>l COUIMHIA mii * RICKY UARTIR 


26 


27 


25 


45 


HOW DO 1 LIVE IT) (XI CURB 73047 


• LEANN RIMES 


('271 


28 


39 


48 


PLASTIC DREAMS (REVISITED) IT) (XJ EPIDROME 78758^ 


♦ JAYDEE 


(28) 


34 




2 


UP & DOWN (I) IX) GROOVILICIOUS 06CIS7RKTLY RHHHM 


♦ VENGABOYS 


29 


24 


26 


17 


IF 1 HAD THE CHANCE (T; IX) TIMBER! 7-IEvTOMMT BOY 


CYNTHIA 


30 


29 


27 


20 


DO IT AGAIN/MEN BEAT THEIR MEN (Tl (XI GROOVIUQOUS OODSTRICUY RHYTHM RAZOR N' GUIDO 


31 


22 


22 


14 


THINKIN' BOUT ITiIirxi LAblMM blWJ,l--C 


♦ GERALD LEVERT 


U2j 


NEW^ 


1 


m Hot Shot Debut ■ 

WE LIKE TO PARTY! :x) GR0O\nLlC]Olii) Crtvl -STRICTIY RHYTHM ♦ VENGABOYS 


33 


30 




12 


LET ME GO...RELEASE ME (Tl ix) H O LA 341070 


VERONICA 


34 


32 


43 


35 


SMACK MY BITCH UP IT) (XI XL MUTL'MAVERIOI 4394&WARNER BROS 


♦ PRODIGY 


35 


4« 


43 


67 


THINGS JUST AIN'T THE SAME (T) w ARISTA 13381 


♦ DEBORAH COX 


(X) 


RE-EHTRT 


4 


LOOKING FOR THE PERFECT BEAT IT) (XI TOMMY BOY 330 AFRIKA BAMBAATAA I SOUL SONIC FORCE 


37 


36 


40 


* 


NEXT TIME a){XlCLAS5lFlED0311 


PINAY 


38 


33 


35 


46 


HONEY (M) iTMXi .:OLL'MBtA 79665 


♦ MARIAH CAREY 


(M> 


RE-ENTIIT 


14 


MUSIC IS THE ANSWER IDANCIN' 1 PRANCIN') (Tim TWISTED 55443«CA 


DANNYTENAGUA + CELEDA 


(40) 


NEW^ 


1 


FLOWER DUET '99 IT! IX) GLASSNOTE 5006 JONATHAN PETERS PRESENTS LUMINAIRE 


41 


3« 


38 


19 


TAKE ME AWAY IT) (XI PHAT CAT 90001 


MIX FACTORY 


(42) 


RE-EKTIir 


4 


1 STILL LOVE YOU ill IX) METROPOUTAN 4529 


1 IL SUZY 


43 


47 


30 


27 


YOU'RE STILL THE ONE (Xl MERCURT (NASHVILLEI 566015 


♦ SHANIA TWAIN 


44 


42 


46 


32 


1 GET LONELY IT] (X) VIRGIN 38632 


♦ JANET 


(45) 


REHTln 


20 


CRUEL SUMMER (Tl (X) ARISTA 13506 


♦ ACE OF BASE 


46 


48 




19 


IF VOU COUU) READ MY MIND (TT (XI TOMirr BOY 497 ♦ STARS ON 54: ULTRA NATE. AMBER JOCELYN ENRIOUEZ 


47 


31 


29 


3 


1 UKE IT II) VELOCITT 61021 BRICK NATION FEATURING CRAIG TRAVIS 


48 


41 


47 


39 


MY HEART WILL GO ON m 00 INTERHIT 5402aT'fllORTTY 


DEJA VU 


49 


49 


31 


5 


YESTERDAY (Tl IX) VAZ 860fl75«OTOWN 


♦ DEBELAH MORGAN 


50 


35 


49 


4 


FIND ANOTHER WOMAN (T) IX) GROOVIUCtOUS OSa'STRHrTLY RHYTHM 


REINA 



CD Titles with tfve greatest sales or club play increases this week. Power Pick on Club Play is awarded for the largest point increase among singles below the top 20, Greatest Gainer on Maxi-Singles Sales is awarded for the largest sales increase among singles 
anywhere rn the top 50- #Videoclip availability. Catalog number is lor vinyl maxi-&ingl«, or CD maxi-sinf^e 11 vinyl is unavailable. On Sales chart: (M) Cassette niaxi-single availability. (T) Vinyl maxi-single availability. (X) CD maxl-&in£te availability. O 1998, 
Billtx)arcVBPI Communications. 



DANCE TRAX 

(Cmitiiiucd ffuni preceding page) 

a .Jan. 8 release date. 

Frankie Goes To Hollywood 

alert! The act's former front man, 
Holly Johnson, has issued the pro- 
motional-only "Hallelujahl" on his cwn 
Pleasuredome Records U.K. The 
song, which owes its bassline t« the 
Doobie Brothers, is a slice of gospel 
house w ith rembics from the Wales- 
ba^ed Soundscapers, Eric Kupper, 
and .J()hn.s«n himself, who's responsi- 
ble for the Frankie Says mix, FYI, 
"Halleliyah!" acts as a teaser for the 



singer's forthcoming album. We can 
hardly wait! 

Definition of a track: New 

York's F-111 has licensed Hardy 
Hard's "Here Comes That Sound" 
fn)m Germany's influential Low Spir- 
it Records. Relea-sed Dec. 8, "Sound" 
is, in essence, a remLx of Love De- 
Luxe's 20-year-old disco hit "Here 
Comes That Sound Again." Jason 
Jinx supplies a hard-edged mix 
guaranteed to push some over the 



(dancefloor's) edge. 

Wave Classics is reissuing two 
retro pieces of wax that have been 
unavailable for years. Powerline's 
early-'80s jazz/funk Paradise Garage 
classic "Journey" was released Dec. 
11, while Boris Gardiner's Loft -era 
conga breakdown "Melting Pot" 
arrives Friday (18). Today, both 
tracks are standards at the weekly 
Body & .Soul party in New York. 

Paradise found: Luther 



Vandross returns to dancefloors 
with "Are You Using Me?" Taken 
from the .singer's underappreciat- 
ed album "I Know,'' this .Masters 
At Work-produced R&B-infused 
house song is going to have a tough 
time receiving mass club expo- 
sure — and not because it's lacklus- 
ter. On the contrary, this is classic 
Vandross, which means full-on 
soulful vocals sumptuously sur- 
rounded by rich orchestral swells. 
And therein lies the problem: It 



may be too sophisticated for 
today's young turks who control 
the dancefloors. 

We can already hear American 
DJs claiming that it's "not hard 
enough" or that it "needs a fierce 
dub." Perhaps that's why Virgin 
Records is releasing it only as a pro- 
motional tool. Wouldn't it be »"dy cool, 
though, if this liecame the .surprise 
hit of the winter, forcing the label to 
release it commercially. We can 
dream, can't we? 
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ARTISTS & MUSIC 



Decca's Chesnutt Does Rock 'Thiog' 



BY DEBORAH EVANS PRICE 

NASHVILLE— Ask anyone to de- 
scribe Mark Chesnutt, and most will 
readily classify him as a tradition- 
alist or honky-tonk singer. While 
those are apt descriptions, Chesnutt 
feels he's capable of much more, and 
he set out to demonstrate the full 
ranjje of his tal- 
ents with his cur- 
rent single, "I 
Don't Want To 
Miss A Thing," a 
cover of the Aer- 
osmith hit from 
the mmie 'Arma- 
gcdtton." The fii-st 
CHESNUTT single from his 
Decca album of 
the same name, due Feb. 9, is No. 24 
on Hot Country Singles & Tracks 
after five weeks. 

Chesnutt says he loved the idea of 
cutting the song the minute hLs pro- 
ducer, Decca senior VP Mark 
Wright, suggested it. "I thought it 




was a good idea," Wright says. 
"Mark thought 1 wouldn't agree to 
cutting it, but I'd already heard the 
song and thought it was great. Steve 
Tyler wouldn't do a bad .song." 

Wright says he first heard the 
song because one of his teenage 
daughters had changed the station 
on his car radio, and the ne.xt time 
he got in his car and turned on the 
radio, he heard the Aerosmith ver- 
sion. "I thought it was awesome," he 
says. "I immediately called Ches- 
nutt." 

Wright .says he and Chesnutt only 
listened to the Aerosmith tune once 
more before cutting their version so 
they could focus on making the .song 
Chesnutt's. "When we finished, it 
sounded like a huge hit," Wright 
says. "That's why we [stopped pro- 
moting] 'Wherever You Are' [Ches- 
nutt's previous single). We felt like 
this song was a perfect Mark Ches- 
nutt single." 

Chesnutt admits he was con- 



Sony/ATV Tree Adopts New 
Written Policy On Song Holds 



BY CHET FLIPPO 

NASHVILLE— Citing an increas- 
ingly knotty problem in this song 
publishing capital. Sony/ATV Tree 
Publishing here is putting into 
effect the first firm written policy 
regarding song hold.s. 

"The new policy goes into effect 
Jan. 1 and may evolve into a Music 
Row standard. 

Holds are ba.sicaUy a verbal agree- 
ment between song creators and 
administrators (writere and publish- 
ers) on the one hand and song users 
(artists, A&R staffs, and record la- 
bels) on the other. 
A hold tradition- 
a 1 1 y has a - 
mounted to a gen- 
tlemen's agree- 
ment that a label 
or artist or A& R 
staffer could ex- 
clusively hold on 
to a song for a bomab 
varying amount of 

time for the purpose of— perhaps — 
recording it 

"A hold is a grant of the first-use 
license of a song," says Sony/ATV 
Tree VP/GM of creative services 
Woody Bomar. "That's how this 
whole thing got started. The pub- 
lisher has the right to accept or 
reject the first recording of a song 
and grant the first license. Once a 
song has been licensed and released 
by an artist, anyone who wants to 
can record it. But the publisher has 
the right of refusal on the first 
recording of a song. But it's a mess, 
it's turned into a real mess, and 
we're just trying t« do something to 
add some order and some account- 
ability to the system." 



The problem with the system tra- 
ditionally has been that hold agree- 
ments can be abused to the point 
where a song is held for yeai's. Also, 
a song would be held for one specif- 
ic artist but then recorded by anoth- 
er; an ailLst would hold on to a song 
to withhold it from another artist; a 
proliferating numter of publishers, 
winters, co-writers, and co-publish- 
ers make the mere act of keeping 
track of holds a nightmarish job; 
and there is no one consistent hold 
policy from one firm to the next. 

Bomar savs the process had be- 
come so unwieldy that it was time 
for some sort of governing in- 
strument to be put into place. In 
the past, he notes, when Music Kow 
was smaller and simpler, "you had 
one producer holding a song for one 
artist, with one writer and one pub- 
lisher for the song. Now you have 
multiple writers and multiple pub- 
lishers pitching a song to A&R 
directors, to artists, to managers, 
to producers, .so you've got lots of 
people pitching to lots of people. 
Plus, some of the writers may have 
hired independent song pluggers 
themselves." 

Another problem that evolved, he 
says, involves "people trying to 
take control of your .song and run- 
ning it through every artist on their 
roster That effectively take.s a song 
off the market for a long time. Part 
of our policy addresses that. We're 
saying, 'This is still our song.' " 

The Sony polic.v, Bomar .says, is 
essentially this: 

• Length of hold: Sony/ATV staff 
song pluggers may grant a hold up 
to 30 days to a producer or label for 
(Continued on page 32) 



eerned about how country radio 
would respond to the song initially. 
"I was nervous, but I'm nervous 
about every single," he says. "I 
didn't want people to think I was 
trying to cash in on the movie's .suc- 
cess. I just thought this was such a 
great song." 

Bill Reed, music director at 
KXXY Oklahoma City, agrees. "It's 
really taking off," he says. "I think 
Mark Chesnutt has hit an early 
home run for 1!)99 on this one. We're 
getting very positive response from 
our listeners." 

"It's a smash," says KIKK Hous- 
ton music director Jay Kelly. "After 
three weeks, it's our No. 1 most-re- 
quested song. We're spinning it 54- 
plus [times] a week." 

Both Wright and Chesnutt are 
(Conlbmed on page 32) 




The Grass Is Green. Tim McGraw congratulated the two writers of his recent hit 

"Where The Green Grass Grows" at a reception at ASCAR Shown, from left, are 
Jess Leary, McGraw, Craig Wiseman, and ASCAP VP Connie Bradley. 



Hall Of Fame Teams With Cnuntry.cnm For 
Net Presence; Nntable New Year's Siinws 




Iifashyille 

Scene 



UN THE ROW: The Country Music Hall of Fame 
and Museum has been considering for some time a 
means of going online with its considerable research 
archives: some 200,000 phono- 
graph records, 60.000 pho- 
tographs, 5,000 films and video- 
tapes, thousands of posters, 
books, sheet music, periodicals, 
and hundreds of hours of taped 
interviews. 

Now, it's going into partner- 
ship with country.com, the 
World Wide Web site for the C.MT and TNN cable 
networks. The pairing 
will also ultimately pro- 
ride an E-commerce out- 
let for the hall's own 
pi'oducts, such as i"ecojxls, 
books, and magazines. 

"It was a natural 
partnership," Hall of 
Fame acting director 
Kyle Young tells Nash- 
ville Scene. "And it's an 
important deal for us. 
We knew we needed an 
Internet presence, and 

what struck me about country.com is their track 
record. What is unique about them is their tremen- 
dous marketing engine with CMT and TNN. Since 
we're content people, we didn't want to try to build a 
site or get cash to build one. You can really hurt your- 
self on the Net if you're not careful." 

In addition to making iLs research facility available 
online worldwide to scholars and country fans alike. 
Young says, the hall can .sell its products via the Net. 
"We're well-prositioned," he notes. "Our product line 
is a perfect niche market for country.com. Our little 
record label [CMF Records] is unique and synony- 
mous with the hall. We can get our brand in front of 
millions of people. This will also allow us to create 
'sitelets,' or little sites to promote the museum's activ- 
ities." 

Meanwhile, progress on the new downtown Coun- 
try Music Hall of Fame has been delayed for a year 
due to slow fund raising. Total cost for the facility 
will be approximately $,37 million. The present capi- 



tal campaign goal is $15 million, and Young says he 
wants to have $12 million in the bank before 
groundbreaking. "We've got $10 million on hand 
now," Young says, "and the other $2 (million] could 
come in any day now. You may see some dirt mov- 
ing down there real soon. We'll be open in early 
2001." 



N 



by Chet Flippo 



EW YEAR'S EVE SHOWS OF NOTE: Merle 
Haggard at Billy Bob's Te.xas in Fort Worth, Texas; 
a Foster & Lloyd reunion at the Bluebird Cafe in 
Nashville; and Tim McGraw, the Wilkinsons, and 
Dixie Chicks at the Nashville Arena. 

After a 25-year 
absence, the Grand Ole 
Opry will return to its 
former home, the Ry- 
man Auditorium, for 
two nights. The Opry, 
which left the Ryman 
for Opryland March 
16, 1974, will return 
there for shows Jan. 
15-16. The Ryman seats 
about 2,000, as op- 
pcsed to about 4,400 at 
the Opry House. 




1 EOPLE: Elroy Kahanek is named executive VP 
at Bang Records II, reporting to chairman Ilene 
Berns. Former executive VP Larry King exits the 
label . . . Arista/Nashville promotes David Macias 
to senior director of .sales and marketing, reporting 
to VP Kick Shedd . . . Giant Records names Fred H. 
Baker Jr. product manager, reporting to senior VP 
Connie Baer . . . Gary Chapman signs with TBA 
Entertainment Corp. for management . . . Grand Ole 
Opry Group president Steve Buchanan names Paul 
Couch GM of the Ryman Auditorium. Couch was 
events manager at the Ryman . . . Trey Bruce signs 
with Big Tractor Music. 

City Hall Records, Hep Cat Distribution, and Rec- 
ord Depot will handle distribution for HighTone Rec- 
ords' HMG imprint as of .Ian. 4. Releases for next 
year include albums from Big Sandy & His Fly-Rite 
Boys, and Wayne Hancock band spinoff Biller & 
Wakefield. 
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OF RETAIL STORE AND RACK SALES 
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THIS WEEK 


LAST WEEK 


2 WKS AGO 


I 

g 


ARTIST TITLE 

IMPRINT i NUUBLF^UISTRIBUTING LABEL [SUGGESTED LIST PRICE OR EQUIVAUNT FOR C/ISSETT&CO; 


PEAK POSITION 


1 




1 


3 


No. 1 

GARTH BROOKS CAPiIOL 97424 (19 9a ^6 9«i 3wM'(^str«i DOUBLE LIVE 


1 


CD] 2 


2 


57 


SHANIA TWAIN A' ttiacum 5360)3 110.98 £016.96) COME ON OVER 


1 


3 i 3 




45 


DIXIE CHICKS A' monument 68195.WRVI10.9S £016 98! ■ WIDE OPEN SPACES 


2 


CD 




g 


33 


FAITH HILLAwARN£R6ROS.46?90ll09S169ei FAITH 


2 


5 


4 


3 


4 


SOUNDTRACK see MUSK 6a97LtPIC (11 96 £417 981 TOUCHED BY AN ANGELi THE ALBUM 


3 


CD 


— — 


9 


10 


KSr'^r"'^""™ KA«»*VEN-*D*™s™ 


6 


7 

1 




5 


29 


SOUNDTRACK A- WPITOL ILOS ANGELESI 93402 (10 9ai7.9Bl HOPE FLOATS 


1 


8 


8 


7 


15 1 *' 0 J J ,= 01 FOR THE RECORD- 4! NUMBER ONE HITS 


2 


Cl) 


10 


16 


Gfieatest Gainer ^ 

9 ; MARTINA MCBRIDE bLLflHiGilo^Hif^ge WHITE CHRISTMAS 


9 


10 




8 


14 


ALAN JACKSON A fi^ lSTA NAShViLLE 18864 (10 9a 16 98i HIGH MILEAGE 


1 


f 11 > 
\. 11 J 


]5 


20 


3 


SOUNDTRACK»£W/ACRtC5a>tiG£FFD*llC96'lfe9BI THE PRINCE OF EGVPT-NASHVILLE 


11 


12 


jj 


10 


7 


TOBYKEITH MERCURT 558962 11098 E(W6.9S) GREATEST HITS VOLUME ONE 


5 


13 


12 


14 


79 


TIM MCGRAWA' CURB 77886 110 9S'16 981 EVERYWHERE 


1 


14 


14 


13 


27 


BROOKS & DUNNA ARISTA NASHVILLE 18865 (10.9a i6.9e) IF YOU SEE HER 


4 


15 


13 




31 


GARTH BROOKS CAPITOL 94572 (44.98 COl THE LIMITED SERIES 


1 


16 


16 


IS 


38 


JO DEE MESSINA • CURB 77904 (109a'1698) I'M ALRIGHT 


6 


17 


17 


12 


7 


c° 1""™ 981 EVERYTHING'S GONNA BE ALRIGHT 


6 


li 


18 




27 


REBA MCENTIREA MCANASHVIUE70019110.9&16-9BI IFYOU SEE HIM 


2 


19 


21 


23 


31 


LEANN RIMES A CURS 77901 110.98,17 98) SITTIN' ON TOP OF THE WORLD 


2 


20 


23 


22 


17 


VtNCE GILL* MCA NASHVILLE 70017 (lO.ga'16 981 THE KEY 


1 


21 


22 


21 


33 


GEORGE STRAITA MCANASKV)LL£70020(I0.9&16.98] ONE STEP AT A TIME 1 


□D 


26 


39 


6 


h*o'°"4u*NmTOf 16 9811.98) « =°"NTRY SUPERSTAR CHRISTMAS II 


22 


23 


20 


18 


54 


GARTH BROOKSA' CAPIT0L 56599ll09ai6.98) SEVENS 


1 


m 


28 


28 


67 


MARTINA MCBRIOEA RC*87S1&RLG(I0.9&16 98I EVOLUTION 


4 


25 


19 


17 


31 


MARK WILLS • MERCURY 536317 (10.98 EQa6.98)n WISH YOU WERE HERE 


8 


CD 


24 


25 


8 ' BILLENGVALLWARNERBR0S.47090ll09&169e) DORKFISH 


16 


GD 


27 


27 


64 


S?S??N«»* Sk*; 0 3a 10 9!i ™E =''"TEST HITS COLLECTION 


2 


28 


25 


24 


21 


TRiSHA YEARWOOD • MCA NASK(naE 70023 (10 98 16.98) WHERE YOUR ROAD LEADS 


3 


29 


29 


26 


19 


DIAMOND RIO arista Nashville 18866 110,9816 98) UNBELIEVABLE 


9 




30 


35 


21 VARIOUS ARTISTS AmST« KASHULU mso ilO 9ai6-5Bl ULTIMATE COUNTRY PARTY 


12 


31 


31 


30 


17 


THE WILKINSONS cart 24699WAR(.er BROS (10 9»16 981 ■ NOTHING BUT LOVE 


20 


QD 


34 


36 


65 


CWb'^ >-'''lToMt6'9a) '■"""^ '■"^ INSPIRATIONAL SONGS 


1 


33 


33 


31 


II 


LYLE LOVETT CURB 11831|MCA (16.98(24 981 STEP INSIDE THIS HOUSE 


9 


34 


36 


29 


8 


«097 (10.9&16 98, N° '■0°«"«= O^"* ^<M^.D^II 


15 


35 


32 


32 


26 


CLAY WALKER GlANT2470aWARN£RBR05.(10.9a(16.98l GREATEST HITS 


9 


36 


35 


34 


67 


iIicilNASH.u^?l)*?*'°^' b iii (SONGBOOKl A COUECIION OF HITS 


1 


37 


37 


33 


11 


LEE ANN WOMACK DECCA70040(MCANASHVia£ (10.9816 981 Bi SOMETHINGS 1 KNOW 


20 



THIS WEEK 


LAST WEEK 


2 WKS AGO 


WKS. ON CHART 


ARTIST TITLE 

IMPRINT 4 NUMBERDISTRIBUTING LABEL (SUGGESTED UST PRICE OR EQUIVALENT FOR CASSEHEXD) 


PEAK POSITION 


38 




38 


38 


29 


TERRI CLARK mercury 558211 tl0.9&16.9a) HOW 1 FEEL 


10 


39 


40 


40 


21 


COLLIN RAYE epic 68876'SONY (to 98 E(1'16 98) THE WALLS CAME DOWN 


8 


40 


39 


41 


5 


THE TRACTORS arista KASHVIUE 18878 (ia9a'I6 98) FARMERS IN A CHANGING WORLD 


39 




47 


48 


33 


STEVE WARINER CAPITCL 94482 (10 981 6 98) eURNIN' THE ROADHOUSE DOWN 


G 


42 


43 


50 


29 


JEFF FOXWORTHY WARSER BROS 46861 (10.98(16-98) TOTALLY COMMITTED 


g 


43 


45 


45 


31 


JOHN MICHAEL MONTGOMERY atlantk; e3104vAG (10.9&'16 98) LEAVE A MARK 


15 


44 


44 


42 


10 


fR^JK^E 18872 (10,98/16 981 BLACKHAWK 4 - THE SKY'S THE LIMIT 


25 


45 


41 


37 


5 


BILLY RAY CYRUS mercury 558347 (10 98 EQ'16,98) SHOT FULL OF LOVE 


32 


46 


42 


43 


14 


TRACY LAWRENCE Atlantic B313;(Afi (IO.9&I6 981 THE BEST OF TRACY LAWRENCE 


13 


47 


46 


44 


9 


AARON TIPP1NLffl1CSTR£Eri65C«lHOaw«X»(10.9eB>l6.Sei WHAT THIS COUNTRY NEEDS 


33 


QD 


54 


53 


14 


WILLIE NELSON ISU^ND 524548 (10 98 EQ'16 96) TEATRO 


17 


(W) 


52 


49 


6 


SARA EVANS RCA 67653.'RIG 1 1 9R ; Ci 98- Bl NO PLACE THAT FAR 


47 




64 




2 


m Pacesetter ■ 

SS'ere" Wg'^JSrI^i COUNTRY CHRISTMAS CLASSICS 


50 


51 


49 


55 


33 


RANDY TRAVIS CREAMWORKS 50034.GEFFEN (10.9aT698l YOU AND YOU ALONE 


7 


52 


51 


51 


67 


fp?cf t'/! .'',*vr^ lo 98 E". 1 i- i" 1 THE BEST OF COLLIN RAYE - DIRECT HITS 


4 


53 


48 


46 


73 


KENNY CHESNEY • SNA 6;49StRl<i (10.9*16 981 1 WILL STAND 


10 


54 


55 


52 


57 


SAMMY KERSHAW • mercury 536318 (1098 Ea'16.98) LABOR OF LOVE 


5 


55 


50 


57 


33 


?A?™ MOT^f ai 1 98: H * ™' 4 


19 


S( 


53 


47 


13 


VARIOUS ARTISTS A5»U»ra£KTRA62277,'EEG(10.9»169ei lAMMY WYNETIt REMEMBERED 


18 


57 


56 


56 


60 


JOHN MICHAEL MONTGOMERY* atulntk;83060(AG (10 9816 98) GREATEST HITS 


5 


58 


62 


63 


85 


GEORGESTRAITA'MCAN4SHmLLE115e4(109S'16-9«> CARRYING YOUR LOVE WITH ME 1 


C59) 


69 


73 


70 


CLINT BLACK* RCA 6751£,'RLG 110 9816.98) NOTHIN' BUT THE TAILLIGHTS 


4 


60 


60 


54 


28 


TY HERNDON epic 68167/SONY (10,98 Eai6,98) BIG HOPES 


22 


61 


58 


64 


83 


SSraWB^^'E") 1 " BH ""^ VOLUME 1 


39 


62 


59 


66 


59 


Sprfo?2fl4^4''7'^'' 1 •- BB 3 


31 


63 


68 


60 


24 


JOHN DENVER MAOACI 4750 15 987.98) THE BEST OF JOHN DENVER 


49 


64 


67 


72 


93 


c™'77856'i"^5*5'Hi UNCHAINED MELODY/THE EARLY YEARS 


1 


65 


63 


59 


30 


TRACY BYRD MCA Nashville 70016 (1098^16,98) I'M FROM the country 


8 


66 


71 




17 


WILLIE NELSON legacy 6932aCOLUMBIA(7.96Eail.98l 16 BIGGEST HITS 


58 


67 


57 


70 


15 


DOLLY PARTON OECCA 70O41)MCA NASHVlUE I109&'16.9a) HUNGRY AGAIN 


23 


68 


61 


69 


79 


5Sm wl^^s?; 1.581 SB ""^ 2 


43 


69 


65 


65 


26 


OWIGHTYOAKAM reprise 46918WARNERBROS,(10.9&16 381 A LONG WAY HOME 


11 


70 


66 


71 


11 


RANDYTRAVISWARNEHBRCS 470281109816.98) GREATEST #1 HITS 


66 


71 


73 


74 


6 


T. GRAHAM BROWN iriTERSOUKO 934&PLATINUM (1096116.98) WINE INTO WATER 


68 




RE-ENTRY 


71 


NEAL MCCOY • ATUlNTICSJOllfAG 11098/1696) GREATEST HITS 


5 


ill) 

m 


RE-ENTRY 


43 


JOHN DENVER llGfia 6518a(S0NY 19.98 EQ/13-981 THE BEST OF JOHN DENVER LIVE 


8 


RE-ENTRY 


74 


LILA MCCANN • asylum 62042EEG (10.9»T6.9ei ■ LIU 


8 


75 


70 


61 


10 


LORRIE MORGAN 6NA67627;RLG(iayb:Q '^a< SECRET LOVE 


36 



OAIOuftis with the greatest sales gains tnis week. •Recording Industry Assn. Of 
with a running time that exceeds two hours. tM RIAA moltiplte* shipments by the 



R)AA certification lor sates ol 1 million units, with multimillion sellers Indicated by a numeral following t^e symbol. For tKmed sets, and double albums 
the numbor at discs and/or taoes. 'Asterisk ir>dicates LP is available Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape pnces marhed EQ, ar>d all other CO pnces, are equrvalent 



America (RIAAJ certification (or sales of 5<K).000 units. , 



iltipl , . .... . „ 

prices, which are projected from wholesale prices. Greatest Gainer shows charts larBesl unit increase Pftcesetter mooles DiRgesl percentac* growth Heatsee-ker Impact shOAS aibufn^ reinoved from Heatseekere this week. 
CofTimunications. and SoundScan, Inc. 
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THIS 
VKEEK 


LAST 
WEEK 


ARTIST TITLE 

MPKIM i NuweEftOISTRIBUTING LABEL ISUGGESIED LIST PRICE OR EQUIVALENl FOR CASSETTE'CDI 


TOTAL CHWI 
WEEKS 




1 


GARTH BROOKSA'' CAPIT0L29669l(O9a'15.98) 31 Mete at No 1 


THE HITS 


172 


2 


2 


SHANIA TWAIN A' MERCURv 522886(10 98 EQ'IC 98; IB 


THE WOMAN IN ME 


200 


3 


3 


GARTH BROOKS A' CAPiIQL 98742 (7 san 9S) 


DCVOND THE SEASON 


B8 


4 


4 


JOHN DENVER It THE MUPPETSA msE'iLiGH 12761 i3 9&i 


81 A CHRISTMAS TOGETHER 


23 


S 


5 


BURL IVES >KA NASHVILLE 22177 f6.98CDi 


RUDOLPH THE RED-NOSED REINDEER 


7 


6 


8 


JOHN DENVER !?CA 67641 110 9616 981 


ROCKY MOUNTAIN CHRISTMAS 


3 


7 


6 


ALAN JACKSON A* arista Nashville 18801 (10 9ai6.98i 


THE GREATEST HITS COUECTION 


163 


S 


11 


VINCEGILLA mcanashville ]0877(l0 9ai5 9e) 


LET THERE BE PEACE ON EARTH 


63 


9 


9 


REBA MCENTIREA MCA Nashville 42031 (2 9&5-98) 


MERRY CHRISTMAS TO YOU 


49 


10 


7 


LEANN RIMES A^ CURS 77821 !10.9B'15.98I 


BLUE 


126 


11 


10 


JOHN DENVER LASERDGHT 12762 (3 9&6 981 


CHRISTMAS LIKE A LULLABY 


9 


12 


12 


GEORGE STRAIT A- MCA NASHVILLE 5600 l2-9a7.98) 


MERRY CHRISTMAS STRAIT TO YOU 


49 


13 


13 


PATSY CLINE A* MCA Nashville 12 (7,9aT2 96) 


12 GREATEST HITS 


611 



THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

IMPRINT S NUMeEftOISTRieUTING LASEL (SUGGESTED UST PRICE OR EQUIVALENT FOR CASSETTE'CO) 


H 


14 


14 


TRISHA YEARWOOD • MCA Nashville 1 1091 14.966.98) 


THE SWEETEST GIFT 


14 


15 


21 


ALABAMA RCA 66927.'RLG 110 9&'15 96) 


CHRISTMAS VOLUME It 


16 


IS 


2J 


JOHN BERRY CAPITOL 32663 (7,9* 1 1 981 


0 HOLY NIGHT 


23 


17 


25 


ALAN JACKSON A arista NASKVILLE 18736 [10.98(15.981 


HONKY TONK CHRISTMAS 


48 


18 


22 


VARIOUS ARTISTS H1P-0 40066rtJNIVERSAL (6.98(11 981 


A COUNTRY SUPERSTAR CHRISTMAS 


11 


19 




KENNY ROGERS • UAGNATONE 108 (109&'16-98l 


THE GIFT 


20 


20 


16 


GEORGE STRAIT A' MCA NASHVIUE 1 1263 (39.9849 981 


STRAIT OUT OF THE BOX 


143 


21 


17 


HANK WILLIAMS MIRCURV 536029 i7,98 lai 1 98; 


20 OF HANK WILLIAMS GREATEST HITS 


60 


22 




ANNE MURRAY Sei^CMI 3n4&CAPIT0LI5 98'[1.98) 


BEST OF THE SEASON 


4 


23 


18 


DEANA CARTER A' Capitol 375U (10.9^15 96) OB 


DID 1 SHAVE MY LEGS FOR THIS? 


118 


24 


19 


SHANIA TWAIN • MERCURY 514422 (7.96 E(i'l 1961 


SHANIA TWAIN 


110 


25 


15 


HANK WILLIAMS, JR. A' CURS 77638 (6.98l9.96) 


GREATEST HITS, VOL. 1 


236 



C«Utt|l 

elm. 
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by Wade Jessen 

Poetry in motion: with 5,234 plays and approximately 41 million 
audience impressions, Brooks & Dunn's affectionate cov'er of Roger 
Miller's 1966 classic "Husbands & Wives" (Arista/Nashville) shoots 3- 
1 on Hot Country Singles & Tracks, up 240 plaj-s. By a mere two-spin 
margin, the duo replaces Faith Hill's "Let Me Let Go" (Warner Bros.) 
at the top. Although Hill's song loses the spin race, it edges Brooks & 
Dunn's audience tally by a little more than 1 million impressions. (While 
audience figures aren't a factor on Hot Country Singles & Tracks, our 
sister publication. Country Airplay Monitor, publishes a separate week- 
ly scorecard that tracks audience impressions.) 

"Husbands & Wiws" is found on Brooks & Dunn's "If You See Her" 
package, which holds at No. 14 on Top Country Albums. 

By the way. Miller's original take of "Husbands & Wires" peaked at 
No. 5 on our airplay chart and was covered 15 years later by David 
Frizzell & Shelly West, who took it to No. 16. Some 32 years after 
Miller's version became a hit, many of his admirers, myself included, 
continue to pose the question, "Why in the world didn't he write a sec- 
ond verse?" 

Stomp them grapes: Aging like a fine wine, Alabama's 1983 
single "Christmas In Dixie" (RCA) re-enters Hot Country Singles & 
Tracks at No. 61 with airplay at 92 monitored stations. That track is eli- 
gible to re-enter the chart because it hasn't accrued the maximum num- 
ber of allowable chart weeks (see legend under chart, page .33). The 
label first released the song as a double-sided single that rose to No. 3,5 
on our country radio chart. (The flip side was "Christmas Is Just A 
Song For Us This Year" by Louise Mandrell & R.C. Bannon.) The 
song was included on Alabama's 198.5 "Christmas" set — not to be con- 
fused with "Christmas Volume II," a 1996 release that rises 21-15 on 
Top Country Catalog Albums. (The earlier package is available through 
BMG Special Products.) "Christmas In Dixie" is also found on "Coun- 
try Christmas Classics" (RCA), which earns our percentage-based 
Pacesetter trophy on Top Country Albums. That multi-artist compila- 
tion gains 75% to shoot 64-50. 

Christmastime's a COMIN': in addition to the aforementioned 
"Country Christmas Classics," Nipper's Nashville workshop swipes our 
Greatest Gainer award as Martina McBride's "White Christmas" 
scans more than 38,000 pieces, up more than 1 1,000 scans. It moves 10- 
9 on Top Country Albums and 100-68 on The Billboard 200. Her "Evo- 
lution" rises 28-24 on the former and re-enters the big chart at No. 157. 

Ron Howie, sales and marketing VP at Nash\ille's RCA Label Group, 
says he expects another substantial increase following TNN's Dec. 9 
cable-cast of "A Classic Christmas." McBride's special included excerpts 
from a pair of livie Christmas shows taped at the Tennessee Performing 
Arts Center Nov. 27-28. 

At press time, a TNN pn^ramming staffer tells Country Corner that 
a repeat broadcast has not been scheduled. 



DECCA'S CHESNUn DOES ROCK 'THING' 



pleased with country radio's accep- 
tance and credit songwriter Diane 
Warren for writing a song that can 
be readily embraced by different for- 
mats. "It's the song," Chesnutt says. 
"A singer is only as good as the song, 
and that song has ererything. It's got 
the emotion. It's got the range." 

Wright agrees. "Diane Warren 
writes songs people want to take 
home with them," he says. "Her songs 
don't just get played on radio, they 
sell. Her songs cross all boundaries." 

For Chesnutt, cutting "I Don't 
Want To Miss A Thing" was more 
than just putting his own spin on 
what was already a hit song, it pro- 
vided a chance to show the industry 
he's capable of cutting more than 
traditional material. "I've been 
pigeonholed as a traditional country 
singer," he says, "and for the past 
few years, that hasn't been the way 
to go to sell records and concert 
tickets. I needed something to get 




With The Troops. Lari White spent 
much of November performing for 
U.S. troops in Bosnia. Turkey. Ger- 
many, and itaiy. Here, White is greeted 
by U.S. Air Force Brigadier Generai 
David S. Sibley. 



everybody's attention — to show 
people that 'Hey, this guy can sing 
something other than just George 
Jones songs.' " 

Wright thinks the new album will 
represent the diversity of Chesnutt's 
talent. "I'm real pleased with the al- 
bum," he says. "It covers a lot of the 
things he can do and really shows the 
depth of Mark's talent. Sometimes 
he's a little overlooked and [labeled 
a] honky-tonker, but it's time to re- 
mind people of all he can do." (Ches- 
nutt's songs are published by Songs 
of Jasper [ASCAP].) 

Dave Weigand, VP of marketing 
and sales at MCA/Decca, says that 
on Dec. 1 the label released a com- 
mercial CD/cassette single of "I 
Don't Want To Miss A Thing" and is 
getting great response from retail. 
"The shipment exceeded our expec- 
tations," says Weigand. "We had 
pre-orders for close to a quarter of 
a million units, the biggest shipment 
of any commercial single on Decca. 
The single is setting up the album 
and giving us deeper penetration. 
There's a lot of anticipation at retail 
for the album's release." 

Weigand says another factor that 
will likely boost Chesnutt's album 



sales is his participation in the 
Crown Royal tour. Chesnutt will 
headline 40 dates in 1999, kicking 
off Jan. 20. "It's a big deal to me," 
says Chesnutt, who is booked by 
Buddy Lee Attractions and man- 
aged by Ladd Management. "I 
always wanted to headline a tour 
sponsored by a big company. This is 
our second year. Last year it was so 
successful, they decided to do it 
again. I couldn't be happier." 

Weigand says Chesnutt » ill be 
doing a satellite media tour sur- 
rounding the Crown Royal dates, as 
well as relaying information via his 
World Wide Web site (www.mark- 
chesnutt.com). "We're also going to 
have an aggressi™ advertising cam- 
paign," says Weigand, "encompass- 
ing print, direct mail, radio, cable, 
and other outlets." 

Weigand notes that the label also 
plans to secure listening posts early 
and have the music available for con- 
sumers to hear two or three weeks 
prior to the album's release date. 

"This is Mark's eighth album," 
Weigand says, "and we think it will 
be a breakthrough for him. The re- 
sponse to the single thus far has 
been over the top." 



SONY/ATVTREE 

(Continued from page 30) 

a specific artist. The request and 
response must be in writing (fax or 
mail). 

• First pass; If the designated 
artist passes on the song, the pub- 
hsher may pitch it elsewhere. If the 
label or producer want to consider 
it for another designated artist, that 
must be requested in writing, 

• Extensions: The designated 
artist may request extensions in 30- 
day increments by written request. 

• Sole responsibility: Sony/ATV 
Tree is responsible only for the 
copyright share it controls and is 
not responsible for any co-publish- 
er hold commitments made. 

The policy, Bomar says, should 
introduce a measure of control to 
publishers and clarify the hold issue 
for everyone involred. 

He says there is no way of know- 



ing how many songs are being held 
by all publishers in Nashville at any 
one time, but he notes that Sony/ 
ATV Tree alone gets between five 
and 10 new hold requests per day. 

Bomar says he's received positive 
responses from people on both sides 
of the hold situation. "I've heard 
resistance from only one label," he 
says. "One objection was that it 
would be too much paperwork. My 
answer was, 'If it's too much paper- 
work, you've got too many songs on 
hold.' But I've already had other 
publishers call, enthusiastically, and 
ask for a copy of our agreement." 

An informal poll shows that other 
publishers welcome the move. Both 
peermusic and the New Country 
Song Group said they would adopt a 
similar written policy beginning 
with the new year. 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE 

TITLE (PuUisrwi - Ltcensine Ore) Shut Music Dist. 

29 ABSENCE OF THE HEART (EMI Pnncenn Street. 
ASCAP/EM! Apfil. ASCAP/Fua Km!. ASCAP/ln The Fair- 
way, ASCAP-'Hamstein Cumtafland, BMl/Want^ail Hits. 
BMI) HUWBW 

84 BEHIND ClOSEO OOOflS (Vwner House ot Music, BMI) 
WSM 

61 THEBWONE^FMBsOfPasu^ BMI) 

34 A BITTER END (BMG. ASCAP.O(eabo, ASCAP/Wene. 

ASCAPlDttffl Bayou ASCAP) HL/WBM 
31 SUSY HAH (BMaASCAP.Siefta Home. ASCAi>/2o(r*a, 

BML/Teren It Lip. BMll HL^BM 
33 BVTHEMOKri^mer Tameilane.BMllMIAprri. 

ASCAP,/JKds, ASCAP) HlMBM 
57 CANT STOP THINNN' BOUTTHAKSany/ATVCfass 

ttejs ASCAP.'Kiin Williams, ASCAP/Wlen-Tumef 

BMLAVe'te Biewin Hits. BMi) HI 
61 CKfllSTMAS IN DDUE (Maypop, BMl/WMcourmy, BMI) 

2S DONTLAUGHATME lBuiltOnRock ASCAPyOavid 

Aaran. ASCW.Sor.-;/AIV Crass Keys, ASCAP) HL'rtBM 
SO DRIVE ME WILD tTraveim' loo. ASCAP,*1yr1 4 Chu:k s 

Boy, ASCAP,.'Cal W ASCAP.'CooIer Moe ASCAP) 
43 EVERY UTILE WHISPER (Hduisteri Cumbertarxl, 

SMlKKlli,!*, SMI.'Stft* rtarirtr, BMI) WBM 
2B EVERTTHIHG'S CHANGED If r^e Cow>1»ys, 

BM^Sony..'AT\ Tree, BML'Tenlee, BM|,'Sofiy/ATV Cross 

Keys ASCAP) HL 
29 ar (THE MCa SONG) (Golden Pnoenu. 



RIGHTS/SHEET MUSIC 



SOCArL^arasonss, SOCAN/Rorv Bourt«. BMI) tVBM 
13 FOR A LITTU WHILE (P^gnatune SESAOTamity Style 

SESAC^GIacw Part, SESAC/WDraine. SESftGWalBCO. 

mvrni ApnI. ASCAP/Phil Vassar, ASCAP) HL 
11 FORVOUIVrai(HamstMnCumbalind.BMm>v 

Mae. BMI/GIittofisri. BML/Buna Boy, BMI} WSM 
la (^HA SOME (Songs OiPDiyGramhitl.BMI/Idkeco 

Tunes, BMlAVactssa River. BMl/MRSl. BMI) HL 
39 GUILTY (Sorry.'ATV Tree. BM^^tarslruck AngN, BMI) HL 
52 HERtSYOUR SKN CHRISTMAS (Wim Spurs, mVBoo 

N-Bint BMI) 

19 HOLD ON TO ME Ifieyrtsnog. BMlBayou Boy BMI) HL 

23 HONEY I'M HOME (Songs Ot F^&am Int'l BMl/loon 
Echo, BMWomba. ASCAPl WBM 

30 HOWDOYOUFALLINLOVEIMaypopBMI/Wilrkxiijmry 

&Mlt WBM 

&4 HOW FOREVER FEELS (Warner Tamerlane, BMl^ew 
Works, BMlWB, ASCAP) 
1 HUSaANDS AND WIVES ISony/ATV Tiee, BMI) HL 

24 1 D0H7 WANT TO MISS A THIH6 (Realsongs, ASCAP) 
WBM 

32 IFILOSTTOU(FtolOah,BMl;Edisto.ASCAP)HL 

51 I'LL TAKE TODAY (Seven Sumrnris. BMlWill Robinsonss. 

BMl1n.ing. BMI) HLjWBM 
44 I'M YOURS {G'avitron, SCSAC''6lahen«re A.«nuo. 

ASCAP.Tu!! Xeut, ASCAP) WBM 
72 INNOCENT BYSTANDER (Haneli, BUI.'Kpahulu. ASCAP) 
B IT MUST BE LOVE lAlmo ASCAP;Cra« BiclihanlL 



ASCAP/Magnasong. BMl.^ Quill. BMI) WBM 
70 ITS ONLY LOVE (Heart Of Hea/ts, SMimacrtlan- 

Scn«s Int'l, BMlWhy Waft. ASCAP) 
17 ITS YOUR SONG (Gooby.BMVPMi For GoM.SMl^- 

[igFTt Management BMI) WBM 
75 I WALK THE LINE REVISITED (Sony/ATV Tunes. 

ASCAP.'Hoo&e 01 Ca^h. BML^c BMl) HL 
S5 I WILL STAND (Scarlett Sislar ASCAP/Sti Wariuns For 

rtje Woman ASCAP/Sweet Two 0 Frw, BMI/Frankly 

Scanett, BML'TirsI And Goal. BMI) 
U IWOrTUE(EMIApnl,ASCAP/Pedalheac], 

A5CAP,.Tamo«Js. ASCAP) HL 

41 KEEPlN'UP(MaTpop,BMtMil(k»untrv,BMt^»iw»S«. 
BMIl ViBV 

&3 NNOLT KEEP IT COUNTRY fVinny Mae BMI) WBM 
5« LETITSItOW.LCTITSNOW,LnrTStWW(Car>n. 

ASCAP'WB ASCAP,'PriMJuc8fS, ASCAP/Wariw Chappell. 
ASCAP) HL/WBM 
2 LET ME LET CO (Diamond Mme, ASCAPAitlle Shop 01 
Margansonfs, BM^'Morsan. BMI) Hl;W6M 
20 A UTTLE PAST UHLE ROCK (Alma, ASCAP/Twm 
Creeks, ASCAP/Jess Brawn. ASCAP/TamouS, ASCAP) 
HL'WBM 

6» LOOSEN UP MY STRINGS (Blacimed BMIj WBM 
27 NO PLACE THAT FAR (Sony/ATV Tree. BMl/Wenonaa, 
BMl'Hamstein CumbertatxI. BUI) HLTVBM 

42 ONED*¥UrTTOLlVE(AcuHHoso,BMiah8lsA 
Srjusti, flMI.Wike Curb 6MLCPN. ASCAP) HBM 

48 ORDINARV UFE IMcSpadden-Sniitti. BMI/MsetwIib Hill. 
ASCAP) 

36 POWERFUL THIW (Mighty Nee. BMVAndersotigs 
BMl/MCA, ASCAP.-Tire Fe^tfier ASCAP) HL 

S3 A RAND(M ACT OF SENSELESS KINDNESS (Dnie 
Stars, ASCAP,/)osh-Nick, ASCAiV^jQinM. ASCAP/Zomba, 



BMIAuneover. BMI) 
7 RIGHT OM THE MONEY [IMI Blaawood BMimybndge. 

BMi;tMI ApnI. ASCAPyPtJ Vassar, ASCAP) HL 
60 SHORTENIH' BREAD (Wamer-Tsmeriane. BMI,«oy 
Rochir^ BMUChinquapin. BMVCVB. BMI/AOanbc MerKl< 
lan, BMI) WBM 

47 SLOW DOWN (Glrtlerfish, BMl'Buna Boy, BMLrHamstein 
CunMterlanil BMl&al^ Mae, BMd WBM 

30 SOMEBOOrS OUT THERE WATCHING (Wainer-Tanwr- 
lane, BML^ckaleua, BML^omad-Naman. BMlTranne 
Guide. BML'Vi^ndswept PacifK), BMI) WBM 

4 SOMEONE YOU USED TO KNOW (MefaniA Howard 
ASCAP.'Big CSianL BMIyWarner-Iamerlane. BMI) WBM 

,55 SOMETHtNO TO THINK ABOUT (EMI Blackwood. BMI/^ 
Land. BMlltamstem Cumberland, BMI/Batiy Mae, BMI) 
HL^BM 

15 SPIRnOFABOYWISOOMOFAMAN(WB,ASCAP/BiE 

Tr^ctcir ASCAP. War Bride, ASCAP) IfflM 
14 STAND BESIDE ME (Hamstein Oimbeiland. BMI) WBM 
73 STRAIGHT TEOUlU Hap Brass ASCAP/Penny Annie 

BWi,''House 0^ Penny BWl'CopMrtwW. BMI) 
37 TAKE ME (LMi BlaclwoDd. BML'Singlas Only 

B.VI;Siyiy,i'Ar.' Tree BWI) HL 
40 THAT DOHT IMPRESS ME MUCH (Songs 01 PotyGiam 

Int'l. BMIAAon Echo. BML'TomEia. ASCAP) 
12 THERE VDU HAVE IT (Wamei-TamerLane BMI/R»ncho 

BetlB. BMUCirHrs-BMG. BMlSonCarvier. BMI) 

HbWBM 

46 THESE ARMS OF MINE (Ciirtsongs ASCAP/KineticOia 

rnarxl il, ASCAP'Emilaur BMI) WBM 
6< TOUCHDOWN TENNESSEE (Acufl-Rose BMI) WBM 
21 UNBELIEVABLE ;Miet[ty Nice, BMl'AI Andersongs. 

BML'lcfigit-jde, BMI.My I ■te's Won-. BMI) HLWM 

5 WE REALLY SHOULDNT BE DOING THIS yMigfity Nice 



BMUlaudarsongs, BMVBlue Water. BW) HL 
62 WHEN MAMAA1N7 HAPPY (EMI Bladnwood.BMI/^ 
Land, BMbCaree<s-BMG, BMl/Sontanntr, BMVQuaiKum. 

BMI) 

23 WHERE THE GREEN GRASS 6IKWS (Song Uatten 

ASCAP/Tamous, ASCAP/Almo, ASCAP/DadiJr Rabbrt. 

ASCAP) HL^BM 
59 WHERE YOUR ROAD LEADS (EMI April ASCAP/T}esiTii>- 

b*. ASCAPjVanor House, ASCAP/BMGi ASCAP) HL 
10 WIDE OPDt SPACES (Pie-Eyed Groobee BMI/Graobee, 

BMI) 

45 WINE INTO WATER !EMI Blackwood. BML/Piw Ot Tune. 

BMI/Burch Brottiers, BMHed Hffrtitl, ASCAP) HL 
71 WRITE IT IN STOHE (Muse Corp CK Amenca. 

BML/Pembo. BMIl 
9 WRONG AGAIN (SUli Wnlgng For T))e Man. BM/'Dyad. 

BMI) 

16 WRONG NIGHT (Warner -Tameitane. BUI/Hellmaynwn, 
BML/Slarstnjck Ajieel. BMl1)ead Solid Periea. BMI) 
HL/WBM 

67 VOUHAVErTUnMEYET(lrvin£.BMI/Cortef Bay. 

BMI/Neon Sky. ASCAPl WBM 
3S YOUHOVEME[PDlyGramlnlematianal ASUP^- 

cepettisongs, ASCAP) HL 
6 YOU'RE BEGINHWG TO GET TOME (HaiTistem Cumber- 
land, BML'Sorry/AIV Tree, BMLBIind Spannw BMlO fe. 
BMI) HtvWBM 

3 YOU'RE EASY ON THE EVES (Hamstain Cumberland. 
BMI/Sony/ATV Tree. BMI/Chrij WbHts. BMI/ftjtjGram 
Inteniatonal, ASCAP/litni-OOa ASCAP) HUW6M 
48 YOU WERE MINE (WDoHyPuddin-.BMI^ BMI) 
74 YOU WONT EVER BE LONaY (Sony/ATV Tree SMl/Mo 
Fuzzy Dice ASCAP:'Famous. ASCAP) HL 
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BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 1E3 COUNTRY STA- 
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LET ME LET GO 
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WE REALLY SHOULDN'T BE DOING THIS 
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YOU'RE BEGINNING TO GET TO ME 
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♦ JO DEE MESSINA 
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♦ GARTH BROOKS 
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GETCHA SOME 
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♦ TOBY KEITH 
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HOLD ON TO ME ♦ JOHN MICHAEL MONTGOMERY 


19 


20 


in 




20 
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TIM MCGRAW 
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♦ SHANIA TWAIN 
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1 DON'T WANT TO MISS A THING 






MARK CHESNUTT 
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ABSENCE OF THE HEART 

■■■'■I--. I'-t^.CFARRrNC.KJNfSI 






♦ DEANA CARTER 

■:v) CAPITOL 56738 
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DON'T LAUGH AT ME 

- -,i.-.','.-„:r..A ; ■i.^^'.tai.irvS.SESKitii 






♦ MARK wias 

(V) MERCURT 56£05J 
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NO PLACE THAT FAR 

■. 1 1 ■.■jr.'-T'f; EVftriS I SHAPIfiO.T, MARTIN 






♦ SARA EVANS 

■:C)iDllV)RCA65W 
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25 
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EVERYTHING'S CHANGED 

1 ■■ jN^LD.P.NELSON.LBCONEI 






♦ LONESTAR 

SNA ALBUM CUT 
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FLY (THE ANGEL SONG) 

■ ' ■■■ , . '. '■'.v:', 1^ WILKINSOS.RM BOERKEl 
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♦ THE WILKINSONS 

X)) IVI GIANT ITUDREPRISE 
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HOW DO YOU FALL IN LOVE 

' ■• . UAVIER 






♦ ALABAMA 

IVI RCJV 65f*61 
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BUSY MAN 
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♦ BILLY RAY CYRUS 

IV) MERCURT 566582 
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♦ TRAVIS TRITT 
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BY THE BOOK 
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MICHAEL PETERSON 

REPRISE ALBUM CUT 
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A BITTER END 

P |..'.-,. - r ■, .uNSiu OODD.K BtABDj 






♦ DERYL DODD 

ICI i:j)CCtUM61A 7Qon 


34 


39 
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YOU MOVE ME 






GARTH BROOKS 

CAPITCl ALBUM CUT 
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43 
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POWERFUL THING 

T BRO'A N T YfAHWOODiAANOERSON.S VAUGHN) 






TRISHA YEARWOOD 

m MCA NASHVILLE 72D8? 


36 


CS) 


40 


42 


12 


TAKE ME 

DHUPF iS SAMH.BDIPIEROI 






♦ URI WHITE 

LVRIC STREET ALBUM CUT 


37 
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Cm) 


41 


43 


9 


SOMEBODY'S OUT THERE WATCHING 

T PAP[Ll.7'J p CAViTSON 'R LERNER T GGLDP.S &7CAER 


♦ THE KINLEYS 

Old flC 7POfc4 


38 


39 


37 


34 


17 


GUILTY ♦ THE WARREN BROTHERS 


34 


(40) 


60 




2 


THAT DON'T IMPRESS ME MUCH 

! 1 : ^ 1 .v.Mrj R.J.LANGEl 


♦ SHANIA TWAIN 

iV) MERCURY 566220 


40 




53 


70 


3 


KEEPIN' UP 

... „.:.■,.,', - ':\vt'i I GENTRY.GPCALER.R.ROGEPS 


ALABAMA 

RCA ALBUM CUT 


41 




45 


47 


jj 


ONE DAY LEFT TO LIVE 

(■ ■p.. ■; ■ ■. . , l.PiHSAUX 1 N.DRTHHUP) 


♦ SAMMY KERSHAW 

C, lOi 'V) MtHCL'R' 560052 


42 


43 


44 


45 


10 


EVERY LITTLE WHISPER 

■.■..iPi-.i p .p p|^:.CH,S WAHINER) 


STEVE WARINER 

CAPITOL ALBUM CUT 


43 




46 


50 


g 


I'M YOURS 

. JLC . Pi'..^ ,P COtEMAN.C D.JOHSSC^Ji 


♦ LINDA DAVIS 

C: ID) DREAMWORKS 59015 


44 




47 


49 


14 


WINE INTO WATER 

)■■ PP.VNiTGBROWN.BBUHCH.TMEWini 


♦ T. GRAHAM BROWN 

1T.7ERSCUN0 ALBUM CUT 


45 


(IS) 


51 


57 


4 


THESE ARMS OF MINE 

.):.LL JMPSO'H 


LEANN RIMES 

CURB ALBUM CUT UCG 


46 




50 


52 


12 


SLOW DOWN 

■ ,. ■ LtMNlSG (M NESCEB.T MARTIN: 


♦ MARK NESLER 

ASYLUM ALEiUM CUT 


47 


d?) 


52 


54 


7 


ORDINARY LIFE 

N WiLSO't B CANNW IB BAXEH.CHARRINGTON) 


♦ CHAD BROCK 

Ci (0: IVI WARNER BROS ]7;36 


48 




69 




2 


VOU WERE MINE 

P WORLET a CHANCEY (E.ERWIN.M SEIDEll 


DIXIE CHICKS 

MONUMENT ALBUM CUT 


49 


(S) 


57 


61 


6 


DRIVE ME WILD 

M P ML.L-,'.' MCANALL- 'W.AHlLLfR.G HJBBARD.M LAWLEP 


♦ SAWYER BROWN 

CURS AL3UW COT 


50 








g 


I LL TAKE TODAY 

M .'.P :,-T H - p. - I.' PigSi'.S RCRINSCiN 


♦ GARY ALLAN 

v: CECCA T2C79 


5j 




66 




2 


HERE'S YOUR SIGN CHRISTMAS 


♦ BILL ENGVALL 

WARNER BROS ALBUM CLI 


52 


53 


42 


39 


JJ 


KINDLY KEEP IT COUNTRY 


VINCEGILL 

CO MCA NASHVILLE 72072 


33 








2 


HOW FOREVER FEELS 

)V '.'•■JPL-I' T LILLLINS) 


KENNY CHESNEY 

BNA ALBUM CUT 


54 




49 


48 


13 


SOMETHING TO THINK ABOUT 


DAVID KERSH 

CURB ALBUM CUT 


46 


CsD 


62 




12 


LET IT SNOW. LET IT SNOW. LET IT SNOW 


♦ RICOCHET 

(CI ID) COLUMBIA 78749 


43 


QD 


58 


62 


^ 


CAN'T STOP THINKIN' BOUT THAT 

p. .I.-,:, ■ pPAKE.SMUlltNSI 


RICOCHET 

COLUMBIA ALBUM CUT 


57 


® 


61 


60 


7 


1 WON'T LIE 

, .) . .-PPPLE) p EOUTC-H H.LISOSEV: 


♦ SHANNON BROWN 

OPDI IVi ARISTA NASHyTL.E 17144 


58 


99 


54 


46 


14 


WHERE YOUR ROAD LEADS ♦ TRISHA YEARWOOD (DUET WtTH GftRTW BROOKS) 

■■, ,. -P.PP -IP, :V) MCA NASmULE 7PJ7C' 


18 


60 


59 


59 


5 


SHORTENIN' BREAD 

■ : . p rPMor.OS RIPlET.C VAN BEE-* C KEESEEI 


♦ THE TRACTORS 

IV) ARISTA NASMYILLE 13147 


57 


2 


RE-ENTRY 


1 1 


CHRISTMAS IN DIXIE 


ALABAMA 

■;; RCA 644.36 


35 










■ Hot Shot Debut 






QD 


NEW^ 


1 


WHEN MAMA AIN'T HAPPY 


TRACY BYRD 

iC) (01 IVl MCA NASHVILLE 72083 


62 


V OJ 2 


75 




2 


A RANDOM ACT OF SENSELESS KINDNESS 

1 'L-P... • ." ■ _PP.C BA-ER 1 »VILLIA.MS1 


♦ SOUTH SIXTY FIVE 

C: ID) P;: ATLA7.TIC 84194 


63 


CS) 


68 


72 


4 


BEHIND CLOSED DOORS 


JOE DIFFIE 

EPIC ALBUM cur 


64 


65 


56 


51 


19 


1 WILL STAND 

i! -J)NNP', r. 2, 1 .SON )M GERMING C BEATMARO) 


KENNY CHESNEY 

iOiD; IVI BNA 65570 


27 


QD 


74 


73 


5 


THE BIG ONE 

R PPP- P'T P P.Pppr.T M IVP.P MArnrVVSI 


CONFEDERATE RAILROAD 

ATLANTIC ALBUM CUT 


66 


QD 


RE-ENTRY 


5 


YOU HAVEN'T LEFT ME YET 

T pppi'.-.-. 1 " p .iEB US) 


GEORGE STRAIT 

MCA NASH'.ILLE ALBUM CUT 


67 


68 


67 


64 


4 


TOUCHDOWN TENNESSEE 


KENNY CHESNEY 

SNA PRYJMO S NGLE 


64 


69 


71 


66 


19 


LOOSEN UP MY STRINGS 

p p|.;rp 1 PTP'- IP - p /.-*HNlc*lOLASi 


CLINT BLACK 

IVI RCA 65585 


12 


d) 


NEW^ 


1 


IT'S ONLY LOVE RANDY SCRUGGS (WITH MARY CHAPIN CARPENTER) 

h p.)pp..S'^ P ;..PUP^S.MC CARPEMERi REPRISE ALBUM CUT 


70 


QD 


NEW^ 


1 


WRITE IT IN STONE 


KEITH HARLING 

^IMCA NASHVILLE 72081 


71 


72 


70 




3 


INNOCENT BYSTANDER 


BILLY DEAN 

CAPITOL ALBUM CUT 


68 


73 


64 


56 


16 


STRAIGHT TEQUILA 

p -j2.p- ■ ■ 'P:rd,jhargrovei 


♦ TRINI TRIGGS 

ICI LD) n/l OURS T^C^e-'MCG 


47 


74 


73 




2 


YOU WON'T EVER BE LONELY 

LiMAL_, J . :M r- P-..P.SS.BJONES) 


ANDY GRIGGS 

RCA ALBUM CUT 


73 


75 


REENTRY 


6 


1 WALK THE LINE REVISITED RODNEY CROWELL WITH JOHNNY CASH 

R CROWEU 1R.CR0V*ELL.J CASH ICi iDl I21 REPRiSE 17149 


Gl 



ORecofCts Showing an irKrease in detections ovei trie previous week, regarcl less of chart mowniem.Airpov.«fav<aroed to those recorctew attain 
3000 delectiorTs for lh« first ttme. Titles below the lop 30 are lenxwed tfom the cttart after 20 *vecks. ♦VOeochp availability. Catalog number « (bf 
CD single, Of vinyl single if CD single is unavailable. (C) Cassette single availat>ili1y. CD) CD single availabilitv, (M) Cassette maxi-singte availability. 
(T) Vinyl rrmi-single availatiility. IV) Vin>l single availability. (X) CO ■imoi y.:^g\c jvaildtii.ty. c 1998. Billbodra'BPI Communtcaltons. 
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— ^ No. 1 

THISKtSSA WAHNTRflKQS l/-2fl? 








(10 


16 


15 


6 


GUILTY Bf<A 65S52.RLG THE WARREN BROTHERS 


1 


1 


1 


40 


8 m««4l» at No. 1 


FAITH HILL 




IS 


11 


9 


36 


COMMITMENT • CURB 73055 


LEANN RIMES 


2 


2 


4 


5 


FLY (THE ANGEL SONG) GIANT iTiaiMARNER BROS 




THE WILKINSONS 




IC 


14 


10 


14 


A LITTLE PAST LITTLE ROCK DECCA 7206a'MCA Nashville 


LEE ANN WOMACK 




4 


6 


12 


IF 1 LOST YOU WARNER BROS 17152 




TRAVIS TRITT 




(17) 


17 


22 


9 


YOU'RE BEGINNING TO GET TO ME giant itisswarner BROS 


CLAY WALKER 




Net 


»► 


I 


1 DONT WANT TO MISS A THING OECCA 72078MU rusHVlLU 


MARK CHESNUTT 




11 


15 


13 


18 


WIDE OPEN SPACES monument 79001^^ 


DIXIE CHICKS 


S 


3 


2 


24 


26 CENTS GIANT 17197/WARNER BROS 




THE WILKINSONS 




Ll9) 


22 


21 


3 


A BITTER END Columbia 790137SONY 


DERYL DODD 


e 


5 


3 


41 


I'M ALRIGHT/BYE BYE • CURB 730M 




JO DEE MESSINA 




20 


19 


19 


15 


WRONG AGAIN/HAPPY GIRL RCA BMWtLC 


MARTINA MCBRIDE 


7 


6 


5 


13 


FOR YOU 1 WILL LTRIC STREET 16A0237HOUYW)OO 




AARON TIPPIN 




21 


18 


17 


30 


ONE HEART AT A TIME Atlantic 84117JAO 


VARIOUS ARTISTS 


1 


8 


8 


13 


SOMEONE YOU USED TO KNOW epic 790] l^m 




COLLIN RAYE 




22 


21 


20 


7 


STRAIGHT TEQUILA CURB 73066 


TRINI TRIGGS 




7 


7 


13 


1 WILL STAND BNA 6SS7OTLG 




KENNY CHESNEY 




23 


23 




8 


ONE DAY LEFT TO LIVE/HONKY TONK AMERICA MERCURY 566062 


SAMMY KERSHAW 


(10) 


10 


16 


5 


NO PUCE THAT FAR RCA GSSMRlG 




SARA EVANS 




24 


25 


24 


21 


THE HOLE DREAMWORKS 590ICK1EFFEN 


RANDY TRAVIS 


11 


9 


11 


7 


HOLD ON TO ME ATtANTKe4197/AG 


JOHN MICHAEL MONTGOMERY 




25 


20 


18 


21 


COVER YOU IN KISSES ailantk B4157;ag JOHN MICHAEL MONTGOMERY 


12 


12 


12 


79 


HOW DO 1 LIVE CURB 73022 




LEANN RIMES 


CD Records with the greatest sales gains ttiis itfeeh, •Recording Iridustry Assn. of America ceftification for sales of 500.QOO unils. ARIAA 




13 


14 


9 


THERE YOU HAVE IT ARISTA Nashville I313A 




BLACKHAWK 


certification for sales of 1 million units, witlr mullimlllion titles indicated by a numeral following the symbol V 1998. Billt)oard/BP 
Communications and SoundScan, Inc. 
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When the show hits the road, the 
music industry turns to the premier 
reference quide...The International 
Talent & Touring Directory. 




Over 17,000 listings in the U.S. and 22 

countries worldwide complete with key 

names, addresses, phone numbers, 

e-mail addresses, and web sites! 

Agents & Managers Sound & Lighting Services 
> Venues Clubs Hotels Instrument Rentals 
' Book & Agents Staging & Special EiTects 
Security Services Charter Transportation 
' Merchandisers 



Lj YESi Please send me Billboard's 1999 IntematlonMl Talent A Touring 
Dimctory. I am enclosing $109 per copy plus $6 shipping and bandllng 
(S14 for International orders) NY, NJ, CA. TN, MA, IL, PA, OH. VA A DC 
please add applicable sates tax. 

# of copies . Check enclosed for $ . 

Charge $ lo my: { \ American Express iJ MasterCard □ Visa 

Card* Exp. Date 

Si ffiature (required) 

Cardholder (please print) 



Company 



Address 



Crtv. State. Zip 



Ptoasa note: Orders are payable in U.S. funds drawn on a U.S. barik onty. All sales final. | 

Mail coupon to: Billboard Directories, P.O. Box 2016. Lakewood, NJ 06701 , ■ 

For fastest smic* call 1-800-344-7119. Outside the U.S. I 

call 732-363-4156. Or fax your order to 732-363-0338. | 
Now available on diskette and nuiiling labels for rates call 

Mike Sisto at (212) 536-5017 | 

Advertiae in the Directory — call Jill Canigan at 323-529-2302. i 

www.bllll>oard.com 

^ BOTT3169J 
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by Bradley Bamharger 
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lERICA, ON A BUDGET: Among the many shrewl 
strategies Naxos has employed intei-nationally osier its 
phenomenal decade-long rise has been its effort to re- 
cord the national repertoire of various countiies using 
natiw musicians — e.g., issuing Debussy's "Pelleas Et 
MelLsande" with an all-French cast and Grieg's com- 
plete solo piano music by Einar Steen-Nnkleberg. 
Along with lending the recordings an idiomatic flawr. 
this touches critics where they live. Na.xos founder 
Klaus Heymann knows that many cla.ssie;U pundits are 
inwterate boosters of the home team. 

Naxos ha.sn't u.sed many American artists over the 
yeai-s. and it has yet to achieve the towering market 
share in the U.S. that it enjoys in places like Sweden 
and the U.K. (Billboard, June 21, 1997). But Na.xos' new 
"American ( 'la.s.sics" .serie.s ta|is the natire talent pool on 
its way lo ofl'ering a new vision for the States. L;iunche<l 
in Nowmlier with eight titles, the .series is planned as 
an ambitious 200-dLsc suney of the American cla.ssical 
canon — going far beyond Gershwin, Ives, Copland. 
Barber, and Bernstein to cover everything from New 
England pa.st«rali.sts to West Coast minimalists and all 
the nooks and crannies of Americana in between. 

Many late-19th-century American composers 
churned out reams of ersatz Tchaikovsky and faux 
Brahms, and the first batch of "American Classics" 
doesn't shy away from that — as it includes .\rthur 
Foote's very European Piano Quintet and two string 
quartets (the finest of the faux), perfomied by the Da 
Vinci Quartet with the late pianist James Barbagal- 
lo. An artist with a more recognizably "American" 
sound is Edward MacDowcIl, whase promise as the 
signature U.S. composer was sadly unfulfilled at his 
early death in 1908. In the initial installment, he is rep- 
resentetl by the first two volumes of his complete solo 
piano mu.sic, plaj'ed by Barbagallo. 

The first contem|)orary American comjxisition to be 
included in the series is Benjamin Lees' exceedingly 
Mahlcr-ian Symphony No. 4, performed by the Na- 
tional Symphony Of Ukraine led by Theodore Kuchar. 
(European orchestras are the rule so far, since domestic 
hands' union stipulations are t<x) expeasiv^ for this pm- 
ject ) And for many, the pick of this first litter will be the 
disc featuring Walter Piston's music for violin and 
orchestra, with stalwart soloist James Buswell. Eight 
additional 'American Classics" titles are out this month, 
with more than a dozen due early next yew. Expect the 
songs of MacDowell, the piano .solas of Charles Griffes, 
and the nature suites of Ferdinand Grof^ (the original 
orchestrator of Gershwin's "Rhap.sixly In Blue"). 

"American Cla.s.sics" Ls being produced by the hasband- 
and-wife team of Victor and .Marina Ledin. Based in 
the San FrancLsco Bay Area, the Ledins have also curat- 
ed Naxos' complete Liszt edition, in addition to helming 
records for the Ivory Clas-sics 
label. The Ledins haw scoured 
T' J libraries and archives for 

^^L^^^^ American -scores, often recon- 

^^■'■^a structing manuscripts and cre- 

^^a^^^^Lj^^l ating performing parts from 
^^^^^K _ neglected material. The pair 

THE LEDINS has also w^orked hard to 

match expert soloists to the 
music, although some finds were serendipitous: PianLst 
Elcri Andjaparidze demon.strated her off-the-cuff 
knowledge of Zez Confrey's novelties while on a break 
during a hea\7 Prokofiev session. 

According to the Ledins, it has been this spirit of dis- 
covery that has fueled their efforts to create a conspec- 
tus for the melting pot of American music. "It has been 
exciting," Victor says. "You read about so many of these 
composers — Florence Price, William Grant Still — as 



footnotes in books, but ym\ don't really know- what their 
music sounds like. But we want to get this music off 
dusty sheK^w and into people's ears." 

Much American mu.sic has gone long unrecorded be- 
cause "when it comes to art music. Americans can be un- 
comfoitahle with their own culture," Victor says. "If it's 
from Euroix", then it seems more authentic. But even 
though .some [XNipIe may put down the American Roman- 
tics as throwbacks, the .slovv movement of Foote's Piano 
Quartet — which comes out next. \eai' — is one of the loveli- 
est things youll ever heai: These compasers ajvn't going 
to replace anyone's affection for Bach and Beethoven, 
yei tliey did create some v^ry compelling music." 

Na.\os may Ix? iible to o|)en listeners' minds to "Amer- 
ican Classiics" because "the label has a reputation for 
quality," .saj-s Arend !.,ubbers, a buver for Borders liooks 
& MiLsic. "I think that together with the budget price, 
could get people to follow them almost an.vwhere." 

In pre.sent;ition, the series represents a step up for 
the utiHtarian Na-xos, as the discs boast transparent 
jewel cases and shaiper design, gi*eatly impnjved liner 
notes, and enticing exterior blurbs. The series is de- 
signed expressly for the U.S. market although some of 
the material will be released internationally via Naxos' 
full-priced sister imprint, Marco Polo. 

Art of the states: Prior to the Naxos "Ameri- 
can Cliissics" series, the stiiteside catiUog was given a 
considerable boost recently by albums of American 
songs from the fine Barbara Bonney on Decca/Lon- 
don and Jennifer Larmore on Teldec, as well as high- 
profile American o|X!ra aria discs from Dawn Upshaw 
on Nonesuch and Renec Fleming on Decca/London 
(Keeping Score, Billboaifl, .June 27). 

Beyond the vocal realm, such indie labels as Delos, 
New Albion, Bridge, CRI, and Cedille continue to make 
valiant efforts on behalf of Americiui classics. But since 
1975, it has been the ever-devi)ted New World Records 
that has truly done the Loi-d's own work in disseminat- 
ing the music of homegrown composers (Billboard, 
March 19, 1994). The not-for-profit imprint of the New 
York-based Recorded Anthologj' of American Music, 
New World has built an impres.si\^ I^OO-title catalog that 
covers .some 6(X) composers — including major names 
like Roger Sessions, Milton Babbitt, and Ned Rorem, 
along with such junior luminaries as Ellen Taaffe 
Zwilich, John Harbison, and recent BBC Mastei-prize 
finalist Stephen Hartke, among many others. 

This fall. New World rei.s.sued music from several pio- 
neering late-70s LPs. One disc features the violin sonatas 
of Amy Beach and Arthur Foote in stylish perfor- 
mances by Joseph Silverstein and Gilbert Kalish, as 
wiell as a few le.s,ser numbers by representatives of the 
well-intentioned (though faintly eml)arras.sing) "Indian- 
i.st" .school. Another set levolves around Edward Mac- 
Dowell's "TwelvTi Virtuoso Studies," iX'rfornwKl to their 
utmost by the late piani.st Malcolm Frager. 

In covering the polar opposite of Beach and Mac- 
Dowell, New World last month released vocahst/com- 
|X)ser Joan La Barbara's new album, "Shamansong," 
W'hich features three minimalist soundscapes for voice in 
vaiious e-xotic settings. And in February, expect a disc of 
George Roehberg's String Quartets Nos. 'iJS played by 
the Concord String Quartet. 

New World's wares are disseminated to more than 300 
libraries and masic .schools across the ctxintry. The discs 
offer not only interesting music but some rare lessons in 
Americana; even,' issue features sub.stantial liner notes, 
including a list of related recordings and a bibliogi-aphy. 
The label is distributed to retail by Albany in the U.S., 
Harmonia Mundi in the U.K., Choice Music in the 
Benelux and (Jermany, and Tokyo M-Plus in Japan. 



Arabe 



5ESQUE RECORDINGS issued late last month 
the third and final volume in Joanne Polk's survey of 
the solo piano music of that most famous of American 
female composers. Amy Beach (1867-1944). Her works 
inhabit a dreamy world of salon melodies and program- 
matic poetics, epitomized by the Chopin-esque title 
piece, "Fire-Flics." The disc features liner notes by Adri- 
enne Fried Block, whose "Amy Beach, Passionate Vic- 
torian: The Life And Work Of An American Composer" 
was published this fall by Oxford University Press. 
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Deutsche firammophon is ^y"«"y"^^;,\tLttslin^^^^ 

"""" '^onl'sems something special for everyone. 
Grammophon represen tain tradi- 

I„ ,he future, the yellow label -^^^^^.^^^^^^^^^^ 

iro^s whUe asp.nng to b^P-^^^^^^^^ whUe maintatning finan- 

essentialifthetutureistostandto 

cial stability. . ^ 

, 3. conaaen. - ..e,^^^^^^^^^^^^^^^^ sou„a 
ralo^stS^r/eL or access » recora,n.s. 



Quality 



will survive! 



Chris Roberts 

President 

PolyGram Classics ^ Jazz 
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HAMBURG — Over the past century, Hamburg's fortunes have fluctuated with those of Germany, the prosperous "free" 
city struggUng through inter-war depression, half destroyed in July 1943 and since recovering its status among Europe's 
wealthiest trading centers. 
During the same period, Deutsche Grammophon Gesellschaft mbH, founded in 1898 by inventor Emile Berliner, has 
risen from a business selling novelty sound machines from the rear of a Hamburg bicycle shop to become a company 
synonymous with classical music on record. Along the way, it has weathered financial crises, advanced new technologies 
and produced a catalog of great recorded interpretations second to none. 
Karsten Witt, praised for his programming expertise as artistic director of Vienna's Wien Modern festival, returned to his hometown in 
1996 to become president of Deutsche Grammophon. The record company's glory days, supported by Herbert von Karajan's best-selling 
Berlin Philharmonic discs and an early commitment to CD technology, were part of DG history long before Witt's appointment. 

Despite falling profit levels, a reduction in the number of recording sessions and the renegotiation of several major-artist contracts, the 
straight-talking boss refuses to accept the theory that classical music and its core audience are in terminal decline. Above all, he says, 
Deutsche Grammophon remains committed to serious classical projects. Local territories may come up with ephemeral DG compilations, 
but Witt and his Hamburg team prefer longterm artistic strategies to quick marketing fixes. 

He cites the company's complete 87-CD "Beethoven Edition," its growing "Originals" back-catalog series and new releases such as Anne- 
Sophie Mutter's integral recording of Beethoven's \ iolin sonatas as measures of artistic health in its centenary yean Likewise, Witt suggests that 
Deutsche Ciramniophon's enthusiastic staff and recendy refurbished headquarters, close to the shores of Hamburg's magnificent Alstersee, indi- 
cate a self-confident company determined to regain market share and reach out to a younger generation of potendal classical-record fans. 

Karsten Witt 

THE BILLBOARD EXECUTIVE INTERVIEW 



Deutsche Grammophon Is still the benchmark 
classical company for many record buyers, Its 
yellow label considered a seal of quality in clas- 
sical music recordings. With the recent 
takeover of parent company PolyGram by 
Seagram, are you concerned that DG's tradi- 
tional values and way of business might be 
changed? 

It mav certainly be true for many parts of PolyGram, but I 
think wo rt- not g»)i»K lo be at tlic center ufany changes, 
^bu have to be prepared for an owner to look at the 
figures and niavi>e set differenl structures for the way we 
deliver our product. But, for Deutsche (irammophon, I 
don'i really see any essential change. The brand is 
extremely strong, and I think Seagram recognizes the 
importance of brand awareness. Deutsche Grammophon 
is identified with classical miisic and important artists, and 
1 don't think we'll ever change this direction. 
You're committed to the principles of high qual- 
ity established by Emile Berliner when he 
began his gramophone business a century ago. 
He also wanted his enterprise to promote cul- 
ture. Is it possible to meet Berliner's Ideals at a 
time when quality and culture do not guarantee 
record sales, especially to a young audience? 

Everybody talks about the decline of classical music, but I 
completely disagree with that view. If you look at the sta- 
tus of classical music today, you'll see there are more con- 
certs, more orchestras, more new concert halls and festi- 
vals than ever before. I'm optimistic, because we now have 
more young people making music than ever, with a third 
of the younger generation in Germany taking part in 
music, in parts of South America and China, for example, 
there's a new generation desperate to learn about Western 
cultures. 

It could take years for those young people, how- 
ever inspired by classical music, to become 
affluent record collectors. Meanwhile, you and 
other record-Industry executives are faced with 
the problem of growing the existing mature 
classical market. What do you see as the 
biggest threats to future expansion of the mar- 
ket? 

In the 100 years of Deutsche Grammophon, the company 
has been at its most prosperous and profitable at times of 
new technological developments, be it the invention of 
electrical recording, the LP, stereo or CD. We now have a 
mature technolog)' with the additional disadvantage that 
the sound carriers do not deteriorate. Imagine what would 
happen to the clothing industrv if someone invented 
clothes that do not wear — it would be a catastrophe for the 
world clothing market. From a consumers' point of view. 



By Andrew Stewart 




the CD is fantastic, but it's a problem for producers and 
retailers. Even so, over a number of years, sales of classical 
CDs have remained absolutely stable; the problem for us is 
not the turnover, but the profit. We have an oversupply — 
and, therefore, a price battle — which means the whole 
business has become much less profitable. We've also failed 



to win new customers, which is related to the way in which 
classical music is percei\ ed — as inaccessible. 
Deutsche Grammophon has been criticized for 
adding to that inaccessibility, with schoiarly 
sleeve notes and a conservative packaging 
style. You've also personally expressed doubts 
about those glitzy compilation albums that 
place greater value on sales returns than artis- 
tic integrity. How do you make classical music 
attractive to newcomers without alienating 
purists or "cheapening" the product? 
Today, there are so many consumer choices, which means 
you have to cover many areas and price categories lo reach 
dilTcreni target groups. We re active in all price categories 
and also in compilations, although not as intensively as 
other companies, and alwavs within certain ideals of qual- 
ity. .As an introductory ofier to new classical-music con- 
sumers, I think compilations sen e a very imporiant pur- 
[)ose. 

One of the hardest tasks for any classical com- 
pany is that of selling core repertoire. How can 
you Justify yet another recording of a 
Beethoven symphony or, for example, Mozart's 
Don Giovanni? 

For much of its history, Deutsche Grammophon released 
all types of music, which allowed us lo compensate for 
difficulties in one area with successes in others. These 
other activities have (since] been absorbed elsewhere with- 
in PolyGram, leaving behind the yellow label that was once 
associated with DC s prestige acliviiics. We're a team who 
are devoted to classical music, and it's not an option for us 
lo give up and say that we should never record another 
work from the core repertoire. I believe that classical 
music will always be an imporlanl part of the music and 
recording business, and that, long term, Deutsche 
Grammophon will remain a profitable company. The 
value of our catalog makes it possible for us lo take a long- 
term view of new investments and look at returns in terms 
of five or e\'en 10 \ ears. 

Investing in the future requires investment In 
artists, especially so for a company that 
depends on recording the thoughts of great per- 
formers. Are you concerned about what many 
critics see as a shortage of outstanding young 
musicians? 

In our ca.se, it's quite clear that, even in recent times, we've 
been successful with young artists. If vou look at the com- 
pany's history, artists such as Martha Argerich, Gidon 
Kremer and Krystian Zimerman came to Deutsche 
Grammophon when they were very young. The same is 
true for the violinist Gil Shaham, who is only 27 but has 
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Pierre Boulez 

The Billboard Artist Interview 




CHICAGO — Pierre Boulez has gone from enfant terri- 
ble to elder statesman over the course of his five 
decades as composer, conductor and deep thinker 
abom inusic. Yet. even though some of the polemical 
zeal of youth has been tempered with time, he still rel- 
ishes his role as a missionary for the modern. 

Since the late '80s, Boulez has created for Deutsche Grammophon a 
peerless Baedeker to [he sound of the 20lh Century, covering precursors 
Berlioz, Wagner and Mahler; and on to Schoenberg, Berg and Webern; 
Stravinsky and Bart6k; Debussy, Ravel and Messiaen; Ligeti, Birtwistle 
and, of course, Boulez. 

Boulez's DC recordings with such groups as the Chicago Symphony 
Orchestra, the Cleveland Orchestra, the Vienna Philharmonic and the 
Ensemble InterContemporain of Paris have only bolstered a reputation 
that began with his founding of the pioneering contemporary-music con- 
cert series "Domaine Musical" in the mid-'50s and the composition of 
such major works as "Le Visage Nuptial" and "Pli Selon Pli." 

Following years at the head of both the New York Philharmonic and 
the BBC Symphony Orchestra, Boulez returned to his native France in 
1977 to direct the Institute de Recherche et de Coordination 
/Vcoustique/Musique (IRCAM) and its resident Ensemble InterCon- 
temporain. 

Currently president of Ensemble InterContemporain and principal 
guest conductor of the Chicago Symphony, Boulez is renowned on both 
sides of the Atlantic as the sagest of musicians, able to make the densest 
scores come alive with crystalline clarity. He made his first album for 
Deutsche Grammophon with Wagner's "Parsifal," recorded live in 1970 
at Bayreuth, and recorded the first complete version of Berg's "Lulu" for 
DG in 1979. An exclusive DG arust since 1989, Boulez conducted an 
acclaimed Welsh National Opera production of Debussy's "Pcll6as Et 
M^lisande" that has become a contemporary classic on video. His 1993 
recording of Bart6k's "Wooden Prince" and "Cantata Profana" won four 
Grammy Awards. And in 1995. his 70th-birthday year, Gramophone mag- 
azine named Boulez its artist of the year. 

Boulez's most recently issued recordings include Mahler's Ninth 
Symphony, BartAk's opera "Bluebeard's Castle" and Schoenberg's 
"Pierrot Lunaire" with soprano Christine SchSfer. A long-awaited record- 
ing of Boulez's "R^pons" is due early in 1999 in DG's new "20/21" con- 
temporary-music series. 
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In a recent New York Review Of Books essay, 
the scholar/pianist Charles Rosen described 
you as a veritable "public Institution." Do you 
feel like an Institution? 

No, no. I don't feci at all like that. To me. a "public insti- 
luiion" implies that you no longer move. And I still feel a 
certain mobility. 

To forge a bond between artist and audience, 
do you feel that recordings have a special role 
In classical music, particularly with more mod- 
ern repertoire? 

Recordings are, to me, absolutely indispensable. First, not 
everyone lives in a large city where they can sec music per- 
iornied regularly. So. just as compensation for these peo- 
ple, recordings are necessar>. Second, recordings enable 
people to become lamiliar with the music. .\nd ramiliarity 
IS necessary lo understanding, particularly with new- 
music. 

The only danger in recordings is that, if someone listens 
to. say. a Brahms symphony and thinks that is the sympho- 
ny. In this way, recordings are pr(M)f that there is no such 
thing as '"authenticity" in performance. Recordings can 
only ofl'er a document of the slylc in a certain period. 
Performances are so influenced by tiie time in which they 
are made, and, with distance, you can see the mannerisms 
ever more clearly, as when you Icwk ai an old photograph 
and see the old style of moustache or necktie. 
If you listen to the old recordings of Beethoven, for 
instance, you hear Wag^nerized Beethoven. That was the 
period: Wagner was so influential that he gave this color to 
mierpretations of Beethoven. Now, with research into 
authenticity, people feel that Beethoven should be per- 
linrmed more like Haydn. I am sure that, in 50 years, this 
vision will likewise be thought of as a curiosity, if not dead- 
ly wrong. 

So it IS still necessary for someone else to 
record Debussy's **La Mer**— even though you 
and many others have done it so well? 

^'es. I think so. With the di.scovery of old tapes, there was 
this trend in France, you know: "Ah, when Furlwangler 
played the Fourth of Brahms in Berlin on the lOth of April 
1942, now that was the performance of Brahms' Fourth." 
Well, I'm sure it was a \ery good performance, but you 
cannot say thai it was the performance, because a perfor- 



mance is something transient. 1 am of tlie generation that 
has a certain view of Debussy, but I am sure that younger 
ct)nductors like Esa-Pekka Salonen or Simon Rattle have a 
different view. They are of a different time, a different cul- 
ture. And their recordings help reinforce the fact that no 
one recording can be the true "La Men" 

Even as a compo.ser, I only trust myself as a performer lo 
a certain extent. If someone is able to spend more lime 
with one of my scores than I am, then they will do better. 
TTicy will be more free. I am able to have this view with 
Stockhausen, Berio and Ligeti. But with my own works, I 
have less distance — that distance from the head lo the arm 
that aids performance. 

Many people thought they would never see the 
day when Boulez would record IMahler. How 
does Mahler figure Into your recording program 
with Deutsche Grammophon? 

I wanted to record a kind of survey of 20th Century music, 
and, lor me, Mahler is the r<K)t of the Second Viennese 
School, to which I have strong ties. But I came to Mahler 
late. Tliere was no Mahler performed in Paris until many 
years after the war. Not until '58, when I lived in Germany, 
did I hear (he Fourth Symph<my and "Das I.ied von der 
Erde." But getting to know Mahler for me has been dis- 
covering (he missing link between VV^agner and 
Sch()enberg. And now I understand much better Alban 
Berg, who absorbed .so much Mahler. /\lso. I've found that, 
ironically, the most emotional composers, like Mahler and 
Wagner, are the niosl fantastic architects. The balance of 
large-scale structure and the emotional world that is 
brought from that is what draws me to botli the operas of 
Wagnrr and the symphonies of Mahler. 
What does Deutsche Grammophon stand for 
after 100 years, do you thinic? What does that 
yellow cartouche Imply? 

For me, the name Deutsche (iranimophon stands for what 
it always has. and that is the quality of the recording. .A.Iso, 
the name implies a certain artistic will. For instance, my 
ability to create an enc)'clopedia of 20th Century music. 



however modest, is not common. This requires an artistic 
will that I find in Deutsche Grammophon. 
Do you have any DO recordings of which you 
are most proud? 

I am not at ail narcissistic in that way. I might listen to one 
of my recordings once or tw ice. But I also don't look at old 
photo albums. I prefer to think of the future. I would like 
to record all the concerto literature of Bartok, for exam- 
ple. I am recording Barttjk's second violin ctmcerto and 
rhapsodies with Gil Shaham in Chicago, and I would also 
like to record the piano concertos. And I am recording Das 
Lied von der Erde with the X'ienna Philharmonic, but I 
would also very much like to record the lieder of Mahler. 
There are also some of my own works I should like lo 
record. I am writing a violin concerto for j-Vnne-Sophie 
Mutter, but even though I know she is in a rush, there are 
two other pieces I must finish first. I am completing 
"Notations," as well as a piece for three pianos, three harps 
and three percussion kevhoards, titled "Sur Incises." 
In 1983, you wrote an article In dialogue with 
philosopher Michel Foucault that spoice to the 
public's relative disconnection to contempo- 
rary music. What has changed In 15 years? 
Nothing has changed, (loiliing. With Foucault, he was 
upset and surprised that, although his students had a 
highly cultured knowledge of philosoph) and other sub- 
jects, music was practically non-existeni for them. They 
were jusi listening to some vague rock'n'roll, and that's it. 
But I don't think it was. or is, the fault of the students. If 
musical culture would be instilled in them from a very 
young age, there would not Ix:- tliis gap. People, often the 
highest politicians, say, "Ah, music is for the elite." Bui that 
isn't irue. It is basic education. In the Cii^ de la Musique 
that 1 helped found in Paris, I am pleading for the build- 
ing of a media center with many recordings, video, con- 
nections to the Internet, connections to the museums of 
music and of science. 1 believe artistic culture brings with 
it more general intelligence and curiosity. It has social con- 
sequences. 

How vital Is It that composers themselves Inter- 
ac:t with the public, that they write for an audi* 
ence? 

Well, in many ways, I've devoted my life to this. IRCAM is 
a center for research, but the pieces commissioned by 



IR(1\M are performed by Ensemble Inter(;ontemporain. 
We established a regular series of concerts to expose peo- 
ple to the work. With the Ensemble, such pieces as the 
Ligeti Piano Concerto are part of our repertoire; we've 
perlbrnied it 20 or 30 times all over. The same with some 
pieces of mine, such as "Le Marteau Sans Maitre" or 
"Repons." This notion of contemporary repertoire is very 
important, so that it becomes familiar. M Berg said, you 
must play the classic as if it were modern, and you must 
play the modern as if it were ( lassie. 
There have lieen some charges made in the 
media over the past year that you, Ligeti and 
other composers of your generation and aes- 
thetic bent have helped drive the general pub- 
lic away from contemporary music. How do you 
answer that? 

Well, such people always speak in the vague. 1 will speak 
concretely. Recently, I gave some concerts in L(jndon of 
exclusively 20ih Ontury music, including an homage to 
Elliott Carter. And, in Chicago, we performed the Mahler 
First Symphony and then the (barter Clarinet Concerto; 
people stayed for the Carter, and they seemed ver\' 
pleased with the piece. We performed Stockhausen's 
"Gruppen" in Paris and Brussels, and all the concerts were 
full. We had a Ligeii festi\al in Paris and Salzburg with the 
opera "The Grand Macabre," and the performances were 
completely packed. So. I d(m't know what these people 
mean when the\ sa\ contemporary music has no audience. 
Do you think art and commerce are reconcil- 
able to a degree? 

Of course, "success" isn't the goal of everything, although 
being so experimental that you lose lots of money isn't the 
purpose either. Hut not being daring at all will not make 
you money in the hmg run. and of thai I am certain. In my 
concert programs, I don't want to make things difTicult for 
the sake of being difTicult, but I do try to attract people by 
offering something rare: a sense of adventure. Really, I am 
an optimist, albeit a realistic one. Progress may seem slow, 
yet I never give up. I am very obstinate in that way. ■ 




From the top: Anne-Sophie Mutter, The Deutsche 
Grammophon cartouche since 1951 and Gil Shaham 



Boulez's DG recordings have only bolstered a reputation that 
began with his founding of the pioneering contemporary-music con- 
cert series "Domaine Musical" in the mid-'50s and the composition 
of such major works as "Le Visage Nuptial" and "Pii Selon Pli." 
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lii«e plMsort mi honor of knowlog nq gnntfitlier Ims- 

much as he dieii two monlhs alter I was horn But. as his only descen 
in\ who's in the audlo engineering as well as the record business, 
Ml one who leels a great debt is owed to him, I've made It my lite to 
stady him and peroetuale his memory. I got plenty dI help in this direc- 
tion Irom my lather. Edgar, who had the distinction of being president ol the 
■eriiner Gramophone Co. ol Canada, as well as Its two successors: the 
Victor lalking Machine Co. ol Canada and RCA Victor dI Canada. 
It should he remembered that my grandfather was co lounder of three 
itciriiing giants: British Eramophone |IMI|, Deutsche Cramnoplioii 
irilytnml and Victor Records |flCA/BMC]. This is In say nothing ul the ficl 
dial he introduced what reigned lor ball a-century as the world's most 
limous trademark, the dog, Nipper, listening Id "his Master's voice" on a 
gramophone, a word [mile coined and which appears in all the world's die- 
tiooaries Amazing accomplishments lor any one person, 
leulsche Grammophon was, in my opinion, always closest to Grandpa's 
heart. Perhaps this is because his brother ran ttie company; or maytie 
because it was located in his hometown ol Hanover where the penniless 
nfigit was able to return in triumph: or perhaps it was because Deutsche 
tnBMphon pressed the nrst records In lurope. 
h retin. DG has responded with altection. not only via the and the pre- 
tent lOOIh hirthday celebrations, which recognize the lad that Grandpa cr^ 
iteil not just the company but the entire recording industry in which we all toil, 
M tj its ertdiu of die recordiog center, named the Emit Derliner Hius. 

—eiim Berliner 

Ii le the No. 1 ciassicai record label for tDO years is an astoiishing achien- 
■eot, and it has been a pleasure and an honor tor me to lie associated with 
nis remarkable company. — Andrt Previn 

Wt have been with the yellow latel the longest [one of the Berlin 
Philharmonic's hrst recordings was nt Beethoven's Eilth Symphony in 1913|, 
aid the majority ol our recordings are released on it; 8B% ol the Karajan 
pridietlans. Almost all of the recordings produced with our present con- 
iictpr-iO'Chiel Claudio Abbado are released on Deutsche Grammophon as 
■ell. This is where the greatest volume is, compared with all the other 
record companies. We hepe to cDotiniie our successfil warh itti the new 
■iNeiiiym. 

—Peler f rem, amm iirtetir, lerlw Pliilliirmiiie Brcliesln 

Tile nme of rare individual companies or organizations is more than just a 
■ere name lot a symbol lor the entire iodustry. for is— as well as dooht- 
less also many others— the name Deutsche Grammophon is a prime exam- 
ple ol this. The hondred years in which it has now been io eiistence are 
liperM) dicimented by the 21 years ol collaboratioo with the Vienna 
PhilliraNie Orchestra, ioclidiii some ol the greatest artists ol our cen- 
liry — pirtictlarti the orchestra's two ooly booorary conductors, Karl 
laebm ail Herbert von Karajan." 
— CfeaeM tillsttrg. amm ilrteltr, KeoM PMneraeiiie Brctestn 

Icitsche Grammophoo has been one ol the most positive fortes io the his- 
tiry ol great music io the Twentieth Century. With their uncompromising 
nmmitment to quality, loogterm relationships with the world's greatest 
Ktabllshed artists, support lor yoong and developing artists and lor music 
bj living composers, DG has played an absolulely vital role in the health and 
leYelo||ient of oir great arttorm, as well as making it accessible to lovers 
It msK imni the world. Through their cnnmltmenl to these key values, 
K bis ilsa created the oamistakable brand that is trusted around the 
■arid. Maiy bappy retoras from your multitude ol admirers, and we all look 
I ti skarin uitbcr great century with you! 

—tint C/ffisoo, looifoD Smiiiiif Brtiestn 



hitstlc EniMilai bas given the world (some ol] the hoest mslcal 
rectrtligs at tlw ccttarj. May it continue in its pursnit nl encellence lor at 
least aaetber IDtl years! 

—Jaiitt Arnm, tttcititt ill irtisOe director, Sineiie liH 

leatscbe Cramaapban bas bcea tbe bine-cbip stack of classical nasic 
retail. Its long aad well known tradition ol excellence in the core repertoire 
bas pmidel consistent and reliably strong sales no matter what the retail 
dlMU Is like. 

—Btf Uwirls. utiiml clissial mniier, Iiwtr Bearls 

Hver the last tID years, DG has maintained an unfailing dedicatiai to cre- 
ate, preserve and foster the linest classical music worldwide. In the inau- 
garal lincoln Center Festival, we were bonorel to present the U.S. premiere 
If an ensemble recorded so brilliaitly by leulsche GrammuphDo— John 
Eliot Garliner, his Orcbestre Devolotioooaire et aomaotigoe and the 
Monteverdi Choir A retoro visit by these renowned early music experts is 
planned tor Festival 99 as we await with anticipation the next century of 
leulsche Grammophon artists. 

— JV/gef RellcB. tiretiir. Inali Cuter festini 
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ias7 

• Emile Berliner receives a patent for his new 
invention, tlie gramopiMXW ami Hie gramopiiOM 
record. 

1898 

• Deutsclie Grammopiion Geteliscliaft mbH lounded 
1900 

• Oeutsdie Grammopiion Geseiisclialt mbH 
becomes a ioint-stock company, and llie cenlrai 
onica is relocated to Berlin; tite laclory remains 
in Hanover. 

^ao^ 

• Feodor Ciiailapin signs a contract witli Oeutsclie 
Grammopiion. in Milan, Enrico Caruso records 10 
arias lor Hie company. 

1903 

■ Gramophone discs measure up to 30 centimeters 
and play for five minutes at 70 rpm. 



1904 

• The Hanover laclory 
es In PodbieisldslrasM. 



1905 

• Deutsche Grammophon becomes supplier 
by appointment to the Royal Households of 
Britain and Spain. 

1909 

• The "Recording Angel" trademarit Is 
replaced by 'His Master's Voice," featuring 
Nipper the dog, designed by Francis Barraud. 



1913 

• First complete recording ol Beethoven's Filth 
Symphony by the Berlin Philharmonic Orchestra, 
conducted by Arthur Nikisch 

1914 

• Outbreak ol war. Deutsche Grammophon is forbid- 
den Io produce war-goods, and its assets are 
confiscated by the German government as enemy 
property. In 1916, the German and British compa- 
nies spin. 

1917 

■ Deutsche Grammophon purchased by Polyphon- 
Musikwerke of Leipzig 

^ass 

• Introduction ol the "falher-moUiei-son" pniimi 
for matrix production 

1954 

• Under the conditions of the Versailles Trealy 
(Anglo-Mlied Arliitral Tribunal), reslrictions 
introduced during the war are repeated. 06 
creates its own trademark, "Polydor". 

19S5 

• introduction of the electro-acoustic recording 
system 

igaG 

• Wilhelm Furtwangler's llrsi recordings lor 

Deutsche Grammophon (Beethoven's Fifth 
Symphony and Weber's "Overture Io Der 
FraischQhtz") wtlh the Berlin Philharmonu: 

19S8 

• Complete recording of Beethoven's Missa 
sotemnis (Berlin Philharmonic conducted by 
Bruno Kittel) is released on 11 30-cm. discs. 

1989 

• Emile Berliner dies Nov. 27. 
193S 

• OG's mother company, Potyphon, is Integrated 
into Deutsche Grammophon Gesellschatt AG. The 
central office in Berlin is closed, and the ccmpany 
returns to Hanover. 

1934 

• High Fidelity ("hi-fi") recording Is 



1935 

■ First etperlments with stereo recording in Ihe 

U.S. 

1937 

■ Deutsche Grammophon AG Is liquldatad. 
Deutsche Grammophon GmbH is established 
through the linancing of Deutsche Bank and 
Telelunkan. 

1938 

■ Herbert von Karajan makat his llril racordliig lor 

Deutsche Grammophon. 

1941 

• Siemens becomes sole owner ol Deutsche 
Grammophon GmbH. 




HiglHiohts Of 



Century 




The f^amophone patent (1887) and the first 
gramophone factory in Hanover, 1898 
(Joseph Berliner at right) 





The Emit Berliner Haus in Hanover (top), 
1997, and first paper label, 1901 

• Hanover factory bombed 

• Berlin office bombed 

• Serlin studios destroyed 

■ Hanover factory rebuill 

• Deutsche Grammophon becomes the llrsi 
company worldwide to make all recordings 
using magnetic tape. 

1947 

• Foundation o( Arthhf Produktion 
194B 

• First postwar catalog 
1949 

- "His Master's Voice" trademark Is sold to 
Electrola. Tbe yellow Deutsche Grammophon 
label with tulip crown is introduced. 

• Invention of variable "grooving" increases ttie 
playing time o( discs to nine minutes at 76 rpm. 

• First recordings with Dietrich Fischer-Diaskau 
and Ferenc Fricsay 

1950 

• Wilhelm Kemplf begins his first comptole 
recording ol Beethoven's Piano Sonatas lor 
Deutsche Grammophon. 

1951 

• Intawluctlon of 33-rpm plastic long-playing 
records 

• Amadeus Quartet makes its first recordings for 
Deutsche Grammophon. 

1953 

• Deutsche Grammophon prodwes Us first plastic 

45 rpm "singles." 



• Karl BOhm signs with Deutsche Grammophon and 
makes his lirst recording (Beethoven: Symphony 
No. 5). Deutsche Grammophon releases its first 
complete operatic recording. 

1954 

• First complete recording of a spoken drama 
1956 

• The company's main administrative offices move 
to Hamburg. 

• First stereo recording made 

1957 

• Foundation stone laid for second factory In 
Hanover-Langenhagen. The new Deutsche 
Grammophon trademark, the "small cartouche," 
introduced. 

1959 

- A ncond factory in Hanover-Langenhagen begins 
production of injection-mouided records. 

196& 

• Siemens and Philips merge their recording 
interests to form DtVPPI (Ptiilips 
Phonographische Industrie). 

• First stereo recording ol the nine Beethoven 
Symphonies with Karajan 

1965 

• Introduction of the MusiCassette 
1969 

• Deutsche Grammophon releases its first 12-part 
Beethoven Edition on 76 LPs. 

1971 

• Formation of PolyGram International 
197S 

• Leonard Bernstein makes his first recording for 
Deutsche Grammophon. 

1975 

• Archhr Produktion releases Its lirst Bach Edition, 
in 11 parts on 99 LPs to mark the 225tb annhrsr- 
sary of the composer's death. 

1979 

• First digital recording (Tchaikovsky's Violin 
Concerto with Gidon Kremer and the Berlin 
Philharmonic conducted by Lorin Maazel) 

1981 

• Ffrst compact disc launched at the Salzburg Easier 
Festival by the developers, Sony and Ptiilips, and 
PolyGram, the first European producer. 

19BS 

• Introduction ol the compact disc (CD). First 
Deutsche Grammophon title in mass production: 
Richard Strauss's "Eine Alpensinfonie" with the 
Berlin Philharmonic conducted by Herbert vot 
Karajan. 

1983 

• PolyGram's three classical-repertoire centers 
combine under a single management known at 
PolyGram Classics Inlematlonal. 

1984 

• Siemens sells 40% of its half share in PolyGram 
International to Philips (effective Jan. 1, 19SS). 
The remaining 1 0% is acquired by Philips in 
1987. 

1985 

' Deutsche Grammophon releases its first 
recording, to feature the legendary pUnM 
Vladimir Honwitz (soundtrack to Uie 
documentary "The Last Romantic"). 

1988 

• In celebration of the conductor's 60th birthday, 
Deutsche Grammophon releases the "Karajan 
Edition," 100 masterpieces wlUi the Berlin 
Philharmonic, on 25 CDs. 

1991 

■ Inb'oduction of 40 Audio Recording technology 
199B 

• Opening of Die Emil Berliner Haus in Hanover. 
The dedication ceremony Is attended by members 
ol the Berliner family. 

1997 

• Archiv Produktion celebrates its 50th anniversary. 

• To mark its lOOIh anniversary, DG releases the 
"Complete Beethoven Edition" on 87 CDs. New 
Year's Eve concert In Berlin celebrates the begin- 
ning of Hie Deutsche Grammophon 100th 
Annwarsary Year. ■ 

(Reprinted from the Deutsche Grammophon web 
site at www.dgcfassics.com) 



DG-6 



ADVERTORIAL 



BILLBOARD DECEMBER 19. 1998 




As DCs Man In The 

D.S., ALBERT IMPERATO 

Has An Expansive 
Visinn Abnut Helming 
Tlie Wurld's Most 
Tamous Ciassicai laliel 
In Tlie World's Must 
Underexpioited 
Classical Marliet. 

By Bradley Bambarger 



NEW YORK— In the New World, 
Deutsche Gramniophon has 
iilwavs been one of ihe proiotvpi- 
tal Old World brands— with the 
yellow label's cartouche signifying 
all that is deep and timeless about European 
culture, ^'et. even as the UG logo has sened as 
the ultimate seal oi approval for a loyal core 
audience, it also has been seen as a bit impos- 
ing for another, less classically minded segment 
of the U.S. market. 

In the past few years, leading up to the label's 
centenary celebrations, DCi — under its U.S. 
label chief . Albert Imperalf) — has been tireless 
in its efforts to cultivate classical consumers of 
every stripe, particularly those more resistant 
to traditional entreaties. y\nd those eRbrts have 
paid ofT', either in increased sales of DG titles, 
enhanced stateside stature for OG artists, or in 
lessons learned for the future. 

One of the most siiccessliil entrees into a 
U.S. mass market for DG was Imperato's link- 
ing of violinist Gil Shaham's recording of 
Vivaldi's "Four Seasons" with the Weather 
(Channel in HHH. An atmospherit video ibr a 
track aired ubiquitously, helping push the 
disc's sales to nearly 70,000 copies in the U.S., 
according to SounciScan. 

The next year saw Imperato veer from 
Vivaldi's evei^reen to the relatively untillcd 
fields of Messiaen, in an expansive campaign to 
promote DCi*s significant series of recordings 
devoted to the French master. Even though the 
populist approach to a high-minded 20th 
Century composer annoyed some t lassical crit- 
ics (and ne\ei translated into breakthrough 
sales), the campaign "succeeded in gelling a lot 
of people talking about a composer whose 
name they couldn't even pronounce before," 
ImperaKJ says. DiVs Stateside credo has l>cen 
all about trying uy break down barriers, with 
enthusiasm and innovation. Ami that tack goes 
for the great artists of DG's current roster, as 
well as for tlie titans of its peerless catalog (rep- 
resented by such issues as the hit "Originals" 
series and "The Complete Beethoven 
Edition"). As Imperato has come to find, a bal- 
ance has to be kept between DG's hallowed 
past and its optimistic future. 

"We've had to ask ourselves," Imperato says, 
"How nuich of ilie story of DG's great past can 
we tell, while leaving room for what the label is 
doing now?" 1 think DG in Germany, the U.K. 
and Japan has a luxury of more nostalgia than 
we could ever have here. In the U.S., if you're 
not con.stantly laying claim to the fiHure, yoii'll 
be left behind." 




DG has been able to foster the standing of 
several of its artists in tbe U.S. to a greater 
degree than ever before, most notably violinist 
Anne-Sophie Mutter. Against many predic- 
tions, she even hit Billboard's Top Classical 
/Mbunis chart, with a disc of challenging con- 
temporary music: Krzys/tof Penderecki's 
V'iolm (Concerto No. 2. "Metamorphosen." 

BREAKING THE POND BARRIER 

With Mutter's stateside success — along with 
that of conductor/composer Pierre Boulez, 
who has homes away from home with the 
Chicago and (Cleveland orchestra.s — Imperato 
would like to see more European artists con- 
nect with the American people. 

"Really, the Atlantic is as much of a barrier as 
anything." he says. "We need to make a home 
in our country for DG's current artists: Bryn 
ierfel, John Eliot Gardiner, Maria joao Pires, 
.■\nne Stifie von Otter, Myung-Whun Ctmng, 
Christian Tliieleman. But to do that, we have 
to get them over here and in the public eye." 

.\mong a raft of New dear's resolutions, DC»'s 
U.S. arm will be fiuthering its relationship.s 
with such key partners as public radio and 
Tower Records. A few great expectations: 
Sliaham's reading of Bartok's Violin C^oncerto 
No. 2 with Boulez and the Chicago Symphony 
Orchestra, which comes out in March (timed to 
Shaham's performance of the work with the 
New York Philharmonic); the long-awaited 
recording of Boule/.'s "Repons," wiiicti will be 
issued as one of the first titles in D(i's promis- 
ing "20/2 1 " CO lUemporan - music series; and tlic 
second installment in Clardiner's Schumann 
cycle, with the conductor making tlie rare dual 
U.S. appearance with Beethoven concerts in 
May in Los Angeles and w ith Sclumiann in July 
in New York. 

The goal isn't to translate Deutsche 
(iraminophon into 'American' as much as it is 
to "carry the torch for the label and its artists in 
a way tliat makes the home office proud," 
Imperato insists. "Plus, while it's true that the 
U.S. is a market with little familiarity with clas- 
sical musit , tliat presents iu)t only a challenge 
but an opportunity. /\nd I prefer to focus on 
ilie (tpportunity. which is being the world's 
most famous classical label in the world's most 
underexpioited classical market." ■ 



100 REASONS TO LISTEN 

Most emblematic of Imperato and compa- 
ny's efforts on behalf of DCi is the groun<l breaking "100 
Reasons You Should Be Listening To (Classical Music" cam- 
paign — surely the most energized and substantial market- 
ing program ever conducted bv a classical record label in 
the U.S. Running from July 1997 to January 1999, "100 
Reasons" consists of nationwide retail and direct-mail pro- 
motions conducted in league with Borders Books He Music 
and tlie Discover (ar<i. 

The campaign touted such "Reasons" as " Try Sometliing 
New" (pegged to the Emerson String Quartet's Edgar 
Meyer/>4ed Roreni album) and "Travel To Exotic Places" 
(paired with the Orpheus Clhaniber Orchestra's French 
Impressionist disc, "Pavane") in a slioppei's guide and 
print advertising. The progiam also included an educa- 
tional brochure and, most imporiatitly, an unprecedented 
series of 18 DG artist in-slore performances (arranged by 
PolyCIram Classics' indefatigable promotion director 
Wende Persons). 

According to Imperato, the worth of the "100 Reasons" 
campaign totals some $2 million, including actual expendi- 
tures and contrifjuted resources from Discover and Borders. 
He adds thai one of the results of that eflbri has Ix-en dou- 
ble-digit increases in DG catalog sales over the past year. 

REVERENCE AND MARKETING 

Mavin;^ worked his way up in ihe PolvCiram system, 
Imperato is now the head of core classics not only for DG 
but for its sister PolyCiram labels, Decc;i/London and 
Philips C^lassics. Famously artist-friendly. Imperato has 
mixed the joie-de-vivre in his marketing campaigns witfi 
a real reverence for DCi's music-makers. 

"Listen." be says, "without the Beethoven and Mahler 
concei ts I saw^ Bernstein conduct. I wouldn't be involved 
in classical nuisic, personally or profe.ssionally. I was con- 
verted by his artistry." 



From the top: John Eliot 
Gardiner, Maria Joao 
Pires, Anne Sojie von Otter 
and Myung-Whun Chung 
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A Critic's View 

At the suggestion of Chris Roberts, the president of PolyGram Chssics &f Jazz, Billboard 
commissioned noted British classical critic and author Nonnan Lebrecht to offer his 
perspective of the Deutsche Grammophon centenary. 



By Norman Lebrecht 



LONDON — For an industry thai measures artistic 
progress in gold and platinum, the record business is 
hopeless at celebrating its own milestones. EMI's centt- 
nan' last year was mai ked by a collapse of communica- 
tions between popular and classical divisions, with the 
result that even well-inicniioncd oiiisiders were unable lo 
decipher what on earth the company was about. In mid- 
year, it appeared that chairman Sir Colin Soutligate was 
iryiu^' to sell up to the whiskymen al Seagram and the "glo- 
rious tradition " of EMI was put nicely into perspective as an 
overpriced bargiiining chip. 

Deutsche (irammophon, in its centenary year, finds itself 
in a similar quandary — though for different reasons. A 
more tighdy focused company could scarcely be imagined, 
dealing as it does in a purist mode of classical music — none 
of the crossover slush, movie tracks, minimalism and eth- 
nic primitivisni that have muddied the lists of its competi- 
tors. DCi, with its bright yellow shield, occupies the recog- 
nized summits of Western sonic invention: the three Bs 
and all that Hows therefrom. 

In the past decade, however, cerebral summitry has 
been condemned by the PC-lobby as wickedly elitist, and 
DC; has been struggling to strike a credible centenary note. 
The death in 1989 of its (hmiinant conductor, Herbert von 
Karajan, removed a center of gravitas and sense of pur- 
pose. The sale of the label's parent company, PolyGram, 
earlier this year to Seagram inlr(Hiuced a cloud of uncer- 
tainty. We know what used to be. What it is now, and 
might become tomorrow, is an issue that concerns not only 
ilie label itself but the entire classical spectrum. 

For DCi is moie than just a market leader in classical 
recording. It has, over two generations, been (he bench- 
mark and barometer of cla.ssical forttmes. Even in the oil- 
recessional 1970s, when the label was last put up for sale, 
ii exuded the confidence of strong convictions. New 
releases and reissues alike were strategically packaged, 
design and liner notes pitched an inch and a half alK>ve 
middlebrow to make the consumer feel both sHghUy infe- 
rior and aspirational. Artistic content and sound quality 
were unifc)rnily excellent. DG's Bach or Mozart may not 
have been the most thrilling on record, but the Saturday 
rack-browser reckoned it tlie most reliable, whether for 
personal reference or as a seasonal gift. 

Within the indu.stry, this .self-assurance was widely 
envied and never etjiialled. It stemmed from the exigency 
of renewal in a defeated Ciermany. DO, which had toed the 
Na/.i line lo the point of revising Si Malihew's Passion, 
cranked back into action in 1947 with Bach recordings on 
Baroque organs and Berlin concerts under the deceptive- 
ly serene conducting of Ferenc Fricsay and Eugen JtKhum. 
By the time Karajan rejoined the label in 19.^9 as chief 
conductor of the Berlin Philharmonic, IXi was prosperous 
enough under Siemens and Philips' Joint ownership to 
spearhead his drive for world conquest. 

■HUE WORLD'S GREATEST CONDUCTOR" 

Karajan commandeeied the cential repertoire and 
recorded it over and over again in ever-improving tech- 
nology, five times in varied media for the Beethoven sym- 
phonies. His enthusiasm for electronics was projected as 
dynamism, though it was, in fact, the hallmark of caution 
and conservatism. 

So long as Karajan kept rolling. DG knew no other god. 
He accounted for one-third of the label's output and put 
all other artists in the shade. But, when Karajan entered 
his long decline, DG executives long trained in sycophancy 
failed to appreciate that his death would leave not a hiatus 
but a wasteland. Having promoted one man for 30 years 
as "the world's greatest conductor," DG had undermined 
the viability of any successor. 

Claudio Abbado, elected in Berlin, was not cut out to be 



a flag-bearer. Abbado split his recording loyalties with 
Sony, and, when he decided last year to quit the orchestra. 
DG, which had just signed him to an extended contract, 
was among the last to be told. 

For central authority, the label relied increasingly on 
Pierre Boulez, doyen (if ascetic modernism. Boulez was big 
in Japan, chic in Vienna and something of a catch in 
C^hicago. But to (he 20-somethings that DG needed to hire 
into a habit of disc-buying, the Frenchman was a busted 
flush. .'Xs a composer, he had not prcKluced a new work for 
19 years. As a maestro, he hobnobbed with world leaders 
and was no magnet for youth. 

If DG was to rebuild a future, it needed time to develop 
raw talents like the conductor Christian Thielemann and 
the pianist Gianlucca Cascioli. But time was on no one's 
side in the nervous '90s. as sales crashed and new artists 
were given just two discs to prove their mettle. In the fire- 
sale of falling stars. DG defenestrated fewer bodies than its 
PolyGram sisters, Decca and PhiUps, but it sufTcred heav- 
ier blows to morale. 

GERMAN LABOR, AMERICAN SOPRANOS 

Restructuring his stable. PolyCiram's president of classics 
and jazz, (]hris Roberts, reserved the rcpertoirial high 
ground for Deutsche Grammophon and refused to let it 
dabble in the kind of movie auctions that netted S«my 
Classical 25 million sales for "I'itanic." C^orporate-level 
support, however, was not matched by Hamburg-level 
thrust. Three presidents in six years failed to provide lift- 
ofV. A planned move to Berlin, cutting staff by one-third, 
got bogged down in German labor laws. Huge contracts 
with American sopranos and conductors paid low divi- 
dends in U.S. sales. 

An air of sameness and safeness settled upon the label. 
The centenary package contained no surprises. Apart 
from the bearish baritone Brj'n Terfel and the Russian 
c<)nduct()r-pianist Mikhail Pletnev, DG missed out on '90s 
charisma. While Kissin played on BMG and BartoU sang 
on Decca, DG looked wear)' and confused, stripped of its 
greatest asset, serene confidence. 

M\ of which poses mortal danger, not to the label alone 
but to the industry as a whole. For there has never been a 
time in 100 years of recording when the world had greater 
need of a strong DG. Month by month, the protective bar- 
riers between refined and commercial art are being kicked 
down by born -yesterday label bosses. Sony has become 
classical in name onl>, a movies-and-cros.sover label. EMI- 
/Vngel is home to Vanessa-Mae and Linda Brava. one fid- 
dling in see-through swirnwear. the other as a Playboy cen- 
terlbld. Warner is stuck with non-sell maestros. Decca- 
Eondon has been leaneti by job losses. 

For classical recording to recover in the midst of world 
recession, it needs a market leader to rearticulale core val- 
ues — scorning the fool's gold of ephemeral movies and 
sugarplum compo-sers whose gelded confections insult 
musical intelligence. If serious music is lo endure as a con- 
sumer commodity, it will need to redi.scover pride, passion 
and ingenuity and stop stealing free rides on the passing 
bandwagons of pop fa.shion. 

This, then, is Deutsche Grammophon's challenge as it 
moves beyond its centenary. Cancel the bouquets. Forget 
the past, .scrap the press junkeLs. Put three good brains in 
a room and get storming. ^Vstonish us, for goodness' sake: 
make the old sound new again. Now, that would be a birth- 
day treat worth celebrating. ■ 

Nonnan Lebrecht is musk columnist of the London Daily 
Telegraph and l>est-seUing author of "The Maestro Myth" 
(1991) and "Who Killed Classical Mtuic?" (1997). 

©Norman Lebrecht, all rights reserved 
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been a DG artist for nine years, or somebody like bass- 
baritone Bryn Terfel or pianist Gianluca Cascioli. We've 
never been afraid to sign young soloists and conductors 
and will certainly go on this way. It's important, however, 
for the long-term future of artisLs and die company, not to 
try and make children into stars, then drop them to take 
up the next prodigy that comes along. We aim to develop 
the artists' lotii^-iei ni t ai eer. 

Do you think that too much emphasis has been 
placed on star names within the classical busi- 
ness? Or Is there still 
room for new record- 
ings of mainstream 
classical works by the 
best performers of the 
day? 

Much of the coverage of 
classical nuisit in the news- 
papers ( (ini erurales on new 
or unusual repeiioire, not 
on artists. I don't inider- 
stand wh\ people believe 
ihai anvhod) tan record a 
piece lor the fust lime and. 





Bryn Thrfel as LeporeUo 



Christine Schafer 

sjust because it's on CD. it 
lanuist be a good perlormance. 
sThat's an aixumeni (or ihc 
|siupi(l. I think it's so impor- 
■ tanl for audiences to listen to 
Iggieal works lime aii<l again, 
vhuh is wh) inteipretaiions 
of those works by really won- 
derful performers still mat- 
ter. Once people have experienced the intimate relation- 
ship between a performer and an audience, they then 
want to compare his or her interpretations with those of 
others. We have always been committed to working with 
the leading artists of the age. which is why our catalog is so 
valuable. The challenge for us is to find artists and choose 
repertoire with them that leads 
Emil BerUnen unique experiences. 

inventor of the What aboilt when that 

phone record. \ ^ artlsts and repertoire 

Bottom left: ^^K^^ wrong, as It can 

Founder of ^^V*^^^ »® easily do In record- 
Deuischr mf'/m^^ Ings of large Symphon- 

ic works and opera? 
rile fact that lliercs less 
money available for record- 
ings today has advantages, 
use it mean.s you have 
make careful choices. We 
have to co- 
produce big 
projects with 
al least con- 
cert or opera 
promoters, 
which means 
that an un- 
derstanding 
has already 
been estab- 
lished among the artists in performance before they come 
to ret:ord. Of course, it's not possible lo guarantee that 
ever)' recording will win awards, but it is our aim to pro- 
duce oulstan<hng interpretations, in which artists can 
make their point. 

In many cases, our releases fulfill the wish of particular 
artists who have things to say. and there are always people 
who want to hear that. Anne-Sophie Mutter's new record- 
ing of the Brahms Violin Concerto, which she has already 
recorded for us before, was one of the most successful DG 
disc last year. No matter what critics think, that is a fact. We 
read about recordings where only a few hundred are sold 
worldwide, which gives the completely wrong impression 
that classical music is dead. 

At l^utsche Grammophon, there is never a case where 
we don't measure sales m thousands. Although 40,000 or 
80,000 may not compare well with CD sales from earlier 
years, it still means that these are important recordings. ■ 




Bottom right: 
with his first 
gramophone 
and one of the 
first zinc 
records 
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CHRIS RICE ROCKHOWN ssiOiWORD PAST THE EDGES 
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by Deborah Evans Price 

Mays departs: Well, it's official. Star Song 
.senior VP of A&R John Mays is leaving the compa- 
ny. EMI Christian Music Group announceti a couple 
weeks ago (Billboard, Dec. 5) that Star Song would 
become an impnnt focusing on concept recordings and 
church resource product. Sparrow Label Group pres- 
ident Peter York said at the time that Star Song staff 
would be mm-eri to the SpaiTow label. Star Song VP of 
artist development Mark Campbell and other Star 
Song personnel will be absorbed into Sparrow; how- 
ever, Mays' contract with EMI was up, and he has 
decided to move on. At pre.»s time, Ma.vs didn't have a 
definite landing place in the wake of his departure, 
but he says that "there are several po.ssibilities that 
have already crept up that are e.xciting to consider . . . 
I know I want to build and shape something into what 
I have a vision for. Honestly, it makes my heart beat 
fast just to think about it!" 

I know that I speak for a majority of folks in the 
contemporary Christian music industry when I say 
that I will be anxiously awaiting Mays' next move. 
Throughout his years in the busine.ss, he's proved to 
be a man with a gift for finding and nurturing excep- 
tional talent (Cindy Morgan and Point Of Grace 
while at Word and, most recently, Nichole Nordeman 
at Star Song). His integrity, compassionate heart, and 
sense of humor are a wonderful package that some 
lucky company will surely prize. 

What is very disappointing is lo.sing the po.ssibility 
of whiit Star Song could have grown into, given all 
that it had been accomplishing. The past year at Star 
Song showed a steady growth in artistic vision. The 
Newsboys released one of my favorite i-ecords of all 
time. Nordeman was taking the industr.v by .storm as 
the most-talked-about new artist in the industry, and 
"Experiencing God" is a wonderful project. It's dis- 
quieting to look at the lalxil now and realize the mean- 
ing of the phra.se "what might have been." York said 
in the aforementioned Billboard story that he felt it 
was necessary to make Sparrow and Star Song dis- 
tinctly different labels and that it was more financially 
prudent to make this change, and 1 can appreciate 
that. That still does not soften the blow of witnessing 
art losing another round to commerce. It's sad to see 
a label with Star Song's history become just an 
imprint. That's one of the things many people feared 
when mainstream companies began acquiring Chris- 
tian labels. Each label in the industry used to ha\^' a 
distinct personality. The recent homogenization of 
some of the contemporary Chri.stian music indu.itry's 
greate.st labels (and I'm not limiting this observation 
to EMI) is cause for concern. 

TeSH TO HOST DOVES: John Tesh has been 
named host of the Gospel Music Assn.'s Dove Awards. 
The HOth-anniversary show will be held March 24 at 
the Nashville Arena. In previous years, the show has 
lieen airtjd live on TNN; howev-er, this year the show 
will be hroadca.st through syndication on various net- 
work affiliates and independent stations across the 
country. The show continues to be produced by Nash- 
ville-based High Five Productions and will be syndi- 
cated by Central City Prttduction. Dallas, Nashville, 
Deti-oit, Atlanta, and Orlando, I"la., are among the 20 
broadcast cities confirmed at press time. Look for the 
Dow Awaixi nominees to be announced at a pre.ss con- 
ference .Ian. 27. 

Sounds of the season: For those of you who 
haven't yet li.stened to Michael W. Smith's w^onder- 
ful "Christmastime" album, be sure to check it out. 
It's a wonderful way to lift your spirits. The project 



includes some creative medleys, such as "Sing We 
Now Of Christmas/O Come 0 Come Emmanuel/ 
Emmanuel" and 'Away In A Manger/Child In The 
Manger," as well as such Smitty originals as "Hope 
Of Israel" and the beautiful "Welcome To Our World," 
penned by Chris Rice. Fans can catch Smith per- 
forming his holiday offerings on Amy Grant's Christ- 
mas tour, which also features CcCc Winans. Remain- 
ing dates on the tour are set for Phoenix; Anaheim, 
Calif; Sacramento, Calif.: Portland, Ore.; and Seat- 
tle. Smith is also getting airplay on AC radio this 
month with "The Love Of My Life," a collaboration 
with Jim Brickman, 

In other Reunion news, look for "Christmas Mem- 
ories With Gary Chapman," a holiday special airing 
on multiple dates on the Family Net and Od.vssey net- 
works. Guests indutie John Berry, Yolanda Adams, 
Collin Rayc (a Sony Nashville artist, Ra.ve may soon 
be .signing with a Christian label for representation 
in the contemporary Christian market; Reunion is 
taking his Christmas album "The Gift" to the Chris- 
tian Booksellers Assn. market this holiday seiison), 
Carolyn Arends, and LaRuc, a new Reunion duo 
comprising 17-year-old Phillip and his 1.5-.year-old 
sister Natalie . . . Kathy Troccoli plans to release a 
Christmas album next yeai- on Reunion . . . ALso don't 
mi.ss Reunion's tribute album to Rich Mullins, "Awe- 
some God: A Tribute To Rich Mullins," which features 
the late artist's memorable songs performed by 
Smith, Arends, Kice, Jars Of Clay, Billy Spraguc, 
Kevin Max, Billy Crockett, and others. 

Ch-CH-CHANGES: Deborah Schncllc, a founding 
member of Star Song wrcal trio Sierra, has announced 
she's leaving the group, effective Jan. 30. Schnelle 
attributes her departure to "the rigors of road life." 
She will continue to work with Sierra in the role of 
finance administrator. Schnelle and her current 
accounting partner. Chuck Webber, plan to establish 
a full-service accounting and bookkeeping firm. Re- 
maining Sierra members Wcndi Foy Green and Jen- 
nifer Hendrix will continue with the group but have 
yet to announce a replacement for Schnelle. 

In the Southern gospel community, Brian Free of 
Brian Free & Assurance has decided to embark on 
a solo career beginning Dec. SO with a two-piece band 
comprising a piano pla.ver and his eldest son, Ricky, 
on drums. "This is something I've been thinking and 
praying about for a couple of years now, and I felt like 
this was what the LortI wanted me to do and where 
he wras leading my ministry," says Free. "I'll be doing 
the same things I've been doing, but as a soloist. I'll 
still feature songs like 'For God So Loved,' 'He 
Thought Of Me,' and 'Looking For A City' ... I re- 
ally am looking forward to performing with a live 
band." 

Fourth-quarter wrap-up: one of the con- 
tinual frustrations we journalist* face is a shortage 
of space. This fall and winter in particular, there have 
been so many albums to write about, and breaking 
news has prevented .some key releases from being fea- 
tured in Higher Ground. Since this is the last column 
for 1998, 1 just can't let the year go by without calling 
attention to "The Songs Of Keith Green Series," 
which spothghLs the work of one of Christian music's 
pioneering voices. Before his death in a July 1982 
plane crash. Green had already amassed a sulxstantial 
IxKly of work. The four-CD collection features albums 
on the major themes of Green's ministry: worship, 
devotion, testimony, and evangelism. The four 12-,song 
projects are titled "Oh Lord You're Beautiful: Songs 
Of Worshij)." "Make My Life A Prayer To You: Songs 
Of Devotion," "Because Of You: Songs Of Testimony," 
and "Here I Am: Songs Of Evangelism." Each album 
includes at least three previously unreleased concert 
versions of Green's most well-known songs, as well as 
five to 10 minutes of his teaching. 

Sparrow Records is offering "The Songs Of Keith 
Green Series" at $9.9!) for CI) and $7.99 for cassette. 
In the w^inter of 1999, Green fans can expect the rere- 
lea.se of "The Ministry Years" boxed set, which was 
(Continned uii page 44> 
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RMM VP/GM Exits; Havana Jazz Fast 



Marin steps down: biii 

Marin has resigned as VP/GM of 
KMM. Marin's resignation takes 
effect Dec. SI. While thanking RMM 
president Ralph Mercado for the 
opportunity to iiead up the label "dur- 
ing RMM's most successful financial 
period these pa<t three years," Man'n 
sa>'s that he is leaving the label to pur- 
sue "the creatiw .side" of the basine-ss. 

"Working in the daily operations of 
a record label was quite an experi- 
ence and a wry fulfllling one for me," 
Raj's Marin. "The ne-\t challenge Is to 
get into the A&R area and get 
inmh-ed with the young Hispanic tal- 
ent out there." 

Though he was not more specific 
about his future, Maiin does not rule 
out the possibility of starting up his 
own label. 

Meanwhile, Mann's respon-sibilities 
will be divided among Debbie Mer- 
cado. national director of publicity; 
Vicente Iturbidcs, national director 
of .sales and marketing; and Nelson 
Rodriguez, national director of pro- 
motions. 

RMM has announced other ap- 
I»intments. The label has named .lose 
Raposo Northeast promoter. He pre- 
viously was the label's audio/video 
engineer. 

Replacing liaposo is Paul P^rez, 
who was RMM^s Northeast retail mer- 
chandi.ser Also, Jose .\moro has been 
promoted club promoter for the 
Northeast region. He was adminLsti-a- 
tive assistant in the same department 

Jazz HABANERO. Rov Har- 



Notas 




by Mm Laniiert 

grove, David Sanchez, and Michel 
Camilo iu-o among the esteemed jazz 
players slated to take part in the Jazz 
Plaza Festival, scheduled for Thurs- 
day (17) through Dec. 21 in Havana. 

Dii-ccted by the celebrated Cuban 
jazz pianist Chuchu Vald^-s, the jazz 
festival, now in its lUth year, will 
honor venerable U.S. jiizz drummer 
Max Roach, who is expected to 
attend, according to officials of the 
Cutian Mu.sic Institute, organizer of 
the festival. 

The Havana jazz fe.stival has long 
served as a meeting — antijamming — 
place for U.S. and European jazz 
musicians and their Cuban counter- 
parts. Among those on the bill thi.s 
year are the latest incarnation of 
Valdes' seminal Cuban jazz fusion 
group Irakere: septuagenarian 
pianist Frank Emilio Flynn, a pio- 
neer offilhi, a Cutxui jazz ballad style; 
and blue.sy Cuban jiizz vocalist/mu.si- 
cian Bobby Carcasses. 

Nightly performances will take 
place at the .lazz I'laza Cultural Cen- 
ter in the Vedado section of Havana 
and at other venues around the city. 
Young talents will be showcased at 
the intimate I.,a Zon*a and El Cuei'V'o 
jazz clubs. 
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The hotte.st jams are expected to 
occur after hours in the bar of the 
Hotel Riviera or the Hotel Nacional, 
the latter of which was the site of a 
memorable musical encounter be- 
tween Dizzy Gillespie and Cuban 
pianist Gonzalo Rubalcaba during 
one festi\'al. 

Stateside briefs: FeUcMea a 

WEA Latin pop/merengue star Olga 
Taiion and ba.seball idol Juan Gon- 
zalez, who tied the knot Dec. 7 in San 
.luan, Puerto Rico. 

WEA Latina and Luaka Bop are 
going to jointly release Caf^ 'Tacu- 
ba's next album, due to drop in Mai'ch 
or April. Maribel Schumacher says 
WEA Latina is slated to drop the disc 
in the U.S. Latino market. After sales 
hit an as-yet-undetermined level, 
Luaka Bop will then take it to the 
other markets. 

Jorge Pinos. VP of the William 
Morris Agency, sa.vs thero Ls an appe- 
tizing .slate of shows coming up next 
year, with scheduled stateside treks 
from Enrique Iglesias (first-<iuai'ter 
1999), Jos^' Luis Rodriguez (June 
1999), Jon Secada (third-quarter 
1999), and Shakira (fourth-quarter 
1999). 

In addition, Pinos notes that he is 
preparing the farewell tour of La 
Mafia, which is slated to take place 

(Cf)utiiinrd OH pnqp 

LATIN TRACKS A-Z 

21 

BMI) 

35 ASICOMOT(l(Foii(nnuslc.SESA(yTNEilKiones.BMI} 

29 ASIFUE{Ca(eflrs-BMG.ASCAP) 

6 CIEGA.SOfttWMUOAlSonv Discos. ASCAPyr.l.PP. 

RMI) 

32 COMO BAIL* [Sony Discos ASCAP] 

8 COMO TE RECUEROO IMaximo Aemrre Mustotdiloia 
An^l Musical I^ESAC) 

4 CREI IPO W , StSAC) 

13 DAME UN BESO (Copyriglll Cflnbol) 

31 DEJAME EXPLtCARTE (Wamei/Chappell, Mus< File) 

1 DE1ARIAT000 :!')')H Deep Music. BMO 

23 DIME COMO (Wa:ncr Cruppell. ASCAP) 

18 DIRECIO AL CORA20ti (Ed.musa, ASCAPl 

30 EL BOSQUE DE PALO (Waiocf lanietlane. BMI) 

14 EL CUERPO ME PlOE (C^spet ASCAP) 

9 EL PRIVILEGK) DE AMAR (Beochwood. BMO 

2 ESPERAHZA IFMI April. ASCAP/Unimusica. ASCAP) 
27 HOTEL C0RA20N iMns Flamingo, BMI) 

7 LA OTRA PARTE DEL AMOR (Wiiinef Tameriane, 8MI) 
37 ME EQUrVOOUE CONTIGO (PBer tut'l . SMI) 

10 ME HAS ECHAOO AL OLVIDO UKMC ASCAP WCA. 
ASCAP/Liw, ASCATI 

20 ME VOr A QUITAR DE EH MEDIO (Watnei 
lanMiitane. BMI) 

36 ME VOr DE FIESTA HOY (Uva lOja) 

3 Ml PC (K^ien ASCAP) 

19 NIHA BELLA {CMOA ASCAP) 

2ft PARA DARTE Ml VIDA (W8 Music Corp . 

ASCAP.'Tlamboyan) 
U PEHATRASPEHAiDe Luna. BMI) 

24 PIDO (LanlraKO. ASCAP) 

33 POR ARRIBA. POR A8AJO(D>acoCo<nelnjs. 
BHlWamef-ramertane, BMI) 

U POR MUJERES COMO TO (Vandef. ASCAP) 

39 PRINCESA IDu-imnnlD, BMI) 
22 QUE BONITO (Piiolic. BMI) 

12 QUE HABRIA SlOO DE Ml (Now EcIiIiiki EMCM, 
SESAC) 

40 QUIERO SER <Copy'iKli1 Coiil'oO 

M SI Ml PAPA SE QUITARA Caribbean Waves, ASCAP) 

25 SIN TIIFdifnonsA. ASCAP) 

11 SIN VERTE lUnimusica, ASCAP) 

5 TU AMOR in PP. BMI) 

26 TU SONRISA (Snny/AIV Sones BMI) 
16 TUSOJOS SON (EMD. ASCAP) 

15 VO NACI PARA AHARTE 1FI PP. BMI) 
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ARTIST 

iMPRINTrROMOTIQN LABEL 


TITLE 

PFKIDUCER (SONGWRITEA) 












No. 1 


1 


1 


3 


6 


CHAYANNE 


♦ DDARIATODO 

salt,-. 1 ESIEFANOiESTEEANOl 


2 


2 


2 




ENRIQUE IGLESIAS 


♦ ESPERANZA 










■ Greatest Gainer w 


CD 


1 


19 


3 


JUAN LUIS GUERRA 

f.AR-:K-.:AI'.lAN 


Ml PC 

J JJIS GUERRA U.LUIS GUERRAj 






7 


4 


TIRANOS DEL NORTE 


CREI 

J.MARTINa IC.M0NGE1 


5 




^ 


■J 


OLGATANON 


TU AMOR 

R PEREZ IK SANTANOERI 


6 


3 


1 


g 


SHAKIRA 


♦ CIEGA. SORDOMUOA 

s M^a^R.VK,^ mesoi? 'S mfbabak e saigaiW) 




9 


15 


9 


GRUPO UMITE 

■[ .!■. f -. .r^.-.M LATINO 


« U OTRA PARTE DEL AMOR 

J CAHRIUDG P*Wl LA lAlAZAN) 


8 


5 


5 


13 


LOS TEMERARIOS 


♦ COMO TE RECUERDO 

A ANGEL ALBA lA ANGEL ALBA) 


g 


8 


6 


7 


MIJARES WITH LUCERO ♦ EL PRIVILEGK) OE AMAR 

J AVENOANO LUHRSA 2EPE0A (JAVEMDANO LUMHS) 


\iv/ 


18 


IS 


g 


JOSE FELICIANO 


♦ ME HAS ECHADO AL OLVIDO 


11 


12 


8 


36 


PEPE AGUILAR 


♦ pnp M' ! ' ■ II 




10 


21 


ts 


VICTOR MANUELLE 


♦ QUE HABRIA SIDO DE Ml 




24 


30 




GISSELLE 

■r.lAlIN 


DAME UN BESO 
JVALDEZ I'M'Ji ; 


[JAJ 


NEW^ 




VICTOR MANUELLE & ELVIS CRESPO EL GUI '• : • ': i' :!i 

':..:rjf 1. . i ' : r, ^\Mfl ROS.'. 


15 


15 


16 


29 


ALEJANDRO FERNANDEZ 


YO NACI PARAAMARTE 


16 


11 


11 


6 


KJkRIS 


TUSOJOSSON 


(W) 

\tU 


21 


26 


4 


PEDRO FERNANDEZ 


SIN VERTE 

M PATRON IHESTRAOAI 


18 


17 


13 




PEPE AGUILAR 


DIRECTO AL CORAZON 

PAGUILAR IFATO) 


19 


16 


9 




MICHAEL STUART 


NINA BELLA 

AFERNANOCZ (r ENR1QUEZ) 


20 


14 


10 


21 


VICENTE FERNANDEZ 


ME VOY A QUITAR DE EN MEDIO 

PRAMiREZ ;m l/0f,TrRRi:i^A5. 


21 


19 


14 


1? 


FRANKIE NEGRON 


♦ AGUA PASADA 






22 


20 


23 




LOS MISMOS 


♦ ■. ' BONITO 

LOS ' ■ 




25 


34 


3 


LUIS FONSI 






27 


25 


9 


LA MAFIA 


♦ P.uO 

M UCHTENBERGERJR U LP1L0T0) 


25 


26 


32 


13 


GRUPO BRYNDIS 


SINTI 

DISA RECOROS lU POSADAS) 


26 


23 


24 


22 


ELVIS CRESPO 


TU SONRISA 
RCORA.J CASTRO IE CRESPO) 


27 


22 


22 


14 


LOS TUCANES DE TIJUANA HOTEL CORAZON 

i '.' 1 Ai G FELIX (M QUiNTERO LARAI 


28 


13 


20 


14 


MIUY OUEZADA WITH ELVIS CRESPO PARA OARTE Ml VIDA 

SOKV discos R OUEZADA IV, VKTMI 




K-itm 




TONO ROSARIO 


ASI FUE 

TROSARlOIIGABBiril 


30 


30 




2 


JARABE DE PALO 


a BOSQUE DE PALO 

JARASL D£ PALO.J iJWOHMAK (JARASE Dt PAIO) 


QD 


NEW^ 


I 


OBIE BERMUDEZ 


DEJAME EXPLICARTE 

A GON/AU/IOE'.iRV :)'),■■ )l'.':i)-> fl^OME 


t3ZJ 


NEW^ 


1 


GRUPO MANIA 


COMO BAIU 

0 SERRANCB SERRANO (0 SERRANO) 


t33J 


K-dmy 


3 


RICKY MARTIN POR ARRIBA, POR ABAJO 

vr.-r ::r: r RC<.i * coORIEfi flfiOS* LGOMETESCOLAI.C t£M0S*«PONT£) 




NEW^ 


1 


DOMINGO QUINONES 


SI Ml PAPASE QUITARA 


35 


31 


" 


3 


LOS TIGRES DEL NORTE 


ASI COMO TU 


(D 


NEW^ 


1 


MELINA LEON 


ME VOY i 1) ni ■"',''• HOY 


(3D 


RE-EKTRY 




ANA GABRIEL 


MEtuLII'. J'.i ) CONTIGO 


(D 


NEW^ 


! 


BANDA EL RECODO 


PENA TRAS PENA 


d) 


NEW^ 


1 


FRANKIE NEGRON 


)'R)NCESA 

S ).i:u..^),t It UjNZALt.;' 


® 


40 


28 


lJJ 


LOS ANGELES AZULES 


^ QUIERO SER 



19 STAT10NS_ 

1 CHAYANNE sor-v Disccs 
UEJAFdA TOOO 

2 ENRIQUE IGLESIAS fmo- 
V -.A ESPLHANZA 

3 SHAKIRA ^ONYOISCOS 
CIEGA. $OF<[JOMUDA 

4 OLGA TANON .VLA lAtihA 
TU AMOR 

5 MUARES WITH LUCERO »^Dtt^'1':l.> 
GflAU.STv: EL P=ll','il£GiO - 

6 JOSE FEUCIANO RXvENWlv 
GRAW ,Ar('*j U E HAS ECHACO 

7 ALEJANDRO FERNANDEZ 
SONT DISCOS YONACI.- 

8 JUAN LUIS GUERRA 
'MfiK-A WAN Mt PC 

9 GISSELLE ar ^harmg iaiin 
DAME UN BESO 

10 CRISTIAN ARIOL>^BMG lATlh 
LO MEJOR OE Ml 

11 JARABE DE PALO cu> LATiN 
EL BOSQUE DE PALO 

12 LUIS FONSI UNIVERSAL lAfi 
NO DIME COMO 

13 RICKY MARTIN soky discos 
POR ARRIBA, POR ABAJO 

14 VOOR MANUELLE I ELVIS OtE- 
i?0 ;.r:n.s L CUERPO. 

15 KARIS LAim 



TROPICAb'SALSA 



17 STATIONS 



1 JUAN LUIS GUERRA 

^A"L^ :'\\>.-v. Ml PC 

2 VICTOR MANUELLE SONV 

QUE HABRIA... 

3 GISSELLE apiciA'Hmg i*iin 
OAML UN BESO 

4 VICTOR MANUaLE 1 aVIS CK- 
SPOiOhUiSTJS ELCUEWO... 

5 KARIS tNtQ'BMG LATIN 

rus ojos SON 

6 MICHAEL STUART RMM 

NINA BELIA 

7 FRANKIE NEGRON KKMmniA 
LA-,f*A AGUAPASAOA 

8 OLGA TANON wla laIima 
TU AMOR 

9 ELVIS CRESPO sony WSCOS 
TU SONRISA 

10 CHAYANNE sowr DISCOS 
DEJARiA TODO 

1 1 UIU.V OUEZADA WITH ELVIS CRE- 
SPO 5ii,-.r- MRA DAffTE Ml , 

12 TONO ROSARK> 

lV-LAi:VlHIBt'Wt^ LAIINA ASI fUE 

13 JARABE OE PALO EMi utriN 
EL BOSQUf OE PALO 

14 OBIE BERMUDEZ 

ARIOLA'BMG UTIN DEJAME — 

15 GRUPO MANIA SONY DISCOS 



REGIONAL MEXICAN 



66 STATIONS 



r«pfE«ious« 
t A nsrian an muMW 
nocvd tang playn] on i 

■BPI ConVTiurtcStHm Ire. 



ol chart 



1 GRUPO UMITE - Livf^^OLY- 
GftAv Li OTR^ PARTE... 

2 LOS TEMERARIOS rONOVISA 
COMO TE RECUERDO 

3 TIRANOS DEL NORTE SONY 

BItiCQS CREI 

4 LOS MISMOS TMi LATIN 
QUE BONITO 

5 GRUPO BRYNDIS OiSWEMi 
LATIN SIN Tl 

6 LOS TUCANES DE TIJUANA 
EuiLJilN HOTEL C0RA20N 

7 PEPE AGUlUR Mus^RT BAi 
BOA .^RMUJERESCOMOTU 

8 VICENTE FERNANDEZ SONY 
OlStOi ME VOY A QUITAR... 

9 PEPE AGUILAR MusaRT-bal 
BOA OmECTG AL C0RA70N 

10 LOS TIGRES DEL NORTE 
FON'Jvi^A ASI COMO TU 

11 PEDRO FERNANDEZ Rt:twt\ra.r 
WSMJiit*: SIN VERTE 

12 ANA GABRIEL sc^ny oisCOS 
ME EQUIVOQUE CONTIGO 

13 LOS ANGELES AZULES CMi 
LATIN QUIERO SER 

14 LOS TEMERARIOS FOWJVISA 
POR QUE TF CONOCI 

15 BANDA MAGUEY A-mr. 
LAli'. (jiJIL'^U VOLVER 
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Star Tejano Group 
La Mafia Announces 
Split, Final Plans 

BY RAMIRO BURR 

SAN ANTONIO— La Mafia may be 
on the verge of parting ways, but the 
star Tejano act from Houston has a 
little unfinished business to take 
care of in 1999. 

The sextet, which is taking a 
break in December and January, is 
slated to play a farewell tour of the 
U.S. next year. In addition, La Mafla 
owes its label, Sony Discos, one more 
album. 

Ray Martinez, VP of Tejano .sales 
for Sony Di.sco.s, say.s the album is 
due by next September 

"All they haw is one single so far," 
says Martinez, w'ho adds that the 
album hasn't yet been named. 

La Mafia's breakup, announced 
during a press conference Dec. 3 in 
Hou.ston, did not surprise the U.S. 
Latino record industry. There had 



DECEMBER 19, 1998 




LA MAFIA 



been intermittent speculation for the 
past several years that the band — 
formed in 1978 as Los Mirasoles — 
was going to separate. 

At the press conference. La Mafia 
front man Oscar De La Rosa said 
that it was difficult to leave the 
group. He noted, howewr, that e-xten- 
sivc road tours and a desire for an 
artistic change prompted the split. 

"It just started getting to a point 
to where it was work, and it w'asn't 
music an,vmore," said De La Rosa, 
who plans to move to Miami and 
start a career as a solo pop singer 

Future plans for the other band 
members are not know'n, although 
the band's keyboardist/producer 
Mando Lichtenberger Jr. likely will 
continue helming album projects. 
Rounding out the group is De La 
Rosa's brother Leonard Gonzalez 
(guitar), David De La Garza (key- 
boards), Tim Ruiz (bass), and 
Michael Aguilar (drums). 

Arguably one of the most pros- 
perous groups in the Tejano genre, 
La Mafia began ta successfully grav- 
itate toward a pop/ballad .sound in 
the early '90s when it signed with 
Sony Discos. 

La Mafia notched four chart-top- 
ping singles on Hot Latin Tracks in 
1993 and '94. But the band enjoyed 
less success in recent .years on both 
Hot Latin Tracks and The Billboard 
Latin 50. 

La Mafia's late.st relea.se, "Eufo- 
ria," exited The Billboard Latin 50 
after only 10 weeks. The album's 
leadoff ballad single, "Pido," reached 
No. 11 on Hot Latin Tracks. 
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LAST 
WEEK 
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ARTIST IMPHINT 4 NUMBEa-OISTRIBUTING LASa TITLE 








— ^ No. 1 




1 


1 


11 


SHAKJRA . . ■ ■■ OS *^ . 


EONDE [STA.N IDS LADRONES? 


2 


3 


11 


ENRIQUE IGLESIAS rosO'- ir^OR^i.-B? 


COSAS DEL AMOR 


3 


2 


g 


OLGA TANON w£a latina 25096 m 


TE ACORDARAS DE Ml 


4 


4 


34 


ELVIS CRESPO • SONY OISOOS 82634 gg 


SUAVEMENTE 


CD 


5 


9 


JULIO IGLESIAS coiumka 69e.?? 


MY LIFE: THE GREATEST HITS 


(D 






Greatest Gainer 


7 


9 


CHAYANNE so'.. insure;, ajv^,') QB 


ATADO A TU AMOR 




6 


43 


RICKY MARTIN • son» DiSCOS 8?653 


VUELVE 




3 


17 


SOUNDTRACK EPtc 6890&.S0NV discos 


DANCE WITH ME 




8 


3 


LOS TUCANES OE TIJUANA Cmi . .nr. 96599 Q LOS MAS BUSCADOS 




13 


63 


BUEMVSnS0ClM.CLUe'Otri:miT<VMSij:H7^?M^B BL€Vk VISTA SOCIAL CUJe 








Hot Shot Debut 


QD 


NEW^ 


VICO C cAH.fiBcAN 9t);iatuiuinN 


AQUEL QUE HABIA MUERIO 


12 


10 


61 


MANA • weA LATINA 20430 


SUENOS LIQUIDOS 


13 


12 


53 


ALEJANDRO SANZ wla laTina 20281 BB 


MAS 


14 


20 


23 


VICENTE FERNANDEZ SONY Di$COS 82713 n 


ENTRE EL AMOR Y YO 


U 


14 


63 


ALEJANDRO FERNANDEZ • 90m DISCOS H 


ME ESTOY ENAMORANDO 


16 


22 


17 


GIPSY KINGS NOP-t jUCH'ATLANTlC 795ia'AG 


CANTOS DE AMOR 


OD 


26 


2 


VARIOUS ARTISTS sony discos 82912 


TARJETA DE NAVIDAD VOL. 2 


11 


11 


5 


LOS TEWERARIOS fqncvisa 6078 


15 EXITOS PARA SIEMPRE 


19 


19 


57 


MARC ANTHONY • rmm 821Q6 


CONTRA LA CORRIENTE 


20 


17 


4 


GiSSELLE«KiL;..V M , LATIN 


ATAOA 


21 


23 


10 


Dt BLASiO AB ;;.A<-..4?o>BMr. latin 


DESDE MEXICO 


22 


16 


26 


CHARLIE ZAA sonoidi h?7D(.'S0ny discos B 


UN SEGUNDO SENTIMIENTO 


23 


21 


5 


FEY SONY DISCOS S2755 


EL COLOR DE LOS SUENOS 


24 


24 


14 


TONO ROSARIO weacaribe 2'i30VtiZA latinaq EXCLUSIVO 


2S 


IS 


7 


GRUPO LtMfTE mcmt »946anxYGRAM <->i i 'ij B 


DE CORAZON AL CORAZON 


2S 


25 


5 


KARIS [Ml- h;':.>-..l HML; LATIN 


YO VOY POR Tl 


27 


18 


10 


FRANKIE NEGRON /^tACARIBE 24712mEAUTiNA NO ME COMPARES 


21 


28 


4 


VARIOUS ARTISTS JiS 82790SONY OlSCOS 


MERENHITS '99 


29 


29 


7 


JULIO IGLESIAS sony discos a2d7i 


Ml VIDA:GRANDES EXITOS 


30 


32 


30 


VICTOR MANUELLE sony discos S2717BB 


IRONIAS 


QD 


36 


35 


SELENA eMI LATIN 94110 


ANTHOLOGY 


32 


27 


8 


JOSE FELICIANO RcovfN !>59O02.iTOiygram iaiimo SENOR BOLERO 


33 


35 


17 


LUIS MIGUEL WA l ATINA 20845 


TODOS LOS ROMANCES 


34 


39 


8 


MILLY QUEZAOA sony piscos B2593 


VIVE 


35 


31 


6 


MICHAEL SALGADO JOEY B292SSCmY OlSCOS 


PURO PUEBLO 


36 


40 


4 


JENNIFER Y LOS JETZ em> latin 97994 


MARIPOSA 


37 


33 


12 


LOS SUPER SEVEN rca inashviliei 676sgflUG lahn LOS SUPER SEVEN 


(TTl 
\M } 


RE-ENTRV 


ALABINA ASTOR place 4D14 


THE ALBUM II 


39 


42 


24 


JARABE DE PALO lmi latin 4i ;62 


LA FLACA 


: 40 


37 


23 


LOS TUCANES DE TIJUANA emi latin 9.^618 E 


B AMOR PLATONICO 


(ji; 


NEW^ 


JERRY RIVERA sony discos 82862 


DE OTRA MANERA 


42 


38 


15 


FRANKIE RUIZ fooan tbrniVoXR/M iatho B 


NAOMENIOVRECUERDOS 


43 


46 


14 


CONJUNTO PRIMAVERA fdnovisa 9G63 


NECESITO DECIRTY 


44 


34 


25 


OZOMATU ALMO sounds BOO^O/INTERSCOft B 


OZOMATU 


GD 


DE-EHTRY 


RICARDO ARJONA sony discos a2680B 


SIN DANOS A TERCEROS 


46 


45 


6 


LAURA PAUSINI wla latina 24720 


Ml RESPUESTA 


47 


41 


3 


BANDA MAGUEY rca 6292S'3mg latin 


EXITOS EN VIVO 


46 


43 


34 


PEPE AGUILAR musaat 181%«alboa 


CON MARIACHI 


® 


RE-ENTRV 


RUBEN GONZALEZ >mi! C]RCUT.T<KSuCH 79477iK 


INT1)0OUCING..iiUBEN OON2AII2 


® 


RE-ENTRV 


LUIS MIGUEL WEA LATINA 19798 


ROMANCES 






POP 


TROPICAL/SALSA 


REGIONAL MEXICAN 



1 SHAKIRA SONY discos 
DONOC ESTAN LOS lADRONtS' 

2 ENRIQUE KiLESlAS FCNCVi&A 
COSAS DEL AMOR 

3 OLGA TANON WEA latina 
TE ACORDARAS DE Ml 

4 JULIO IGLESIAS columka 
MY LIFE 

5 CHAYANNE SONY DiSCOS 
ATADO A TU AMOR 

6 RICKY MARTIN SONY Discos 
VUELVE 

7 VICO C CARiBBEAN.'EMI UlTIN 
AQUEL QUE HABIA MUERTO 

8 MANA WEA LATINA 
SUENOS UQUIDOS 

9 ALEJANDRO SANZ WEA LATINA 
MAS 

10 JlliJANDROFDMIMIE25m-OSXiS 

ME ESTOY ENAMORANDO 

11 OPSY KINGS MT«SLC«ATLANrC«G 
CANTOS DE AMOR 

12 Dl BLASIO ARIOLASMG LATIN 
DESDE MEXICO 

13 FEY SC^Y DISCOS 

EL COLOR DE LOS SUENOS 

14 JUUO KiLESlAS sony discos 
Ml VIDA^GRANDES EXITOS 

15 J0SEFaJCWI}<CO.DiraLiQWXuaK) 
SENOR BOLERO 



1 ELVIS CRESPO SONY discos 
SUAVEMENTE 

2 SOUNDTRACK mC5C«Y DISCOS 
DANCE WTH ME 

3 BUENA VISTA SOCIAL aU8 
WORLD CIRCU fT ■NONESUCH'AG 
BUENA VISTA SOCIAL CLUB 

4 VARKHiS ARTISTS SO'JY DSCCS 
TARJETA DE NAVIDAD VOL 2 

5 MARC ANTHONY RMM 
CONTRA LA CORRIENTE 

6 GISSELLE AHIDLABMG LATIN 
ATADA 

7 CHARUEZAASCrouKSCNYCCCCS 
UN SEGUNDO SENTIMIENTO 

S TONO ROSWK) w&vwecvtu LAnsA 
EXCLUSIVO 

9 KARiS EMa SMG LATIN 

YO VOY POR Tl 

10 FRWHENECfKMWACAfaWUtATNi 
NO ML COMPARES 

11 VARKWS ARTISTS aNSOWDCCCB 
MERENHITS "59 

12 \nCT0RfMNUELL£S0NYDGCOS 
IRONIAS 

13 MBXVQUEZADASDHYCtSOSSVNE 

14 JERRY RIVERA SONY DISCOS 
DE OTRA MANERA 

15 FRNWERUZKXMKPayiWMLAIirC 
NACIMIENTO Y RECUERDOS 



1 UKTUOVCSDCTUMWEMiiATn 

LOS MAS BUSCADOS 

2 VKXNTE FERNMCEZSON' DGCOS 
ENTRE EL AMOR Y YO 

3 LOS TEMERARIOS fondVISA 
15 EXITOS PARA SIEMPRE 

4 GRUPO UMfTE^x^wanWAiuBic 
DE CORAZON AL CORAZON 

5 SELENA [Ml LATIN 
ANTHOLOGY 

6 IMCHAaSAUWOJOEYKNyOGCDS 
PURO PUEBLO 

7 JENNIFER V LOS JETZ EMI LAim 
MARIPGSA 

8 UlGSUPDISaCNiO v£iWLD.nEUBM 
LOS SUPER SEVEN 

9 LjOSTUIWESDETlAJVUMDLliLJtlW 
AMOR PLATONICO 

10 CONJUNTO PRIMWERARTOnSA 
NECESITO DECIRTE 

1 1 BANCA MAGUEY RCAfiMC LATIN 
tXITOS EN VIVO 

1 2 PEPE AGUILAR WUSWTmfiOA 
CON MARIACHI 

13 LOS TRIOS PLATiNQ'fONOVISA 
A>IR, HOT r Sa.lfT'E . CCN AMCR 

14 RUIONVIlAYSUSBftAnSDaNainE 
TREDDiE CASAS DE MADERA 

15 INTENSO SONY Discos 
INOLVIDABLE 



( 1 Aiboms with Ihi grutitt uln gaini inis wMk. * Rtcarams industry Aun. 01 America (RIAA) cnriiNcat'on tor ulw of 
500.000 uniK. A RIAA c«rlif>o<ion tot mIk of I million unit*, with niu<t)ni<1lion tdlgrs in<l>c*tea By a nuiit«tal taitawnng Iht 
lymbot For baxad Mis, and <touDt« altKims with a tunning tim* that c>£«adt> two hours, the RIAA n-.ultip>ies irupmenls by the 
numbef of dnci ■niVo' tipat. Grailnt Cainei styavn charl'i largM unit mcrcaxe. BimdicalM pMt ind prsMnt HwtMiliir 

tints t, 199B, BillDoatd.'BPI Ccmmunicilioni anA ScrundScan, Ini: 
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Cakewalk Among Parties Developing AudioX Driver Spec 



Cakewalk, Event Electron- 
ics, Yamaha, and Digital Audio 
Labs are jointly proposing to 
introduce products that support 
the AudioX open-driver specifi- 
cation. 

Proposed by Cambridge, Mass.- 
based software developer Cake- 
walk, AudioX enables audio soft- 
ware products to control the 
functionality of advanced PC 
audio cards. 

A Cakewalk statement says, 
"While current Windows drivers 
provide a standard way for audio 
hardware and software to com- 
municate, they do not accommo- 
date higher-end capabilities like 
real-time digital signal process- 
ing (DSP), mixing, and synchro- 
nization to film or video. While a 
user may purchase a digital audio 
card with built-in DSP effects 
like reverb and chorus, there is 
no guarantee that available soft- 
ware will take advantage of those 
effects. Similarly, a customer 
buying audio recording software 
has no guarantee that it will take 
advantage of advanced features 
of a particular audio card." 

Representatives from each of 
the four AudioX development 
partners praised the project's 
nonproprietary aspects. Cake- 
walk president/CEO Tom Cook 
says in the statement, "Everyone 
wins with AudioX. Buyers gain 
freedom to choose the best prod- 
uct for an application without re- 
gard for compatibility; software 
developers gain support for every 
current and future sound card; 
and sound-card manufacturers 
gain the ability to market to the 
universe of buyers." 

Mac Takanose, overseas mar- 
keting manager for Yamaha's 
Professional Audio Systems, 
adds, "One of our biggest chal- 
lenges in the computer-based 
audio production market has 
been making sure there are 
enough software products that 



support the digital mixing fea- 
tures we design into our audio 
cards. With AudioX, there is an 
efficient means of accessing our 
DSP technology through soft- 
ware." 

Cakewalk and the AudioX de- 
velopment partners are careful to 
point out that their driver stan- 
dard is compatible with existing 
streaming-audio driver technolo- 
gy, such as Win95 and NT drivers. 
(Although the first AudioX prod- 
ucts will be Windows-based, the 
standard is compatible with the 
Macintosh platform as well.) 

They also note that AudioX 
enhances those products by offer- 
ing such features as SMPTE syn- 
chronization; varispeed; high- 
precision control over such 
parameters as volume, pan, mute, 
and solo; peak metering; dedicat- 
ed DSP functions like EQ and re- 
verb; patching of internal mixer 
channels to and from external 
converters or digital inputs; and 
bussing on a built-in digital 
mixer that includes pre- and 
post-fader sends and returns. 

An AudioX developers meeting 
is scheduled for Jan. 29 at the 
Winter National Assn. of Music 
Merchandisers Show in Los 
Angeles. Besides software maker 
Cakewalk and diversified pro 
audio manufacturer Yamaha, 
Event Electronics makes moni- 
toring systems, digital multi- 
track recorders, and mike pre- 
araps, among other products, and 
Digital Audio Labs designs and 
manufactures the CardD and V8 
lines of PC hardware interfaces. 

On THE BOULEVARD: Back 
in the day, a mid-level recording 
studio could survive by doing 
demos, jingles, voice-overs, and 
the occasional label project. To- 
day, with the proliferation of 
Adats, Mackies, and other inex- 
pensive, high-performance gear, 
it takes ample measures of diver- 





by Paul Vema 

sification, imagination, and ini- 
tiative to stay competitive in any 
region — be it a major hub like 
New York, Los Angeles, or Nash- 
ville or any of the thousands of 
small towns and suburbs that 
make up the fabric of middle 
America. 

In one such suburb — New Mil- 
ford, N.J. — Boulevard Production 
Specialists has carved a niche for 
itself by combining equipment 
rentals, sales, installations, facil- 
ity design, and recording serv- 
ices into a streamlined operation 
run by twin brothers James and 
Anthony Cioffi and Mike Marri. 

James, former manager of the 
New York Sara Ash store, over- 
sees Boulevard's year-old sales 
unit, whose product line includes 
the Amex, Ashley, Audio Techni- 
ca, Bose, Bogen, Calzone, Crown, 



Crest, Community, Cloud Nine, 
EV, EAW, Horizon, Middle At- 
lantic, Mackie, Raxxess, Optiki- 
netics, Speco, Yamaha Pro Audio, 
Vega Wireless, and Shure 
brands. 

Anthony handles the live 
sound/EA. rental division, which 
specializes in sound reinforce- 
ment, lighting, and backline serv- 
ices for all manner of events, 
from concerts to corporate func- 
tions to mall entertainment. 

The basement of Boulevard's 
headquarters at 280 Boulevard — 
once an 8-track demo studio 
where the Cioffi brothers and 
Marri cut tracks as musicians in 
the '70s — is now a full-service 
recording facility run by studio 
manager/chief engineer Gene 
Porfido. Among its gear are 16- 
track analog and 24-track Tas- 
cam DA-88 systems; a Midas 
Ghost 32-channel console; a cus- 
tom Bantam patch bay; and API 
mike preamps, vintage tube com- 
pressors, and other vintage pro- 
cessing gear. 

Recent Boulevard studio cli- 
ents include former EMI Rec- 
ords artist Patti Rothberg, local 
indie act Fiffel, and Ours, a 
DreamWorks signing that is at 



work on its debut album at 
Bearsville Studios with producer 
Steve Lillywhlte. 

Besides the Cioffis and Marri, 
Boulevard's staff includes fore- 
man Eric Olsen, Porfido, and 
system engineer Jay Morgan — 
also a former Sam Ash employee. 

James says business is boom- 
ing throughout the New York 
metro area. "This whole area is 
exploding," he says. "We do the 
malls, the museums, the the- 
aters, the boardrooms, the 
churches — you name it. And the 
sales operation is booming as 
well." 

As busy as they are with 
Boulevard, the Cioffis and Marri 
still find time to play some 100 
gigs a year as a self-contained 
rhythm section. (James plays 
bass, Anthony guitar, and Marri 
drums.) 

As it plans such events as a 
Yamaha 02R surround-sound 
clinic and a New Year's Eve 
rental gig for the "Late Night 
With Conan O'Brien" show, 
Boulevard is entertaining vari- 
ous offers for New Year's Eve of 
2000. "Everybody's gearing up 
for a big party," says James. 
"We'll be ready." 



The Boulevard Production Specialists staff poses for a group photo outside its 
New Milford, N.J., headquarters. Shown, from left, are partners James Cioffi, 
Mike Marri, and Anthony Cioffi and foreman Eric Olsen. 



PRODUCTION CREDITS 

BILLBOARD'S NO. 1 SINGLES (DECEMBER 12, 1998) 


CATEGORY 


HOT 100 R&B 1 COUNTRY 


MAINSTREAM ROCK 


ADULT CONTEMP. 


TITLE 
Artist/ 
Producer 

(Label) 


I'M YOUR ANGEL 
R. Kelly & CdirK D'mtl 
R. Kelly 
(Jive) 


NOBODY'S SUPPOSED 

TO BE HERE 

Deborah Co^' 

A. Crawford, M. Jordan 

(ArisU) 


LET ME LET GO 
Faith Hill/ 

Dann Huff. Faith Hill 
(Wamei Bros.l 


TURN THE PAGE 
Metallica' 

Bob Rock, James Het- 
field, Lars Ultich 
(Elektia) 


YOU'RE STIU THE ONE 
Shania Twair^ 
R.J. Lange 
(Mercury) 


RECORDING 

STUOimS) 

Ensir>eer(s) 


BAnERV/CHICAGO 
RECORDING CO. 
(Cliicago, ID 
Alex Nesmitf) 


PARAMOUNT STUDIOS 
(Hollywood. CA) 
Anne Mae Catalino 


MASTERFONICS 
(Nashville, TNI 
Jeff Balding 


THE PLANT 
(Sausaiito, CA) 
Randy Staub. Kent 
Matcke 


MASTERFONICS 
(Nashville, TN) 
Jefl Balding 


RECORDING 
C0NS0LE(S1 


NeveVR/SSI.4a40E/G 


SSL60S6G 


SSL 90001 


SSL4064G 


SSL9000J 


RECORDER(S) 


SluilerA827/ 
Sony Digital 48 


Studer 800 


Studer 827 


Studer A800/Sony 334« 


Studer D827 


MASTER TAPE 


Ouantegy 499 


Quantegy 499 


Quantegy 467 


BASF 468/ 
Quantegy 467 


Quantegy 467 


MIX DOWN 
STtJOIO(S) 
Eiigineei(s) 


THE HIT FACTORY 
(New Yorli. NY) 
Humberto Gatica 


PARAMOUNT STUDIOS 
(Hollywood. CA) 
Anne Mae Catalino 


IMAGE 

(Hollywood, CAI 
Chris Lord-AJges 


THE PLANT 
(Sausaiito. CA) 
Randy Staub 


MASTERFONICS 
(Nashville, TN) 
Mike Shipley 


CONSOLE(S) 


H/A 


SSL 6056G 


SSL 4a5eE 


SSL 4064G 


SSL 9000J 


RECORDER(S) 


N/A 


Studer 800 


Sony 3348 


Sony 3348 


Studer D827 


MASTER TAPE 


m 


Quantegy 499 


Quantegy 467 


Quantegy 467 


BASF 900 


MASTERING 
Engineer 


BERNIE GRUNDMAN 
MASTERING 
Brian Gardner 


MASTERDISK 
Tony Dawsey 


THE MASTERING LAB 
Doug Sax 


STERLING SOUND 
George Marino 


MASTERFONICS 
Glenn Meadows 


CD/CASSEnE 
MANUFACTURER 


BMG 


BMG 


WEA 


WEA 


POOHTM 



^ 1996 6ilir)oatd.'BPI Commuriications, Hot 100. R&B & Country appear in ihis feature each I>me; Mainstream Rock. Modern Rock, Rap. Adult 
Contemporary, Clut) Play, ana Dance Sales rotate weekly. Please submit material for Production Credits to Steve Graybow, Telephone 212-&36<5361, 
Fax 212-382-6094, sgfayt»w@billb(Mrd.com 
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Warner IVIusic 
International 





Ten years ago Warner Music Inlcrnalional 
acquired the German Teldec company and 
sowed the seeds of the dual company struc- 
lUK which now operates in the world's eight 
major markets and confirrrR our commitment 
to the concept that small is beautiful. 

These dual companies operate alongside very 
cffcclivc single WMl companies in other Icrrilorics 
and together Ihcy work to promote and (icvelop 
international rcpcrloire from our US sister labels and 
affiliates around the world alongside our own domestic 
talent, tailing music across borders and into new regions. 
Each and every one of our affiliates, located in J7 counirles. is 
dedicated to succeed in Ihc all-importanl areas of AHR. marketing, 
promotion and sales. 

Warner Music International may have started out with a small artists* presence but - 
a decade on - we have an impressive and imporianl network of companies, with great rosleri, who 
are making themselves heard, through their artists and music, on a truly global scale. 

By focusing on nearly 60 best-selling artists signed to our companies around the world we are highlighting their talent, and also 
own highly skilled executives, as a testimony to effective national and international artist development. This success will, in turn, 
fore new generations of artists who are destined to make their mark both domestically and internationally in the years to come. 



that of our 
bring to the 



Ramon Lopez, Chairman & CEO Warner Music International 
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Corporate Portfolio 
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^/Arouria our W or I c 




Artist 




Shola Ama * Miguel 
Clawfinger * Cleopatra * Phil Collins * Paolo Conte * Da 
Miki Imai * Inner Circle * Tomomi Kahala * Katinguele * Aaron Kwok * 1 
Mike Oldfield * Fito Paez * Laura Pausini * Penicillin * Pooh * Mr Preside? 
MC Solaar * Mariya Takeuchi * Olga Tanon * Titas * Umberto Tozzi * Daw 



A Famiiu Of Artists 



Warner Music International's current roster of top-selling domestic artists from 
our companies around the world features over 20 million-selling acts plus 
nearly 40 platinum artists — each already selling over 500,000 — who are 
^ ^ poised to become the next generation of million-sellers. 

Their combined sales over the past two years throughout WMl's 60+ 

territories have exceeded 50 million. 

Warner Music International's philosophy that small is beautiful 

has resulted in some very big sales. 





Mi 1 1 i an 





se • Sarah Brightman * Cafe Tacuba * Add Carabao * Jose Carreras * Catatonia * Sammi Cheng * Cher 
i\ * Pino Daniele * Die Toten Hosen * Enya * Grupo Molejo * Nikolaus Harnoncourt * Ryoko Hirosue 
abue • Mana * Loreena McKennitt * Luis Miguel * Morcheeba * Mark Morrison * Jimmy Nail * Nek 
* Pretenders * Raihan * Chris Rea * Veronique Sanson * Alejandro Sanz * Scorpions * Simply Red 
Upshaw • Vangelis * Westemhagen * Ophelie Winter * Tatsuro Yamashita 



n A World Of Music 



iterial 




Corporate Portfolio 



WM International 



^ftam^li^^cVrcmalional can proudly boast a top 20+ list 
■ riWo\an^multi-iniIiion s(.-lling artists currently signed 



r^te .I'fl^^b atouttd ihf world. They, like us, are not 
((llll^ni back on these achievements and we both 

aspire to reach even greater heights. Working in close 
harmony, our companies and our artists will explore all 
opportunities to maintain these high levels of success. 

Our presence in Europe, Latin America and Asia Pacific 
means we are able to marshall considerable international 
marketing power and ensure the exploitation of artists and 
recordings on a truly global scale. 

In Japan, over the past two years, we have focused on 
strengthening management and reinforcing A&R resources. 
Exciting new artists have been added to the company's 
roster of superstar acts and with renewed energy, WM Japan 
* is beginning to emerge despite the region's difficult 

economic position. Similarly in South East Asia, new 
executives have been recruited in key positions at lioth 
regional and local levels. At the same time, domestic A&R 
remains a key element for our eight affiliates. 



WM Australia's 

determined approach to 

A&R and marketing in recent 

year* has resulted in an exciting roster of new 

local talent and significant success with our affiliate 

repertoire. WM Canada's position as the country's premier 

record company remains unchallenged and it continues to 

develop important local artists alongside the effective 

promotion of international artists. 

Stephen ShiHmpton, 

President Warner Music International 



WM Europe 



^Hamei^lisi^RTope's successful performances in n;cent 
w;ir^^\^bee|Fachieved as a result of a commiimeni to the 
organii qrowlh of our companies coupled with artist 
<li vel< iJMK^if :is the highest priority. This has come at a time 
when the major markets in the region have matured to a 
point where there is little room for growth through 
acquisition, as in the early part of the decade, or. for the time 
being, further expansion into Eastern Eumpc. 

The evolution of existing strategies, with dual company 
structures in larger markets, has enabled WM turopc to be 
better focused in all its promotion and marketing acthnties 
and increase the A&R and artist development emphasis 





throughout our 25 European affiliates. The result has been 
the brcaking^ of more loca j^epertoire. greater success in 
cross-horder exploitation and a confirmed pan~Etjropean 

strategy including special marketing operations. 

Manfred Zumkeller, 

President Warner Music Europe 



WM latin America 



the past decade W^nfer Music latip^Amcrica , 
has^ra«^ and developed into thcpi6sl successful 
Mtd^grcssKre company on th^ continepTTTurther 
lansion will focus .on a proprietaiy presence in 
every country fn the region through an innovative 
raigement stniCture. This iniH^tiv^ is built around 
market of Brazil alongslifje tftc four sub- 
regional hubs of Buenos Aires for thej Southern Cone, 
Bogota for the Andean countries, ^Mexico iCity for 
Mexico and Central America anjj-^iami fpr the US 
Hispanic market and thcj 

This reorganisation will maximise the resources of a great 
organisation built over ten years. The forceful dex^lopmenl 
of local repertoire in each country and the effective 
marketing of this reperloin; throughout the region, coupled 
with the breaking of artists from the WMI affiliates around 
(he world, remains of paramount importance to the certain 
further growth of our operations. 

Andre Midani, 

President Warner Music Latin America 



Arti^ Dsvelopient 



SIS are the life-blood of the international music 
jrid a\\ Warner Music International affiliates around 
ttie work! understand ihe importance of discovering, signing 
aird developing tomorrow's superstars and platinum-selling 
artists for the new millennium. 

The A&R process has centre stage at WMt coupled with a 
commitment lo promote, market and develop artists locally, 
regionally and interna lionally. Over the past ten years wc 
have shown our ability to work alongside artists and play a 
truly creative role in furthering their careers. 

And today's artists such as Ultra, Buster Flex, Dario G, C 
Block, The Boyz, l^ia. Dolly. Young Dcenay and Isla De 
Lange from Europe; Australia's Regurgilator, "Die Superjesus 
and Marie Wilson; Canada's Wide Muuih Mason and Lynda 
Lemay; Side A and K2 from SE Asia; and 0 Rappa. Andres 
Calamaro, Servando y Rorcntino and Frankic Negron from 
Latin America represent a truly international roster of 
emergini] talent. 

Peter Ikin. Senior Vice President 
International Marketing/Artist Dcvetopment 



© 1998 Warner Music International A Warner Music Group Company 
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Hip-0 Box Offers Armstrong 
Tracks From Moltiple Labels 



BLUE 

I^OTES 



HMERICAN ICON: Compilations 
culled from an artist's output on a 
particular label are fairly common- 
place. However, it is rare to find a set 
that encompasses an artist's work on 
multiple labels, highlighting a partic- 
ular period in his or her career. 

Such is the case with "Louis Arm- 
strong — An American Icon," re- 
leased last month 
on Universal's 
Hip-0 imprint. 
Spanning the 
jears 1946 through 
1968, the three- 
CD box includes 
Armstrong titles 
that originally 
appeared on a 
host of labels, including Victor, Decca, 
Columbia, Ver\'e, Roulette, and ABC- 
Paramount. By drawing material 
from assorted sources, the 60-song 
set provides a comprehensive look 
into the post-World War II music of 
Armstrong while deftly sidestepping 
the politics that undoubtedly led to his 
recording for multiple labels within 
the same time frame. 

"These tracks are scattered 
amongst dozens of CDs currently on 
the market," says Unirersal's Andy 
McKaie, who compiled "American 
Icon" along with Armstrong's friend 
and producer George Avakian. 
"Having it all in one place was the key 
to this project. 

"Everything is presented chrono- 
logically, with the exception of 'Do You 
Know What It Means To Miss New 
Orleans?' We put that track first, 
because in many ways it represents a 
turning point in Armstrong's career 
It fore.shado»wi his .switch from play- 
ing with big bands to the smaller 
groups, which he primarily utilized 
for the rest of his life." Armstrong 
died in 1971. 

That Armstrong's accelerated rise 
in fame coincided with his use of 
smaller bands was not a coincidence, 
according to producer Avakian. "The 
smaller groups afforded Armstrong 
more of an opportunity to cover pop- 
ular songs of the day," the producer 



by Steve Graybow 



explains. "In many cases, the co\'ers 
endured longer than the original 
songs. Plus, the smaller bands also 
made it easier for him to tour Bring- 
ing a big band on the road was risky, 
financially speaking, because you 
would have to pay 17 or 18 men. A 
smaller band made touring a lot more 
feasible. 

^^^^^ "Lomswusmy 
Pim^H friend," Avakian 
' ^pS says. "So above 
^ all, this was a 
labor of love. He 
was a true gen- 
tleman and a 
great musician. 
"Those are the 
qualities that I 
most wanted to convey to the listener." 

History lesson: on ws latest 

release, Paquito D'Rivera tem- 
porarily trades the fiery Latin jazz 
that is his calling card for a romantic 
approach close to his heart. "100 
Years Of Latin 
Love Songs," 
D'Rivera's first 
solo date for 
Heads Up Inter- 
national (Nov. 24), 
presents the 
Havana-born sax- 
ophonist/clarinet 
plaj'er on a selec- d rivera 
tion of tunes 

culled from nine different Latin 
American nations. Each song repre- 
sents a different decade, from 1900 to 
the present 

"Sometimes, it is difficult to turn 
vocal songs into instrumentals," says 
D'Rivera of the album's lush ar- 
rangements. "So we had to pick 
maybe four or fire songs from certain 
years and see which sounded best. I 
wanted people who are not familiar 
with this music to hear it, to experi- 
ence its beauty." 

Half of the album's 10 titles find 
the instrumentalist backed by a full 
orchestra. "Playing with strings is 
something that I want to continue to 
(Continued on page 68} 





TOP BLUES ALBUMS. 




t 

s 


WKS ON 
CHART 


Conpitad fram a lutjonal sampta of retail store and rack sales sovnd^n^ 
reports coltectod. compiled, and provided by llllll* 

TITLE 

IMPRINT & NUMBER OlSTRifiUTING LABEL ARTIST 


1 


1 


7 




2 


2 


61 


TROUBLE IS... • KENNY WAYNE SHEPHERD BAND 

Rf, 1 :N 34689WARNER BROS. 


3 


3 


7 


BLUES ON THE BAYOU B.B. KING 

MCA 11879 


4 


4 


97 


LIE TO ME A JONNYUNG 
A&M 5A0640 GB 


5 


5 


7 


BEST OF FRIENDS JOHN LEE HOOKER 
VIRGIN 46424 


CD 


6 


31 


JUST WONT BURN SUSAN TEDESCHI 
TONE-COOiyROUNOER 4711'3 ; ME^L L Pf QB 


7 


7 


15 


SLOW DOWN KEB' MO' 
OKEH/S50 MUSIC 6937&'EP1C QB 


CD 


12 


, TWELVE SONGS OF CHRISTMAS EHA JAMES 

PRIVATE M'jSIC 82166.WINOHAM HILL 


9 


9 


57 


DEUCES WILD* B.B.KING 

WCA 1171; 


10 


8 


44 


BLUES BROTHERS 2000* SOUNDTRACK 

UMVtffSAL b.- 1 .h 


11 


10 


15 


GREATEST HITS B.B. KING 

MCA 11746 


12 


11 


11 


BLUES COLLECTION VARIOUS ARTISTS 
MADACY 1332 


CD) 


U 


71 


LIVE AT CARNEGIE HALL STEVIE RAY VAUGHAN AND DOUBLE TROUBLE 

EPIC 6)il63 


14 


13 


2 


LIVE FROM CHICAGO THE MIGHTY BLUE KINGS 

RED l'.K ;ia2G 


15 


IS 


23 


LIFE. LOVE I, THE BLUES ETTA JAMES 


TOP BEGGAE ALBUMS. 


1 


1 


6 


NEXT MILLENNIUM ^ BOUNTY KILLER 

BUJM ^.i ■'. ■ EH l3 AeelfS ill No 1 


2 


2 


4 


STRICTLY THE BEST 21 VARIOUS ARTISTS 
VP 1539- 


3 


4 


29 


REGGAE GOLD 1998 VARIOUS ARTISTS 
VP 1529* 


4 


3 


21 


PURE REGGAE VARIOUS ARTISTS 

POLYGRAM TV 566122/1SLAND 


CD 


6 


51 


BEST OF BOB MARLEY BOB MARLEY 

MADACY 7420 


6 


5 


3 


STRICTLY THE BEST 22 VARIOUS ARTISTS 
VP ;540" 


7 


7 


23 


D.J. REGGAE MIX VARIOUS ARTISTS 

BEAST 5423i^lMITAR 


8 


8 


51 


MANY MOODS OF MOSES BEENIE MAN 

SHOCKiMG VIBES 15t3*.VP|H 


CD 


11 


1 


FREEDOM CRY SIZ2LA 
VP 1536* 


10 


9 


8 


A DAY IN THE LIVE... BERES HAMMOND 
VP 1534* 


11 


10 


54 


INNA HEIGHTS BUJU BANTON 

GERMAIN 206S-.VP (3 


12 


12 


6 


HEADS HIGH MR. VEGAS 

GREENSLEEVES25t 


13 


13 


18 


OANCEHALL XPLOSION -98 — MEGAMIX VARIOUS ARTISTS 
JAM DOWN 4O0O1 


03) 


15 


58 


MIDNIGHT LOVER SHAGGY 

viRr.r, 




NEW^ 


NATTY AND NICE REGGAE CHRISTMAS VARIOUS ARTISTS 


TOP WOBLO MUSIC ALBUMS. 


CD 


1 


63 


ROMANZAA ANDREA BOCELU 
PMIiit'S 1^3-20' g 36w«toalNc, l 


CD 


4 


7 


CELTIC CHRISTMAS IV VARIOUS ARTISTS 

WINOHAM MILL 11367 


3 


2 


62 


THE BOOK OF SECRETS A LOREENA MCKENNITT 

QUINLAf. ROAD 46719,WA1^NER BROS, 


4 


J 


11 


l£TURNTOPI!Kim-SOWiSMSF«£DBVOISKrST)CUaNNNGI WKOUSARTEi; 

WAIT DISNTY fj3«3<. 


S 


5 


64 


BUENA VISTA SOCIAL CLUB BUENA VISTA SOCIAL CLUB 
WORLD CIRCUIT.'NONESUCH 7947a.AG BB 


S 


6 


17 


CANTOS DE AMOR GIPSY KINGS 

NONESUCHATLANflC 79510AG 


7 


9 


4 


O.K. TALVIN SINGH 
ISLAND 524559 


8 


8 


2 


PRIDE OF PUNAHELE VARIOUS ARTISTS 
PUNAMELE 19657 


CD 


13 


2 


WINTER'S CROSSING JAMES GALWAY 4 PHIL COULTER 

RCA VICTOR 63745 


CD 


12 


8 


CELTIC LOVE SONGS VARIOUS ARTISTS 


11 


10 


19 


GAELIC STORM GAEUC STORM 

OMTOWN HIGHER OCTAVE 4611: VIRGIN ■ 


QD 


NEW^ 


NA LEO CHRISTMAS NA LEO PILIMEHANA 

The mountain apple COMPANY 83005 


13 


11 


S 


THE ALBUM II ALA6INA 

A.sTriR '^1 .\ri 4J1 J 


05) 


RE'ENTIir 


SUPRALINGUA MICKEY HART/PLANET DRUM 

RYKODISC 10396 QB 


15 


15 


36 


MICHAEL FLATLEY'S LORD OF THE DANCE RONAN HAROIMAN 

-■H LiP-i :i375: BB 




OAlBums win m«Kr«atC9lMltt|IU«tM«|iMft •HbcO'Dvib Ino-jWry Assn 0* Am*nca IftlAA) cerlificition foi s*« 500.000 
umK. A RIM ccftiricaliM lor ulM Of I (nlllion untt artth ucn uditiarai in.>i>Dn indicateO by * numeiai ri>yrwina m« syrrool. 
FcH boiod seti am] OiMibia tlbuim wWl • rumlM Hm Uut tKxeQi two tioun tnc RIAA mu'Iipliijl thipoienti number of 

dltd inct'O' Cape All llburra amiUUB on uoaHHK and CD. 'AsUfitii rmtaAti vmyl a-'i<\iii\v B >rif;>:s!« pfil ar<3 ptsent 
H«MM«4vri HlH c 1998. Billbaw^SPI ConimunicMiom am} S<aundSc«n, Inc 




CALL TOLL FREE TO PLACE ORDERS 1.800.441.4041 FAX: 718 658 3573 



VPriOniD* 6022 S W 31ST STREET 
MiRAMAR FIORIDA 33023 
TEL |»S4( »6.47*4 FAX |M4J 066-a7«6 



even 

santa gets 
the blues 

a great holiday album wilh clas- 
sics and new recordings from 
some of llie biggest names in 
blues and soul. 



with contributions from 
b.b. king 
hadda brooks 
Charles brown 
jesse belvin 
johnny winter 
loweli fulsom 
issac hayes 



also available from 

Pointblank; 

Best Of Blues Guitar 
Fender 50th Anniversary 
Guitar Legends 



pclnQlank 

roots, 
blues, 
soul. 
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Top Gospel Albums . 


1 

*- 


1 LAST WEEK 1 


I WKS ON CHART 


CoflipiM frofn a natwial sample of retail store and rack sales 5o</iiosc^ 
reports collecte<l. compiled, and provided by 1 1 1 lln 

ARTIST TITLE 

II^PRIM & NUMBEROISTRIBUIING LABLL 


1 


1 


10 


— No. 1 

KIRK FRANKLIN 

>5CSF^CtNTR.-C50iraiNTERSCOPE IC af Ni; 1 THE NU NATION PROJECT 


(D 


2 


3 


SOUNDTRACK M£AvrmRiiSiOOK«Fr£» THE PRINCE Of EGVPT-INSPIRATIONAL 


CD 


} 


21 


TRIN-I-TEE 5:7 e-RlTt 90O9«KTERSCOPE ■ TRIN-I-TEE 5:7 


G) 


6 


9 


CECEWINANS PIONEER 9?8>au: HIS GIFT 


5 


5 


4 


TO. JAKES WITH THE POTTER'S HOUSE MASS CHOIR 

iNTtCBiTr WORO 69542,TPic SB LIVE FROM THE POTTER'S HOUSE 


6 


4 


33 


FRED HAMMOND & RADICAL FOR CHRIST • 

vtRiTx 10 (PAGES OF LIFE) CHAPTERS 1 & II 


7 


7 


81 


GOD'S PROPERTY FROM KIRK FRANKLIN'S NU NATION A' 

E t . J'.- NURSCOPE GCJO'S PROPERTY 


8 


> 


45 


VARIOUS ARTISTS • 

>tsilt um WOW GOSPEL 1998 - THE rEAIfS 30 TOf GOSPEL ARTISTS AND SONGS 


9 


10 


37 


CECEWINANS pioneer 92793/AO EVERUSTING LOVE 


m 13 


5 


VARIOUS ARTISTS 

VERITY 43]2I THE REAL MEANING OF CHRISTMAS VOLUME 2 


u 


9 


12 


YOUNDAADAMS VERIIVS3123|B SONGS FROM THE HEART 


12 


II 


8 


VICTORY IN PRAISE MUSIC AND ARTS SEMINAR MASS CHOIR 

TYSCO^'^EW LIFE i31 1 7/VERITY ANY DAY 


13 


12 


6 


TAKE 6 REPRISE 4679^ARNER BROS. SO COOL 


m 


IS 


3 


LOISSNEAD BORN AGAIN ^1020 SOMEBODY 


® 


17 


15 


FULL GOSPEL BAPTIST FELLOWSHIP MASS CHOIR 

&UbrU L.t NI KK. 9J 1 /S. IN 1 1 WSLurt DUtV UUVVIN rtlxU WUnonir rlllvl 




25 


2 


SHIRLEY CAESAR epic CHRISTMAS WITH SHIRLEY CAESAR 


OD 


20 


23 


WALTER HAWKINS AND THE LOVE CENTER CHOIR 

/-j-rurrrhTsr ori^^irmiKrrwcBGI IHVr Al IVF U- 7^TM ANNIUTRUPY RPIINinN 

jUy^j LtN ipirv %i 1 ^IrelUO-kJrt 0g LUVL nL'VL V. ^^in nliMI VLrAOnn 1 nLUillUll 


M 


14 


7 


KIM8URREU tommy BOY GOSPEL I2i«tomhy BOr EVERLASTING LIFE 


19 


18 


15 


VARIOUS ARTISTS C»«T«. ROSE 209H PURE GDSPa- 10 TOP CHOIRS 


20 


19 


57 


KAREN CLARK-SHEARD island 'i!i39l ■ FINALLY KAREN 


21 


16 


19 


PASTOR HEZEKIAH WALKER PRESENTS THE LFT CHURCH CHOIR 

vERilv 431 16 SB llvr AT lOVC TEUOWSHIP TABERNACLE 


22 


23 


92 


VARIOUS ARTISTS 

m ii;(,:)t9 TnnAV'^ fin^PFI Ml KIP mi 1 FPTinN 


23 


26 


76 


VICKIE WINANS CGI 161279 LIVE IN DETROIT 


(S> 


33 


6 


REVEREND EDGAR L VANN, JR. AND THE SECOND EKNEZER BAFTIST CHURCH 

SOUND OF GOSPEL 225 LIVE IN DETROIT 


25 


22 


58 


BEBE WINANS Atlantic B304l/«<! BEBE WINANS 


26 


24 


15 


DAWKINS k DAWKINS harmony 1696 FOCUS 


CB) 


31 


3 


KEITH JOHNSON t THE SPIRITUAL VOICES 

world v/ir,[ 260R THROUGH THE STORM 


2t 


21 


8 


KIRK WHALUM FEATURING GEORGE DUKE L PAUL JACKSON, JR. 

WARNER GOSPEL 47! li'WARNER BROS. THE GOSPEL ACCORDING TO JAZZ 


(S) 


36 


9 


WHITFIELD COMPANY crystal ROSE 20953 STILL 


30 


27 


59 


THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE 

wruu 1 irc SI' . : - V ffH <^TRF^JflT^t 

PlLVe Llr t ** J . 1 ' yjs Dl rlL i^VJ 1 " 


(D 


29 


10 


JOE SIMON RiPETE 2258 THE STORY MUST BE TOLD 


32 


32 


84 


SHIRLEY CAESAR word 680O3L<'EPk; ■ A MIRACLE IN HARLEM 




34 


13 


VARIOUS ARTISTS ihTEGRiTr.WOfiO 69541if PiC WOMEN OF WORSHIP— GOSPEL 


34 


30 


72 


THE CANTON SPIRITUALS 

vtHITY43021 w LIVING IHb LJKtAM: LIVE IN WASHIINGIUN U.ly. 


(D 


REENTR* 


EDWIN HAWKINS WORLD class gospel 0003 LOVE IS THE ONLY WAY 


36 


28 


10 


HOWARD SLIM HUNT (SUPREME ANGEL MAjESnc70O5 OVER YONDER! 


(3D 


39 


5 


KEVIN MCFADDEN Atlanta intl 10240 KEVIN MCFADDEN 


31 


37 


29 


PATRICK LOVE I THE A.L. JINWRIGHT MASS CHOIR 

crystal rose 20950 THE VISION 


39 


38 


,c : COGIC INTERNATIONAL MASS CHOIR 

" ! WOHLD CLASS GOSPEL 5002 LEANING ON JESUS 


40 


40 


Q, ! TO. JAKES 

"I ■■ - . 13 J»£S»SIMS«lW«fC«*Cm "kvH «W lOOSET 
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S Records With Ihe g'palvst saiM ea 
ol 500,000 units. A RIAA cerTif'Calion (or sales c' 1 mnlFan jiiits witii e»ch addi1<cnal irmiion inaicaled by a 
mimefal following The symDol For t>oied s«Is, and double albun-.s win a running t'me mat exceeds two nours. tre RIAA 




by Lisa Collina 

All in the family: offspring of the famed 
Winans are hopinj? to help take pwiwl to the next lewl 
with the launch of the Winans Phase 2. So impretwcd 
were Myrrh Records e.xecutives that they si(fned the 
Detroit-based group, comprising Michael Jr., Marv in 
Jr., Juan, and Carvin III (ages IK, IT, 18, and 18, 
respecti\'ely). The gi"oup was showcased to national and 
local media as well as to Epic and Word sales and dis- 
tribution representatiws at a reception held Dec. 9 at 
TNN's Studio A in Nashville. 

Not .suri'risingly, the group has opted for a more con- 
temporary R&B flavorwith its debut album, tentaUw- 
ly set for release in June. The high-priority debut will 
feature a track from Babyface, as well as a remake of 
the Bee Gees hit "Too Much Heaven." Producers also 
featured on the project include Rodney Jerkins (WTiit- 
ney Houston, Brandy) and Narada .Michael Walden. 

Setting new standards: The much-anticipat- 
ed .sophomore release from Men Of Standard, "Feels 
Like Rain," Ls .set for release -Ian. 19. "Ev-ery one of the 
songs is exceptional," notes Muscle Shoals gospel chief 
Tclisa Stinson, who adds that the most difficult part 
of promoting the album is determining the lead single. 
The album, most of which was produced by Jimmy 
Moss (Karen Clark-Sheard). features two tracks pro- 
duced by Fred Hammond. Men Of Standard are also 



featured on Kirk Franklin's new release, "The Nu 

Nation Project." 

Ins and OUTS: Helen Baylor is in the studios at 
work on her debut album from Verity Records, titled 
"Helen Baylor . . . Live." The concert was taped in .July 
at Heritage Christian Center in Denver. The label is 
.scheduling the release for March . . . James Moore is in 
rehearsal for the recording ne.\t month of his seventh 
album on Malaco Records . . . EMI Gospel and EMI 
Christian Music Publishing recently announced the 
.signing of Montrel Darrett — former lead singer of the 
group Commissioned — to an exclusive artist and pub- 
Ushing pact . . . Among the new .signings to Harmony 
Records are Angelo & Veronica and I.O.O.L, King, 
while Nancey Jackson is gearing up for a new .studio 
album that will feature production from Fred Ham- 
mond, Tonex, and Frankic Cutlass . . . And the new 
year could find Vanes.sa Bell-Armstrong a free agent 
After si.x albums, the celebrated gospel artist is no 
longer signed to Verity Records. 

Briefly: Bom Again Records — now enjoying suc- 
cess with new artist Lois Snead, whose release "Some- 
body" debuted at No. 22 on Top Gospel Albums in the 
Dec. o Issue — has signed Darrj'l Yancey & Shekinah 
. . . Actors Lisa Nicole Carson and Steve Han ey join 
CeCe Winans as hosts for the 14th annual Stellar 
Awards, slated for broadcast Jan. 9 from the Atlanta 
Civic Center . . . Finally, Gospel Today publi-sher Tere- 
sa Hairston resigns her post as pre.sident of the L'nit- 
ed Gos|»l Industry Council. Demetrus Alexander w^as 
asked to assume tiie post . . . Still riding high on the suc- 
cess of its "Greatest Hits" album — the sales of which 
have topped 1(X),(X)0 units, according to Malaco — the 
Georgia Mass Choir is off on a 10-city Christmas tour 
of Spain. 



LATIN NOTAS 

(Coiiti fined from imge 36) 

in 1999. Recently signed to the 
agency was Carlos Ponce. 

A statue of Ashe Records' cmtm 
virtuoso Yomo Toro will be unveiled 
and dedicated Friday (18) at the 
Centro De Julia De Burgos in New 
York. Commi.ssioned by the Nation- 
al Puerto Rican Cuatro Festival, the 
statue will be on display from Satur- 
day (19) through the end of January 
at the Museo De Salsa in New York. 

Chart notes, KETAIL: one 

week aft*r a buoyant Thanksgiving 
Day weekend, sales of titles on The 
Billboard l^atin .50 took a predictable 
dip in sales to 116,500 units. 

Sales of all but 11 albums went 
south in a big way, with many albums 
losing 20% or more of their sales 
from the previous issue. 

Sales of Shakira's top-ranked title 
"Donde Estan Los Ladrones?" (Sony 
Discos) fell 15% to 10„500 pieces. Her 
hit disc, now atop the pop genre chart 
for the fourth week running, falls 170- 
200 on The BiUboarii 200. 

Also down 14% to 6,000 units was 
Elvis Crespo's "Suavemente" (Sony 
Discos), which rules the tropical/ 
salsa genre chart for the fifth suc- 
ce.ssive week. 

And while Los Tucanes De 
Tijuana held firm to the uppermost 
rung of the regional Mexican genre 
chart for the third consecutive week 
with "Los Mas Buscados" (EMI 
Latin), sales of the album cratcred 
25% to :J,000 pieces. 

Chart notes, radio: Despite 
a 1.1 million drop in audience impres- 



sions to 14 million, Chayanne's 
"Dejaria Todo" (Sony Discos) re- 
mains at No. 1 on Hot Latin Tracks 
for the second week in a row. 
"Dejaria Todo" also tops the pop 
genre chart with 11.9 million audi- 
ence impressions. 

Juan Luis Guerra's "Mi PC" 
(Karen/Caiman), which vaults 7-.3 on 
Hot Latin Tracks, tops the tropi- 
cal/salsa genre chart for the second 
sti'aight week with 10.5 million audi- 
ence impressions. 

Grupo Limite reaches the zenith 
of the regional Mexican genre chart 
this issue with "La Otra Parte Del 
Amor" (Rodven/PolyGram Latino), 
which earned 8.6 million audience 
impres.sions. 

In its 36th week on Hot Latin 
Tracks, Pepe Aguilar's "Por 
Miyeres Como Tii" (Musart/Balboa) 
moves into second place for chart 



longevity behind Alejandro Fer- 
n&dez's "Si Tii Supieras" (Sony Dis- 
cos), which logged 42 weeks on the 
chart 

Sales STATFILE: The Billboard 
Latin 50: this issue: 116,500 units; 
last issue: 1<M,,500 units; similar issue 
last year: 1 1 7,500 units. 

Pop genre chart: this issue: 56,500 
units; last issue: 6.3,500 units; simi- 
lar issue la.st year: 51,000 units. 

Tropical/salsa genre chart: this 
issue: 33,000 units; last issue: 36,.'>00 
units; similar issue last year: 35,500 
units. 

Regional Mexican genre chart: 
this issue: 22,000 units; last issue: 
27,.500 units; similar issue last year: 
26,000 units. 

AssistwKi' m preparhtg Om cohcmn 
ivax pmiyHed hyjidy Cmtnr in Miami 



HIGHER GROUND 

tConti lined t'roni txujc .li) 

first issued in 1988. It will be fol- 
lowed by a for-sale Green video biog- 
raphy and print music reissues. 
Sparrow has also slated a rerecord- 
ing of Green's "Songs For The Shep- 
herd" album next year, which will be 
cut by contemporary acts for a late- 
summer or fall release. 

When it comes to passionate 
singer/songwriters with plenty to 
say, the '90s aren't lacking for artists 
of .substance. Among the best releas- 
es this fall were Nichole Norde- 
man's "Wide-Eyed," Layton How- 



erlon's "Boxing God," and Fer- 
nando Ortega's .sophomore album, 
"The Breaking Of The D-awn." Orte- 
ga was recently the featured wor- 
ship leader at the Vision of His 
Glory conference, conducted by 
Billy Graham's daughter Anne 
Graham Lotz. He can be seen per- 
forming Christmas shows with 
Myrrh labelmate Michael Card, 
billed as the Promise tour. 

Here's w-ishing you a merry 
Christmas and God's blessing 
throughout the new year! 



% 

4.9 



Men of Staiidard's new 
release from Muscle Shoals 
Sound Qospel may feel like 
rain, but it's a ray of 
sunshine for all those fans 
who love their 
exciting style of 
gospel mtisic. 

The anttct{)ation 
is rww over. 
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SESAC Hosts 3rd Awards Supper 



SESAC senior executives gather with 
award recipients at the presentation at 
New York's Supper Club. 

The R&B act Infinity performed at 
SESAC's awards presentation. 
Shown, from left, are members Theron 
Benymon and Ramon Adams. 



SESAC plav-ed host to more than 
250 songwriters, publishers, and 
executives at the performing right 
group's third annual music awards 
dinner, held Nov. 18 in New York. 
Winners included Windham Hill 
artist/writer Jim Krickman, 
named songwriter of the year for 
1998, and Neil Diamond, whose 
"Red Red Wine" earned the Lega- 
cy Award. In addition, the publish- 
er of the year award went to the 
Brickman-associated companies 
Swimmer Music, the Brickman 
Arrangement, and Multisongs/ 
BMG. (Photos: Kay Williams) 




Pictured, from left, are Zomba Publish- 
ing's Richard Blackstone and Tse 
Williams; Tye V Turman, a writer/pro- 
ducer who won a perfonnance activity 
award for her hit single. "Sittin" On Top 
Of The World," recorded by Brandy; 
Trevor Gale, SESAC director of 
writer/publisher relations; and 
Zomba's Lisa Piacentt. 



Pictured in the front row, from left, are Bill Velez, SESAC 
president/coo ; Pat Rogers. SESAC senior VP writer/pub- 
lisher relations; Richard Blackstone, senior VP of Zomba 
Publishing; Tse Williams, Zomba Publishing; artist Chico 
DeBarge; Tye V Turman, R&B writer/producer; artist/writer 
Jim Brickman; and Freddie Gershon. SESAC co-chairman. 
Shown In the back row, from left, are Gary Haase, jazz 
composer; Clyde Lieberman of BMG Publishing; Linda 
Lorence. SESAC VP of writer/publisher relations; Trevor 
Gale. SESAC director of writer/publisher relations: Ira 
Smith, SESAC co-chairman; and Wayne Bickerton, chair- 
man of SESAC Intemational. 




Linda Lorence. SESAC VP o( 
wnter/publisher relations, presents 
Diane Lapson from Bob Dylan's man- 
agement office with an award for 
Dylan's "To Make You Feel My Love." 
which earned 100.000 AC radio per- 
formances and more than 1 million 
performances across the board. The 
song has been recorded by Garth 
Brooks, Billy Joel, Trisha Yearwood. 
and Dylan himself. Shown, from left, 
are Lorence and Lapson. 




Shown, from left, are drummer/pro- 
ducer Cecil Brooks III, who received 
awards for his work on several jazz 
albums; Linda Lorence. SESAC VP of 
writer/publisher relations; and Barney 
Relds. VP of High Note Records and 
High Sign Music. 




Pictured, from left, are Clyde Lieber- 
man of BMG Music; Linda Lorence. 
SESAC VP of writer/publisher rela- 
tions; and artist/writer Jim Brickman. 



L ■■.J:i L:;.'t;r (je, SESAC VP of 
writer/publisher relations, presents a 
performance activity award to gospel 
artist William Becton and his publisher. 
Red Rewmar Music, for his hit "Heart 
Of A Love Song." 



INI0.1 SOIVIC3. CREDITS 



THE HOT 100 

I'M YOUR ANGEL • R. Kelly • Zomba/BMI, R. Kelly/BMI 

HOT COUMTRV SINGLES ft TRACKS 

HUSBANDS AND WIVES • Roger Miller • Sony/ATV Tree/BMI 

HOT MB SINQLES 

NOBOOrs SUPPOSED TO BE HERE • S. Crswlord. Montoll Jordan • Wlxen/ASCAP, 
Famous/ASCAP 

HOT RAP SINGI.ES 

GHETTO COWBOY • S. Howse. A. Henderson, K. Greer, J. Burke. F. Undsay. R. 
Antonio • Mo Thugs/ASCAP. Siet/ASCAP. Layzle Bone/ASCAP, EMI Aprll/ASCAP 

HOT LATIN TRACKS 

OEJARIA TOOO • Esletano • 199S Oaap Muslc/BMI 



II.S. Indie Gets Into The 
Spirit With Multiple Deals 



MCTIVE 3-YEAR-OLD: Cele- 
brating its third anniversary Nov. 
1. Spirit Mu.sif, tha U.S. indie that 
former KM I executive Mark 
Fried operates in New York in 
partnership with the U.K.'s Palan 
Music Ltd., has had its net pub- 
lisher share double every quarter 
for the la.st three quarters. Fried 
tells Words & Music. 

With this kind of cash flow — 
FYied won't cite .specific dollar fig- 
ures — the company has been able 
to make various investments 
based on dollars coming in, in 
addition to funding from its part- 
ner, which al.sn subpublishes Spir- 
it Music's catalog. 

The comiKiny basically started 
life with administration deals 
designed to give new- exposure t<) 
songs that 



UTFO's "Roxanne, Roxanne" and 
Whistle's "(Nothing Serious) Just 
Buggin'." 

Fried has also made several 
administration deals, including 
those with Chris Butler's 
Merovingian Music (BMI) — But- 
ler wa.s founder of new wave group 
the Waitresses — and 'Tony 
Green's Cicade Music (SOCAN/ 
BMI), out of Canada. The latter 
includes two big hits by France 
Joli, "Come To Me" and "The 
Heart To Break The Heart." 

Also, Spirit Music now adminis- 
trates for dance music writer 
James "Tip" Wirrick's Wirrick 
Music (ASCAP), as well as 
writer/artist D.K. Byron's Zen 
Archer Music (ASCAP). 
As for the new year. Spirit 
Music first- 



have had a 
chart history 
over a five- 
decade span. 
The list now 
features more 
than 100 .songs 
that made it 
onto the Bill- 
board charts. Fried says. 

Spirit Music has recently made 
a number of investmenLs in vari- 
ous catalogs. They include an 
interest in Rainy Songs (SESAC) 
and writer/producer Peter Warn- 
er's Thunder Music (SESAC). The 
latter contains "Life In 1472," cut 
by Mariah Carey and Jermaine 
Dupri. 

Spirit Music has also purcha.sed 
Mamas & the Papas founder 
John Phillips' Phillips-Tucker 
Mu.sic (BMI). The deal includes an 
extension of the lattcr's adminis- 
tration of Phillips' recent works 
and new works through 200S. 

In a co-publishing interest in- 
volving '80s works, the company is 
now linked with Pure Prairie 
I^eague's ASCAP and BMI firms. 
Pure Prairie League Music and 
Kentucky Wonder Muiiic, respec- 
tively. 

In another purchase. Spirit Mu- 
sic ha.s acquired three companies 
owned by Shaun "Kangol" 
Fequiere, an exclusive Spirit 
Mu.sic writer since 1997. Included 
are crossover rap titles such as 



WDrils& Music 



by Irv Lichtman 



quai'ter activi- 
ty includes 
singles from 
new RCA ar- 
tist Inno- 
cence, Sony's 
Little Sam- 
my D, and 
sou ndtrack 
placements in Paramounl's "200 
Cigarettes," Sony's "Jawbreaker," 
New Line's "Dairy Queens," Tri- 
mark's "Inconvenienced," and 
MGM's "Flawless." 

Bug IN: The Dec. 5 column's 
item on David Bowie's songwrit- 
ing contest on the Internet .should 
have noted that the w inner gets a 
$1.5,000 publishing contract with 
Bug Music. Los Angeles-based 
Bug represents both Reeves 
Gabrels, Bowie's lead guitar play- 
er and songwriting collaborator, 
and Iggy Pop, who has often co- 
written with Bowie. 

Print on print: The follow- 
ing are the best-selling folios frem 
Music Sales Inc.: 

1. Tori Amos, "Antholt^'." 

2. Tbri Amos, "from the choirgiri 
hotel." 

3. Pink Floyd, "The Wall" (guitar 
tab). 

4. Tom Waits, "Bcautifiil 
Maladies." 

.'i. Bob Dylan, "Time Out Of 
Mind." 



BiaeOAHD DECEMBER 19. 1998 



45 



Newsmakers 



BMG Music Publishing Execs 'Navigate New Waters' In Bermuda 




A highlight of the Bermuda conference was a sailing regatta around the island, 
in which teams of execs competed for the "BMG Cup." Shown here is the win- 
ning team. 




Peter Vee. managing director of BMG Music Publishing South Africa, cuts a rug 
during the Island Farewell party. 




A private new-artist showcase at the conference featured Maverick Records 
singer/songwriter Jude, who is signed to BMG Songs, performing tracks from 
his major-label debut. "No One Is Really Beautiful." Shown following the show- 
case, from left, are Andrew Jenkins. VP of BMG Music Publishing International; 
Clyde Lieberman. VP of East Coast creative operations, BMG Songs: Renee 
Dabbah, assistant to the president, BMG Songs; Jude; Nick Firth, president of 
BMG Music Publishing Worldwide; Irina Loukatou, publishing coordinator at 
BMG Music Publishing Greece; and Danny Strick. president of BMG Songs. 



BMG Music Publishing ex- 
ecutives gathered Oct. 20-24 in 
Bermuda for the company's 
third worldwide managing 
directors' conference, dubbed 
"Navigating New Waters." The 
event involved 68 delegates 
from 33 countries, who partic- 
ipated in four days of presen- 
tations and small group dis- 
cussions about each territory, 
as well as plenty of island 
recreation. 





Shown competing in the "BMG Cup" sailing regatta are Paolo Corsi. GM of pop- 
ular music, BMG Ricordi Edizioni di Musica Leggera; Angelo Franchi, inlerna- 
tional creative director of BMG Music Publishing Rome; Marcelo Falcao, manag- 
ing director of BMG Music Publishing Brazil; Marcos Juca. managing director of 
BMG Portugal; and Lars Karlsson, managing director of BMG Music Publishing 
Scandinavia. 



Mano Cantini, managing director of 
BMG Music Publishing Rome, re- 
ceived an award honoring him for 30 
years of service at BMG Music Pub- 
lishing. Cantini is a founding member 
of the company in Italy and oversees 
pop music operations, Shown at the 
award presentation, from left, are 
Cantini and Nick Rrth, president of 
BMG Music Publishing Worldwide. 





i 



Following the sailing regatta, conference delegates attended an Island Farewell 
party, including traditional gombay dancers, a limbo contest, live music, and a 
buffet. Shown is Nick Firth, president of BMG Music Publishing Worldwide, lead- 
ing (he group in a new dance move he reportedly perfected at the conference. 



J.4 



Nick Firth, president of BMG Music 
Publishing Worldwide, presents Paul 
Curran. managing director of BMG 
Music Publishing U.K.. with the Presi- 
dent's Award for excellence in music 
publishing. Shown, from left, are Firth 
and Curran. 




Andrew Jenkins. VP of BMG Music 
Publishing International, bravely navi 
gates the limbo stick at the Island 
Farewell party. 



Shown enjoying a meal at the conference, from left, are Rot>ert Ott. GM of BMG 
Music Publishing Canada; Danny Stnck. president of BMG Songs; and David 
Loiterton, VP of BMG Music Publishing Asia. 
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Media Exposure 



Indie Pubs Find The Ticket To Getting Into The Movies And TV 



BY RICHARD HENDERSON 

l'"aced with the creative might of 
major music-publishing houses 
whose catalogs contain literally hun- 
dreds of thousands of titles, an inde- 
pendent music publisher could be 
forgiren for feeling outgunned in an 
effort to haw its songs featured in 
hit films or on prime-time TV How- 
ever, creative strategizing by suc- 
cessful indie publishers ensures that 
their copyrights, ton, can generate 
revenue via media placement. A 
number of executives from indepen- 
dent publishers were canvassed as 
to the tactics that ultimately enable 
their writers to profit from film and 
television licensing. 

KEEP IN TOUCH 

"Stay in touch with music supcr- 
\'isors and film and television stu- 
dios," explains Stacey Palm, senior 
creative director of film & TV music 
for FVmous Music. "Try to find out 
what they need as early as possible 
and get appropriate music to them." 
She emphasizes the personal touch 
when introducing les.ser-known 
titles and artiste. "Being enthusias- 
tic about newer arti.sts is the only 
way you'll get them in," says Palm. 
"If you are over the moon about the 
band, you can convince someone else 
that the music is worthy of consider- 
ation." ThLs enthusiasm has paid off 
handsomely for Famous Music artist 
Heather Nova, whose music has 
been used in "Dawson's Creek" and 
the WB network's much-touted 
"Felicity." Another writer in Palm's 
catalog is Paula Cole, whose "I Don't 
Want To Wait" famously serves as 



PAULA COLE 

opening-credit music for "Dawson's 
Creek"; the same title has also been 
used in movies that feature the 
actors from the show, an a satirical 
(and profitable) reference to their 
TV notoriety. 

Other high-profile Famous Music 
placements include music by K's 
Choice on the soundtrack to "Party 
Of Five," Junkster's "The Only 
One" in the film "Urban Legends" 
and as-yet-unsigned band E)rizz in 
"Bride Of Chucky." Palm notes that 
media use of music by unsigned 




STACEY PALM OF FAMOUS MUSIC 

bands is a means to garner label 
interest. "Usually, a soundtrack per- 
.son at a record label us involved in 
the project, and, if they love the 
band, they'll often give the track to 
.someone in the A&R department," 
she says. 

"I'm a firm believer that the bet- 
ter song will win out," Palm con- 
cludes. "It doesn't always happen, 
but it can often enough. If a director 
gets the chance to hear something 
and falls in love with (the .song], it 
could get in the film. If a band is 
unknown, the director won't have 
heard the track; it's up to me to use 
every connection I've got to get the 
song to them. Ill call producers, co- 
producers, associate producers — 




BRADY BENTON OF PEERMUSIC 

and slip them tapes if I think I can 
get someone to listen." 

"Making a lot of phone calls; 
that's my primary function," con- 
curs Carol Sue Baker, owner of 
Ocean Park Music. "We're calling 
music supervisors all the time. 
Supervisors who need to replace a 
song will ask, 'Do you have some- 
thing that sounds like...?' We'll try 
to find a catalog track that matches 
the tone, the feel, the tempo — and 
often the lyric of the first-choice 
.song, if the song was chosen for 
lyrics that fit the scene in the film. 
About 50% of the time, it's a lyric 
match." Baker has accrued much of 
her creative activity on behalf of 
publishers by dint of her licensing 
work for independent label masters; 



she has become the de facto creatiw 
person working the catalog of 
Happy Valley Publishing, which ties 
in with her master-licensing activi- 
ties for the Rounder Records Group. 
"Rounder has released about 30,000 
titles, and approximately 7,5% of 
these are either published, co-pub- 
Ushed or administered by Happy 
Valley," Baker says, noting that 
.lonalhan Richman's publishing com- 
pany, Rockin' Leprechaun, is admin- 
istered by Happy Valley. Though 
Richman no longer records for 
Rounder, the synchronization licens- 
es for his re-recordings of older 
songs for "There's Something About 
Mary" were handled by Ocean Park 
Music. 

Baker's company is seeing the 
payoff for her years of effort in the 
film and television communities on 
behalf of indie labels and publishers. 
"This year, we're doing three times 
the bu.siness done in previous 
years," she says. "Part of that is due 
to the fact that there's more publish- 
ing business available to us [Baker 
also works the Ryko Music catalog 
in conjunction with Rykodisc's 
Maria Rugvie, as well as pitching 
songs on behalf of GNP Crescendo's 
publishing entities Neil Music and 
Skyview Music), but we really pay 
attention to the specifics of a 
request when supervisors or direc- 
tors ask us for a song. Also, we don't 
m^erpitch; we'd rather send a couple 
of songs that we think work espe- 
cially well in a scene than send 10 
tracks over to the set that don't 
work nearly as well. Too much 
choice can be confusing to cbents." 

OLD-FASHIONED SONG-PLUGGING 

"In the early '90s, when film and 
TV became such an i.ssue," remarks 
Dan Bourgoise, CEO of Bug Music, 
"the major publishers began send- 
ing in their creative experts; they 
had neglected active song-plugging. 
We've been there all along. Our deal 
is structured so that we earn more 
if we get a placement with an 
administrated client. Economically, 
we can't ignore that" 

Though the Bug catalog is well- 
known for its wealth of roots music 
in country and blues idioms, Eddie 
Gomez, creative director. West 
Coast, ensures that supervisors are 
aware of the diversity of material 
administered by Bug. "Being an 
indie, I'm in charge of a smaller cre- 
ative department, but a lot of our 
exploitation efforts go toward film 
and television and adverti.sing agen- 
cies," says Gomez. "We're the liaison 
between a lot of the music supervi- 
sors in film or TV and our w^riters, 
who are looking for that sort of 
copyright exploitation. The majors 
are situated more as an A&R force, 
to acquire new acts. With them, the 
actual creative part of the job, 
actively and aggressively pitching 
Contiii tied on page .51 
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The Association Of Independent Publishers 
Keeps Its Members Up To Speed 



BY STEVE TRAIMAN 

The Assn. of Independent 
Music Publishers (AIMP) marks 
its most successful year, as it 
moves into its third decade. The 
group has .seen a growing mem- 
bership base in both its Los 
Angeles and New York chap- 
ters — to more than 500 active 
members in the U.S., according to 
outgoing president Mary Jo Men- 
nella, VP and GM of Fox Music 
Publishing in LA. 

"The changing role of the inde- 
pendent publisher was recognized 
by Billboard w"ith our 20th- 
anniversary spotlight a year ago," 
she observes. "We've become a 
vital link between the six major 
publishing arms of the 'big six' 
labels, which soon will probably 
become five, and the 'mini-majors' 
associated with the leading film 
and TV companies." 

Among highlights of this past 
year, Mennella points to the 
AIMP-produced MIDEM panel on 
the global mechanical-rights 
issues. That highly acclaimed dis- 
cussion included Ed Murphy from 
the Harry Fox Agency and 
National Music Publishers Assn., 
David Loiterton from BMG Music 
Publishing Asia and David 
Baskin from the Canadian Musi- 
cal Reproduction Rights Agency. 
"One highlight was the true reali- 
ty check of the Asian economic 
climate provided by Loiterton," 
Mennella says. 

Commenting on the positive 
effects of the AIMP panel, Caro- 
line Bienstock, COO of Carlin 



presentation as an "official func- 
tion" of all future conferences. 
The 1999 presentation this .lanu- 
ary is sure to get attention, with 
the hot topic of "The Securitiza- 
tion Of Royalties." David Bowie's 
offering of his $.50 million-plus 
future-royalty deals to the public 
will be discussed, cmering what it 
Ls and how it works. 




AIMP'S MARY JO MENNELLA 

Bien.stock was off to Europe at 
press time to solidify partici- 
pants, which she expected would 
include a Bowie representativ^e, 
someone from the management 
group representing Elton John 
(who has vTOced his skepticLsm of 
such a scheme) and a participant 
from Holland, Dozier & Holland, 
which also recently floated a 
securities offering. 

"This will be AIMP's third 




THE BOARD OF DIRECTORS OF AIMP'S N.V. CHAPTER. 



America, notes that what was 
called the "Cannes Accord" was 
signed soon after MIDEM. "Poly- 
Gram agreed to give up its cen- 
tral licensing scheme, which led 
to a very timely meeting of the 
minds on thLs issue, which is vital 
to publishers worldwide," she 
says. 

AIMP AT MIDEM 

Another bonus was the 
MIDEM designation of the AIMP 



panel at MIDEM," Bienstock 
notes. "It fulfills our function, in 
general — and at MIDEM, in par- 
ticular — to lead a discussion for 
the publishing industry on a 
cutting-edge issue. People every- 
where are really interested about 
this securitization issue, and we 
expect another capacity audience, 
as in the past." 

"In addition to the MIDEM 
panel, AIMP-sponsored panels 
Cmi t inued on page 50 
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Exploring Cyberspace 

Internetworking With Each Other, Pubs Improve 
Customers' Access 



BY CATHERINE APPLEFELD 
OLSON 

Although music publLshing Ls con- 
sidered among the more tr^itional 
facets of the music industry, the 
independent-pubhshing community 
is embracing the Internet as enthu- 
siastically as any of its new-media 
brethren. Whether they operate 
their own Web sites or are partner- 
ing with others, these publishers 
clearly understand the importance 
of not only advertising on the Inter- 
net but of conducting business in 
cyberspace as well. 

One of the most aggressive cyber 
proponents is Los Angeles-based 
peermusic. It operates an infor- 
mational Web site (www.peermusic. 
com), is a founding member of the 
SyncSite multi-publisher site, is an 
original investor in digital-download 
service GoodNoise and just launched 
a digital-distribution site of its own. 

Peer, Famous Music and Rondor 
Music International launched Sync- 
Site {www.syncsite.com) a year ago 
as a means to provide information on 
the catalogs of all three companies 
for synchronization purposes. The 



companies are bringing other inde- 
pendent publishers into the fold, as 
well; several are currently under 
contract to join. "The concept was to 
enable a user to go to one place, as 
opposed to all different sites," says 




KATHY SPANBEHGER OF PEERMUSIC 

Kathy Spanberger, peermusic COO. 

Each participating publisher has 
250 songs on the site, and visitors 
can search for a song by writer, 
artist, record company, year the 
song was released, genre, subject 



matter and publisher. Interested 
parties also can e-mail the site and 
describe what they are looking for; 
the publishers will sift through the 
catalogs and make suggestions. Visi- 
tors can also get 30-.'?econd snippets 
of any song using Real Audio tech- 
nol(^. Spanberger says heightened 
promotions are planned for next 
year, but the site already has broad- 
ened the participants' pool of poten- 
tial licensees. 

All SyncSite partners share finan- 
cial responsibility for the site and 
are respon.sible for updating their 
own information. The companies are 
also in the midst of contracting a 
new Web-site developer, who will be 
setting up an interactive template so 
that contracts can be completely 
handled online. 

"There's been a lot of browsing — 
people coming to see what's there," 
Mary Beth Roberts, VP of catalog 
development for F^ous Music, .says 
of usage patterns thus far. "We are 
reaching a broader group of licens- 
ing people, but it has also broadened 
our exposure worldwide and upped 
our clout." Roberts says SyncSite 



PUBLISHERS SECTION 



soon vrill link to Famous parent- 
company Viacom's Web site, as well 
as that of sister Paramount Pictures. 

DIGITAL DISTRIBUTION 

Peermusic's decision to invest in 
GoodNoise was as much about 
preparing for a digital future as 
actually digitally distributing its 
owned and copyrighted music. "Dig- 
ital distribution is the future, and we 
have to be knowledgeable about it," 
Spanberger says. TTie next step for 
the company is to bolster its own 
site for digital distribution (www. 
digitalpressure.com), which just 
launched and through which peer 
offers digital downloads of its owned 
masters and copyrights via Liquid 
Audio technology. 

Spanberger anticipates the digital- 
download aspect of peer's busi- 
ness will be a big attraction for the 
I8-to-25-year-old market, and says 
that, although record labels remain 
wary that this distribution method 
will downsize distribution and manu- 
facturing centers, it makes terrific 
sense for publishers. "We can finally 
get directly to the public. Far a pub- 
lisher who has no control over the 
release of their songs, in terms of 
song selection on an album, this is a 
great benefit," she says. "It will pro- 
vide a wider array of music to a 
wider range of people at far less 
cost The challenge is making sure 
intellectual property is protected." 

New York-based Cherry Lane 



Music operates Internet sites for all 
of its businesses, which extend from 
music publishing to magazine pub- 
lishing to sheet music that is distrib- 
uted by Hal Leonard Corp. The 
company also operates a partnership 
with DreamWorks. Peter Primont, 
Cherry Lane president and CEO, 
says the company thus far has in- 
vested the most time and energy in 
its magazine Web site (www.guitar 
mag.com), through which users can 
sample current and past issues. The 
.site, which has been up for two 
years, is undergoing reconstruction 
and will redebut Jan. 1. 

For its publishing operations. 
Cherry Lane provides information 
about all of its songs and songbooks 
on the Hal Leonard site. Hal Leon- 
ard recently launched a site called 
SheetmusicdirecLcom, through which 
users can download songs for a fee, 
either directly to their computer or 
to a participating music retailer's 
computer. 

Primont says the company's pri- 
mary usage of the Internet these 
days is as a research tool. "It is a 
competitive necessity to be on the 
Internet. There has been so much 
time and money spent on purely 
keeping up with the Joneses without 
any real benefit to the consumers or 
users or the publishing companies," 
he saj-s. "If vk don't do it, we will not 
be state-of-the-art; but state-of-the- 
art does not mean more business for 
Coniinned on yatie 50 
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So, who soys "Bigger is Better"? Sure, SESAC's smaller than the other guys. Big deal. Smaller means that we are flexible enough to cut through red tape and work with 
our writers & publishers. SESAC's superior technology meons better monitoring and foster payments for you. So choose. The SESAC family, or those other big guys. 
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AIMP UPDATE 

Continued from pagei? 

during the year in New York and 
Los Angles continue to be our No. 1 
priority," Mennella says. This 
j-ear's topics included current A&R 
trends, e.\amining recent sampling 
issues, royalty-compliance prac- 
tices and the very hot issue of mar- 
keting and protecting rights for 
music downloaded from the Inter- 
net. 

An Oct. 22 luncheon session in 
L.A. had more than 300 on hand 
for a mock negotiation session 
hosted by Don Passman of Gang, 
Tyre, Ramer & Brown, on the art 
of creating bidding wars for artists 
signing recording and publishing 
deals. On the international front, 
AIMP presented David Lester, 
director of legal affairs for the 
Mechanical Copyright Protection 
Society in the U.K., who provided a 
very thorough e.Yamination and 
update on phonomechanicals in 
Europe. 

In New York, Tom Levy, Esq., 
executive director since 1994, will 
give up his post at year-end. He 
giTCS full credit to the other chap- 
ter officers for making this past 
year the most productive ever. 
Included are treasurer Steve 
White, CPA with Cavaricci & 
White Ltd., and executive secre- 
tary Beebe Bourne of Bourne Com- 
pany 

New York board member Bien- 
stock notes that the chapter has 
come up with timely topics for its 
meetings. "We've had a range of 
programs in what we call 'music 
publishing 101' that have covered 
everything from the basics to new 
technology'," she says. "As an exam- 
ple, one panel on 'Music Services' 
drew a big audience to learn about 
how to place music in films. Speak- 
ers included independent Janice 
Ginsberg, Barry Cole of the Shoot- 
ing Gallery, Alex Steyermark with 
Windswept Pacific and Tracy Mc- 
Knight, then with the Good Ma- 
chine." 

BRIGHT FUTURE 

Looking ahead to 1999, AIMP 
VP Connie Ambroseh, VP of copy- 
right and international with Lieber 



& Stoller Music Publishing in L.A., 
is very positive. "We'll continue to 
host our very popular 'one-on-one' 
sessions, where such buyers as 
music supervisors, producers and 
A&R people looking for songs for a 
specific project can interface with 
our members," she says. "We've 
had several very good placements 
as a result of this year's sessions." 

AIMP also is developing a new 
Web site that should he active early 
next year, according to Ambroseh. 
"Its prime purpose will be to 
extend our education and informa- 
tion roles," she saj's. "We expect to 
have links to member sites and 
other resources, including ASCAR 
BMI, SESAC, NMPA and the U.S. 
CopjTight Office. We'll have inter- 



national experts as guest essayists 
on topics of interest and a bulletin 
board for members to exchange 
ideas and request opinions and 
advice from their peers." 

Commenting on the possibility of 
Nash\ille as a third AIMP chapter, 
she notes, "There's a strong base of 
independent music publishers in 
the Music City market. There 
seems to be a nucleus of people 
there who are interested in start- 
ing a chapter, and we hope that will 
happen this coming year. The board 
feels strongly, however, that a 
Nashville chapter should develop 
organically — much as New York 
did about eight years ago, with 
leadership from the local publish- 
ers." 



EXPLORING CYBERSPACE 

Continued from page i8 

us at this time. You don't get instan- 
taneous gratification with a 56K 
[modem), and I would not, as a music 
publisher, want to rely on the tech- 
nology right now." 

However, Primont recognizes the 
importance of the Internet in future 
business transactions. "I want every 
composer and every producer we 
represent to know Cherry Lane is 
looking into the future so we will be 
able to do business in 20O0 and 
beyond," he .saj's, noting that it likely 
will join an amalgam site, such as 
SyncSite, in 1999. "We are looking at 
a number of different options," he 
says, noting the importance of a 
clearinghouse-tj'pe site where po- 
tential licensees can find informa- 
tion about various publishers' cata- 
logs. "It's a matter of making sure 
the site is easy to use and fair to the 
publishers that are participating. If 
you've got those two elements, it's no 
problem." 

JUMPING ON THE BANDWAGON 

Even publishing companies that 
have not yet had an Internet pres- 
ence themselves are feeling the 
power of the medium. "We are now 
finding that the Internet is the most 
effective marketing avenue to convey 
more information to potential users 



than any medium we used in the 
past," says Bob Golden, VP of mar- 
keting at Carlin America, which will 
debut its Web site in January. 

That site (www.earlinamerica. 
com) will offer access to more than 
200 of the New York-based compa- 
ny's most active copyrights, search- 
able by category, significant years, 
major artists and lyrics, according 
to Golden. Sound bites from selected 
ntirks will also be available, and the 
site will feature response forms that 
users can fill out and submit directly. 
"Any potential licensee can start a 
dialogue with us right there online," 
he says. 

Until no«; the company has limited 
its Internet communication primari- 
ly to e-mail, but Golden says the Net 
is making its mark. "Through other 
kinds of communication on the Net, 
we've been able to increase our busi- 
ness substantially. Already, we are 
seeing an increase in our regular 
day-to-day dialogue with users and 
potential customers all over the 
world," he saj's. "With the Web site, 
we can give them whatever copyright 
information thej' need, chronologies, 
cover artists — all the things we could 
never really e.\press as well in [tradi- 
tional] advertising, we can very effi- 
ciently share through this medium." 
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New CDs available January, 1999 

• Derek Bronston "Longing" 

• Lauren Stauber "Solar Heart" 

• "Sample This: HEG Sampler 1999" 
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MEDIA EXPOSURE 

Continued fmin page i7 

the material for media placement, 
seems to haw gone by the wayside. 
We turn [supervisors] on to new 
writers, and I don't think the m^ors 
are doing that as much." Gomez 
notes the appearance of Bug act 
VSTiiskeytown on the "Hope Floats" 
soundtrack, its song having gotten 
extra attention with the film's 
recent video release. For Robert 
Redford's "The Horse WTiisperer," 
rather than simply pushing pre- 
recorded material, Gomez facilitat- 
ed material by Bug writer Chris 
Smithers being recorded by Emmy- 
lou Harris for the film's soundtrack. 

Referencing his background in 
music supervision, Neil Portnow, 
senior VP of West Coast operations 
at the Zomba Group of companies, 
recalls "how agonizing it was to put 
all the pieces together," those pieces 
being the composers, music editors 
and supervisors who shape the 
musical content of a given film or 
TV show. "Zomba is in a unique 
position, having the big pieces of the 
puzzle already in place," Portnow 
saj's. "It was just a matter of filling 
in the gaps in the service areas, 
which we've done. Because of the 
infrastructure here, the umbrella 
company known as Zomba Music 
Services deals with licensing, place- 
ment and proactive pitching of our 
catalogs in both the record and pub- 



lishing businesses. This can gener- 
ate the right material for a project 
from both publishing and records. 
Also, our music editors working on 
projects let us know about what sort 
of music is required, telling the cre- 
ative team in publishing to get on 
the phone and take care of it 

"Because of the diversity of busi- 
nesses, the kinds of services and 
copyrights and intellectual proper- 
ties that we have to offer run the 
gamut. If someone needs inexpen- 
sive music to fill a cue, our music 
libraries can provide that kind of 
material. By contrast, placing the 
Backstreet Boys on a soundtrack for 
Jive Records [a Zomba label] — 
that's the high end of the game that 
we can participate in. That brings a 
lot of people in through our doors, 
and we're able to share the resulting 
information. From a marketing and 
sales standpoint, that's fairly power- 
ful," concludes Portnow. 

MEDIA NETWORKS 

Rhonda Bedikian, the C.E.O. of 
Heavy Harmony Music, home to 
lucrative copyrights such as Han- 
son's "MmmBop," benefits from 
networking via the Association of 
Independent Music Publishers. 
"Every few months, [the AIMP] 
gathers people from film and TV 
and has a creative meeting, which 




RHOND* BEDIKIAN OF HEAVY HARMONY MUSIC 



we attend," she notes. "There, music 
supervisors and directors come and 
relate their musical needs. I also 
work closely with several film com- 
posers, who alert us to source [pre- 
recorded] music that the filmmak- 
ers may be looking for." Like Ocean 
Park Music's Baker, Bedikian tries 
to suggest alternate choices for 
unavailable titles from her catalog 
that are close in character to the 
original requests. Because Hanson 
tracks were being used for the 
Warner Bros, film "Jack Frost," Be- 
dikian seized the opportunity to 
suggest "Hey Now Now" from a 
recently signed group, Swirl 360, 
and the track wound up in the Him; 



the same song is featured in "I Still 
Know What You Did Last Summer." 
Additionally, she has created a CD 
of under-exploited songs, designed 
for mu.sic editors and .supervi.sors. 

"Because we're independently 
owned, we don't have a lot of 
bureaucratic red tape to impede our 
operation," says Brady L. Benton, 
manager of film, television and new 
media in the LA. office of peermu- 
sic. "We don't have to report to any- 
one, save for the direct communica- 
tion we have with our writers. This 
makes the act of clearing songs for 
media placement much easier than 
it often is w ith larger companies. 
We have a reputation for turning 
things around quickly, which is 
especially important in last-minute 
situations where immediate clear- 
ances must be made in order to keep 
the film on schedule. That's where I 
can jump into the scenario and real- 
ly be helpful. 

"Also," Benton adds, "because 
we're independent, we have some- 
what more freedom to do package 
deals. If a film is using a lot of music, 
the supervisor might come to you 
looking for a break if five or six of 
j-our songs are used instead of a sin- 
gle song. In such a case, we can 
arrange that fairly easily. Ultimately, 
it's beneficial to us, to our writers and 
to the film company, because they'll 



save money on each track licensed." 

Last Januarj; peermusic launched 
an online data base known as Sjtic- 
Site (www.syncsite.com), enabling 
music .supervisors to .search through 
a number of different companies* 
catalogs at the same time. If a Ijric 
about a specific subject is required, 
a visitor to the Web site can sift 
through not just one catalog but — 
currently — three catalogs (Rondor, 
Famous Music and peermusic). Ben- 
ton elaborates: "Our goal is to have 
this become the m^or independent- 
publishing database. DreamWorks 
and Carlin America have just signed 
on, so, early in 1999, their catalogs 
will be available for perusal at the 
site as well. Other independents 
have e-xpressed an interest in join- 
ing. Music supervisors will want to 
go to the site, if only because they're 
not limited to just one catalog." 

"It all boils down to the songs," 
Benton concedes. "A director is 
going to use what he wanLs to use, 
and if that song is owned by a m^or 
pubhsher, he's going to pay for it 
even if the money comes from his 
(rnn pocket. However, when music of 
a lesser priority is being considered, 
the people involved with music 
clearance are going to go to the 
independent companies with whom 
they have relationships and with 
whom they work best." 



INDEPENDENT 



INTERACTIVE* 



PRORCTIVE 
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* carljnflniefjGa.coin [online Februafq. 1999] 
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Ell Watching Norway's Rights Bill 

Possible Curbs On TONO May Have European Implications 



BY KAI R. LOFTHUS 

OSLO — The concept of collective 
administration of rights is under 
threat in Norway — a move that may 
hare repercussions across the Euro- 
pean Union. 

A longstanding investigation by 
competition authority Konkurran- 
setilsynct of performing right soci- 
ety TONO has novv resulted in a set 
of draft proposals that would radi- 
cally change TONO's status and 
working practices. 

Prime among Konkurransetil- 
synet's concerns is whether TONO 
should continue to be exempt from 
competition law here — though this 
move has TONO's appro\'al. 

Konkurransetilsynet's investiga- 
tion will be watched closely by col- 
lecting societies acrass the European 
Union. Rumors have persisted that 
the Eun)|)ean Commission is eager to 
address what some in Brussels pri- 
vately regard as anti-competitive 
practices by some of the big Euro- 
pean societies. 

While Norway is not an EU mem- 
ber, its proximity to the Union and 
its close ties with Sweden, which is 
a member, mean Konkurransetil- 
synet's final conclusions will have 
repercu.s,sions bejund the Norwegian 
industry. 

The competition authority in- 
formed TONO in March that the col- 
lecting .society's e.xemption from anti- 
price-fixing legislation was about to 
be re-evaluated. KonkuiTansetilsynet 
voiced concern over the society's 
"ability to e.\ercise power related to 
its market status, both to rights own- 
ers and users." 

Now' Konkurransetilsynet has 
issued a bill to address the issue 
(BillboaTdBuUelin, Dec. 8). Among 
its propo.saLs are that TONO should 
no longer be able to claim exclusive 
rights to administer all works by a 
rights owner or to refuse to admin- 
ister foreign-owned rights. The bill 
also questions the different agree- 
ments that TONO has struck with 
various broadcasting companies. 
While national television stations 
TV2, TVNorge, and TV3 pay an an- 
nual sum based on potential audi- 
ence, national radio station P4 pays 
an annual .sum based on advertising 
revenue, and the local radio stations 
pay according to airplay of music 
per hour and potential listeners. 

The bill saj-s, "The various princi- 
ples can be viewed as a form of dis- 
crimination, because the users of mu- 
sic pay different rates, while ha\nng 
access to the same rights. It will 
affect the companies' ability to com- 
pete effectively wMth each other." 
TONO managing director Cato 
Stram, who stresses that his organi- 



zation has asked for its exemption 
from competition law to be lifted, 
says, "We're very content with their 
approval of our arguments that we no 
longer need e.xemption." 

Stram adds that Konkurransetil- 
synet's bill might be a consequence 
of Norway's eagerness to conform 
with EU standards. Even so, he 
strongly opposes the authority's 
other conclusions. He argues it is 
likely that the authority has based 
many of its opinions on a 1972 case 
from Germany whereby authors' 
body GEMA was ordered to add a 
non-exclusi\ity clause in its contracts 
with rights ownei-s. 

Strom contends, though, that the 
easiest and most cost-efficient 
method of rights administration is to 
be the cxclusiw representative of all 



a rights owner's works. "The oppo- 
site would become more bureaucrat- 
ic to the users," he says. "And it 
doesn't look Uke [the authority] has 
understood that the calculation of 
royalty rates is based according to 
equal principles already, namely cov- 
erage area, the use of music, and fi- 
nancial viability. But we're glatl that 
they have found that we're not guilty 
of m>erpricing. Nobody should expect 
music to become less expensive." 

The suggested alterations in 
TONO's guidelines have been pub- 
lished to allow discussion. A total of 
34 music-related associations and 
companies have been asked for their 
opinions, with a deadline of Monday 
(14). If approved by politicians, the 
bill could come into effect as early as 
Feb. 1. 




Wise Men. Joseph Shabalala of Ladysmith Black Mambazo receives a platinum 
disc from PolyGram TV U.K. managing director Brian Berg to mark 300,000 sales 
of ttie group's album "The Best Of — The Star & Wiseman." The TV-promoted 
compilation, a top 10 success In the U.K.. will be released In other markets in 
1999. Shown, from left, are Shabaiala and Berg. 



Hew Mst la freiiBb label-Ownersbw figM 



SONY 



BY REMI BOUTON 

PARIS— The debate here over 
whether broadcasters should be 
banned from running label opera- 
tions has taken an ironic twist. 

Une Musique, the record label 
run by leading TV channel TFl, 
will switch distribution from Poly- 
Gram to Sony Music in January. 
Une Musique will then be handled 
by a company run by the man who's 
the figurehead of the campaign to 
have broadcast- 
ers barred from 
releasing rec- 
ords. 

At the center 
of the issue is 
Sony Music CEO 
Paul-Rene Albertini, also presi- 
dent of labels' body SNEP But, 
notes a senior source within SNEP 
Albertini was the only one of the 
major label heads here to abstain 
in the vote on whether SNEP 
should ask the government to cur- 
tail the label activities of radio and 
TV stations (Billboard, Oct. 24). 

The source notes that the SNEP 
decision to ask for this ban came 
after lobbying by PolyGram CEO 
Pascal N^gre; the source suggests 
that TFl moved its label from Poly- 
Gram as a reprisal against Negre's 
role. 

However, Sony Music VP/GM 
Jean-Claude Gastineau notes, "We 
have had excellent relations with 
Une Musique for a long time, 
thanks to our collaboration on the 
international \eve\ for acts such as 
Nomads. But it is probably true that 
the abstention of Sony on the 
[broadcasters] question played a 
part." 



Says Une Musique commercial 
manager Pierre-Yves Garcin, 
"PolyGram's stab in the back has 
been a strong accelerator of our 
decision to switch, though it was 
already under consideration be- 
cause of the better capacity of Sony 
to work our products on the inter- 
national level." 

Gastineau says this new deal 



represents "around .">0 million 
francs [$9 million] in annual rev- 
enue in France and Belgium" and 
brings to Sony international license 
opportunities. 

Une Musique is poised to set up 
a world music label named 
Ushuaia — the .same as one of TFl's 
nature programs — which aims to 
produce three acts each year. 



Denmark Boosts Music Funds 

Allocations To Benefit Pop Artists, Venues 



BY CHARLES FERRO 

COPENHAGEN— Popular music 
\"enues in Denmark appear set for a 
financial boost of aroimd 15 million 
kroner (S2.5 miUion) follo«1ng a well- 
received parliamentary hearing 
arranged by the national music coun- 
cil, Statens MusikrSd. 

The council is a 

body in the Min- 
istry of Culture 
and allocates arts 
funding for music. 
However, popular 
music has never 
received notable 
state support. The 
new funding approved by the Cul- 
ture Ministry here will subsidize 
artists' payments and establish a 
proposed six new venues around the 
country. 

"Popular music doesn't need 
emergency aid; it needs to be recog- 
nized, by the state," says Steffen 
Brandt, front man for EMI-Medley 
rock band TV-2. "It already has 
broad recognition among the people. 



on all lewis of society." 

Poul Martin Bunde, A&R manag- 
er for Sony Denmark, adds, "It's dif- 
ficult to find places for up-and-com- 
ing acts to play. It's expensive, and 
only a few places can afford it. I hope 
the re.sult of the funding will be bet- 
ter venues with good stages for cur- 
rent artists and 



'State funding can 
help professionalize 
the business' 



those we'll be 
working with in 
the future." 

Many musical 
venues have been 
forced to finance 
their operations — 
including pay- 
ments to performers — through sales 
of food and drink. Admission fees for 
lesser-known local talent tend to 
scare aw'ay potential listeners, and 
live-music wnues are often forced to 
double as dance clubs to pay the bills. 
While the number of people attend- 
ing shows and the number of actual 
venues may not have dropped, the 
audience is spread thin. 

(Continued on page 56) 



Music Industry 
Restrictions To 
Ease In S. Korea 

SE01.TL, South Korea— The tide 
of liberalization and deregulation 
.sweeping South Korea is having 
its effect on the music business. 

The government's Regulation 
Reform Commission has an- 
nounced plans to lift or ease a 
wide variety of regulations affect- 
ing the music industry, including 
easing of qualifications needed to 
register as a CD/tape production 
company. 

Previously, a company had to 
possess CD or tape manufac- 
turing or editing facilities to reg- 
ister, but this requirement has 
been eliminated. Imports of tapes 
and CDs will no 
longer require 
government 
permission, al- 
though authori- 
ties say it will 
still be required for music contain- 
ing lyrics that could "damage 
teenagers' mentalitj'." 

Also being eliminated is the 
requirement that music whole- 
salers and retailers must register 
with local governments, meaning 
anyone who wants to can get into 
the music distribution business. 

In addition, concert promoters 
will no longer havie to register with 
the government, which will stop 
monitoring performing acts and 
give up its power to veto shows that 
do not meet with its approval. 

Clio immgiN 
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MTV AUSTIULIA HAS AXED 14 JOBS, mostly in its marketing, sales, and 
production divisions, in what executive producer Charlie Singer calls a 
"cost-cutting exercise." Singer saji; carrier Optus bought out the chan- 
nel six months ago and is taking over these duties. Christine Marlow, 
head of programming at Optus, will now" head the channel; there are no 
immediate plans to replace MTV Australia's founding CEO, Kim Vecera, 
who departed last month (BillboardJSki&f in, Nov. 6). Singer dismiss- 
es as "completely inaccurate" speculation in Australia that MTV U.S. is 
con.sidering a direct feed, with some local shows added. "No one on 
either side wants that," he says, emphasizing there are no plans to 
change any programming. 

CHKISTIE ELIGZEK 

TOWER RECORDS IN SINGAPORE appointed Anil Ramchand operations 
manager, effectiw Dec. 1, reporting to Bob Kaufman, senior VP of inter- 
national franchises, which encompasses Tower 
Itecords Asia. Pi'eviously manager of the merchant's 
17,.')0(K'iquare-foot Pacific Plaia local flagship store, 
he replaces Andy Griffiths, returning to Europe 
after three years with Tower in South Korea and Sin- 
gapore. Griffiths takes over as manager of Tower's 
DubHn store .Jan. 2, reporting to London-ba-sed Andy 
Lown, senior VP/director of Tower's European operations. Tower 
launched in Singapore five years ago; its other A.sian operations are in 
Japan, Taiwan, Hong Kong, South Korea, Thailand, Malaysia, and the 
Phihppines. 
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TOM FERGUSON 

MINISTRY OF SOUND, the London-ha.sed nightclub/label/magazine oper- 
ation, is developing a combined music venue and broadcast facility with 
MTV Eumpe's Central service. The central Berlin venue is scheduled 
to open its doors by the end of 15)99. .MTV Central managing director 
Christiane zu Salm says, "The city and its young people will provide an 
exciting backdrop for MTV's growing live output." "The deal will mean 
MTV gains a stronghold in Berlin, seen as important in its distribution/ 
ratings battle with German TV station Viva. Also, the expanding Min- 
istry concern will gain its first permanent venue outside the U.K. 

CHRISTIAN LORENZ 

SINGAPORE-BASED MTV NETWORKS ASIA has promoted two key e.\ecu- 
tives: Sudhanshu Sarronwala to senior VP/managing director for the 
channel in Southeast Asia, and Harry Hui to senior VP/managing direc- 
tor for greater China. Hui joined in March as senior VP of MTV Man- 
darin, headquartered in Taipei, while Singapore-based Sarronwala has 
been senior VP in charge of the network's marketing and communica- 
tions. Sarronwala also served as director of MTV India and will con- 
tinue to over.see its day-to-day operations until a new GM Ls recruited 
for that territory. 

ANNTSANG 

A DOUBLE-CD SET BENEFITING victims of Hurricane Mitch, "Protection," 
is due .Jan. 18 in the U.K. on the Earth Love h^ind organization's label, 
EIjF. Included on the album are new remixes of Massive Attack's "Pro- 
tection" and Roni Size & Reprazent's "Brown Paper Bag." In addition, 
U2, Underworld, Chemical Brothers, and Dreadzone have donated 
tracks royalty-free. The record will be supplied at cost by PolyGram 
and distributed by Pinnacle. 

DOMINIC PRTOE 

JEF HANLON has been confirmed as chairman of the International Man- 
agers Forum (IMF) by the organization's annual general meeting in 
London. Hanlon had been appointed to the post by the IMF board, but 
that appointment required approval by the body's membership. Deputy 
chairman is now Keith Harris, and David Stopps has been confirmed as 
treasurer. The main item for discussion at the meeting was the Asisn. of 
United Recording Artists (AURA), a company founded by the IMF to 
collect artists' performance royalties. The meeting discu.ssed AURA's 
operation under the U.K.'s new copyright rules and its relationship with 
labels' collecting body Phonographic Performance Ltd. 

JEFF CLARK-MEADS 

ANTI-PIRACY OFFICERS gathered Dec. 2-4 at Gatwick, near London, for 
a global meeting organized by the International Federation of the 
Phonographic Industry (IFPI). Among the 65 delegates were senior 
anti-piracy representatives from the Recording Industry Assn. of Amer- 
ica. IFPI director of enforcement Iain Grant says the purpose of the 
meeting was to review progress in the development of the organization's 
new global team. New techniques and technology were also discu.ssed, 

he savs. JEFF CLABK-MEADS 



Germany's Booya Expands To II.K. 



BY DOMINIC PRIDE 

LONDON— German R&B/cross- 
over label Booya's foray into the 
British market (Billboardfiuf- 
letin, Dec. 4) marks the imprint's 
first steps into the international 
marketplace outside of Germany. 

Booya — whose roster includes 
Nana, Pappa Bear, Alex Prince, 
Craig Smart, and Jonestown — 
will open up a U.K. office in part- 
nership with the music and enter- 
tainment company M21. 

Booya U.K. will be headed by 
M21 A&R manager David Law- 
rence, who has worked in A& R at 
Booya's Hamburg for two years. 
Earlier this year, Hamburg-based 
Booya struck a three-year licens- 
ing deal with Universal Music 
Germany, bringing the label's ros- 
ter into that major's domestic 
marketing operations. This is the 
first international move since that 
deal. 

The Booya/M21 deal, effective 
Jan. 1, is initially for one year, 
says Lawrence. He adds that the 
British office will first work on 
"raising the profile of Booya's 
German-signed artists." 

Berndt Schmidt, Booya Music 
Group's Ham- 
burg-based 
managing 
director, says, 
"Our first step 
will be to get a 
feeling for the 
British market 
and to let peo- 
ple get to know 
the [Booya] 
name and what we're about." 
Schmidt says the label also aims 
"to get a handle on the names that 
could co-produce our product." 

Plans are afoot for remixes for 
Booya acts with producers such 
as Ray Hayden, Wayne Lawes, 
and Mark Lewis lined up. 

Schmidt acknowledges that the 
U.K. market isn't an easy place for 
indies to do business. 

"The British market is diffi- 
cult," he says. "The chart is fast; 
radio is limited to a very few- 
important stations." However, he 
says he believes that if the label 
has the right attitude, acts like 
Jonestown can be broken in the 
U.K. 

"Also," he notes, "it may not be 
a one-way street in terms of ex- 
change." He hints at U.K. sign- 
ings. 

Lawrence adds that a female 
singer, Vianne, has pacted with 
the new imprint. 

Schmidt says that Booya is also 
planning to open an office in the 
U.S. and is talking to several U.S. 
production companies about rep- 
resentation. 

M21 is a company established 
and owned by music/entertain- 
ment lawyer group Fenton Hills; 
it comprises a label and publish- 
ing company, as well as manage- 
ment and consultancy divisions. 

Says Fenton Hills partner Jens 
Hills; "M21 will act as Booya's 




eyes and ears in Britain and act 
as a go-between between Booya in 
Hamburg and Universal here." 

Universal retains the rights to 
Booya's catalog worldwide. Sales 
will be handled by Universal U.K. 
with distribution through Univer- 
sal's U.K. distributor, BMG. 

'Our first step 
will be to get a 
feeling for the 
British market 
and to let people 
get to know what 
we're about' 

Schmidt says the decision to 
open Booya's own U.K. offices 
was inspired by his time as 
deputy managing director with 
Frankfurt-based Logic Records, 
which also opened up London and 



New York offices despite having 
label representation through 
BMG companies there. 

"If you're not in the market, 
you don't have a chance," he 
explains. 

However, perceptions of music 
made overseas have changed since 
then, he says. 

"Nine or 10 years ago, the 
British were not used to the idea 
that music could come out of Ger- 
many," he says. "People expected 
a different kind of music from 
us." 

Recalling the experience with 
techno acts such as SNAP!, he 
says: "We didn't say it was Ger- 
man." 

Schmidt acknowledges that 
working an artist like rap/pop 
crossover singer Nana overseas 
will still be a challenge. 

"We were rewarded for making 
this kind of crossover music in 
Germany," he says. "But I don't 
expect the American marketplace 
is waiting for a German rapper!" 



IWo Former Execs Heturn 
To HoHaod's Arcade Mosic 




BY ROBBERT TILU 

AMSTERDAM— The exodus of 
staff from the Netherlands' Ar- 
cade Music Co. not only appears 
to be over — it's being reversed. 

Former head of A&R Ruud van 
Dulkenraad and radio promotions 
executive Peter Wessels are re- 
turning to the company's CNR 
Music label after a brief spell in 
similar positions at Zomba/Rough 
Trade. Van Dulkenraad returns 
to his former A&R job, while 
Wessels is pro- 
moted to head 
of promotions. 

"The duo's 
return to the 
company fol- 
lows the depar- 
ture of Robin 
Simonsen as 
Arcade man- 
aging director in September. It 
was new Arcade Music Group 
managing director Miehiel 
Wolff's idea to lure the two back. 

He explains: "The record indus- 
try is an emotional business, so 
when I joined the company two 
months ago, I thought, 'Why not 
give it a try?' You never know." 

"We received a very warm wel- 
come at our first day back in the 
office," reports Van Dulkenraad. 
"It felt like we've returned from 
a sabbatical year. The artist ros- 
ter is still the same, from De Kast 
to the Golden Earring. But the 
atmosphere has changed drasti- 
cally for the better. 

"I frankly admit that Arcade is 
my home," adds Van Dulkenraad, 
whose first spell at CNR Music 



lasted 17 years. "I'm glad that the 
Zomba/Rough Trade manage- 
ment understood that." 

Rob Gerritsen, manager of vet- 
eran rockers Golden Earring, is 
certainly pleased w ith Van Dul- 
kenraad's return to Arcade. 

"I saw him and Wessels behind 
their desks at Zomba/Rough 
Trade and told them that they 
didn't belong there," he says, 
laughing. 
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SMGLES 
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IF YOU BELIEVE SASHA WEA 
NO MATTER WHAT BOYZONE poiyww 
THE POWER OF GOOD BYE MADONNA wea 
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NARCOTIC LIOUIDO virgin 

GET FREAKY MUSIC INSTRUCTOR FEATURING AB 
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WE LIKE TO PARTY! VENGABOYS motor music 
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HOW DEEP IS YOUR LOVE DRU HILL FEATURING 
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I'M YOUR ANGEL CELINE DION & R. KELLY cotUM- 
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RESPECT SPIKE polvdor 
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AH CAREY coii/MmA 

AISUMS 
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MADONNA RAY OF LIGHT mav[ric>.wa 
CELINE DION THESE ARE SPECIAL TIMES Columbia 
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ALANIS MORISSETTE SUPPOSED FORMER INFAT- 
UATION JUNKIE MAVtRlC^WLA 
GEORGE MICHAEL LADIES & GENTUMEN: THE 
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CHER BELIEVE ala 
WESTERNHAGEN RADIO MARIA wea 
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WOLFGANG PETRY FREUDE w. niAfl-.ARioiA 
OLI R MEIN TAG arkjla 
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NORTHWF STSJDf 
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NO REGRETS ROBBIE WIUIAMS CHOrsALis 

BIG BIG WORLD EMILIA UNIVCRJU. 
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MUICjEPC 
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SWEETEST THING (PART 2) 02 isiand 
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THE BOY IS MINE BRANDY & MONICA 
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ULTRA NATE, AMBER. AND JOCELYN ENRIOUEZ 

LOVE LIKE THIS FAITH EVANS artstabmc 
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HOW DEEP IS YOUR LOVE DRU HILL 

uNivti>sili (iLA-.n 

THE POWER OF GOOD-BYE MADONNA 

MAvt'^lt^■A^H^<« 
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BOOM. BOOM. BOOM, BOOM! VENGABOYS loubf^ 
BIG BIG WORLD EMILIA univfrsu 
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BELIEVE CHER aarser 
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HOW DEEP IS YOUR LOVE DRU HILL FEAT RED- 
MAN MERCURY 
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HARD KNOCK LIFE {GHETTO ANTHEM) JAY-2 bmf. 
IF YOU BUY THIS RECORD THE TAMPERER FEA 
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MADONNA RAY OF LIGHT maveriCkwakncr 

ILSE DELAHGE WORLD OF HURT marner 

CELINE DION THESE ARE SPECIAL TIMES COLUMBIA 

DE KAS7 LIVE cnrmusc 

ANOUK TOGETHER ALONE DiNO music 

HERMAN VAN VEEN NU EN DAN cxNOMiiSiC 

EMMA SHAPLIN CARMINE MEO lm 



SINGLES 

PRETTY FLY (FOR A WHITE GUV) THE OFFSPRING 

COLUMBIA 

CRUSH JENNIFER PAIGE sxck 

FINAUY FOUND HONEYZ isT avenucmehcusy 

IF YOU COULD READ MY MIND STARS ON 54: 

ULTRA NATE. AMBER 4 JOCELYN ENRIOUEZ mus». 

WOOU'IISTIVAI 

ROLLEROJASTER B'WITCHED EC.C 
REDUNDANT/TIME OF YOUR UFE (GOOD RID- 
DANCE) GREEN DAY wla 

FROM THIS MOMENT ON SHANIA TWAIN mlrclry 

BELIEVE CHER ma 

EVERYBODY GET UP FIVE bmg 

I DON'T WANT TO MISS A THING AEROSMITH 

MUSIC SOUNDS BETTER WITH YOU STARDUST 

YlRGtN 

VIVA FOREVER SPICE GIRLS virc^n 
TURN THE PAGE METALLICA vertigotoiygram 
HORNY MOUSSE T VS HOT 'N' JUICY smock 
JACKIE B Z FEATURING JOANNE smcck 
CAN'T GET ENOUGH OF YOU BABY SMASH 

MOUTH EASTWEST 

vmEN YOU'RE GONE BRYAN ADAMS FEATURING 
MELANIE C w* 

THANK U ALANIS MORISSETTE p*avfrick,wea 
UNDER THE BRIDGE/LADY MARMALADE ALL 

SAINTS ICNDOMPOlYGRAM 

ONE WEEK BARENAKED LADIES wea 

ALBUMS 

SOUNDTRACK CHEF AID: THE SOUTH PARK 

ALBUM AMEfliCANMNY 

FARNHAH, WARLOW, NEWTON-JOHN HIGH 
LIGHTS FROM THE MAIN EVENT BMG 
U2 BEST OF 1980-1990 isiand.i>o.yiiram 
ALANIS MORISSETTE SUPPOSED FORMER INFAT- 
UATION JUNKIE MA'.IRlCKWa 
THE OFFSPRING AMERICANA Columbia 
GEORGE MICHAEL LADIES & GENTLEMEN: THE 
BEST OF GEORGE MICHAEL EPiC 
B'WITCHED B'WITCHED CPtC 
PHIL COLLINS HITS wea 

VONDASHEPARD SONGS FROM ALLY MCBEAL (TV 

SOUNDTRACK) epc 

METALLICA GARAGE INC vEimGaPOiYDRAM 
THE LIVING END THE LIVING END em> 
FIVE FIVE RMC. 

SHANIA TWAIN COME ON OVER mercury 
NATALIE IMBRUGLIA LEFT OF THE MIDDLE bmg 
PEARL JAM LIVE ON TWO LEGS EWC 
ANDREA BOCEUI ROMANZA phiiiP5,wercu«i¥ 
MARIAH CAREY #1'S dXUMeiA 
JEWEL SPIRIT EASTWSi 

DIRE STRAITS SULTANS OF SWING— THE VERY 

BEST OF VtRTIGOfXiiLfGRAM 

COLD CHISEL THE LAST WAVE OF SUMMER «ush 



SINGLES 

BELIEVE CHER wta 

IRIS GOO GOO DOLLS repksewea 

READY OR NOT DJ DADO 4 SIMONE JAY time 

KING OF MY CASTLE WAMDUE PROJECT A«fuu«/ 

LlVli. Cf-il 

OUTSIDE GEORGE MICHAEL epic 
CRUSH JENNIFER PAIGE EDtLWue tools 
IF YOU BUY THIS RECORD THE TAMPERER FEA- 
TURING MAYA MUL 
SHOCK NEJA SFWMusciUF 
I DON'T WANT TO MISS A THING AEROSMITH 

COLUMBI* 

WE UKE TO PARTY! VENGABOYS liut 

SOLO UNA VOLTA ALEX BRITTl do it vouRSEiFiWi 

IF WE TRY KAREN RAMIREZ levu ONEAJwversal 
THANK U ALANIS MORISSETTE mmeriouwea 
SWEETEST THING U2 ^^iiANauERCum 
SURRENDER SOUNDLOVERS do n vouRSEiF.'NiTEiin 
LOVE SONG X-TREME dance factory^mi 
LA PACE SIA CON TE RENATO ZERO fowpoivsonv 
THE POWER OF GOOD BYE MADONNA 

MAVtKIC^'AEA 

MOVE MANIA SASH! FEATURING SHANNON x niNO 

CDIGRSFUA 

MUSIC SOUNDS BETTER WITH YOU STARDUST 

RCiLlLE^lRGIN 



ZUCCHERO BLUE SUGAR polydor 

U2 THE BEST OF igSO-iggiyTHE B-SIDES 

IS^ANCi MERCURY 

GEORGE MICHAEL LADIES & GENTLEMEN: THE 
BEST OF GEORGE MICHAEL ep« 
PHILCOLUNS HITS wfa 
ALANIS MORISSETTE SUPPOSED FORMER INFAT- 
UATION JUNKIE v,(.,fmcK,-«lA 
MINACELENTANO MINA CELENTANO Rli 
RENATO ZERO AMORE OOPO AMORE fonqpou^ 
DIRE STRAITS SULTANS OF SWING-THE VERY 
BEST OF MiwruHY 
MARIAH CAREY #rS coiuMEU 
WHITNEY HOUSTON MY LOVE IS YOUR LOVE 

ABISTAmiG 

R.E.M. UP WEA 

U2 THE BEST OF 1980-1990 islan&MErcury 
CELINE DION THESE ARE SPECIAL TIMES Columbia 
VASCO ROSSI CANZONIPERME emi 
DEPECHEMODE THE SINGLES 86-98 mute 

RECC^OSBMG 

PEARL JAM LIVE ON TWO LEGS epiC 
AMEDEOMINGHI DECENNI lim mensosrluii 
METALLICA GARAGE INC- vertigu'Merdjry 
CELINE DION, GLORIA ESTEFAN, ARETHA 
FRANKLIN, SHANIA TWAIN ft MARIAH CAREY 
VHl DIVAS LIVE inc 

STADK) BALLATE . . . FRA IL CIELO IE IL MARE twi 
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SMcaxs 

BELIEVE CHER mA 
BIG BIG WORLD EMIUA nacKVUfHWSM 
NO MATTER WHAT BO»ZONE POl«x» 
THE POWER OF GOOD-BYE MADONNA 

MAVEHIC».W*RNER a»OS 

FLUGZEUOE IM BAUCH OLI P hjinsabuj 
HARD KNOCK LIFE IGHETTO ANTHEM) JAY-Z 

I'M YOUR ANGEL CEMNE DION 1 R KELLY rPC 
BELLE DANIEL LAVOIE miMMLSanMjNvfRSAi 
UP AND DOWN ULNGABOYS »ici». ji>i 
WHEN YOU BELIEVE WHITNEY HOUSTON t, MARI- 
AN CAREY tOLUMBW 

ALBUMS 

U2 THE BEST OF 1980 199aTHE B SIDES rsuMl 
GEORGE MICHAEL LADIES S GENTLEMENi THE 
BEST OF GEORGE MICHAEL FPC 
CELINE DION THESE ARE SPECIAL TIMES moM 
ALANIS MORISSETTE SUPPOSED FORMER INFAT- 
UATION JUNKIE MAVEHIC^WSRNEB 
MARIAN CAREY #rs coiuM«>A 
METALLICA GARAGE INC vcmico 
PHIL COLLINS , , HITS vir&.kwa 
BOYZONE WHERE WE BELONG KXroon 
MADONNA RAY OF LIGHT mmvlruxwaaner twos 
DIRE STRAITS SULTANS OF SWING— THE VERY 
BEST OF viHTiGO 
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ALBUMS 

MARIAH CAREY #1 S swr 

VARIOUS ARTISTS MAX 4 BUG,-soNY/WARNEn 

VARIOUS ARTISTS NANGIS PUNYAl LAGU-LAGU 

TERBAIK EODIf HftMID amg 

ALANIS HORISSm'E SUPPOSED FORMER INFAT 

UATiON JUNKIE w.^mcKVUfMN 

VARIOUS ARTISTS TANGKAP LENTOO iu\ 

PHILCOLUNS HITS warnir 

U2 THE BEST OF 1930-1990 istANCTtHTMAM 

WHITNEY HOUSTON MY LOVE IS YOUR LOVE bmo 

WHITNEY HOUSTON WHITNEY HOUSTON bmg 

SITI NURHALIZA AOIWARNA sim-ah 



IRELAND 



(IRM/VCtiatt- Track) 



LAST 
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SINGLES 

BELIEVE CHEft 

I LOVE THE WAY YOU LOVE ME BOYZONE ito-TIXw 
UP AND DOWN '/ENGABOYS pcstiwa 
UNTIL THE TIME IS THROUGH FIVE RCA 
HEARTS EAT^RAGEDY STEPS jivt 
IF YOU BUY THIS RECORD THE TAMPERER FEA- 
TURING MAYA PEPPtHroMeA 
STAND BY ME 4 THE CAUSE f^CA 
I'M YOUR ANGEL CELINE DION & R- KELLY tpc 
I DON'T WANT TO MISS A THING AEROSMITH 

COiUMQI* 

HARD KNOCK UFE (GHETTO ANTHEM) JAY-Z 

NORTH Axsrs^cc 

ALBUMS 

U2 THE BEST OF 1980-1990 isuwD 

GEORGE MICHAEL LADIES & GENTLEMEN: THE 

BEST OF GEORGE MICHAEL epic 

VARIOUS ARTISTS NOW THAT'S WHAT I CAUL 

MUSICMl EMtVIRiilNRXYGHAM 

ROBBIE WILLIAMS IVE BEEN EXPECTING YOU 

VARIOUS ARTISTS ACROSS THE BRIDGE OF HOPE 

■*V.iI[ HECOftOi 

GARTH BROOKS DOUBLE LIVE CAPitoi 

M PEOPLE THE BEST OF M PEOPLE mpeopimmg 

B*WITCHED e*WITCHED epic 

BEE GEES ONE NIGHT ONLY poiydor 

THE CORRS TALK ON CORNERS iavAiATiantic 
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SMGLES 

BIG BIG WORLD EMILIA uwvERSal 
FLUGZEUGE IM BAUCH OLI P SMG 
BELIEVE CHER v%»HNtH 
NO MATTER WHAT BOYZONE PtxtCRAM 
THE POWER OF GOOD-BYE MADONNA 

WE LIKE TO PARTY! VENGABOYS POiKlHAU 
ONCE UPON A TIME DOWN LOW m 
IMMORTALITY CELINE DION FEATURING THE BEE 

GEES sow 

IF YOU BELIEVE SASHA warnir 
GEJL DJ VISAGE rMi 



U2 BEST OF 1980 1990,fTHEB-SI0ES poiycram 
DIE ROTEN ROSEN WIR WARTEN AUF'S 
CHRISTKIND ^xasiu 

CELINE DION THESE ARE SPECIAL TIMES SOm 
KtDDY CONTEST FINALISTEN KIDDY CONTEST 

VOL. 4 EJMG 

ALANIS MORISSETTE SUPPOSED FORMER INFAT- 
UATION JUNKIE WAflNEH 
MARIAH CAREY #1'S SONr 
CHER BELIEVE wARKEn 

GEORGE MICHAEL LADIES & GENTLEMEN: THE 

BEST OF GEORGE MICHAEL SOf«Y 

DIE SCHLUMPFE OH DU SCHLUMPFIGE VOL. 8 



10 RE ALBANOtCARRISI IL NUOVO CONCERTO wawner 10 10 



SFWN 



<AFYVE/ALEF MB) IZ'OZ^S 



BELIEVE CHER wmiH 

WHAT'S YOUR SIGN? DES REE fpic 

OUTSIDE GEORGE MICHAEL epic 

THE POWER OF GOOD-BYE MADONNA WAflNE" 

CUBA LIBRE GLORIA ESTEFAN ipk 

ZAPATERO MANOLO GARCIA arioia 

CIEGA SOROOMUDA SHAKIRA cmGEROxuMgiA 

OLE REMIXES AZUCAR MORENO cpii: 

EVERYBODY GET UP FIVE bc* 

SWEETEST THING U2 fi.L*N&MthCi.*f 



ROSANA LUNA NUEVA umiversai 

U2 THE BEST OF 1980-1990 isiAND^MFsDJiiy 

JULIO IGLESIAS Ml VIDA-GRANDES EXITOS 

axuMaiA 

SIEMPREASI OIEZYCUARTO osco DC artlbwg 

GEORGE MICHAEL LADIES & GENTLEMEN: THE 

BEST OF GEORGE MICHAEL epic 

MARIAH CAREY #1'S CUiuAtM 

DIRE STRAITS SULTANS OF SWING— THE VERY 

BEST OF wmruHv 

FRANCISCO CESPEDES VlOA LOCA wwran 
MIKE OLDFIELD TUBULAR BELLS III waaner 
PHILCOLUNS HITS warmer 



HONG KONG 



(IFPI Hong Kong Group) I2y03;'98 



ALBUMS 

MIRIAM YEUNG MIRIAM [ TO 100 capitai. artist^, 
GIGI LEUNG I'LL BE LOVING YOU EEi 
ANDYLAU STUPID FELU)W music «p»ct,bw3 
SOUNDTRACK TVB DRAMA (JOURNEY TO THE 
WEST II) POLYGRAM 

ALANTAM FLYING HORSE pniniRAM 
DICK & COWBOY PAO XIAO WHArs mu$C 
WILLIAM SO SOLITUDE GOtASi 
WILLIAM SO LAM MO TAK jam RECoaos 
A-MEI CHANG HOLDING HANDS eej 
REN XIAN QY LOVE PACIFIC rock 



BELGIUM 



(Promuvi) 12/11/98 



SMGL£S 

BELIEVE CHER wAREf* 

BIG BIG WORLD EMIUA urnvERSAi 

BOOM, BOOM, BOOM, BOOM! VENGABOYS 

ZCWaA.'RCtJGM TRADE 

SIMARIK TARKAN ccos.'faLYGRA** 

NO MATTER WHAT BOYZONE PfflvwiAM 

LOVE SONG X TREME EUi 

U TRIBU DE DANA MANAU poiy^am 

ALBERT RAP DE POP-KONING wonA wtrADr 

JERRY'S THEME DJ SPRINGER Afi^-soNv 

JE VEUX CHANTER POUR CEUX QUI SONT LOIN 

LAAM »AFMi 



U2 THE BEST OF 1980 1990/THEB SIDES 

(SUNDiPQ-YGftAM 

HELMUT LOm GOES CLASSIC (FINAL) 4 CLASSI- 
CAL CHRISTMAS PtET ROELEK.P<XTGRAM 

GEORGE MICHAEL UDIES & GENTLEMEN: THE 

BEST OF GEORGE MICHAEL sow 

KABOUTEH PLOP KABOUTER PLOP STuttO mfOMnm 

JOE COCKER GREATEST HITS emi 

DIRE STRAITS SULTANS OF SWING- THE BEST OF 

ytftntSOPOLrGRAM 

STEPS STEP 1 JWEj?C«8J^KXJGH TRADE 

SOUNDTRACK NOTRE DAME DC PARIS POUMiuNr.'ERSA. 
VENGABOYS GREATEST HITS BttEAWM.MM(iA*HJJGf' [Raoe 
ALANIS MORISSETTE SUPPOSED FORMER INFAT- 
UATION JUNKIE UAwmcx,*«4KNffi 
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Control Switzefland) 12/13/98 



SINGIES 

BELIEVE CHER wapneo 
FLUGZEUGE IM BAUCH OLI P BUG 
HO MATTER WHAT BOYZONE poiygraw 
IF YOU BELIEVE SASHA ■Mwr^s 
WE LIKE TO PARTYI VENGABOYS ParGWAM 
HIJO DE LA LUNA LOONA POt-YGAAM 
WHEN YOU BEUEVE WHITNEV HOUSTON & MARI- 
AH CAREY HiNY 

I'M YOUR ANGEL CELINE DION & R KELLY cou>»- 

DlA 

THE POWER OF GOOD-BYE MACXJNNA 



HOW DEEP IS YOUR LOVE DRU HILL FEATURING 
REDMAN POIYCRAM 

ALBUMS 

CELINE DION THESE ARE SPECIAL TIMES Sony 
GOLA UT U DERVO phomg 
U2 THE BEST OF 1980-1990 PoirGRAM 
PETER REBER WINTERZYT-WIEHNACHTSZYT 

MARIAH CAREY «1'S sgny 

WHITNEY HOUSTON MY LOVE IS YOUR LOVE M« 
GEORGE MICHAEL LADIES & GENTLEMEN: THE 
BEST OF GEORGE MICHAEL Sony 
CHER BEUEVE earner 

ALANIS MORISSETTE SUPPOSED FORMER INFAT- 
UATION JUNKIE MAVtRKX.'WAltNER 
METALUCA GARAGE INC- pmygram 
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POPE JOHN-PAUL II will be among those out- 
side the U.K. who will hear the voice of 12- 
year-old soprano Charlotte Church when 
she performs Saturday 
Jfh (19) in the Vatican (Bill- 
^ tjKS boar<iBlu«f«n, Nov. 20). 
Ml^ fm The rest of the world will 
^Km^^K also mal{e its acquain- 
^^^^^^^ tance with the British 
^^^^^^^^p singer, whose album 
V^^^^^ft "Voice Of An Angel" has 
CHURCH gone platinum at home 
with 300,000 units sold. 
An international release is planned for Feb. 
8, and Sony Classical in New York has 
pledged to put the album out in 1999. As 
well as the top five domestic single, "Ave 
Maria," the album includes sacred and sec- 
ular music such as "Pie Jesu" and "Amaz- 
ing Grace." DOMINIC PRIDE 

SARAJEVAN SINGER Zdravko Colic tri- 
umphed over political ten.sions by selling 
out a Nov. 19 concert in PriStina, in Serbia's 
disputed Kosovo region. His current, pop- 
ethno-oriented album, "I Wish You Were 
Mine," recorded with Goran Bregoic. has 
recently been released by the Komuna label 
and has sold in Serbia, Macedonia, Slove- 
nia, and Bosnia and Herzegovina. A recent 
tour marked the return of Colic, who has 
been living in the Serbian capital of Bel- 
grade since fighting began in Bosnia seven 
years ago. With catchy tunes and record 
sales of about 500,000 units, Colic was once 
a pop icon, especially among female music 
fans. PETARJANJA1WIC 

MARINA RH'S "T'Innamorero" (I Will Low 

You), the lead single from 
her third album, "Anime- 
belle" (Beautiful Soul) on 
Virgin/EMI, will surface 
as an English-language 
song, "Heal Me With 
Your Love." The latter 
will appear in 1999 as a 
promotion for an English rei 
version of her album for 
the U.S and U.K. markets. The Italian 
singer/songwriter's luscious love ballad, co- 
written by Rei and Ashley Ingram (whose 
credits include Des'ree and Seal), is see- 
ing saturation airplay in Italy. Since her 
debut in 1995, Rei has established herself 
in Italy as a major artist, with her Italian 
melodies inspired by gospel, soul, and Latin 
rhythms. "Animebelle" also features Indi- 
an percussion, with a guest performance 
from Trilok Gurtu, who sings and plays 
tablas on a remake of Rei's hit single "Noi" 

(Us). MARK DEZZANI 

MEXICO'S ROCK supergroup Mana is show- 
ing its concern over the intransigent polit- 
ical crisis in the southern Mexican state 
of Chiapas, which has left many of the 
region's inhabitants in dire economic 
straits. The Warner Music act will play 
two benefit concerts Thursday-Friday 
(17-18) at the Hard Rock Live in Mexico 
City. Funds raised will be used to buy 




foodstuffs to be sent Dec. 22 to Chiapas. 
Mana's management says the band's two 
shows at Hard Rock will likely be its last 
this century in Mexico, tebesa a<iuilek,\ 

FRENCH-CANADIAN lyricist Luc Plamondon 

is back on top of the French charts with his 
single "Belle" on indie Pomme Music. Taken 
from "Notre Dame De Paris," the stage 
interpretation of Victor Hugo's classic, the 
single has occupied the No. 1 spot in France 
for the last two months and has sold 1.8 mil- 
Hon units, according to the label. "When we 
presented the main tracks at the 1998 
MIDEM, we were expecting 200 execu- 
tives," says Pomme GM Charles Talar. 
"There were 1,400 to give us a standing o\'a- 
tion." Sung by Daniel Lavoie, the track 
also features Canadian singer Garou and 
Corsica-born Patrick Fieri. Performed 
since September, "Notre Dame De Paris" is 
the theater success of the fall in Paris. The 
central character of Esmerelda was repre- 
sented on the soundtrack album by Israeli 
singer Noa, but in the show she is played by 
Helene Segara, who topped the charts ear- 
lier this year in a duet with Andrea Bocel- 
li on the single "Vivo Per Lei" (I Live For 
You). CECILLE tessevre 

NEWLY SIGNED to Sony Music India, Colonial 
Cousins are hoping for international appeal 
for their second set, "This Is How We Do It," 
which shipped 200,000 units domestically on 
iLs Nov. 23 release. 
The album fea- 
tures a diverse mix 
of talent, ranging 
from classical per- 
cussionist Birju 
Maharaj to pro- colonial cousins 
ducer Andy Mar- 
vel, who has worked with Diana King and 
penned songs for Celine Dion. This Mum- 
bai, India-based duo, con.sLsting of classical- 
ly trained vocalist Hariharan and guitarist 
Leslie Peter Lewis (Lezz), already boasts a 
huge domestic following thanks to their self- 
titled 199(! debut, which sold more than half 
a miUion units on ex-WEA licensee Magna- 
sound. Lezz calls the Cousins "an English 
band with an Indian soul." Vijay Singh, 
managing director of Sony Music India, is 
talking to Sony labels in the U.S., namely 
Columbia, Epic, and 550. "We are seeking a 
commitment from any of these labels 
because once we have that, then they are the 
experts in breaking new talent in the West," 
he .says. nyay bhushan 

JAPANESE SUPERSTAR Namie Amuro will 
make her show biz comeback Dec. 31 on 
NHK TV's annual "Kohaku Utagassen" 
( Red And White Song Contest) program, 
the network announced Nov. 25 (Bill- 
boardBuUetin, Dec. 12). The female vocal- 
ist, who la.st year married Sam, a member 
of dance/pop group trf, which, like Amuro, 
is signed to Avex Trax, has been on a 
maternity break ever since last year's 
"Kohaku" show. She gave birth to a baby 
boy May 19. stevb McCLimE 
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Early Bee Gees Reissued Warm Spell Leaves Retailers Cold 



Sets Mark Revival Of Aussie Imprint Spin 



BY CHRISTIE ELIEZER 

SYDNEY— Two collections of Bee 
Gees material, recorded in Aus- 
tralia in the '60s and newr released 
in the U.S., are .spearheading major 
independent Festival Records' 
revival of its imprint Spin. Broth- 
ers Barry, Maurice, and Robin 
Gibb, born in Manchester, England, 
grew up in Australia. During the 
late '50s, they per- 
formed as a trio, 
as the Brothers 
Gibb. The two-CD 
"Brilliant From 
Birth" culls all 63 
tracks the Bee 
Gees cut for Fes- 
tival between thsbee 
1960 and 1966, 

before they headed to London and 
broke internationally with "(The 
Lights Went Out In) Massachu- 
setts." 

Four cuts are from 1964 TV ap- 
pearances, unearthed by collectors 
Glenn A. Baker and David McLean, 
who respectively run the reissue 
labels Raven and Canetoad. The 
group coTCrs the Beatles' "From Me 
To Y'ou," Dave Clark Five's "Can't 
You See That She's Mine," the Hol- 
lies' "lust One Look," and Chad & 
Jeremy's "Yesterday's Gone." Tapes 
of 14 other tracks, so far issued only 
on a 1970 German-only release, 
"Inception/Nostalgia," were labeled 
incorrectly and filed in Festival's in- 
house studio in Sydney 28 years 
ago. 

These were discovered only this 
past February by Festival's archrvies 



MUSIC FUNDS 

(Cont inued from ixuie Oil) 

"I believe the younger generation 
goes to a venue as a form of con- 
sumption. They jump around from 
place to place," saj's Gunnar K. Mad- 
sen, managing director of the Dan- 
ish music promotion agency ROSA. 
"State funding can help profession- 
alize the business and add stability." 

The move will put popular music 
on the same subsidy levels as film, 
cla.ssical music, and other art forms. 
The original model laid out by the 
council called for 68.5 million kroner 
($11 million) annually, but Culture 
Minister Elsebeth Gerner Nielsen 
says, "We can get things sensibly up 
and running for a smaller amount." 

The council wanted 20 new region- 
al TCnues opened to offer a variety of 
popular musical genres. 

Nielsen says she will be able to 
scrape together the money needed 
for 1999 from rerenue from state lot- 
teries and sports gambling. Future 
subsidies wiU presumably come from 
the same source. 

The agreement to allocate the new 
money came too late to be included in 
Denmark'sl999 finance bill, which 
has already been passed by Parlia- 
ment, so a new proposal for funding 
will be drawn up next spring for the 
following year's budget. The funding 
idea has broad support in Parliament. 



manager. Warren Barnett. They 
provide an interesting glimpse into 
the early career of an act that has 
sold 100 million records and notched 
,'jO chart hits. The Bee Gees' har- 
monies were raw but unique even 
then. In between club audience- 
friendly country and show-biz tunes 
is a nod to their obsession with the 
Beatles, who had just toured Aus- 
tralia (adding 
Intriguing har- 
monies to "Paper- 
back Writer" and 
"Ticket To Ride") 
^i^K^ and their own abil- 
J^^^^ ity to knock out 
^^^^^^ melodically strong 
6EES pop numbers "In 

The Morning" and 

"Could It Be." 

The sets have the blessing of the 
Gibbs, who have lived stateside for 
20 years. Says Warren Fahey, Festi- 
val's group deputy managing direc- 
tor, "They were aware of the pro- 
ject. They wrote and said they were 
appreciative of Festival's role in 
recording them in the first instance. 
They might have squirmed that 
some of this stuff was being un- 
leashed on the world, as most arti.sts 
would. But they weren't precious 
about it, and they .saw these record- 
ings as an important aspect of their 
career," 

The Bee Gees were inducted into 
the Au.stralian Record Industry 
Assn. Hall of Fame in September 
and will be the first act to perform 
at the opening of the 75,000-capacity 
Sydney Olympic Stadium in March 
of next year. The second Gibbs-ori- 
ented set is "Assault The Vaults," 
which collects '60s covers of Bee 
Gees material by top Aussie acts of 
that time, like Col Joye, Lonnie Lee, 
Bip Anderson, and Bryan Davies. 
The prolific brothers never record- 
ed these songs themselves but pro- 
vide backup vocals on some. There 
have been an estimated 4,000 covers 
of Gibbs songs globally. 

Festival founder Harry Cohen 
set up a number of labels like Spin, 
Leedon, Rex, Teen, Sunshine, and 
ATA to house local rockers. In a 
run-up to its 50th anniversary in 
2002, Festival has launched a 100- 
CD reissue program of releases by 
Johnny O'Keefe, Johnny Devlin, 
the Delltones, Col Joye & the Joy 
Boys, Normie Rowe, Tony Worsley 
& the Blue .Jays, and Digby Rich- 
ards. 

This month, the 26-track "Brian 
Henderson's Bandstand" collection 
celebrates the 40th anniversary of 
the TV show that was as important 
and influential to Australian fans as 
"Shindig" was to Americans. 

Marketing is initially through 
retail and mail order. F^iey says he 
expects some of the releases — in- 
cluding the two Bee Gees sets, a 
three-CD set of '60s Australian 
garage punk and psychedelia titled 
"So You Wanna Be A Rock'n'Roll 
Star," and the Sherbet catalog to 
spill over to modern rock fans look- 
ing back at history. 



BY LARRY LeBLANC 

TORONTO— The prospect of a green 
Christmas is leaving Canadian music 
retailers blue. They .say that unsea- 
sonably warm weather has kept many 
holiday buyers away. 

"We need some cold weather and 
snow to drive people into stores," says 
Tim Baker, buyer with Ontario-based 
Sunri.se Records, which operates 3:1 
stores. "That's what we need to make 
customers think of Chri.stmas." 

Roger Whitcman, VP of purchas- 
ing for HMV Canada, which operates 
97 stores nationally, agrees that music 
retail business has been slow because 
of the un.seasonably warm tempera- 
tures nationally 

"We need cold weather to act as a 
i sales] activator," he says. "I think 
[the sales period is] going to go crazy 
at the last minute, whereas last year 
it kicked off in November." 

According to Lane Orr, head buyer 
of the A&B Sound chain, which oper- 
ates 16 stoi-es in British Columbia and 
Alberta, the previous three holiday 
sales periods foUmral a di.stinct three- 
tiered pattern: regular business, fol- 
lowed by a slight pickup in sales, fol- 
lowed by a last-minute sales blitz. 

"This November, in general, was at 
that second level," says Orr. "Cer- 
tainly, we were seeing people in the 
stores we haven't seen for a w'hile, 
and the average transaction was up 
significantly, w'hich meant [cus- 
tomers] were buying more. Business 
was good in British Columbia, which 
is nice because B.C. has had a rocky 
[economic) ride." 

THERnAILTOPIO 

However, retailers are generally 
impressed by this year's offerings. 

According to .SoundScan, the top 10 
retail albums in Canada for the week 
ending Nov. 29, as printed in the pub- 
lication the Record, are Celine Dion's 
"These Are Special Times" (with 
150,000 units scanned to date), the 
"MUCHdance '99" compilation 
(98,000), Metalliea's "Garage Inc." 
(27,000), Garth Brooks' "Double Liw" 
«)6,000), the Offspring's "Americana" 
(53,000), U2's "The Best Of 1980- 
1990" (63,000), Pearl Jam's "Live On 
Two Legs" (20,000), .Jewel's "Spirit" 
(42,000), Alanis Morissette's "Sup- 
posed Former Infatuation Junkie" 
(140,000), and the soundtrack to 
"Armageddon" (350,000). 

"Our top 10 [titles] are all within 
300 units of each other," notes Orr. 
"We've got .some very strong records. 
There's some hits packages, a couple 
of decent soundtracks, .some harder- 
edged music, alternatiw, dance, rap, 
and some country. 'MUCHDance '99' 
is doing extremely weU. Garth Brooks 
is doing very well. The other big win- 
ners for us are U2, Celine Dion, the 
Offspring, Pearl Jam, Jewel, Metalli- 
ca, Alanis Morissette, Phil Collins. 
We're also doing well with Seal, Goo 
Goo Dolls, and Shawn Mulhns." 

Also experiencing significant 
Canadian sales are albums by such 
artists as Mariah Carey, Seal, 
MuUins, 'N Sync, Method Man, and 
Sheryl Crow. Significant sales have 
also been garnered by the sound- 



tracks to "Touched By An Angel" and 
"Ally McBeal," as well as "Chef Aid: 
The South Park Album." Top compi- 
lations include "Big Shiny Tunes 3," 
"CMT Canada '99," "Now! 3," 
"Women In Song, Vol. 2," and "Pure 
Dance 3." 

Retailers, while warning of the dif- 
ficulties of building momentum, are 
particularly ecstatic about early .sales 
of high-profile albums provided by 
publicity about a pair of so-called 
Super Tuesdays. Nov. 2 saw releases 
of albums by U2, Dion, Beck, Oasis, 
98 Degrees, the Cardigans, the 
Rolling Stones, and the TV sound- 
track "Touched By An Angel": on 
Nm'. 17 there were releases of albums 
by Brooks, Carey, .lewel, Whitney 
Houston, Seal, Offspring, Method 
Man, and Ice Cube. 

"There's probably been three to 
four times as many relea,ses of major 
acts this year than there were in the 
same period last .year," says White- 
man. 

In terms of big sellei-s, both Whitc- 
man and Baker agree that U2's 
album has been the .stj-ongest release 
at their chains. 

"Celine Dion started off slow, but 
her television special [on Nov. 25] 
boosted sales," adds Whiteman. 

Baker says he's also seen a pickup 
in Dion's sales. In addition, he says. 
" 'MUCHDance '99' is doing very 
well. 'Touched By An Angel' has 
picked up because Sony went to 
[advertising on) television. Metallica, 
Offspring, and Pearl Jam have been 



wonderful surijrises." 

WHAT ABOUT THE TEENS? 

Cam Mitchell, buyer with Roblan 
Distributors, which operates 65 Sam 
the Record Man stores nationally, 
w-elcomes what he says is a resur- 
gence of mainstream rock. 

"What I like is that there's been 
[good salesl of a lot of record store- 
type recortls," he saj's. "Like Metalli- 
ca, Offspring, and even Pearl .Jam. 
Racks aren't all over those titles, and 
[traditional music retailers arel driv- 
ing the sales. Those three records 
haw been great for us. The Offspring 
and Pearl .Jam, to an extent, took a lot 
of people by surprise. This year we've 
gone back to rock'n'roll bands. But 
Celine Dion has also really taken off 
for us." 

Mitchell warns, however, that the 
music industry could be missing out 
on sales due to a lack of product 
.siwcifically targeted to younger pop 
buyers. 

"There's no Aqua, no Verve, no 
Chumbawamba, no Hanson, no 
matchbox 20 this year." Mitchell says. 
"Last year, [pop-styled actsl really 
drove sales." 

Orr agrees. "The closest thing to a 
real pop song now is Shawn Mullins' 
'Lullaby.' Last .vear, you couldn't go 
anywhere w ithout hearing Aqua, 
Chumbawamba, and the Verve. We 
don't have [pop groups selling) now." 

"What draws kids today," says 
Baker, 'is hip-hop, but it mostly sells 
for two weeks, and it's gone." 



Sales Bf Morissette, Mams flag 



TORONTO— Alanis Mori.ssette's new 
Maverick/Warner Bros, album, "Sup- 
posed Former Infatuation Junkie," 
racked up sales of 140,000 units in 
Canada for the week ending Nov. 29, 
according to SoundScan. But sever- 
al retailers say that .sales of the set, 
released Nov. 3, are flagging, large- 
ly due to the lack of a follow-up sin- 
gle to "Thank U." 

On the SoundScan chart that ap- 
pears in Canadian music trade pub- 
lication the Record, Morissette's 
album entered at No. 2 on Nov. 15 
but had slipped to No. 9 for the week 
ending Nov. 29. 

"Alanis had a really strong two 
weeks, and then it slowed down," saj's 
Cam Mitchell, buyer with Roblan Dis- 
tributors, which operates 65 Sam the 
Record Man stores nationally. 

"Alanis Morissette seems to have 
dropped off," says Roger Whiteman, 
purchasing VP at HMV Canada, 
which operates 97 stores nationallj'. 
"There's a need for a .second single. 
The album is a pretty good follow- 
up to 'Jagged Little Pill.' It'd be a 
shame if Warner loses momentum 
there." 

But Tim Baker, buyer with 33- 
store Ontario-based Sunrise Rec- 
ords, .says, "Warner lost momentum 
the first day because they did not do 
enough of a pre-awareness cam- 
paign. PolyGram did a far better job 
of making awareness of U2, released 



the .same day. U2 killed (Morissette) 
on the first daj', and she picked up 
the week afterward." 

Gary Newman, chairman/presi- 
dent of Warner Music Canada, 
acknowledges retailers have voiced 
complaints of the lack of a follow-up 
Morissette single "I pointed that out 
to AlanLs Morissette's staff," he says. 

According to several retailers, the 
latest album by Bryan Adams, Cana- 
da's recognized international super- 
star act, is also under-performing in 
the Canadian marketplace. Accord- 
ing to SoundScan, his new A&M 
album, "On A Day Like This," re- 
leased Oct. 27, had only scanned 
35,000 units through the week end- 
ing Nov, 29. It was No. 46 on Sound- 
Scan's album chart for that week. 

"Adams has sold, but not as well 
as everybody here expected," says 
Rob Abercrombie, buyer with 
R.O.W. Entertainment, which oper- 
ates the 21 -store I{ecords on Wheels 
chain. "It's been slow." 

"Adams is a stiffarooney," adds 
Baker 

Lane Orr, head buyer of the 16- 
store A&B Sound chain, says that 
even in Adams' former hometown of 
Vancouver, album sales have been 
disappointing. 

"With the Adams, it looks like I've 
made a bad buy," he saj's. "But I'm 
not going to yet write the album off. 

It's still early." UBBY LeBLANC 
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Indies Wary Of Retail Consolidation 

Some Express Concern Over Trans World/Camelot Merger 




BY CHRIS MORRIS 

LOS ANGELES— Independent dis- 
tributors are viewing retail mega- 
mergers with uncertain emotions. 

Some indie wholesalers are w-arily 
eyeing the new retail landscape, 
which will find two recently merged 
firms controlling what is estimated to 
be nearly 17% of U.S. market share. 

With just over 
1,000 stores, the 
combination of 
Albany, N.Y.- 
based Trans 
World Entertain- 
ment Corp. and 
North Canton, 
Ohio-based 
Camelot Music will account for 9.5% 
of the market when the deal is closed 
in Januar}'. The recent splicing of Tor- 
rance, Calif.-based Whorehouse 
Entertainment and Dallas-based 
Blockbuster Music, in 600 stores, will 
command about 1% of the market- 
place (Billboard, Nov. 7). 

Some indie distributors are taking 
a dim view of the massive consolida- 
tion in general, citing diminished op- 
portunities for their product. The 
more outspoken of them are espe- 
cially nervous about indie-friendly 
Camelot's acquisition by Trans World, 
long viewed by independents as a dif- 
ficult account to crack. 

"As less people control the music 
industry at retail and it becomes more 
corporate and bottom-line-oriented, 
the less important independent music 
is going to be," saj-s Mark Viducich, 
COO of Bayside Distribution in West 
Sacramento, Calif. "It has to be, by 
definition, if you think about it." 

Speaking of his own company, 
which is owned by Tower Records 
parent MTO Inc., and such indie com- 
petitors as Koch International and 
Distribution North America (DNA), 
Viducich adds, "I think we're going to 
be selling less SKUs, to be quite hon- 
est with you ... I think you're going 



to see us doing the same volume with 
a lot less line items." 

Kai Dohm, president of the Chica- 
go-based indie-rock distributor Rotz 
Records, says, "The danger I see in 
the whole thing is that you divide a 
third of the market share in between 
three monsters. What kind of effect 
that will ha™ on indie music and dis- 
tribution — ^whether it's good or not — 




really depends on whether your rela- 
tionship is good with [the big 
accounts]." 

He continues, "The one danger I 
see is you will not be able to break a 
new independent artist on the chain 
level . . . "That will become so costly, in 
regards to ad\'ertising and promotion, 
that it probably will be impossible for 
the average indie label, unless they 
can create such a huge demand on the 
mom-and-pop level that it automati- 
cally shifts into chain sales, because 
they'll haw to stock it because of the 
demand." 

Michael Rosenberg, senior VP at 
Koch International in Port Washing- 
ton, N.Y., says, "As far as straight 
sales issues, I think the consolidation 
Ls going to mean that we're going to 
lay out less product, simply because 
if you put two chains together, you're 
going to have fewer [total] stores, 
even if it's not that many fewer." 

He adds, "Our experience so far 
has been, one chain that used to be 
two is buying less than the two chains 
used to buy separately I'm not sure 
exactly why that is. I don't think the 
store count is the only reason behind 
that, but I haven't figured out exact- 
ly what the reason is." 

Ryko Distribution Partners GM 
Jim Cuomo says delicately, "There 



were some [accounts] who, for the 
independent sector, had been difficult 
for us to get our unequal fair share 
[from]. In some cases, the merger for 
some of these guys is turning out to 
be a very positive thing, and in some 
cases, it may take a bad situation and 
make it all that much worse." 

Jim Colson, director/GM of DNA, 
finds his company with an unusual leg 
up in at least one of the consolida- 
tions, since the distributor's sister 
company, mega-one-stop Valley 
Media, is fulfilling Wherehouse and 
Blockbuster during a transitional 
period. "DNA had an opportunity to 
ride along and benefit from that, 
because of our in-stock position in the 
warehouse," he saj's. 

Concerning the impact of the 
mergers overall, Colson says, "We 
haven't noticed a huge disruption to 
our business overall, but I think as 
these things get further down the line 
and they start talking about things 
(Continued on page 59) 



Hasllid Sales Srings Arabic 
Music Into The Mainstream 



BY JIM BESSMAN 

NEW YORK— Basking in the glow of 
a bright new retail store location, the 
owners of Rashid Sales Co., the coun- 
try's premier Arabic music whole- 
saler, are expanding their efforts 
toward bringing Arabic music to the 
American mainstream. 

Ray Rashid, who co-owns the 
Brooklyn company vrith his brother 
Stanley, has left his post at the cash 
register to join his brother in devot- 
ing full-time efforts to the wholesale 
business, and he's hitting the streets 
to promote his relati\'ely exotic sonic 
wares to major local retail outlets. 

'After 30 years of working the store 
and people coming to me, I'm sud- 
denly going to people," saj's Ray. He's 
letting salespeople from the former 
location manage the new one while he 
deals with some 200 retail accounts 
nationally. 

"It's like starting from scratch," he 
adds, "dealing with most of the msyor 




Here's Looking At Kids. Russ Solomon, founder of Tower Records, Video & 
Books, was honored with the Children's Choice Award from the Neil Bogarl 
Memorial Fund at the organization's "Bogart Confidential: The Case Of The Miss- 
ing Cure.' held last month at Barker Hangar in Santa Monica, Calif. The organi- 
zation raises funds for the treatment and cure of children's cancer, leukemia, and 
AIDS. Shown, from left, are Stuart Siegel of the Children's Hospital in Los Ange- 
les; Bhan Avnet. international senior VP at 143 Records and event co-producer; 
fund co-founder Joyce Bogart Trabulus; and Solomon. 



IS COMING SOON TO 
A STORE NEAR YOU! < 



Stores like Tower and Virgin in the 
U.S. and Canada — and the in- 
between stores too." 

Ray adds that he previously con- 
tacted stores, "but now I'm actually 
going out to introduce myself to dif- 
ferent buyers or sending out letters 
with new-release and promotional 
information. I'm letting them know 
that we're open for questions on the 
music, to let them know who these 
singers are and the countries and 
styles they represent, because a lot of 
the buyers are still pretty new to Ara- 
bic music." 

Ray's visits are paying off. "He's 
really piwtal in bridging people who 
aren't involv«i in Arab culture into it," 
says .lohn Coughlan, world music 
buyer at Tower's outlet at Manhat- 
tan's Lincoln Center. He credits Ray 
with increasing the store's Arabic 
music offering from nothing to a bin 
and a half and counting. 

"Every store has the odd Arabic 
album, but he has it all and helps you 
learn about it," adds Coughlan. "He 
knows a lot of people are interested in 
the classic Arabic singers like Om 
Kalsoum, but he sends us very con- 
temporary pop as well, like [West- 
ern/Arabic classical fusion album] 
'Mozart Le Egyptian,' which he sug- 
gested and is now in a listening post 
and is doing very well. He comes up 
here and helps me out — and IH go to 
his store, and he'll show me around." 

Nott' on Court Street in Brooklyn's 
residential Cobble Hill neighborhood, 
Rashid Sales moved a block and a half 
from its former Brooklyn Heights 
location on Atlantic Avenue in March. 
(Continued on next page) 
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newsline... 



BEST BUY i-oports that sales from stores open more than a j'ear increased 
122"^ in the third quarter from the corresponding period a j^ar ago. Total 
sales were up 18% to $2.49 billion for the three months that ended Nm-. 28. 
The retailer also saj's in its preliminarj' quarterly report that earnings 
will exceed analj-sts' average estimate of 47 cents a share. Best Buy says 
that entertainment software — music and video — accounts for 19?f of sales, 
up from 18% a j'ear ago. The company operates 312 consumer electronics 
and entertainment software stores. 

T1CKETMASTER ONLINE/CrTY SEARCH saw its stock price leap fourfold in its 

first full day of trading on Dec. S. The company, which sells tickets ov-er the 
Internet to erents listed in the CitySeaix-h online guides, went public offer- 
ing 7 million shares at $14 each, raising $98 million. The .stock went as 
high as $o6..375 in its first ds^y. At press time, shares w>ere trading ai-ound 
$39.50. 

BR0AOCAST.COM, an Internet streaming-media company has signed a deal 
with Amazon.com giving the retailer exclusive music- and book-.selling 
rights on BroadcasLcom's online site. The site tracks about 520,000 users 
a day and features liv^ broadcasts for about 370 radio stations and 30 TV 
stations. 

REFTfRAK has formed a new long-term deal with Hastings Entertainment 
under which the retailer will obtain "substantially more product" through 
Rentrak's pay-per-tran.saction videocassette-leasing program. In return, 
Hastings will receiw impiwed terms from studio suppliers that have deals 
with Rentrak. Hastings operates 129 book, music, and video superstores. 

BIG ENTERTAINMENT saj's that its online store, bige.com, has teamed with 
Time Warner's Roadrunner Internet ser- 
vice to create a high-bandwidth, cable- 
modem version of BigE's electronic com- 
merce site that will feature videos, music, 
and animation. The program will be 
launched in the T^pa Bay, Fla., market. 
Big Entertainment also says it mH become the movie merchandise store for 
Film.com, an online site for movie reviews, shorts, and trailers. 



com 



EMI MUSIC DISTRIBUTION .says that its 50 top executive will each spend 
one day working a full shift at a music store this holiday season to become 
"more responsive; to consumers and to retail," says Gene Rumsey, execu- 
tive VP of sales and marketing. The program began Dee. 7 and will con- 
clude at the end of the month in Trans World, Tower, Musicland/Sam 
Goody, Whcrehouse, Camelot, and Borders stores. 

IMAGE ENTERTAINMENT, adistributor of laserdisc and DVD prc^amming, 
reports that net sales feU 15.8% to $13.8 million in the second fi.scal quar- 
ter, which ended Sept 'M), from $1(1.4 million in the .same i)eri(xl ayearago. 
The net loss widened to $687,000 from $184,000. The company says 
"strength in DVD sales continues to hav^ a significant adverse impact on 
litsei'disc net sales." Laserdi.sc purchases fell to .52% of net .sales from 82% 
a year ago. while DVD sales rose to 48% of net sales, up from 18%. 

ELECTRIC ARTISTS, an online merchandiser, has formed a deal with OneSoft 
by which music fans can receive free custom-branded E-mail services 
from recording acts such as Depeche Mode and Garbage. The companies 
say they ai^e developing programs for Public Enemy, Busta Rhymes, and 
Big Bad Voodoo Daddy. 

TOTAL E, an online retailer of music and movies, .saj's it has begun to sell 
more than 1 ,ii00 DVD titles at its World Wide Web site in promotions offer- 
ing up to 30% off list price. 



RASHID SALES BRINGS ARABIC MUSIC INTO THE MAINSTREAM 
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The wholesale operation is now 
upstairs from the 900-8quare-foot 
store. 

A big neon light fixture shaped in 
the company's distinctive "R" logo 
hangs in the window. Ray notes that 
the window is made of new glass, thus 
making for a brighter interior 

The new retail digs are decidedly 
smaller than the preceding space, 
which had existed in the heart of the 
borough's Arabic-.speaking communi- 
ty since 1952. 

"The old store vv-as originally set up 
for 78s and needed a lot of cabinet 
space for storage," notes Stanley, 
adding that CD di.spla.vs in the prior 
location had been converted from 
vinyl LP fixtures. "Now we can dis- 
play three times the number of CDs 
in a lot le.ss space, which makes it a lot 
easier for browsing." 

Indeed, Rashid's 1,200-CD catalog 
fills five CD racks along the left side 
wall and stocks recordings from all 
Arabic-speaking countries. 

The store stocks all the Arabic 
music genres, from religious to the 
currently trendy Jee/, an Egyptian 
hip-hop-ish street music exemplified 
by younger artists like Hamid El 
Sharey and Hakim. Algeria's mi pop 
.style remains popular, notes Stanley, 
while the demand for older "classical" 
Arabic artists like Fairuz, Abdel 
Wahab, and legendary songstress 
Kalsoum is still steady. 

A centerpiece of the store, in fact 
is the mother of all boxed .sets: the late 
Kalsoum's entire 72-CD concert out- 
put for the Sono Cairo label, priced at 
$799 and housed next to the new- 
release bin. 

Cassettes are in glass cases along 
the right wall, vrith Arabic percussion 
instruments for sale atop them. (Ray 
plays the Arabic tabi drum and duff 
tambourine professionally.) 

Gone ai-c the various Arabic news- 
papers and magazines, which at the 
old store created a lot of in-store traf- 



fic but few music sales. Arabic books, 
however, are still av^ailable on two shelf 
units in the middle of the store; they 
include poetry collections, novels, 
cookbooks, histon,' books, and editions 
of the Holy Quran. (The first digital 
recording of the Lslamic holy btxjk is 
also on sale in a 32-CD baxed set for 
$199.) 

At the front of the store is a video 
section selling Arabic films (some with 
English subtitles) and concert tape.s, 
as well as a recently released Kalsoum 
documentiU'V. 

Cultural accessory items are also 




Brothers Ray Rashid. left, and Stanley 
Rashid stand outside their Arabic 
music business, Rashid Sales Co., In 
Brooklyn, N.Y. 

displajed throughout the store. These 
include pins, flags, decals, and key 
chains representing the Arab coun- 
tries; mugs bearing pictures of cur- 
rency (Iraq's, with its picture of Sad- 
dam Hussein, has special kitsch 
appeal for Americans, says Ray); and 
electronic Arabic translators. 

On the wall are framed pictures of 
legendary Arabic music and film 
luminaries. There's also a photo of 
Ray with top Egyptian film star Adel 
Imam and another of the great com- 
poser/musician Abdel Wahab with 
Albert Rashid. 

The late Albert Rashid was a 
Lebanese immigrant who started 
Rashid Sales as an Arabic film dis- 




EXECUTIVE TURNTABLE 



DISTRIBUTORS. Baker & Taylor En- 
tertainment in Morton Grove, 111., 
promotes Bill Polich to pre.sident, 
Bryan Smith to executive director 
of marketing, and Steve Bakker to 
director of business administration. 
They were, respectively, executive 
VR director of marketing promo- 
tions, and manager of operations 
analysis. 

Jamie Smith is named regional 
manager at Harmony House in Troy, 
Mich. He was manager of the Har- 
mony House store in Flint Mich. 

HOME VIDEO. Monterey Home Video 
in Thousand Oaks, Calif., names 
Laura Larona-Keys Monterey 
Soundworks advertising director/ 
associate director of publicity and 
Jim Holmes director of sales and 
special promotions. They were, re- 
spectively, executive director at Gold 
Coast Performing Arts Assn. and 
VP of marketing at IMC Plastics. 

MANUFACTURING. Barbara Orbison 



Productions in Nashville names 
LeAnn Bennett production manag- 
er and B.C, Rogers III assistant to 
the VP They were, respectively, coor- 
dinator of A&R administration at 
Capitol Nashville and an intern at 
Emerald Sound Studios. 

NEW MEDIA. Disney Online in Bur- 
bank, Calif, names Ken Goldstein 
senior VP/GM. He was VP/GM of the 
Red Orb Entertainment division of 
Broderhund Software. 

Dormont Technologies/Startrack- 
er in Pittsburgh names Keith Gib- 
son sales manager, Southern region. 
He was sales director at Orbison 
Records in Nashville. 



tributor in Detroit in 1934. He moved 
his family and the company to New 
York in 1950 and opened a music store 
in Manhattan before moving it to 
Brooklyn two years later. 

Albert's sons Ray and Stanley have 
worked there since the mid-'60s. 
They've been recently joined by Her- 
erra, a male black-and-w hite Ameri- 
can shorthair cat who especially likes 
the belly dancers who come in to buy 
instrumental dance music — though 
Stanley sternly informs him that the 
politically correct term is "Oriental 
dancers." 

As part of its new outreach pro- 
gram, Rashid Sales bought a table for 
selling CDs at a recent Oriental dance 
festival in Long Island. Ray says a TV 
ad campaign targeting Arabic pro- 
gramming on local cable s.vstems will 
commence ne-xt year. 

Meanwhile, tlie company's World 
Wide Web site, which offers music 
samples, takes orders from the U.S, 
the U.K., the Middle East and South 
America, indicating growing world- 
wide interest in Arabic masic. 

So does the use of Arabic music in 
films. Stanley notes that the music of 
rai star Cheb Khalid was used in last 
year's sci-fi flick "The Fifth Ele- 
ment," and he says that the store 
recently supplied DreamWorks w ith 
Kalsoum's "Enta Omrj'" for it* forth- 
coming animated Biblical tale "The 
Prince Of Egj^jt" 

"People are ready to experiment 
more now and looking for more e.\otic 
and interesting music," saj's Stanley, 
who notes, too, that local public radio 
stations have found music from 
Egyptian pop superstar Amr Diab's 
new album "Awedony" — which 
Rashid Sales supplied — ^to program in 
between reggae tracks. 

"It's working its way into people's 
hearts," says Stanley of Arabic music, 
citing the incieasing number of non- 
Arab customers coming into the store 
and to its Web site with questions that 
lead to purchases. "And there's ahvajii 
been a similarity with it and other 
forms like jazz. It starts on a melody 
line, and then each instrument impro- 
vises before returning to the melody." 

Younger musicians are picking up 
on the cla.ssical Arabic forms, adds 
Stanley, and there is even a classical 
Arabic crossover hit in "Mozart Le 
Egyptian" by French producer 
Hughes De Courson. The album joins 
Egyptian musicians with the Bulgar- 
ian National Orchestra. 

But the biggest breakthrough in 
expo.sing Arabic mu.sic in America, 
Stanley says, is the fact that many 
manufacturers are supplying English 
translations of the Iviics. 

"Language has always been a bar- 
rier to understanding our mu.sic," he 
says. "But there's a ti'adition of mean- 
ingful lyrics in Arabic music which 
goes back to the value of poetry in 
Arabic culture — dating back to the 
pre-Christian times." 

Stanley credits the Saudi SIDI 
label for following the lead of EMI 
Music Arabia in now including Eng- 
lish lyrics in its product EMI, in fact 
is even selling cassettes of 'Awedony" 
in a counter bin and noting the inclu- 
sion of both English and Arabic lyrics. 
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INDIES 

(Conttnned fnim fxitje 5?) 

like consolidating buying staffs and 
things like that, it could get a little 
more complicated." 

Mark Mayo, sales manager at re- 
gional indie Rock Bottom Inc. in At- 
lanta, .says that the recent mergers 
have affected his business directly: 
"It's consolidating tv,xt or three chains 
that were strong in thus territorj' and 
moved them out of the territory. We 
still intend to do business with 
Wherehouse, if at all possible, hut 
Trans World I'm not so sure about." 

Ho«-ewr, he adds, the consolidation 
may throw some unfore.seen benefiLs 
his way: "My gut feeling is really, 
deep down, it's gonna be a good thing. 
I see it actually improving the mom- 
and-pops and smaller chain.s. With 
more consolidation, these guys get so 
much bigger, their attention to finer 
details like regional records goes 
away. It becomes a lower priority. 
They're looking at bigger numlwi's on 
the hits and on the major catalog 
stuff." 

Some distributors — especially 
those that deal niche rock product — 
sound especially leery about the 
Trans World/Camelot union. 

Alicia Rose, ( iM of the Portland, 
Ore. -based Northwest Alliance of 
Independent Labels (NAIL), says, 
"I'm scared, |)ei-sonally, about Trans 
World taking over Camelot, liecause 
for us Trans World's always been a 
huge jwin in the ass . . . We just chose 
not to deal with them. That was a 
decision I made about a year and a 
half ago, which for better or for 
worse is the way it has been. 
Camelot, on the other hand, ap- 
proached us to deal with us, becau.se 
of [NAIL exclusive] Pink Martini. 
Within 24 hours, we were approved 
and we were a vendor. They are one 
of the most well-oiled buying 
machines I've ever worked with. 
They're one of my favorite ac- 
coimts." 

She adds, "The best possible .sce- 
nario is that Camelot won't change 
the way they do busine.ss, and Trans 
World will benefit from theii" organi- 
zation." 

Rotz's Dohm says, "Camelot is a 
wonderful account — easy to deal 
with . . . We've been ti'jing to get into 
Trans World for a year, year and a 
half now, and there's neviir any open- 
ing for new indie suppliers. Now 
we're hoping what will happen with 
the merger is that our vendor code 
from Camelot moves over to Trans 
World." 

Executives at Trans World de- 
clined to comment. 

Koch's Rosenberg takes a less anx- 
iety-ridden approach to deaUng with 
the chain. 

"Trans World is a tough account, 
in the sense that they know what 
they want, and they're very demand- 
ing of the \T;ndors," he says. "But, in 
our experience, if you work with 
Trans World and you understand 
what they're about, you can have an 
extremely beneficial relationship 
with Trans World . . . Trans World 
will want certain things from a ven- 
dor, and if you take a hostile reaction 
to that, they'll be hostile back. 

"They're an account you need to 
work with on their terms somewhat, 
but if you do that, it's beneficial. If 
you don't do that, it's not beneficial, 
and they're very straightforward 
about that." 
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Virgin Sets New II.S. Megastore 
Team, Wliile Hamilton Moves On 



With the Dec. 4 departure of 
Virgin Entertainment Group VP of 
operations Ste^e Hamilton, the new 
U.S. Virgin Megastore senior man- 
agement team is already in place, 
according to sources. 

Word is that Russ Pillar, of Inter- 
net company Prodigy, ha.s joined the 
company iis president. Also, an exec- 
utive from Virgin's U.K. retail opera- 
tion will cross the pond to become act- 
ing VP of op- 



RETAIL 
TRACK 

by Ed Christman 



erations. Mean- 
while, senior 
management 
holdover Chris- 
tos Garkinos, 
VP of market- 
ing, is said to be 
adding purchas- 
ing to his re- 

spon.sibilities. Virgin execs didn't 
return calls seeking comment. 

Speaking of Ste>e Hamilton, it 

seems he has gone off and joined for- 
mer U.S. Virgin Entertainment Group 
president Ian DufTell in hLs new busi- 
ne.s.s venture. Duffell confirms that 
Hamilton, along with Bruce Watkins, 
formerly VP of human resources, are 
aboard at the new company. But he 
admits that he's not yet eager to detail 
thii! new \'cnture. 

"I ha\e .spent the last eight months 
working on an innovative concept, 
which will revolutionize the way peo- 
ple buy music," says Duffell. 

Duffell saj's the new company. New 
Media Network, is liased in Santa Mon- 
ica, Calif Hut he saj's he will use anoth- 
er li^ to trade under. 




Tower records: Tower Rec- 
orri.s/ Video has reorganized its man- 
agement. Stan Goman, executive 
VP/COO, .says that pre\iously the for- 
eign divisions of Tower w ere "on their 
own. But now there will be a lot more 
communication, cooperation, and 
exchanging of employees and ideas." 

As part of that. Tower has ap- 
pointed a worldwide retail operating 
group, which consists of Keith Cahoon, 
senior VP and 
director of 
Asian opera- 
tion.s; Kevin 
Cassidy, for- 
merly Tower's 
Southwest 
regional manag- 
er, who is 
named VP of 
North American operations; Andy 
Lown, senior VP/director of Euro- 
pean operations; Bob Kaufman, 
senior VP and director of franchise 
operations; and David West, VP/ 
director of Latin America. 

Also, the company has created a 
centralized retail administration 
group consisting of Stan Barton, VP 
of database and data management; 
Heidi Cotler, VP of book and maga- 
zine sales; Bob Delanoy, w ho is mov- 
ing from VP of retail operations to VP 
of store design and development; Jen- 
nifer Hegji, VP of training and edu- 
cation; Don Neimer, VP of loss pre- 
vention; George Scarlett, VP of 
product and vendor management; 
Ken Sockolov, VP of business man- 
agement; and John Thrasher, VP of 
video sales. 
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HMG Parts With Ryko; Cleopatra, Caroline Ink Distribution Pact 



HmG on the MOVE: HMG, the 
independently distributed roots-music 
imprint operated by Oakland, Calif.- 
based HighTone Records, is parting 
company with Ryko Distribution 
I^tners and will now be handled by 
three indie wholesalers. 

EfTcctivt! Jan. 4, HMG will be han- 
dled by San Rafael, Calif.-based City 
Hall Records; Orange, Calif.-based 
Hep Cat Distribution; and Roanoke, 
Va.-based Record Dc|x)t. City Hall is 
a long-established regional distribu- 
tor that's attempting to e.xtend its 
reach nationally. Hep Cat is a roots 
and rockabilly wholesaler and mail- 
order operation. Record Depot is a 
specialty distributor that represents 
a broad range of roots-music labels. 

The new distribution agreement 
kicks in Jan. 26 with the release of a 
self-titled new album by the Jelly 
Roll Kings, the veteran Mississippi 
blues band featuring singer/gui- 
tarist/keyboardist Frank Frost and 
drummer Sam Carr, and the reissue 
of the High Water Records album 
"Busted!" by the Blues Busters. 

In February, some personal 
fawrites will make an ai^arance on 
HMG: "King Clarence," a new album 
by Clarence Brewer, will feature our 
main men the Skeletons, backing up 
the Springfield, Mo.-lia.sed bluesman. 

HMG's i-oster also includes \ocalist 
Katie Moffatt, guitarists Deke Dick- 
erson and Redd Volkaert, and I'ecent 
Flag Wavers Kim Lenz & the 
Jaguars. The label also reiiisues titles 
from Memphis-based High Water, the 
blues label Testament, and Ronnie 
Weiser's rockabilly imprint RoUin' 
Rock. HighTone's product continues 
distribution via Rhino Records 
throuf^iWEA. 




by Chris Morns 

On the DOTTED LINE: Cleopa- 
tra Records in L.A. has inked an 
exclusive distribution deal with Caro- 
line Records. 

This probably isn't earth-shatter- 
ing news to most people, since Caro- 
line has been handling Cleopatra's 
product for j'ears. However, according 
to Cleopatra GM Brian McNeils, 
Caroline has been distributing the 
label's product for the past two years 
without a signed agreement; a two- 
year deal expired in 1996. 

Cleopatra, which operates the 
dance label Hypnotic and the prog- 
rock imprint Purple Pyramid, Ls mov- 
ing more heavily into the hard-rock 
domain, according to McNeils. In 
1999, the company's metal-skewed 
Deadline imprint will release new full- 
length albums by Quiet Riot and 
Cinderella. Bang your head. 

Benefiting henderson: 

Altcountrj' singer/song^vriter Bruce 
Henderson has been plagued by 
recent health problems, including two 
cancer operations, and he just began 
a course of chemotherapy. While Hen- 
derson is one of the rare and lucky 
musicians who has health insurance, 
his expenses are still monumental. So 
friends of the Omad/ Paradigm artist 
are undertaking a benefit show, the 
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Bruce Henderson Charity Ball, .Ian. 8 
at New York's Bowery Ballroom. 

Confirmed performers include for- 
mer "Saturday Night Live"/Bob 
Dylan guitarist G.E. Smith (who 
plaj'ed with Henderson in the group 
the High Plains Drifters) and his 
wife, 'Taylor Barton; Marshall 
Crenshaw; Five Chinese Brothers; 
Frcedy Johnston; 'Willie Nile; Amy 
Kigby; Curtis Stigers; and Roscoe's 
Gang (with Eric Ambel). 

Flag waving: Bassist/vocalist 
Lisa Marr — ^whase group Buck has 
just released its self-titled debut 
album on Long Beach, Calif.-based 
Sympathy for the Record Industry — 
has made some nuyor life a4justments 




during the last 12 months. 

Jast a year ago, Marr mo\<ed from 
Vancouver, where she had led the 



group Cub, to L.A. She pulled up 
roots to rejoin her husband, Ronnie 
Bamett, who plays in the LA gixiup 
the Muffs. The couple had met and 
wed the previous year but were liring 
apart in different countries. 

"We fell in love, had a whirlwind 
romance," Marr .says. "For the first 
year [that to were married j, \ve didn't 
see each other except for three 
months." 

It's taken Marr a while to get used 
to LA, but the local music scene has 
been extremely open to Buck's music, 
Marr .saj's. 

"It's a hugely different city," she 
says. "The scale of it can be daunting 
. . . The music scene is instantly com- 
(Coiithiued on paye 119) 
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THE HOUSE *HISPE«EII«1-131 129.991 VcitiiiailtMialBmiMannlSU JSaenS'rwiiJ' 


10 


9 


2 


U.S. lUDSHALS: SPECIAL EDITION IKI 


2)991 Wa-™,Hcm,Videol5625 ;°;^sfi™ 


11 


NEW^ 


n€EnOraH«ll«iaiISJEMlEnrai»;i» Wamer none video iIImbbIm'" 


12 


10 


2 


5T» TREK: FIRST CONTACT IK 111 129 9)1 Pannouiit Nome Video 54947 ^MmfatL 


13 


11 


2 


THE WEDOING SINGER (PG'I3)(24.M > 


MiMiuinMimii imnuiiiKii) SJU'^JJJSre 


14 


12 


2 


A PERFECT MURDER ISI 124 99) 


... M(cti«l Dougiis 
Warner Home Video 16643 G^vrn^ftilto* 


15 


B 


2 


MISSIONIMPOSSI8LE(PG'131l2999l Psramouiil Hone Video 64977 TomCruise 


16 


17 


2 


FACEAIFF m 129 9i) 




.-^ JohnTworta 
Pafamoufit Heme VHJeo 154957 NicoIk Cssf 


17 


NEW^ 


AIR FORCE ONE IRl 129 99) 


CaluiDtiiaTnS>arHanieWJeo67188 HsnsonFord 


18 


NEW^ 


THE GHOST ASD THE DARKNESS M B ill Paramoont Home Video 32350 S'nliS,^*" 


19 


18 


2 


RFTH ELEMENT iPG-131 129.99) 


^ . ^ BnjceWillfi 
Columbia TnSlar Honie Video 68240 r^^^.^ QiOmsn 


20 ;NEW^ THED£VIL'SADVOC*TE(RK2<,98) Wamet Hone ^Meo 16172 "Hwi^™* 
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'Blue' Fans In Store For A Musical 
'Treasure' Via Kid Rhino Release 



Bluer than BLUE'S: Nick- 
elodeon's top-rated preschool 
series "Blue's Clues" has inspired 
an audio spinoff, which makes its 
debut Feb. 16 on the Kid Rhino 
label. 

Called "Blue's Big Treasure: A 
Musical Adventure," the album 
stars program host Steve Burns 
and features 30-plus minutes of 
games, songs, and stories on 11 
tracks. 

Burns is joined by the titular 
Blue, the girl puppy who encour- 
ages viewers to solve the show's 
engaging mysteries by figuring 
out the clues she gives. Also fea- 
tured on the album are "Blue's 
Clues" regular characters Mr. 
Salt, Mrs. Pepper, and baby Papri- 
ka; alarm clock Tickety Toek; 
brother/sister duo Shovel and Pail, 
who live in the garden; Slippery 
Soap; and Mailbox. The album is 



r *i cwic/5 



by Moim McCormick 

priced at $13.98 for CD and $9.98 
for cassette. 

Maintaining a consistency be- 
tween the album and show — the 
program stresses learning through 
play — is a bonus set of Colorforms 
and game board included in every 
package. The game board, which 
can be detached, is attached to the 
CD booklet with a perforated 
edge. The cassette's game board is 
packaged separately in the bli.ster 
pack. 

Kid Rhino and Nickelodeon have 
come up with a number of promo- 
tional activities to push "Blue's 
Big Treasure; A Musical Adven- 
ture." One is a Nickelodeon Event 
Kit, which enables retailers to 
host an in-store "Blue's Clue's 
Treasure Hunt" with music from 
the album. Plus, Kid Rhino and 
several of "Blue's Clues" licensees 
are partnered in cross-promo- 
tions. The licensees include 
Humongous Entertainment, which 
manufactures "Blue's Clues" CD- 
ROMs; Simon & Schuster, which 
publishes "Blue's Clues" books; 
and Colorforms manufacturer 
University Games, which has 
developed an entire "Blue's Clues" 
Colorforms set. Humongous is 
also promoting the album in its 
customer new\sletter. 

More classics: classical 
label Helicon Records Ltd. of New 
York has been quietly releasing a 
series of kid-oriented (target ages 
4-14) albums that pair familiar 
tales, folk yarns, and original sto- 
ries with classical or authentic 



folk music ($10.98 for CDs, $7.98 
for cassettes). 

Us first "Story Spinners" series 
project was 1996's "The Tale Of 
The Nutcracker," in which Broad- 
way actress Lea Salonga narrates 
the original E.T.A. Hoffmann 
"Nutcracker" tale, with Tchai- 
kovsky's score performed by the 
Russian Federal Orchestra. 

Last year saw the release of 
Tchaikovsky's "Romeo And Juliet" 
(again by the Russian Federal Or- 



^illboard. 



chestra) with the story narrated 
by Jeffrey Buehl. 

Recently, Helicon released two 
more "Story Spinners" titles, 
including its first folk offering, 
"Wind, Sun And Stars," two 
American Indian tales told by 
Kenneth Little Hawk, with music 
by Little Hawk as well. The other 
is "Mozart Was A Kid Like You Or 
Me," an original story told from 
the perspective of Wolfgang 
(Continued on imge fSti) 
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CHART 


Compiled from a national sample of retail store and rack Sounascan* 
sales reports collected, compiled, and provided by lllllll 


THIS WEI 


LAST WE 


WKS. ON 


ARTIST/SERIES TITLE 
IMPRINT. CATALOG NUMBER^DISTRIBUTING LABEL (SHELF PRICEI 








— « No. 1 


1 


1 


22 


VARIOUS ARTISTS DISNEVS CHRISTMAS COLLECTION 

WALT DISNEY «)e«7 :10.98/16 <>Bi 


2 


2 


7 


READ-ALONG A BUG S LIFE 
WALT DISNEY 60289 (6,98 Cassette) 


3 


6 


4 


VARIOUS ARTISTS DISNEVS FAVORITE CHRISTMAS SONGS 
WALT DISNEY 60987,MA0ACY (9.98 CD) 


4 


4 


7 


READ-ALONG SIMBA'S FAVORITES 
WALT DISNEY 60307 (6.98 Cassette) 


S 


3 


8 


VEGGIE TUNES A VERY VEGGIE CHRISTMAS 
LYRICK STUDIOS 9456 (6 98/10,98) 


G 


5 


153 


VARIOUS ARTISTS DISNEY CHILDREN'S FAVORITE SONGS VOLUME 1 
WALT DISNEY 60605 (6.98/13.98) 


7 


1! 


138 


READ-ALONG A' THE LION KING 

WALT DISNEY 60254 (6.98 Cassette) 


1 


7 


36 


VEGGIE TUNES VEGGIE TUNES 

BIG IDEA/EVERIAND 6936>AV0R0 (6.98/10.98) 


9 


12 


5 


SING-ALONG A BUG'S LIFE 

WALT DISNEY 60971 (10.98 Casseltel 


10 


8 


6 


VABIOUS ARTISTS RETURN 10 PRIDE R0(3l-INSPIRtD BY DiSNETS THE UON KING H 
WALT OlSNEY 60639 (10.98/16.98) 


11 


10 


24 


VEGGIE TUNES VEGGIE TUNES 2 

BIG IDEArtiVERLANO 5874AVORD (6 98/10.98) 


12 


9 


13 


VARIOUS ARTISTS DISNEY'S GREATEST POP HITS 
WALT OlSNEY 60637 (6,98(16.98) 


13 


14 


11 


BARNEY HAPPY HOLIDAYS. LOVE BARNEY 
BARNEY PUBUSHING 9517 18.98/11.98) 


14 


20 


18 


VARIOUS ARTISTS RUDOLPH, FROSTY AND FRIENDS' MVORITt CHRISTMAS SONGS 
SONY WONDER 6776&tPIC (9.98/13.98) 


U 


13 


3 


THE TELETUBBIES TELETUBBIES: THE ALBUM 

KID RHINO 75619.'RHIN0 110.98/16.98) 


16 


17 


26 


VARIOUS ARTISTS MORE SILLY SONGS 

WALT OlSNEY 60632 (10.98/16.98) 


17 


16 


27 


READ-ALONG MULAN 

WALT DISNEY 60306 (6.98 Cassette) 


18 


15 


172 


VARIOUS ARTISTS A CLASSIC DISNEY VOL 1 • 60 YEARS OF MUSICAL MAGIC 
WALT DISNEY 60865 110.98/15.98) 


19 


23 


37 


MY FIRST SING-ALONG WINNIE THE POOH: SILLY OLD BEAR SONGS 
WALT DISNEY 60629 16 98 Cassette) 


20 


19 


105 


CEDARMONT KIDS CLASSICS TODDLER TUNES 

BENSON 84056 13 , 98« 98) 


21 


IS 


6 


BARBIE BEYOND PINK 
SONY WONDER 634a/EPIC (9.98 ECV16.98) 


22 


RE-ENm 


CEDARMONT KIDS CLASSICS CHRISTMAS CAROLS 

BENSON 84054 (3 98/5.98) 


23 


21 


3 


ARTHUR ARTHUR AND FRIENDS 
ROUNDER KIDS 8084/ROUNDER 110.98/16.98) 


24 


25 


11 


VARIOUS ARTISTS TODDLER FAVORITES 

MUSIC FOR LITTLE PEOPIE/KID RHINO 75261/RHlNO I3.9a6.98) 


2S 


DE-EKTRV 


VARIOUS ARTISTS 20 SIMPLY SUPER SINGABLE SILLY SONGS 
WALT OlSNEY 60819 (9.98(13.98) 



Oiildtefi's tecofdings: cnpnal motton p<ture MunaifKks ucluded. • ReaKHing Industry Assn. Of Ameri» tRIAA) ccftrfiutiofl 
!cr sales of 500,000 units. A RIAA certification tor sales o) \ mNianur<b,M4^iTutniifonselters indicated by 

sjmhol Fc twied sets, y\i Ooubte altxirri '*iin i mr-mg Umt tftal Mceeds tm hours, ifw RlAA muljipdei sfiipoienis by the number 

DISCS and'tK tapes. Meat alQumj avflilable lyi caswfl* and CD, 'te'.enh mCcalK vir.yt LP 5 artilaWe, Most tape prices, anO CD 
pr^fsicir BMG ard WEA lat»fs. are suggesled i4ts Taoe jnces maiked EQ, and an other CD prices, are eqiwntenl pnces, which 
S'c DrfiiBcled '-crn '*iclesale prices, c 1998. Btllbciard,'H?l Comngnicatiors, ard Soci3scan. Inc 
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A Bug Invasion Hits Video Shelves 

Insect Movies Inspire A Flurry Of Related Kids' Titles 



The Car's The Star. Celebrating the 30th-anniversary theatrical release of "Chit- 
ty Chitty Bang Bang," MGM Home Entertainment has sent the car on a three- 
month publicity tour The first stop was a bang-up party at F.A.O. Schwara in 
New York, attended by Sarah, the Duchess of York, second from right. Also pre- 
sent, from left, were studio staffers Steve Wegner. Beth Luterman. and Blake 
Thomas. MGM remastered the family classic for cassette and DVD. 



BY MoiRA Mccormick 

CHICAGO— Ifs a bug's world- 
video world, that is. 

Spurred on by the high visibility of 
two current theatrical releases — 
DreamWorks' "Antz" and Disney/ 
Pixar's "A Bug's Life" — vendors are 
.sending their own inaect-themed spe- 
cial-interest titles scurrying into 
stores. The videos, targeted at chil- 
dren, aim to partake in the burgeon- 
ing popularity of six-legged critters. 

"Bugs are pretty hot," says Dan 
Markim, executive VP of Schless- 
inger Media, based in Wynnewood, 



Sell-Through-Oominant OVO Gould Take 
A Big Bite Out Of Videu Biz's Margins 



SlX)W FUSE: Sell-through and DVD, the purported 
saviors of home video, may eventually explode the busi- 
ness as we have known it. 

What we've known is a rental trade that regularly 
generates a couple of billion dollars a year in whole- 
.sale revenue. Rental has been trashed as boring and 
repetitive — try telling pron»tional campaigns apart — 
but exactly for those reasons it has been highly prof- 
itable. For nearly two decades, the studios have paid 
roughly two bucks per dubbed cassette and marked it 
up 30 times to distribu- 
tors that tack on anoth- 
er $li3-$20 for each one 
they sell to retail. 

Trouble in paradise 
developed when suppli- 
ers a year ago adopted 
copy-depth programs 
that have flooded the 
market with undcr-$10 
used rental cassettes, 
long before those titles 
are ready to be repriced 

for sell-through. The studios haw adapted copy-depth 
schemes to fit the retail experience, but it's a juggling 
act for them, the distributors, and dealers. Some are 
dropping the ball. 

liiousands of independent retailers reportedly have 
closed, unable to compete with the video chains' abil- 
ity to stock lots of copies. Does their disappearance 
result in a net loss of cassettes delivered? ITie Video 
Software Dealers Assn. would like to know; so would 
the Independent Video Retailers Group, whose long- 
threatened lawsuit against Blockbuster and unnamed 
studios remains a threat only. 

Revenue sharing is supposed to case retailers into 
ordering more copies. But for it to work, vendors must 
accept a fraction of the revenue per cas.sette they're 
used to receiving. Added to this is the inclination of 
some retailers to underreport shared revenue. Ren- 
irak, whose pay-per-transaction system resides in 
10,000 locations, has spent most of 1998 embroiled in 
legal actions ^[ainst two of its biggest customers, Hol- 
lywood Entertainment and Video Update. 

None of this helps the rental trade. But the biggest 
danger may be DVD, long ago positioned by Warner 
Home Video president Warren Lieberfarb as the sal- 
vation of prerecorded entertainment in its battle with 
direct broadcast satellite. Lieberfarb's argument, 
which makes sense to us, is twofold: (1) Consumers 
want to own movies, as witness the growth of sell- 
through; (2) VHS, the format of choice, is nearing the 
end of a hugely successful nm. Fourth-quarter 1998 




by Seth Goldstein 



set a record for the number of direct-to-sell-through 
releases but, if you exclude "Titanic," not the number 
of cassettes per title. 

To rekindle the public's attention, Lieberfarb has 
argued, DVD vendors should repeat the strategy of 
Issuing affordable releases. High-tech allure will do 
the rest True to his word, Warner sells selected discs 
for less than $15 list Online retailers have gone a step 
further — Reel.com and Amazon.com are knocking 
50% off the price of their top 100 titles, effectively low- 
ering the purchase cost 
to $15 from $30 (exclud- 
ing shipping and han- 
dling). 

DVD volume, pre- 
dictably, has soared in 
recent weeks. Brick- 
and-mortar video 
stores, just as pre- 
dictably, are beginning 
to stuck the format. 
Assuming finite floor 
space, some VHS copies 
are bound to be di.splaced. (Kmart and Best Buy have 
already earmarked slow-moving titles for removal.) 
The inevitable result: erosion of rental copy depth, at 
a steep price to suppliers whose DVDs are roughly 
one-quarter the price of the most expensive tapes. 

Right now, with less than 1 million DVD players in 
homes, the substitution is minimal, a source notes: "It's 
at the party stage." But when chains start dropping 
100 or 1,000 rental cassettes for as many $19.95 discs, 
"we're talking big numbers," he predicts. The damage 
could be especially severe to independent suppliers 
like Artisan and Trimark, which rely heavily on 
rental's fat margins. They've surrived an arduous cou- 
ple of years that erased other indies, only to run the 
risk of tripping m'er DVD. 

A few studios, recognizing the perils of the DVD/ 
VHS price differential, have been slow to commit to 
the new format. DLsney, 20th Century Fox, and Para- 
mount come immediately to mind. It's perhaps no 
coincidence that Fox studio chief Bill Mechanic, a 
DVD skeptic of sewral years' standing, worked for 
all three and set home video policy for the first two. 
Mechanic knows the bottom line, according to our 
source: For expensive theatrical duds like "The 
Siege," Fox Home Entertainment "needs a healthy 
rental market to recoup." 

DVD's contribution would improve significantly, he 
argues, if the retail price rose to more closely match 
VHS. Barring a drastic change in studio thinking, 
however, that remains the road less traveled. 



f^ Schlessinger, a division of Library 
Video Co., distributes to schools and 
libraries. 

"It's something I saw ramping up 
a while ago, although there has 
aln-ays been a high level of interest" 
Markim continues. "We know this 
stuff has been working in schools; it's 
core curricula. And specialty retail- 
ers like Store of Knowledge and 
Learningsmith have had bug sections 
for a while. But the movies are taking 
things to a new level." 

Schlessinger unleashed its first 
sell-through-priced series, "Bug 
City," on Oct 13. The series features 
three 25-minute titles at $12.95 list 
co-hosted by teen actress Christina 
Ricci and entomologist Art Evans. 
"Amazing Insect Warriors," "Really 
Gross Bug Stuff," and "Incredible 
Insects!," which also feature a pup- 
pet co-host named Bugsy Seagull, are 
packaged with free bug stickers. 

Markim says Schlessinger also dis- 
tributes a 10-tape school library edi- 
tion at $26.95 per title; it includes a 
teachers' guide but does not have 
Ricci, Evans, or Seagull. The "Bug 
City" titles "lean less hard on cur- 
riculum areas," he notes. Fast For- 
ward Marketing in Los Angeles han- 
dles retail distribution. 

"Clearly, we knew about 'Antz' and 
'A Bug's Life' two years ago, when we 
started work on this," Markim 
recalls. "I think well get a lift from 
both movies. Antz' is more PG-ori- 
ented, but the video comes out in '99, 
and I expect there to be a direct-to- 
video sequel. The sales potential for 
'Bug City' goes deep into 1999." 

Markim .says he got the idea for tiie 
series while at Time-Life Video, 
which in 1996 released an adult-tar- 
geted insect documentary called 
"Alien Empire." The three-volume, 
three-hour set was derived from a 
PBS program produced by the BBC 
and WNET-TV in New York. 

Thanks in part to Hollywood, the 
target audience for bugs has changed. 
Time-Life Kids has taken the three 
half-hour "Alien Empire" segments 
with the most appeal to children and 
released them as a series called 
"Bugs!," according to VP of brand 
development Madeleine Boyer. The 
three cassettes — "Hardware," "Bat- 
tlezone," and "Voyagers" — run 30 
minutes each. They're priced at $9.99 
each or $24.99 for the set Each video 
is packaged with a windup, spring- 
loaded bug toy. 

Boyer says Time-Life Kids 
released the first title early last year, 
testing demand, and the last two in 
Augu.st. Retailers are offered a 12- 
unit pre-packed counter display. 

Time-Life Kids had begun re-tar- 
geting the titles prior to learning 
about the existence of "Antz" and "A 
Bug's Life." The appeal of bugs to 
children was discovered by accident 
while promoting "Alien Empire" at 
Borders Books & Music stores. 

"We'd bring in live insect zoos to 
Borders stores, and the events would 




Schlessinger's "Bug City." adapted 
from a school and library series. Is co- 
hosted by teen actress Christina Ricci 
and entomologist Art Evans. 

attract 200 kids," she notes. "We real- 
ized we'd missed the programs' pri- 
mary audience — and here we were 
with a $40 three-hour set" 

Boyer hasn't noticed a "tremendous 
change" in the sales of "Bugs!" since 
"Antz" and "A Bug's Life" arrived. 

"Our product has always done well 
in specialty retailers like Noodle 
Kidoodle, Zany Brainy, and Learn- 
ingsmith," she notes. "But the series 
is selling much better than 'Alien 
Empire.' " 

PPI Entertainment in Newark, 
N.J., has loosed its own insect title, 
with more to follow. 

"We're negotiating to put out a sec- 
ond title and make it into a series," 
says senior VP of sales Shelly Rudin. 
The 35-minute "Bugz!: From A Bug's 
Eye View" arrived in October. 

"We're emphasizing it now because 
of Antz' coming to video in February. 
Well try to piggyback on that" says 
Rudin. "We've developed a custom 
header card, and we're working on 
promotions with individual retail 
accounts. We expect the title to do 
well in December and January." 

The high-budget features had little 
impact on the making of the latest 
title in Warner Home Video's "Real 
Animals" series. "A Day With Bugs," 
which streets Dec. 29, had already 
been produced, says Dan Capone, 
director of marketing for Warner 
Bros. Family Entertainment 

But the studio's decision to release 
it now, he says, is credited to the 
"great awareness and likability of 
bugs at the moment, due to the 
movies." The title sells for $9.93. 

Warner isn't done with bugs. 
Capone says the next release in its 
well-received "Scholastic's The 
Magic School Bus" series is insect- 
themed. Due in April, it's called 
"Scholastic's The Magic School Bus: 
Butterflies." 
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'Lost' To Have Price Reduced 

L 



,OST AT RETAIL: Reliable 
sources indicate that New Line 
Home \^deo will reduce the price of 
"Lost In Space" in an attempt to 
ignite sales of the slow-moving title. 

"Lost In Space," released Oct 6, 
is priced at $22.98 with a $14.95 
minimum advertised 
price. 

New Line would nei- 
ther confirm nor deny 
the new pricing strategy 
but released a statement 
saying that it would 
"continue to aggressive- 
ly market 'Lost In 
Space' during the impor- 
tant holiday and post- 
holiday selling periods." 

Retail was expected to 
get the details of the new 
pricing strategy by mid- 
December. Meanwhile, 
New Line has another flight of ads 
scheduled for the holiday period, 
and the title has sbc cross-promo- 
tional partners for added exposure. 

Industry sources indicate that 
New Line shipped 4 million units to 
retail. Thus far, 2 million reported- 
ly have sold through. EirUer, New 



SHELF 
TALK 



by Eileen 
Fitzpatrick 



Line executive VP Michael Karaf- 
fa predicted the title would sell 6 
million copies (Billboard, July 4). 

Combined with its promotional 
partners. New Line has supported 
"Lost In Space" with' more than 
$20 miUion in marketing. In spite 
of the effort, though, the 
movie has failed to cre- 
ate any kind of heat at 
retail, and the video is 
following in the footsteps 
of its disappointing the- 
atrical run. "Lost In 
Space," which arrived 
with great fanfare in 
March, had a box-office 
total of $67 million. 

While many other 
titles have been able to 
find a new audience on 
video, "Lost In Space" 
hasn't been so lucky. Its 
splashy special effects have made 
it a DVD success, but they haven't 
been able to drive cassette sales. 

New Line fell into the trap of 
overestimating the title even before 
it hit theaters. While the movie was 
in production, the studio went out 
(Continued on next page) 
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1 THIS WEEK 


1 LASTWEEK ] 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS. 

TlTl F rffatMDi Libel Principal 
iiiLiiraww . OWribuBnj Law, Catiku Mumber Pwtemien 


1 


! 


3 


ARMAGEOOON (PG-U) 


No. 1 

Buer^ Visa Her.* t"l«flamn«1 41657 


Enjtp Willis 
Ben M'lKk 


2 


2 


i 


DCEPIMniCTirO-U) 


Paramount Home VWeo 330821 


Mor^n Freeman 
Robert Duvall 


3 


3 


5 


G00ZILUinM3l 


CotumtM TfiSUr Home Video 
23123 


Matthew Brodenc* 
HanliAzaris 


4 


4 


3 


SMMJ.S0U>IEIIS(PG-I3) 


Universal Sliidns Home Video 


KinfefiOunst 

Giegciry Smlt^ 


S 


6 


6 


HOPE FUMTS IPG-131 


FoMdeo 32234 


Sandra Bulkxk 

Harrv Cantick, J-. 


1 


5 


9 


A PERFECT MURDER (R) 


Warner Home Video 1 6643 


Mictiad DoutfM 

C>*^netn Pflllnjw 


7 


8 


4 


THE HORSE WHISPERER IK-ll) 


Touchstone Home Video 

L=oerj Vislj *i3-f [nltn»rm(rl ;35i?C3 


Ftobert Redtord 

K'isjin Scon Thomai 


1 


NEW^ 


DR. DOUTTU IPG-13) 


FaiM(too2762 


Eddie Muivtiy 


1 


9 


12 


cm Of ANGELS ffC- 131 


Warner Home VMeo 16320 


Nicolas Cue 

Meg R>an 


10 


7 


7 


THE X-RLES tre i3) 


FoxVideo 0448 


Dovvl DuchtNTiy 
Gillian Andenon 


11 


NEW^ 


THE MEGOTIATOR IB 


Warner Home VUeo 6692 


Samuel L Jackson 
Kevin SpJC'-'v 


12 


K-om 


FEAR AND LOATHING 
IN LAS VEGAS IRl 


UniwGfsat Studios Home Video 
83657 


JofinnyOepp 


13 


REEKTin 


CAN'T HARDLY WAIT tPG lS) 


Columbia ThStar Home Video 
02457 


Jenniler Low Hewitt 
Ethan Embiy 


14 


19 


5 


TNC OPPOSITE OF SEX (Rl 


Columbia TriStsr Home Video 
01837 


Ctiristina Fltcci 
Martin Doncwan 


15 


14 


7 


THE LAST DAYS OF DISCO 00 


MyOwn Video 43B1 509366 


Kate Seckinsale 
CWoe s^-vipi/ 


11 


11 


12 


VniO THINGS im 


Columbia TriStar Home Video 
02286 


Man Dillon 

Nfrt Campceil 


17 


RE-Elim 


THE WEDDING SINGER IPG 13) 


New Line Home Video 
Warner Home Video N4659 


Mam Sander 
DrewSanymore 


11 


15 


8 


THE SPANISH PRISONER IPGI 


Columbia ThStar Home Video 
01996 


Campbell Scott 
Steve Martin 


M 


10 


11 


MERCURY RISING IR) 


Univerul Studios Home Video 

83690 


Biuce Wilis 

A'ec Baldwin 


a 


13 


9 


LOST IN SPACE IPG.I3) 


New Line Home Video 


William Kurt 


♦ rr 


^gokIce^ 


ificatiLin 'or a ri nnum d1 12b, 000 


J 1 ■: Of a .li_i ■;olurT^e ol %9 


Tiilhon at retail 
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Tm.E 
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Reteasa 


1 


^3 




















J 


1 


3 


ARMAGEDDON 


Buena Vista Home Enteftainrrwnt 41657 


CmuC? rrlllES 

BenAHIeck 




PG-13 


1999 


2 


4 


4 


SMALL SOLDIERS 


Uriversal Studios Honte Video 84018 


Kirsten Dunst 
Gn^ory Smitti 


1998 


FG-13 


22.99 


3 


3 


6 


UON KING 11; SIMBA-S PItlOE 


UUbH niBnau Ujuna 

TVau uisney nofne vkko 

Buena Vista Home Entertainment 8804 


Animated 


199S 


Ml 


2C.99 


4 


2 


5 


GODZILLA 


Columbia TriStar Home Video 23126 


Matthew Brodericlt 
Hank Azaria 


1998 


PG-U 


14.9i 


5 


i 


132 


GONE WITH THE WIND O 


MGM/UA Home Video 
Wamer Home Video 907249 


Clark Gable 
Vivien Leigti 


1939 


G 


19.9S 


s 


NEW^ 


DR. OOUTTLE 


FoKVideo 2762 


Eddie Murphy 


1998 


PG-13 


19.98 


7 


6 


14 


TITANIC 


Paramount Home Video 833483 


Leonardo OiCaprio 
Kate Winslet 


1997 


PG-13 


29.9S 


1 


8 


8 


THE X-FILES 


FoxVMeo 0448 


David Ductnvny 
Gilliar Anderson 


I99B 


PG-13 


22.98 


9 


7 


5 


CATS 


PDtyGnm Video 4400479953 


Elaine Page 
John Mitis 


1998 


IR 


24.95 


10 


9 


5 


$0<JTN PMK: 3-PACK VOLUME 2 


Rhino Home Video 
Warner Home Video 36562 


Animated 


1998 


NR 


39.96 




10 


5 


KISS: PSYCHO-CIRCUS 


PolvGram Video 440010100 


Kiss 


1998 


Hi 


li.9> 


12 


12 


8 


LOSTINSnWE 


New Line Home Video 
Wiiner Home Video N4e66 


nilliBm rlun 
Gary OWman 


1991 


PG-13 


22.91 


13 


16 


5 


PI Avnnv 1 QOQ PI AVUATF i/inpn 
CALENDAR 


Playtwy Home Video 

Universal Music Video Dist. PeV0833 


Various Artists 


1996 


Ml 


19.9< 


14 


14 


3 


BILLBOARD DAD 


Duaistar Video 

^mer Home Video 36519 


Mary- Kate & 
Ashley Olsen 


1998 


m 


19.96 


IS 


15 


3 


'N THE MIX WITH 'N SYNC 


BMG Video 65000 


•U Sync 


1996 


M 


19.95 


16 


17 


40 


AUSTIN POWERS 


New Line Home Video 
^mer Home Video N4577 


Michael Meyers 
Elizabeth Hurley 


1997 


PG-13 


14.98 


17 


13 


114 


LADY AND THE TRAMP 


Watt Disney Home Video 

Buena Vista htome Entertainment 582 


Animated 


19K 


G 


26.99 


11 


19 


2 


TORI AMOS: THE COMPLETE 
VIDEOS 1991-1998 


Atlantic Video 83154 


Tori Amos 




NR 


19il8 


19 


11 


6 


•HOPE FLOATS 


FoxVideo 32234 


Sandra BuHock 
Harry Connick, Jr. 




P&-13 


19.98 


20 


23 


26 


BACKSTREET BOYS: ALL ACCESS 
VIDEO A- 


Jive/Zomba Video 41589-3 


Backstreet Boys 




NR 


19J8 


21 


26 


2 


U2: POPMART 


PotyGram Video 4400583033 


U2 


1998 


M) 


19.95 


44 

U 


20 


5 


rLAYBOT rREScWTS THE 5TORT 
OFX 


Ptayt)oy Home Video 

Universal Music Video Dtst. PBV834 


Various Artists 


1998 


Ml 


1998 


23 


27 


25 


SPICE WORLD 


Columbia TriStar Home Video 02018 


Spice Girts 




PG 


19.95 


71 


22 


3 


DEPCCHE MODE: THE VIDEO 86-98 


Wamer Reprise Video 3-38504 


Depeche Mode 




Ml 


2498 


K 

O 


24 


2 


OAvn^incci D\/TO« muni 

OUT WITH THE BACKSTREET BOYS 


Jlv^omba Video 41657 


Backstreet Boys 


1998 


Ml 


19J5 


26 


29 


2 


10QR uunm n cfrifc 
CHAMPIONS-N.Y. YANKEES 


PotyGram Video 450057347 


Various Artists 




m 


KSt 


27 


25 


5 


SOUTH PARK: VOLUME S 


Warner Home Video 36558 


Animated 




Ml 


14.95 


28 


18 


4 


HANSON TOUR "SB: ROAD TO 
ALBERTANE 


PotyGram Video 4400586253 


Hanson 




Mi 


19.95 


29 


35 


127 


GREASE: 20TH ANNIVERSARY 
EDITION * 


Paramount Home Video 1 1 08 


John Travotta 
divta Newton-John 




PG 


14.95 


in 


21 


10 


THE EVIL DEAD 


Anctw Bay Entertainment SV10S87 


Bruce Campbell 




Ml 


9.99 


31 


36 


5 


SOUTH PARK: VOLUME 5 


Rtiino Home Video 
Warner Home Video 36557 


Animated 


1998 


m 


14.95 


32 


28 


5 


SOUTH PARK: VOLUME 4 


Rtiino Home Video 
Wamer Hon* Video 36556 


Animated 




m 


14.95 


33 


NEW^ 


int KULLInii ^lUNU: DKIUuu 
TO BABYL0N 1998 LIVE IN CONCERT 


Eagle Rock Entertainment 
ImaKt? Entertainment 4139 


The Rolling Stones 


199B 


m 


19.98 


34 


32 


7 


QUEST FOR CAMELOT 


Warner Home Video 1607 


Animated 


1998 


G 


22i5 


35 


K-Eimn 


HOW THE GRINCH 
STOLE CHRISTMAS! * 


MGMA)A Home Video 
Warner Home Video U20101 1 


Animated 


1966 


NR 


14.95 


36 


30 


2 


PLAYBOY'S ASIAN EXOTICA 


Playboy Home Video 

Universal Music Video Dist. PBV0836 


^rious Artists 


1998 


NR 


19.91 


37 


NEW^ 


KISS: SECOND COMING 


PolyGrsm Video 80063005917 


Kiss 


1998 


NR 


29.96 


31 


31 


20 


JERRY SPRINGER-TOO HOT FOR TV! 


Real Entertainment 6502 


Jerry Springer 


1998 


NR 


24.99 


39 


40 


20 


PLAYBOY'S PLAYMATES REVISITED 


Playboy Home Video 

Universal Musk Video Dist. PBV0830 


Various Artists 


1998 


NR 


19.98 


40 


34 


3 


AMISTAO 


Univerul Studios Home Video 83727 


Morgan Freeman 

Anthony Hopkiins 


1997 


R 


19-95 



tor theatrically released pfograms, or q( at least 25.000 units ai>d $1 million at suggested retail for 
nontheatrical titles, ITA platinum certification lor a minimum sale of 250.000 units or a dollar 
volume of $18 million at retail for theatrically released programs, and of at least, 50.000 units and 
$2 million at suggested retail for nontheatncal titles. <& 199S, Billboanj/BPI Communications. 



• RIAA goM cen. For sales ol SO.CXX) units or SI million m sales a( suggested retail AR1AA pUlmum cerl lor sates o( lOO.IXK) units or S2 mtllion in sates at suggested 
retail # ITA gotd certificalion tor a mir>imum of 125.000 units o< a doilar voiume ol $9 million at retail for theatrically rele»ed programs, or at at least 25.000 units and SI 
million at suggested retail tor nonttwatrical titles. ITA platinum certrfication tor a minimum sale of 250, OCX) units or a dollar volume of $18 million at retail for Itieatrically 
released propams, and of at least, 50,000 units and S2 million at suggested retail for nonttieatrKal titles. 9 1998. Billboard/BPf Communications. 
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MERCHANTS & MARKETING 



SHELF TALK 

(Continued frwn jm'veding fKi{/t'J 

of its way to let the trade know that it 
was destined to be a blockbuster in 
theaters and an even bigger sell- 
through title. 

Paramount, in contrast, kept peo- 
ple guessing whether it ttuuld release 
"Titanic" at rental or .lell-through — 
after it had grossed more than $1 bil- 
lion worldwide. It will be well into the 
new .vear before New Line executives 
can clean up this mess. 

On A BUDGET: Target Stores has 
Olympic gold medalists Ekaterina 
Gordecva and Scott Hamilton as 
holiday pitch persons. Kmart has 
Rosie O'Donnell and Penny Mar- 
shall. 

Wherehouse Entertainment has a 
talking sock puppet. 

The "talking stwking" will appear 
in all the chain's print adrertising, in- 
store signage, and in a series of radio 
ads running throughout the holiday 
season. It will not be .-^en, though, in 
Blockbuster Music stores, which were 
recently acquired by Wherehouse. 



Radio spots in the Los Angeles 
area are .scheduled to air on KROQ, 
KIIS-FM. and KYSR, among other 
stations. Other Wherehouse markets 
include Seattle, Las Vegas, Portland, 
Ore., and parts of the Southwest. 
With Blockbuster, the Torrance, 
Calif.-based Wherehouse operates 
more than 600 locations in 33 states. 

Made out of the highest quality 
Kmart cotton socks, the puppet is 
dressed for the season with a Santa 
hat and jingle-bell eyes. On the radio, 
the puppet is heard alerting con- 
sumers to the chain's holiday speciab; 
and gift-giving selections. 

The talking stocking also is fea- 
tured in the store's 1998 Holiday Gift 
Guide and on Wherehouse's World 
Wide Web site. 



f HEELINGS AND DEALINGS: 
Time-Life Kids has picked up U.S. 
distribution rights to the children's 
wildlife program "Animal Alphabet." 
The one-hour show is produced by 
Adams Wooding Televiiaon and U.K.- 



Billboord. 



based Partridge Films. Time-Life 
also has direct-resiKinse rights to the 
title in Latin America, the U.K., 
France, Spain, French-.speaking Bel- 
gium, Eastern Europe, Poland, 
Japan, South Africa, and Australia/ 
New Zealand. The video, along with 
a sing-along audiocassette, is avail- 
able for $12.99. 

The IMAX film "Everest" will be 
released on home video by Miramax 
through Buena Vista Home Enter- 
tainment. "Ewrest" is playing on 84 
IMAX theaters across the country 
and has gras.sed more than $.52 million 
since iUs release nine months ago. The 
video Is expected in stoi-es next spring. 

The 40-rainute, 70 mm documen- 
tary, produced by MacGillivTay Free- 
man Films, follows the 1996 expedi- 
tion of Jamling Tenzing Norgay, 
whose father successfully made the 
climb in 1953; American Ed Viestuts, 
who made the climb v\ithout supple- 
mental oxygen; and Araceli Segarra, 
the first Spanish woman to reach the 
summit of Everest. 
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THIS 


LAST 
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RECREATIONAL SPORTS. 




HEALTH AND FITNESS^ 




1 


3 


2 


WWF: AUSTIN 3:16'lJNCENSORED 

Wwld Wr.2st in^; f wh'fdli:ii^ HJti'" Vi t.j.i 213 


14 9i 




1 




THE GRIND WORKOUt'fITNESS WITH FUVA 

Sony Music Video 49/9*. 


12.91 


2 


7 


2 


WWF: SABLE UNLEASHED 

World Wrestling rpderation Home Video 217 


l4jS 




2 


1 


2 


KICKBOXING: KNOCKOUT WORKOUT 

Anclior Bay t ntprtaintipnl 29700 


9-99 


3 


5 


2 


WWF: CAUSE STONE COLD SAID SO 

World Wrestling Federalion Home Video 210 


I49S 




3 


2 


217 


YOGA JOURNAL'S YOGA PRACTICE FOR BEGINNERS 

Healir^ A/ts 1088 


1498 


4 


1 


3 


1998 WORLD SERIES CHAMPIONS-N.V. YANKEES 

f^lyGram Video 450057347 


1935 




4 


3 


11 


TOTAL YOGA 

Healing Arts 1080 


998 


5 


4 


2 


WWF: BEST OF WRESTLEMANIA l-XIV 

World Wrestling federation Home Video 214 


1495 




S 


19 


57 


THE GRIND WORKOUT: FAT BURNING GROOVES* 

Sony Music Video 


1298 


6 


2 


2 


MLB: RACE FOR THE RECORD 

PolyGram Video 440059037 


1935 




6 


9 


2 


Vm SMITH; TIMESAVEIi UFT WEIGHTS TO LOSE WEIGHT 

Sony Music Video 51565 


14 98 


7 


9 


2 


WWF: BEST OF SURVIVOR SERIES 1987-:997 

World Wrestling Federation Home Video 215 


1495 




7 


6 


2 


P.M. YOGA FOR BEGINNERS 

Healing Arts 1 186 


9.98 


t 


10 


2 


WWF: UNDERTAKER THE PHENOM 

World Wrestling Federation Home Video 216 


1495 




t 


5 


2 


A.M. YOGA FOR BEGINNERS 

Healing Arts 1071 


9,98 


9 


12 


2 


WWF: THE THREE FACES OF FOLEY 

World Wrestling Federation Home Video 218 


14.95 




9 


11 


IS 


DEMISE AUSTIN: FAT BURNING BLAST 

Parade Video 1933 


12^99 


10 


6 


2 


WWF: 0-GENERATION X 

World . Federation Home Video 212 


14.95 




10 


8 


3 


KICK BUTT 

Brentwood Home Video 12032 


14.98 


U 


8 


2 


WCW: STING UNMASKED 

Turner Home Entertainment 97105 


1495 




11 


10 


2 


KXTHY SMITH: TIMESAVER CARDIO FAT BURNER 

Sony Music Video 51564 


1498 


12 


11 


2 


THE OFFICIAL 1998 NBA FINALS VIDEO 

FonVidco {CBS.'Fo») 0475 


19.9! 




12 


12 


2 


YOGA FOR BEGINNERS: ABS 

Healing Arts 1188 


99i 


13 


15 


2 


WWF: MAYHEM IN MANCHESTER 

World Wrestling Federation Home VKleo211 


14.95 




13 


7 


3 


MTV GRIND WORKOUT-DANCE CLUB AEROBICS 

Sony Music Video 51602 


12,91 


14 


18 


2 


HOCKEY: ALLTIME ALLSTARS 

Qua it. Video. Inc. 60349 


9.99 




14 


14 


2 


DENISE AUSTIN: SIZZUR 

Parade Video 909 


1298 


IS 


17 


2 


WWF: ROYAL RUMBLE '98 

World Wrestling Federauoo Home Video 200 


19,95 




IS 


13 


171 


THE GRIND WORKOUT HIP HOP AEROBICS* 

Sony Music Video 49659 


12,98 


IE 


IE 


2 


WWF: WRESTLEMANIA XIV 

World Wrest. inR Federaticn Home Video 10203 


19,95 




IS 


18 


2 


DENISE AUSTIN'S BOUNCE BACK AFTER BABY 

Parade Video 963 


14.98 


17 


14 


Gl 


MICHAEL JORDAN: THE ULTIMATE COaECTION 

FoxVideo !CB&'Fo«) 4101090 


!»98 




17 


15 


2 


ABS AND BUNS: 2.PACK 

UAV Entertainment 601 15 


9.95 


18 


13 


2 


WCW: THE BEST OF HALLOWEEN HAVOC 

Turner Home Entetlainment 97104 


ms 




18 




PAUU ABDUL'S GET UP AND DANCEI 

Live Home Video 60214 


998 


19 


20 


2 


WWF: BREAKDOWN-IN YOUR HOUSE 

world Wrestling Federation Home Video 208 


1995 




19 


16 


2 


KNOCKOUT WORKOUT 

Anchor Bay Entertainment 29699 


999 


20 


19 


2 


WCW: BEST OF BLAST AT THE BEACH 

Turner Home Entertainment 970O 


59 98 




20 


17 


3 


DENISE AUSTIN'S PREGNANCY PLUS WORKOUT 

Parade Video 50 


14-95 
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TITLE, Imprint Principal 
Distributing Label, Catalog Number Performers 


u 


1 


1 


4 


'N THE MIX WITH N SYNC 

BMG Vk»i. fchOOC'r ^ 


I9.» 


2 


2 


4 


NIGHT OUT WITH THE BACKSTREET BOYS 

Jnfti'ZcinUM ViOeo 4lfeb7 


Backstreet Boys 


19.» 


3 


4 


27 


ALL ACCESS VI DEO A' 

Jr^ ZomM ViOeo 31589-3 


Backstreet Boys 


i9.a 


4 


7 


2 


UVE AT WEMBLEY 

Virjin Mu5ic Video 2439 


Spice Girls 


I9.« 


5 


3 


2 


SECOND COMING 

PolyGfam Video 80063005") 1 7 


Kiss 


29 9« 


fi 


6 


5 


HANSON TOUR '98: ROAD TO ALBERTANE ▲ 

PW/GiaTi Video A-lOOSSe^bJ 


Hanson 


1995 


7 


8 


6 


PSYCHO CIRCUS 

PUyGrvn Vidm 4400101000 


Kiss 


1695 


8 


5 


2 


THE COLLECTION: VOLUME 1 

tlMC MiAic Video iJiry Music Video 69715 


Bone Ttiugs-N-Harmony 


19.95 


9 


15 


7 


AU DAY S1NGIN' AT THE DOME 

Spring Hill Video ChotdaiH Olst. Group 44360 


Vanous Artists 


29.9( 


10 


16 


SI 


ANIGHT IN TUSCANY* 

fWyGfa-n VitJco 440O553973 


Andrea BoceJIi 


2M5 


11 


12 


24 


IN CONCERT 

CdurntMa TiiStar Home VKleo 2105 


Sarah BngMman 


1991 


12 


9 


3 


THE COMPLETE VIDEOS: 1991-1998 

AtUiTitK Vlileo 83154 


Tori Anns 


19.9< 


13 


14 


9 


VHl DIVAS LIVES 

Epic Mii-ix. VhVs-j Soiiy Mu*(C Video 501 75 


Cdre Din. Qma BAl Ml) RaMi. 
Shn iMntlMiCMf 


I9« 


14 


10 


3 


BRIDGES TO BABYLON: 1998 UVE IN CONCERT 

Eagle Rock EnlerUinment Image Entertatnment 4734 


The RollinK Stones 


I9.9S 


15 


13 


7 


ATLANTA HOMECOMING 

Spring Hill V11I4W Churdwil Dist Gmup 44359 


Vanous Artists 


1991 


16 


11 


3 


POPMART 

ftXyGram Vdeo 44005S3033 


U2 


I9SS 


17 


17 


12 


LIVE IN CONCERT 

JrMft'Zomba Video 41624 


Badtstreet Boys 


I9n 


18 


19 


67 


THE DANCE A 

VAmnr R^xne Video 3-3B4B6 


Fleetwood Mac 


19.98 


19 


25 


114 


LES MISERABLES: lOTH ANNIV. CONCERT 

VQ ColumtHa TnStar Home Video 8S703 


Venous Artists 


2495 


20 


18 


7 


WOW- 1999 

Sparrow Video Crvydanl Disl, Grtxip 4320O 


Various Artists 


l2Ja 


21 


22 


47 


GARTH LIVE FROM CENTRAL PARK 

Orion Home Video 10119 


Garth Bnxks 


19.95 


22 


26 


25f 


UVE SHIT: BINGE & PURGE A" 

CMdra Enlertammeni 5194 


Metallica 


19.91 


23 


20 


7 


MISSION 3:16-THE VIDEO 

SwiKtw V.i>ci.> CHtjttJant Disl Group 43202 


Carman 


19-99 


24 


23 


6 


WELCOME TO THE VIDEOS 

GelTen Home Video MCA Mutic Video 39557 


Guns N' Roses 


1696 


25 


21 


18 


SINGLE VIDEO THEORY 

epic Music Videc Sony Music VUeo EV50161 


Peart Jam 


14.96 


26 


32 


87 


WHO THEN NOW? 

Epic MuM Video Sony Mutic Video 501 53 


Kom 


I9J« 


27 


33 


45 


GIRL POV^I LIVE IN ISTANBUL 

Virgin Music video 92111 


SptcvGtrls 


1991 


28 


28 


26 


HAWAIIAN HOMECOMING 

Spnitji H II Vidrii ClyxtJsnl Disl Gftwp 44355 


Various Artists 


29 99 


29 


24 


4 


THE VIDEOS 86-98 

Warner Reprise Video 3-38504 


Deoeche Mode 


2491 


30 


30 


8 


CHRISTMAS UVE (DVD) 

Amcncan "i- ' h Navarre AG 1997-5 


Mannheim Steamroller 


169! 


31 


27 


11 


DC TALK VIDEO COLLECTION 

foretront VkJcc Oioroant Dnl Group 24509 


dc Talk 


19.99 


32 


31 


14 


THE ROYAL ALBERT HAU CELEBRATION 

ft)lyGram VMeo 44005739 


Andrew Uoyd Webber 


19.95 


33 


34 


11 


IMRCHING TO ZION 

Spci'-K Mi l Vt:!i^-: C'wdanl Dist. Group 44355 


Various Artists 


29.96 


34 


29 


14 


DA GAME OF LIFE 

Pnenty Video 53425 


Snoop Dogg 


19.98 


35 


39 


13 


THE 3 TENORS: PARIS 1998 • 

Atlvitic Vidooa3l33-3 


CarrerafrfXvTingD-F^vafDtfi 


2998 


3t 


38 


55 


ONE HOUR OF GIRL POWER 

Vrtmer Home video 363553 


SpkB Girls 


I4J6 


37 


35 


4 


UVE FROM POTTER'S HOUSE 

Word Vrfeo Epic Music Vrieo 501 77 


ID. Jakes With The 
Potter's House Mess Choir 


19.95 


39 


37 


24 


SHOCKUMENTARY • 

PolyGrsm Vidro b7595 


Insane Clown Posse 


19.98 


39 


•E-EKTRT 


RAGE AGAINST THE MACHINE 

epK Mush: Video Sorry Music Video 19V50160'3 


Rage Against The Machine 


19.98 


40 


NEW> 


ONE NKSHT ONLY: LIVE 

Ciig»e Rock tntertainment Imige Enltrtalnmenl 5474 


Bee Gees 


19.98 



#ITA gold certification for sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs. 25,000 units ar>d SI million at sug- 
gested retail for rv)nine^trical titles. OlTA platinum certification for sale of 250,000 units or a dollar volume ol S18 million at retail lor (healncally released pro- 
grams, or 50.000 units or $2 million at suggested retail for nontheatrical titles. £>1998. Billtx>ard/BPI Communications and VideoScan Inc. 



O RIAA gold cert, for sales of 2^,000 units (or video singles^ • RIAA gold cert, for sales of 50,000 units 
(or SF or LF videos: A RIAA platinum cert, for sales ol 50.000 units for video singles; A RIAA platinum 
cert, for sales 0( 100,000 units for Sr or LF videos: RIAA gold cert, for 25.000 units for SF or LF 
videos certified prior to April I, 1991; ♦ RlAA platinum cert for 50,000 units for SF or LF ^fideos certi- 
fied prior to April 1. 1991. ©1998. Billtward/BPI Communications. 
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Call Billboard Classified Today! 

Tracy Walker 1-800-390-1489 
twalker@billboara.com 

FAX ALL ADS TO: 212-536-8864 



Get more reach. More impact. 
More results. 

Now, you can reach 200,000 key music business 
decision makers across the country and around the 
world by telling them about your product and 
service in the industry's leading news magazine. 



Billboard 



• SERVICE & RESOURCES: $150 per inch/per week, 4 weeks minimum 

• MUSIC INDUSTRy HELP WANTED : $150 per inch/per weel< 

• RADIO HELP WANTED: S95 per inch/per week 

• BOX REPLy SERVICE: $30 

Classified ads are commissionable when an agency represents an outside client. 



[DEADUNE: FRIDAy AT 3:30PM EASTERN, 



DUPLICATION/REPLICATION 



DUPLICATION/REPLICATION 




•DIGITAL B I N • 
1000 FOR ,64 EACH 

CHROME TAPE UPTOC-45 CLEAR SHELL, 
ASSEMBLED IN NORELCO BOX, SHRINKWRAP 
YOU SUPPLY PRINT LABEL FILM. MASTER, 



CUSTOM StRVICF 

1015 W.tsM Street 
Burtank, U S1S06 

(800) 423-2936 
FAX (818) 589-3718 



FTTri 


llwO $1499 

>M(fcf:SI34« J 

k INClUOiS: 

\ OIIGINAnOK • 4 PAGE SOOKLEI nth 4 COW (Ml. 

] l-tlHOII BACK and 4 (0101 nUVUtO- 

! CD(jiinni>it2(oioiiLABaiMPiiiiniic* 

lEWa BOI t Mlllll «nUP • OUKK TUHMIOUND 

• Atmi fnv p<Mf Modr ^lAn |\- f.:ii)l>; ' w J 
^ 4S» lOS OUK mi MOCHUBt! 


CD PACKAGE: $975 

WaUMS: 

•oiic»MiiON>i(oioiip«G(ioo«n m. 
«MRAirautD'«i'Coioiia)iAta- II 

•lEWIIOXtWIIIIKIUP^OUKiniUUOUIID ■ 
iN-muii.nmiousTTiitniunioPKuaK 


iH/QRainbe Records and Cassettes ^ 



www.5advice,coni CT^' 
I-800-987.6830 

Are )rou loohmg lor s CD and cauette 
manufacturer w^ere good cuilomer fervice b 
not just a depanmem, but mor« tmportantljr m 

AHITUDE! 

1,000 CDs replicated S950.00 
1,000 cassettes duplicated $772.00 
IN 30 minute CD-Rs duplicated $250.00 
200 IS minute CD-Rs $400.00 
Blank 4i CD-R media 100 pieces $1.25 each 
100 MmU XUI C-U osiKW USiM 





SOUflD 

aDvice a 

INDIE LABELS AND MU SICIANS 
Discover what the audio publishing, 
radio and broadcast industries have 
known for years about Sound Advice. 
There are three key areas working 
together that set us apart from 
our competition: 

^ Competitive Pricing 
I Using Professional Products 
And Great Customer Service. 



We Anticipate Your Every Need 

CD REPUCATION 

Cassette Duplication 
Graphic Design & Printing 
Digital Editing & Mastering 



1-800-527-9225 

(7I6)69I-7«II • Fax (7 1 6) «9 1 -7732 



CalOptic CD Duplication 

We Love Small Jobs! 
1-5+ 10-00 ea 40+ 4.00 ea 
10* 9 00ea 50+ 3 50ea 
15+ 7 00ea 60+ 3.33 ea 
20+ 6,00 ea 100+ 2,50 ea 
30+ 5.00 ea 200+ 1 70 ea 
,yww.Caloptic.com 714-838-20S1 ^ 



Billboard .^dvc^Iising 
212-536-5058 



CD Replication 



• Rclail-Rcady Packages with Graphics 
' Bulk Replication (only KM) Min. Order!) 



Vinyl Records 
Cassette Duplication 
CD Glass Mastering 



Why deal wiih brokers when you can work directly with our factory? 
Best Service... Best Price... Period. 



Free Calaltig or tjuolc: 

(800) 455-8555 



http://www.europadisk.com 

Major credit cards accepted. 



COMPACT DISCS • 75 < EACH 


llT'S A BETTER DEALil 


Complete CD & Cassette Packages! | 


1 "aoo it up" I 


CALL FOR QUOTE 


1.000 C(3. 750,00 
1 ,000 J.w.l/Wrop 300,00 
1 ,000 2-Pb BookAroy 240,00 
S 1,290.00 

rf(nf-<*od)r Film 


NATIONAL TAPEi-4)ISC 


1-800-874-4174 

1 1 10.48lh Av.ou. North ■ Noihvill., TN 37209 



1000 CD's 
$799!00 * 

M;i\lvriiii> frum D.VT hicliidcil 



ifg;gfl g) 

11 

I 



DELUXE CD PACKAGES 
500 CD'S w/4 panel color..$1095 
1000 CD's w/4 panel coIor..S1495 
Cat) for CD/Cassetle Package Prices 



Full graphic service as low as S265 
CD LABS- 



(818) 505-9581. .(BOO) 4 CD LABS 
www.cdlabs.com 
■Bulk Packed. also 50O CD s, S599 



I 



PHONE: (615)327-91 14 
l-MO-21 1-4689 

MEDIAWORKS* 

1719 Wr,t InA Avenue SuiU 100 
N,i^».lk, IN J7103 
FAX (&IS)UTJ4M 



Lonifiaa Dba • CD gOM 
"iCS'iSlf*"'''"" 1,000 CDs 

$ 1,825.00 

(Comptoir PacAafc) 

Full Color 



OtBlkxtion 




CUSTOM COIMPACT DISCS 

A(l4irUiiblc single tivpv CDs. starling ;ii S15 
OFF WITH THIS AO 

46 PRODUCTIONS 

42*557 Hawk Cirtk. Si. Chailcs. III. Htl75 
Tel (SOO) 854)-5423 Fax (800) 203-1725 

Contact Us On Thii Internet at infi>l^i4fip am 
Visit our Wob Page ai hltp;//www,4f^.a>m 



Premium CDs: As low as S.54 ea. 
Warner Meda - Dgakjg Cassettes 
Creative &'ound 



CD packages 
Starting at $595: 

SW roM CDi with Oe^iqn. t>ii 

& FedE. 
Many oackaan ovoliabto 
F rM oropnic dcttsn 
EiikI orlcns DOliCv'" 

Vour quDl« >i your f 



DUPLICATION/ 
REPLICATION 



iiiiKiNriyiciTii 



CD 

REPLICATION 



THE BEST DISC 
IS ALWAYS AN 
APD DISC 



CALL TODAY 

1-aOO APD DISC (273-3472) 
FOR VOUH FREE CATALOG 

lnfoOapd-disc.com 
www.apd-dlsc.com 



• Compact Disc Pressing 

CO Audio & CD ROM 
Pr« M «rt «ring / Short-Run 
• Cassattc Duplication 

•VkHllPr«Klng 
» Dcslgn/Rlm/PrlntlnB 



COMPLfTf PACKAueS ReAOYTO-GOl 



Wta mau b* th« experts, 
but uiFmo It comas to 
uour project, uou'rs the bossi 

SMaxDisk 

Free cataiogue/custoin quolal 

il 800 681 0708 



(212) 252-9300 

Feel tie POWER of Excellence 



^ wwu 



TOTAL CD, 
CD-ROM. E-CD.l 
CASSETTE PRODUCTION 



www.digitalforce.com 
J49 MADISON AVtNUE NY, HT 10016> 



CD Replication 



1000 CD'5 $1170.00 

1-3 color print * 
4 color Insert ■ 
traycard ■ 
irwel case • thrinkwrap 



Bulk CD's 50.68 

CDR Copies S3.7S and up 



« l-mt-«M.«TU c.ll >.<., 



http://csounclcorp.coni 



REACH OVER 200,000 RESPONSIVE READERS 
EVERY 'WEEK IN BILLBOARD CLASSIFIED TODAYII 
1-800-390-1489 FAX: 212-536-8864 
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COMPUTER/ 
SOFTWARE 



Itoung systkms iimitedI 



(INPIHI SrSHNS fOI 
T« NISK i mt INIISTir 

770-449 033S 



DISPLAY UNITS 



WANTED TO BUY 



HOtCTHtNlOIUKOrEmiKHU 



CONFUSED ABOUT WHICH POS 
SYSTEM TO BUY? 

CALL ME, l"LL TELL YOU WHICH 
ONE NOT TO BUY 

(718)624-«400,AsklorjM 
Ownet ol 1 2.000 sq ft Record Store 
BEAT STREET RECORDS 

Don't make the satne mistake I made 



' 888-222-4767 (toll free) 
Fax (919) 828-4485 

J l4iiail:SALES@IDCS0FT.C0M 

W WW.IDCSOFT.COIVI 




Invwtory Management 
For Record Stores 

800-942-3008 



MUSIC MERCHANDISE 



BUY DIRECT AND SAVE! 

While oihet people ate laisi'ig if'ei" prices, we 
are slashing ours. Major label CD's, casselies 
arvj LP s as low as 50C. Your choice from the 
most extensive Islinds available. For free 
catalog call (609) 890^000. 

Fax (609) 890-0247 or wrtte 
Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691-0020 



ZMACHARS. INC. 

MUSIC MERCHANDISE One stop distributor for 
posters, t-si^ns. sttckan, ruts, keyclngs. txjtlons, 
incense. ItQhts, jewelry, sunglasses, tapestries, 
and much more W« are a service basod com- 
pany with all of the latest merchandise ava-lable. 
Get il all with just ca'l 
NO MMMUIiVSAME DAY SHIPPING, deoteis only 
caniDf into: 1-600-24«-2238 tax: 30S-S86-1934 
www.zmachars@iol.coni 



DON'T BUY CUTOUTSI 

Until You See Our Catalog 
Of Great Cassettes & CD s 
TARGET MUSIC DISTRIBUTORS 

7925 NW 661h St - Dept. J 
Miami, riorida 33166 
PH: 305-591-2188 • Fax 305-591-7210 
ONLY 



PUBLICATIONS 




FREE Guide to 
Master Tape Preparation 
Saves You Time and Money! 

1-800-468-9353 

www.discmaiters.coin 



400 CD BOOKLETS in 2 SQ. FT.! 

actual CD's kept in jewel boxes behind the counter. 


^^^^^^^^^^^^^^^^^^^^^^^^^^^ 


s Browser 

t DISPLAY SYSTEMS 
'1 CHICAGO ONE STOP. INC 

ItV 401 Will Superkr . Cfilugo- IL eotIO 
^ Phoiw3l?-BZ2/IE».TiilllrM: 900-822/4410 



T-SHIRTS 





BttOKSTflCi 

FASHION 

Worldwide Distributors of Licensed: 
ROCK, COUNTRY, WRESTLING AND 
NOVELTY T-SHIRTS, STICKERS & MORE 

Call for a free price list/flyer (dealers only): 

800-644-ROCK 

(outside the U S - 520-775-6649) 

bacstage@northlink.com 
wholesalecentral.coiii/backslagefashion 



BUSINESS OPPORTUNITIES 



PUBLIC COMPANY 



We are establishing a diversiried Enteilainment Company and are 
interested m those company's that have foresight to become part of us. 

Contact Mr B - Blue Sky Entertainment 516-366-5333 



LISTENING STATIONS 




Ho more repairs or 
warranty pfoblems! 

. Single or multiple play 

. Bulton or barcode activation 

, Volume control 

. Plays all tracks 

. Small si/e, hangs on the wall 



World's First Digital/Analog 
CD Listening Station 

Electronic chips produce the music 
so there are no moving pans. 
Lifetime Guaranty! 



''On 



. Easy updates by store personnel 
. Speaker or headphones 
. Low cost! 
. Instant play 
. Worry free! 



Vostcfh Corp. S<in lose. CA F,^^ (40fl) 4J(v«(>tt/ 




WANTED TO BUY 



SCRATCHED CDs WANTED 

Labels, Dislnbutors. Manufacturers. 
Stores & Radio Stations 

I Will Cuh Pay Foe Your Returns 

Large Qj ant i ties Wanted - WilITravel 
CALL 617.267-415201 
emai] inio@cd!pin»,com 



MUSIC MEMOBABILU 
WANTED 

Posters, record awards, promo 
Ichotschkies like shirts, pens, presa re- 
leases etc Dealer prices paid Call Sam 
(773) 2M-2248 or 
••mft&i tam433(^HCs.con 



WANTED: COUNTRY CD'S 

HIGHEST PfllCE PAID FOR PROMOS, 
OVERSTOCKS i CUTOUTS. 
No quantity too tow or too higti. 
FAX list & Info to: 207-285-7359 or 
CALL Turbln Ent: 207-285-7002 



STORE 
SUPPLIES 



plastic: 
DIVIDER CARDS 

BLANK OR PRINTED 

800-883-9104 

All uMot atw CAWS tcarnQ 



ATTN: PROMOTERS, 
ARTISTS & MANAGERS 

I BUY: Awards. Contracts. Posters. 
Flyers. Concert tickets & Passes. 
T-Shirts, or ANY Promotional Hems... 
CALL: 800-459-9141 



TOP $ PAID 

For: Cd's, Lp's, Cassettes, 
Video. DVD. 
Call (201) 567-4614 
Fax 201-567-4288 
NIgMs 973-942-5216 



PUBLICITY 
PHOTOS 



UBL-ici-rv 

PR I NTS 



•^S imn. |>«>l>i>'>ii|i hl|£li <]tulltt llth.. 



FflEE 
Catalog A Samiriet 



B&W 
8x10's 

500 • »80 
1000 - '108 
B&W 
POSTCARDS 
500 - '65.00 



i> I <- T I' K E 9> 

1867 E Floria.1 St , Sk«1» BB 
Spnr>ari8lO, WO 65803 
{417)6e9-345« Fas (417) t)' 



FOR SALE 



♦♦♦ATTENTION*** 
USED CD BUYERS 

Large selection of TOP 100 CD s at 
LOW PRICES! 

WRITE; J.S.J. Dist. Inc. 

6620 W. Belmont Ave 
Chicago. IL 60634 
CALL:773-286-4444 FAX;773-286-0e39 



PROFESSIONAL 
SERVICES 



FOR SALE 

Sealed CD's & Videos $1 
Cassettes $.50 
Top Titles Also Available 
CALL: 1-888-USED CDS 
(1-888-873-3237) 
"World's Laregest Music Recycling Co" 



NEED CASH? BALKY BANKERS? 

We buy A/R. residuals, royalties & 
participation, tealure distribution 
contracts, retail installment 
contracts & tjad debt. 

CALL NOW: 
Synergy Business Solutions 
818-831-2576 



ENTERTAINMENT 
ATTORNEY 

Prof & member ol NARAS - available 
for consultation on recording contracts 
& any related music industry matter. 
CAU.: 516-424-6702 or 
EMAIL: JGIOR20444@aol.com 



REAL ESTATE TO THE STARS 



Rates $80 per column inch 

Tracy Walt<er 
1-800-390-1489 212-536-5058 



)Douglas EUiman 




HISTORIC NEW YORK CITY 
CARRIAGE HOUSE 

Located in the heart of IVlanhattan, 
this unique home has 3 stories 
and a penthouse suite totaling 
6.000 sq.ft. It features a garage 
and a 20x32' recording studio 
with 23' ceilings designed by a 
top acoustical engineer. There 
are many skylights and access 
for a possible roof deck. Asking 
S2.295.000. 

Andrea Wohl Lucas 
Office; 212-891-7171 
Residence: 212-838-2131 



575 Madison Avenue, NY, NY 10022 • www.elliman.com 



)DISCMAKERS ■ Classified Advertising Call Tracy Walker at 1-800-390-1489 
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HELP WANTED 



HELP WANTED 



HELP WANTED 



ADMINISTRATIVE POSITIONS AVAILABLE 

TVT Records • New York 



Human Resource/Office Manager 
Royalty Accountant 
Accounts Receivable 
Sales Assistant 

^i«B^ bioboxO • 

QuaMiod Caiididales may subm>I resunie by tax lo 212.979.084? Attn: Human Resoufces 
or by mad at: TVT Records, 23 East 4th Street. 3rd Floor. New York. NY 10003 Attn: Hi#nan Resources 
W9 are an Equal Opportunity Employef 



Expanding Record Label & Publishing Company seeking Highly Motivated: 
SR ENTERTAINMENT ACCOUNTANT & GM 

6 + years experience In record company operations 
Please FAX all Inquiries to: 212-754-5789 



ENTERTAINMENT 
ACCOUNT EXECUTIVE 

Progressive media company seeking 
experienced sales professional. Expe- 
rience in record & software industries 
a plus. Self motivator w/ client 
relationship skills a must. Fun, upbeat 
working environment. 

FAX resume & Salary History to: 
Stopwatch Entertainment Network 
1522-C Cloverfield Boulevard 
Santa Monica, CA 90404 
310-264-7201 



TELEPHONE FUND 
RAISERS NEEDED 

Are you waiting tor (hat perfect part to 
come your way? H so, put your 
excellent communication skills to work 
for COVENANT HOUSE, We Offer a 
pleasant working environment & S6.00 
an tiour (or all wtio are willing to work 
hard for the kids that need us. 
Weekend shifts available. 

CALL: 212-727-4043 
& leave a message. EOE M/F 



Platinum Entertainment, Inc. 

Looking for: 

Royalty Accountant 

Minimum 2 years of experience for 
copyright and artist Royalty in our cor- 
porate office. CounlerpoinI and Excel 
preferred. Compeiilrve salary and full 
benefits. 

Send or fax resume to: 
Platinum Entertainment 
HR Dept. 
2001 Butterfleld Road, Suite 1400 
Downers Grove, III. 6051 S 
Fax (630) 769-9463 



MUSIC PUBLISHING 
ROYALTY ACCOUNTING 
ASSISTANT 

Large Independent music publisher 
seeks experienced self-motivated 
individual with knowledge of 
publishing royalties. Strong PC 
background a must. Counterpoint 
systems experience helpful Salary 
commensurate with experience. 
SEND resume to: 
Box 9002 
Billboard Classified 

1515 Broadway, NYC, NY 10036. 



FINANCIAL MANAGER 
Can You Be A #1? 

New ifKJependent record label witti 
major distnbulion & WaJI St funding, 
seeks person to co-ordinate all financial 
aspects of the company. Must tie expe- 
rienced in record business accounting & 
financial planning. 

FAX resume & sal leq to: 
212-579-7172 



BUSINESS MANAGER 

Caipirinha Music. NYC based 
Electronic music label, is kwkir^ for a 
Business Manager. Duties will include. 
accountir>g, creating & maintaining 
budgets, artist contracts, royalties & of- 
fice management. General knowledge 
of computer application & 1-3 years 
experience necessary. 

Please FAX resume to: 
212-964-4075 
Attn: O. Sihfersteln. 



C£fa BAKER &TAYLOR 

^ Infnrmiitinn and F-nirrtainmrni S^nicfM 

We're EXPANDING our MUSIC DIVISIONI 

Filling Sales, Marketing and Purchasing positions in our Chicago & 

Denver locations. We're looking for personnel with experience in music 
whotesaUng. Join America's fastest-growing music wholesaling 



• Great major markel kxaltonsi 

• FiriarKially soortdl 

* 25 years in (he one-slop business! 

* Great benellts p«cKag«l 



team I 



Send resume & cover letter to. 
Baker ft Teylor EnlertaWimenI 
7000 N. Austin Ave. 
NUea, IL 60714 
Ann: Sanh Buchirwlar 
or fax: (S47) S47-M04 



CLASSICAL PRODUCT 
MANAGER 

Natioital independent distributor of 
musicAfideo products is seeking a 
Classical Product Manager, Requires 5 
years music industry experience, with 
an emphasis in marketing & 
promotion. Label &/or distribution 
expenence preferred. Will act as 
liason between Allegro & its 
distributed labels. Will also develop 
markehng plans & coordinate new 
release/catalog development 
programs. Strong written/oral/ 
computer skills a must, 




Please SEND resume 
with salary retjuirements to: 

CPM 
Allegro Corporation 

14134 NE Airport Way 
Portland, OR 97230 
Attn: HR or FAX: 503-2457-9061. 

Ml applicants are confidential. 

No phone calls, please. 
E.O.E. Dnig Free Environment. 



DISTRICT SALES 
REPRESENTATIVE 

An national music company is seeking 
an experienced District Sales Represen- 
tative. In tf>e Washington DC market, to 
manage the sales & marketing activities 
lor musK products by developing & 
growing business in new & established 
U.S. accounts. The territory Includes 
Washington DC. Richmond. VA. 
Philadelphia, PA; travel required. 

We offer a compatitrve salary & benefits 
package, including a 401k plan & 
tuitkin reimbursement. 
Interested candkfates should lonArard 
resume AND salary requirements to: 
P^. Box 9003 
BUIboard Ctasslfled 
1515 Broadway, KYC, NY 10036. 



A & R POSITION 

NYC t>ased dynamic, established, inde- 
perKlant label seeks A & R person w/ 
eclectic expertise & track record of 
fir>ding substantial artists, especially in 
non-pop genres Salary & title 
commensurate w/ qualifications. 
Please SEND resume & cover letter to: 
Box 9005 

Billboard Classified 

1515 Broadway, NYC. NY 10036 



WANTED: EXPERIENCED 
BOOKING AGENT 

fof Ted Kurland Associates, based in 
Boston. Artist roster compnsed of 
renowned instrumentaf & vocal aaisls. 
Krwwiedge of US tour coordination a 
must. FAX rasunw lo: 617-782-3577. 



REACH OVER 200,000 
RESPONSIVE 

READERS 
EVERY WEEK 
CALL BILLBOARD 
CLASSIFIED 
TODAY AT 
1-800-390-1489 



SENIOR POSITIONS AVAILABLE 

TVT Records • New York 



Vice President Legal Affairs 
Vice President Publicity 
Senior Art Director 
Senior Product Manager 



Vice President A&R 
New Media Director 
Biobox Sales Director 

Wm itil' biobox • 



Oualided Candidates may submit resume by faji to 212.979.0842 Attn: Human Resources 
Of by mail at: TVT Records, 23 East 4ih Slwt, 3rd Floor New York, NY 10003 Attn: Human Resources 
We are an Equal Opportunity Employer 



GENERAL MANAGER 

For Bay Area Based inoie label. Must 
have 10 yrs oipcfience in promo, retail, 
touring & marketing. Mainstrearn/ 
alternative rock. Great salary & benefits. 
Bay Area based applicant preferred 
FAX resume to: 650-401-6779 



BOOKKEEPER 
WANTED 

Indie latMl, sotvent. seeks bookkeeper, 
F/C. for GL, BR. etc. Some AR/AP, 
royalties. 1 - year music business exp. 
FAX resume to: 21 2-721 -61 50 



CHILD'S PLAY 

(Voiitiinird fnnii ptwe OJ) 

Amadeus Mozari*s. older sister, 
created from facts known of the 
compo.ser's life from birth to 7 
years. The Russian Federal Or- 
chestra performs Mozart's Sym- 
phony in G Minor. Included in the 
package are notes relating to the 
symphony, along with a glossary 
of musical terms. 

Helicon's next effort, due in Jan- 
uary, is another ethnic folk offer- 
ing, "Little Elena's Quineeanera," 
the story of a Mexican-American 
girl'.s coming of age (the quin- 
eeanera is the traditional "Sweet 
15" coming-out party for Mexican 
teen girls). The new release is 
packaged with a book, and a CD- 
ROM is also available. 

KiDBITS: Rhino Records has re- 
leased "The Best Of Schoolhouse 
Rock," which compiles 13 of the 
long-running ABC-TV vignettes' 
best-known songs, as well as four 
never-released tunes. Rhino's four- 



CD "Schoolhouse Rock: The Box 
Set" has sold more than 25,000 
copies, according to Rhino, and was 
the label's best-selling box of 1996 
. . . New from Kimbo Educational 
in Long Branch, N.J., is a pair of 
preschool-targeted dance releases, 
"Motown Dances" and "Children's 
Folk Dances," along with the game- 
oriented album "Here We Go Loop- 
ty Loo" . . . Paige O'Hara, the 
voice of Belle in Disney's "Beauty 
And The Beast," has released a 
family album called "Dream With 
Me." A collection of lullabies, 
including "Somewhere Out There" 
from "An American Tail" and 
"When You Wish Upon A Star" (a 
duet with "The Little Mermaid's" 
voice, Jodi Benson), "Dream With 
Me" is available from Atlanta- 
based Intersound, distributed by 
Platinum Entertainment. 

Assistance in preparing this col- 
umn was provided by Kim Cox. 



JAZZ BLUE NOTES 

(Continued from page id} 
explore," says D'Rivera, who just 
returned from Venezuela, where 
he performed a Duke Ellington 
tribute along with a symphony. "I 
plan to play shows in the United 
States in early 1999 with a full 
orchestra." Those dates may 
include Ellington material, along 
with songs from "100 Years." 

Heads Up provides a multimedia 
section on the CD, detailing each 
country represented by a song. 
The label utilizes the.se bits and 
bytes judiciously; each click of the 
mouse provides the user with an 
easy-to-access lesson on a Latin 
American nation. Maps and his- 
torical information are included. 
"It is easy to take the background, 
the history, of a piece of music for 
granted," notes D'Rivera. "I hope 
the additional information will 
bring the listener closer to the 



I EAMWORK: Slider Music is a 
joint venture between Claudia 
Marx and Randy Klein, founders 
of New York indies Town Crier 



and Jazzheads, respectively. 
According to Marx, Slider will 
focus on "jazz as well as other 
forms of improvised music." Their 
first release is "Swingin' " from 
vocalist Judy Barnett. 

"Perspective Changes" — by 
Tommy Cecil and Tommy Flana- 
gan with Gary Bartz, Billy Hart, 
and Cyro Baptiste — and Klein's 
own "Just My Imagination" will be 
released in early 1999. Slider will 
be distributed through Memphis- 
based Select-O-Hits. Both Town 
Crier and Jazzheads will continue 
as separate entities. 



Reach For The STARS! 
Moving? Relocating? 

Afit VOJ iNttRESrEDlfv RESJDCNTKU, 
COMMERCIAL 0« STUDIO PiraPERnES' 
BE StJRE TO READ THE ADS IN THE REAl 
ESTATE TO THE STARS CLASSIFIED 

SECION EVERY WEEK IN BILLBOARD 
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Update 



CALENDAR 



A weekly listing of t rode ahwvs, con- 
ventions, award shows, seminars, 
and other events. Send information 
to Calendar, Billboard, SOS.'i 
Wilshire Blvd., Los Angeles, Calif 
90036. 

DECEMBER 

Dec IS. Holiday Battle Ot The Bands, ben- 
efiting World Hunger Year's Hungerttion '98 and 
sponsored by ttie New York chapter of tlie Mar- 
keting Society lor tlie Cable 4 Telecommunica- 
tions Industry, Tramps, New Vbrk. 212-532-6600, 

Dec 16, Entertainment Fellowship Holiday 
Dinner And SIhw, CBS Studio Center, Los Ange- 
les. 818-363-1047, ext. 2, 

Dec. 16-19, Lexus Cballenfe, benefiting 
Cliildlielp USA and the Entertainment Industry 
Foundation, La Quinta Resort & Club Citrus 
Course. La Quinta, Calif. 310-550-7776. 

Dec 18, Christmas Musical Spectacular I 
1998 Humanitarian Awards, presented by the 
American Cinema Awards Foundation, Roseland 
Ballroom. New York. 917-539-6727. 

Dec. 18, Celebrity Art Auction. Hollywood 



Entertainment Museum. Hollywood. 323-960- 
4809, 

Dec 18. Suma Chin( Hal International 
Assn. Third Annual Benefit Concert, Shrine 
Auditorium, Los Angeles. 626-444-4385 

Dec. 22, Gimme Shelter Benefit, the Roxy, 
Hollywood. 310-278-9457. 

JANUARY 

Ian. 4-8, Macworld Expo, Moscone Center, 
San Francisco. 900-645-EXPO. 

Ian. 7-10, 1999 International Consumer 
Electronics Show. Las Vegas. 703-907-7605. 

Ian 11, 26th Annual American Music. 
Awards, Shrine Auditorium, Los Angeles. 323- 
931-8200. 

Ian 13-15, Mobile Beat DJ Show And Con- 
ference. Tropicana Hotel. Las Vegas. 716-385- 

9920. 

Jan. 17-19. David Coursey's Showcase '99, 
Sheraton Hotel & Marina, San Diego. 888-33- 
UPSIDE. 

Jan. 23, Backstate Pass Seminar, present- 
ed by Silver Lining Entertainment Inc., Georgian 
Terrace, Atlanta. 888-836-8086. 



Jan. 23, Entertainment Career Marltetplace, 

Grand Salon in the Student Union, California 
State University, Northiidge, Northridge. Calif. 
818-677-2130. 

Jan. 24-28, MIDEM 1999, Palais des Festi- 
vals. Cannes. 212-689-4220. 

Jan. 25-28, ComNet Conference, Convention 
Center, Washington, DC. 900-545-E)(PO. 

Jan 27-28, Online Advertising '99, Le Meri- 
dien Hotel, New Orleans, 800-647-7600, 

Jan. 28-31. 1999 National Assn. Music Mer- 
chants International Music Market. Conven- 
tion Center, Los Angeles. 800-767-NAMM, 

FEBRUARY 

Feb U-13. eXtravafanza '99. sponsored by 
the Nashville Entertainment Assn.. various 
venues, Nashville. 615-327-4308, extravagan- 
2a@nea.neL 

Feb. 14. aoth Annual NAACP Image Awanls. 
presented by the National Assn. for the Advance- 
ment of Colored People, Civic Auditorium, 
Pasadena, Calif. 323-937-2454. 

Feb 16-17, Digital Broadcast Satellite Con- 
ference: The Five Burning Questions. Shera- 



GOOD WORKS 



riEADY FOR BATTLE: The New 
York chapter of the Marketing Soci- 
ety for the Cable & Telecommunica- 
tions Industry will host a holiday bat- 
tle of the bands Tuesday (15) at 
Tramps in New York. A significant 
portion of the evening's proceeds will 
go to Hungerthon '98, sponsored by 
World Hunger Year, a group founded 
by Hairy Chiipin and radio host Bill 
Ayers. MTV is also a sponsor of the 
event. Contact: Lee Tenebruso at 
732-450-1335. 

SwiNGIN' SUPPORT: The Lexus 
Challenge golf tournament, sched- 



uled for Wednesday-Saturday (16-19) 
in La Quinta, Calif., will raise money 
for Childhelp USA and the Enter- 
tainment Industry Foundation. A 
party on Thursday (17) will include a 
concert by Glenn Frey. Contact: 
Trish Duncan at 310-550-7776. 

M USEUM MONEY: The Holly- 
wood Entertainment Museum will 
offer free admission for those who 
come to bid on celebrity parapherna- 
lia at the sixth annual 97.1 FM TALK 
Radio Celebrity Art Auction on Fri- 
day (18) in Hollywood. The event 
benefits the museum and its educa- 



tional center for the arts. Contact: 
Geri Wilson at 323-960-4804. 

Poet WITH purpose: PaeWpro- 
ducer Travis Edward Pike donated 
10,000 pounds ($16,600) to the Save 
the Children U.K.; the money was 
raised at the England premiere of his 
show "Grumpuss." The live reading, 
which is available on video from Oth- 
erworld Entertainment, contained 
additional material WTitten for the 
organization. "Grumpuss" is also 
available on audiocassette. Contact: 
David Carr at 81^-343-1510. 



DECLARATIONS OF INDEPENDENTS 



(Continued from pa^e 61) 
petitive. In Vancouver, you're 
allowed to goof around for a while. 

"On the other hand, it's really 
exciting," she adds. "I've met so 
many people who were instantly 
supportive and excited by something 
new." 

Buck played its first shows in 
March, with guitarist Pepper Berty 
and ex-Cub drummer Lisa G. aug- 
mented in the group's earUest incar- 
nation by guitarist/vocalist Stew of 
the local punk-pop band (and former 
Flag Waver) the Negro Problem. 
"He was one of those people who 
said, 'Sure, I'll play with you,' " 
Marr recalls. 

Minus Stew, the group recorded 
its album in July with producer 
Sally Browder. The music on 
"Buck" is singularly tougher, though 
no less tuneful, than the music made 
by Cub (which had its sound hung 
with the horrific and somewhat mis- 
leading handle "cuddlecore"). Tracks 
like "Hex Me" and "My Fascination" 
are perfectly poised examples of 
songs that neatly balance punk 
aggression and melodic hookiness. 

Even more invigorating and sur- 



prising are some subtle influences 
that the band brings to the table: 
Witness the neo- Appalachian a cap- 
pella intro to the album's leadoff 
track, "Old Blue Sweater." 

Marr, who admits a fondness for 
country music and Jazz, says she 
doesn't consider herself a punk 
singer 

"We just speed up the songs so 
people don't get bored," she says. 
"The music is accessible to people 
who like all kinds of stuff." 

Buck will release a Valentine's 
Day 7-inch on Sympathy with a 
Berry original, "Jerry Hall," and a 
B-side cover of a song originated by 
the fine Vancouver band the Point- 
ed Sticks. 

The group is currently on tour 
with the Queers, zig-zagging 
through the East, mid-South, and 
Texas. On the road, Lutefisk drum- 
mer Brandon Jay is replacing Lisa 
G., who quit the band after the 
album was completed; when the 
band returns to L.A., recently 
recruited Sherri Solinger, who was 
unable to make the tour, will take 
the drum chair. 




BIRTHS 

Boy, Ian Conner, to Cindy and 
Scott Cameron, Nov. 21 in Min- 
neapolis. Father is national sales 
rep for Distribution North Amer- 



Girl, Gracie Alexandra-Davidson, 
to Susan and Bill Heltemes, Dec. 
4 in Cincinnati. Mother is produc- 
tion coordinator for Barefoot 
Advertising Agency. Father is 
Midwest regional manager for 
Atlantic Nashville. 

DEATHS 

David H. "Butch" McDade, 52, of 

cancer, Nov. 29 in Maryville, Tenn. 
McDade was a founding member 
of the country/rock group Amaz- 
ing Rhythm Aces, which had 
recently reunited. The band came 
together in the early '70s and 
released its first album, "Stacked 
Deck," in 1975. McDade toured 
with the likes of Leon Russell, 
Lonnie Mack, Roy Clark, and 
Tanya Tucker. He is survived by 
his wife, Leslie. 



ton Gateway Hotel, Los Angeles. 831-643-2222, 
wwwcarmelgroupcom, 

Feb 22, MusiCares Vman Of The Year Din- 
ner, honoring Stevie Wonder, Cenhiiy Plaza Hotel, 
Los Angeles. 310-201-8816, 

Feb 23-25. Great Lakes Broadcasting Con- 
ference t Expo. Lansing Center. Lansing. Mich. 
800-968-7622. 

Feb. 23-25, REPUtach Europe, Mess«, Yien- 
na. 914-328-9157. 

Feb. 24. 41st Annual Grammy Awards, 
Shrine Auditorium. Los Angeles. 310-392-3777. 

Feb 25, Rhythm t Blues Foundation's 10th 
Annual Pioneer And Lifetime Achievement 
Awards, Sony Studios, Los Angeles. 310-854- 
1111. 

Feb 27. How To Start t Run Your Own 
Recsnl Label Seminar, New Yorker Hotel, New 
Yorii. 212-688-3504. 

MARCH 

March 6, Cinema Audio Society Annual 
Awards. Sheraton Universal Hotel, Universal City, 
Calif. 818-752-8624. 

March 6-7. 1999 New York Music And Inter- 
net Exp«, New Yorker Hotel Grand Ballrooms, 
New York. 973-731-6864. 

March 8-11. 1999 National Assn. Of 
Recording Merchandisers Conventioa I Trade 
Show. Las Vegas Hilton, Las Vegas. 609-596- 
2221. 



March 13, Bam Magazine's California 
Music Awards. Bill Graham Civic Auditorium. 
San Francisco. 415-864-2333. 

APRIL 

April 9. Eighth Annual Music Video Produc- 
tion Assn. Awanls. Egyptian Theater, Hollywood. 
323-660-9311, 

April 25-28. Louisiana Music-New Orleans 
Pride 1999 Conference, New Orieans 504-592- 
9800. 

MAY 

May 10-13. 1999 3D Design I Animation 
Conference and Exposition, Convention Center, 
Santa Clara. Calif 415-278-5258. 

May 13-15. Electronic Entertainment Expo, 
Convention Center, Los Angeles. 800-315-1 133, 
www.e3expo.com. 

May 19-22, Emerging Artist t Talent In 
Miisic Conference, Showcase I Festival, 
Mirage Hotel and Casino, Las Vegas. 702-837- 
3636. 

May 26. New England Video Software Deal- 
ers Assn. Educational Fonim And Trade Show, 

Benlley College. Boston. 800-949-8732. 

JUNE 

June 13-16. Cable '99. sponsored by the 
National Cable Television Assn., McCkirmicli Con- 
vention Center. Chicago. 202-775-3669. 
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INTERNATIONAL BUYER'S GUIDE: Jam-packed with critical 
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business. Lists over 4000 professional services and suppliers. $65 
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record label, and radio syndicator. IrKludes Arbitron information of top 
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The Iceman Cometh. Vanilla Ice recently stopped by the Howard Stem show to 
promote his new album, "Hard To Swallow." Posing to capture the moment, from 
left, are Steve Leeds, senior VP of promotion at Universal Records; Stern; Vanilla 
Ice; and Stem sidekick Robin Quivers. 



newsline... 



BIG STARTS JAMMIN'. ChanceUor Media has flipped adult top 40 WBIX 
(Big 105) New York to R&B oldies. Kathy Stinehour, GM of classic rock 
sister WAXQ (Q104.3), is the new GM, replacing Bennett Zier. Joel 
Salkowitz returns to New York, where he previously helped launch R&B 
rival WQHT (Hot 97), as PD; he held the same role" at "Jammin' Oldies" 
sister KTXQ (Magic 102) Dallas. Zier will stay with Chancellor in anoth- 
er capacity, as will WBIX PD Jeff Scott and a.ni. host Danny Bonaduce. 

ALBRIGHT HEADS FOR MCVAY MEDIA. Jacor Communications director of 
country programming Jaye Albright will join radio consultancy McVay 
Media as president of the country division Jan. 1 . McVay recently 
merged with Jacor-owned radio research company Critical Mass Media. 
Albright will continue to supervise the programming of Jacor's coun- 
try portfolio. Bob Moody remains VP/country at McVay Media. Albright 
will relocate from Las Vegas to Bainbridge Island near Seattle. 

UP THE LADDER. Journal Broadcast Group executive VP for radio Carl 
Gardner is elected president for the group's radio stations. At Jones 
Radio Network, VP of programming Phil Barry is upped to VP/GM. 
Also.Jdichael Henderson is upped to VP of affihate sales, and Karen 
Barich is promoted to VP of finance. PD Gregg Cassidy exits KALC 
(AUceC'i 106) Denver No successor is named yet, but Chancellor's new 
traveling group programmer, Ken Benson, has a miyor developmental 
role in the station. 

'HOUSE OF BLUES' MOVES TO UNITED. "The House Of Blues Radio Hour," 
recently dropped from We.stwood One, has been picked up by United 
Stations. It will also carry "The House Of Blues Breaks." 



Teciinoioinr Takes On The Song-ID Issue 



BY STEVE KNOPPER 

You're surfing the radio dial and 
land on a great song you've never 
heard before. It's so good, you might 
actually buy the album. But who's 
the artist? The song ends, and the 
DJ doesn't say. A long commercial 
break comes and goes; the DJ 
returns and still doesn't say. Then a 
new music cycle kicks in, and you 
lose all hope of identifying the song. 

Technology may soon wipe out 
this longstanding listener frustra- 
tion. For example, if you're listen- 
ing to classic rock KCBS Los 
Angeles at 8:24 a.m. on a Friday, 
and the name of Lynyrd Skynyrd's 
"Gimme Three Steps" just won't 
come to mind, a phone-and-soft- 
ware system in growing use may 
solve the problem. 

The idea is this: You can call the 
service and punch in numbers for 
8:24 a.m. on Friday. A series of song 
snippets will play over the phone. 
When "Gimme Three Steps" comes 
on, you can punch another button, 
and a recorded voice will identify 
the track. Voila: no more urgent 
calls to station employees demand- 



ing to know who .sang that song (or 
how to spell Lynyrd Skynyrd). 

"Even though we play classic 
rock, you'd be amazed at how many 
.songs people have heard for the 
first time — or heard their whole 

'Theoretically, you 
know what the 
song is, and you 
recognize it. But the 
flip side is there are 
people listening to 
these songs for the 
first time' 



lives and never knew who did it," 
says Dave Van Dyke, GM/VP of 
KCBS. "Although we do back- 
announce all the songs we play, we 
thought this would be a great ser- 
vice for listeners to use at their 
leisure." 



This phone-and-software func- 
tion, known as RadioPhone, is actu- 
ally part of a larger informational 
system many stations have used for 
the last three or four years. Devel- 
oped by Ruth Presslaff, owner of 
the Los Angeles-based Presslaff 
Interactive Revenue, the system's 
main function is to give advertisers 
another off-air outlet. A company 
with $1,000, for example, may want 
more for its money than a short 
mid-morning spot; with Radio- 
Phone, it can advertise on heavily 
promoted telephone recordings as 
well. 

But the handful of stations that 
use Presslaff 's system have discov- 
ered its music-identifying benefits. 
Because radio playlists are usually 
pre-programmed onto computer 
disks, Presslaff says, it's simple to 
transfer the data, even up to the 
minute, to telephone recordings. 

"I'd love to give you a great 
epiphany story that makes me look 
like a rocket scientist, but it really 
wasn't," Presslaff says. "A friend 
called me up and said, 'Hey, can you 
(Continued on next page) 



Pa]f-for-Play Sparks Talk At HAB Europe 



This story was prepared by Mike 
McGeever, programming editor of 
Mimic & Media. 

Pay-for-play was a miy or hot-but- 
ton issue at the National Assn. of 
Broadcasters' Europe '98 confer- 
ence, held Nov. 15-17 in Madrid, 
drawing both the support and ire of 
radio programmers. 

Overall, most said they are still 
assessing the pros and cons of the 
new marketing tool, which has rec- 
ord companies buying air time on 
radio stations for their songs, but 
regard with caution this new 
"import" from the U.S. 



During a session titled "Pay-For- 
Play, A New Plague Or Opportuni- 
ty?" it was evident that stations 
were interested in the revenue gen- 
erated by such a practice. However, 
some questioned its ethical implica- 
tions. 

Paul Fairburn, PD of AC 100.7 
Heart FM Birmingham, England, 
said that nothing in the U.K. book 
of regulations prevents stations 
from employing pay-for-play prac- 
tices, but he questioned its econom- 
ic rationale. 

"On my station, if a record com- 
pany wants to buy ad space worth 
26 plays of a song in a week, itH cost 



13,000 pounds [$20,800]," he said. "I 
don't think it's worth paying that 
much money. I'm sure record com- 
panies could find more interesting 
ways to promote their music." 

Fairburn suggested that the out- 
lets most likely to favor pay-for-play 
are either small stations with limit- 
ed financial resources or niche for- 
mats. But, he added, "we're all in 
the business of making money, and 
that's something all programmers 
should remember." However, sta- 
tions "could be playing some real 
rubbish" in pay-for-play deals. 

"I would do it," Capital Radio 
(Continued on next page) 
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PAY-FOR-PLAY SPARKS TALK AT NAB EUROPE 

(Continued from preceding pag^) 



group PD Richard Park bluntly 
affirmed. "If Sony wants to buy a 
whole hour to play George Michael's 
new album, why shouldn't they?" he 
asked, pointing out that "we can't 
be outside, because it's not against 
the rules and we are running a busi- 
ness," even if he admitted that it 
might jeopardize programming 
integrity. 



Other members of the audience 
expressed different opinions and 
suggested a more cautious ap- 
proach. "From a programmer point 
of view, you mu.st use your own free- 
dom to decide what to play, aside 
from pressures from the ad sales 
house," said Carlos Finaly, PD of 
Spain's top 40 Cadena Dial. "Our 
bosses haw to bear in mind that we 



are programmers and that our job 
is to get the biggest audiences, not 
the biggest income." 

Svein Larsen, president of Nor- 
way's Radio P4, pointed out that in 
his nation, record labels invest $20 
million in TV advertising and next 
to nothing in radio advertising. "If 
only we could get 10% of what they 
inrest in radio, I'd be happy." 



TECHNOLOGY TAKES ON THE SONG-ID ISSUE 



(Continued from preceding page) 

do this?' And it was, 'Sure, it's soft- 
ware.' " 

For competitive reasons, Press- 
laff won't explain how the technolo- 
gy works. At the stations, managers 
upload their playlists every morn- 
ing from a master dLsc to the Radio- 
Phone system, and it operates auto- 
matically after that. 

"Piece of cake," Presslaff says. 
"On a daily basis, it is an incredibly 
simple, quick update. On a weekly 
basis, it just depends on how much 
new music you've added." 



Radiophone's primary benefit is 
to save overworked station employ- 
ees from having to identify songs to 
quizzical listeners all day. In addi- 
tion, companies can advertise dur- 
ing the recordings. Presslaff says 
some classic rock stations, includ- 
ing WXCD Chicago, which is sup- 
posed to put RadioPhone online any 
day now, have benefited from the 
system. 

But Presslaff notes that smooth 
jazz — where songs are catchy but 
unfamihar even to many veteran lis- 




Country Cooking. KZLA Los Angeles hetd its first Country Cookout recently, 
drawing a boatload of top country performers, like LeAnn Rimes. Ty Hemdon. 
Suzy Bogguss, Deana Carter, and Tracy Lawrence. The sokl-out show benefited 
the Los Angeles Regional Foodbank; more than 1 ,000 pounds of nonpenshable 
food items were also donated by attendees. Above, Hemdon is pictured singing 
his hit "What Matters Most," and bielow, pk^red from left, are KZLA VP/GM Dave 
Ervin, Rimes, and Richard Meediam, \jos Angeles market presklent for ttie Salt 
Lake Radio Group/Bonneville. 



teners — is a perfect format fit. 

"I'll sit in the lobby of a smooth- 
jazz station, and it's almost a joke, 
because this poor receptionist is 
saying, 'Oh gosh, it has a saxophone 
solo in it? Let me try to figure that 
one out for you,' " Presslaff says. 

"I once heard a receptionist say, 
'Sly & the Family Stone, "Hot Sum- 
mer Night." ' And then she had to 
repeat it and spell it," Presslaff 
says. "And I quickly realized that 
[radio industry people] are so into 
the music; we're really paying 
attention to this. But listeners 
aren't nearly as aware of the music 
as we are." 

Though the technology for such a 
system has been available since at 
least the '80s, Pre.sslaff Interactive 
Revenue Ls one of the few companies 
that designs something like Radio- 
Phone. The listener adrantages are 
ob\'ious; in addition, it gives station 
managers .something to tell record 
companies who push the philosophy 
of "if you play it, say it." 

"I think it's just another way to 
interact with the listeners. It also 
educates them," says Paul Webber, 
marketing director for AC outlet 
WTMX Chicago, which has used 
RadioPhone for about three years. 
He says about 10% or 15% of listen- 
ers who call the station's phone sys- 
tem use the music-identification 
function. The m^ority go for horo- 
scopes and soap-opera updates. 

Somewhat cynically, he adds that 
listeners are effectively trapped 
when they call the identification 
line. Because WTMX's system 
replays song snippets beginning on 
the hour, somebody who calls about 
a song played at 10:44 p.m. will have 
to listen for several minutes before 
hearing the relevant one. "We force 
them to listen to an hour of hooks 
because they put in the time of day 
they thought it was," he says. "It's 
more or less a gadget." 

Adds Scott Dirks, assistant PD of 
WXCD, "Most of the music we play 
triggers some memory anyway — 
that's what classic rock and oldies 
radio is all about. So, theoretically, 
you know what the song is, and you 
recognize it. But the flip side is that 
there are people who are listening 
to these songs for the first time. 

"One of the calls I always get 
from people is, 'I have a bet: My 
friend says "Smoke On The Water" 
is by Uriah Heep, and I say it's by 
Deep Purple.' This is really not 
intended to affect our on-air thing 
at all. It's just in response to those 
people." 
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MY FAVORITE MISTAKE 


♦ SHERYL CROW 


3 


4 


6 


21 


SAVE TONIGHT 


♦ EAGLE-EYE CHERRY 


4 


3 


1 


11 


THANK U 

MAVERiO ALBUM CUT/R£PFWS£ 


♦ ALANIS MORISSETTE 


CD 


5 


; 


9 


HANDS 

ATLANTIC ALBUM CUT 


♦ JEWEL 


6 


6 


5 


34 


IRIS 

WARNER SUNSCT SOUNDTRACK CUT/REPRISC 


« GOO GOO DOLLS 


7 


7 


4 


26 


ONE iWEEK 

REPRISE 1717.1 


♦ BARENAKED LADIES 


CD 


8 


8 


16 


JUMPER 

rifKTl^A ALBUM CUT^EG 


♦ THIRD EYE BLIND 


CD 


9 ■ 


11 


9 


ANGEL 

WARNER SUNSET I J497/REPRISE 


♦ SARAH MCLACHUN 


10 


10 


9 


37 


REAL iWORLD 

LAW ALBUM CUT.ATLJWIlC 


♦ MATCHBOX 20 


11 


II 


10 


47 


I'LL BE 

lAVA R4191,ATIANTIC 


« EDWIN MCCAIN 


QD 


12 


13 


12 


SLIDE 

WAR'.ER BRCJS ALBUM CUT 


♦ GOO GOO DOLLS 


13 


14 


14 


45 


TORN 


♦ NATALIE IMBRUGLIA 


CS) 


16 


20 


10 


SWEETEST THING 


♦ U2 


15 


16 


19 


52 


TIME OF YOUR LIFE (GOOD RIDDANCE) * GREEN DAY 


16 


15 


16 


18 


THIS KISS 

WARNER BROS 17247 


♦ FAITH HILL 


17 


13 


12 


22 


HOOCH 

Bl ACKBIfiO ALBUM CUTiSLflt 


♦ EVERYTHING 


11 


17 


18 


41 


THE WAY 

■■ II .■ilt'.iMCUT 


♦ FASTBALL 


OD 


21 


25 


10 


BACK 2 GOOD 

■ ,/ ■ 1 •■ • -.riANHc 


♦ MATCHBOX 20 


(D 


22 


24 


11 


FIRE ESCAPE 

■ .'. 'P.'CUT 


♦ FASTBALL 


(D 


25 


26 


6 


YOU GET WHAT YOU GIVE 


* NEW RADICALS 


22 


23 


23 


15 


INSIDE OUT 


♦ EVE 6 


23 


24 


21 


17 


1 WILL WAIT ♦ HOOTIE & THE BLOWFISH 

ATI ALiTIC AIRUM CLIT 


24 


26 


22 


20 


CRUSH 

L:"iLL AMERICA l&AO^AHOLLTWOOO 


♦ JENNIFER PAIGE 


QD 


2; 


28 


12 


FROM THIS MOMENT ON 


♦ SHANIA TWAIN 
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Spiritually Minded Jewel Introduces New 
Body Of Work With Wide-Reaching 'Hands' 



r UT YOUR HANDS TOGETHER: 
You've got to hand it to Jewel. The 
first radio single from her sopho- 
more album certainly has legs. 

In its ninth week, the song of faith 
and devotion, "Hands," has already 
scored top 10 airplay on mainstream 
top 40, adult top 40, and modern 
adult radio, according to Airplay 
Monitor, and it's now galloping up the 
adult contemporary and modern 
rock charts. On The Billboard Hot 
100 this issue, it ranks at No. 16 
(though it would almost certainly be 
No. 1 if Atlantic chose to release a 
commercial single). 

Few other artists in the pop world 
have had such consistent cross-for- 
mat play in a time when no artist is 
guaranteed a hit based on name 
alone. Those arti.sts who still score 
two and three hits on one album 
after another are now rare, except 
for Madonna and perhaps Alanis 
Morissette and Mariah Carey. 

"Jewel really has become a staple 
artist fur us," sal's Chuck Tisa, PD 
at modern adult WXXM (Max 9.5.7) 
Philadelphia. "When you start get- 
ting multiple cuts from her and see 
the diwrsity of formats she's able to 
reach, it really helps you believe in 
the artist. I think it's important that 
she's not e.\clusive to one format. 
That's good for her career and good 
for our format." 

Certainly, hitting every possible 
radio outlet was the mission for 
Atlantic, Jewel's label. Says execu- 
tive VP/GM Ron Shapiro, "The 
magic of this album is that it's for 
everybody, for those spiritually 
minded, intellectuals, people who 
just want their heart touched, or 
those who just enjoy hearing a love 
song. It was a natural decision to 
take this song to all radio formats." 

For Jewel's part, she says she just 
hopes to allow people of all ages to 
open their minds and explore possi- 
biUties. 

"I just want them to live thought- 
fully, and from there, everything's 
OK," she says. "Once you become 
conscious and awake, then you have 
the power to make decisions that you 
believe in, that will effect change." 

That's the theme behind the deli- 
cate, piano-ushered "Hands," a 
thoughtful reflection on how every 
effort to take a stand can make a dif- 
ference, no matter how small it first 
appears. In fact, the .song — written 
by Jewel with producer Patrick 
Leonard — was among the last to be 
written and recorded for the album, 
because Jewel had a specific mes- 
sage to deliver that she didn't think 
she'd expressed fully on the other 
tracks. 

"I had 12 songs done and all sorts 
of flavors, with different phases of 
depression, hopefulness, love. I 
didn't have one like I wanted 'Hand.s* 
to do," she says. "I knew if I could 
tell the world, my hands are .so little, 
how can they have impact on the 
world? They seem like tiny little 



weapons. I can't fight with despair, 
thoughtlessness. They're not the 
solution, but they are the first step 
forward." 

" 'Hands' was chosen as the first 
single because it really is fitting of 
the overall theme of the album," .says 




by Chuck Taylor 

Shapiro. "And given that the song 
was coming out around Thanksgiv- 
ing, we thought it was appropriate to 
alert the world to what the album is 
trying to say as a whole." 

"She does seem to have an emo- 
tional lyrical connection that people 
identify with, along with good mel- 
odies. 'Those are the key ingredients 
to a successful song," says Bill 
Richards, president of Bill Richards 
Radio Consulting, based in Orlando, 
Fla. "I would say that the success of 
this single means she's over the 
[sophomore] hump. And I think 
there's some other material on the 
album that would be solid to continue 
her growth." 




Certainly, "Spirit" has effectively 
helped spread the word since its 
release Nov. 17; it debuted on The 
Billboard 200 at No. 3 in the Dec. 5 
issue. To maintain the strength of 
the album's launch, Atlantic is plan- 
ning a veritable Jewel blitz over the 
naxt few months to keep the artist in 
the front of consumers' minds. She 
appeared Dee. 2 on NBC's nation- 
wide special for the lighting of the 
Christmas tree at New York's RcK'k- 
efeller Outer. She's on the current 
cover of Rolling Stone and will soon 
appear on the front of Vogue. 

During Christmas, she'll perform 
at the Vatican for a potential TV 
audience of some 1.5 million; then, 
into the new year she'll partner with 
Vogue and perform a limited series 
of concerts in support of her chari- 
ty, Higher (Jround. Then comes a TV 
concert for VH 1 in Aspen, Colo., and 
an Australian tour. Then, beginning 



in February or March, she hits the 
road again for a msyor U.S. tour, with 
additional stops in Southeast Asia 
and Europe. 

Later in 1999 comes the release of 
her first movie, director Ang Lee's 
"Ride With The De\il," co-starring 
Skeet Ulrich and Tobey Maguire. 

Atlantic, meanwhile, will keep the 
singles churning to radio. "We will 
absolutely do four singles, though I 
think there are seven viable singles 
on the album," Shapiro says. 

Jewel admits that the cycle re- 
quired for her 1995 debut, "Pieces Of 
You" — essentially five years on the 
road being groomed, performing, and 
promoting — took its toll eventually. 

"I was really ready for a change,** 
she readily admits. But .she also says 
that the time out and about exposed 
her to new sights and inspiring expe- 
riences, ultimately leading her for- 
ward. 

"The more I travel, the more 
interesting people I observe," she 
says. "In Philadelphia, I saw this 
woman in a beat-up tank of a car 
with a black eye; she couldn't have 
been more than 17. 1 thought, 'Why 
doesn't she just keep driving'/' These 
things are good for songwriting. I 
can speak honestly" about the 
world's trials. 

Adds Val Azzoli, co-chairman/co- 
CEO of the Atlantic Group, "Jewel 
has really grown much more — 
inwardly and spiritually — over the 
past year. Every day, she writes a 
better song than the one she did the 
day before. She's much more at peace 
with herself and the world. She's 
been anjund the world now and has a 
totally different outlook on life." 

Jewel agrees. "I used to write like 
an addiction, constantly. The bulk of 
my catalog comes from the first four 
years of writing," she says. "I write 
much le.ss now, but I write better I 
went through this phase where all I 
could think was, 'Will people Uke it? 
Will it get on radio?' Now the reason 
I write Ls because it allows you to be 
curious, and then it starts becoming 
fun. I write for kids and for myself, 
and that's honest and gives me a lot 
of pleasure and fulfillment." 

She's also trying to work in a 
minute or two while off the road to 
enjoy her good fortune and recog- 
nize the payoff for her tenacity. 

"I feel pretty damn good," she 
says. "I've gotten really clear about 
what I want to do. I'm more confi- 
dent, and I've realized that [At- 
lantic] allows me to remain who I 
am. They support my creativity." 

It's a good thing, too, eon.sidering 
what Jewel confides she has in mind 
for the future. 

"I have such a tendency toward 
country, it's ridiculous," she says. 
"For my fourth record, I want my 
own line dance. I want the whole 
nine yards." 

Yott can reach Chmk Taylor by E- 
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SAVE TONIGHT 
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5 
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JUMPER 

ELCKTRA f-T, 


THIRD EYE BUND 


CD 
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12 
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HAVE YOU EVERT 


BRANDY 
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THANK U 

VIAVfRi'^F, /REPRISE 


ALANIS MORISSETTE 


CD 
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MY FAVORITE MISTAKE 


SHERYL CROW 


9 
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4 


ONE WEEK 

RETOISE 


8ARENAKED LADIES 


10 


10 
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I'LL BE 

LAVA .ATLANTIC 


EDWIN MCCAIN 


11 


12 


10 
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CRUSH 

ED£l.vt.'ERir,A,|.:iiVW000 


JENNIFER PAIGE 


QD 
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25 


4 


MIAMI 

C0LUM8IA 


WILL .SMITH 


13 


13 


14 




TOUCH IT 

UPTOWN 1 ".''.'I "■..■n 


MONIFAH 


(B) 


19 


22 




(GOD MUST HAVE SPEND A UTTU MORE TIME ON YOU 'NSVNC 

RCA 


IS 


11 


II 


'4 


ARE YOU THAT SOMEBODY? 

BEACKGRCHJND.ATLASIIC 


AALIYAH 


(El 


20 


18 


4 


SLIDE 


GOO GOO DOLLS 


OD 


21 


29 


4 


ANGEL 

WARNER SUNSCT Rf PH'SE 


SARAH MCLACHLAN 


11 


17 


23 


4 


LATELY 

PENDULUM -in ANT 


DIVINE 


19 


16 


13 
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REAL WORLD 

UVA /ATLANTIC 


MATCHBOX 20 


20 


IS 


17 


4 


TOO CLOSE 


NEXT 


21 


18 


15 


, 


DOO WOP (THAT THING) 


UURYN HILL 


22 


22 


28 


4 


FROM THIS MOMENT ON 

MERCURY 


SHANIA TWAIN 


(23) 


26 


27 


-4 


INSIDE OUT 

RCA 


EVE 6 


(S) 


33 


, 35 


4 


I'M YOUR ANGEL 

JIVE 


R. KELLY 8. CELINE DION 


QD 


31 






TAKE ME THERE BUCKSTREET I MYA FEAT MASE i BUNKY BUNK 

iNTtRSCOPE 


26 


24 


21 


4 


THE POWER OF GOOD-BYE 


MADONNA 


(S) 


29 


34 


4 


BECAUSE OF YOU 

MOTOWN 


98 DEGREES 


21 


27 


19 


4 


THIS KISS 

WARNER I- ■ -. 


FAITH HILL 


29 


28 


33 


4 


...BABY ONE MORE TIME 

JIVE 


BRITNEY SPEARS 


30 


25 


20 


4 


TEARIN' UP MY HEART 

RCA 


•N SYNC 


31 


30 


26 
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NEVER EVER 

LONDON /TSLANO 


ALL SAINTS 


® 


37 


38 




YOU GET WHAT YOU GIVE 

MCA 


NEW RADICALS 


31 


23 


16 




1 DONT WANT TO MISS A 1XING 

COLUMaiA 


AEROSMITH 


34 


34 


30 




HOOCH 

BLACKBIRD /SIRE 


tVERYTHING 


(S) 


38 


36 


4 


HOW DEEP IS YOUR LOVE 

ibUVnil OEf JAM VtRCURY 


DRU HILL FEAT. REDMAN 


® 


39 
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LUV ME, LUV ME SHAGGY FEATURING JANH 

fLVTE T>M. MCA 


37 


35 


32 




THE FIRST NIGHT 

ARISTA 


MONICA 


31 


36 


31 




CLOSING TIME 

MCA 


SEMISONIC 


39 


32 


24 




fix NEVER BREAK YOUR HEART 

■vT 


BACKSTREET BOYS 


d) 
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BACK 2 GOOD 

LAVA 'ATUNTIC 


MATCHBOX 20 
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BY CARRIE BELL 



The young members of zebrahead ai-e learn- 
ing quickly what it means to be signed to a 
major label and then gain popularity. 
"All of a sudden, we had no time to do what we 
normally do, like watch movies, hang with our 
families, or play basketball," says the band's rap- 
per Ali T^batabaee. "We've been traveling to exot- 
ic places like Albany and Detroit. Since we are 
opening most shows, our soundcheck is pretty 
early, and there is a lot of stopping by retailers 
and radio stations to do interviews." 

Not that these SoCal hip-hop punkers, who 
range in age from 23 to 30, are ungrateful. "Are 
you kidding'.' What other job would allow you all 
this travel time? What other job would give us the 

^llboardg 



opportunity to meet bands like Placebo and Cy- 
press Hill? Not to mention how good it feels to see 
kids singing your songs while you're up on a stage 
playing your heart out." 




One of those songs is "Get Back," No. 36 on this 
issue's Modern Rock Tracks. "Many of the songs 
on our Columbia album are new versions of songs 
that appeared on our independent record, but 'Get 
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Back' was written in the studio. It's pretty exper- 
imental. We weren't even sure we'd have enough 
time to finish it for the record, but our producer 
pushed us, and he's the man." 

Tabatabaee, who first declares that he hates to 
clarify the meaning of any of zebrahead's upbeat 
rants, admits that the song is about a friendship 
gone sour "It is a bit strange singing about your 
life to a bunch of strangers, but I think people 
mostly take songs and make them mean some- 
thing to them. The reason I like music so much is 
that I can relate to songs on my level. To us, the 
song is about someone we knew and how our rela- 
tionship with that person turned from something 
worthwhile to a waste of time." 
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2 


2 
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CX) 


3 


3 


5 


KICKIN' MY HEART AROUND THE GLACK CROWES 
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\U 


5 


5 
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SLIDE * GOO GOO DOLLS 
DIZZY UP THE GIRL WARNER BROS. 
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4 


4 
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PSYCHO MAN BLACK SABBATH 
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10 


10 


12 
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27 


WHAT S THIS LIFE FOR ♦ CREED 
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11 


11 
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GOT YOU {WHERE 1 WANT YOU) ♦ THE FLYS 
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14 
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5 


WHAT IT'S LIKE ♦ EVERLAST 
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08 
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15 


22 




— AlRPOWER 
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14 


12 


13 


21 


INSIDE OUT • EVE 6 
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19 


18 
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WHATEVER GODSUACK 
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17 


11 


BITTERSWEET ♦ FUEL 


17 
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10.000 HORSES CANDLEBOX 
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17 
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14 


SOFT SECOND COMING 
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19 


22 


23 


12 


SUREFIRE (NEVER ENOUGH) ECONOLINE CRUSH 
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20 


21 
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GOT THE LIFE ♦ KORN 
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24 


24 
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® 


25 


31 
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FREE TRAIN 
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20 


26 
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HANDSLIDE PUSHMONKEY 

PUSHMONKO AB:5IA 


d) 


NEW^ 
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YOU WANTED THE BEST KISS 

pSYCHo-DHcus utaam 


28 


28 


28 
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THE SPIRIT OF RADIO (LIVE) RUSH 
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® 


RE-EIITRY 
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GIMME SHELTER (LIVE) ♦ THE ROLLING STONES 


(S) 


31 


36 
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BITCH SEVENDUST 
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SUPER BREAKDOWN SPRUNG MONKEY 

MR FJNNV FACE SURITXHi'HOL 1^X300 


® 


NEW^ 


1 


ONE CREED 


GD 


32 


40 
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EVERY LITTLE THING COUNTS JANUS STARK 

GREAT ADVENTURE ii"/-"- ■ 


34 


27 


26 


10 
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NEW^ 


1 


LEECH ♦ EVE 6 


30 


33 


34 


3 


1 WANNA BE WITH YOU BRUCE SPRINGSTEEN 

TRACKS 


37 


35 


39 


22 


WHAT KIND OF LOVE ARE YOU ON AfF: w 

.■■■'.l.-.i-: I-if ALBUM ' -.I.'. 


30 


30 


27 


16 


BOOGIE KING THE SCREAMIN' CHEETAH WHEELIES 


39 


34 


38 
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1 AM THE BULLGOD ♦ KID ROCK 

0EV1L WITHOUT A CAUSE TOP LO:, L.Vu^AIl.rtMIC 
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32 
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YOUR LIFE IS NOW ♦ JOHN MELLENCAMP 

JOHN MELUNCAMP COLUMBIA 
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♦ THE FLYS 

DFllCIOUSVtNTL/TRAUUA 


6 


5 


5 


14 


SLIDE 


♦ GOO GOO DOLLS 
WARNER WMS. 


7 


7 


6 


16 


CELEBRITY SKIN 


♦ HOLE 

OCMEFFEN 


8 


8 


8 


14 


CIRCLES 


♦ SOUL COUGHING 

SLASHWARNER BROS 


(D 


10 


II 


10 
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WITHOUT YOU I'M NOThlNii 
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JOINING YOU 
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AT THE STARS 
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BETTER THAN E2RA 
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FOLLOlVTHELtADCB 
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23 
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♦ THIRD EYE BLIND 
EL£KTRA.tEG 


24 


20 


15 


16 


LULLABY 


♦ SHAWN MULUNS 

SMGOTUMaiA 


dD 


30 


40 


3 


BLUE MONDAY 


♦ ORGY 

tLFMFNrRFLWEf*RISE 


(D 


26 


28 


4 


EIDERL)V/:»/ANeEHN)'mECXIUNIEIIINASMULTOWN(UVE) PEARLAM 


CD 


36 




2 


MALIBU 


♦ HOLE 


QD 


28 


27 


11 


DRAGULA 


♦ ROB ZOMBIE 

_!1£EFE!L 


QD 


31 


30 


8 


CRUSH ♦ DAVE MAHHEWS BAND 

BEFORE THFSf CROWDED SlWEfTS RCA 


(D 


38 




2 


LEECH 

f v'i '■. 


♦ EVE 6 

RCA 


31 


24 


21 


17 


THE DOPE SHOW 


♦ MARILYN MANSON 
K3TM',<llsTt8SCOPE 


CD 


35 


35 


4 


PROPHECY 

VILLA ELliN-: 


REMY ZERO 
IxWiBTHI 


QD 


33 


39 


4 


MY FAVOURITE GAME 


THE CARDIGANS 

STOOiHOI««E1KUin 


34 


25 


22 


9 


TROPICALIA 


BECK 
DGCASfFEN 


35 


21 


24 


8 


ACQUIESCE 


♦ OASIS 

EPIC 


QD 


37 


33 


4 


GET BACK 


♦ ZEBRAHEAD 

tWBiA 


37 


32 


31 


26 


WHAT'S THIS LIFE FOR 


♦ CREED 

WIND LP 


3S 


se-enthv 


22 


1 THINK I'M PARANOID 


♦ GARBAGE 

AL\(0 SOUND-ilNTERSCOPE 


39 


40 


37 


26 


PERFECT ♦ THE SMASHING PUMPKINS 

Ali'lHt VRGifi 


40 


34 


25 


10 


OAYSLEEPER 

ur 


♦ R.E.M, 
EARNER BROS 



O TrJcAs iHOiMng an In 



(»o(airp4y «ip(Jmd Dy Bi^i»dca« SyMtms RMki Track s»*woe 1 10 Mamream fock natwrs »n(J JJmooem wcli 
in Oetgiion !MH Die iMntum turk. rr^irinea d rti«1 ircMirvnl Airpowa ManM to IFKae lecxnh wl^kt 



(MaiTitlrani Rodttcr 1.100 ik 



a <Uy. 7 dtyi a iwek Soncs lantM Dy numCet d iMecton^ 

mufUodciTi RiKt^WDwfint lime ^ VctaKlio jMiUtiliT) C 199f!. RllbnarABPl ConvnurKatloni. 



IN 
TOKIO 

tVwJr ol Novtmbar 22. 1998 



<D Tropically / Beck 

<2> TTiank U / Alanis Morissetts 

(3> To Zion / Lsurvn Hill Faaturing 

Carlos Ssntana 
® Sweetest Thing /U2 
® Gan^ star Tripping / Fatboy Slim 
<S) Slay Young / Oasis 
0 I'm Youf Angel / Celine Oian Duet With 

R. Kelly 

<3) Bo<lv Movin' / Baastie Boyi 
® Human Beings /Seal 

<9 You Were There / Batryface 

O Crush / Jennifer Paige 

& OuUide/ George Michael 

3 Urgentfy In Love / Billy Crawford 

O My Fauounte Game / The Cardigans 

© Key or Love / Mala 

9 I Know Him 2 Love U / Nidirah 

© La Fete / Clementitie 

0T(ue Colors /Phil Collins 

O Doo Wop IThal Thmgl / Lauryn Hill 

® Be Mine / CharlollB 

0 When You Believe / Mariah Carey Am] 

Whitney Houston 
& I Dont Want To Wait / Paula Cola 
& Hands / Jewel 

3 Ghetto Supaslar fThat Is What You Aral / 

Pras Michel Featuring 01' Oirty Bastard 

Ai>d Inlrwlucing Mya 
® Super Soul Fighter / Lenny Kravitz 
3 One Week / Berenalted Ladies 
0 Spoon /Chska Khan 
'S Love Like This / Faith Evans 
& You Will Be Waitrng For Me / Take 6 
9 Gakusho Island / Southern All Stars 
& Pretty Fly If or A White Guyl / Offspring 
® Time Attar Time / Ino) 
3 Bokutachmohitu/ Shikao Suga 
& Gokurakuwadokoda / Holudiran 
® Another One Sites The Oust / Queen With 

Wyclef Jean Featuring Pras And Free 
9 MysterKMis Times / Sash 
® Save Tonight / Eagle-Eye Cherry 
9 Push Eject / Boom Boom Satellites 
® InuTMsuki / Bonnie Pink 
® My Fawome Mistake / Sheryl Crow 
& Kaioetannaiyorunoashioto / UA 
& I Resign / London Elektricity 
& Kiminoiameni / Sakuia 
B Celebrity Skin / Hole 
® Sachi / SilvB 
® HaveVou Ever?/ Brandy 
© Butterfly / Towa Tei Foaiurmg Ayumi Tanabe 
® Lovin' Machine / Jon Spencer 

Blues Eiptosion 
9 Fever / Triceratops 

® The Future Of The Future / Deep Dish Witti 

Everything But The Girt 
S»t»ctMms CM A* A««rtf oa 
'Sapporo Boor Tokh Hot 100' 
wory Saoday 1 PM-S PM on 
J-mVE/81J FM in TOKYO 



BUFm J-UJAUE 

Slalion Inforniiitlon available at: 
littp://www.j-wave.co.jp 
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Music Video 



PROGRAMMING 



FOR WEEK ENDING DECEMBER 6, 1998 



Classical Network Set To laooch; 
GMT Names 'Kiss' Top Video Of '98 



Classical music video 

NETWORK; There's a video net- 
work for almost every form of 
mainstream music, but classical 
music has been a holdout — until 
now. Plans are under way to 
launch Fanfare: The Classical 
Music Channel, a 24-hour adver- 
tiser-supported basic cable net- 
work mWboardBuUetin, Dec. 3). 

Dick Cavett will be the pri- 
mary host for the network, which 
has a scheduled launch date of 
Thanksgiving 1999. The principal 
financing will initially come from 
a group of investors, including 
Jack Clifford, president/CEO of 
Scottsdale, Ariz.-based Clifford 
Consulting. Public station 
WETA-TV Washington, B.C., 
will provide some pro- 
gramming, which will 
include live perfor- 
mances and interviews. 

C MT AWARDS AN- 
NOUNCED: On Nov. 
26, CMT announced its 
1998 video awards, 
which are determined 
by a combination of 
viewer requests, CMT 
playlists, and enter- 
tainment values, as 
voted on by CMT 
staffers. Faith Hill's 
"This Kiss" was named 
the No. 1 video in the 
CMT 1998 countdown. 

Here is the complete list of the 
other winners: Sammy Ker- 
shaw, male video artist of the 
year; Shania Twain, female 
video artist of the year; Brooks 
& Dunn, video group/duo of the 
year; Dixie Chicks, rising video 
stars of the year; Reba McEn- 
tire and Brooks & Dunn, "If 
You See Him/lf You See Her," 
video event of the year; and 
Thom Oliphant, video director 
of the year. 

This & that: The production 
companies U Ground and Cross- 
roads have merged. U-Ground 
has relocated its operations to 
Crossroads' address: 8630 Pine 
Tree Place, Los Angeles, Calif. 
90069. U Ground's staff and ros- 
ter of directors remain the 
same. 

The online music video chan- 
nel MusicVideos.com (www. 
musicvideos.com) is available on 
300K broadband as the result of 
a partnership with Intervu, an 
Internet delivery systems com- 
pany. Because many computers 
still use modems with data rates 
of less than lOOK, 300K delivery 
is a vast improvement in watch- 
ing videos on the World Wide 
Web. 

Director Terry Heller has left 
Propaganda Films and has 
signed with production company 
DNA. In other DNA news. Missy 




m 



by Carta 
Hay 



M. Galanida has joined the com- 
pany as directors' representa- 
tive. She was previously manag- 
er of music video and creative 
services at Island Records. 

Adam Lebensfeld has exited 
as director of regional video pro- 
motion at Hollywood Records. 
There are no plans to replace 
him, according to Hollywood 
national director of video promo- 
tion Ken Bunt. 

BET Holdings Inc. has named 
Dwight W. Crawford executive 
VP/CFO. He was previously Dis- 
covery Communications senior 
VP/treasurer. 

Local show spotlight: 

This issue's spotlight is on 
"Country Music Chan- 
nel." 

TV affiliates: 
KFWU-TV San Fran- 
cisco, KTNC-TV San 
Francisco. 

Program length: 
Two hours. 

Time slot: 5 p.m. 
Monday- Friday. 

Key staff n\.embers: 
Rick Kurkjian, execu- 
tive producer; Andy 
Kawanami, PD; Steve 
Jordan, music direc- 
tor/host. 

Fast facts: "Country 
Music Channel" was 
launched in 1992. The 
show won the Billboard Music 
Award for best local/regional 
country show in 1996, 1997, and 
1998. 

Following are the top five clips 
for "Country Music Channel" for 
the week ending Dec. 4: 

1. Aaron Tippin, "For You I 
Will" (Lyric Street). 

2. Dixie Chicks, "Wide Open 
Spaces" (Monument/Sony). 

3. Jo Dee Messina, "Stand 
Beside Me" (Curb). 

4. John Michael Mont- 
gomery, "Hold Onto Me" (At- 
lantic). 

5. Lee Ann Womaek, "A Lit- 
tle Past Little Rock" (Decca). 

M USIC VIDEO CONFER- 
ENCE FEEDBACK: We want 
to hear your feedback on the 

1998 Billboard Music Video Con- 
ference and what you would like 
to see at next year's conference. 
If you went to this year's con- 
ference and have comments or 
suggestions, feel free to contact 
me. I can be reached by phone 
at 212-536-5019, by fax at 212- 
536-5358, or by E-mail at 
chay@billboard.com. 

And in case you haven't 
marked your calendars yet, the 

1999 Billboard Music Video Con- 
ference will be held Nov. 10-12 
at the Loews Santa Monica 
Beach Hotel in Santa Monica, 
Calif. 



Billboard. Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD 



14 tXNjrs daily 
1699 9th StrMt NE, 
WaUuncton. O.C. 20018 

1 Geratd Levert, Taking Ev«)ttimg 

2 JD t Martah Carey. Sweetheart 

3 Menh Ccn. Nobody's Sunraed To Be Hen 

4 Brandy, Have You Ever? 

5 Lauryn Hill, Doo Wop (That Trying)' 

6 Ghetto Mafia. In Decatur 

7 Faith Evant, Love Ll)<e Thl» 

8 112Feat. Ktese, Love Me 

9 Method Man, Judgemeni Day 

10 Total. Trippin' 

11 Tlmbataml. Heie We Come 

12 Divine. Lately 

13 R. Kelty, HomeAtoite 

14 2Pm, Changes 

1 5 ianet, Every Time 

1 6 WMnrr HmsImi t ttviih Canv, wvr ntj S(tM 

17 C4« Feat. Joe, fwJed Piclures 

18 BlacluVeet L Mya. Take Me There 

19 Busta RhyfTWS, Gimme Some More 

20 Kirti FraiAlln Feal. Various Af. Lea.i Or^ 

2 1 Bnnd Nubian. Dsn't Lf< [t Gc ^ Yoit Head 

22 Dro Hill, Ihow Are The Times 

23 Mya, Movin' On 

24 Next. I Slid Love You 

25 Wttc Uu F; RiVhad Saidki, Cart Get Lna«t 

26 Aaliyah, Ate You That Somebody? 

27 Xscape, My Ultle Secret 

28 Aaron Hall. All The Places 

29 Jay-Z, Hard K/K>ck Life 

30 GanftU Boo, WTtefe Dem OoJlas At 

NEW ONS 

JD ( Keitti Sweat. Going Home With Me 
Keith Sweat, I'm Not Ready 
Master P, Kenny's Dead 
Kaiino. Nasty Girt 

Mada Men & Maitar P, II Is You IDeja Vu) 
Ring, Anylhing's Possible 



Conttnuoui profraniming 
2806 Oprytand Or., 
Nathvillt, TN 37214 

1 Diile Chkhs, Wide Ope<i Spaces 

2 FaMh HIM, Let Me Let Go 

3 RmlyTrms.ScinlOIA9cv.Wsdcr.CtAUjr 

4 Diamond Rio, Unbelievable 

5 Wynonna, Woman To Woman 

6 Lm ten Wmack. A Little Past Little Rock 



7 BUckhmrtu There You Have It 

8 Tcrri Clarti. You're C«sy On The Eyes 

9 Aaron Tlppln. For You I Will 

10 Toby Keith, Getcha Sotne 

1 1 Skm Tmm. l\-at Don't Imcrvss Ue Miicri 

12 Dvana Carter, Mrxnce Of The Heart 

13 The IMtyt, Scn««v'j Out Thert WjteNr^ 

14 Jo Dec Meuina, St^nd Beside Me 

15 Sara Evans, No Ptace That Far * 

16 Ti Herndon. Hands Of A Working Man 

17 Olivia Newton- John, Precious Love * 

18 Allison Hoorer. Aiabama Song * 

19 Bitty Ray Cyrus. Under The Hood * 

20 Jnuu Andrm. I iV^ Be There For Yoj ' 

21 The Tractors, Snortenin' Qread 

22 Garth Brooks. Teann' It Up * 

23 Joe Diflie. Poor Me * 

24 Garf AlUn, I'll Taki- Today * 

25 Titer la«tenct. I'l V>n'PtuT^(t fitf Im" ' 

26 The WMklrwons, Fly (The Angel Song) • 

27 Alabama. How Do You Fall In Lme 

28 Shannon Brown. I Won't Lie * 

29 Bill Engvall, H^re s Vour Sign ChrT<imas 

30 1mtulNnwodli&ii«iBmla,A*m'D>.r 

31 Dolly Parton, The Salt In My Tears 

32 Vlnce Gill, Blue Crinstmas 

33 Shania TWain, from This Momenl On 

34 Patty Lov««ess, Like Water Into Wine 

35 Ula McCann, To Gel Me To You 

36 Dwight Yoakam, These Arms 

37 t Graham Browr>, Wine Into Water 

38 Chad Brock. Onlmary Lrtc 

39 Sammy Kershaw, Of>e Day Lett To live 

40 Warren Brothers, Guilty 

41 Jan Randal, Ere Daii Believe In Fary Tales 

42 ClinI Daniels. Wnen I Grow Up 

43 Chailie Roblson, Barllght 

44 Alison Knuts, I Gt^ You To Hrs Heart 

45 SMlliS«rRn,KRinl>nWnS(rsMisKn(nss 

46 John Michael Mentgamiry; HcM On bMe 

47 Oeryl Dodd. A B<tter End 

48 TravH Trttt, It I Lost You 

49 Lad White. Take Me 

50 Mark Mesler. Slow Down 

• Indicates Hot Shots 



darth Brooki. Ifs Your Song 
Sawyer Brown, Drive Me Wild 



m 



Continuous prog ramnWng 
1515 Broadway. NY, NY 10036 

1 Will Smith. Miami 

2 Master P, Kenny Dead 

3 Lauryit Hill, Doo Wop (That Thing) 

4 Brandy, Have You Ever? 

5 The Ofhpring. Prett) Hy (Fot A White Guy) 

6 TImbaland, Here We Come 

7 Jay-Z, Han! Kicck Lfle {Ghetto Anthem) 

8 MetalHca. Turn The Page 

9 Spice Girts. GocxJbye " 

10 Jewel, Hands 

1 1 Lenny Kravitz, Fly Away 

12 New Radicalt, Yw Gel What You Give 

13 DwHIIFttl. Rtdw, Ho« DWD It Your Lm 

14 Everlasl, What It's Uke 

15 Jay-Z Feat. Amil & Ja. Can I Get A.. 

16 Method Man. Judgemeni Day 

17 Goo Goo Dolls, Slide 

18 Ump Bizkxt. Faith 

19 DMX, Ru" Hy««rs' Artthcm 

20 Jef>nlfer Love Hewitt, How Do I Deal 

2 1 Blackstreel I Mya. Take Me There 

22 Everclear. Fatr«r Ot Mine 

23 Janet, Evtr-y Tjme 

24 Alanis Morissette, Thank U 

25 Busia Rhyme*, G'mme Some More 

26 ShanU Twain. From Thrt Moment On 

27 Divine. LMely 

28 Third Eye Blind, Jumper 

29 IIMniHs^lllmliCMf.WEn'itauBMe 

30 Brian Setzer Orchettta. Jump Jm An' Wal 

31 Barenaked Ladies, It's All Been Done 

32 Hole, MaiiLiu 

33 George Mictwel. Outside 

34 MatchExix 20, BKk 2 Good 

35 Kom, Got the Lite 

36 Seal, Human &e<nss 

37 Faith Evam. Love Like This 

38 Backstreet Boys. All 1 Have To Give 

39 Monifah, Tcoch It 

40 98 Degrees. Because Of You 

41 Cake, Ne-.e- T-^re 

42 Britney Spean, Bat/y One More Time 

43 Oulkail. I^o-.^ Parks 

44 2Pac, Changes 

45 'N Sync, liad Musi H9^ Spent A UtB M 

46 Aaliyah, Are You That Scmrtjody? 

47 Dave Matthews Band. Crus>i 

48 Metallica, Enter Sandman 

49 U2. Sweetest Thing 

50 R. Kelly, Home Alone 

** Indicates MTV Exclusive 



Green Day, Nice Guys Finish Last 
R. Kelly ft Cetlne Dkm, I'm Your Angel 
Tyrese, Sweet Lady 



Corttinuous programming 
1515 Broadway, NY. NY 10036 

1 Goo Goo Dolls. Ins 

2 Alann Moritsctte. Thank U 

3 Sheryl Crow. My Favorite Mistaha 

4 Madonna, The Power Ot Good-Byi 

5 Eagle-Eye Cherry, Save Tonight 

6 Shawn Millins. Lullaby 

7 Shania Twain, You're Still The One 
S Jewel, Hands 

9 Third Eye Blind. Jumper 

10 Barenaked L^ies. One Week 

1 1 AeroHTNth. I Don : Want To Mss A Thing 

12 U2, Sweetest Thing 

13 R. Kelly ft Celine Dion, I'm Your Ai^ 

14 Seal, Human Beings 

15 R.E.M., Lotus 

16 Shania TWain, From This Momenl On 

17 Matchbox 20, Real Wbrld 

18 Sarah McLachlan. Ar^l 

19 WilnT Hmlni 1 Hiri* Cnf H^ff Vcij Beleff 

20 Goo Goo Dolls. Slide 

21 Semisonic, Closing Time 

22 Natalie Imtmjglia, Tom 

23 Lermy Kravitz, Fly Away 

24 Brian Setnr Orchntra, Jump ine An' Wail 

25 Matchbox 20. 3 AM 

26 Janet, Every Time 

27 Natalie Imbniflia, Smoke 

28 Lauryn Hill, Doo Wop (That Thing) 

29 Smash Mouth. Walkin' On The Sun 

30 Sarah McLachlan, Adia 

31 Green Day, Time Ot Your Ule 

32 Dave hiatthews Band, Crush 

33 Fastball, Rre Escape 

34 Joe Pvscl, Yo Cousin Vlnny 

35 Sogar Ray, Fly 

36 John Mefloncamp. Your Lite Is Now 

37 Celine Dion. My Heart W.ll Go On 

38 NataMe Merchant. Break Your Heart 

39 Third Eye BlifKl, Semi-Cttarmed Life 

40 Alanis Mortssette, Hand In My Pocket 

41 Fastball. The Way 

42 Jewel, Vc-j Were Meant For Me 

43 Alanis Mortssette, Uvck 

44 Rick Astley. Never Gwina Grs« You Up 

45 Red Hot Chili Peppers. Cxler The Bndpe 

46 The Smashing Pumpkins, 1979 

47 Sarah McLachtan, S^eet Surrender 

48 Brian McKnigfit, T(^ Cnly One For Me 

49 Jariet. together Agam 

50 Brai>dy, Have You Ever? 

NEW ONS 

Hoobc ft The Blowfith, Only Lonety 
Barenakcd Ladies, It's Ail Been Done 
Boyi II Men, I Will Get There 
DMne, Lately 



THE CLIP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL ft LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING DECEMBER 19, 1998 



Continuous prDgrarraning 
1221 Collins Awe 
Miami Beach, FL 33139 

AMERICA'S NO. 1 VIDEO 

Deborah Cox, NcOody's Supposed To Be Here 

BOX TOPS 

Busta Rhymes. Gimme Some More 

The Oflspring. Pretty Fly (For A Wh.te Guyl 

Matter P. Kenny's Dead 

TMal, Trippin' 

TImbaland. 1^ We Go 

'N Sync, Merry Christmas, Happy Holidays 

Juvenile, Ha 

Ice Cube, Pushin' Weight 

Voices Of Theory, Wliersver You Go 

Brian McKnight, HokJ Me 

Blackstreet. Take Me There 

Brandy, Have You Ever? 

Faith Evans, love Like This 

Britney Spears. . Baby One More Time 

Destiny's Child, G«t On The Bus 

Backstreet Boys. All I Have To Give 

Outkast, Rosa Parks 

112 Feal. Masc. Love Me 

2Pk, All Atwut U 

'N Sync. (God Must Haw Spent] A Little... 

Crucial Conflict, Scummy 

Jay-Z. Hard Knock Life (Ghetto Anthem) 

Kirk Franklin, Lisan On Me 

Cool Breeze, Watch For The Hook 

Aaliyah. Are Yow That Sometxxjy? 

Limp Btzkit, Faith 

Bravo AAstars. Let The Music ileal Your Soul 
Xscape. My Little Secret 
Silkk The Shocker, Express Yourself 
MonitBh. Touch It 

R. Kelly ft Cclkie Dion. I'm Youi Angel 
NEW 

Bizzy Bone, Nobody Can Stop Me Now 

Boyz II Men. I Will Get There 

Fat Boy Slim, Prase You 

John Lennon, I'm Losing You 

Noreaga, Banned From TV 

RZA As Bobby Digital , Holocaust 




Continuous programming 
1515 Broadway 
Hew Vork, NY 10036 



GartMge, Special 

Marilyn Manton, I Don't Lke Drugs 
Outhatl. Sk«w It On The Bar B 
Vanllta Ice, Too Cold ~ 




Continuous programming 
299 Queen St West 
Toronto. Ontario M5V2Z5 

3 Deep, Never Gonna Give Up (new) 

Master P, Kenny's Dead [new! 

Rob Zombie. Living Dead Girl (new) 

George Michael, Outside (new) 

Glwtto Concept, F^ious Metats (new) 

Shades Of Culture. Mindstate (new) 

Cher, Believe 

U2, Swwtest Thing 

Goo Goo Dolts, Slide 

Barenaked Ladies. It's Alt Been Done 

Alanis Morlsselle, Thank u 

Jay-Z. Hartl Knock Lite (Ghetto Anthem) 

Sheryl Crow, My Favorite Mistake 

Sky. Some Kinda Wonderlul 

Maestro, Stick To Your Vision 

Eagle-Eye Cherry, Save Tonight 

Brtlney Spears, . ..Saby One More Time 

Dm HII. How Deep ts Vour Love 

The Ofltprtnt. Pretty F)y (For A White Guy) 

Lauryn HHI, Doo Wop (That Ttting) 



Continuous pro£ramming 
1111 Uncoln Rd 
Miami Beach, FL 33U9 

Aterciopetados, Maligno (Heavy) 
El Senor (lonzales, Suibuias De Jabon iHeavyl 
Fkma Apple, Across Tt« Universe (Heavy) 
Korn. Got The Lite (Heavy) 
Maldita VeciiNlad. Cocodrilo (hteavy) 
Metallica. Turn The Pose (Heavy) 
R.E.M.. Oaysleeper (He«vy) 
Shakira, Clega, Sortlomuda (Heavy) 
Goo Goo Dolls, Slide (Heavy) 
Titan, C'mon Feel Ttie Noise (Heavy) 
Ella Baila Sola. Y Quisiera (Medium) 
Faith No More. I Started A Joke (Medium) 
Faithless. &xl is A DJ (Medium) 
Gallo Negro, T<em[» De tlberar (Medium) 
Kiss. Psycho Circus (Medium) 
La Ftor De Lingo, La Ley (Medium) 
Lenny Kravitz. Fly Away (Medium) 
Manu Chao, Oesaparecideo (Medium) 
Midnlghl Oil. Recneck WcoQetand (Mediu.T.) 
Natalie Imbruglia, Smoke (Medium) 



2 tnurs weekly 
3900 IHatn St 
Philadelphia. PA 19127 

Mettnd Man, Judgement Day 
Faith Evans, Love Like This 
Ice Cube. Pustiin' Wetgtit 
Destiny's Child, (^t On The Bus 
Brand Nubian, Don't Let It Go To Your Head 
Jay-Z. Hard Knock Life (Ghetto Anthem) 
112 Feat. Masa. Love Me 
Total, Tnppnn' 

Dru HIH, These Are The Times 
2Pac. All About U 

Debonh Cat. Nobody's Supposed To Be Here 
Outkast. Skew It On The Bar-B 
Brian McKnlgM, Hold Ue 
Janet, Every Time 
Kid Capri. Unify 




Rve hours weekly 
223-225 Washington St 
Newark, NJ 07102 



Kottonmouth Kings, Dogs Lite 

Matchbox 20, Back 2 Good 

Sheryl Crow, My Favorrte Mistahs 

John MHIcncamp, Your Die is Now 

Lenny Kravitz, Fly Away 

Kiss, Psyt'W Circus 

Eeti, Last Stop. This Town 

Mark Mangold. 42nd Street 

Natalie Imbruglia, Wishing I Was There 

R. Kelly. Hall On A Baby 

Manlyn Manson, The Dope Show 

Des'ree. Lite 

Ace Of Base, Cruel Sumnwr 
Plastilina Mosh, Monster Tnjck 
Gerald Levert. Taking Everything 
They Might Be Giants. Doctor Worm 
Red Big Fish, Take On Me 
Local H, Alt The KkIs Are Right 



CMC 



CALIFORNIA UUSIC CHANNEL 

15 hours weekly 
10227 E 14th St 
Oakland. CA 94603 

Brandy, Have You Ever? 
Xscape. My Little Secret 
Blacksbeet. Take Me There 
Faith Evans, Love Like This 
Dhrtne. Lately 

Bravo AMvs, Let The Muuc Heal Vour Soul 
Britney Spears, Baby Orw More Time 
Dru HII. How Deep Is Your Love 
112 Foat Mai*. Lowe Me 
Jay-2. HanJ Knock Life (Ghetto Anthem) 
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— A Chronology Of Significant 



Oct. 1, 1996: Cor 

Boonstra takes 
over as president 
of Philips. He suc- 
ceeds Jan Timmer. 
wtio was president 
ol PolyGram from 
198310 1987. 



April 2,1997: 

Boonstra is ap- 
pointed chairman 
o( the PolyGram 
supervisory 
board. 



ililay 6. 1998: Philips 
issues a statement 
that it would "em- 
brace any strategic 
option to maximize 
[the] value to share- 
holders" ol its 75% 
stake in PolyGram. 



May 8: The EMI Group 
announces that it has 
terminated discussions 
with an unnamed suitor 
regarding a possible 
offer to buy the compa- 
ny. EMI says that despite 
discussions lasting sev- 
eral weeks, no offer has 
been received. 



May 21: Philips and 
Seagram announce 
that they have reached 
agreement for the iat- 
ter's acquisition of 
PolyGram, to cost the 
Canadian drinks-to- 
entertainment group 
$10.6 billion in cash 
and stock. 



May 22: Senior manage- 
ment of PolyGram gath- 
ers in New York to hear 
Seagram president/CEO 
Edgar Bronfman Jr. 
explain his vision for a 
merged Universal and 
PolyGram. A similar 
meeting takes place 
May 2 in London. 




June 22: Alain Levy 
leaves PolyGram 
after 1 4 years with 
the company, the 
last 7'^ as its presi- 
dent. Jan Cook is 
named interim 
CEO. 



June 22: Seagram says it has 
renegotiated to SI 0.4 billion the 
price it will pay Philips for the 75% 
of PolyGram shares it owns. The 
reduction reflects lower-than- 
expected financial results for 
PolyGram's second quarter. 




June 23: Doug 
Morns is named 
chalrman/CEO of the 
combined Untver- 
sal/PolyGram music 
operations, effective 
upon completion of 
the takeover. 




June 24: Jorgen 
Larsen is named 
chairman/CEO of 
Universal Music 
International, 
effectrve upon 
completion of the 
takeover, 



July 9: A waiting period 
during wfhtch Federal Trade 
Commission officials re- 
view antitrust aspects of 
the merger expires without 
any further action. 



July 20: Universal 
and PolyGram 
employees are told 
about their compa- 
nies' first integration 
teams, to be assisted 
by Boston Consult- 
ing Group. 



July 22: PolyGram's Sept 21 : The 



first-half financial 
results show a drop 
in music operating 
profits to S135 mil- 
lion from $265 mil- 
lion the previous 
year. 



European Com- 
mission gives its 
consent for Sea- 
gram to acquire 
PolyGram. 



Oct. 21: Poly- 
Gram's third-quar- 
ter financial re- 
sults show music 
operating income 
Lip 44% at SI 22 
million, on sales 
up 4% to $1 .07 
billion. 




Nov. 4: Seagram be- 
gins its offer for all 
issued shares of Poly- 
Gram. Universal Stu- 
dios chairman/CEO 
Frank Biondi says the 
integration will "certain- 
ly" take more than a 
year. (Biondi leaves 
Universal Nov. 16.) 



Nov. 10: PolyGram and 
Universal employees 
read in the Los Angeles 
Times about the proba- 
ble shape of their inte- 
grated companies in the 
U.S. PolyGram's Cook is 
said to "go ballistic" 
about the leak. 



Dec, 7: PolyGram's last 
working week starts with 
Seagram's announce- 
ment that 99.52% of the 
European company's 
shares were tendered 
by the Dec. 4 deadline, 
thus assuring the clo- 
sure of the $1 0.4 billion 
deal. 



Dec. 10: The senior 
management struc- 
ture, worldwide, of 
the new Universal 
Music Group is 
announced, and the 
process of combin- 
ing it with PolyGram 
formally starts. 



MORRIS' TEAM PUTS PLANS INTO ACTION 

(Continued from page 1) 



president/CEO Edgar Bronfman .Jr, 
who recently eliminated a layer of 
management between himself and 
the music company. 

"This acquisition is his vision," says 
Morris of Bronfman, who declined 
comment "He will be inwlved in all 
major management decisions and 
.strategy. But day to day, the four of 
us will run the company." 

The U.S. labels' reorganization 
(see box, page 77) makes it clear that 
there's no room for a nimiber of w^U- 
known iiiu.sic executhies whose labels 
have been placed under new chiefs. 

Total U.S. Album 
Market Share 

Year To Date 

UNIVERSAL 

WEA 

SONY 

I 165% 

INDIES 

1 15.7% 

EMI 

1 13.4% 

BUG 

; I im 



Universal Music Group executives 
decline comment on the fates of 
Danny Goldberg, chairman/CEO of 
Mercury Records Group; Davitt 
Sigerson, chairman of Island 
Records; George Jackson, presi- 
dent/CEO of Motown; Al Cafaro, 
chairman/CEO of A&M; and Ed 
Rosenblatt, chairman/CEO of Gef- 
fen. A high-ranking source within 
Universal says that they are "expect- 
ed to leave the company." These label 



heads declined comment. 

Asked about layoffs of middle 
managers and other staff, Morris 
saj's that top executives "are meeting 
now to determine who to keep. 
Announcements about personnel 
vion't be made until the middle of 
January." 

The reorganization of the compa- 
nies will result in multimillion-dollar 
payouts to top executives as well as 
severance costs for lower-level 
staffers. These expen.ses, along with 
other restructuring costs, will result 
in a one-time charge against profits 
for the music group, says Hack. He 
says the figure will be announced 
next week. 

He adds that the company will 
"begin a .series of briefings with the 
financial community over the next 
month," during which the company 
will discuss "the $300 million in cost 
savings that we have confirmed." 

The company's profitability is like- 
ly to rise in subsequent quarters. 
Hack points out due to several fac- 
tors, including the thinning of artist 
rosters, the increase in higher-mar- 
gin international business, manufac- 
turing and distribution efficiencies, 
and "better leveraging of costs." 

As for the number of layoffs — esti- 
mated at 2,000-3,000 of its combined 
15,500 employees — executives refuse 
to confirm .speculation. 

"We're not prepared to discuss it 
yet" says Morris. "All it does is scare 
people. It's very unsettling. We felt it 
was better to get through the hoU- 
days before a lot of the announce- 
ments are made." 

Morris notes that Universal Music 
has canceled its annual Grammy 
party next year "We're not looking 
to rejoice and throw a party when 
there are people who have lost their 
jobs. We w'ant to be as thoughtful and 
sensitive as we can." 

Expected to be among the hardest- 



hit of the U.S. labels are Geffen 
Records, where sources put staff 
reduction as high as 80%, and A&M 
Records, which is e.xpected to lose a 
smaller percentage of its larger staff. 
Staff at these and other affected 
labels have been told to expect word 
on layoffs in mid- January. 

In addition to the reduction in 
employees, there will be fewer artists 
in the new record company. 

"The rosters will be trimmed," 
Morris saj's. "The purpose is that we 
can only work so many arti.sts." 

Morris acknowledges that roster 

Total II.S. Current Album 
Market Share 

Year To Date 
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reductions will lead "in the short 
term to a lass of unprofitable market 
share. But in the long term, it will be 
a big plus to the bottom line." He 
adds that the anticipated change 
"doesn't mean we'll [drop] artists 
who don't .sell X amount of records." 
He says label heads are now "think- 
ing about who they will retain." 

The disposition of PolyGram's 
headquarters in New York hasn't 
been determined yet Although Mor- 



ris says "no real-estate decisions 
have been made," another source 
indicates that the company might 
keep the PolyGram offices as part of 
a bicoastal headquarters. Uniwrsal 
has headquarter offices in Universal 
City, Calif., and New York. 

THE U.S. LABEL STRUCTURE 

As reported earlier, the pop, roclt, 
and R&B labels of PolyGram and 
Universal have been restructured 
into four basic groups: two on the 
I*)a.st Coast and two on the West (Bill- 
board, Nov. 21). With the appoint- 
ments of new executives in most ca.ses 
to run these label groups, it's clear 
that some high-profile label heads will 
be out of work in the new year 

In New York, Mercury and Island 
ai'e combining to form one label ten- 
tatively called Island Mercury or 
Mercury Island. Its chairman will be 
Jim Caparro. He has been presi- 
denUCEO of PolyGram Group Dis- 
tribution, which has been merged 
with Universal Music and Video Dis- 
tribution (see story. i)age 76). 

John Reid, formerly chairman of 
PolyGram Canada, will be president 
of Island Mercury. The only other 
executive confirmed in the new label 
setup is Hiriam Hicks, who has been 
president of black music at Island. 
Some sources .say that Lsiand presi- 
dent .John Barbis will have some posi- 
tion at the new label. 

Executives say that Island will 
cease to operate as a stand-alone 
label. Island Mercury will haw just 
one marketing, promotion, and A&R 
team. 

The other New York entity is being 
called Universal Records Group; it 
will consist of Universal Records (the 
label begun by Morris himselO, Pbly- 
dor, and Motown Records. Mel 
Lewinter, who was previously vice 
chairman of Universal Mu.sic (Jroup, 
will be chairman of the group. Jean 



Riggins is president of black music 
at Universal Records. 

Motown w ill be headed by Kedar 
Massenburg, who is now senior VP 
of Universal Records and CEO of 
Kedar Entertainment Kedar artists 
Erykah Badu and Chico DeBarge 
will move to Motown. Unlike Island 
Mercury, Motown w ill operate as a 
fully staffed autonomous label, exec- 
utives say. 

On the West Coast there will be 
two label groups. One is MCA 
Records, which will not change from 
its present structure. Its president is 
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.lay Boberg. 

The other West Coast label group, 
however, will be a combination of 
three existing labels — Interscope, 
(Geffen, and A&M. It will be headed 
by Interscope founders .Jimmy lovine 
and Ted Fields, who will be its co- 
chairmen, and Tom Whalley (now 
president of Interscope) as president 
Executives say there is no name yet 
for this group but that it's unlikely to 
(Cont inued on next page) 
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In Europe, Many PolyGram Execs Are Taking Reins Of New Company 



A staff report. 

LONDON— As expected, PolyGram 
executires are taking the lion's share 
of power in the new Universal Music 
Group in Europe. Indeed, three 
senior executives of the pre-merger 
Universal operations are among 
those who will not be playing a part 
in the new structure. 
The key dewlopments are: 

• Universal Music Germany will 
be run by chairraan/CEO Wolf-D. 
Gramatke, who has appointed Tim 
Kenner, formerly managing director 
of PblyGram's Motor label, to the new 
position of music group president 

• In the U.K. John Kennedy, who 
has been chairman/CEO of Poly- 
Gram, is confirmed in the same role 
for the combined businesses. 

• Universal Music Germany 
founding chief Heinz Canibol is leav- 
ing after seven .years, as are Rolf 
Soramer and Joerg Eiben, who held 
GM posts in Switzerland and Aus- 
tria, respectively, for Universal. 

• From Universal's Latin Ameri- 
ca operations, .Jesus L6pez is moving 
to Madrid as chairman of the com- 
bined companies' Iberian business. 

Among the more unusual moves in 
the region is Renner's appointment 
as music chief in Germany, report- 
ing to Gramatke (sources say this 
plan predates Seagram's move on 
PolyGram). From Jan. 1, Renner 
takes day-to-day responsibility for 
the pop labels Motor, Mercury, Poly- 
dor, and Universal, as well as Ger- 
man classical operations. He will not 
oversee budget company Karrussell 
or strategic marketer PolyMedia. 

"Renner has delivered the best 
performance; he has delivered in 
terms of music overall," says Gra- 
matke, who contends that the ap- 
pointment will cause "no friction" 
with the company's managing direc- 
tors. "In terms of vision and com- 
munication and strategy, not much 
has changed," he adds. "I want to 
keep the four record companies." 

Considering Canibol's founding 
role at pre-merger Universal Music 




Germany (he also held a regional 
post, with Austria and Switzerland 
in his portfolio), his exit is a surprise. 
"[His departure] is very regret- 
table," says Universal Music Inter- 
national chairman/CEO Jorgen Lar- 
sen. "We hare several rery qualified, 
very senior people such as Heinz, but 
there just isn't room." 

Gramatke says there will be re- 
dundancies in Germany but none "in 
the context of this merger." He will 
continue to oversee Austria and 
Switzerland, as 
he did pre-merg- 
er. PolyGram 
Austria has been 
managed by Poly- 
Gram Switzer- 
land managing 
director Vico An- 
QRAMATKE tippas since the 
departure of 
Chris Wemcken in June; Antippas 
reports to Gramatke. 

In Britain and Ireland, PolyGram 
chairman Kennedy becomes chair- 
man/CEO of Universal Music U.K. 
Unclear at present is who will handle 
the MCA/Universal group of labels 
in the U.K., previously in the hands 
of managing director Nick Phillips. 
He departed in October for a post at 
Warner Music. In Ireland, Kennedy 
will appoint a managing director 
soon, although it is uncertain 
whether that will be current Univer- 
sal managing director Dave Penne- 
father. 

STRATEGY IN FRANCE 

In France, the president of Poly- 
Gram Disques, Pascal Negre, will be 
president,'CEO of the new Universal 
Music France. "I expect to announce 
the closure of (the old) Universal 
France as well as a general redun- 
dancy plan," says Negre. According 
to sources, some 60 people will be 
affected by the plan — about 50 from 
Universal and 10 at PolyGram. 

"Some Universal employees will 
find a job in the new structure, but 
apparently not [Universal France 
president] Gerard Woog," says an 



MORRIS' TEAM PUTS PLANS INTO ACTION 

(Continued fmm preceding page) 



be called Interscope Records Group, 
as was previously believed. 

Horowitz says, "They will share 
functions, but each label will retain 
its own A&R identity. Each label will 
continue to sign acts going forward." 

As part of the reorganization. Uni- 
versal Music Group also plans to 
acquire from lovine and Fields the 
50% of Interscope that it does not 
own. It declines to state the price. 

Another joint venture, whose fate 
has not been determined yet is Def 
Jam, of which PolyGram owned 60% . 
Morris says Universal is "in discus- 
sions" with Def Jam's management 
about acquiring the other 40%. If 
that happens, says Morris, then Def 
Jam will be folded into the Universal 
Records Group structure in New 
York, and new roles will be found for 
Def Jam chairman Russell Simmons 
and CEO Lyor Cohen. There has 
been speculation that Cohen would 
become president of Universal 
Records, but the company and Cohen 
decUne comment 



The classical music and jazz com- 
panies hare also undergone reorga- 
nization. PolyGram's Verve and Uni- 
versal's GRP hare combined to form 
one label tentatively called Verve/ 
GRP or the Verre Group; its chair- 
man and presi- 
dent will be 
Tommy LiPuma 
and Ron Gold- 
stein, who held 
those titles at 
GRP. Though 
Verve/GRP will 
HOROWIT2 operate as a sin- 
gle label, records 
will continue to go out under the GKP, 
Verve, and Impulse! imprints, 
executives say. Under PolyGram, 
says one executire, Verre's market- 
ing was done by Mercury, but now it 
will hare its own staff. 

In the U.S., at least PolyGram's 
classical labels will be divorced from 
the jazz operations. A new unit that 
may eventually be called Universal 
(Continued on next page) 




informed source. The restructuring 
will be made public by N6gre be- 
tween now and early January. 

In the Netherlands, Universal 
Music will be headed by Theo Roos, 
currently president/CEO of Poly- 
Gram Holland and VP for Europe. 
The management tier beneath him 
will consist of Niel van Hoff, at pre- 
sent GM at Polydor Holland, and 
Kees van Weijen, who is GM at Uni- 
versal Holland. Mercury GM Paul 
Brinks has told the company of his 
intention to 
resign. 

An integration 
team, including 
Roos, Van HoU, 
and Van Weijen, 
is currently dis- 
cussing the re- 
structuring 
plans, which re- 
portedly will cost at least 30 jobs of 
the total 130 positions in the two 
companies. The PolyGram buildings 
in Hilversum, the Netherlands, are 
likely to be the new headquarters of 
the new Universal company. 

"It is too early to tell exactly how 
all positions at the new company will 
be filled in," says Roos. "Partly it 
depends on the process that involres 
unions and works councils. The inte- 
gration process is in full swing." 

Unirersal Music Europe will view 
Spain and Portugal as one region, as 
did PolyGram, whose regional chief. 




Paco Bestard, has already announced 
his exit The pre-merger managing 
director of Universal Music Spain, 
Carlos Ituino, takes the same posi- 
tion at the combined companies. 

Sources indicate that Universal 
Argentina GM Walter Kolm is tipped 
as managing director of Mercury 
Spain. PolyGram Portugal's Rudi 
Stecnhuisen becomes managing 
director of the integrated firms, 
with pre-merger Universal chief 
Pedro Caspar to take on an unspec- 
ified executive 
role there. 

In Italy, Uni- 
versal Music 
Italy president 
Piero La Falce is 
expected to be- 
come president 
ofthe new opera- 
tion, but Larsen 
is also striving to keep PolyGram 
Italy president Stefano Senardi on 
board in some capacity. 

SCANDINAVIAN PLANS 

In the Scandinavian territories, 
Thomas Hedstrom, PolyGram Swe- 
den CEO and PolyGram Continental 
Europe VP of Eastern Europe, is 
leaving Sweden to become Universal 
Musk International's VP for Eastern 
Europe, based in London. Current 
Universal Music Scandinavia area 
director/Universal Music Sweden 
managing director Gert Holmfred 




will head the new Swedish company. 

"I'm an employee, and I'll have to 
work according to my superiors' 
directives," Hedstrom tells Bill- 
board. "If I don't approre, I am able 
to leare the company. But I hare cho- 
sen to stay." 

Stefan Fryland, managing direc- 
tor of PolyGram Denmark, will be 
chairman of the merged companies, 
while Jens Otto Paludan, managing 
director of Universal, will be man- 
aging director. In Norway, PolyGram 
managing director Jorn Johnson is 
leaving, to be succeeded at the new- 
business by Universal managing 
director Petter Singsaas. 

The new Scandinavian manage- 
ment is known to be looking at pos- 
sible rationalizations and cost-sav- 
ings within the freshly defined 
structure, but no details are avail- 
able. In Sweden, though, it is under- 
stood that the present Universal and 
PolyGram offices will be closed and 
new premises sought. The new 
structure does not immediately af- 
fect the PolyGram-owned Stockholm 
Label Group under managing direc- 
tor Ola Hakansson. 

This story was prcparf d by a BUiboard 
Olid Mitsic & Media editorial team con- 
sisting of H^viiRmdoiu Jeff Clark-Meads, 
Mark Dezzaui, Tom Fergusoiu Sitsaii 
LadikaScklthmcyer, EmmataielLegrmid 
Kai ft lAtfthtts, l^mtijiic Pride, Wolfgang 
Spalir. Robbert Tilli. mid Adam WKie. 



Mergiag Tm BistrMars Into One 



BY ED CHRISTMAN 

NEW YORK— While the new dis- 
tribution company formed by the 
merger of PolyGnun Group Distri- 
bution (PGD) into Univ^i'Siil Music 
and Video Distribution will struc- 
turally resemble the latter, it is 
expected to distill the best of both 
companies in terms of personnel 
and policies, say sources familiar 
with the merger. 

C'onsef|uently, the distribution 
Cdmpany, which is e.\pecioil to re- 
tain about SM) of the -180 field 
staffers currently employed by 
PGD and Universal, will hare three 
divisions, which will Ix? divided into 
12 regioas each headed by a region- 
al dii-ector. 

As previously reported, the com- 
pany will be headed up by Henry 
Droz, president; Jim Urie, e.xecutKe 
VP/GM, audio; and Craig Kornblau. 
executire VP/GM, video (Billboard, 
Nov. 21). But other members of 
senior national management and 
field management hare yet to be put 
in place. 

Like the heads of other di\isions 
of the Universal/ PolyGram comjia- 
ny, Droz has been waiting for the 
deal to close before trying to put his 
team into place. On the mu.sic side, 
Droz and Urie are said to have a 
goo<l idea about who they will want 
to place in what positions, but the 
filling out of the team will deiwnd 
on how those offered joljs i-espond. 

"It's like dominoes," says one 
executive familiar with the situation. 
"If they want X to take position Y 



and X doesn't, then they have to 
approach someone else who they 
might hare had in mind for a differ- 
ent position, and it changes things 
all the way dmvn the line." 

Some might not like the positions 
they are offered, because it is ob\i- 
ous that in order to retain a job, 
some executives w ill have to take 
po.sitions w ith less responsibility 
and |X5s.sibly less pay. For e.xample. 
Univei-Sid ha.s thi-ee divisional VPs 
uwi-seeing 12 regional diix-cli^rs and 
10 .<ales and marketing managers, 
while PGD has four regional direc- 
tors overseeing eight sales man- 
agers and five marketing managers. 

In the liniversal ."ietup. there will 
be three divisional VPs — with 
sources suggesting that two will be 
from UniversiU and one finm PGD — 
and 12 regional directors and 10 
Sides or marketing managers, mean- 
ing that '12 management staffei's will 
be vying lV»r 2.'> slots. And that math 
doesn't include the possibility that 
national staffers at pGD or I Inirer- 
sal may lose out in the home-office 
sweepstakes and instead could he 
asked to consider a field p<\sition. 

In the ca.se ofthe national .staff, 
Droz and Urie aiv exjwcted to bi^in 
trying to build its upper manage- 
ment staff throughout the rest of 
this month and into January. In fact, 
sources .say, Uric is interview ing 
PGD staffers this week in New York. 
Next week, Droz and Urie likely will 
hold a tele-video conference with 
field employees of PGD and Univer- 
sal, asking them for their patience 



and telling them to go home and 
enjoy the holidaj^, because the deci- 
.sions afi'ecting them won't be made 
until the new .rear. 

The decisions concerning senior 
management, sources sa.v, w ill be 
made somewhat easier by the 
expectation that some of the PGD 
senior .staff — .lohn EsiX).sito, execu- 
tire VR and Curt Edd.v, senior VP 
of field marketing — w ill accompa- 
ny PGD president Jim Caparro to 
the Island/Meivuiy label, wheiv the 
latter n ill be chairman in the new' 
setup (see story, page 1). 

When the Unirersal Distribution 
decisions are ultimately made, the 
new compiUi.y's field staff is e-\pect- 
ed to he made up of .50^ PGD per- 
sonnel and .50% Unirersal person- 
nel. Tliat balance could be helped by 
the fact that Urie is somewhat 
familiar with t)ie PGD-s.vstem. since 
in the early 'HOs he headed up dis- 
tribution there. 

Moreover, PGD has dominated 
the National Assn. of Recording 
Merchandisers distributor-of-the- 
.veai' award since its inception, win- 
ning it fire times. Retailers suggest 
that Universal would benefit by 
iidopting some of the PGD attitude 
and policies. 

Sources say that Univei"sal will 
review PGD policies to see which 
ones it would Hke to a.s.similate. As 
part of that process, management 
likely will poll the account base to 
get its input on which policies 
should be retained for the merged 
company. 
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Cheng To Helm Asian Territories; Bond Gets Aostralia/New Zealand 



BY ADAM WHITE 

As expected, Polj-Gram Far East 
president Norman Cheng was 
named chairman of Universal Music 
Asia-Pacific. However, under the 
new structure, Cheng cedes respon- 
sibihty for Australia/New Zealand 
to Sydney-based regional president 
Peter Bond, previously Universal 
senior VP for Asia-Pacific. 

Bond reports to Univer.sal Music 
International chairman/CEO Jor- 
gen Larsen, with whom he had 
worked when both were at CBS 
Records. 

Other key developments: 

• In Japan, the PolyGram (whol- 
ly owned) and Universal (joint ven- 
ture) operations continue as stand- 
alone companies, with no command 
changes. 



Classics will be run by Chris 
Roberts, now head of PolyGram 
Classics & Jazz. Chuck Mitchell, who 
was president of PolyGram's Verve 
Records, confirms that he is exiting 
the company. 

Oubdde of the VS., though, classical 
and jazz will continue to be marketed 
by the same organization. The labels 
are Deutsche Grammophon, Philips, 
and Decca. Since Universal has rights 
to the Decca name, executives say, that 
will be used instead of London, which 
was the PolyGram label. 

The Nashville operations of the 
two record companies will remain 
unchanged, although Horow itz saj'S 
that "they will share certain back- 
room functions." Luke Lewis will 
continue to head Mercury Nashville, 
and Bruce Hinton will lead MCA 
Nashville. 

The sales and distribution unit. 
Universal Music and Video Distri- 



EAST COAST 

• Island Records and Mercury 
Records are being merged into a new 
entity, tentatively called Island Mer- 
cury or Mercuiy Island. Headed by: 
Jim Caparro, chairman; John Reid, 
president 

• Universal Records Group: 

Will encompass Universal Records, 
Polydor, and Motown. Headed by: 
Mel Lewinter, chairman. Jean Rig- 
gins is president of black music at 
Universal. Motown is headed by 
Kedar Massenburg. 

• Def Jam: Currently fiO^f^wned 
hy PolyGram. Universal is "in dis- 
cussions" about acquiring the other 
409!.. If so, the label will be folded 
into the Univiersal Records Group in 
New York, and new roles will be 
found for Def Jam chairman Russell 
Simmons and CEO Lyor C^hen. 

• Verve and GRP jazz labels are 
being combined into an as-yet 
unnamed group. Headed by: 
Tommy LiPuma, chairman; Ron 
Goldstein, president. 



• Universal executives take 
charge of the combined businesses 
in Australia, New Zealand, 
Malaysia, Singapore, and Thailand. 

• PolyGram Taiwan "grandmas- 
ter" Michael Hwang 
gains a greater 
China role, oversee- 
ing music units in 
Hong Kong, Taiwan, 
and mainland China. 

• Exiting are 
PolyGram manag- 
ing directors Eric 
Yeo (Malay.sia/Sin- 
gapore) and Ian Watson (New 
Zealand), while PolyGram regional 
VP Alex Chan advances to a key 
operating-company slot in Hong 
Kong. 

• In several Asian territories 



bution, will remain under its cur- 
rent leadership, president Henry 
Droz, executive VP/GM (audio) Jim 
Urie, and executive VP/GM (video) 
Craig Kornblau. But executives say 
that many of PolyGram Group Dis- 
tribution's staff will be combined 
w ith Universal's in creating the 
largest distributor of home enter- 
tainment in the U.S. (see story, 
page 76). 

As for distribution and manufac- 
turing facilities in the U.S., some 
executives say that PolyGram's Indi- 
ana w-arehoasing facility will be kept. 

"We've made no decisions today, 
but with the sj'stems inside the U.S., 
there is a level of duplication," says 
Hack. "We're looking at our options." 

Outside the U.S., Universal's man- 
ufacturing and distribution have been 
handled by BMG, but that arrange- 
ment will end in April, after which the 
company plans to use PolyGram's 



■ Classical labels: In the U.S., 
PolyGram's classical labels w ill be 
divorced from its jazz operations. A 
new unit that may eventually be 
called Universal Classics will be run 
by Chris Roberts, no*' head of Poly- 
Gram Classics & Jazz. 

WEST COAST 

• MCA Records Group. Headed 
by: Jay Boberg, president 

■ A new, as-yet-unnamed label 
group will encompass Interscope, 
Geffen, and A&M. Headed by: 
Jimmy lovine and Ted Fields, co- 
chairmen; Tom Whalley, president 

NASHVIUE 

• MCA Records Nashville. Head- 
ed by: Bruce Hinton, chairman; Ibny 
Brown, president 

• Mercury Nashville Headed by; 
Luke Lewis, president 

CANADA 

• Universal Music Group (Cana- 
da). Headed by: Ross Reynolds, 
chairman; Randy Lennox, president 



where Universal does not have its 
own affiliates, PolyGram senior 
managers continue to operate: 
namely, VJ. Lazarus (India), Iwan 
Sastra Wijaya (Indonesia), and 
Ramon Chuaying 
(Philippines). 

As elsewhere in 
the world, the transi- 
tion to a single, 
merged entity will 
not be easy — as 
Cheng was due to 
advise his team at a 
Dec. 11 meeting in 
Hong Kong. But the prospect of 
playing a central role at w^hat he 
calls "a total entertainment compa- 
ny" motivated him to sign up for the 
new combination. 
Cheng, a well-known musician in 



extensive operations. In Asia and 
Latin America, third-party companies 
perform manufacturing and distribu- 
tion for Universal and PolyGram. 

Hack says, "We'll be merging Uni- 
^^^^^^ versal and PblyGram 
^^^^^^H around the third 
party that gives us 
H||^.,'lk .JM the best rate." 

The international 
Wjx ^ operations may be 

m^^^^Wm the most important 
element of the con- 
HACK solidation. Universal 
had been relatively 
weak overseas, although its opera- 
tions were growing. PolyGram was 
arguably the strongest interna- 
tional record company in the world, 
w ith more than 75% of its revenue 
coming from outside the U.S. 

Hack says the company will close 
the Universal offices that overlap 
with PblyGram'.s. "We're creating one 
company in each market from two," 
he says, adding that Universal Music 
will have offices in 48 countries. 

Larsen's appointment as head of 
international was announced several 
months ago, and this week the com- 
pany revealed who will be running 
the various international companies 
(see story, page 1). 

In music pubtshing, it has been con- 
firmed that David Renzer, president 
of MCA Music Publishing, will take 
mer the combined companies. Sources 
indicate that eventually the name will 
probably change to Universal Music 
Publishing (see story, page 79). 

As for the PolyGram name, it is 
expected to disappear, executives say 
but they add that Polydor will remain 
as a label name. (Calls to PolyGram's 
New York .switchboard Dec. 10 were 
answered, "Universal.") 

Universal says it is also creating a 
new special-markets unit that will be 
fully staffed under president Bruce 
ResnikoCf. It will combine Universal's 
special-markets unit, which was 
headed by Resnikoff, with the Poly- 
Media catalog operation of Poly- 
Gram. Some sources say John Espas- 
ito, former head of PolyMedia, may 
take a position at Island Mercury. 

"We're creating what amounts to 
a new label to work catalog, a cen- 
tralized marketing entity responsi- 
ble for marketing the catalog of all 
the labels," says Horow itz. 



Hong Kong before becoming an 
executive, also lays to rest rumors 
that he intended to set up his own 
label. "In any business, there comes 
a time when one needs to be master 
of his or her own destiny," he tells 
Billboard. "Right now, however, my 
commitment and focus is to build a 
strong team that will make the new 
company a financial and artistic suc- 
cess." 

As for the merger, Cheng says, 
"Of course it's sad to see a name like 
PolyGram disappear. In Asia, espe- 
cially, there was, and still is, such 
huge brand equity in the name. It 
was almost a badge — a seal of ap- 
proval — which our staff wore with 
great pride. And in a market where 
perception is key, the name 'Poly- 
Gram' was a huge magnet when ap- 
proaching and working with various 
media and business partners. It was 
success via a.ssociation." 

GREATER A&R ROLE 

Cheng also stresses the impor- 
tance of music and artists, whatever 
the corporate construct "On a per- 
sonal level," he says, "I plan to take 



a far greater role in the area of Chi- 
nese A&R, which is how I started in 
this business. From a marketing 
point of view, we also need to be con- 
stantly looking at new ways for our 
product to be promoted." 

As for Asian media speculation 
that PolyGram's leading Chinese 
star, Jacky Cheung, is departing, 
Cheng points out that the singer will 
have a new album out in first-quar- 
ter 1999 on Polydor and that "his 
next two to three albums" will also 
be released by the label. "Jackie is a 
priority act for the company and for 
me," says Cheng. 

The largest market in Cheng's re- 
gion, Japan, is largely unaffected by 
the merger at present because the 
Universal Victor joint venture still 
has considerable time to run. The 
company will continue under presi- 
dent Hiroyuki Iwata, while Poly- 
Gram .Japan (now Universal Music) 
remains under the leadership of 
president Kei Ishizaka. Neverthe- 
less, the two companies will start 
exploring "possible areas of cooper- 
ation" in the near future. 

(Contin ued on next page) 



Seagram Abandons Plans 
To Sell PolyGram Film Unit 



BY SAM ANDREWS 

LONDON— Having completed its 
acquisition of music giant Poly- 
Gram, Seagram has announced 
that it has ended attempts to sell 
off the London-based film and 
video suKsidiary PoIyGmm P^ilmed 
Entertainment (PFE) and w ill 
absorb it into its Univer.sal Studios 
film arm. 

PFE has been responsible for a 
string of hit movies, .such as "Four 
Weddings And A Fiuieral," "Train- 
spotting," and "Bean." Chief casu- 
alty of the move is Michael Kuhn, 
president/CEO of PFE, who has 
been with the company for 17 
years. 

PolyGram's catalog of 1,300 
titles has already been sold to 
MGM's wholly owned subsidiary 
Orion Pictures Coip. for .$250 mil- 
lion (Billboard, Oct 31). The deal, 
though, did not include the handful 
of PolyGram features released 
after March 1996. Those include 
"Vei-y Bad Things," "What Dreams 
May Come." and "Return To Par- 
adise." 

The sale of PFE foundered on 
the high price Seagram was seek- 
ing — around $4(K) million. At one 
point, F'rench pay-TV' media giant 
Canal Plus was said to have offered 
S280 million for the a.ssets but re- 
cently .said it was walking away de- 
spite Canal Plus chairman Pierre 
Lescure's liking for PolyGram's 
distribution operation. 

According to a statement PFE's 
film and video ojierations will now 
rc|X)rt to Chris McGurk, president/ 
COO of Universal Pictiues, accord- 
ing to Ron Meyer. Universal Stu- 
dios' president, t' EO. 

Stewart Till, PFE Internation- 
al's president, will lead the inte- 



gi'ation internationally, while Rick 
Finkelstein, executive VP of PFE, 
and Stuart EllLs, worldwide CFO of 
PFE, will be responsible for the 
U.S. integration. 

PFE's TV operations w ill report 
to Klair Westlake, chairman of 
Universal Television and Networks 
(iroup. Where the integration of 
PFE's video arm leaves CIC, the 
international video distribution 
operation nin jointly by Universal 
and Paramount is unclear. 

"As part of our agreement, we 
were exploring the sale of PFE, 
while also retaining the option to 
integrate the.se operations into our 
own," says Meyer. "Although there 
are redundancies and certain 
a.sscts that may be more valuable 
to third parties, we believe that a 
substantial portion of PFE is com- 
plementary to Universal's filmed 
entertainment operations and 
globalization strategy. 

"We have the greatest respect 
for the company that PolyGram 
Filmed Entertainment's manage- 
ment and entire business have 
built," Meyer adds. "We are very 
pleased that key members of the 
PolyGram executive staff w ill be 
leading the integration efforts." 

ELsewhere. the proposed acqui- 
sition by U.K. me<lia group Carlton 
Communications of the PolyGram- 
owned ITC TV and film catalog 
(which includes such British TV 
treasures as "The Saint," "The 
Prisoner" and "Thunderbirds") for 
a $130 million-$150 million price 
tag is now uncertain. Universal Pic- 
tures recently declaied a $65 mil- 
lion loss for the quarter ending 
Dec. 31, largely on the back of the 
poor performance of "Babe: Pig In 
The Cjity" and "Meet Joe Black." 
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P'Gram Execs Take Lead In Latin America 

Reflects Firm's Dominance In Region; Manolo Diaz Still In Charge 



BY JOHN LANNERT 

As in Europe, PolyGram execu- 
tives in Latin America have filled 
most of the top slots of the merging 
companies — perhaps no surprise 
given that its operations in the re- 
gion have been established far 
longer than Universal's. 

Yet observers have noted that 
even a Universal executive as 
respected as Brazil managing direc- 
tor Paulo Rosa — whom Universal 
Music International (UMI) chair- 
man/CEO .lorgen Larsen calls "one 
of our best people" — has not been 
found a role in the new combination. 
The key developments are as fol- 
lows: 

• Manolo Diaz, PolyGram's Latin 
America president, remains in 
charge of the region, with the title 
of chairman; he reports to Larsen. 

• Brazil, the world's .sixth-largest 
market in 1997, is under the control 
of PolyGram president Marcelo 
Castello Branco, now president of 
Universal Music Brazil. 

• Mexico is to be run by Poly- 
Gram managing director Marco 
Bissi, who retains his title at Uni- 
versal. 

• In Argentina, Ruben C. Aprile 
will remain managing director of 
the merged operation, while Uni- 
versal's Walter Kolm may be relo- 
cating to Spain. 

• Departures include Universal's 
Rosa, Fernando Hernandez (presi- 
dent of its affiliate in Mexico, who is 
retiring), and Arturo Gavito Lopez 
(GM in Brazil). 

Though PolyGram was acquired 
by Universal, most of the latter's 
personnel and operations arc being 
folded into the former's corporate 
matrix. In Argentina, Brazil, and 
Mexico, however, there will be sepa- 
rate Universal and PolyGram mar- 
keting divisions for the two labels' 
respective artists. 

ITie staff of the regional office of 



the combined companies, which is 
based in Miami, will be expanded 
from 12 to 1,5. Universal's "pre- 
merger" senior VP of I.,atin Ameri- 
ca, Jesus L6pez, is moving to Madrid 
to take on responsibility for the 
merged operations in Spain and Por- 
tugal (see story, page 76). 

Though there are no official sta- 
tistics documenting the market 
shares of record companies in Latin 
America, many insiders in the re- 
gion hzve already calculated that the 
combined market shares of Poly- 
Gram and UniTOrsal — pegged in the 
20% range — could make the combi- 
nation nearly as large as perennial 
market leader Sony, whose market- 
share percentage is believed to be in 
the lower 20s. 

"For the last couple of months, the 
combined companies were slightly 
ahead (of Sony I," says Larsen, "but 
for the whole year, Sony would still 
be slightly ahead. It's very, very 
close." In Brazil, Larson estimates 
the separate shares at 3.5% (Poly- 
Gram) and 9% (Universal), account- 
ing for nearly half of the record 
sales in the .$1 billion-plus Brazilian 
market. 

In Argentina, PolyGram is sec- 
ond-ranked with 19% of the market, 
according to industry sources. Com- 
bined with Universal Music there, 
the merged businesses constitute 
the largest record company in 
Argentina, they say. 

In Mexico, Marco Bissi, who was 
managing director of PolyGram 
Mexico, assumes similar duties for 
the combined companies. Universal 
Mexico president Fernando Hernan- 
dez has retired. His right-hand 
executive Arturo Gavito Lopez has 
resigned. Gonzalo Gutierrez has 
been named marketing director of 
the combined companies in Mexico. 

At press time, market-share infor- 
mation for Mexican record labels 
was not available. However, it is 



believed that the combined market 
shares of Universal and PolyGram 
would be less than longtime market 
front-runner Sony Music Mexico. 

In Chile, PolyGram managing 
director Paul Ehrlich takes com- 
mand of the merging units, while 
Universal's Patricio Alywian will 
mow to a senior marketing post. It 
is thought that Ehrlich was being 
considered to run the redefined Uni- 
versal Music Latino U.S. imprint, 
but that has not occurred. As it is, 
the pre-merger head of PolyGram's 
Latino U.S. division, Marcos May- 
nard, is thought to be leaving. 

In contrast to big numbers in 
Brazil, Argentina, and Mexico, the 
combined companies have a puny 
presence in the U.S. Latino busi- 
ne.ss, which l^arsen says is the sec- 
ond-largest market in value terms 
in Latin America. Both Universal 
Music Latino, which has been in 
operation only since 1997, and Poly- 
Gram Latino brought up the rear in 
distributor market share as mea- 
sured by SoundScan's midyear sales 
report The coupled midyear market 
shares of Universal (fi.fi% ) and Poly- 
Gram (4.6%) would secure fifth 
place for the new record company. 

Larsen acknowledges that poor 
performance. "The U.S. Latino sec- 
tor has been spectacularly unsuc- 
cessful for PolyGram," he says, 
adding that "it has also been for Uni- 
TOrsal not terribly succe.ssful. But at 
least, we have the excuse of saying 
it is only a year old." 

The" UMI chairman/CEO 
declares that a "major restructur- 
ing job" will be undertaken, "includ- 
ing giving it a dedicated sales force. 
We're going to do it in a way which 
will set it apart from any other oper- 
ation by our competitors. If you do 
it right, it's a tremendous market. I 
think we kno«' how to do it right, we 
just haven't done it yet. It needs a 
complete overhaul." 



CHENG TO HELM ASIAN TERRITORIES; BOND GETS AUSTRALIA/NEW ZEALAND 

(Coutlnmd fnnn preceding page) 



In Taiwan, PolyGram chairman 
Michael Hwang will balance his 
greater China role with day-to-day 
responsibility for the group's three 
record units: Decca (with managing 
director Denver Chang), What's Mu- 
sic (VP Shih Yu Lu), and Universal 
Music (now headed by managing di- 
rector Michael Chang, who held a 
similar post at the pre-merger Uni- 
versal afliliate). 

In Hong Kong, the merged unit 
will be run by managing director 
Alex Chan, the longtime PolyGram 
A& R guru who moves from his post 
as regional marketing VP Douglas 
Chan, chairman of PolyGram Hong 
Kong, is retiring, as previously re- 
ported (BillboardOiJIefin, Nov. 18). 
The "pre-merger" Universal chief in 
the market. Levin Lo, will take a 
role at the new combination, while 
PolyGram's Cinepoly and Go East 
labels fall under managing director 
Paco Wong. He also has the local 
branch of Taiwan's What's Music in 
his portfolio. 

In Malaysia and Singapore, Uni- 
versal managing directors — Ray- 
mond Hon and Gary See, respec- 



tively — step in to succeed departing 
Eric Yeo, who oversaw both Poly- 
Gram firms in those countries. In 
Thailand, Universal managing 
director Nadda Buranasiri advances 
to oversee the combination; Poly- 
Gram managing director .lerry Sim 
will have another role within the 
company. 

In South Korea, where Poly- 
Gram's operation is a joint venture, 
its managing director, David Lee, 
takes command of the merged busi- 
nesses; however, pre-merger Uni- 
versal managing director Kim 
Young-In is to remain with the com- 
pany. 

BOND'S ROLE 

Where the new Universal departs 
from past PolyGram practice is in 
separating Southern Hemisphere 
markets from Cheng's portfolio: 
specifically, Australia and New Zea- 
land, under Peter Bond. He will 
serve as regional president and 
chairman of Universal Music Aus- 
traha, where his managing director, 
Paul Krige, takes charge of the com- 
bined companies. This was an antic- 



ipated appointment, given that Poly- 
(^ram's music chief, Paul Dickson, 
had already defected to Mushroom. 

The new Universal Music New 
Zealand is under the direction of its 
pre-merger managing director, 
George Ash, while PolyGram's Ian 
Watson is departing. "The three of 
us," says Bond, referring to himself, 
Krige, and Ash, "see the consoHda- 
tion of the newly integrated compa- 
nies as market leader in both coun- 
tries — and a tremendous challenge." 

In Australia, the combination will 
be competing intensely with Sony 
Music—the company for which Bond 
worked Dow^n Under in the '80s. 

The new Universal regional pres- 
ident also has Africa among his re- 
sponsibilities, primarily South Af- 
rica, where PolyGram operates a 
company under managing director 
Harry Voerman; he is expected to 
stay. Bond has previous experience, 
too, on the African continent — coin- 
cidentally, working for PolyGram 
during the '70s. Pre\'iously, Voerman 
reported to Rick Dobbis, former 
president of PolyGram Continental 
Europe (see stor.y, page 84). 



Staffers, Artists Play The 
Waiting Game In Merger 



BY LARRY FLICK 

NEW YORK— Amid the corpo- 
rate wranglings of the "Unigram" 
merger— the billions of dollars in- 
volved and the sweeping global 
mandates — there are thousands 
of employees and artists at all 
levels quietly watching and wait- 
ing to see if they'll still be stand- 
ing when the dust finally .settles. 

While announcement of the 
deal's closing was expected Dec. 
10, it is also expected that final 
decisions on staff cuts will extend 
into the new year (see story, page 
1). 

Since news of the Universal/ 
PolyGram merger broke several 
months ago. the mood at most of 
the labels involved can be 
described as tense at best — 
though adjectives like "demoral- 
izing" and "depressing" have also 
been used by several sources on 
the inside. 

"There has apparently been no 
thought from the so-called pow- 
ers that be about how this 
overblown game of monopoly is 
affecting human lives," says one 
Geffen axecutive. who, like other 
execs interviewed for this story, 
asked not to be identified. "We're 
just being viewed as expendable 
pawns with no soul or spirit. Ev^en 
if I survive the cut, I've begun 
giving serious thought to moving 
into a new industry." 

While not everyone is having 
such a sharp reaction, most admit 
that productivity has reached an 
all-time low. "You try to keep 
pushing on — partly in denial that 
anything is wrong and partly 
because it's the honorable thing to 
do," says an A&M staffer. "But 
every once in a while, it all catch- 
es up to you that you could be 
working on a project that will 
either not come out or that .you 
might not be around to complete, 
and it's hard not to think, 'Why 
bother'/ What's the point'.'' " 

Although most employees have 
been functioning with little-to-no 
solid information on their future 
within the company, some have 
actually started re-interviewing 
for their jobs over the past two 
weeks. 

".lust when you think this whole 
situation couldn't be more insult- 
ing, this happens," notes a Mer- 
cury staffer. "I've been here for 
nearly 10 years. After that much 
time, it's fair to assume you've 
been doing a good job. To be told 
that you have to suddenly re-jus- 
tify your existence is be.vond de- 
meaning. I'd rather just be fired 
at this point." 

But not everyone is negative. "If 
the truth be told, there's a lot of fat 
to be cut here," .says another Mer- 
cury staffer. "Of coui-se, this whole 
thing could have been handled bet- 
ter, hut this has never been a busi- 
ness strong on security. That's why 
we're all here. The gamble is actu- 
ally kind of exciting." 

Be.vond the ranks of label em- 
ployees, the merger has given a 
number of the artists involved a 



reason to pause. 

.John Munson of MCA group 
Semi.sonic feels nothing but .sym- 
pathy for many of the acts that he 
knows will lose their contracts. 
"I've thought about [the merger] 
a lot. and the only thing I've real- 
ly focused on is I feel bad for the 
bands who are going to lose their 
deals." 

Having been through label tur- 
moil before, bandmate Dan Wil- 
son says that artists just need to 
keep their eye on the music. "We 
were on Elektra and got dropped 
before our record ever came out. 
Then MCA signed us, and every- 
thing changed there as well. I 
realized I didn't have ray pulse on 
the corporate structure and that I 
had to look at that second to the 
music. That's what has to come 
first for any artist." 

Def .lam's Montell .Jordan says, 
"I think it's a scary time right 
now as an artist, but I think [the 
new company] will eventually be 
a comfortable place. I've been 
through company changes before, 
when Def .Jam went from Sony to 
PolyGram, eventually landing 
with Mercury." 

.Jordan believes the revamped 
Motown, under Kedar Massen- 
burg's direction, may be one of 
the big winners. "Kedar is a tal- 
ented cat, and he can put Motmvn 
hack on the map. Erykah Badu 
and Chico DeBarge being 
Motown artists is a good thing." 

Jordan has also just launched 
his own label, MS, which goes 
through Universal. "I imagine 
that's the best place to be," he 
says. "If it were through any 
other place, I'd be concerned." 

Kelly Price, who has broken 
through this year with her T- 
Neck/Island debut album, "Soul 
Of A Woman," says. "It probably 
sounds crazy to say I'm not wor- 
ried, and 1 know other people 
might not understand that, but 
I've worked so hard on my career, 
and my mother always told me, 
whatever is mine, I'm going to 
have by God's grace. There's 
nothing short of God taking it 
away that can make it go away no 
matter who's at the helm of a 
record laliel." 

Musician/producer Kenny 
Anthony rec(»rds with his twin 
brother Allen in Roc-A-F"ella 
R&B act Christion, which also 
has an imprint for other acts. 
Poetry in Motion, that goes 
through I'niversal. He .says he is 
"nervous" about the upcoming 
consolidation. 

"It's gonna be shaky." Anthony 
says. "It's going to be interesting 
when they pull the brick out the 
bottom to see who falls . . . The 
whole atmosphere in the air is, 
'Take care of No. 1,' 'cause you 
don't know if No. 2's gonna be 
there tomorrow." 

Assistance in preparing this 
storf/ Iran provided by Mclivda 
Newman arid Chris Morris in Los 
Angeles. 
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UNIVERSAL'S LARSEN UNVEILS INTERNATIONAL PICTURE 

(Continued frmn page 1) 



melding of F\)lyGram and Universal, 
once the $10.4 billion deal was con- 
summated. "I cannot say I woke up 
this morning and felt important," he 
told Billboard on Dec. 10, the day he 
officially became chairman/CEO of 
UMI, advancing from president 

That day was also when the first 
phase of Larsen's global blueprint 
became official. He and Morris con- 
firmed the appointment of UMI 
regional chairmen, Hong Kong- 
based Norman Cheng for Asia- 
Pacific and Miami-based Manolo 
Diaz for Latin America. These are 
two key PolyGram executives whose 
new roles largely resemble their 
previous posts (see stories, pages 
77-78). Larsen himself is responsi- 
ble for Europe. 

Also named were the heads of 
larger national markets such as the 
U.K., Germany, France, Japan, and 
Brazil — none were surprises and all 
were former PolyGram chief execu- 
tives — while adding a couple of 
twists. Those included the appoint- 
ment of a regional president for 
"Southern Hemisphere" countries 
such as Australia, New Zealand, and 
South Africa. 

A slew of appointments at the 
international operating-company 
level has also been announced, 
across countries small and large. 
For the most part, PolyGram exec- 
utives are taking charge in the 
heavyweight territories — Spain, 
Sweden, and Australia are excep- 
tions — but "pre-merger" Universal 
executives are stepping up in a num- 
ber of other locations. Among those: 
Malaysia, Thailand, Norway, and 
New Zealand. Elsewhere, the man- 
aging directors or GMs of fledgling 
Universal affiliates are adjusting to 
other jobs within the combined com- 
panies, where they must serve a 
PolyGram CEO. 

"I can't give you a general an- 
swer," says Larsen, asked about the 
criteria used for these appointments. 
"A number of very common-sense 
factors: the executives' degree of 
success, the level of commitment, the 
success rate — more with local artists 
than international artists. There 




were a very few instances where it 
was a matter of chemistry. Not nec- 
essarily chemistry with me, because 
you don't have to get on with me. It's 
my job to get on with you." 

More important, Larsen must 
strive to overcome whatever feelings 
of "them vs. us" exist within the 
merging companies, since many of 
the PolyGram 
employees re- 
gard Seagram/ 
Universal as a 
hostile acquirer. 
Competitors are 
counting on this 
to destabilize the 
LARSEN new company 
and ruin rela- 
tionships between key executives 
and with artists. 

How is Larsen overcoming this? 
"In the short run, to be honest, you 
just don't," he says. "Because no 
matter what you say, people don't 
want their lives to be interfered 
with; it's as simple as that. And any- 
body who interferes — whether a 
good guy or a bad guy — will be .seen 
as an unwelcome intrusion. 

"You can say all the right things 
and try to drip honey as much as you 
want, and people will still not take 
your word for it," Larsen continues. 
"It's only action which will show 
whether you are what you pretend 
you are . . . But that action doesn't 
have to take very long. As far as 
'them and us' is concerned, time is 
on our side." 

Larsen moves closer to "them" 
during the week of Dec. 14, when he 
relocates from UMI's headquarters 
on London's Broadwick Street to the 
PolyGram home base at St. James' 
Square, nearer government-domi- 
nated Whitehall. Relocating with 
him will be Tim Bowen, UMI's 
senior VP for business affairs, and 
Boyd Muir, finance VP Both Larsen 
loyalists, Bowen and Muir have been 
key members of his integration 
team, working with operating-com- 
pany chiefs worldwide as well as the 
Boston Consulting Group. 

Larsen says moving into St. 
.lames' Square will give him and his 



team greater access to "the facts, 
history, and people" at PolyGram's 
headquarters, to enable them to 
shape the merged company's final 
headquarters team and other as- 
pects of the combination. The same 
week will see the UMI crew review- 
ing and refining the planned corpo- 
rate structure of the international 
operating companies, with emphasis 
on the number of labels housed by 
the larger ones. 

"You cannot determine cost sav- 
ings and structure," says Larsen, 
"without determining how many 
labels you will have, who will run 
those labels, how they will be 
staffed, and how much staff will 
cost It all ties in because of this." 

What he calls the "first attempt" 
at this — for example, whether Uni- 
versal Music in the U.K., France, 
and Germany will have three sepa- 
rate label units or four — has been 
"good so far, but it's not the final 
one." He adds, "We're going back to 
look at it again in early January, so 
that the restructuring plans for the 
five or six major territories will 
probably not be in final form until 
the middle of January." 

Thus, employees at these compa- 
nies must wait until the new year to 
know whether their jobs fit into the 
new blueprint. "Every time you get 
into this damned cost-saving num- 
ber of $275 million to $300 million, 
people start converting it into the 
number of jobs lost" says Larsen. "I 
honestly think we'll see when we 
come back with the figures that 
most of the saving is not going to 
come from jobs lost." 

Industry observers are attaching 
a figure of 1,000 layoffs to UMI, 
assuming the bulk of personnel cuts 
will occur in the U.S. 

Larsen contends that less than 
50% of the savings in his division — 
which has to share in the $300 mil- 
Uon efficiencies, not bear the whole 
burden — will come from head-count 
cuts. "Most (savings] will come from 
moving manufacturing and distrib- 
ution [from BMG on April 1], from 
a4ju8ting current Universal prices 
to slightly higher PolyGram price 
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BY IRV UCHTMAN 

NEW YORK— Although its final 
structure awaits further decision- 
making in the months ahead — 
including settling on a name — the 
world's third-largest music pub- 
lishing company, which will 
emerge from merging the catalogs 
and staffers of PolyGram Music 
and MCA Music, is starting to take 
shape. 

Sources say that the operation, 
to be headed by MCA's worldwide 
publishing chief, David Renzer, has 
finalized several key executive 
positions and anticipates using 
PolyGram's royalty administration 
system, which will continue to be 
guided by U.K. -based Theo 
Strikkers and Mike Donnegan, its 
key architects. 

In Europe, MCA's Paul Connolly 
will continue in his role as executive 
VP of Europe and managing direc- 
tor of U.K.; MCA's Bob Alexander 
will continue as finance director in 



the U.K. MCA's Los Angeles-based 
Michael Sammis will continue to 
work closely with Renzer as CFO. 

Also, Ivan Alvarez, MCA's VP of 
Latin operations out of Miami, is 
expected to have an expanded role 
in that market. 

With February slated as a tar- 
get for the new entity to make 
staffing decisions that will give it 
a finalized structure, sources indi- 
cate that a "surprising" number of 
PolyGram staffers will continue 
with the merged company. It is 
understood, in fact, that the acqui- 
sition of PolyGram's publishing 
enables the MCA operation to 
emerge with wholly owned offices 
in territories such as Latin Amer- 
ica and Southeast Asia — where it 
had planned to set up shop before 
its parent, Seagram, acquired 
PolyGram's worldwide music inter- 
ests. In some instances, current 
third-party representation for 
MCA in those territories may have 



a year or so to run. 

As for the use of PolyGram's 
systems, its strengths in central- 
ization have been regarded as giv- 
ing PolyGram — and now the com- 
bined operation — a strong 
bargaining position \ns-a-vis Euro- 
pean collection societies in secur- 
ing the best possible collection 
deals. The combined publishing 
operation, it is understood, will be 
running parallel MCA and Poly- 
Gram royalty systems through the 
royalty-payment period of June. 

According to sources, the com- 
bined publishing operation is re- 
garded as being in a "unique" 
leveraged position to be the sole 
publishing company that will work 
with the largest record group in 
the world. One aspect of this rela- 
tionship, sources add, will be the 
publisher's ability to offer its vast 
catalog of more than 700,000 copy- 
rights to its sister labels' special- 
markets divisions. 



levels, from obtaining discounts 
when we buy our TV commercials, 
and stuff like that." 

The biggest duplication of Poly- 
Gram and Universal staffs, in his 
view, is in the service and support 
areas. 

A practical approach, and a dry 
sense of humor, helps maintain 
Larsen's equilibrium in command- 



ing the international division of the 
world's largest music company. 
"Yes, of course he's enjoying it," 
says one of his lieutenants. "He 
loves to be in control, and he's man- 
aged to maintain that sense of being 
in control when there's potentially 
chaos all around. He doesn't sound 
under pressure, whereas those 
around him do." 




by Theda Sandiford-WaUer 

Can't MISS: "I Don't Want To Miss A Thing" was a huge hit for 
Aerosmith. So it stands to reason that the song will continue the tra- 
dition of country artists remaking pop smashes and be a hit for Mark 
Chesnutt. His "I Don't Want To Miss A Thing" (Decca) is getting 20 
million audience impressions from airplay at 155 country stations, 
landing the title just below the top 75 of the Hot 100 Airplay chart. 

While there is no crossover airplay for this title yet, bet on some 
clever morning show to remix the Aerosmith and Chesnutt versions 
by splicing them together, similar to the "Titanic" treatments earli- 
er this year that plugged the movie's dialc^e into Celine Dion's "My 
Heart Will Go On." 

A limited retail release of Chesnutt's "Thing," confined to 400,000 
units, dropped Dec. 1 and hits the Hot 100 Singles Sales chart at No. 
51, scanning 4,800 units. Country singles tend to sell smaller amounts 
than their cousins in hip-hop and other genres. For example, at No. 
35 on the Hot 100 Singles Sales list, the Wilkinsons' "Fly (The Angel 
Song)" (Giant/Reprise Nashville) is the best-selling country-only air- 
play single, moving 6,400 units. True, Shania Twain's "From This 
Moment On" charts higher at No. 5, but she has considerable top 40 
airplay. Expect Chesnutt's sales to pick up, particularly at the racks, 
which tend to stock singles more slowly and sell more country prod- 
uct than other retail accounts. With airplay and sales points com- 
bined, "I Don't Want To Miss A Thing" is The Billboard Hot lOO's Hot 
Shot Debut at No. 72. 

Sound tracks: Airplay of "Take Me There" by BLACKstreet 
& Mya Featuring Mase & Blinky Blink (Interscope) continues to 
grow on the Hot 100 and Hot 100 Airplay charts. "Take Me There" 
moves 27-19 on Hot 100 Airplay and 35-27 on the Hot 100 to earn the 
Greatest Gainer/Airplay title for its 17% increase in audience. A remix 
by Big Yam using the melody of the Jackson 5'§ "I Want You Back" 
and a rapless edit are helping the track make inroads at radio. No 
doubt, the song's inclusion on the Burger King commercials promot- 
ing Rugrats toys being offered by the fast-food giant is helping the 
song gain exposure. 

In the Nov. 7 issue, Hot 100 Singles Spotlight polled a few radio 
programmers to see which superstar artist collaboration, R. Kelly 
& Celine Dion's "I'm Your Angel" (Jive) or Whitney Houston & 
Mariah Carey's "When You Believe" ( Dream Works/CJeffen), would 
be a bigger hit. Everyone who was polled cast a vote for "When You 
Believe." However, a month later the song appears to have stalled at 
radio, despite an extensive setup campaign. "When You Believe" is 
flat at No. 45 on Hot 100 Airplay (and No. 53 on the Hot 100) with 47 
million audience impressions. 

It appears the song is getting lost in the ballad glut, but don't count 
Whitney and Mariah out yet. "The Prince Of Egypt" opens Friday 
(18). I fully expect the song to receive an airplay bump after the film 
opens, especially if the box-office receipts are huge. Just look at the 
jump "Take Me There" took after "The Rugrats Movie" opened. "Take 
Me There" was shipped to radio the first week in October but didn't 
really affect the charts until the film took off 

OoPS: I goofed. Last issue, in an item intended to clarify what the 
numbers in the Hot lOO's "peak position" column represented, a word 
was omitted, causing .some confusion. The line should have said that 
the peak position ranking for a radio-only track reflects its peak on 
the new formula's published charts. Thank you to E-mailer Randy 
Price from New York and Billboard research director Silvio 
Pietroluongo for noting the discrepancy. 

Theda Sandiford-WaUer can be reached via E-mail at theda&bill- 
board.cont 
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84 




2 


WRONG NIGHT REBA 

0 MALLOY.H MaNIIRE U.LEO.R BOIWLISI (V) MCA NASHVILLE ALBUM CUT 


71 


(Wi 


NEW^ 


1 


m Hot Shot Debut 

[ DON T WANT TO VIISS A THING • MiRK riHFSr. ' 
M WRIGHT (D WARREN) IC) IDl (V) DECCA 72078 


72 


U : 


82 


91 


4 


HOLD ON TO ME ♦ ♦ JOHN MICHAEL MONTGOMERY 

C 1^.10(7 1 M MON'GOMFRYIBDALY.WRAMBEAUXJ (Cl (D) IV) ATLANTK: (NASHVIl L£) 84197 


73 


■"!!. 


85 


81 


10 


WHEREVER YOU GO ♦ ♦ VOICES OF THEORY 
0 HOT ICMS M MCCAHY J JONES (0 BOnO*4S,M MCCARV.N.R.KARHISJ IC) ID) H 0 l.A 34107iB£D ANT 


36 


'/h 


81 


78 


6 


ANGEL IN DISGUISE BRANDY 

R JERKINS.BRANDY IR.JERKINS.L.DANIELS.F JERKINS Ill.T TURIAANT HALE) ATLANTK ALBUM CUT 


75 


;h 


NEW^ 


1 


LUV ME, LUV ME ♦ SHAGGY FEATURING JANET 

J JAM I LE4rtS U HARRtS Il.T lEYWS.O BURREUA RKHB0l«G R KAMMONON WHIJTlELOl FLYTE TVl SOUW)TR*£X CDT.MCA 


76 


77 


77 


77 


5 


FATHER OF MINE ♦ EVERCLEAR 

A P ALEKAKJS |A P.ALElULKIS.EVERaEAJ?) CAPITOL ALBUM CUT 


77 


71 


76 


69 


16 


HOOCH ♦ EVERYTHING 

J EBERT (EVERYTHING) BLACKBIRD ALBUM CUTySIRE 


69 


79 


66 


43 


8 


A LITTLE PAST LITTLE ROCK * ♦ LEE ANN WOMACK 

M WRIGHT IJ BROWN.I LANE.B JONES) (C) (D) (V) OECCA 7206aflACA NASHVILLE 


43 


to 


72 


62 


6 


IT'S YOUR SONG ♦ GARTH BROOKS 

A REYNOLDS !B HILl.P WOLFE) CAPITOL (NASHVILLE) ALBUM CUT 


62 


11 


83 


87 


6 


NEVER THERE ♦ CAKE 
J MCCREA IJ MCCREA) CAPRICOflH ALBUM CUTrtAERCURY 


81 


12 


80 


79 


19 


WHERE THE GREEN GRASS GROWS TIM MCGRAW 

B GALLIMORE.J SIROUD.T FACGRAW (J LEARY.C IMSEMAN) CURB ALBUM CUT 


79 


Jl; 


NEW^ 


1 


WHAT IT'S LIKE ♦ EVERLAST 

D ROSS.J GAKIBLE.EVERLAST (E SCHRDOY) TOMMY BOY ALBUM CUT 


83 


^J) 


new^ 


1 


UNBELIEVABLE ♦ DIAMOND RIO 

M D CLUTE DIAMOND RIO lA ANDCRSON.J STEELD (VJ ARISTA NASHVILLE ALBUM CUT 


84 




95 




2 


FLY (THE ANGEL SONG) ♦ ♦ THE WILKINSONS 

TRASELDEKRTAYTOYYD JOHNSON 5 WlLKINSON.RMeOURKD (C) IDl GIANT (NASHVILLE] Dlll PE^lSt ■'LASHVllLE; 


85 


M 


89 


89 


6 


FIRE ESCAPE ♦ FASTBALL 

1 RAYMOND.FASTBALL [M 7UNKyU (V) HOLLYWOOD ALBUM CUT 


86 




96 




2 


NO PLACE THAT FAR * ♦ SARA EVANS 

N Wli SGN,B CANNON IS EVANS.I.SHAPIRO.I MARTIN) )C) (D) IV) RCA (NASHVIllE) 65584 


87 


M 


79 


60 


11 


liAK OH ME ♦ KIRK FRANKUN FEAT MARY J BlIGf. BONO, R KELLT, CRYSTAL IFWIS i THE FAMILY 

K FRANKLIN IK FRANKLIN) GOSPO CENTRIC ALBUM CUT,'1NTERSC0PE 


79 


n 


88 


76 


20 


MOVIN' ON * ♦ MYA FEATURING SILKK THE SHOCKER 

D PEARSON ID PEARSON M ANDftEWS.M HARRISON) (Tl UNIVERSITY 95032',')*JTERSCOPE 


54 


so 


86 


73 


IS 


DON'T LAUGH AT ME ♦ MARK WILLS 

C CHAMBERLAIN lA SHAMBLIN.S SCSKIN) (V) MERCURY INASHVILLE) ALBUM CUT 


73 




91 


92 


10 


IF 1 LOST YOU * ♦ TRAVIS TRIH 

B J WALKERJR ,T TRin n TRin,SHAflftlSI (C) (D) (V) WARNER BROS (HASHVTILE) 17152 


86 


92 


90 


85 


13 


CELEBRITY SKIN ♦ HOLE 

M B£INH04tN IC LOVE.E ERIANDSON.CORGANI DGC ALBUM CUT^FFEN 


85 


93 


93 


82 


M 


HOW DO YOU FAU IN LOVE ♦ ALABAMA 

D CCKXALABAIMA (R.OWEN.T GENTRY.G-EOWIERI (V) RCA (NASHVIELD ALBUM CUT 


82 


94 


92 


93 


5 


HERE WE COME ♦ TIMBALAND FEAT. MISSY "MtSDEMEANOR- ELLIOn 8. MAGOO 

TIMBALANO |T MOSI£y M BARCIIFF.M ELLKITT P VrtBSIIR,R J HARRB) BLACKGROUND ALBUM CUT/ATLANTK) 


92 


95 


94 


99 


6 


IT'S THE THINGS YOU DO * ♦ FIVE 

M MARTIN JAKE IM MARTIN,GSHAHIN,HCRICHLOW.FIVE) IC) (D) ITT (X) ARISTA 13569 


53 


96 


97 


96 


7 


CAN'T GET ENOUGH * ♦ WILLIE MAX FEATURING RAPHAEL SAADIQ 

I GRADY [WILLIE MAY L GRJLDYI (C) ID) (T) POOKIE 86084ai*'0T0WN 


49 


97 


100 


88 


16 


THINKIN' BOUT IT • ♦ GERALD LEVERT 
DEUTE ID ALLJ»MBY,L BROWDERAROfl£RSO«.G.L£VtBT) (a(D)(T))X) EASTWEST 64C)91t£G 


12 


91 


99 


94 


19 


JUMP JIVE AN' WAIL ♦ THE BRIAN SETZER ORCHESTRA 

P COLLINS (L PRIMA) INTERSCOPt ALBUM CUT 


94 


If) 


NEW^ 


1 


BELIEVE * ♦ CHER 

M TAYLOR.B RAWUNG (B.HKJGINS.SAICIENMEN.PBARRY.S TORCH) ID IVI (X) WARNER BEWS 44576* 


99 


100 


78 


67 


9 


HOW DO YOU SLEEP AT NIGHT WADE HAYES 

c c.ccK 1. wr.nR riF.i saliey; Columbia (nashvii id ai bum cut 


67 



O Records with the greatasl airplay and sahs pira rhii wash. GfMMst Gaintt/Stln an] Gmtctt Airplay are awafdad. mpedtvoiv, tor (he kariest uiei and airplay increases 
Mrptoy-ortry wngi wenolall|iUatorth<HM 100 unCii they reach the top 7S of Bw Hot 100 Airplay chart. •Fteconling Imkistry Assn. Of Arneha (RIAA] certincaljon for 
^ avwIaUe <0] CO avaiMla. (H] CasnHa mni-tk^ Miiabfc- (T) Vinyl fTWD-lk^te awailabte- CV} Miyl single awilable. 00 CO msxi-sirwie ovailaUe. Calaiog mrvtm 
CorTwnwniciIion& arKl SoundScan. Inc. 



on the chart #Vteleoclip«ws>Uble. * IndicMes nUii un^e avsdat)le-* ReUi launch: indkita tnt week that retari retoese impacts wng^ posHW 
ol 500,000 uniti. A RIAA ctrttftcation for sales gf I millton umb. with acMrtiO'ial nMllion indicatBd by • rwntwr Ulownng tha symlx)) ICI Cns«tle sin- 
far IDl. * IndicalK <D] iinav^tie. in wtv± case, otakig nunter is ia [CI. (X). (T] or (M) mpectMiy. based on n«Ubility. C 1998, BMboonVBPI 



60 



BILLBOAflO DeCEMBER 19. 1988 



Billboard 



DECEMBER 19, 1998 



HOT100A-Z 



Hot 100 Airplay 

Compiled trotn a national sample ot airplay supplied by Broadcast Data Systems' Radio Track service. 
756 stations are electronically monitored 24 tiours a day. 7 days a weelr. Songs ranked by gross impres- 
sions. i:omputed by cross-relerencing exact times of airplay with ArtJitKin lislenef data. This data 
IS used in ttre Hot 100 Singte cliart. 


1 THIS WEEK 1 


t 

5 


z 

a 

* 


TITLE 

ARTISr IWPRim.'PWOrWTIt^ lABtLi 




THIS WEEK 1 


LAST WEEK | 


t 


TITLE 

ARTIST (lUPRINT/PROMOTION LJIBEL) 


□3 


1 


14 


NO. 1 

LUUABV 

SH*WNMU.UNS i5»iCa^9l*l :«M«t«l 1 


3) 


39 


i 


RIGHT ON THE MONEY 

ALAN JACKSON (ARISTA NASHVIllD 


39 


37 


12 


FLY AWAY 

LENNY KRAVIi; (VIRGIN) 


X> 


2 


8 


HAVE YOU EVER? 

BRASPy lATlANTIC) 


40 


33 


9 


WE REALLY SHOULDN'T BE DOING THIS 

GEORGE STRAIT iMCJt NASHYILLE) 


3) 


6 


21 


SAVE TONIGHT 

EAGIE EYE CMEFWY (iiTORIVERG) 


3D 


48 


6 


itnaisiimmiiiunuinnEaiiai 

'N SYNC (RCAI 


4 


3 


36 


IRIS 

GOO GOO tWtLS (WARNER SONSET/REPRISE) 




W 


50 


4 


ANGEL OF MINE 

MONCA [ARISTA) 


i 


4 


IS 


000 WOP (THAT TUtNGl 

lAURTN HIIL lPljrrMOUSE.COlUUeiA) 


S) 


49 


5 


VOU GET WHAT YOU GIVE 

Nl tv HAV. v;AIS IMCA) 


CD 


; 


10 


HANDS 

JEWEL :;.rLANT': 




44 


28 


9 


IT MUST BE LOVE 

TY llf RNDl^ (EPIC (NASHVILLE}) 


7 


5 


18 


JUMPER 

IHIRO EYE BUND tLEKIHA'tfCI 


49 


45 


6 


WHEN YOU BELIEVE 

KnTHf NXISICH ■■■ »■ :i'ii ;<CI«i»fi«FFtNI 


3) 


11 


7 


NOBODTS SUPPOSED TO BE HERE 

DEfiORAM COX AH - -V 


S) 


52 


t 


tMTONG AGAIN 

MAH'INA MCBWIDE RCA 1 NASHVILLE)) 


9 


8 


11 


LATELY 

DIVIfJE ir-ENDULJMRLD AND 


w 


56 


3 


THERE YOU HAVE IT 
BtACKHAWK (ARlSTA NASHVIUEJ 


35) 


14 


13 


SUDE 

GOO GOO DOllS (WARNER BROS 1 


a) 


55 


3 


FOR YOU 1 WILL 

AARON TiPriN L-'RIC STREEJJ 


u 


9 


9 


CAN 1 GET A.. 

tfltifi Mn(Cf HACeOlWAHOAaTMWXIRYl 


49 « 


II 


WIDE OPEN SPACES 

DIKit CHICKS '.MNLMLNII 


12 


12 


43 


ruBE 

EI>WIN l*CCAIN ILAVA/ATIANTIQ 


SO 


51 


12 


THE POWER OF GOOD-BYE 

UADONrtA iM^%'(RICH.WARNER BROS.) 


3J) 


IS 


16 


MV FAVORtTE^^JSTAKE 


3D 


54 


8 


SWEETEST THING 

02 (ISLAND) 


14 


U 


12 


THANK U 

MARIS kAORISSETTE IMAVERICX/REPRISE) 


S2 


44 


29 


1 DONT WANT TO MISS A THING 

AER(5S).1IIH ICOKJMRIAI 


IS 


13 


27 


ONE WEEK 

BARENARtD LAOIES (REPRISE) 


3D 


61 


3 


SPIRIT OF A BOY. WISDOM OF A MAN 

RANDY TRAVIS lOREAMWORKS (NAStTYIlLE)! 


16 


17 


12 


HOW DEEP IS YOUR LOVE 

(K[J wit rW RfWlW ::i i.-: XUVt-vy^' 


S4 


53 


3 


HOME ALONE 

R. KELLY FEAT KEITH MURRAY UlVt) 




19 


5 


LOVE LIKE THIS 

FAITH EVANS (BAD BOY.'ARISTAI 


S) 


57 


3 


ROSA PARKS 

OUTKAST (UIFJWX/ARISIA) 


u 


16 


25 


ARE YOU THAT SOHEBOOYT 

AAilYAH lATLANTICl 


w 


62 


3 


FOR A LITTLE WHILE 

TIM MCGRJLW (CLIR8I 


3S) 


27 


4 


TAKE ME THERE 

- . ■ - . ^W'lFt^l IMSElEUWeWRRIIEIBPyE) 


ID 


59 


9 


PRETTY FLY (FOR A WHITE GUY) 

TPF CrrSPRING iCOlUMBlAi 


2S) 


21 


15 


FROM THIS MOMENT ON 

SHANIA TWAIN il.'Fi'.^l 




W 


63 


2 


STAND BESIDE ME 

JO DEE MESSINA (CURB) 


21 


18 


20 


THIS KISS 

FAITH HIU>^.*Rt.£R PflOS ■ 


3D 


72 


2 


WRONG NIGHT 

REBA IMCJ) NJLSHVILLE) 


22 


20 


44 


TOO CLOSE 

NEXT lAftlSTA) 




— 


1 


TRIPPIN' 

rOIAL i FUT MISSY EUlPm (BAD Kfl/ARISTAl 


23 


22 


28 


INSIDE OUT 

EVE 6 (RCAI 


W 


65 


10 


BECAUSE Of YOU 

96 DEGREES IMOIOWN) 


3i) 


28 


8 


HARD KNOCK UFE (GHETTO ANTHEM) 

JAY-Z (flOC^fELLAWF JAMrt^ERt^RY) 


S) 


71 


4 


ANGEL IN DISGUISE 

BRANDY (ATLA-'inC) 


"S) 


36 


9 


I'M TOUR ANGEL 

R KELLY L CELINE DIOM (JIVE) 


<3 


64 


7 


...BABY ONE MORE TIME 

BHIINLY SPEARS (JIVEI 


3D 


40 


4 


THESE ARE THE TIMES 

ORu HiLi (UNrvERsm;isiAND) 


84 


60 


4 


ITS YOUR SONG 

GARTH BROOKS (WPITOU 


ID 


34 


S 


MIAMI 

WILL SMITH tOOLtJMOUU 


ID 




9 


LUV ME^LUV ME 

SHAGGY FEAT JAWET iFlYTE TYML'MCAl 


3) 


29 


8 


HUSBANDS AND WIVES 

BROOKS & DUNN (ARISTA NASHmLLE) 


N 


70 


16 


FATHER OF MINE 

EVERCLEAR . iLAPirOLi 


2« 


24 


8 


LET ME LET GO 

FAITH HILL (WARNER BROS. (NASHVILLE)) 


(7 


68 


18 


WHERE THE GREEN GRASS GROWS 

IIM MCljRnY. ICJRB) 




31 


7 


YOU'RE EASY ON THE EYES 

lERRI CLARK (MERCURY (HASHVILLEI) 


w 




3 


WHAT ITS UKE 

EVERLAST (TOMMY BOV) 


31 


23 


16 


TOUCH IT 

MONIFAH ijPIOwrt.'uNiverrsAli 


n 


69 


21 


HOOCH 

EVERYTHING (BLACKBIRDISIRD 


32) 


42 


4 


CHANGES 

2PAC lAMARb.'DEATH ROW.'INIERSCOPEI 


70 


73 


8 


NEVER THERE 

CA^F (CAPRiCdBNiMERCUHY) 


33 


2S 


24 


CRUSH 

JENNIFER PAIGE itPEL AMERlCAmuWMCi 


B) 




1 


HOLD ON TO ME 

JO'IN MCHAEL MONTGOMERY lATLANTKI 


S) 


46 


6 


ANGEL 

WVtt UCtjmwt MGTAWMWER SUMnWPDItEl 


JD 




1 


UNBELIEVABLE 

DIAMOND RID lAHISIA) 


35 


30 


22 


THE FIRST NIGHT 

MONICA (ARISTA) 


73 


58 


12 


A LITTLE PAST LITTU ROCK 

LEE ANN WOUACK (DECCJi) 


3) 


47 


5 


YOU'RE BEGINNING TO GET TO ME 

rLSryim.:' . I^' \i -, 


74 


67 


5 


LEAN ON ME 

KIRK FRAHKUN (GOSFO CENtTaOINTEfiSCOPtI 


37 


35 


8 


SOMEONE YOU USED TO KNOW 

COtllN RAYF (EPIC (NA.SMVII LFIl 


3D 




17 


MOVIN' CM 

irt FEAT SUA tX SrtKXER ltJlf«SSIY(»inRSCOPII 



CD Records with the greatesl airplay gains. © 1 998 &llboafiVBPl Communications. 

HOT 100 RECUIRENT AIRPLAY 







1 


REAL WORLD 

MATCHBOX 20 (LAVrVATLANTK)) 






1 


TORN 

NATALIE IMeRUGUA IRM) 






1 


I'LL NEVER BREAK YOUR HEART 

BACKSTREET BOYS (J VFl 




1 


3 


YOU'RE STILL THE ONE 

SIUNIA TWAIN IMERCUR<n 




3 


12 


TIME OF YOUR UFE (GOOD RIDDANCE) 

GREEN DAY IREPRISEl 




2 


2 


TEARIN' UP MY HEART 

N SYNC (RCAI 




7 


3 


TRULY MADLY DEEPLY 

SAVAGE CWtDEN ICOLUMBIA) 




4 


3 


CLOSING TIME 

SEMISONIC (MCAI 




8 


3 


NEVER EVER 

ALL SAINTS (LONOO»WSlAND) 




5 


3 


THE WAY 

FASTBALL (HOLLYWOOD) 




9 


4 


CANT TAKE MY EYES OFF OF YOU 

LAURVN HILL (RUTFHOUSOCOIUWBIA) 




6 


3 


3 AM 

MATCHBOX 20 (LJtVIVATLANTK:) 




10 


3 


ALL MY UFE 

KCIAJOIOIMCA) 



14 


13 


e 


ANYTIME 

BRIAN htCKNIGHT (MOTOiAFN) 


IS 


11 


3 


MAKE IT HOT 

NK»l£ (THE GOLD MINO/EASTWESTSEG) 


IC 


17 


23 


YOU MAKE ME WANNA.. 

USHER ILAFACE^'AR(STA) 


17 


14 


4 


AS LONG AS YOU LOVE ME 
BAOSTREET BtXYS UlVD 


11 


12 


3 


jMEnrnMNE 

MlinAMNCA (ATLANTIC) 


19 


18 


34 


SEMI.CHARMED UFE 

THIRD EYE BLIND (ELEKTRAEEG) 


20 


15 


5 


STILL NOT A PLAYER 

BKJ PUNISHER FEAIURING KJE llOULVRCA) 


21 


20 


4 


1 DONT WANT TO WAIT 

PAULA COLE IIMAGOWARNER BROS.) 


22 


19 


14 


WAUIN' ON THE SUN 

SIAASH MOUTH (INIEHSCOPE) 


23 


25 


21 


IF YOU COULD ONLY SEE 

TONIC (P(XYDOR/AAA() 


24 




7 


SEX AND CANDY 

MARCV P(AYGROUND (CAPlTOl) 


29 


16 


3 


FRIEND OF MINE 

KEUY PRCE ((.NECKJISWNOl 



75 



41 



81 



1€ 



10 



Readmits an int» *A<ict\ hM appeml on D« Hct 100 chart 
tor mora than 20 weeks and have Oiopped beUw the lop 50. 



TITU (Publishef - Inxnsirv OFg.) SliMt Minic Oist, 
ALL THE PUCES (I WILL MSS YOU) aenyor. 
BMI/Nale iove i. BMI/MCA ASCAP/Jamran, 
ASCAP/BMG. ASCAP/Slath A.D , ASCAPJ HL 
una IN nS«UISE (FMI Blachwood. BMI/Ereign, 
BMI/Zomba. BMI/Pitik Jaoc. SLSAC) HL 
ma. OF HUE (MB, I^W/V^wn Tunes. ASCAF/Travn. 
ASCAP/PortGnm tntetnabDnal. ASCAFI HbWW 
ANCEL (Sony/ATV Songs BMt/Tyde, SMI/Studio 
NotniKlC- SOCAN) HL 
2f AREnumTSMaOinTrWsTwCliwprilASCtfAWiiloiui. 

HOf!^ foKtun. ASCAFtT a lilff^ BMU MM 
I ...BABY OHE MORE TIME [Zamba, 

ASCAP/Giantiville. ASCAP) WBM 
S BECAUSE OF YOU fAir Chrysalis Scandinavu. 
ASCAP/MiBtyn, ASCAP) VfBM 
M BELIEVE (Xenomania. BMI/RiveCkorte. BMl/Wamet- 
TamerlatK. BMI) WBM 

21 CAN I GET A... ad Ui Ui mm \n. BMI/Ja. 
BMI/EMI Blackwood. BMI) HL 

W CAN7 GET ENOUGH (Maiw^y, ASCAP/Tnt Echo. 
ASCAP/Ytwnfison. BMl.'Fcho First, BW) 

92 CaEBRITT SJdN IUoOki M^y !, BMI/lcfn Echo, BW) OM 

43 CMMIGES lioihus i Dior- BM.'Muiit Ctf 0 Ot lli»e>K3. 
SMl7iK«. ASCAPiWe. A^aP.iWamr'tamfrtwe. BMII HLMM 
COME AND GET WrTH ME (Kmth Sweal. ASCAP/[Ml 
Aprt, ASCAPr-Wu BMDHL 

32 CRUSH (New hlonji^reii. BMI/Warnei Timertine. 
ASCAP/Be Le Be. ASCAP.'About Tima. PRS/Moo 
Maiion, ASCAP/Aimo, ASCAP) WBM 

SB DONT UUIGK AT ME {Buitt On Rock. ASCAP/Daml 

Aaron. ASCAPySony/ATV Cross Keys. ASCAPl HUVfBM 
S 000 WOP (THAT THING) ISony/ATV Tunes, 

ASCAP/ObvMSC CieatKXi. ASCAP) HI 
77 FATHER OF MINE (E^iefgleair. BMI/Mantalupn. 

BMI/CodimongrMa BMI/lrving. BMI) WBM 
as FIRE ESCAPE (Zjnttunes, ASCAP) HL 
17 THE FMST NIGHT (So So Def.ASCAP/EMI April. 

ASCAP/Mafsbai. ASCAP/lobde. ASCAP) HL 
« FLY AWAY (M<» Bessie. ASCAP) 
85 FLY (THE AMCa SONG) (GeJden PTioern. 

SOCAN/KiayaMinss, SOCA.*{,«ory Bowke, SMI) WBM 
6S FOR A LITTLE WHILE (Magnalune. SESAOTamily Styte. 

StSAC/Oacier Pwk, StSAC/Mo<ame. SESACi'Mataco. 

BMl^l Apiri, ASCAP/Phd Vassar. ASCAP) KL 
52 FOR YOU I W1U (Hamslein Cumbeiiand, BMI/6atry 

Mae. BML/Cittterlish. BMI/Buna Boy. BMI) WBM 
4 FROM THIS MOMENT ON {So^^ks Of PotyGramlnl'l, 

BMI/Loon EctiQ. BMl'Zotnba. ASCAP) WBM 
4S GMETTO COWBOY (Mo Ihuf^, ASCAf/Siel. 

ASCAP/layzie Bone, ASCAP./tMl A(»il. ASCAP) HL 

44 [GOD MUST HAVE SPENT) A LITTLE MORE TIME ON 
YOU (Bayjun Beat. BML/Music Corp Of Amenca. BMI) HL 
HANOS (WB. ASCAP/W«Bly Tooth, ASCAP/No Tomato. 
ASCAP) WBM 

MRO lona UFE [CMcno aniiiew (ii lu lu. mm\ 

eiadrmod, m/^. ASCAP/lttlintly, ASCAP/MB. ASCAP/Helm 
Bue. ASCApiWL Cininincatnns. ASCAP) HOMflU 
HAVE YOU EVER? (Re«ISDnES. ASCAP) WBM 
HERE WE COME (Webster. ASCAP/Hillcrest, ASCAP) 
U HOLOME (MuskCdcd Of AmerKa.BMI/Josliua's 
Drsam, BM/MCA. ASCAP/Maiy I Bl«e. ASCAP/Jefly's 
Jams. ASCAP/Jump-na Be^n. BMI) 
73 tWLD OH TO ME (Reynso^, BMI.''Bayou Boy. BMI) HL 
a HOME ALONE IZoTilu.BMI.'R Kelly. 8MI/ThePncets 
Rietil, BMI/UCA. ASCAP/Zamta. ASCAP/llliotK:. 
ASCAP) HUVfBM 
7B HOOCH (LMl AjKil, ASCAP/Cifcle e Inc.. ASCAP) HL 
II HOW DEEP IS YOUR LOVE (Sony/ATV Songs. 
BMI/Music LvHyone Craves. BMl/North Aiwiue. 
ASCAP/IMI Apnt. ASCAP/Nynw, ASCAP/Da Isli, 
ASCAPAunky Noble. ASCAP/Tamws, ASCAP) HL 

93 HOW DO YOU FALL IH LOVE (Maypofi, 
BMI/Wildcountry. BMI) WBM 

IM HOW DO YOU SUEP AT NIGHT (Sony/ATV Cross 
Keys. ASCAPyW.ll Villane. ASCAP/W.B.M.. SESA&txtre 
Inmngs. SESAO HI7WBM 
36 HUSBANDS AND WIVES [Sony/ATV Tree. BMI) HL 
60 t DON'T WANT TO MISS A THING (RealswEJ. ASCAP) 
WBM 

72 I DON'T WANT TO HISS A THWG (Rulso(Vi. ASCAP) WBM 
91 IF I LOST YOU (Post Oak. BMLTdisto. ASCAP) HL 

22 I'LL BE (LMI Apnl, ASCAP/Harrinf!ton. ASCAP) HL 

1 I'M YOUR ANGEL (Zomba, BMI/R.Kelty. BMI) WBM 
2B INSIDE OUT (Less Than Zero, BML/Fak« And Jaded, 

BMl/Souttifield Road, BMI) 
13 IRIS (tMI Vireih. BMI/Saap Metal. BMI) HL 
M I Sna LOVE YOU (Uti.Oti.ASCAP/U Tweet, 
ASCAP/Homy Jars And Diapers. ASCAP/Yati Yah. 
ASCAP/Do WTiBt I Gotta. ASCAP/Wimsr-Tameriano. 
BMVKear, 6MI/Sony/ATV Soncs. BMI) HL/WBM 
SB IT MUST BE LOVE (Almo. ASCAP/Cfaig Bkfchann. 

ASCAP/M^nasoiv. BMI/Red OuiH. 3MI) WBM 
as ITS THE THIHCS YOU DO (Charon. SnM/Fu:a, 
ASCAP/BMG. ASCAP/Messsong APS. STIM/Careert- 
BMG, BMI/Sony/ATV/Sony/ATV Tunes. ASCAP) Hi 
BO ITS TOUR SOW (Gooby.BMl/Pan for Gold, 
BMI/Capyri«rrt Management. BMI) WBM 

""R (5EB, BMI) HL 

IHMP HVE Air WAJL (Enterprtsa. ASCAP] HL 
UTaV aony Roy. BMl/Slav TuTu Five. BMI/HowmtL 
mflnini, mmco, SMI/rtit Streel. BMOVindswopt 
Pacrlic BMI) WBM 

LEAN ON HE (Lilly M«:k. 8M|/Kenion. BMI) HL 
LH ME LET GO (Diamond Mine. ASCAPAitHe Shop Ot 
Morpnuncs. BtM/NlorKan. BMI) WBM 
AimUPASTUTTLEROCX (Almo. ASCAP/Tmi Crtcks, 
ASCAP/tess Brown, ASCAPffsmous, ASCAP) HL/WTBM 
7 LOVE LIKE THIS (Chyna BaCf. BMfJanice Combs. BMllMl 
Blackmod. BMI/BrDttwr-4-BrDlhH. ASCAP/Smokin * Lite. 
BMl/BernafrsOttief.BMi^arner'Iamenane, BMl/Tommy 
jjni, BMI) HL/WBM 

24 LOVEHE [Reztoe,ASCAP/>Mnm».ASCAP/Jii3tin 
Combs, ASCAP/EMI Apnl, ASCAP/M Bettia. ASCAP) HL 

9 LULUBY (Shewn Mulkns. BMDHL 
76 LUV ME. LifV HE (Street Tuff. ASCAP/Warnw- 

Tamertane. BMi/Flyte Tyme, ASCAP/MCA, ASCAP] WBM 

33 MIAMI areyb«ll. ASCAP/Plad's ASCAP/Slam U Wil, 
ASCAP/Jelfy'i Jams, ASCAP/Sony/ATV lunei 
ASCAP/Porlrart- Solar, ASCAP/DPJJ. ASCAP) HL 

» MOVIN' ON (W6, ASCAP/D Ejrtraodtrury. ASCAP/Da 

l3h. ASCAP/Kortti Stai. ASCAP/Urban Wartart. 

ASCAP/WVZ Girf, ASCAP) WBM 
20 MV FAVORITE IHSTME(Wamef-Tama(1ane,BMI/0ld 

Crow, BMI/Tiottshy. BMI/Wnen. BMI) WBM 
70 MV Lnn£ SECRET (So So Def. ASCAP/EMI Aprd. 

ASCAP/hiicy Time. ASCAP/Air Control. ASCAP/SUck 

AO. ASCAP/BMG, ASCAP) HL 
Bl NEVER THERE (Stamen. BMI) 

2 NOBODY^ SUPPOSED TO BE HERE (Wiswn, 
ASCAP/famous. ASCAP) HL 

S7 HO PUCE THAT FAR (Sony/ATV Tree, BMI/Wenonta. 
BMimamstCMi Citmb«r1and, BMI) HUW6M 

25 OHE WEEI (Treri Baker. SOCAHWS. ASCAP) WBM 
31 THE POWER OF 8000-B1E (WB,ASCAP/WtbsG«1, 

ASCAP/EMI April. ASCAP/F«Iur Furmhirt, ASCAP) Hl/HBM 
62 PRETH av (FOR A WHITE GUT) (Underadiiever. 

BMCWixen, BMI) 
«9 PUSHIN' WEIGHT (Gangsta Boc«h, ASCAP^, 

ASCAP/Irtbae. ASCAPyChocOtate Trwnder, ASCAP) WBM 
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llliiii 


s 
* 

I 




1 


TITLE 

ARTIST (IMPRINTPROMOTION LABEL) 




t 


t 
a 


i 


TITLE 

ARTIST (IMPRIKTiVROUOTION LASELl 


1 


1 


3 


NO. 1 

l*M TOUR ANGa 


Si 


54 


11 


IF 1 LOST rau 

TRAVIS Tftin .Vii-'(FRBflOS. (NASHVILLO) 


3i 


35 


18 


TIME AFTER TIME 

INOJ iVj so C( f 'IDIUMBIAI 


xi 


2 


12 


NOBODY'S SUPPOSED TO BE HERE 

□[SOflA.H COX lARISIA) 




40 


43 


16 


THINKIN' BOUT IT 

GERALD LEVERT LASTWESTIEGl 




3 


15 


LATELY 

DIVINE (PENDUIUWRED ANT) 




41 


47 


30 


THE BOY IS MINE 

BRANCV & MG^IICA lATLANTICl 


Ti 


4 


12 


BECAUSE Of YOU 

98 DECBtES IMOIOWN) 


42 


38 


2 


RASPBERRY SWIRL 

nj«l AMOS -1 i'.l !:. 




E 


5 


...BABY ONE MORE TIME 

BRITNCV SfEAfft . i 




43 


40 


19 


GOODBYE TO MY HOMIES 

MASTER P ■. 1 l'.(-T;FRlORIP(> 


t 


5 


3 


FROM THIS MOMENT ON 

SKANIA TWAIN :MERCUH> iNASHVILLtl) 




44 


51 


10 


BETTER DAYS 

WCFEAT JCXB ||^AYCA*■LON^O^^SU^ND; 


Xi 


7 


7 


TRIPPIM' 

IDIAl Ul3Syf.l.i0ni,BAC'e[J»iA«iSUi 




4S 


57 


11 


JUST THE TWO OF us 

WILL SMITH ■ it'jMBIAI 


1 


9 


9 


LOVE ME 

112 TEATUniNG MASC i&AO EtOY.'ARISTAi 


4t 


44 


27 


UsJlER^LAfACfv ARISTA) 


9 


10 


6 


LOVE UKE THIS 

FAITH EVANS 'r.-.r fn V !]:A: 


47 


52 


6 


EHIOT YOURSELF 

A+ XOARVIMVERSAL) 


U 


! 


6 


000 WOP (THATTHINt;) 

LAURYN H LL - - f ■■ . .ji.'jMHi*! 


48 


41 


13 


INVASIOM OF THE FLAT BOOTY B-""! 

I(XI SmWI (SHORT/J(VEI 


3D 


12 


5 


GHETTO COWBOY 

MO THUGS FUMiiT WO !H;H;imjrKi'SS<5iA'ivr'' 


49 


42 


30 


AOIA 

SARAH M(a>CHLAN lA('l^TA 


a 


11 


19 


THE FIRST NIGHT 

MOMCA lAI^ISTAI 


SO 


36 


15 


SUPERTHUG (WHAT WHAT) 

NOHEAGA (PEKALTTjTOMMr BOY) 


13 


U 


8 


PUSHIN' WEIGHT 

Kl CUBE FEAT MR SHORT KMOP IPHKWnY) 


w 




1 


1 DONT WANT TO MISS A THING 

MARK CHESNUn (DE(XAI 


35 


18 


3 


HOLD ME 

BRkU UTfMtn :m ICM I N3S BRf WT] fMIOini 


S2 


49 


23 


FRIEND OF MINE 


IS 


15 


9 


COME AND GET V^TH ME 

■HIT*' SWEAT FUI SMOOP [»GG lElEKTHAtEtl 


S3 


50 


3 


BEUEVE 

CHER WARNER BROS ) 


u 


1? 


39 


THIS KISS 

FAITH HILI (WARNER BROS (NASHVILLE)) 


54 


61 


9 


DONT LET IT GO TD YOUR HEAD 

BRAND NUBIAN (AA[STA} 


17 
11 


13 
16 


12 


WESTSlOE 

TO laOCKWORK/EPia 


SS 


46 


26 


COME WITH ME 

PUFF DAODT FEAT JIMMY ?KX lEPICl 


10 


AU THE PLACES (1 WIU KISS YOU) 

AARON HALL (MCA) 


M 


48 


21 


2e CENTS 

THE miUKSOIIS KWIT (HUmLEHSniSE <^A<I.^(ILE 


31) 


21 


to 


WHEREVKt YOU GO 

VOICES Of THEORY !M O.L.A.fflED AKl) 


57 


58 


5 


LET THE MUSK HEAL YOUR SOUL 

BflAVO ALE STARS (EDEL AMERIU) 


M 


20 


20 


1 STia LOVE YOU 

NtXT (AHtSTAI 


58 


62 


33 


MYALL 


21 


22 


15 


1 CAN DO THAT 

MONTELL JORDAN IDEF iAMMLRCURY) 




59 


56 23 


CRUEL SUMMER 


22 


23 


7 


CANT GET ENOUGH 

VniUE MU FUt. WH>a SAtOQ iPOCtiitWICMK ' 


H) 


73 


5 


STRAWBERRY 

NICOLE HENEE ilLAMlC 


23 


19 


11 


HOW DEEP IS YOUR LOVE 

DU mu rw. ".titm iisjwaoEf jw«EBi:i;fiYi 


W 




4 


DONT LET THIS MOMENT END 

GLORIA ESTEf AN IFO'C 


24 


25 


6 


rrs THE THINGS YOU DO 

FIVE 1 ARISTAl 


12 


59 


41 


I'M ALRIGHT 

JO DEE MESSIKA (CUfB 


2S 


27 


8 


WHATCHA WANNA DO? 

MM 1 FEAT CKWIIE WUON (M) lIUTmiORIT^ 


(3 


63 


24 


RAYOf UGHT 

MADONNA IMAVERICl(/WAHt4ER BROS.) 


21 


24 


10 


THE POWER OF GOOD-BYE 

MADONNA (MAVERICKWARNER BROS.) 


(4 


53 


20 


DAYDREAMIN' 

TATYANA All (UJL(WORt(/ERG] 


27 


26 


9 


MY LITTLE SECRET 

X5CAPC (SO SO DEF5XH.UUB1AI 


® 


68 


15 


TOUCH ME 

SOLO IPERSPECTIVE/AAM) 


21 


28 


16 


SPtACKAVELUE 

PfltSSHA lIO^V F.'LRCtDtMJiFAllt ARIS'Ai 




60 


7 


L£T ME RETURN THE FAVOR 

ANDREA MARTIN IJtRISTA) 


s> 


39 


4 


(DO YOU) WANNA RIDE 

REEL TtGMT i;i-fUN^HESTl£SS.i 


w 


69 


51 


amatiHuiiifinjciiwBiicMnn 

ELTON JOHN (R0(a(ET/A4M) 


M 


30 


23 


SOIKTOVOU 

TAHIA (tSWEST/WARNER BROS ) 


S) 




9 


NO FOOL NO MORE 

EN VOGUE CrtARNER SUNSn/tASIWESTiOG) 


31 


32 


5 


IF 1 CANT HAVE YOU 

L KO. (LYTE FUNKY ONtSl (FEAT, HATtH (1000 


n 


55 


19 


TOUCH IT 

MONIFAH (UPTOWmJNIVEIlSAL) 


32 


29 


22 


LOOKIH- AT ME 

MASC FEAT. PUFF DADOY I8A0 BOV/ARISTA) 


7« 


67 


7 


WHENEVER YOU'RE NEAR MC 

ACf i.f PASF lAfilSrAI 


31 


37 


18 


NOBODY ELSE 

I'RtSE iHCAi 


71 


75 


4 


ONLY YOU 

rAJ.ll LAY^ -TJ ANT) 


34 


33 


7 


MONCrS JUST A TOUCH AWAY 
luoi 10 If*! c/BAicimRi -• Fii>-;«pf,i:flirti 


32) 


— 


1 


TALK SHOW SHHH! 

SHAE JONES 1 IJ LKMVERSAl I 


S) 


45 


3 


FLY CTHE ANGEL SONG) 

rwWUUHSOtft .I'.'i' 1.: -iiSl^f ;'OJW(Ui.. 


73 


64 


11 


FOR YOU 1 WIU 

J(ARON TIPPIN 1 L • RIC STREET 1 


3t 


31 


28 


WHEN THE LIGHTS GO OUT 

FIVE l*R STA; 


H) 




1 


THE REAL ONE 

THE 2 LIVE CREW FEAT. ICE T (LU' JCEI 


37 


34 


16 


STIUAGTHANG 

SNOOP DOOG (NO UMITWIORITY) 


3S 




5 


SOMEONE YOU USED TO KNOW 

COLUN RATE (EPIC INASHVlLLEl) 



O RKords with ttie greatest sales esins. e 1998, Billboard/BPI Communications and SoundScan, Inc. 



RIGHT OM THE MONEY (EMI Blackwnd, BMI/Flytiridge. 
BMLTMI Apnl. ASCAP/TW Vassal. ASCAP) HL 
MSA PUKS (Gnat Booty. ASCAP/Otfysalis, ASCAP) IfflU 
SAVE TONIGHT (DwmI 2. STIM/W6, ASCAP) WBM 
SUDE (Conw tt Owl Ant KML BMVEMI Vtpn. BHD HL 
SONBMIC YOt USED TO UWW (IWanie Himrd, 
ASCAP/Big Giant. BMI/Warner-Tamerlane. BMI) WBM 
SPIRIT or A BOY. WISDOM OF A MAN (W6, 
ASCAP/Big TradDf. ASCAP/War BrKte, ASCAP] WBM 
STAND BESIDE HE <HamstM Cunteland, BMI) WBM 
SWECIEST THMO CPolyGiani IntfnutMnM. ASCAn HL 
TWE ME THERE Oonbi, ASCAP/EMI Aoril. 
ASCAP/Mirshal. ASCAP/Jutn Comttt. ASCAP/Maitaline 
Nelson. ASCAP/Masoa Batlia, ASCAP/MctiMl Fostsf , 
ASCAP/Tyiws Bf Nidutodm. ASCAP) WMBU 
THANK U (MCA. ASCAP/AmstMion. ASCAP) HL 
TKEREVOUIUVEIT <Wanw Tanwlant. 
B»N/Rancho Belita. BMt^:areen-BMG. 
BMirScKitanrw. BMI) HIMBM 
THESE ARE THE TIMES (ECAF. BMlOltniiS, 
ASCAP/t2, ASCAP/EMI Apnl, ASCAP) HL 
THIMDN' BOOT IT (2000 Watts. ASCAP/WB. ASCAP/Iwi 
ttotH, ASCAP/DniM. Ml/Zomtn. BMD WBH 
14 THISnSS(PKlialaiia.BMVNanisd-NomHi. 
nWWanw-TanwriaiH. BMI/Afeno. ASCAP/Anwa. 
ASCAP/BNC, ASCAP) WBM 
30 TOO CLOSE (NaiiclitY. ASCAP/Do WTut I (krtla, 
ASCAP/Uh, Oh. ASCAP/Nnilnl Gray. ASCAP/Purt 
Lov«. ASCAPAVB. ASCAP/MI Afiri. ASCAP) »l/mt 
29 TOUCH IT Uustin (>)mbs, ASCAP/EIM April, 

ASCAP/Oid toseph, ASCAP/Sinc A Sons. ASCAP/WB. 
ASCAP/Dakoda House. ASCAP) HUWBM 



12 



U TtlPPir (Mass CoflfittKin. ASCAP/WB. ASCAP/D. 

Ej;tiKM)>narv, ASCAP/Virginia Beadi. ASCAP) WBM 
M UHBEUEVABLE (Mi(tity Nica, BMI/Al Anderso(«s. 

BMiOonptude. BMI/Wy Lite's Wort. BMI) Hl/NBM 
50 WE REALLY SHONUHH BE DMNfi Tins <M«h4 

Nica, BW/Uudersongs, BM(/?lue Water. BU) HL 
57 WESTStOE [Sony/ATV Tunes. ASCAP/StncWy TQ. 

ASCAPj^MI Blackwood, BMI/Steatfy Motibin', 

BMl/Femi. BMI/Foui Knistits. BMI/MusK Corp. Of 

Anwnca. BMI/Neutral Gray. ASCAPl HL 
13 WHAT ITS UU (Insh Intsliect. ASCAP/T-Boy. ASCAP) 
U WHEN VOU BEUEVE (SKG.ASCAP/SongsOtSKG, 

BMVECAF. BMI) CLM 
K2 WHERE THE OtON GRASS BROWS (Sons Mattws. 

ASCAP/Tamaia, ASCAP/Almo. ASCAP/DMldy Rabbrt. 

ASCAP) HL/WBM 
74 WHOEVER YOU 60 (Sun B HrL ASCAP/WB. 

ASCAP/BlBdi Panther. BUN/Famous. ASCAP^sifn. 

BMHUModMus Fod. ASCAP) Hl/WBM 
M NIDCOraiSniaS 0V^y(d&Hl)e(.BHMinatM,BHI)ll 
W WRONG AGNI (MWorhni Fix T)w Hani BIWDrid. BMD 
71 WRONG NIGHT (Warner Tanwrlane. 

BMl/WellmayrT»en, BMl/Starstrucli An^et, 

BMI/Dead Solid Poitoct. SMI) HiyWBM 
47 YOU GET WHAT YOU GIVt (Grossa Point Hariem. 

BMi/Future Funvtura, 8M1} HL 
42 YOU'RE BCQIMHHH TO GET TO MC (Hamstai 

Cumberland, ASCAP/Sony/ATV Tree. BMI/Blind 

Spamw. BM|A>-Tbx. BMI) HL/WBM 
40 YOU'RE EASY OH THE EYES (Hamstein Cumberiand, 

BMt^Sony/ATV Tree. BMl/Chns Waters, BMI/PolyGfam 

Intematioaal, ASCAP/Terri-000. ASCAP) HL/WBM 
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iiriitr 



THIS 
WEEK 


WEEK 


2 WKS 
ACSO 


WKS ON 
CHART 


ARTIST TITLE 

IMPflINT & NUMMWnSTRieUTING LASCL ISUGGESTCO LIST PACE CM EQUIVAUNT FOR CASSTHEJCQ] 


PEAK 

POSITION 


1 


1 


1 


3 


GARTH BROOKS CAPIT0LINASHVlLLEI97424{199a^698l 3w«!lmtNo l DOUBLE LIVE 


1 


2 


3 


5 


5 


CELINE DION 550Muac695JltPlcill 9eEan79ei THESE ARE SPECIAL TIMES 


2 


CD 


6 


9 


37 


'N SYNCA'I<C»67613(I0.9»16.981 'N SYNC 


2 


4 


4 


3 


3 


JEWELA'ATLANTICS295aAG(10.9e/16.98l SPIRIT 


3 


5 


2 


- 


2 


METALLICA EUKTRA 62299*JtEG (18 9»24.96) GARAGE INC. 


2 


1 


5 




2 


2PAC AHARlrtlEATH ROW 90301*/tNTERSCOPE 119 98/24.98) GREATEST HITS 


5 


7 


7 


4 


3 


MARIAN CAREY COlUHfiu 69670- (11.98 £0/17 96) # I'S 


4 


LU 


9 


15 


69 


^ Greatest Gainer w 

BACKSTREET BOYS A' JIVE 4)689 (10.98/16.981 BACKSTREET BOYS 


4 


9 








'N SYNC RW 67726 (11 9ai7.9e) HOME FOR CHRISTMAS 




C 10) 


14 


14 


57 


SHANIA TWAINA' mercurvinaskviilo 636003(10.98 CCVI&.98) COME ON OVER 


2 


u 


12 


6 


3 


THE OFFSPRING (XHUMBIA 69661*0 1.96 EQ/17.9e} AMERICANA 


6 


12 


8 


10 


10 


«Y-2A'R0C.A.FELUVDEf JAM558902'/MCR(aJRT(109eE(il6,98) VOL 2... HARD KNOCK LIFE 


1 


[IT) 


20 


17 


26 


BRANDY A' AIUWTIC 83039v«s (10.98/16-98) NEVER S-A-V NEVER 


2 




19 


18 


45 


DIXIE CHICKS A^ monument 68)9^SONY(IMSHVILL£}()0 98Eaa6.98)B WIDE OPEN SPACES 


10 


IS 


13 


8 


5 


SirilS™«^^ SUPPOSED FORMER INFATUATION JUNKIE 


1 


It 


17 


- 


2 


SOUNDTRACK >MERiCAK69377niU)Mei>(ll.9SE(V17 98l CHEF AID: THE SOUTH PARK ALBUM 


16 


17 


21 


19 


22 


BARENAKED LADIES A' REPR)SE 46963/WARNER SnOS. 110 98/)6.9a) STUNT 


3 


It 


11 


2 


3 


METHOD MAN oef im 66a920-/MERaiRT in 9eE(»7 98) TICAL 2000: JUDGEMENT DAY 


2 


19 


18 


13 


3 


WHITNEY HOUSTON arista 19037 0 1 9»17 981 MY LOVE IS YOUR LOVE 


13 




29 


34 


5 


SOUNDTRACK ixTERSCOPE 90)81 00.98/17 98) THE RUGRATS MOVIE 


20 


(21) 


26 


28 


54 


WIU SMITH A' COLUHeiA 68683- 110.98 E(VI7.98) BIG WILLIE STYLE 


8 


a 


22 


11 


4 


R. KELLY A' JIVE 61626' (I9.9a24 981 R. 


2 


23 


24 


24 


24 


SOUNDTRACK A' COLUMBIA 69440 111 98 E(yi7 98) ARMAGEDDON THE ALBUM 


1 


24 


25 


20 


6 


DRU HILLA ur4ivERSiTT524542nSLAND(10 98E(yi7.98) ENTER THE DRU 


2 


25 


30 


25 


II 


GOO GOO DOLLS A warmer BROS 47058 (I0.9W16.98l DIZZY UP THE GIRL 


15 


2t 


15 




2 


PEARL JAM EPIC 69762- (11 98 6017 98) LIVE ON TWO LEGS 


15 


27 


31 


36 


6 


MANNHEIM STEAMROLLER »<ncu< GMMArHonE 19«II09»IS.9U THE CHRISTMAS ANGEL 


27 


21 


27 


23 


IS 


LAURYN HILL A' twf uiQrni irATinw np i ai irvm mii i 

RUFFHO(JS£69036-TOLUMBI«01,9«E(»17 98I '"^ MISEDUCATION OF LAURYN HILL 


1 


29 


28 


21 


5 


U2A ISIAN0 524612(24 98EQC0) THE BEST OF 1980-1990ffHE B-SIDES 


2 


» 


23 


7 


3 


ICE CUBE WAD A. Pi^Apr urti i rTur wko rticpi 
PRIORITY 50700- III 9*17961 * ' ^'^^ 


? 


31 


33 


32 


29 


DMX A' RUFF RYDERSMF JAM 5S8?27'/MERaj(n (10 98 E(VI6 961 ITS DARK AND HELL IS HOT 


1 


32 


34 


29 


39 


SOUNDTRACK A* warmer SUNS£T;R£PRIS£ 46867/WARNEft BROS. (10. 96i'1 7.96) CITY OF ANGELS 


1 


(TT) 


39 


41 


33 


FATTH HILLA WARNEflBAOS (NASHVILLEI 46790 (10 9(V16 98) FAITH 


7 


34 


3E 


31 


E 


VARIOUS ARTISTS POIVCRAM-UNIVERSAL EMI I1679SA'IRGIN (11 90117.96) NOW 


21 




56 


74 


S3 


ANDREA B OCELLI A PHIUPS &39207 110.9B E(V17 98) ■ ROMANZA 


35 


3t 


IE 


— 


2 


RZA AS BOBBY DIGITAL dta ac onoav nt/^rTAi iki ctcoen 
GEE STREH 32521-/V2 (1 1.W17 98) ^^^^ ^^^^^^ 


16 


'JD 


44 


60 


5S 


CELINE DION A* 550 MUStC 68861/EPiC (10-98 E<V17-9e) LET'S TALK ABOUT LOVE 


1 


M 


35 


IE 


5 


SOUNDTRACK SWMUSC 6B971/EPC [11.98 Eai7 96) TOUCHED BY AN ANGEL: THE ALBUM 


16 


GD 


49 


82 


6 


I3SlSZ?7S)?^9r"'*™°™ BI«IH0fHEAVD.-AO«SmASCai£CT10(. 

MCA NASHVILLE 70038(10 98A6.98) 


39 


(W) 


41 


49 


10 


EVERLAST TOMMY BOV 1236 (11.9&16 98)B WHITEY FORD SINGS THE BLUES 


40 


41 


40 


33 


10 


C Li CD VI PD/HU A nil cjnnco iin oa rrui-> oai TUT /^Qr CrCCmiklC 

antnTL UKUW Jk AAM 540939 (10.98 EQrl7.98) 1 ML uLUot btoolUrla 


5 


42 


37 


27 


29 


aUUNUIKALKA CAnTul 934QZ (10. 9wl 7.981 MUrt rLUnIo 


4 


43 


45 


51 


25 


SOUNDTRACK A' blackgrounivatianik 831 13*MG (10 96117 98} DR. DOLITTLE: THE ALBUM 


4 


® 


50 


47 


24 


THE BRIAN SETTER ORCHESTRA A tup niDTV Rnnrir 

INIER5C0PE 90183 (10,9a/)6 981 ' BOOGIE 


9 


49 


43 


43 


21 


BEASTIE BOYS A' cwand rovw. 37716-AxnTOl (11.98/17.98) HELLO NASTY 


1 


4« 


32 




2 


Dunc invAa^n-nwiwmi tlic rni i crTIDN. veil IIUF fiNF 
RUTHLESS 69715-/WL«TIVin ()1.9a/17.98) '""^ LULLtC 1 lUN . VOLUME UNt 


32 


47 


53 


48 


92 


MAKHBOX2OA'LAv/v>lL»lTiC9272l-/U(l09«]7»B YOURSELF OR SOMEONE UKE YOU 


5 


41 


38 


30 


10 


OUTKASTA LArACE26053*/ARISTA(ia9»16.98) AQUEMINI 


2 


49 


47 


129 


4 


CHICAGO CHICAGO 3035 0 0 9»16.96) CHICAGO 25 


47 


SO 


55 


38 


15 


ROB ZOMBIEA QEFFEN25212-O09ail6.9«l HELLBILLY DELUXE 


5 


51 


42 


40 


10 


KIRK FRANKLIN COSPOCE)lTmc9017aflNTEfsC0«ll0.9a/l7.9« THE NU NATION PROJECT 


7 


52 


59 


46 


92 


CREED A' wmo^A> 13049 (I0.9<V16 98) ■ MY OWN PRISON 
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1 HIKU Lit BLINLJ A Eul^RA 62012HEG 00.98/16.98) 1 UlnLJ tTt t9LinL7 
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51 


64 
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WAHilow s'lMe a'f 9al9 981 WW.1999: THE YEAR^ 30TOP CHRISTIAN ARTISTS AND SONGS 


51 


St 


66 


59 


IS 


w'"^'*^^'.!^./ 98) ESPN PRESENTS. JOCK JAMS VOL. 4 


20 


57 


54 


44 


16 


KORN A IMMORTAL 69001'/tPIC (1 1.98 EQ/16,981 FOLLOW THE LEADER 


1 


St 


62 


68 


9 


COJIC DION, GLOW ESTEFM,MtETMFMM(LM,SHANUn(AM&l^ uu] DIVAS LIVF 
EPIC69600{II.98EW17.981 u»c 


21 


S9 


58 


39 


4 


S?69E5(^5Swa9 98i ^^^^^ * GENTLEMEN: THE BEST OF GEORGE MICHAEL 


2* 




72 


56 


( 


NEIL DIAMOND juc unviE ALBUM- AS TIME GOES BY 
COLUMBIA 69540 (15 98 E(K4 981 i nc muvic «LOUm. ho iiMCWtODT 


31 


tl 


52 


37 


!2 


SOUNDTRACK • DEF jam 558663*/MERCURr (11 98 Etti; 98) RUSH HOUR 


5 


£2 


61 


52 


36 


ALL SAINTS A LONDON B28997/ISLAND 1 10.98 E(V16.98)H ALL SAINTS 


40 


{3D 


74 


83 


6 


98 DEGREES motown S30956 (IO.sb E<yi6-9Bi 98 DEGREES AND RISING 


63 


u 


57 


67 


IS 


S!;^^S5™LLt67633«L0O9,*28.98, ™E "ECORD: 41 NUMBER ONE HITS 


13 


cs 


46 


22 


3 


SEAL WAANER BROS 46838(10.96/17.98) HUMAN BEING 


22 


tt 


65 


42 


9 


PHIL COLLINS* FACE VALUE/ATLANTIC 83ia9/AG (10.96/16 98) ...HITS 


18 


GD 


77 


81 


57 


SPICE GIRLSA' VIRGIN 45in (ii.9a'i7.9e) SPICEWORLD 


3 


(ii) 


100 


126 


4 


MARTINA MCBRIDE RUcrMSHViLLD676S4ALG (10,96^16.98) WHITE CHRISTMAS 


68 


69 


70 


61 


40 


MAOONNAA^ MAVERICK 46847WARNER BROS, (10 98117.98) RAY OF LIGHT 


2 


7t 


68 


45 


4 


U2 I5UIND 524613(11 9BEa'l7 98) THE BEST OF 1980-1990 


45 


CiL> 


103 


136 
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VARIOUS ARTISTS arista 19019 (lo 9»16 98) ULTIMATE CHRISTMAS 


7! 


72 


64 


65 


18 


EAGLE-EYE CHERRY • work 69434«pic iio 98 E(yi6 96) ■ DESIRELESS 


45 


73 


73 


80 


61 


EVERCLEARA capitol 36503' no 9»15.9B) SO MUCH FOR THE AFTERGLOW 


33 


C74) 


84 


84 


96 


SPICE GIRLSA' VIRGIN 42174* [10.9&169e) SPICE 


1 


(2D 


79 


75 


73 


SARAH MCLACHLAN A* arista 1S970 (l0.9Sfl6.98) SURFACING 


2 


7t 


67 


66 


26 


EVE 6 A RClA67ei7(10.9e/169BlB EVE 6 


33 


77 


78 


69 


12 


SHAVI^ MULLiNS • 5MG&9637A:OLUMBIA(10 98E<V169SIH SOUL'S CORE 


54 


7t 


41 


_ 


2 


TIMBALAND TIM'S BIO- LIFE FROM DA BASSMENT 
BLACKGROU«0/ATUlHTIC92813VAG(I0.9afl6.9e) ^ '""^'^ "'^ OAbbMtOII 


41 


79 


80 


70 


30 


LENNY KRAVnZ • virgin 45605 (lO 9a'I6 98) 5 


36 


QD 


90 


93 


52 


SOUNDTRACK A*" SONY classical 63213 (10.9S E(VI7.9e) TITANIC 


1 


11 


75 


76 


21 


MONICA A ARISTA 19011* (10 9^16 981 THE BOY IS MINE 


8 


a 


71 


73 


6 


SOUNDTRACK • (^EFFen 25220 (io.9Wi7.98] SABRINA THE TEENAGE WITCH 


71 


13 


86 


92 


IS 


SOUNDTRACK A SOm CLASSICAL 60691 111.98 EWl 7-98) BACK TO TITANIC 


2 


14 


81 


54 
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HANSON • MERCURY 538240(1 1.98 E(V17.98I LIVE FROM ALBERT ANE 


32 


IS 


93 


95 


32 


DAVE MATTHEWS BAND A' RFPnRF thf^f PRnwnFn ^trfft^ 

HCA67660'(I0.9e/1698l BthUKt 1 Mtbt LKUWUtU b 1 Ktt 1 b 
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tt 


76 
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VARIOUS ARTISTS rue cni lorc pofcfntc uip hop witc urn i iuf 9 
fOLKWW mxi m Stfrnutmrn (lO « E017 96) ' ^^^^ PRESENTS Hip HOP HITS - VOLUME 2 


53 


t7 


85 


71 


13 


HOLE • DGC 25164fliEFFEN 110.98/16 98) CELEBRITY SKIN 


9 


It 


95 


72 


14 


ALAN JACKSON A ARISTA kaSHVILLE IBS64 (10.9ari6.9fi) HIGH MILEAGE 


4 


19 


101 


91 


It 


SAVAGE GARDEN A^ Columbia 679S4 (lo 98 E(V16 98) SAVAGE GARDEN 


3 


M 


96 


88 


33 


MYA A UNIVERSITY 90166*/INTERSC0PE (10.9&16.9B) MYA 


29 


11 


105 


116 


6 


MICHAEL W. SMITH reunion iooivjive (10.98/16 981 CHRISTMASTIME 


91 


92 


87 


78 


9 


CAKE • CAPRICORN 52a092/MCRajRY (10.98 E(V16.98) PROLONGING THE MAGIC 


33 


93 


104 


121 


3 


^JlS^50«FFEHO0.9»16.98, PRINCE OF EGYPT-INSPIRATIONAL 


93 


94 


91 


87 


16 


THE TEMPTATIONS • MOTOWN 630937 (10 98 E(yi6 98) PHOENIX RISING 


44 


QD 


111 


105 


12 


HOOTIE t THE BLOWFISH A ATUNTIC S3I36VU 0 0 98(16^98) MUSICAL CHAIRS 


4 


96 


102 


89 


10 


DEBORAH COX JWISTA 19022 (10 9ai6.98)H ONEWISH 


72 


97 


63 
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DJ QUIK PDOFIIE 19034V/lflISTAO0 9«16 98) RHYTHM-AL-ISM 


63 


CM) 


114 


131 


44 


SOUNDTRACK A' mavehkx <68<awHlNEli Bxos. Ill 98117 98) THE WEDDING SINGER 


5 


99 


99 


79 


7 


JONNY LANG UH 640984 0096 E(y)6 981 WANDER THIS WORLD 


28 


lOO 


92 


63 


6 


R.E.M. WARNERBm}S.47112*(10.9«16.98) UP 


3 




115 
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VARIOUS ARTISTS TOMMr eor 1268 0 2 987)7 98) MTV PARTY TO GO 99 


101 


102 


94 


55 
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BECK • BONG LOAOTOC 2&30W!EFFEN O0.9«16.9e) MUTATIONS 


13 


(t03) 


124 


160 


34 


ANDREA BOCELU • PHun 463033 110 98 cai7.98) ARIA — THE OPERA ALBUM 


59 


OM) 


130 


139 
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SOUNDTRACK »»M»Q«sl)<eiMliIjsc<146«m)l(l0.9Vl69<l THE PRINCE OF EGVPT-NIWILLE 


104 


Its 


109 


90 


7 


TOBY KEITH mercury (NASHViat) 558962 (10.98 E(»16,98) GREATEST HITS VOLUME ONE 


61 


106 


106 


85 
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VARIOUS ARTISTS arista 19026 00.9*16 981 ULTIMATE DANCE PARTY 1999 


69 


107 


110 


103 


7 


AEROSMITH A CtFTOI 25221 116.9»21 981 A LinLE SOUTH OF SANITY 
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O Albums with the greitest ules gjliw this week. •Recofding Industry Assn. Of America (RIM) cenificitiofl lor uln o( 500.000 album units. ARIAA ceftificatwn forihipment of I millton units, with multiplatinum titles indicated by a numefal foilovring the symbol For 
bojied sets, and double albums with a running time that exceeds two hours, the RIAA mullipltes shipments by the number ot dl»cs and/or tapes •Asterisk indicales LP is awailaWe. Mo4t tape pfkes. and CD prices lor BMG and WEA labels are suBaested lists Tape prices 
matWed EQ, and all other CD prices, are equrvatent prces. which are wojected from wholesale prices. Greatest Gainer shows chart's largest unit incr**se. Pacesetter indicates biggest pefcentase growth, Heatseeher Impact shows albums removedfrom Heatseekars this week 
■ indicates past or present Heatseeket title. 0 1998. Billboard/BPI Ckxnmunications, and SoundScan, Inc. -* • ■ 
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112 BAOBOr?3O21VARlSTA(109ai69a) ROOM 112 


20 


154 


152 


132 


M 


GARTH BROOKS A* CAPITOLINASHVlU£J 5659SrcAP(TOL(10.9a/169Bl SEVENS 




109 


9/ 


11 


12 


MAnlLTN HWNsUN NOTHING 90273 jlNTtBSCOPt (1 1 ,9fl 17. 9fl) Mtl^MAMH^flL AINIMftLo 
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1S5 


138 


158 


55 


METALLICA A' ELEKTRA 62L?6*/EfG Il0.96i'l6.96] RELOAD 
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3S) 


143 
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BABVFACE EPIC 69617 (11 98 E(»17.98i CHRISTMAS WITH BABYFACE 


no 


196 


146 


150 
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POINT OF GRACE word 69456/ePiC (10 96 ECVl6.9ei STEADY ON 


24 


111 
111 


112 


99 


61 


JANETA'viRGlNM762lll.9»179e> THE VELVET ROPE 
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<M) 


REENTRV 


ss 


MARTINA MCBRIDE A rca (HA»^ille] 675i&Ttic (iowi6.98) EVOLUTION 


24 
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Hot Shot Debut 

FULL BLOODED no limit 5CO?7*iTOIORity [I0 9ai'l6 9B!lH MEMORIAL DAY 


112 


15S 


150 


130 


23 


MARK WILLS • MERCURY [NAShVIUE] S36317 (10.96 E»16-9fi) ■ WISH YOU WERE HERE 


74 


NEW^ 


1S9 


157 


149 


13 


VARIOUS ARTISTS BEAST 5653fl<MiTAR 110 9W16.98I NEXT GENERATION SWING 


105 


113 


83 


35 
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SOUNDTRACK • OEF jaw 558925*/MERajRY (n 98 Eai7,9e) BELLY 
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leo 


132 


124 


18 


X^rT^^'RiTrm 9*17i98» ^0 BE SOLD. NOT TO BE TOLD 
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114 


88 


26 


3 


GETO BOYS RAP-A-LOT 4678aviRGiN (U.9&']7 9SI DA GOOD DA BAD & DA UGLY 


26 


1(1 


158 


176 


31 


VON DA SHEPARD A <y^Nf;<; FROM Al I Y MrRFAl flV VlilNnTRAr'J<t 

5WML.S)C6qM^.TP»C;;i9eE(V17.981 ^"VjarRUMftLLT MUdtALUV WJUMUirWWVJ 
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Hi 


113 


112 


79 


TIM MCGRAW A' CURB 77886 no.9a'l698i EVERYWHERE 
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139 


144 


28 


MASTER PA' NO limit 53538'yTOioRirf ii? 9*19 98) MP DA LAST DON 


1 


116 


120 


109 


17 
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183 


172 
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BILL ENGVALL warner BROS (NashvillE) 47090 (lo 9a'i6 98) DORKFISH 


119 


ED 


140 


164 
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SQUIRREL NUT ZIPPERS mammoth 9i80]92 no 9S IQ/lb.m CHRISTMAS CARAVAN 


117 


164 


154 
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GARBAGE # aixo sounds sooi&interscopc iio9CV16 96] VERSION 2-0 
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118 
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FAITH EVANS • BAD BOV 73016';AAISTA I10.9a/17.SB» KEEP THE FAITH 
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165 
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115 
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MOTLEY CRUE MOTlDt 7BO02/BrfOHDU0-9&l7.9ai GREATEST HITS 
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119 
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KENNY ROGERS dreamcatcher 1 tll.98ri6.9e] CHRISTMAS FROM THE HEART 
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116 


113 
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CHER WARNER BROS ^7121 (10.9a''l 6.981 BELIEVE 


113 


167 


147 


118 
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THE ROaiNG STONES virgin 46740 (U 98/1 7 96) NO SECURITY 


34 


121 


118 


122 


64 


USHER A* LAFACE 26043.'ARtSTA(10.9a'16.9a) MY WAY 


4 


16t 


175 


181 


6 


DIVINE PENOWUM 1232aHED ANT (lO Wie 981 ■ FAIRY TALES 


127 


122 


12; 


111 


27 


BROOKS & DUNN A arista ruSHViiLE lB865(io.9a'i6.96i IF YOU SEE HER 


11 


189 


163 


186 


11 


S'SIifSw^m^wiT Qft, 1'" TEUING YOU FOR THE LAST TIME 
LfNIVERSAL 331 7^ 111.98^17.98] 


59 


123 


121 


104 


31 


GARTH BROOKS CAPirot inaswille] 94572/CAPn'OL )M 98 CD) THE LIMITED SERIES 


1 


124 


123 


114 
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JUVENILE CASH MONEY 53 162AJNIVERSAL (10 9&^16 96 1 400 DEGREEZ 


36 


170 


142 


97 




RUSH • AHTHEWATIANIIC 83l22fMS (2< 98 W} DIFFERENT STAGES/LIVE 


35 


2?D 


164 


151 


12 


BETTE MIDLER WARNER BROS 47078 (10 9&'l7 98) BATHHOUSE BETTY 


32 


171 


165 


145 


U 


KISS • MERCURY 558992 (11.98 E(V19.981 PSYCHO-CIRCUS 


3 


126 


131 


98 
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BRUCE SPRINGSTEEN A Columbia 69475 (S4.98 ecvs9.9S) TRACKS 
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ANDREA BOCEU.I PHILIPS 633123 11098E(VI7.98) VIAGGIO ITALIANO 


153 


127 


122 


140 
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BARRY MANILOW ARISTA 19033 no.9&17-9Bl MANILOW SINGS SINATRA 
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173 


162 1 190 


41 


BIG BAD VOODOO (»ODT«CO0lsvu£9a29QwlERSa>PCll0.9«l696j BIG BAD VOODOO DAODV 


47 


121 


129 


106 


i 


BEE GEES POtYDOR S5922<VAiM ao.9B EQ'l7-98t ONE NIGHT ONLY 


89 


m> 


BE-MTirr 


62 


BROOKS 8i DUNN A' juc rrfatEST HITS COLLECTION 
ARISTA NASHVILLE 16852 (10.9*16.96) 1 nc Uflt«l tai n 11 a l,ULLLt. 1 lun 


4 


129 


117 


133 


11 


DCTALK FOREFRONT 46M&V1RG1N 110 96/16.98) SUPERNATURAL 


4 


175 


190 


171 


21 




33 


130 


82 




2 


STEADY MOBB'N NO umit sooze-ff-Riomrf tio,9&l6 98) BLACK MAFIA 


82 


176 


145 


117 


9 


CYPRESS HILL # RUFFHOUSE 69037*jCOLUUBIA (10 98 E(V16 9SI CYPRESS HILL IV 


11 


131 


m; 


57 
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MIA X NO LIMIT 53M2*^PRiORmffl0.9a'16981 MAMA DRAMA 


7 


177 
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NEWSBOYS STAR SONG 45917MR(^N (10.98(16.981 STEP UP TO THE MICROPHONE 


61 


m) 


178 




2 


m Pacesetter 

^a'.Z'a^S^'I^ THE CHRISTMAS AH.C 

LAWATIANTIC 83145/AG f 10. 98/1 7.98) 


132 


17B 


185 


187 


39 


FASTBAUAi«LLYWOOC162130llo.9eEQ(16 98lH ALL THE PAIN MONEYCAN BUY 


29 


179 


153 


127 


4 


SOUNDTRACK MOawraoo 162157 (10 98 e*17 981 THE WATERBOY 


109 


133 


133 


125 


31 


JO DEE MESSINA • CURe 77904 (10.98/16981 I'M ALRIGHT 


61 


180 


177 


157 


36 


EDWIN MCCAIN • lavwatlantc 82995(«: 110 98fl5 981 ■ MISGUIDED ROSES 


73 


134 


108 


86 
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TOTAL BADBOr 73020VARISTAII098ri698l KIMA, KEISHA & PAM 


39 


dD 


NEW^ 
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SHAWN C04.VIN ixlLiMeiA 695U (1 1.98 E«l 7.961 HOLIDAY SONGS AND LULLABIES 


181 


[135) 


137 


148 


a 


SOUNDTRACK • iMVtRicx469a4W*RNER BROS (11 9Ba7.9ei THE WEDDING SINGER VOLUME 2 


22 


112 


188 


188 
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JIMI HENDRIX FXPFRIFNTr HFNIWIX. TWF RF';Tflf IIMI HENORIX 
£»llnEmii£N0««ill6Jl./llO(10.9»i;.98) "i-tKitni,t ntiiLTKiA. mt D»i ur jmi ntnuniA 


172 


136 


128 


96 


11 


KEITH SWEATA ELEKTRA622M/tEGil0Wl6 98l STILL IN THE GAME 


6 


113 


181 


IE8 


28 


GERALD LEVERT • EASmcsT 6226UEEG 110 W16 981 LOVE & CONSEQUENCES 


17 


137 


138 


128 




MONtFAH UPTOWN 53155'/UNrVERSALI109aiI6,9B) MO'HOGANY 


114 


184 


180 


177 


37 


SEMISONIC • MU 11733(10 W16 981 ■ FEELING STRANGELY FINE 


43 


138 


134 


108 


J 


S"^"™™?* .2«Pimil0.»16,981 EVERYTHING'S GONNA BE ALRIGHT 


57 


185 


179 


166 


3 


VARIOUS ARTISTS viDGm '6796 (12 98/17 981 PURE MOODS II 


166 


139 


125 


102 


7 


BLACK SABBATH cnc69ll5(l5.9eE<»i.9ei REUNION 


11 


186 


182 


174 


21 


NATALIE MERCHANT A EIEKTM62I9UEG (109»I698| OPHEUA 


8 


140 


126 


101 


9 


BIZZY BONE • MO mjGS/fil/THilss 167(ffltlATlvnY (10 W17 9ei HEAVEN'Z MOVIE 
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mi m"KSSLcY(9 98CDl FAVORITE CHRISTMAS SONGS 
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160 


165 
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wuTlMa^a "i?98l ■ MKXBl YOU'VE BEEN BRAINWASHED TOO. 


141 


186 


174 


180 


77 


K.CI t JOJO A' MCA U6I3- 110 9(V16.981 LOVE ALWAYS 
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NEW^ 
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VARIOUS ARTISTS N w A STRAIGHT OUTTA COMPTON lOTH ANNIVERSARY TRIBUTE 


142 


189 


200 
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GREEN DAYA R£P«SC4679«WARNER BROS. 11098(16.961 NIMROO. 


10 


190 


189 


167 


26 


VARIOUS ARTISTS RA20(ilTlE890Oi(ll.9a(t7.9ei MONSTERS OF ROCK 


112 


143 


148 


137 


27 


KtBA MLtHriKt A MCANASHVU-LC 70019 (10.96/16.961 Ir TUU btb niM 


8 


144 


135 


146 
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C'ltnRT rurrIN DAWIC5 A M010M081/1JNIVCRSALI109&16.9eiH £(All ojll nlul 


17 




191 


166 


143 


26 


RJVMMSTEIN • MOTORISLASH 539901/tSLAND(]D.98E<V16.9eiB SEHNSUCHT 


45 


149 


151 


155 


39 


NATAUE IMBRUGUA A' RCA 67634 (10.9&16.96] LEFT OF THE MIDDLE 


10 




RE-ENm 


25 


SARAH BRIGHTMANt THE LONDON SYMPHONY ORCHESTRA* nuc Tn qav ftnnnnvF 
NtMO SIlAJB 5651 17AH0£L 19.98/16,981 ■ ""^ WXWBYt 


71 


a«) 


173 
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BRIAN MCKNIGHTMOTOWN630WI1I96EOI7 96I BETHLEHEM 


146 


193 


194 


197 


67 


INSANE CLOWN POSSE • ISLAND 524442 (10.98 E(V16.981 THE GREAT MILENKO 


63 


147 


155 


156 


31 


LEANN RIMES A CUKB 77901 ll0W17.9ei SITTIN' ON TOP OF THE WORLD 


3 


194 


167 
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SOUNDTRJUIK • ELEKTRA 62201/ECG (11.98(17 96) CAN'T HARDLY WAIT 


25 


3^ 


192 


184 
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KENNY LOGGINS (IXUMeul 69371 111 »E(V17 96l DECEMBER 


148 
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RE-EBTIIY 


11 


DIAMOND RIO ARISTA NASW1LU 18866 (l0.9afl6.9B) UNBELIEVABLE 


70 


1«) 


159 


154 


17 


VINCE GILL • MUNASMVllLE 70017 (lO ^aiie 961 THE KEY 


11 


196 


lEl I 100 
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PETE ROCK L01)O67616'/HCA (10,98/16.961 SOUL SURVIVOR 


39 


150 
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17 


FIVEaRISIAI9003(10.M'16.9S)B FIVE 
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31 


JOHN MELLENCAMP A y^jf gggj f^^nj | cou^u 1978 - 1988 
MiHaJRT53673aill,9eEaH7,96) int otoi in/.i h^ulu i/u ijio ixo 


33 


191 
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GEORGE STRAIT A im NASHViut 70020 (10,9ail6.«l ONE STEP AT A TIME 
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198 


186 1 179 
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SOUNDTRACK A EPK 69338 111 9« Eai7 981 GODZILLA — THE ALBUM 
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VARIOUS ARTISTS WINDHAM hill 113C6|10,WI698I THE COLORS OF CHRISTMAS 
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1S3 
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JOHN MELLENCAMP • COIUUBIA 69602- (11.96 Eai7.9«l JOHN MELLENCAUP 


41 
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SHAKIRASONTIiGl»S82746(10 98Eiyi59Sl DONDE ESTAN L0SLADR0NES7 
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Dobbis Tapped As Exec VP Of Sony Int'l 

To Work With SMI President Bob Bowlin 



BY ADAM WHITE 

IX)N'DON — There's a new partner- 
ship shaping up at Sony Music Inter- 
national (SMI). Why should Zach & 
Hack, Ken & Nancy, and Bob & 
Terry have the only ampersands in 
town? 

This latest team is Bob Bowlin and 
Rick Dobbis, now that the latter is 
joining SMI as executire VP (Bill- 
bo&TdBuUetin, Dec. 8) after eight 
years with PolyGram, including his 
most recent stint as its president of 
Continental Europe. Bowlin, presi- 
dent of Sony Music International, 
says he has 

^Kffff^ recruited Dobbis 
to expand his 

^^^^^B senior manage- 

^H^^^P ment team, 
^XA^^Lj "because we're 
^^P^I^Kl growing as a busi- 
Wt ^^^t^P. ness, and there- 
Doeeis fore the demands 
placed upon [the] 
international [division] are growing." 

Dobbis, 48, takes office Jan. 1, based 
at SMI's New York headquarters. The 
job is newly created, although it 
resembles Bowlin's rank when he 
became senior executive VP of the 
international unit, to assist then pres- 
ident Mel nberman, in 1993. Ilberman 
is now the division's chairman. 

"When Mel was first named presi- 
dent of international," ss(ys Bowlin, "I 
was given some bizarre senior ex- 
ecutive VP title, but essentially I was 
his No. 2 and Mel's partner. We spoke 
for one another, and I would expect 
that would happen with Rick." 

Although Dobbis' four years as 
president of PolyGram Continental 
Europe marked hLs first time work- 
ing outside the U.S., he was general- 
ly given top marks for developing the 
division — and his team of operating- 
company chiefs — into an increasing- 
ly efTecti\'e, cohesive force. PolyGram 
has often topped European market- 
share rankings, even as it competed 
intensely with EMI and, this year in 
particular, with Sony. 

"Rick's done a super job in Eu- 
rope," says EMI Music Europe pres- 
ident Rupert Perry, "not only from 
a competitive point of view, but also 
because of the m^jor role he's played 
in industry issues and IFPI matters. 



He's thrown himself into those. Hell 
be sorely missed here." 

Dobbis, who will report directly to 
Bowlin, confirms his new brief. 
"Sony Music International is a big 
operation, and having two people 
with an overall view, to cover that 
many markets and that many com- 
panies, is a smart, logical thing to do. 
Bob said, 'Come in and work with me 
as we manage these businesses.' " 

Bowlin adds, "It's much more 
important than the job description. 
I'm a great believer in partner- 
ships — for example, with our 

'Sony Music 
International is a 
big operation, and 
having two people 
with an overall 
view is a smart, 
logical thing to do' 

regional presidents — and I'm look- 
ing to expand that partnership with 
Rick." Those regional chiefs are Paul 
Russell in Europe, Richard 
Denekamp in Asia, and Frank Welz- 
er in Latin America. They will con- 
tinue to report to Bowlin. 

Reporting to Dobbis will be the 
administration, business develop- 
ment, marketing and creative opera- 
tions, and operations departments. 
"The fact that the regional heads do 
not report directly to Rick does not 
mean Rick will not be giving them a 
certain amount of direction, speaking 
on my behalf," states Bowlin. "We're 
not a company driven by hierarchy." 

For his part, Dobbis expects to 
benefit from the global responsibili- 
ties. "First, you can't be in this busi- 
ness and not say, 'Sony is a first-class 
company.' Second, I wanted the op- 
portunity to work not just on a Euro- 
pean level — and I had expressed this 
to Universal — but to have involve- 
ment with the rest of the world. That 
was a priority for me." 

Dobbis says he gave "plenty of 
thought" to the offer he received 



from Seagram/Universal manage- 
ment to remain heading the Univer- 
sal/ PolyGram combination in Conti- 
nental Europe. "They were very nice 
about it [But] there was no option of 
staying at PolyGram, because Poly- 
Gram is ceasing to exist," Dobbis 
saj's. "I was offered a different role 
in a different company." 

He says he had discussions with 
Universal Music International pres- 
ident Jorgen Larsen and also with 
Seagram president/CEO Edgar 
Bronfman Jr. "And I came to the 
conclu.sion that it wasn't for me." 

In addition to European duties at 
Polj<5ram, Dobbis was a member of 
its international management board. 
"I had a global view and was imolved 
in a lot of global issues," he says, 
"which was important to me, and I 
wanted to continue that. But I 
wa.sn't involved in the operations out- 
side Continental Europe. I wanted to 
go across that bridge and have an 
active involvement in the way the 
company worked in Asia, Australia, 
Latin America, and the rest of the 
world." 

Dobbis is among the handful of 
Americans who have held top inter- 
national posts outside the U.S., at 
least in the '90s. Are his U.S. peers 
sufficiently informed about the glob- 
al music marketplace? "I mean no 
disrespect to my PolyGram col- 
leagues, but even within that global- 
ly oriented, globally managed com- 
pany, one of the weaknesses has 
been a lack of real, first-hand knowl- 
edge [among its U.S. label maiage- 
ment] of the way the rest of the 
world works." 

He adds, "In order to build the 
necessary relationships with your 
counterparts in the rest of the world, 
you have to be willing to see through 
their eyes." 

Dobbis has spent 25 years in the 
U.S. music industry, first at CBS 
Records, which he joined in 1970. He 
later held posts at Arista, Chrysalis, 
RCA, and, from 1991 to '94, as pres- 
ident of the PolyGram Label Group. 
He became president of PolyGram 
Continental Europe in January 1995. 
BowUn calls Dobbis' appointment "a 
crying shame for PolyGram and a 
great day for us." 



MOTTOLA PROMOTED IN SHIFT AT TOP TIER OF SONY 



(Contiitut'd fixiiit page 1} 

"I'm not looking for any big 
change, but as we proceed from the 
analog to a digital era, a lot of hori- 
zontal communication is required 
that will make it easier for strategiz- 
ing without having to create com- 
mittees all over the place. We've just 
got to find some way to simplify all 
the relationships. Making life easier, 
not more difficult is my motif." 

For hus part Mottola agrees that 
the new structure "won't affect the 
operation of the company at all, 
because Howard will continue as he 
has been over the last year as a valu- 
able resource for us." 

"Up to this point, he has been 
much more involved within the cor- 
porate umbrella, but given his exper- 
tise with Sony's electronics, our 



game companies, the film company, 
and Sony Tokyo, he'll be a valuable 
sounding board for new ideas and 
new initiatives," Mottola says. "He's 
on the board of directors for the com- 
pany, and [the music division] has 
benefited from that too. It's a good 
move for the corporation overall, and 
it helps simplify communications 
with 'Tokyo." 

Industry speculation has ques- 
tioned whether or not the move was 
motivated by the company's desire to 
go public. However, Stringer claims 
that is not the case. 

"I guess it's a logical thought but 
it isn't so. In the past management 
has discussed it as an option because 
it's appealing in many ways, but 
there's nothing in the works, and I 



don't think that it's imminent," he 
says. 

Asked if a new president of Sony's 
music division would be appointed, 
given Mottola's rise to chairman/ 
CEO, Mottola says no. 

The U.K. -born Stringer joined 
Sony Corp. in May 1997 and is a for- 
mer president of CBS Broadcast 
Group. 

Mottola joined the company in 
1989 as president of Sony Music. 
During his tenure, the division's rev- 
enues have tripled to more than 
$5 billion, according to a company 
spokeswoman. The label also 
released the year's top two best-sell- 
ing albums, the soundtrack to the 
film "Titanic" and Celine Dion's 
"Let's Talk About Love." 




by Geoff Mayfield 



D ECK THE MALLS, and the mass merchants, too: The numbers 
behind the numbers on The Billboard 200 are what one would expect 
to see at this point of the crucial holiday season. Compared with the 
prior tracking week, which was goosed by that big Thanksgiving- 
weekend traffic, fewer titles see gains over the prior issue. Yet, 
although units on The Billboard 200 are down from the prior issue, 
volume is up on the Top Pop Catalog Albums list. Thus, overall album 
volume manages to be up a hair over the prior issue (see Market 
Watch, page 86). In the more critical comparison, album sales are up 
two percentage points over the same week in 1997. 

Each of the top 16 albums on The Billboard 200 exceed 100,000 
units. There were 20 in that range last issue and, interestingly, 20 in 
the 100,000-plus club during the comparable 1997 week. 

Another sure sign of the times: Garth Brooks retains the No. 1 
position (423,000 units), while Celine Dion moves 3-2 (366,469). Why 
is that a sign of the times? Well, the same artists had identical chart 
movement in last year's Dec. 20 issue, albeit with different albums. 
Brooks sees a 35% slide in his third week, and, yes, I'm still predict- 
ing that Dion's Christmas set will own at least one week atop the big 
chart before the year is done. 

Where the boys ARE: WhUe most of the albums in this issue's 
top 20 see a decline from prior-week sales, the boy groups — 'N Sync 
and the Backstreet Boys — see no lull from Thanksgiving week's 
pace. The former sees a 10,000-unit gain to jump 6-3, while its 
Christmas album inches ahead 10-9 with a 1% increase. The latter 
sees a lo,000-unit jolt to move 9-8. 

Both acts probably owe thanks to the groove tube, as 'N Sync was 
featured on a Disney Channel Christmas special — also featuring 
Shawn Colvin (whose Christmas album debuts at No. 181) and 
Tatyana All (No. 13 on Heatseekers) — that saw its first cablecast on 
Dec. 5. Flipping channels, Backstreet Boys become the latest musical 
guests to prove the power of "Oprah." 

The only other artist in the top 10 who sees a gain this issue is Sha- 
nia Twain (14-10, a 6,000-unit gain). 

At the risk of tooting our own horn. Twain, the Backstreet Boys, 
and 'N Sync should see momentum continue, thanks to exposure from 
Fox's Dec. 7 telecast of the Billboard Music Awards, an event that 
should stir several bullets on our album charts. 'N Sync also does a 
pair of songs on Kathie Lee Gifford's Christmas special, appeared 
on a Dec. 1 1 CBS sho«' that also featured Pam Tillis, and will hit "Live 
With Regis & Kathie Lee" Tuesday (15) and "CBS This Morning" 
Wednesday (16). 

Flipping channels: Tenor Andrea Bocelli continues to per- 
colate. In addition to his appearance on Celine Dion's Nov. 25 spe- 
cial — a show that also seems to explain the 3,000-copy improvement 
on Dion's year-old "Let's Talk About Love" (44-37) — Bocelli's PBS spe- 
cial ran in more than 30 markets, including Boston, Seattle, New 
Orleans, Las Vegas, and Cincinnati, during the Nov. 30-Dec. 6 track- 
ing period. His "Romanza" leaps 56-35 on The Billboard 200 (a 34% 
gain over the prior issue), while "Aria — The Opera Album" goes 124- 
103 (a 20% gain), and "Viaggio Italiano" re-enters at No. 172 (a 29% 
gain) ... If you're still not convinced that "The Rosie O'Donnell Show" 
sells music, check this out. Even her reruns spur record runs, illus- 
trated by Brandy (20-13, a 6,000-unit gain) and Bette Midler (164- 
125, a 49% gain). Midler is another performer who could accelerate on 
next issue's chart as a consequence of her turns on the Billboard 
Music Awards. 

Trimming the TREE: Squln-el Nut Zippers scamper ahead 140- 
117 with a 32% gain following a "Late Night With Conan O'Brien" 
shot, but is it the show or the time of year? This, after all, is a Christ- 
mas album, and, duh, they're moving briskly these days. Christmas 
albums also bullet on the big chart for Vince Gill (No. 39), Martina 
McBride (100-68), Babyface (143-110), Trans-Siberian Orchestra 
(178-132 with a 53% gain, good for this issue's Pacesetter award), 
Brian McKnight (173-146), and various-artists packages at Nos. 71, 
152, 187, and 199. The Billboard 200 also sees seasonal bows for 
Kenny Rogers (No. 166) and Shawn Colvin (No. 181). 

Holiday titles account for all but 17 places on Top Pop Catalog 
Albums, One of them, at No. 13, bears explanation. 'The Laserlight 
album "It's Christmas Time" featured Bing Crosby, Frank Sinatra, 
and Nat "King" Cole in previous years. The label lost licensing rights 
to Cole's material and thus replaced him with Louis Armstrong. The 
catalog number and tracks by Sinatra and Crosby are unchanged, so 
even though this is technically a new album, we're tracking it as cat- 
alog. Christmas albums only qualify for current charts in the first 
year of release. 
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WARNER BROS. NASHVILLE ELIMINATES GOSPEL, SCALES BACK WESTERN SUBSIDIARIES 



(Continued frmn page i) 

whatewr label." 

Several labels have contacted 
Alexander-Stewart to inquire about 
the artists and the label as well, but 
no decisions have been made. As to 
the reason why Warner pulled the 
plug on its gospel arm, she is at a 
loss. "Obviously we feel there were 
budget concerns within Warner 
Bros. Records." 

In fact, persistent rumors are that 
the label is looking to sell off its 
Christian distribution arm. Quar- 
tararo could not be reached for com- 
ment by press time. 

In retrospect, Alexander-Stewart 
observes, "I don't believe that what's 
happened with our label is indicative 
of anything going on in gospel. The 
gospel di\ision has always had a very 
successful roster, and that Warner 
Cospel was able to maintain itself 
even after Warner Alliance [the 
Christian arm] was dissolved should 
indicate that gospel is viable." 

Warner Bros, is .still involved in the 
Christian music business through 
Warner Resound, under the direction 
of Resound VP/GM Barry Landis. 
The label has released projects by 
the World Wide Message Tribe and 
B.J. Thomas that are aimed at both 
Chri.stian and main.stream markets. 
Norman and Landis say announce- 
ments concerning upcoming Resound 
projects are forthcoming. 

On the Warner We.stern front, the 
label will clo.se its doors Dec. 22. 
Warner Western GM Jeff Skillen is 
exiting to Valley Entertainment, the 
Sante Fe, N.M.-ba.sed label that is a 
division of Valley Media. Three other 
staffers will be looking for jobs. 
Launched in 1992, Warner Western 
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was a partnership with Nashville- 
ba.sed Real West Productions, which 
handled marketing, public relations, 
and A&R responsibilities for the label. 

Real West developed an extensive 
distribution system of retail outlets 
that served western-lifestyle con- 
sumers. According to Real West's 
managing partner Kerry O'Neil, his 
company is in discussion with Boul- 
der, Colo.-based Four Winds Trading 
to purchase the distribution system 
and continue working the Warner 
Western catalog. 'That catalog 
includes product by Michael Martin 
Murphey, Don Edward.s, Sons Of The 
San Joaquin, and current Warner 
We.stern acts Red Steagall, Joni 
Harms, and Bill & Bonnie Hearn. 

"Over the last two years, the 
changes in the numl>er and type of 
albums that Burbank wanted to put 



out really necessitated a change at 
Warner Bros.," says O'Neil. "A niche 
label like this just wasn't going to fit 
into their overall plans. In order to 
create the best opportunities within 
that, we are attempting to sell — and 
have an agreement in principle to 
sell — our distribution company. Real 
West set up a distribution company 
to be a one-slop to six'ci;ilty western- 
wear stores through which a large 
portion of the Warner Western prod- 
uct is sold." 

O'Neil adds that, "a.ssumingwe are 
able to consummate this arrangement 
(with Four Winds], Real West as an 
operational company will cease to 
exist becau.se we will no longer be tak- 
ing care of new product and we will 
have sold our distribution arm." 

In addition to Warner Western 
product, Real We.st distributes west- 



ern product by Western Jubilee, Van- 
guard, Rounder, and other labels. 

According to Norman, -loni Harms' 
November Warner Western release, 
"Cowgirl Dreams," will continue to 
receive support from Warner 
Nashville, as will a new album due 
next year by Steagall that will still 
bear the Warner Western logo. It 
was unclear at press time how the 
product would be distributed. 

"This has nothing to do with fail- 
ings of the past or not achieving what 
we had hoped to achieve," .says Nor- 
man of Warner Western. "It's what's 
required to continue to support a 
business like this." 

Norman says focusing on core 
business isn't unique to Warner 
Nashville. "I honestly think this is 
something everybody is doing," he 
.says. "It's not exclu-siw to the Nash- 



BMG'S LOGIC RECORDS BOWS DJ-FOCUSED IMPRINT 

fCmitinued frrmi page 7) 



"Furthermore," she continues, 
"since the beginning of Logic U.S., 
our goal has been to be No. 1 with the 
DJ. "The music that Low Spirit and 
Kosmo represent will help Lt^c 3000 
do just that At the same time, we'll be 
breaking these artists into the altcr- 
nati\ne market." 

In addition to relea.sing one single 
every six weeks, Logic .3000 plans to 
issue four albums |)er j-ear. 

To prepare the club community for 
the birth of Logic 3000, the label 



recently previewed three singles: 
Navy Vs. Eniac Featuring Virginia's 
"Superstar," Marusha's "Ur Life," 
and Dani Konig's "Disco .3000." 

In mid-January, the label will Issue 
the electro-inflected "Smoke Dis" by 
Tom Novy Featuring Virginia. This 
wiU be followed by "DLsco ;iOO0 (The 
Kosmonauts)," a 12-track compilation 
that intertwines techno, breakbeat, 
and house. It features such Kosmo 
nuggets as Mo' Funk's "Woosh," 
Goliath's "Elektrik? Funky!," and DJ 



LATIN AMERICAN BODY TO SEEK ROYALTIES 

(Cmitinuedfmm page I) 



idready being made; will .set up col- 
lecting mechanisms where none now 
exist; and will seek to secure the ap- 
propriate legal rights in those coun- 
tries that do not currently have ade- 
quate copyright law. 

The new division will be overseen 
by a yet-to-be-appointed executiw at 
FLAPF headquarters in Miami. 
Abaroa .says that person will decide 
in what countries the new arm needs 
national offices and where they 
should be. Abaroa says there are a 
number of territories where no per- 
formance royalties are now being col- 
lected by labels: Central America, 
Peru, Ecuador, Paraguay, and Bolivia. 

He adds that Mexico is only now 
dipping a toe in the market through 
SOMPROFON, the fledgling collect- 
ing society run by Mexican labels. 
Ateiroa says Mexico will be a priority 
for FLAPF's new operation. 

Asked about the difficulties of 
establishing what performance roy- 
alties are owed, Abaroa states, "Our 
new division head will set up national 
offices that can do the technical WT)rk. 
It is al.to important to note that all 
money collected nationally will stay 
in that nation. It will go to the labels 
in that country." 

Abaroa notes that the task Ls not as 
simple, though, as merely monitoring 
radio and TV airplay. Indeed, he 
argues that, across the region, "direct 
users" are potentially a far bigger 
source of income. "In many places, 
you have soniisTrxi — soundmen — ^who 
come to a town, clo.se off a .street, and 
run a street party with their mu.sic," 
says Abaroa. "In many of the more 
remote towns, this is the only enter- 



tainment the people ever get, and a 
crowd of anything up to 5,000 is not 
uncommon. So far, nobody is collect- 
ing money from the .soniveros." 

He adds that the itinerant 
soniveros should not be txx) difficult to 
locate, as many achiew celebritj' .sta- 
tus and are easily identified. FLAPF 
research shows that labels currently 
collect about $15 million annually in 
performance royalties across the 
region. Abaroa says that the organi- 
zation believes this should rise to 
aimut $70 million if its new arm is 
effectiw. 

In more developed markets .such as 
Brazil, the division's role will be to 
advi.se and to set targets. "The collect- 
ing body in Brazil, ELAC, is a goNOTn- 
ment agency," .saj's Abaroa. "So if w^e 
can give them targets for revenues 
based on comparable countries, that 
will giv^ them .something to aim for. We 
can also talk to them about whether 
there are more efficient monitoring 
systems and collecting methods." 

The Performance Rights Division 
will work with authors' bodies with 
the same role w'here they exist, says 
Abaroa, and where the two organiza- 
tions share the same agenda. Look- 
ing at the larger political picture, 
Abaroa contends that the fact that 
Latin labels are turning their atten- 
tion to such royalty issues i-s a sign of 
increasing maturity in the market 

"The first prioritj' for us was 
piracy," he says. "Now we have 
applied ourselves to that, and we 
know what we are doing there. This 
is the next area we wanted to look at 
and is a sign of the next stage in our 
development." 



Toracraft's "The Circle." Unlike the 
set's overseas version, which was 
released Nov. 30, the state.side x'ei-sion 
will include a Iwnus CD that features 
"Mama Sweet" the new single from 
l>a Hool. 

Michael Rank, managing director/ 
owner of Kosmo, has high hopes for 
the exposure his ai-tists w^ill i-eceive on 
L<«ic.3000. 

"In Europe, w'e're not know'n as a 
commercial label," he e-xplains. "The 
records we put out are definitely club 
recoitls, yet we've been able to achieve 
much pop crossover success with 
many of them. With Logic .3000 giv- 
ing our records proper releases, vx're 
hoping for the same in the Slates." 

But Rank isn't naive. He is well 
aware of the difficulties involved in 
getting radio expasure for non-vocal 
records. 

"It was the same way in Germany 
ftva j-ears ago," he explains. "But with 
the explosion of DJ culture, it's 
become very common for German sta- 
tions to phiy our kind of dance music. 
Hopefully, this will occur in the U.S., 
too." 

William Roettger, president of Lovv 
Spirit is similarly optimistic. "Up to 
this point, we've received minimal 
exix)sure in America," he says. "But 
w ith Logic 3000, and the fact that 
we're all plugged into the same BMG 
circuit w'e hope to .succeed in attract- 
ing a larger audience." 

Schweinsberg realizes it will take 
.some time to build the cai^rs of these 
artists in the U.S. Fortunately, that 
doesn't pose a problem for her. 

"How long ha\<e the Prodigy been 
around?" she asks. "And when did 
they finally have a No. 1 album? 
Exactly. That said, we will focus, 
focus, focu-s." 



ville division of Warner Bros. Rec- 
ords nor Warner Bro.s. Records. 
When I look around, I see everybody 
refocusing their attention on what is 
thought of as essentially any divi- 
sion's core business." 



SINATRA'S FBI FILES 

(Ctjillillltcd/roili jxigc 10} 

Sinatra later refused a prison 
Chaplin's request to "forgive" the kid- 
nappers, according to a file in the 
released material. 

What emerges from the hodge- 
podge of material is the complex, 
often-contradictory facets of the 
singer's career: On one page of the 
FBI's documentation of the .singer's 
itinerary, there is a duly noted post- 
ing of his benefit concert for Martin 
Luther King Jr., followed on the 
same page by a re|K)rt that at anoth- 
er event the top-ticket section of con- 
certgoers included reputed mob 
bosses and prostitutes. 

Another inconclusive report sim- 
ply states that convicted mob boss 
Sam Giancana had Sinatra's business 
and home telephone numbers written 
in his phone book. 

The papers clearly show that while 
the FBI amassed the material and 
kept a Sinatra file, neither the 
bureau nor the Justice Department 
ever had plans or sought to bring 
charges against the singer for any 
alleged wrongdoing. 

Sinatra had already viewed the 
FBI files after filing his own re- 
quests in 1979 and 1980. 
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FREE Guide Saves 
You Time & iVIoney! 

No matter where you 
record or manufacture 
your project, you need 
this FREE 32-page booklet 
before leaving the studio. 

Contact Us Today: 
1-800-468-9353 

www.discmakers.com 
lnfo@discmakers.com 
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AN UPDATE ON BBMU EVENTS & IIAPPENINOS 



Music & Media Restructures 
Staff With Big Plans For '99 




Music- & i\If(ii:i, Billbiiarii's 
European sister puljlication, has 
restructured its senior editorial 
staff to better serve its readers. 
The London-based magazine 
serves the music and 
radio communities in 
Europe with weekly 
news cmierage ajid pro- 
gramming updates ;is 
well as a comprehen- 
sive package of sales 
and airplay charts, in- 
cluding the Eurochart 
Hot 1(X) Singles list. 

Key to the changes 
is the appointment of 
.lotuithan Heasman to 
the newly created position of de|)- 
uly editor of Music Meflia. Heas- 
man also will continue to .serve in 
his fomier post of news editor until 
that job is filled. He re|iorts to edi- 
tor in chief Emmanuel Lcgrand. 
with whom he will oversee and 
direct Music & Media's editorial 
content. 

At the .same time, production 
manager Jon Crouch takes over all 
the responsibilities linked to the 
design, production, printing, and 
delivery of tlie magazine. Many of 



MUSIC 




those res|htnsibiUties formerly fell 
to Tom Ferguson, who had been 
managing editor. Ferguson has 
moved to Billlioiird as international 
as.-iociate editor. 

With its new man- 
agement team taking 
shape. Music & Media 
will .swing into lilW) 
with plans for more 
thorough coverage of 
the radio and music 
busine.s.ses in Euroi>e, 
a redesign of the mag- 
azine, and the imple- 
mentation of new 
charts. Working with 
Heasman and Crouch 
goals will be production 
designer Dominic Salmon and 
charts editor Kixu\ Cairo. 

Heasman joined Music & Media 
when it was base<l in .Amsterdam 
and made the mow to London .sev- 
eral .veal's ago. He also has serwd 
as fcatuivetlitorof the publication. 
.Savs I .egrand: "Heasnian's experi- 
ence with the |)ublicalion. dating 
back to its Amsterdam days, cou- 
pled with his knowledge of radio, 
makes him a key pla.ver in the new 
structure here," 




on llie 



PERSONNEL 



Two nev^• account managers 
have joined Billboard in the Los 
Angeles sales office. Diana lilack- 
well and Gina Baker will both 
report to Jodie Francisco, western 
advertising director. 

As account manager. Black- 
well's responsibilities 
will include video, new 
and traditional media, 
distributors, and na- 
tional consumer ac- 
counts. Blackwell has 
significant knowledge 
of music industr.v 
sales. As an advertis- 
ing sales executive for The New 
Yorker for eight .years, Blackwell 
covered the music, film, video, 
travel, and retail categories. She 
introduced new record and home 
video clients to The New Yorker 
such as Uhino and Warner's DVD 
division. 

Blackwell holds a degree in 
marketing from Mount St. Mary's. 



Baker's sales responsibilities at 
Billboard will include independent 
labels, pro and consumer audio 
accounts, and the facilities and ser- 
vices category. 

Prior to joining Billl>oai"d, Ba- 
ker was a senior account executive 
for three years at The 
Rwket, a music mag- 
azine in Seattle, 
Wash. There she en- 
listed man.v new 
clients, such as Cam- 
clot, Fred Myer Music 
^^|iMi!^| Market, and Game- 
^MiUa^M \vorks. Baker handled 
many of the indie labels, in addi- 
tion to developing the overall .sales 
staff. .She also worked for Planet 
Magazine in Phoenix. Ariz., dur- 
ing its start-up years, implenumt- 
ing and later managing the nation- 
al sales department. 

Baker is a graduate of Boise 
State L'niversity where she re- 
ceived her B.A. in communications. 



Music & Marketing Seminar 

E.«.-k.'X House • New Voi-k City • April 8. 1999 
Billboard International Latin Music Conference & .Awards 
Fontainebleau Hilton • Miami Beach • April 20-22. !£»!« 
Billboard Dance Music Summit 
Sheraton Colony Sfiuare • Atlanta • July 14-I(), \yX> 
Billboard^.Airplay Alonitor Radio Seminar & Awards 
Fontainebleau Hilton • Miami Beach • October"-!!, IMS 
For more information, contact Michele Jacangelo Quigley at 212:536-S002 



Visit our Web site at http://www,billboard.com 
Contact Sam Bell at 212-,->:i«-1402 l-«nO-44!l-14()2. 
E-mail: sbell(<<billboard.cum 



In U.K. And U.S., It's Cher And Cher Alike 



I Wf ) OF THE FIVE singles that debut on The Bill- 
boiufl Hot 1 IK) this i.s.sue are commeirially available, anfl 
liolh have the right stuff that Chart Beat columns are 
made of. The Hot Shot Debut goes to the Diane War- 
ren .s(tng "I Don't Want To Miss A Thing," written for 
the film "Armageddon." With the original .Aerosmith 
recording falling 46-1)0 in its 16th chart week, that for- 
mer No. 1 hit is joined on the Hot 
IIK) by .Mark Chesnutt's country 
take on the song, a new entry at 
No. 72. WaiTen's times have pene- 
trated the pop, K&B. adult con- 
temporary, mainstream rock, and 
country charts, and Chesnutt's 
treatment of the Aerasmith song is 
just further proof that Warren is 
one of the most talented and wrsa- 
Ule songwrittifs of our lime. 

The other commercial single that bows is Cher's 
"Believe" ( WiU'ner Bras.). The mixlern disco tune enters 
at No. i)i). though it remains .No. 1 on lx>th Hot Dimce 
Music charts. Club Play and Maxi-Singles .Sales. 
"Believe" also stji.vs at No. 1 in the I '.K., where it reigns 
for a seventh week, making it the longest-running No. 
1 of 19!)8. It's the .year's second-liest-.selling single in 
the U.K., behind Celine Dion's "My Heart Will Cki On," 

"Believe" is also top of the pops in Oi'man.v, Ital.v, 
Switzerland, Belgium, Spain, and Ireland, good 
enough to also make it No, 1 on the Eui-ochart (.see 
Hits of the Work!. i)age .>4 ) compiltnl by Billboard's sis- 
ter publication Music & Media. 

It may have Sfiueaked onttt the chai-t at No. 1)9, but 
"Believie" extends Cher's chart span on the Hot 100 to 
;iJ years and five months, dating back to the debut of 
"Al'l I Ueally Want To Do" the week of July 3, 1965, 
The following w-eek. Sonny & Cher made their first 




bij Fred Branson 



chart appearance with the Iww of "I Got You Babe," 
Cher ranks fifth among female arti.sts with the longest 
chai t sjians. Aretha Franklin is in first place with 37 
yeai s, followed by Tina Turner (Sti) and Gladys 
knight ami I'atti LaBcllc (both with 35). 

Devil OU ANGEL: The TV series that boa-sted a 
fight between .lesus and Satan has 
the highest-ranked .soundtrack on 
The Billlioard 2IK). "Chef Aid: The 
.South Park Album" (American) 
ri.ses 17-16. Before it appeared on 
the chart, the highest-ranked TV 
soundtrack was "Touched By An 
Angel — The .Album" (iViO Music), 
which dips 3.5-38. 

Shaggy tale: The list of 

artists wim have collahoratef I vrith Janet Jackson giwvs 
as "Luv Me, Luv Me" (Flyte Tyme/MCA) by Shaggy 
Featuring Janet enters the Hot 100 at No. 7(i. lack.son's 
former recording partners include Lulher Vandross, 
Michael Jackson, BLACKstreel, and Cliff Richard. 
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OKDKK SO.NGS: While an American rules the 
Canadian singles chart ( Britney Spears is on top for 
a second week with ". . .Baby One More Time"), Cana- 
dians hold down three of the tup four spots on the Hot 
100, including No, 1. Pole position is occupied by a 
llSyCanadian duo, as R. Kelly & Celine Dion rule 
for a third week with "I'm Your Angel" (Jiw). Cana- 
dians Deborah Cox and Shania Twain are No. 2 and 
No. 4, respectirel.v, with "Nobody's Supposed To Be 
Here" (Arista) and "From This Moment On" (Mer- 
cury). That gives the Jiw latel the top spots on both 
.sides of the border, as the Spears single is also on Jive. 
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TOTAL 688,545.000 71 8,41 1 .000 (UP 4.3%) 
ALBUMS 563,328.000 61 4.21 3,000 (UP 9%) 
SINGLES 125,217,000 104,198,000 fON 76.8%) 



21.117,000 

ST WK 

21,077.000 
UP 0.2% 

■ S WEI 

21,508,000 
DOWN 1.8% 



CD 431,919,000 495,624,000 (UP 14.7%; 

CASSETTE 130,104,000 116,997,000 (ON 10.1%) 
OTHER 1,305,000 1,592,000 (UP 22%^ 



19,573,000 

■-AST WE 

19,467,000 
UP 0.5% 

-TB-BIS WE 

19,117,000 

UP 2.4% 



T*-fllS V\#E 

1,544,000 
■_A8-r WE 

1,610,000 

d-IAMO 

DOWN 4.1% 

-■-■Hi IS WE 

2,391,000 
DOWN 35.4% 



CO 16,289.000 
CASSETTE 3,232,000 
OTHER 52,000 

ROUNDED FKIURES 



16,371,000 
3,041,000 
55,000 



DN 0.5% 
UP 6.3% 
DN 5.5% 



15,227,000 
3,859,000 
31,000 



UP 7% 
DN 16.2% 
UP 67.7% 

FOR WEEK ENDING 12AM 
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BILLBOARD S QUARTERLY FORECAST FOR DEVELOPING ARTISTS AND THE NEW MUSIC CLIMATE 



A breakthrough puUication devoted 
exclosively to New and Developing Artists 



Musical change and the forces (/laf create ff will always be fhe m«t important news in our 
industry. Whether from our New York, Nashville, LA., London or Tokyo bureaus, Billboard's 
main job is to hear the future and alert our worldwide readership. Soon Billboard will open a 
WeatherBureau to forecast ghbal climactic conditions for new music, and whenever or wherev- 
er the next weaHher^ry breaks, you'll want to be there with us. 

fimothy White, EdHorln-Chief 



Content includes: 

•CRITICAL REVIEWS 'COMPREHENSIVE RELEASE SCHEDULES 'SPECIAL CHARTS 
•IN-DEPTH DIALOGUE WITH RETAILERS ON THE CUHINC EDGE OF ARTIST DEVELOPMENT 

•ARTIST INTERVIEWS 
All about new artists - All done in the non-hype and trusted Billboard way. 



**BONUS DISTRIBUTION** ' ^1 

100,000 Issues will be DISTRIBUTED TO CONSUMERS 
via key retail locations! ^ 



Published Quarterly - March • June • Septemher • Decemher 

For distribution information, call Howard Appelbaum: 212.536.5023 • happelbauni@billboard.coni 

Advertising Is priced at Billboard's low Heatseeker rate. 

For information, call: Adam Waldman 212.536.5172 • awaldman@billboard.com 

NewYbrit Los Angeles Nashville London 
212.536.5004 323.525.2307 615.321.4287 44.171.323.6666 
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CLASS DF *gg 

fRfitLiring Laijne Staley ciuli Tom Morella 
Stephen Perkins. Martyn Le Noble and Matt Serletic 

CREED I M 
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GARBAGE M[DI[I1IIDN 
SHAWN IVIULLIN5 Will 

□A5IS smy YOUNG 
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SHERYL CROW R[SySCIIIlIIDN 
STABBING WESTWARD lAIINlING HE 
D GENERATION HEIPIESS 

NEVE li s ov[niw 
flick Mnyei soMEDny 

MUSIC FROM THE DIMENSION MOTION PICTURE 
Album in stares Tuesday, December 15. 
Movie opens nationwide Christmas Day. 

Watch far The Faculty m Special December IB. j 
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